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Recent developments in Internet technologies cause people to integrate new 
technologies in their daily life. Around 40% of the world population has an Internet 

connection today. The number of Internet users has increased 
more than tenfold from 2000 to 2014. Especially young 
generation communicate and form their relationships through 
social media. This yearbook, Perspectives on Social Media, 
presents the most recent trends in a variety of sectors like 
education, information services, economy, entertainment, 
urban planning, management, design, gaming, transportation, 
etc. While reading the book, it is obvious to see that no sector 
will remain with no social media.  
 
This book is divided into seven sections to present trends and 
future predictions on social media in a variety of countries. 
 
Section I is about Collaborative Learning and Social Network 
Systems. This section presents the results from the universities 
and from the professionals in tourism. In Chapter I, authors 

explore social media usage of students and teachers at higher education schools in 
Portugal. Chapter 2 discusses the knowledge exchange in social networking sites by 
results of a survey obtained from 363 professionals in tourism. It is given some positive 
results giving that professionals believe that social networking sites are efficient for 
exchanging knowledge. Despite the widespread use of social media in higher education, 
very low number of studies is available showing the benefits of its use in higher 
education in recruitment and retention. In Chapter 3, the researchers try to demonstrate 
how social networking tools can be used to recruit and retain successful students at a 
higher education institute in South Africa. 
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Section II is about Social Media. This section presents different models of social media 
interactions. In Chapter 4, the authors from Japan propose their concept of next 
generation system: a new model of a meta social media contents management system by 
visualizations.  It is aimed to solve some problems of the Big data era, such as users who 
forget so many IDs and passwords in social media. Chapter 5 discusses reflexivity and 
participation in the design and research of social media supported practices. It is given 
how professionals consider social media at work as a formal/informal tool to facilitate a 
network or negotiate work-related topics. It is discovered that social media is seen as 
one more innovation to learn among the others.  
 
Chapter 6 investigates how the use of social media affects online social interactions and 
interpersonal relationships according to socio-demographic factors, individual 
characteristics and psychopathology indicators.  
 
Section III gives examples of ICT Communities across sectors. While Chapter 7 discusses 
challenges in promoting digital communities in rural organizations in Italy, Chapter 8 
argues that not using ICT or social media can lead to exclusion in society since these 
technologies are considered to be a standard daily life activity in Finland.  
 
In Chapter 9, one may see that how a social network community can be formed to 
improve the quality of communication between team members in South Africa. Chapter 
10 proposes an action research project aims to gain a holistic understanding of the 
quality of experience of ICT students in industry in South Africa.  
 
Section IV gives examples of Social Media Technologies in Higher Education. Authors 
focus on the importance of Web 2.0 in educational context in Portugal in Chapter 11. This 
chapter explores the role that Web 2.0 has been playing in higher education based on its 
potential and its challenges.  
 
In Chapter 12, it is examined the factors that influence acceptance of social web 
technologies in higher education in Slovenia. Authors propose a model for acceptance at 
the end of the chapter. The last Chapter of this Section investigates several smart 
campuses in Korea from administrative perspective and from an educational perspective. 
The chapter concludes on how a smart campus can have impact on higher education.   
 
Section V is about Security and Privacy in ICT or Social Media. In Chapter 13, the author 
not only examines Japanese university students’ social media use and their privacy 
concerns, but also investigates the connection between online privacy and information 
disclosure. Since users of social media do not have sufficient knowledge and skills to 
protect their online privacy, this chapter proposes a model to improve this situation. 
 
Section VI gives examples of Social Media and Smart Technologies, such as Chapter 14 
presents the NFC technology, a short range wireless technology embedded in advanced 
smartphones, in Norway, while in Chapter 15, Biasomic approach, a visual analytics approach, is 
proposed to enable synergy between social science and computer science in Austria.  
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In Chapter 17, effective and user-friendly mobile solutions for work are discussed. The 
authors explain their mobile demonstrator called NewWoW (New Ways of Working) in 
the Finnish project. 
 
 Section VII is about Gaming. Chapters in this section present the results and findings of 
three different games in UK, in Japan, and in Kenya. While Chapter 18 aims to investigate 
the gender differences in preschool children’s emotion recognition scores after using the 
touch screen emotion faces games, and how children cooperatively play together using 
this technology.  
 
Chapter 19 describes a system for conducting orienteering type game in Japan. Chapter 
20 presents GraphoGAME tool to help learners with reading difficulties in Kenya. 
 
In conclusion, the book, Perspectives on Social Media, provides valuable studies and 
addresses social media across sectors and around the world.  This book is recommended 
for professionals, researchers, and students who are interested in social media and its 
impact across sectors. 
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