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This study is an attempt to define and explain the main information sources people applied 
to access more information during the Covid-19 pandemic process. Based on the findings of 
the field study, the study also aims to reveal the general perceptions of Turkish people to-
wards the outbreak. According to the findings of the survey, conducted on 6021 people over 
18 years old in 26 provinces in Turkey, people living in these provinces rely on information 
provided by the official authorities mostly and their perception towards the outbreak 
changed significantly both by the perceived proximity of the Covid-19 threat and flow of 
reliable information. 

 
 

 

1. Introduction 

Events, developments or crises that have the power to form a global agenda suddenly change the course of life 
and cause blurring of all other agendas. In a way, this resembles the sudden emergence of the really important 
issues on the stage of life in the face of the insignificance of everyday subjects. Events such as terrorist attacks, 
natural disasters and accidents that generally resonate on a global scale are examples of such important events that 
wipe the daily agendas and become the main agenda in all its reality. The Covid-19, which was seen in Wuhan 
City of China's Hubei Province in December 2019 and attracted attention with its effects such as infectiousness 
and deadliness, occupied the global agendas at once and has become the main global agenda, pushing our daily 
and ordinary agendas to the background. Following the declaration of the World Health Organization (WHO) as 
“Pandemic” on 11 March 2020, it has swept all the daily agendas, ordinary threats and important issues “behind 
the scene” as “the most real agenda” on a global scale. As such, the Covid-19's strong and real “global agenda” 
feature should be noted. In the fight against the Covid-19 outbreak that started in China, states all over the world 
took similar precautions in the light of the experiences of China. In this context, Turkey has taken some measures 
in order to minimize the dangerous effects of the pandemic, which threatens public health. This study contributes 
to the literature with the field research conducted since the first periods of the pandemic in terms of determining 
public policies and revealing the perception of the society. 

2. Literature 

2.1. Brief chronology of the Covid-19 process in Turkey 

Caused by the SARS-CoV-2 virus, the Covid-19 (or ‘coronavirus disease’, as a widely known and used name 
by the public in Turkey) reached Turkey later than expected despite its geographic position, which was in part, 
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because of the strict measures implemented in an early stage. Despite stringent measures against SARS-CoV-2 
virus taken by the government, first case was seen on March 10, 2020 in Turkey (Euronews, 2020). The first death 
due to the Covid-19 in Turkey was recorded on March 15, 2020 (Trthaber, 2020a). While the names of the prov-
inces in which the first cases were seen was not publicly announced, Turkish Minister of Health, Fahrettin Koca 
stated on April 1, 2020 that the virus spread throughout the country (Ntv, 2020a). As of 25 June 2020, the total 
case was recorded as 193.115, while total death was recorded as 5046 and the total number of recovered patients 
was 165.706 (Ministry of Health, 2020). 

2.2. Measures and constraints by the government 

Before the emergency was declared by the WHO; the Coronavirus Scientific Board was established within the 
Ministry of Health on January 10, 2020. The primary mission of the board, which was composed of the leading 
scientists and academicians of universities, was to closely monitor the developments related to the outbreak 
(Yener, 2020). The establishment and actions of the Scientific Board in an early period can be considered as an 
indication that Turkey adopted a scientific perspective for the management of the pandemic. Thermal cameras 
were installed at the airports on January 24, 2020 and especially passengers from China started to be scanned 
(Taşkıran, 2020a). Then, passengers from countries where the number of cases increased were included in the 
screening and everyone who showed symptoms started to be quarantined (Taşkıran, 2020b). 

As of February 3, 2020, all flights to China (Deutsche Welle, 2020) and then to other countries where the 
outbreak occurred gradually ceased (Haberturk, 2020). On March 12 following a meeting chaired by the President, 
the decision that all sports events must be played without spectators was declared. A special permit condition for 
public officials who are going abroad was also implemented and declared to the public Presidential Spokesman 
Ibrahim Kalin (CNN Turk, 2020). Turkey was one of the first countries to implement such measures in an early 
period, even earlier than many European Union countries. 

After their visit to Umrah on March 15, returning Turkish citizens were quarantined in student dormitories 
across the country (Sputnik, 2020a). Thus, the first quarantine was applied to a group of people, rather than to an 
individual. On March 19, 2020, the Presidency of Religious Affairs banned the prayers to be performed with the 
congregation, and decided to keep mosques closed on crowded days such as Friday prayers and holy nights (T24, 
2020). On March 21, 2020, curfew was imposed for citizens who are over 65 years old and who had chronic 
diseases. In addition, it was decided that restaurants and patisseries would only serve in the form of takeaway 
(Hürriyet, 2020; NTV, 2020b). On April 3, 2020, the President announced that the scope of the curfew above the 
age of 65 was extended and those born after January 1, 2000 were included in the scope of the ban (Karadağ, 
2020). 

