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Highlights Abstract

Social media use is a topic of importance to many people,
especially college students. Using a sample of college students
(N=446), this quantitative research study examined social media
preferences and addiction, time spent on social media, and
satisfaction with social media. Findings indicated that college
students who use TikTok and Snapchat more often than other forms

e This study explores whether average spent on
social media, social media addiction, and social
media satisfaction are related to various factors
(age, academic major, level of education)
among college students.

The findings generally support the notion that
frequent use of particular social media platform
(e.g., TikTok, Snapchat) and increased time on
social media are related to social media
addiction.

This study provides insights into whether/how
social media addiction is related to particular

of social media are more likely to experience social media addiction
than those who use Instagram and YouTube more often. Findings
also indicated that participants majoring in technology were less
likely to experience social media addiction than those majoring in
psychology/counseling, teaching, and nursing. Furthermore, our
findings suggested that social media addiction and time spent on
social media vary based on students’ age group and level of
education. While older students (ages 25-29) were less likely to

social media platform. experience social media addiction than younger students (ages 18-

20 and ages 21-24), freshman college students were more likely to
experience social media addiction than graduate students. The
. . . implications of this study for practitioners are discussed in the
Article Info: Research Article context of the four research questions that guided this research.
Keywords: Social media addiction, social media

satisfaction, college students, TikTok

1. Introduction

Social distancing and quarantines during the COVID-19 pandemic brought about a new predicament: many
individuals were forced to restrict their direct contact with others. Social media suddenly gained new
importance for some, providing them with ways to communicate, interact, and share in ways that were
becoming increasingly out-of-reach. In light of this, the usage of social media and what can be considered
healthy or unhealthy usage have been and continue to be topics of interest.

Social media is a term used to describe services, applications, and websites that allow individuals to create
and share content and opinions through the Internet (Dewing, 2010). There are numerous social media sites,
but some of the most well-known include Facebook, Twitter, Instagram, YouTube, Snapchat, and TikTok.
The use of some of these sites has risen and continues to rise. Facebook, for example, has experienced a
7% increase in daily active users year-over-year with almost 1.9 billion daily active users and 2.9 monthly
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active users in June 2021 (Facebook, 2021). Snapchat has reported 293 million daily active users, indicating
a 23% increase year-over-year (Snapchat, 2021).

While the average time spent on social media has increased (Statista, 2021), a recent study found that
problematic social media usage during the COVID-19 pandemic was significantly associated with anxiety
among university students (Jiang, 2021). Although the extant literature has examined the negative impacts
associated with social media use (Brunborg & Burdzovic Andreas, 2019; Choi & Noh, 2019; Chatterjee,
2020; Kircaburun et al., 2020; Jiang, 2021; Ostic et al., 2021; Yilmazsoy et al., 2020), very few studies
have examined how different factors (age, academic major, level of education) are related to the time spent
on social media, social media addiction, and social media satisfaction among college students. Similarly,
many studies have focused on social media addiction (Andreassen et al., 2016; Balcerowska et al., 2020;
Ozsat et al., 2022) but the relationship between social media addiction and the particular social media
platform used is limited. Therefore, this study also attempts to address the gap in the literature by exploring
whether frequent use of particular social media platforms is related to social media addiction.

2. Literature Review
2.1. Use of Social Media Among College Students

Social media use has become especially prevalent among college students. According to a Pew Research
Center survey (Auxier & Anderson, 2021), the highest percentage of adults reporting they ever use social
media (84%) are aged 18 to 29. This percentage is followed by adults aged 30 to 49 (81%), aged 50 to 64
(73%), and 65 and older (45%) (Auxier & Anderson, 2021). Among 18- to 24-year-olds, 76% report they
use Instagram, 75% report they use Snapchat, and 55% report they use TikTok (Auxier & Anderson, 2021).
While college students use a variety of social media sites, differences in the use of social media have also
been observed among college students of academic level classification (freshmen, sophomores, juniors, and
seniors). A study by Romero et al. (2020) investigated levels of active participation in participants' preferred
social media sites or applications. Active participation was defined as the self-reported frequency of sharing
views or opinions, requesting information or social engagement, or interacting with others via social media.
Statistically significant differences were found between freshmen and sophomores in this study in that
sophomores reported greater levels of active participation with their most used social media site or
application. In another study, seniors reported significantly more positive views of social media compared
with sophomores (Lewis & Nichols, 2016).

