
ı INGILIZCE MAKALE INDEKSI ı Anatolia: Turizm Araştırmaları Dergisi, Cilt 1 5, Sayı 1, Bahar: 90-94, 2004. 

Editör: Dilek ACAR 
EMposta: dacarl@anadolu .edu.tr 

GENEL KONULAR 
Bansal, H. ve Eiselt. H.A. (2004). Exploratory Research of Tourisı 
Motivations and Planning. Tourism Management. 25 ( 3) :  387-396. 

Bendell. J. ve Font. X. (2004). Which Tourisııı Rules?: Green Stan
dards and GATS, Annals of Tourism Rese01-clı , 3 1  ( 1 ): 1 39- 1 56. 

Bogari. B.N .. Crowıher. G. ve Marr. N. ( 2004).  Motivaıion for Domes
tic Tourism: A Case Study of the Kingdoııı of Saudi Arabia. Tourism 
ltnalysis, 8 (2-4): 1 37- 1 4 1 .  

Braıııwell, B. ve Lıne. B . . ( 2004). A Fragile Recovery and China's 
Eıııerging Proıııinence . .loumal of Sustainable Tourism. 1 2  ( 1 ): 1 -3 .  

Caneen. J .M.  (2004). Cultural Deıerıııinants of Tourisı lntention to Re
turn, Tourism Analysis. 8 (2-4): 237-242. 

Cary. H.S. (2004). The Tourisı Moment. Annals of Tourism Researclı . 
3 1  ( 1 ): 6 1 -77. 

Chen, R.J.C. ve Clıen, J.S. (2004). Terrorisııı Effc :ts on Travel Arran
gements and Tourisııı Practices, lntemational .loımıal of Hospitality 

& Tourism Administrtıtion, 4 (3): 49-63. 

Chu, F-L. (2004). Fareeasting Tourisııı Deıııand: A Cubic Polynomial 
Approach. Tourism Management. 2S (2): 209-2 1 8 .  

Chen, R.J.C., v e  Noriega, P. (2004). The lmpacts o f  Terrorism: :>er
ceptions of Faculty and Students on Safety and Security in Tourism, 
.!oımwl of Traı•el & Towism Marketing, IS (2/3): 8 1 -97. 

Cohen-Hattab, K.  ve Kerber. J. (2004). Li terature. Cu lt ural Jdentity 
and the Limits of Authenticity: A Composite Approach. Imemational 

.!oumal of Tourism Researclı, 6 (2): 57-73. 

Connell. J. (2004). The Purest of Human Pleasures: The Characteris
ıics and Motivations of Gaı·den Visitors in Great Britain. Tourism Ma
nagement, 2S (2) :  229-247. 

De Sausmarez, N. (2004). Malaysia's Response to the Asian Financial 
Crisis: Inıpl icarions for Tourisnı and Sectoral Crisis Managemen ı. .lo
u mal of Trarel & Tourism Marketing. 1 5  (4): 2 1 7-23 1 .  

Fullagar, S .P. ve Brown, P.R. (2003). Everyday Teıııporalities: Leisu
re, Ethics and Young Wonıen's Eıııotional Wellbeing. Annals of Le is u
re Researclı, 6 (3): 1 93-208. 

Galani-Moutafi, V. (2004). Tourisııı Rcsearch on Greece: A Critica) 
Overview. Annals of Tourism Researclı, 3 1 ( 1 ): 1 57- 1 79. 

Gilbert, D. ve Abdullah. J. (2004). Holidaytaking and the Sense Of 
Weii-Being, Annals of Tourism Researclı , 3 1  ( 1 ): 1 03- 1 2 1 .  

Gursoy, D. ve McC!eary. K.W. (2004). Travelers' Prior Knowledge 
and !ts lmpact on Their Information Search Behavior. .loumal of Hos

pirality & Tourism Researclı , 28 ( 1  ). 

Hall. M.C. Timothy, D.C. ve Duval. D.T. (2004). Security and To
urism: Towards a New Understand ing?, .loımıal of Trawd & To11rism 

Marketing. 1 S ( 2/3): 1 - 1 8 . 

Henderson, J .C. (2004). Managing the Afterıııath of Terrorism: The 
Bal i Bombings. Travel Advisories and Singapore. lntemational Jour
nal of Nospiraliıy & Tourism ltdministration. 4 (2):  1 7-3 1 .  