On March 25, 2020, Turkish Minister of Health and Minister of National Education held a joint meeting, after 
which they announced that the schools were on vacation until April 30, 2020 (Sözcü, 2020). After school holidays, 
distance education was initiated through “EBA TV”, which is an online education platform developed and main-
tained by Turkish Radio and Television Corporation (TRT). On March 26, The President of Council of Higher 
Education (YÖK), announced that higher education in universities would be carried out using distance learning 
applications in 2020 Spring (Sputnik, 2020b). On March 30, 2020, President of Turkey launched a solidarity cam-
paign. The campaign was mainly based on calling all citizens to donate. It was announced that the amount to be 
collected by the donation method would be used to meet the needs of people whose cash needs increased due to 
the pandemic (Sputnik, 2020c). On April 10, 2020, a general curfew was announced, covering April 11-12 (Min-
istry of Interior, 2020a) and April 23-24-25-26, 2020 (Ministry of Interior, 2020b) in 30 metropolitan cities and 
Zonguldak province. 

2.3. Communication strategy of the government 

The Turkish Government’s primary goal was to prevent the social panic and to increase reliability by commu-
nication activities, public declarations and statements. In this context, the Minister of Health regularly shared data 
such as daily tests, cases, deaths, and the number of patients recovering, both in live broadcasts, on social media 
accounts and on the website of the Ministry of Health. The Minister of the Interior regularly announced the 
measures and prohibitions. The President made general evaluations every week and informed the public about the 
course of current measures and incoming measures and restrictions. 

The Minister of Economy made statements regarding the measures taken and the support packages imple-
mented in the field of economy. Each ministry making statements related to their domains and areas of expertise 
contributed to the effort to inform the public with healthy and valid information and prevented ambiguity. In 
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addition, advisory decisions made by the Scientific Board were highlighted in the statements of each official and 
thus, it was stated that the measures to be implemented were taken under the leadership of the Scientific Board 
and within the framework of science. In this way, the government tried to minimize actions such as violating or 
not obeying the decisions taken. 

Explanations and policies implemented within the scope of social consensus are based on unity and solidarity. 
In this context, the campaign, initiated by the President himself and the active use of Twitter hashtag “#evdekal” 
(“stay at home” in Turkish) aimed to create public awareness and to prevent the atmosphere of fear created by the 
pandemic. The messages given had mainly integrative content. The initiatives of state officials and political parties 
also found a response in the society and numerous needs of citizens over 65 years, such as shopping and medicinal 
procurements were met by their neighbors, who organized mainly on social media on the basis of volunteering. In 
addition to this voluntary organization, which is an important social assistance campaign, the municipalities also 
organized voluntary teams to provide citizens with the goods and equipment they need. Several local municipali-
ties handed out prepacked food crates by visiting people in need. 

“#evdekal” hashtag was supported by opinion leaders and celebrities on social media and the severity of the 
Covid-19 pandemic has been made visible by sharing videos and visuals on social media in this direction. It is 
possible to see these efforts as organized initiatives to reinforce the social awareness towards the pandemic. 

2.4. Crisis Communication, the Covid-19 and the importance of information management 

The century we live in might be considered as a period in which many things become technical, in which time 
becomes important but the elements in the social or economic system are not always in harmony with each other. 
Conflicts between the subsystems that make up our ecosystem create extraordinary environments and situations, 
which are called crises. According to Turkish Language Association (TDK), the meaning of the crisis is defined 
as “the difficult period, crisis, depression seen in a country or between countries, in the life of a society or an 
organization” (Turkish Language Association, no date). It is stated that, in order to define a situation as a crisis, 
the following three conditions are required: 

• The reputation of the institution or organization is damaged and this damage threatens its goals, 

• The time required to solve the problem is very limited, 

• The event occurs in an unexpected time by the institution or organization (Winner, 1990). 

In order to turn crisis into opportunities or manage them correctly, the communication activities constitute the 
most important element for the leader or organization that has experienced the crisis. It is possible to prevent 
possible negative effects by minimizing the damage utilizing appropriate public relations practices and communi-
cation strategies. Therefore, public relations and communication have an important place in times of crisis. Insti-
tutions and organizations implement their public relations activities in any given time and thus, public relations 
stand out as a tool for effective communication for them. However, public relations activities become more mean-
ingful and important in times of crisis. Especially the 1929 Great Depression period increased the importance of 
public relations (Kazancı, 2019). Thus, the importance of public relations is better understood in order to get out 
of crisis environments with the least harm or to turn the crisis into an opportunity. 