Other research has pointed to differences in attitudes toward social media by academic majors. One study
found that students majoring in public relations and advertising reported views toward social media that
were significantly more positive when compared with the views of students majoring in other disciplines
(Lewis, 2010). Karakoyun and Lindberg (2021) found that the pre-service teachers perceived social media
mostly as a tool for communication and access to information. Another study on the use of social media as
a means of acquiring information found that, compared with students in the social sciences, students with
backgrounds in engineering more frequently used wikis (Kim et al., 2014). Wikis, such as Wikipedia, are
online sources of information compiled and modified by multiple individuals (Parker & Chao, 2007). The
same study found that students with humanities backgrounds more frequently used media-sharing sites,
such as YouTube, than those with science backgrounds (Kim et al., 2014).

These differences by academic level classification and major in whether social media is perceived positively
or negatively point to an important consideration, which is that of satisfaction with social media. It should
be noted that high use of social media does not necessarily imply satisfaction with the social media itself.
With social media being so often a tool for education and social interaction (among other purposes), it is
important to consider individuals’ levels of satisfaction with it as well.
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2.2. Social Media Addiction and Satisfaction

Social media addiction has been gaining increasing attention in the literature. Previous studies indicated
that social media addiction was negatively associated with college students’ mental health and academic
performance (Hou et al., 2019; Yilmazsoy et al., 2020). In another study, Btachnio et al. (2016) found that
social media addiction was positively related to lower self-esteem. Although not explicitly focused on social
media addiction, another study found a strong correlation between internet addiction and academic
procrastination (Aznar-Diaz et al., 2020). Other studies found that social media addiction was positively
associated with social interaction, social recognition, and social connectedness (Andreassen et al., 2016;
Karayigit et al., 2021). These studies also found that females were more likely to experience social media
addiction than males.

Furthermore, addiction to the use of Facebook predicted fear of being negatively evaluated by others
(Muench et al., 2015). Despite these negative characteristics associated with social media addiction, other
studies have not found direct evidence. Research by Coyne et al. (2020) set out to examine if time spent on
social media might cause mental health concerns and found no causal relationships. Perhaps no direct
relationship was found in this research, but some studies have pointed to a relationship between decreased
life satisfaction and social media use (Ellison et al., 2007; Valenzuela et al., 2009; Longstreet & Brooks,
2017).

A study by Krishen et al. (2016) investigated levels of satisfaction among different generations through the
scope of self-determination theory, which posits that individuals can prosper and stay motivated through
the fulfillment of three central needs. This study found that, among millennials, the need for relatedness
was met through social media, providing a sense of belonging and allowing for the communication of social
and informational information. Previous studies have posited that communicating personal and important
matters, participating in communal activities, feeling acknowledged and respected, and participating in
enjoyable activities all contribute to feelings of relatedness (Reis et al., 2000). A typology of social media
behaviors by Zhu and Chen (2015) indicated that these behaviors are specifically achievable through social
media use.

However, the use of social media is not always without its drawbacks. Ozsat et al. (2022) found that
university students who used social media for a long time had higher levels of social media addiction than
other participants. Another research has found that daily adolescent use of social media for greater than 3
hours is, when compared to no use, significantly associated with internalizing problems and comorbid
internalizing and externalizing problems (Riehm et al., 2019). Social media use has more specifically been
associated with depression, even when accounting for environmental and personal factors that might
indirectly influence the onset of depressive symptoms (Lin et al., 2016).