Hunter-Jones, P. (2004). Young People. Hol iday-Taking and Can
cer-An Exploratory Analysis. Tourism Managenıem, 25 (2) :  249-2S8. 

Kenıperman. A.D.A.M . .  Joh. C.-1-1. ve Tinıınermans. H.J.P. (2004). 

Comparing First-Tiıııe and Repeaı Visitors Acıiviıy Patterns, Tourisnı 
Analysis. 8 (2-4): 1 59- 1 64. 

Krakover. S. (2004). Tourisnı Development-Centres Versus Peripheri
es: The lsraeli Experience During the 1 990. lmematimıal Joumal of 
Tourism Researclı. 6 (2) :  97- 1 1 1 .  

90 • Anatol ia:  Turizm Araştırmaları Dergisi 

Copyright © 2004 anatolia 
Bütün hakları sakl ıdır 

1300-4220, 5.000.000 TL. 

Kwan, F.V.C. ( 2004). Gambling Attiıudes and Gambling Behavior of 
Residents of Macao: The Monte Cari o of the Orient, .lounıal ofTrarel 
Researclı, 42 (3) :  2 7 1 -278. 

Lau. A.L.S. ve McKercher. B. (2004). Exploration Versus Acquisiti
on: A Comparison of First-Tinıe and Repeat Visiıors . .Joımıal of Tra

\'el Researclı , 42 (3) :  279-28S. 

Litvin, S.W .. Crotts, J.C. ve Hefner, F.L. ( 2004). Cross-culıural To
urist Behaviour: A Replication and Extension l nvolving Hofstede's 
Uncertainıy Avoidance Dimension. lmenıationai .Jounıal of Tourism 

Researclı . 6 ( 1 ): 29-37. 

McKercher. B. ve Hui, E.L.L. ( 2004). Terrorism, Economic Uncerta
inıy and Outbound Travel from Hong Kong, .!ounıal of Traı·el & To

urism Marketing, I S  (2/3): 99- 1 I S . 

Michalk6, G. (2004). Tourisın Eclipsed by Crinıe: The Vulnerability 
of Foreign Tourists in Hungary . .loumal of Traı·el & Tourism Marke
ting. ı s  (2/3): I S9- 1 72. 

Nicholls. S. (2004). Climaıe Change and Tourism. Annals of Tourism 

Researclı, 3 1  ( 1  ) : 238-240. 

Noad, K. ve James. K. (2003). Sanıura i of Genıle Power: An Explora
tion of Aik ido in the Lives of Women Aikidoka. Annals ofLeisure Re

searclı, 6 (2):  1 34- 1 S2.  

Niininen, O. ve Riley. M. ( 2004). Towards the Concepıualization of 
Tourism Desıination Loyal ty, Tourism Analysis, R (2-4) :  243-246 . 

Patterson, 1 .  ve Carpenter. G. (2003). By the Decade: An Exploration 
of the Leisure Perceptions and Preferences for M id-Life Married Co
uples, At;nals of Leisure l?esearclı . 6 (2) :  I S3- 1 67 . 

Reisinger, Y. ve Mavondo, F. (2004). Modeling Psychographic Profi
les . .loımıal of 1/ospitality & Tour i sm Researclı . 28 ( 1 ). 

Ritchie. B. W., Dorrell. H .. Miller, D. ve Miller G.A. ( 2004). Crisis 
Conınıunication and Recovery for the Tourisın Indusıry: Lessons from 
the 200 1 Foot and Mouth Disease Outbreak in the United Kingdom. 
.lounıal ofTraı•el & Tourism Marketing. 1 5  (2/3): 1 99-2 1 6. 

Ross, G.F. (2004). Ethical ldeals and Expectations Regarding V isitor, 
Staff, and Manageıııent Among Potential Tourisı lndustry Employees. 
Tourism Analysis, 8 (2-4): 2 1  l -2 1 S . 

Sanıos, C.A. (2004). Framing Poıtugal: Representational Dynamics, 
Annals of Tourism Research, 3 1  ( 1 ): 1 22- 1 38. 

Smith, M.K. (2004). Seeing a New Side to Seasides: Culturally Rege
neraıing the English Seaside Town, lntenıational .!ounıal of Tollrism 

Researclı, 6 ( 1 ): 1 7-28. 

Shaw, G.  ve Coles, T. ( 2004). Disability, Holiday Making and the To
urisın Jndustry in the UK: A Preliminary Survey. Tourism Manage

ment, 2S (3): 397-403. 