As one of the most important factors in crisis management, delegation of authority is emphasized. A special 
team that will be established at times of crisis to study the issue that causes the crisis should be responsible for 
planning and managing and implementing all activities to protect the society, institutions and organizations from 
the impact of the crisis (Budak & Budak, 1995). The communicational activities with the public should be carried 
out by the board and the chairman of the crisis before the crisis starts, when the symptoms of the crisis begin to 
appear and after the crisis. Kazancı (2019) suggests not to let anyone and everyone talk and make statements about 
the crisis and asserts that sharing correct and reliable information with the media is very important in crisis man-
agement. 

Contrary to normal times, communication planning during a crisis is of significant importance. ‘Who will be 
responsible for informing the relationship with the media and the public?’, ‘what information will be disclosed?’ 
and ‘what are the rules that must absolutely be in media planning?’ are some of the critical questions of this 
process. The need to talk about who to contact, how to address the audience, and what to talk about and what not 
to give too much detail about should be in communication planning (Luecke, 2008). Especially in crisis situations 
involving not only the media, but the whole society, all social layers should be considered as a stakeholder in 
effective crisis management. In crisis situations, judgment and criticism of responsible managers are frequently 
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encountered. The important thing here is that the crisis reveals a panic atmosphere and it is natural for people to 
overreact in a fearful temper. For this reason, people in managerial positions should avoid explanations, attitudes 
and behaviors that will deepen the crisis. Therefore, it would be a correct approach to get rid of the negative facts, 
to overcome the shock effect and accept the results. As Birnbaum (2002) stated, the strategy of “tell everything, 
tell me immediately, tell yourself” may be appropriate. 

Leadership is of special importance in times of crisis. Leaders are responsible for leading the team that will be 
established during the crisis. In this context, they undertake the task of achieving the common goal, keeping the 
team established together and motivating (Adair, 2013). Another role of leaders is to take on the role of minimizing 
the damage that will emerge during and after the crisis. In addition, they might have important roles in shortening 
the duration of the crisis since leaders are naturally figures of authority in crisis environments. Leaders should 
ensure that they are flexible as well as being determined during the crisis. The importance of the crisis fighting 
team they set up is another important point in the leadership of the crisis moment (Kowalski, Mallet, & Brnich, 
1996). 

In times of crisis, the authorities need to empathize when communicating with the community, and they must 
state that they understand how they feel. Especially communicating in times of crisis is of special importance for 
creating social awareness and developing behavior towards the crisis. When it comes to the times of global crisis, 
the importance of communicating becomes more important in order to develop social belonging and to adopt the 
understanding of “us” instead of “I” (Lunn, et al., 2020). In the Covid-19 pandemic, the importance of communi-
cation was once again understood and effective communication was established, and social awareness was created 
and a social struggle against pandemics was ensured. 

The use of social media as a communication method, which is one of the numerous opportunities that new 
media technologies involve, has also become widespread. However, social media also causes false or irrelevant 
information to spread uncontrollably (Bovet & Makse, 2019). Several studies carried out on social media sharing 
about the Covid-19 draw attention to the numerical magnitudes and negative impacts of sharing based on fake 
information and the dangerous situations they cause: 

“Based on a machine learning analysis of 112 million public social media posts, in 64 languages, related to 
the Covid-19 pandemic, researchers at the Bruno Kessler Foundation found 40% of posts came from unre-
liable sources. Another study using machine learning techniques, by the Foundation’s the Covid-19 Info-
demic Observatory, found that almost 42% of over 178 million tweets related to the Covid-19 were pro-
duced by bots, and 40% were “unreliable”. Approximately 19 million out of nearly 50 million (38%) tweets 
related to the Covid-19 analyzed using artificial intelligence by Blackbird.AI were deemed to be “manipu-
lated content. Newsguard identified 191 websites in Europe and North America that have published false 
information about the virus” (UNESCO, 2020). 

According to the researches conducted during the Zika and Ebola virus outbreaks, the opinion that the use of 
social media by experts in the field does not contribute to increasing the quality of the knowledge and disseminat-
ing information (Abramson & Piltch-Loeb, 2016) is emphasized. Moreover, some researches suggest that use of 
social media radiates panic and obscurity (Kilgo, Yoo & Johnson, 2018). During the MERS outbreak in 2015, it 
was feared that fear and panic would spread through social media, but with the measures taken, social media use 
evolved in a positive way (Oh, Lee, & Han, 2020). Therefore, supportive side tools should be used when using 
social media in crisis communication. A potential spread of misinformation can cause fear, panic, and distrust 
towards authority. In addition, unfounded, exaggerated or unrealistic information, especially on social media, 
overshadows healthy and accurate information emitted by authoritative sources, thereby weakening states' combat 
power in the event of a serious crisis such as a pandemic. Both the Zika and Ebola pandemics and the MERS 
pandemic set an example in this context. Therefore, it seems possible to state that the use of social media should 
be monitored and managed carefully for the Covid-19 crisis / pandemic in order to prevent panic and fear among 
people. 