These troubling relationships and inconsistencies in research findings indicate that social media use and
addiction merit deeper investigation. In many studies, differences in the use of social media have been
explored. However, these studies provided limited knowledge of the relationship between different types
of social media use and social media addiction. To help address this gap, this study explores whether college
students’ average time spent on social media, social media satisfaction, and social media addiction are
related to different social media platforms used, age, academic major, and level of education. Therefore,
this study provides several contributions. First, it adds to the existing literature regarding college students’
social media usage (average time spent, social media platform used most) and its relationship with age,
academic major, and level of education. Second, this study provides insights into whether/how social media
addiction is related to particular social media platforms. Overall, the article offers valuable insights for
academics, college and university student affairs professionals, and society in general.
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2.3. Present Study

This study aims to better understand social media use among a sample of college students. More
specifically, this study examined whether different factors (social media platforms, age, major/field of
study, and academic level classification) are related to social media addiction, the time spent on social
media, and satisfaction with social media. To these ends, the present study addresses the following four
research questions:

1. Is there a significant difference among emerging adults who use various social media sites
(Facebook, Twitter, Instagram, YouTube, Snapchat, and TikTok) in their levels of time spent on social
media, satisfaction with social media, and social media addiction?

2. Is there a significant difference among college students in different age groups (between 18-20,
between 21-24, and between 25-29) in their levels of time spent on social media, satisfaction with social
media, and social media addiction?

3. Is there a significant difference among college students of different academic majors
(psychology/counseling, teaching, physical education, nursing, business, technology, arts, and sciences)
in their levels of time spent on social media, satisfaction with social media, and social media addiction?

4. Is there a significant difference among different academic level classifications (freshmen,
sophomore, junior, senior, and graduate students) in their levels of time spent on social media,
satisfaction with social media, and social media addiction?

3. Methodology
3.1. Participants

The present study included a sample of N=446 college students enrolled in a higher education institution
from the Midwestern United States. Data were collected in the Fall of 2020. Participants were recruited
using convenience sampling. A link was sent to students who were enrolled in psychology courses. The
sample was 71% female, with 30% being first-year students. While the mean age of participants in this
study was 20.5 years (SD = 2.6, range 18-29), the majority of participants (60%) were between the ages of
18-20.

Table 1.
Demographic data of the study population
Variable Frequency Percent
Academic Level
Freshman/First Year 135 30.3
Sophomore 80 17.9
Junior 83 18.6
Senior 75 16.8
Graduate Students 73 16.4
Major/Field of Study*
Psychology & Counseling 97 21.8
Teaching 64 144
Physical Education/Exercise 25 5.6
Nursing 55 124
Business 41 9.2
Technology 53 11.9
Arts and Sciences 110 24.7
Age
18-20 269 60.3
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21-24 137 30.7

25-29 40 9.0
Gender**

Female 313 70.2

Male 130 29.1
Total 4462 100.0

*Three respondents chose “prefer to self-describe”

**Two respondents did not describe their major/field of study
3.2. Measures

The online survey program Qualtrics was used to create an electronic version of the survey, which contains
the demographic questions and the Bergen Social Media Addiction Scale (BSMAS; Andreassen et al.,
2016). The survey was distributed online to all potential graduate student participants. It included such
questions as, “On a regular day, which of the following social media websites do you use most often?”” and
“Overall, how satisfied are you with social media in what it does in providing you with the things you are
seeking?” (on a scale of 1 for not at all to 10 for very satisfied). Lastly, participants were asked to estimate
their estimated total time per day spent on social media.

Table 2.

On a regular day, which of the following social websites do you use most often?
Social Media Platform Frequency Percent
Facebook 48 10.8
Instagram 63 141
Snapchat 165 37.0
Twitter 34 7.6
YouTube 66 14.8
TikTok 52 117
Other 18 4.0
Total 446 100.0

*QOther: Pinterest, Tumblr, Reddit, and Bitchute

Participants rated the Bergen Social Media Addiction Scale (BSMAS; Andreassen et al., 2016), which
assesses at-risk social media addiction. All items of this scale are rated using a 7-point Likert scale from
“Almost never true” (1) to “Almost always true” (7). An example of an item from this scale is “How often
during the last year have you used social media to forget about personal problems?” BSMAS represents a
modified version of the Bergen Facebook Addiction Scale (BFAS; Andreassen et al., 2012); however,
BSMAS and BFAS have been used interchangeably in previous studies (Andreassen et al., 2017;
Balcerowska et al., 2020). Several studies have shown good psychometric properties with high reliability
and construct validity of the BFAS/BSMAS (Andreassen et al., 2012; Andreassen et al., 2013; Andreassen
etal., 2016; Balcerowska et al., 2020). Internal consistency and reliability were measured using Cronbach’s
alpha coefficients. Results showed that the scale has an acceptably high Cronbach’s alpha value, a=0.82.