Teas, R .K. ve DeCarlo, T.C. ( 2004). An Exaıııination and Extension of 
the Zone-of-Tolerance Model. .!oımıal of Sen·ice !?esearch, 6 (3)  

Thapa, B. (2004). Tourism in Nepal: Shangri-La's Troubled Times, .! o

uma/ ofTraı·el & Tourisnı Marketing, I S  (2/3): 1 1 7- 1 38. 

Wang. C-H. (2004). Predicting Tourism Demand Using Fuzzy Time 
Series and Hybrid Grey Theory, Touri.mı Mwıagemew, 25 (3): 367-374. 
White. N.R.  ve White, P.B. (2004). Travel as Transition: ldentity and 
Placc. Annals of Tourism Research . 3 1  ( 1 ): 200-2 1 8 . 

Yeung. S. ,  Wong, J. ve Ko. E. (2004). Preferred Shopping Destinati
on: Hong Kong Versus Singapore, lntenıational .lounıal of Tourism 
Researclı, 6 (2) :  8S-96. 

Zhang. H .Q., Qu, H. ve Yi n Tang. V.M. (2004). A Case Study of Hong 
Kong Residents' Outbound Leisure Travel.  Toıırism Management, 2S 

(2):  267-273. 



Ingi lizce Makale Indeksi 

YÖNETIM 

Andriotis, K. (2004). Dependency on Tour Operators: Problems Faced 
by Creıan Tourisnı Businesses and the Views of The ir Owners/Mana
gers. flllernationa/ Journa/ of Hospitality & Tourism Administration, 

4 (3) :  23-37. 

Burns, P.M. (2004). Tourisııı Planning: A Third Way? Antıals of To

urism Researclı. 3 1  ( l ): 24-43. 

Clenıenz, C., Weaver, P., Han, J. ve McCieary, K.W. (2004). Catego
ries of Participanıs Based on Their Expecıaıions of Instrucıor-led Tra
ining. Joımıal of Quality Assurance in llospirality & Tourism. 4 (3/4): 
1 35- ı 48.  

Coıes, T. (2004). A Local Reading of a Global Disasıer: Soıııe Lessons 
on Tourisnı Management from an Anmıs Horribil is in South Wesı 
England, Journal of Traı·e/ & Tourisnı Marketing, 1 5  (2/3): 1 73- ı n. 
Cushnahan. G. (2004). Crisis Manageınenr in Sınall-Scale Tourisın. 
Journal of Traı·el & Tourisnı Marketing, ı s  (4): 323-338. 

Doran. M.S., Haddad, K. ve Chow, W.C. (2004). The Relationship 
Beıween Corporate Culture and Perforınance in Bahrain Hotels: Fin
dings and Manageıııeııı lmpl ications, lmernationa! Joımıal of Hospi
ıality & Tourism Adminislration. 4 (3):  65-80. 

Gustafson, C.M. ve Partlow. C. G. (2004). Environınental Fareeasting 
in American City Clubs: An Exploratory Study Using Four Case Stu
dies. lmemational Jounwl of Hospitality & Tourisnı Administration, 
4 (3):  1 -22. 

Han, Q., Benedicı, G.  C., Dellaert, W., Van Raaij. F. ve Tinınıernıans. 
H.J.P. (2004) .  Supporting Tourisı Activiıy Planning Decisions from an 
Urban Tourisın Manageınent Perspective. Tourism Analysis, 8 (2-4): 
1 53- 1 57. 

Hoye, R. (2003). The Role of the Sıaıe in Sport Governance: An 
Analysis of Australian Govemıneni Policy, Annals af Leisııre Rese

arclı. 6 (3):  209-22 1 .  

Hsieh, Y-C. ve K l ine, S. (2004). The Effecıs of Music on Room At
tendanıs' Work Perforınance-An Exploratory Study, lnıemaıional Jo

urnal of Hospita!ity & Tourism Administrarion. 4 (3) :  8 1 -92. 

Jenkins, J .  ve Stolk, P. (2003). Statuıory Authorities Daneing wiıh En
lerprise: W A Ine .. The Wesıern Ausıralian Tourisnı Coınnıission and 
the 'Global Dance Affair'. Annals of Leisure Researclı , 6 (3): 222-246. 