3. Main communicational perspectives shaping the Covid-19 perception of Turkish society 

In this study, which focuses on the people’s ways of obtaining information through the media and the general 
perception towards the Covid-19 in the outbreak process, the perception of the society about the Covid-19 process 
is discussed in the light of three basic perspectives of communication. These three perspectives, which are briefly 
described below, define the processes that stand out as the three basic categories that shape the communicational 
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activities of both the society and the government through the media and determine their perceptions and attitudes 
towards the pandemic. 

3.1. General perception of society about the Covid-19 

 The general perceptions of the society about the Covid-19 outbreak provides information about how the out-
break is perceived as a threat to both everyday life of all citizens and also a serious danger with potential threats 
that can cause severe health problems as well as death. 

3.2. Main sources of information about the pandemic and authorization of experts as main spokespersons 

This perspective focuses on questions such as ‘what sources of information the society refers to in their search 
for information about the pandemic in Turkey?’, ‘What are the most reliable sources of information?’ and ‘to what 
extent individuals consider information on social media about the pandemic as reliable?’. It is stated that one of 
the difficulties that official authorities might face is the ‘information gap’ (Zang et al., 2020) and the society’s 
growing need to fill this gap. Therefore, it would be a meaningful effort to investigate the information sources 
individuals use in an attempt to fill this information gap, especially in early periods, when the first cases were 
started to be diagnosed in Turkey. 

The importance of leadership during the crisis was discussed in previous sections. In the Covid-19 process in 
Turkey, the most significant role in the struggle against the pandemic is mostly undertaken by the Scientific Board. 
In other words, the Scientific Board consisting of scientists in the field has assumed the main leadership position 
in the fight against the Covid-19 outbreak. The Board, as the main decision-making mechanism, enabled the gov-
ernment to build an integrated management process, and to avoid conflicting expert comments. The contradictory 
statements of the experts can cause negative effects on the fight against the outbreak. For example, it is emphasized 
that the conflicting opinions of different experts in the field that the mortality rates may change according to the 
testing policy may lead to the emergence of question marks on the accuracy of the data, which may cause negative 
effects in the fight against the pandemic (Pisano, Sadun and Zanini, 2020). Scientific Board has undertaken the 
basic source of information as the main decision-making structure in the Covid-19 crisis in Turkey, which resulted 
in settling itself as the most important actor and leader of the fight against the pandemic in Turkey. 

3.3. Social solidarity perception and overview of campaigns 

Although organized differently in many countries, it is possible to come across social solidarity and aid cam-
paigns with similar emphasis in the Covid-19 process. These aid campaigns can basically be considered as social 
campaigns aimed at mobilizing large masses in topics such as obeying to the measures taken and helping people 
in need, by emphasizing social solidarity in the fight against pandemic. In this context, these campaigns symbolize 
the important initiatives in which the communication activities of the countries are intensified during the fight 
against the Covid-19. 

4. Method 

4.1. Survey Information 

The method of gathering data from the field is a survey study, conducted under the directives of Republic of 
Turkey Ministry of Interior. Ministry of Interior has a mission of “building a disaster resilient society” (Ministry 
of Interior, n.d.). In addition, Internal Security Strategies Department of Ministry of Interior has a job description 
as follows:  “doing or having done the necessary research, analysis and evaluation studies regarding internal secu-
rity, informing the public and communicating with the public” (Ministry of Interior Dept. of Internal Security 
Strategies, n.d.). Three surveys were conducted in accordance with these mission statements in order to reveal the 
general perceptions of Turkish people towards the Covid-19 outbreak between April 1-3 (First Survey), April 7-9 
(Second Survey) and April 13-15 (Final Survey). The surveys were conducted using Computer Aided Web Inter-
viewing (CAWI) technique. In the CAWI technique participants fill out the questionnaire on the computer, mobile 
phone and tablets etc. and there is no need for an interviewer. The main reason for doing the survey by using 
CAWI technique was the restrictive pandemic conditions. During the pandemic, face-to-face interactions were 
prohibited by the government to prevent the spread of the virus. Therefore, an advertisement link was published 
on social media platforms in a way that citizens living in 26 provinces can see and they were expected to answer 
the question form via the advertisement link. For each survey, only the participants selected from social media 
who completed the questionnaire completely were included in the research. Conducting three sequential surveys 
made it possible week by week comparison of the changes in general perceptions of people.  
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The main objectives of the surveys are described below.  