3.3. Data Collection and Analysis

In this quantitative study, survey design was employed as the main method of collecting data from a sample
of college students in the Midwestern U.S. In the fall of 2020, both undergraduate and graduate students
were invited to complete an online survey in return for a chance to win a US $50 gift certificate. The
provided link to the survey included a consent form, the demographic questionnaire, and six items from a
social media addiction scale. Using SSPS software (version 24), frequencies and a set of one-way ANOVAs
were conducted to analyze potential mean differences in social media addiction, time spent on social media,
and satisfaction with social media. These were analyzed by social media platform, age group, major/field
of study, and academic level classification. In addition, Tukey’s post hoc tests were conducted to test for
group mean differences in each pairwise comparison.
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Whereas different statistical analyses (e.g., MANOVAS) could be applied, researchers elected to run
separate ANOVAs. This was carried out for multiple reasons. Firstly, the focus of this study was not on
omnibus effects across dependent variables but instead on the relationships with the individual dependent
variables. The use of MANOVA is discouraged when dependent variables are not related. Additionally,
even when there are meaningful univariate differences, overall MANOVAs may still show non-significant
results. To this end, it was justified to run several one-way ANOVAs to allow for a maximum opportunity
to discover statistically significant results.

Before running one-way ANOVAs, it was important to check the assumption of homogeneity and the
normality assumption. The test for normality, examining standardized skewness and the Shapiro-Wilks test,
indicated the data was statistically normal. The Levene’s F test revealed that the homogeneity of variance
assumption was met for social media addiction (p =.767, p =.582, p = .805, p = .947) and satisfaction with
social media (p = .305, p = .938, p = .414, p = .781) in all four ANOVAs (social media platforms, age
groups, majors/fields of study, and academic level classification). While the homogeneity of variance
assumption was also met for time spent on social media in age groups and majors/fields of study (p = .058;
p = .070), the variances for time spent on social media (F(6, 439) = 3.21, p = .004), and academic level
classification (F(4, 441) = 2.48, p = .043) were not equal. On the other hand, the test for normality
(examining standardized skewness and the Shapiro-Wilks test) indicated social media addiction, time spent
on social media, and satisfaction with social media scores were statistically non-normal (p < .001 for each).

4. Results

1. Isthere a significant difference among emerging adults who use various social media sites (Facebook,
Twitter, Instagram, YouTube, Snapchat, and TikTok) in their levels of time spent on social media,
satisfaction with social media, and social media addiction?

With regard to the first research question, participants reported using Snapchat (37%), YouTube (15%),
Instagram (14%), TikTok (12%), Facebook (11%), Twitter (8%), and other social media platforms
(Pinterest, Tumblr, Reddit, and Bitchute; 4%) most often. ANOVA results indicated that group means were
different to a statistically significant degree in their levels of social media addiction, F(6, 439) = 6.75, p =
0.00, and in their levels of time spent on social media, F(6, 439) = 8.56, p = 0.00. However, group means
were not different to a statistically significant degree for satisfaction with social media, F(6, 439) = 2.12, p
= 0.50. Tukey’s post hoc tests were conducted to test for group mean differences in each pairwise
comparison in their levels of social media addiction and time spent on social media. These analyses revealed
that the mean differences between students that use Instagram (M = 2.61, SD = 1.06) versus TikTok (M =
3.40, SD = 1.08), Snapchat (M = 3.25, SD = 1.26) versus YouTube (M = 2.41, SD = 1.07), and TikTok
versus YouTube most often were statistically significant (p = .04; p = .00; p = .00) for social media
addiction. However, no other group differences were statistically significant for social media addiction.
Tukey’s post hoc tests also revealed that the mean differences between students who use Facebook (M =
2.83, SD = .86) versus Snapchat (M = 3.72, SD = 1.31), Facebook versus TikTok (M = 4.27, SD = 1.24),
Instagram (M = 2.90, SD = 1.29) versus Snapchat, and Instagram versus TikTok were statistically
significant (p =.01; p =.00; p =.01; p =.00) for time spent on social media. Further, Tukey’s post hoc tests
revealed a marginally statistically significant (p = 0.09) but strongly practically significant (Cohen’s d =
.63) mean difference between students who use TikTok (M =4.27, SD = 1.24) versus YouTube (M = 3.42,
SD = 1.46) for time spent on social media. No other group differences were statistically significant for time
spent on social media.

