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Persons That German Brand Automobile Preference The Role Of Some 

Attitudes and Behaviors: A Regional Practice 

Abstract 

Turkey in recent years along with economic development there is a rapid increase in 

demand for cars. Besides the increase in available revenue for people and supporting the 

credit system in the market automotive sales increased. While there are intense agendas for 

domestic car production. While there are intense agendas for domestic car production  the 

interest of people especially to German cars, it may cause thematic discuss. In 2016, 983 

thousand cars were sold in Turkey. The same year, German car brand 330 thousand cars 

sold in Turkey . In 2016, one of the three cars sold in Turkey has the German brand. Also 

in 2016 the world is estimated at 99 million cars and It is estimated that one in Turkey sold 

100 vehicles sold in the world. 

The aim of this study is rapidly increasing in recent years, demand for German brand in 

Turkey to investigate the role of some of the attitudes and behaviors of interest to the 

automotive indust

random sampling method, Analyzes were made with logit model. As a result, the interest 

in German-brand cars is increasing as consumers increase their perception of image, 

security, single-take and long-term use. 
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Tablo:1 Alman -2017) 

   Almanya 

 

T.Bin. Araba 

 

T.Bin.A. 

 

1997 Almanya B.Otomobilleri 631.321.890 1.673.754.930 0,377189 

1998 Almanya B.Otomobilleri 534.643.204 1.392.405.649 0,383971 

1999 Almanya B.Otomobilleri 423.312.704 1.324.690.982 0,319556 

2000 Almanya B.Otomobilleri 738.013.370 2.595.868.200 0,284303 

2001 Almanya B.Otomobilleri 199.438.970 586.806.639 0,339872 

2002 Almanya B.Otomobilleri 342.609.116 813.265.650 0,421276 

2003 Almanya B.Otomobilleri 862.916.226 2.219.740.602 0,388746 

2004 Almanya B.Otomobilleri 1.321.099.796 4.213.556.246 0,313536 

2005 Almanya B.Otomobilleri 1.076.663.023 4.296.117.348 0,250613 

2006 Almanya B.Otomobilleri 1.106.796.877 4.268.704.396 0,259282 

2007 Almanya B.Otomobilleri 1.263.896.048 4.746.753.501 0,266265 

2008 Almanya B.Otomobilleri 1.175.806.856 4.551.805.485 0,258317 

2009 Almanya B.Otomobilleri 1.433.280.541 4.265.400.937 0,336025 

2010 Almanya B.Otomobilleri 2.385.555.153 6.819.601.178 0,349809 

2011 Almanya B.Otomobilleri 2.983.401.220 8.474.786.820 0,352033 

2012 Almanya B.Otomobilleri 2.791.653.374 7.248.446.647 0,385138 

2013 Almanya B.Otomobilleri 3.433.707.089 9.126.820.426 0,376222 

2014 Almanya B.Otomobilleri 3.105.483.495 7.717.928.205 0,402373 

2015 Almanya B.Otomobilleri 3.609.207.802 9.223.243.498 0,391317 

2016 Almanya B.Otomobilleri 3.423.276.204 9.839.843.675 0,347899 

2017 Almanya B.Otomobilleri 2.576.790.074 7.503.198.600 0,343426 

Kaynak:   



 

 

-2017) 

 

 

-2017,Adet) 

 2010 2011 2012 2013 2014 2015 2016 2017 Toplam 

 9.656 12.064 13.720 14.987 17.809 20.279 22.005 21.585 132.105 



BMW 12.034 15.018 15.247 20.705 26.174 31.221 27.166 19.564 167.129 

MERCEDES 17.562 21.025 21.964 30.444 31.128 38.790 40.736 34.631 236.280 

OPEL 41.572 54.437 49.825 55.993 39.255 47.000 55.471 44.707 388.260 

PORSCHE 390 442 497 517 588 861 827 670 4.792 

SEAT 5.113 6.059 5.811 11.065 12.697 16.911 20.637 16.064 94.357 

SKODA 6.332 7.590 10.118 12.833 14537 22.107 28.876 24.679 127.072 

VOLKSWAGE

N 

63.840 81.911 92.840 112.05
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139.04
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134.53
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117.48
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850.353 

Toplam 

156.49
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198.54
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210.02
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258.60
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250.83
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316.21
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330.25
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279.38
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2.000.34
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 Omnibus-Ki-kare Omnibus-Sig 

Step/Block/Model 89,195 ,000 



 Ki-Kare Sig 

Hosmer and Lemeshow Test 6,956 ,541 

Cox & Snell R Square 

             ,292 

Nagelkerke R Square 

      ,405 

 

eri 0.05 den 

) model veri 

 

 

 Tahminler 

  

,00 1,00 

 

,00 52 35 59,8 

1,00 21 150 87,7 

                                    78,3 

 

 

 
B Exp(B) Wald Sig 95% C.I.for 

EXP(B) 

Cinsiyet -,979 
 

,376 
 

8,171 
 

,004 
 

,192-,735 
 

 ,983 2,674 40,913 ,000 1,978-3,614 



 
,292 1,339 7,023 ,008 1,079-1,661 

 ,403 1,496 9,833 ,002 1,163-1,924 

 -,394 ,675 6,453 ,011 ,498-,914 

 

bilgi vermektedir. 
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