• Understanding the perceptions of Turkish citizens about the Covid-19 pandemic, 

• Measuring the extent of Turkish people’s concerns about the Covid-19 when it first appeared in China 
and their concerns upon the occurrence of the first case in Turkey, 

• To determine Turkish people’s opinion on the measures taken by the state, 

• Identifying the government’s thoughts on its performance against the Covid-19 

• To understand whether people find it necessary to impose a total curfew across the country, 

• To learn Turkish people’s thoughts about solidarity campaign and social support groups, 

• To understand which of the news sources they use during the process trust most. 

In this context, each of the three surveys was conducted in 26 provinces with participants over 18 years old 
and the participant numbers from each province were determined according to the populations of each province. 
26 provinces were selected in accordance with the classifications of the European Union that suggests cities to be 
divided into three levels. The purpose of this three-level segmentation of cities is defined as determining the re-
gional policy framework, conducting a socio-economic analysis of regions, and producing regional statistical data 
comparable at the European level. While creating the three-tier regional system for the survey, 81 provinces were 
defined as Level 3. Neighboring provinces, which are similar in economic, social, and geographic terms, have 
been determined as Level 2 (26 provinces) and Level 1 (12 provinces) regions, taking into account the regional 
development plans and population sizes. For this reason, according to level 2, 26 Level 2 provinces were chosen 
for the surveys.  

The number of total participants for three surveys was 6021 (S1: 2006, S2: 2008, S3: 2007). 49.9% of the 
participants were female, and 50.1% were male (Table 1). Martial and educational status and other demographic 
status are shown in tables below (Table 2, 3 and 4).  

Table 1. Gender properties of the participants of three surveys 

Gender Survey 1 Survey 2 Survey 3 
Female 50.0% 49.7% 50.0% 
Male 50.0% 50.3% 50.0% 

Table 2. Marital status of the participants of three surveys 

Marital Status Survey 1 Survey 2 Survey 3 
Married 45,0% 43,9% 45,7 
Single 46,9% 46,7% 45,3% 
Widow/Divorced 8,1% 9,4% 8,9% 

Table 3. Educational status of the participants of three surveys 

Education Status Survey 1 Survey 2 Survey 3 
University 27.2% 27.4% 26.7% 
High School 54.9% 55.7% 56.5% 
Primary School 17.2% 16.1% 16.0% 
No Diploma 0.7% 0.7% 0.8% 

Table 4. Demographic data of the participants of three surveys 

Age Group Survey 1 Survey 2 Survey 3 
18-24 15.6% 15.5% 15.2% 
25-34 21.3% 21.1% 21.4% 
35-44 21.1% 20.8% 20.7% 
45-54 17.5% 17.0% 17.4% 
55-64 14.2% 13.3% 12.4% 
Over 65 10.3% 12.5% 12.6% 

In all three surveys, same questions were repeated except some additional questions were added to S3. These 
additional questions were added to include measures and restrictions that were not existent when previous two 
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surveys were conducted (for instance, curfew for citizens under the age of 20, fines for those who do not comply 
with the rules, free mask distribution to citizens and ban on the whole weekends). Therefore, data on these ques-
tions are not available for S1 and S2. The data was analyzed in SPSS.  

This research has ethics committee approval from Ankara Haci Bayram Veli University with 24.03.2021 date 
and E-11054618-302.08.01-16557 number. 

5. Analyses 

5.1. The general perception of society about the Covid-19 

One of the most serious consequences in the very first days of the pandemic has been the death rate. While 
statistics on those who lost their lives due to the Covid-19 were shared only by China in the beginning, which was 
the epicenter of the pandemic, the number of deaths after the virus spread to other countries started to become 
evident. The rates of death, which are revealed by graphs and daily shared data, can be seen as an important factor 
shaping the public's general perception of the Covid-19 outbreak. 

After the first the Covid-19 case in Turkey was announced on March 10, 2020 the public attention and aware-
ness towards the outbreak increased (Trthaber, 2020b). The daily reports narrated by the Minister of Health in 
television broadcasts reached a record number of audiences (Nethaber, 2020). An important indicator of the threat 
caused by the pandemic is the awareness of the number of people who lost their lives worldwide due to the out-
break (Table 5). It is noteworthy that the awareness of the participants about the total number of people who died 
due to the pandemic worldwide was relatively low. In addition, it is seen that the awareness in question decreased 
from 34.9% in the first survey to 26.9% in the third survey. This lower rate might be explained by the difficulty 
of keeping daily updated numbers in mind. On the other hand, this might also be interpreted as participants of this 
study didn’t pay sufficient attention in April to the total numbers of people who lost their lives due to the Covid-
19 in worldwide. 