Table 3.
One-way ANOVA:s for various SM platforms
SS df MS F p
SM_Addiction Between Groups 54.742 6 9.124 6.751 .00
Within Groups 593.286 439 1.351
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Total 648.028 445

Time_Spent Between Groups 85.442 6 14.237 8.563 .00
Within Groups 729.896 439 1.663
Total 815.318 445

SM_ Satisfaction Between Groups 23.379 6 3.896 2.123 .50
Within Groups 805.789 439 1.836
Total 829.168 445

Note. SM_Addiction = Social Media addiction, Time_Spent = Total time spent on Social Media per day, SM Satisfaction =
Satisfaction with Social Media

2. Is there a significant difference among college students in different age groups (between 18-20,
between 21-24, and between 25-29) in their levels of time spent on social media, satisfaction with social
media, and social media addiction?

To address the second research question, participants were classified into three groups: students aged 18 to
20 (n = 269), students aged 21 to 24 (n = 137), and students aged 25 to 29 years old (n = 40). The ANOVA
results showed that the group means were different to a statistically significant degree in their levels of
social media addiction (F(2, 443) = 16.99, p = 0.00) and in their levels of time spent on social media (F(2,
443) = 14.51, p = 0.00). However, the group means were not different to a statistically significant degree
for satisfaction with social media. Tukey’s post hoc revealed that students 18-20 years of age (M = 3.42,
SD = 1.16) were more likely to experience social media addiction compared with students 21-24 years of
age (M =299, SD =1.21, p = .02). Similarly, students who were 18-20 years of age were more likely to
experience social media addiction compared with students 25-29 years of age (M = 2.99, SD =1.21,p =
.02). Further, a marginally statistically significant (p = 0.09) difference was found between students 21-24
and 25-29 years of age for social media addiction. Tukey’s post hoc also tests revealed that the mean
difference between students 18-20 years of age (M = 3.77, SD = 1.37) and students 21-24 years of age (M
= 3.24, SD = 1.24), as well as the mean difference between students 18-20 years of age and students 25-29
years of age (M = 2.78, SD = 1.16) were statistically significant (p = .00; p = .00) for time spent on social
media.

Table 4.
One-way ANOVA:s for different age groups
SS df MS F p
SM_Addiction Between Groups 46.171 2 23.085 16.992 .00
Within Groups 601.857 443 1.359
Total 648.028 445
Time_Spent Between Groups 50.125 2 25.063 14.510 .00
Within Groups 765.193 443 1.727
Total 815.319 445
SM_Satisfaction Between Groups 4.209 2 2.105 1.130 .32
Within Groups 824.959 443 1.862
Total 829.169 445

Note. SM_Addiction = Social Media addiction, Time_Spent = Total time spent on Social Media per day, SM Satisfaction =
Satisfaction with Social Media

3. Is there a significant difference among college students of different academic majors
(psychology/counseling, teaching, physical education, nursing, business, technology, arts, and
sciences) in their levels of time spent on social media, satisfaction with social media, and social media
addiction?

Another one-way ANOVA was employed to determine if there were any significant differences between
the responses of college students with different majors (psychology/counseling, teaching, physical
education, nursing, business, technology, and arts and sciences) with regard to social media addiction, time
spent on social media, and satisfaction with social media. As shown in Table 5, the group means were not
statistically significantly different in their levels of time spent on social media and satisfaction with social
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media. However, ANOVA results indicated one statistically significant difference, suggesting social media
addiction differed somewhat between the seven groups. Tukey’s post hoc tests were conducted to test for
group mean differences in each pairwise comparison in social media addiction. These analyses revealed
that students majoring in technology (M = 2.51, SD = 1.16) were less likely to experience social media
addiction compared with students majoring in psychology/counseling, teaching, and nursing, (p = 0.01; p
= 0.04; p = 0.00). However, no other group differences were statistically significant.