Kim, B.Y. ve Oh. H.  (2004). An Integraıed Approach to Sıraıegic Ma
nageınent for the Lodging lndustry, International Joumal of 1/ospiıa
/ity & Toıırism Adnıinislration, 4 (2):  1 - 1 6.  

Kim, H. ve Gu. Z. (2004). Financial Deıenninanıs of Corporaıe Bond 
Ratings. Joıımal of 1-/ospilality & Tourism Researclı, 28 ( 1 ). 

Prideaux, B. (2004). The Need to Use Disasıer Planning Fraıneworks 
to Respond to Major Tourisın Disasıers: Analysis of Ausıralia's Res
ponse to Tourisın Disasıers in 200 1 ,  Joıımal of Travel & Tourism 
Markeling, 1 5  (4): 28 1 -298. 

Santana, G. (2004). Crisis Manageıııent and Tourisnı: Beyond the 
Rhetoric, Journal of Traı·el & Tourism Marketing, 1 5  (4): 299-32 1 .  

S ila, 1 .  ve Ebrahiınpour. M. (2004) .  An Exaıııination of Quality Mana
geınent in Luxury Hotels, Intemational Journal of 1-/ospiwlity & To

urism Administration. 4 (2):  33-59. 

Sizoo, S . ,  lskat, W.  Plank. R . .  E. ve Serrie. H. (2004). Cross-Culıural 
Service Encounıers in the Hospiıaliıy Industry and the Effecı of Inıer

cultural Sensitivity on Enıployee Perforınance, lntenıational Jounıal 
of 1/ospitality & Tourism Adminislration, 4 (2): 6 1 -77. 

Susskind. A.M. (2004). Consuıııer Frustration in the Customer-Server 
Exchange, Joumal of Hospiw!ity & Tourism Researclı , 28 ( 1 ). 
Veal, A.J. (2003). Tracking Change: Leisure Participntion and Policy 
in Australia, 1 985-2002, Annals of Leisure Researclı. 6 (3): 246-278. 

EKONOMI 

Baddeley, M.C. (2004). Are Tourisıs Wil ling to Pay for Aesthetic Qu
aliıy? An Enıpirical Assessınent from Krabi Province, Thniland. To

urism Economics. 1 O ( 1 ): 45. 

Cunado, J. .  Gii-Alana, L.A. ve DeGracia, F.P. (2004). Modeli ing 
Monthly Spanish Tourism: A Seasonal Fractionally Integrated Appro
aclı, Tourism Economics, 1 0  ( 1 ): 79. 

Dwyer . L.. Forsyth. P. ve Spurr. R. (2004). Evaluating Tourisın's Eco
nomic Effects: New and Old Approaches, Tourism Manageme/1/, 25 
(3) :  307-3 1 7. 

Heratlı. G. ve Kennedy, J. (2004). Esıiıııating the Econoıııic Value of 
Mounı Buffalo National Park w ith the Travel Cosı and Contingent Va
Iuation Methods. Tourism Economics, 10 ( l l: 63. 

lsraeli ,  A.A. ve Brown. J .R.  ( 2004). Model iing A Decision Mnker's 
Preferences, Pan 2: A Tool For Pricing Decisions in the Hospitaliıy ln
dusıry. TouriSI/ı Economics. 1 0  ( 1 ): 5 .  

Jang (Shawn), S.C., Bai ,  B . .  Hong, G.S.  ve O'Leary. J .T.  (2004). Un
dersıanding Travel Expenditure Patterns: A Study of Japanese Pleasu
re Travelers to the United States by Ineome Level. Tourism Manage
nıenl. 25 (3) :  33 1 -34 1 .  

Tsiıouras, A .  (2004). Adjusıed Gini Coefficient and 'Months Equiva
Ienı' Degree of Tourism Seasonality: A Research Noıe, Tourism Eco

nomics, 1 0  ( 1 ): 95. 

TURIZM ÇEŞITLERI 

Buckley. R. (2004). Parınerships in Ecotourisııı: Australian Pol itica! 
Fraıneworks, lntenıaliona/ Joumal ofTourism Researclı , 6 (2): 75-83. 

Crouch. G. l .  ve Louviere. J .J .  (2004).  Experiıııental Analysis of the 
Choice of Convenıion Site, Tourism Analysis. 8 (2-4): 1 7  I - 1 76. 

De Lisle. J.L. (2003). Keys to the Kingdam or Devil's Playground? 
The Iınpacı of Insıiıuıionalised Religion on the Perception and Use of 
Leisure. Annals of Leisure Researclı.  6 (2):  83- 1 02.  