Table 5. Do you know how many people lost their lives in worldwide since the outbreak started? (%) 
 

1-3 April 2020 7-9 April 2020 13-15 April 2020 
No 65.1% 74.6% 73.1% 
Yes 34.9% 25.4% 26.9% 

When it comes to the awareness of participants about the total number of people who died because of the 
outbreak in Turkey, the rates are relatively higher (Table 6). While the average awareness rate for worldwide data 
is only 26.09%,  the average for the three surveys of the same data for Turkey is 47.13%. This situation can be 
evaluated as an indicator that the awareness increased when the most serious consequence of the Covid-19, the 
number of total deaths started to occur inside national borders. In other words, participants are more aware of how 
many people died in their own country than in foreign countries. 

Table 6. Do you know how many people lost their lives in Turkey since the outbreak has emerged? (%) 
 

1-3 April 2020 7-9 April 2020 13-15 April 2020 
No 42.1% 57.5% 59.0% 
Yes 57.9% 42.5% 41.0% 

Since the first day of the Covid-19 outbreak, all communities on a global scale have focused on the issue. 
However, the perception of the pandemic as a 'threat' seems to have happened to a large extent after the first cases 
began to appear in each country. A recent study revealed significant positive correlations between the fear of the 
Covid-19, depression, anxiety, and stress (Satici et al., 2020). It is observed that geographical proximity is an 
important factor shaping social perceptions in the early stages of the pandemic threat. Survey results show that 
while the levels of seeing the outbreak as a serious threat and feeling fear and anxiety because of the outbreak, in 
the period when it first emerged in China is relatively low (Table 7), the same rates are remarkably higher in the 
period when the outbreak reached Turkey (Table 8). While the rate of participants who state that they were ‘Scared- 
Very Scared’ when the Covid-19 outbreak emerged in China was %21 in S3, it is observed that the same rate went 
as high as %79.1 when the outbreak reached Turkey. This dramatic change might be explained with the proximity 
factor. When the outbreak, with its deathly consequences emerges in the country, people feel way more scared of 
it. Same rate also seems to be increasing with time. Although all of the three surveys were carried out in the first 
15 days of April, the increase in the rate of those who feel ‘Scared-Very Scared’ from S1 to S3 is remarkable (S1: 
%77.8, S3:%79.1). 
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Table 7. To what extent were you scared when the outbreak emerged in China? 
 

1-3 April 2020 7-9 April 2020 13-15 April 2020 
Not Scared at All - Not Scared 61.4% 69.0% 65.8% 
Moderately Scared 15.1% 13.2% 13.2% 
Scared - Very Scared 23.4% 17.8% 21.0% 

Table 8. To what extent were you scared when the outbreak reached Turkey? 
 

1-3 April 2020 7-9 April 2020 13-15 April 2020 
Not Scared at All - Not Scared 9.8% 8.0% 9.2% 
Moderately Scared 12.5% 14.1% 11.7% 
Scared - Very Scared 77.8% 77.9% 79.1% 

In the case of a pandemic, one of the most important fears of the society is the health system and whether 
hospitals can handle the burden or not. After the transformation of health care system in recent years, Turkey has 
shown increasing signs of development in terms of both covering the majority of the population through social 
security system for financing of health care services and technical and accommodational capacities of hospitals in 
public and private sector (Tatar et al, 2011). It is seen in Table 9 and Table 10 that the trust of the society in the 
health system continues during the pandemic and that people believed that the health system will overcome the 
pandemic. In this context, even in periods when the Covid-19 outbreak reached near the peak rates in terms of 
daily cases and death rates, it was observed that the trust in the health system increased from S: 1 to S: 3. In 
addition, according to the results displayed in Table 10, the rate of participants who think that the Turkish health 
care system performed better than EU countries is noteworthy. 

Table 9. Do you think our health system is strong enough to overcome the outbreak?  
 

1-3 April 2020 7-9 April 2020 13-15 April 2020 
Yes 40.5% 53.3% 57.0% 
Partially 42.5% 38.5% 35.3% 
No 17.0% 8.2% 7.8% 

Table 10. How effective do you find our country’s health system in dealing with the Covid-19 cases when com-
pared to those in European countries? (%) 

 
1-3 April 2020 7-9 April 2020 13-15 April 2020 

Worse 23.3% 24,00% 28.67% 
Same 24.1% 17.1% 15.2% 
Better 52.6% 58.9% 56.2% 

Among the measures taken by Turkish government for slowing down the rate of infection, the most remarkable 
ones were the curfews and cancellation of all events and organizations such as sports events and concerts (Karadağ 
and Gemici, 2020; Hamit and Güler, 2020). According to the findings (Table 11), it is possible to state that partic-
ipants reacted positively to the most compelling measures. Postponing events and curfew for people over the age 
of 65 were among the most positively perceived measures in all three surveys (Postponing events S1:4.5, S2:4.5, 
S3:4.6; Curfew over 65 S1:4.5, S2:4.4, S3:4.6). 