Table 5.
One-way ANOVA s for different majors

SS df MS F p
SM_Addiction Between Groups 37.041 6 6.173 4.426 .00
Within Groups 610.950 438 1.395
Total 647.991 444
Time_Spent Between Groups 11.991 6 1.995 1.088 .36
Within Groups 803.076 438 1.834
Total 815.047 444
SM_Satisfaction Between Groups 12.473 6 2.079 1.115 .35
Within Groups 816.682 438 1.865
Total 829.155 444

Note. SM_Addiction = Social Media addiction, Time_Spent = Total time spent on Social Media per day, SM Satisfaction =
Satisfaction with Social Media

4. Is there a significant difference among different academic level classifications (freshmen, sophomore,
junior, senior, and graduate students) in their levels of time spent on social media, satisfaction with
social media, and social media addiction?

To address the last research question, a one-way ANOVA was employed to determine if there were any
significant differences between the responses of college students with academic level classification
(freshmen, sophomores, juniors, seniors, and graduate students) regarding social media addiction, time
spent on social media, and satisfaction with social media. As shown in Table 6, group means were different
to a statistically significant degree in their levels of social media addiction (F(4, 441) = 4.85, p = 0.01) and
time spent on social media (F(4, 441) = 4.99, p = 0.01). However, ANOVA results indicated a non-
significant difference, suggesting satisfaction with social media did not differ between the five groups.
Tukey’s post hoc tests were conducted to test for group mean differences in each pairwise comparison in
social media addiction and time spent on social media. These analyses revealed that the mean difference
between graduate students (M = 2.82, SD = 1.14) and freshmen (M = 3.48, SD = 1.22) was statistically
significant (p = 0.01) for social media addiction and as well as the mean difference between graduate
students (M = 3.07, SD = 1.16) and freshmen (M = 3.83, SD = 1.43, p = 0.01) for time spent on social
media. No other group differences were statistically significant.

Table 6.
One-way ANOVAs for academic level classification
SS df MS F p
SM_Addiction Between Groups 27.299 4 6.825 4.849 .01
Within Groups 620.729 441 1.408
Total 648.028 445
Time_Spent Between Groups 35.300 4 8.825 4.989 .01
Within Groups 780.018 441 1.769
Total 815.318 445
SM_Satisfaction Between Groups 9.952 4 2.488 1.339 .25
Within Groups 819.216 441 1.858
Total 829.168 445

Note. SM_Addiction = Social Media addiction, Time_Spent = Total time spent on Social Media per day, SM Satisfaction =
Satisfaction with Social Media
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5. Discussion

The findings of this study have provided insights into college students’ social media use concerning age,
major, social media platform used, and level of education. One major finding was that college students who
use TikTok more often than other forms of social media are more likely to experience social media addiction
than those who use Instagram and YouTube more often. The negative experiences with social media
addiction have been studied previously (e.g., poor mental health, lower self-esteem; Btachnio et al., 2016;
Hou et al., 2019), and the findings of this study showed that using TikTok and social media addiction are
not independent experiences in many cases but instead relate to one another. Another major finding was
that students who use TikTok more often also spend significantly more time on social media than students
who use Instagram and Facebook more often. Similarly, students who use Snapchat more often spend more
time on social media than those who use Facebook and Instagram. Since increased time on social media
was also related to negative outcomes (e.g., depression; Brunborg & Andreas, 2019), college students’ use
of TikTok and Snapchat could be related to negative outcomes (poor mental health, lower self-esteem,
depression) among college students. However, these results do not directly indicate that the use of specific
social media platforms leads to negative outcomes. Other factors such as age, gender, race, or other
behavioral and social factors may contribute to negative or positive outcomes.