Daniels, M.J., Norıııan, W.C. ve Henry. M.S. (2004). Estiıııaıing Ineo
me Effects of Sport Tourisııı Event, Annals of Tourism Researclı , 3 1  
( 1 ): 1 80- 1 99. 

Douglass, W.A. ve Raenıo, P. (2004). The Tradit ion of Invenıion: 
Conceiving Las Vegas, Atınals ()( Tourism Researclı . 3 1  ( 1 ) :  7-23. 

Gursoy, D . .  Kim. K.  ve Uysal. M. (2004). Perceived Impacıs of Fesıi
vals and Special Events by Orga�izers: An Extension and Validation. 
Tourism Managemenl. 25 (2): 1 7 1 - 1 8 1 .  

Hoye. R .  (2003). Who's Leading, Who's Following? Leader-ıneınber 
Exchange Theory and Voluntary Sport Boards, Annals of Leisure Re

search. 6 (2) :  1 03- 1 1 3. 

Jaakson. R. (2004). Beyand the Tourisı Bubblery: Cruiseship Passen
gers in Port, Annals of Tourism Researclı . 3 1  ( 1 ): 44-60. 

Lester, J .A. ve Weeden. C. (2004). Stal-.eholders. the Natural Environ
nıent and the Future of Caribbean Cruise Tourisın, lnlenıationa/ Jour
nal of Tourism Researclı , 6 ( 1 ): 39-50. 

Nichols, D. ve Freestone. R .  (2003). Coııınıunity Valuaıions of Histo
ric Pocket Parks: A Melbourne Study. Annals of Leisure Researclı , 6 
(2):  1 1 4- 1 33 .  

Noy, C. (2004). This Trip Really C!ıanged Me:  Backpackers' Narrati
ves of Self-Change. Annals of Tourism Researclı. 3 1  ( 1 ): 78- 1 02. 

Oliver. T. (2004). The Cultural Tour Route: A Journey of the Iınagi
naıion? Tourism Analysis. 8 (2-4): 259-264. 

Price. G.G. (2004). Ecotourisnı Operaıors and Environmental Educa
ıion: Enhancing Coınpet itive Advantage by Advertising Environınen
tal Leaming Experiences. Tourism Analysis. 8 (2-4): 1 43- 1 47 .  

Ci l t  15  • Sayı 1 • Bahar 2004 • 91 



Ingil izce Makale lnde�si 

T�ıy lor. T. (2003). Di vers i ty 1\laııageınent in a Mul t i-C'ulıural Societ y : 
An Expioraıory Study of Cultur•ıl Diversıtv anti Team ,port in Austra
lia. ,\nnals rif Leisure l?eseorclt. tı ı 2) 1 6R- 1 !!8. 
Waııg. K C., H'ielı, A. ·ı . Ye lı Y C. ve '] s.ı i .  ('.W ( ''004) Who is 
the Decision-Maker: The Parenis or the C'l ı i ld in Group Package To
urs? Touris111 Mmwgcmcnt. 25 (2):  1 ın 1 94 

Xie, P.f. (:!003). :O.bnaging . \borigı ııa l Tourisııı in i lainan. Ch ina: Gtı
vernınenı Perspect i ves. Annals r>f L cisı•rc Rcsecınlı. 6 ı �): 279 102. 

HIZMET KALITESI 

Baloglu, S . . Pekcan, A., McCain .  S .  L.C ve Sanıos. J .  (2004). The Re
lat ionshi p  Between Dest ination Peıforıııance . Overall Sati�factioıı. 
and Behav ıora l l ntention for Dist i nct Segment s. Joımıal ofQuality A '

snrancc in / lospilolı tl' & Toıırısm, 4 ( 3/4): 1 49- 1 65. 

Ek inc i . Y. (2004 ). i\ n lnvest igat ioıı of the Detemıinants of Custoıııer 

Satisfaction. Tow ism An,ıll'.'is R (2-4): 1 97 203. 

Ekinci, Y.  (2004}. Wlıich Comparison Standard Should Be Used for 

Service Quality and Cusıonıcr Sati sfaction. lollrııal oj Qıwlirı Assu

rance in l lospiraliry & Tow ism , 4 (3/4) ·  6 1 -75. 

f'allon. P. ve Scholleltl. P. (2004). 'Just Trying to Kecp the Customer 
Saıi�tlcd': A Conıpari,on of :'\ lodels U sed in the Measureıııeııt of To
urist Sat i\faction . .loımıol n( Qualin· tısmmnce in 1-/ospualir r  & To-
1111.1111. 4 (3/4): 77-96. 