Table 11. How positive do you think the measures taken by the government about the Covid-19 were? * 
 

1-3 April 2020 7-9 April 2020 13-15 April 2020 
Postponing sports events 4.54 4.51 4.63 
Curfew imposed on people over 65  4.45 4.44 4.60 
Prohibition of mass worship 4.46 4.36 4.48 
Curfew imposed on people under 20 

 
4.35 4.46 

Imposing fines on people not complying with the measures 
 

4.31 4.45 
Distributing free masks to citizens 

 
4.40 4.45 

Punishment for those who spread false news on social media 4.35 4.28 4.44 
Online banking & financial services 4.42 4.30 4.44 
Switching to work from home 4.11 4.25 4.42 
Curfews imposed on weekends 

  
4.37 

Switching to online education system 3.81 4.16 4.25 
Providing many health services online 4.13 4.11 4.24 

*Participants were asked to rate each option using a scale from 1 (less positive) to 5 (most positive) 
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5.2. Main sources of information about the pandemic and authorization of experts as main spokespersons 

In cases such as pandemic, reliable and transparent information sharing both protects the society from panic 
and increases confidence in the government (Khosravi, 2020). In this context, the trust of the Turkish public in the 
information shared by the authorized bodies (Table 12) during the pandemic was 79.5%, in S: 1 and partially 
increased to 87.8% in S: 2, and the same rate was 86.3% in S: 3. Similarly, the rate of the participants who state 
that they trust the statements of the authorized bodies increased from 39.2% in S: 1 to 45.9% in S: 2, and the same 
rate increased to 51.1% in S: 3. In addition, while the rate of those who stated that they did not trust the statements 
of the authorized bodies was 20.5% in S: 1, this rate dropped dramatically to 12.7% in S: 2 and was 13.7% in S: 
3. Therefore, it can be stated that, in the light of the results of the study sample, Turkish society trusts official 
explanations about the Covid-19 pandemic. 

Table 12. Do you agree that state officials were transparent in sharing information about the outbreak? (%) 
 

1-3 April 2020 7-9 April 2020 13-15 April 2020 
Yes 39.2% 45.9% 51.1% 
Partially 40.3% 41.9% 35.2% 
No 20.5% 12.2% 13.7% 

From the emergence of the first cases of the outbreak in Turkey, it seems that participants of the study consider 
state officials and the members of Scientific Board as reliable sources of information (Table 13). According to the 
results in S: 1, it can be seen that participants pay attention mostly to the statements of the government most, the 
statements of the members of the Scientific Committee are in the second place and it is seen that other discussions 
on the television channels and the statements on social media are not taken seriously. In S: 2, while the statements 
of the government are in the first place as the most trusted statements, an increase in the statements of the members 
of the Scientific Board has been observed and the confidence in the discussions on television programs and social 
media has decreased. In S: 3, the statements of the Scientific Board rose to the first place with 47.9%, and the 
statements of the government fell to the second place with 43.9%, as well as the statements on television channels 
and the statements made on social media decreased sharply compared to S 1. In this context, it can be stated that 
the Turkish public sees Science Board members and official bodies as reliable sources of information. In this way, 
it is among other findings that information pollution caused by the explanations made on television channels and 
social media is prevented. It is also among the other findings that, between S: 1 and S: 3, the trust in the Scientific 
Committee's explanations increased and the Turkish society found the scientific explanations more reliable. 

Table 13. In your opinion, from which sources the most reliable information about the Covid-19 can be ob-
tained? (%) 

 
1-3 April 2020 7-9 April 2020 13-15 April 2020 

Firsthand Reports from Government Officials 49.2% 45.8% 43.9% 
Statements of Science Council 38.% 43.5% 47.9% 
Statements from Discussion on TV Broadcasts 8.4% 6.9% 5.4% 
Information on Social Media 4.5% 3.9% 2.7% 