The findings also indicated that the average time spent on social media was significantly greater, and social
media addiction was significantly higher for younger college students (aged 18-20) compared with those
21-24 and 25-29 years of age. Another significant finding was that graduate students are less likely to
experience social media addiction and spend fewer hours on social media than freshmen students. This
supports a recent study that states that younger adults are more likely to exhibit social media addiction,
particularly TikTok addiction, than older adults (Auxier & Anderson, 2021). These findings are also
consistent with Saiphoo & Vahedi's (2019) study indicating that younger people are more vulnerable to
social media. This suggests that younger people’s use of social media can potentially lead to negative
outcomes in their academic experience. In this concept, a recent study that shows students who are addicted
to social media are more likely to have lower grades than those who are not addicted to social media
(Moreno-Guerrero et al., 2020). Although no previous studies explored the differences between graduate
and undergraduate students use of social media, the difference can be attributed to their ages and more
specialized career path.

Interestingly, findings indicated that students studying technology were less likely to experience social
media addiction than students studying psychology/counseling, teaching, and nursing. These differences
by major/field of study in social media addiction represent a starting point in this promising line of inquiry.
One possible explanation for this finding is that the technology students’ level of digital literacy and
technological skills make them more savvy users of social media compared to students in helping
professions (teaching, counseling, nursing). This suggests that students in helping professions should be
better equipped to engage with and utilize social media platforms, so the negative effect of social media
use and social media addiction can be reduced. This may potentially allow students to succeed
academically, socially, and professionally.

5.1. Practical Contributions

These findings are significant for student affairs professionals, particularly those interested in learning
about the possible relationship between social media addiction and various factors (age, academic major,
level of education). Although social media use is generally associated with negative outcomes, an
awareness of different social media platforms and how they are related to social media addiction can lessen
the potential negative impacts of social media use among college students. Student affairs professionals can
help students to better understand how the use of particular social media sites (e.g., TikTok and Snapchat)
is related to various troubling factors, like social media addiction. Since the use of social media can also
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have a lot of benefits for college students, such as meeting the need for relatedness and a sense of belonging
(Krishen et al., 2016; Reis et al., 2000), practitioners must help students form healthy social media habits.
While the use of Instagram, Snapchat, and TikTok is widespread among adults under 30 (Auxier &
Anderson, 2021), practitioners can also utilize cognitive behavioral therapy for the internet addiction model
(CBT-IA). This form of treatment was found to be effective at improving symptoms related to internet
addiction (Young, 2013).

5.2. Limitations and Direction for Future Studies

This study has attempted to advance our knowledge of college students’ social media use and provide
findings relevant to practitioners working with the college student population. However, this study has
some limitations. First, participants were recruited through psychology courses. The sample sizes were
relatively small, especially when comparing different majors and academic level classifications, limiting
the generalizability of the findings. Future studies can include more diverse and larger samples to increase
external validity. Future investigation is also needed to better understand college students’ social media use
from a broader perspective by utilizing an alternative data collection method and refining the research
design. For example, in addition to the quantitative aspect of this study, an interventional study design could
be adopted with a subsample of the respondents to explore their social media use in a more in-depth manner.
Another major limitation of this study was the characteristics of design or methodology that impacted the
interpretation of the findings. Future studies should consider using experimental design to investigate social
media use among college students. In order to be able to generalize the findings to all college students, such
limitations related to sampling, data collection, and research design should be addressed in future research
studies.

Despite these limitations, the present study has provided important insights into college students’ social
media use, and how/whether different factors (social media platform, age, major, and level of education)
are related to their social media addiction, time spent on social media, and social media satisfaction. The
findings generally support the notion that frequent use of particular social media platforms (e.g., TikTok,
Snapchat) and increased time on social media are related to social media addiction. The presence of a few
statistically significant findings also suggests that social media addiction and time spent on social media
vary based on students’ majors and level of education. These findings provide a preliminary basis for future
research in this area. Future studies should continue to investigate how/whether students’ majors or fields
of study contribute to social media attitudes as well as other factors, such as social media addiction and
time spent on social media. This study’s findings also revealed that being younger and using particular
social media platforms (TikTok and Snapchat) is related to social addiction and time spent on social media.
Therefore, future studies should investigate whether using particular social media platforms (TikTok and
Snapchat) is related to negative outcomes among younger college students. Future studies should also
investigate whether setting limits on daily social media use and understanding their motivations to use
particular social media platforms can effectively reduce social media addiction.
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