5.3. Social solidarity perception and overview of campaigns 

Economy can be considered as one of the areas that received the most damage from the Covid-19 outbreak. 
The damage is so severe that many researchers believe that the recovery of economic status of countries would 
take years (Allen and Mirsaeidi, 2020) and the damage might lead to a deeper economic crisis in global scale with 
impacts such as drops in production rates and collapses in delivery lines (Mckee and Stuckler, 2020). In this con-
text, many countries have taken various measures according to their economic size and have taken loans from 
international funds such as IMF. Turkey launched a solidarity campaign in order to minimize the economic impact 
of the pandemic by encouraging citizens to donate for those who need currency. The official website https://biz-
bizeyeteriz.gov.tr/ enlisted the top-ranking donators on its website and the total amount of donations reached just 
over 2 billion Turkish Liras on June 24, 2020. However, the survey results show that (Table 14) the donation 
campaign in question was not welcomed by a considerable percentage of the participants. While those who have 
a negative perception of the campaign was 47.7% in S: 1, negative and positive perceptions were equalized with 
42.8% in S: 2. However, in S: 3, negative perception stands out again with 46.2%. Accordingly, it is possible to 
state that nearly half of the participants had negative perceptions towards the donation campaign launched by the 
state in order to minimize negative economic impacts of the Covid-19 outbreak. 



 
International Journal of Social Sciences and Education Research, 7 (2021) 

 

Copyright © 2021 by IJSSER 
ISSN: 2149-5939 

138 

Table 14. What do you think about the national solidarity campaign launched by the President? (%) 
 

1-3 April 2020 7-9 April 2020 13-15 April 2020 
Negative 47.7% 42.8% 46.2% 
Neutral 17.% 14.4% 15.1% 
Positive 35.3% 42.8% 38.7% 

6. Discussion and conclusions 

The communication strategies of governments and the general perception of the society against the pandemic 
are two important components in combating the Covid-19 outbreak, which has emerged as an important crisis 
worldwide. It is evident in almost every society that large masses seek information to close the 'information gap' 
that suddenly arises against the emerging threat, and that many states try to answer this information need by 
providing healthy and accurate data. In this context, this study is an attempt to provide a general portrait of the 
Covid-19 process in Turkey by focusing on the general views of individuals on the outbreak as a threat and on the 
main strategies and communicational activities of the government. 

Although social media and internet platforms are seen as useful and main means of reaching information for 
the society, in Turkey’s case during the Covid-19 process, it is noteworthy that a vast number of participants of 
the field study defined official statements made by government officials as the most reliable sources of infor-
mation. This situation has contributed significantly to the prevention of the harmful effects of false or exaggerated 
information and news spread over social media platforms, especially in the first days of the pandemic. It is also 
possible to state that, as it was discussed in detail in previous parts of the study, leadership played an important 
role in times of the Covid-19, which can also be defined as a serious crisis. Most of the participants turned their 
attention to the leading actors in their search for the accurate and right information. As media relations became an 
important factor affecting the information flow in the Covid-19 crisis, results indicate that leading actors used 
media efficiently since TV news was among the most popular news sources for daily official statements (Varan, 
2020). 

On the other hand, although some of the measures taken restricted the daily routine of social life significantly 
and created a heavy burden on society both economically and socially. The results of the field research indicate 
that the participants supported the measures taken to a certain extent. The acceptance and implementation of these 
measures, which play an important role in preventing new cases and therefore deaths are of great importance in 
combating the pandemic. The data suggest that an important number of participants regarded the measures and 
restrictions declared by the governing actors as acceptable and reasonable precautions. 

Another important implication that might be derived from the results is that the national donation campaign, 
which was a prominent component of the communication strategy of the government, failed to get the expected 
attention. This might be viewed as the negative response of the participants towards a policy that actively positions 
every citizen as a responsible individual and asks for their contribution. As a feature of the social state, it’s a widely 
believed view that the state should be responsible and undertake every need of the society in terms of health care 
and emergencies. In other words, the low level of the support of the participants for the donation campaign orga-
nized can be interpreted as an indication of the participants’ expectations that all needs of the people in the Covid-
19 process should be met by the state without putting more weight on the shoulders of the citizens. 

The Covid-19 process, which has rapidly emerged on a global scale and has become one of the most important 
items of the world agenda, undoubtedly becomes visible in different ways in each country. Nevertheless, the na-
tional experiences of the countries provide important clues both for revealing different perspectives of the societies 
in combating the pandemic regarding this crisis and for evaluating the managers' tactics and strategies to combat 
the pandemic in terms of success levels and the degree of public acceptance of the measures taken. This study, 
which may also be regarded as an evaluation in this perspective in the context of Turkey, can be viewed as an 
attempt to, evaluate the Covid-19 process in terms of communications, in the light of the data obtained from the 
field research in both perspectives. In this context, it can be an important contribution to develop different strate-
gies and to plan effective communication activities globally. The experiences in different countries of the World 
would further enhance the level of contribution by providing a comparative perspective. 
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