Falloıı, P. ve Schofie ld, P. (2004). f'irsı-Tiıııcr Versus Repeat Visitor 

Sat isfact ioıı : The Case ol Orlaııdo. Floıida, Tow ism tlnalysis. g (2-4): 
205-2 1 0. 

f'uclıs, 1\1. Vt! Weieı ınair. K .  (2004) Destiııation Benchmarki ııg : An 

lndicator-Sysıcı ıı 's Poırntial  for Exp lor ing Guest Sat isfauion. Joumal 

of 1rmcl Re.\carclı . 42 Cl) :  2 1  �-225. 

Gouııtas, S. ve Gountas. J.Y (200-1) The Jnll ueııcc of Coıısuıııers' 

Enıotioııs on Their Service l'nıducı Lvaluaıioıı, TouriS/lı Analrsıs. R 
(2-4 ) · 1 25- 1 2R. 

Hudson. S . .  l ludsoıı. P ve :>. l i l l<'r. li.t\. ( 2004) The \lcasureınent of 
Serv ic.: Qual i ty in the Touı Upcrating Secıor· A l\lcthqdological Coııı
pamon . .loul"/<1/ ot Fral·c/ llc.,.-w cfı. ·12 ( 1 ): 105- 1 1 2  

H uh. J .  v e  Uysal. l\ 1 .  (:'.004). Sa t i\falt ion w i t h  Cıı l tura l!l I eritage Si tes: 

Virginia l l istoric Trian!!le. Jol/l'llal <�! Q 1•a/il_\ ,\ssıırancc in /!ospila

/in· & Towism, 4 ( 3/4). 1 77 1 94. 

Kııutson, UJ ve Uel k, J.A (.1004). l tkntifying the Diıııensions ol the 
Experienct: Construct: Dt>1 elopme ııt ol tlı<.: Mode l.  .foımıal o/' Qıwlay 

Assurwıc<! in 1 /ospiraliry & Tr:11ris111. ·1 (3/4) :  2:1-35 . 

Kııutson. U.J . ,  Singlı, AJ. .  Yen, H- l l . ve Bryant , B.E.  (2004\ Guest 
Sat isfacıion in the L' .S.  Lodging l ndu>tr) : Us ing the ı\CSI Mode l As 

a Se ı v il·e Qu•ı l i ıy s�orebo.ırd , Jc·ımıal of Qıwllll' A.ISIIWIICC in 1/mpi 
taliry & Tow ı.1111, 4 (3/4): 97 l l  H. 
Kozak. M .  Bigne. F:. ve \nJreu, L (:'004) 1 iıııitations of Cros�-C'ııl
tural Customers Saıi,factioıı Rescardı · ınd P�comıııendiııg Alternali

ve 1\lethods . .low nal of (lua!ill' A.IIII'Win· in 1/ospitalıry & Trı11rivn. 

4 (\/4): 37 )1). 
l\lal thouse, E.C., O.ı�l�y. J .L .. Calder, B.J  . . ve l acobucc i . D. (2004 ) . 

Cusıoıııer S.ıtı sfm t ion acn>ss UrganiL<ıtional l ' ni ts  . .1!"111'1/ııl of Sc 1\'JCc 
l?esnırılı. 6 ( 3 )  

N··al.  J D .  (200-l). · ı  h t>  Lıf�ll of  Leııgıh of S tay oıı Travclcrs' t>er(e
ived S;ıtisf.ıt tioıı witlı St>rviu: Qualıty .lo/Imal of (}ııalıty . \ssııraı:n 

in 1/ospira/ıry & I n. u isı/!, 4 ı 1, ı ,. 1 67 ! Hı. 
No.:. F P w ! 'ysa ! . ;1!  ı 11'0-1) ';nci.ıl l ı ıt<' ·aı t ion Link.ıgt> . irı the S::r

vice Saıisf;ıction 1\lodd }t.ılln·ıl r1 Q11ul•n \1·. urrı11r c iıı !hspıralirr 

L� Toı/1 im ı ,  + ( ll+)  7 1 ' · 

92 • Anatolia:  T uriznı  :�1 uşt t rnıa l ar ı Derqisi 

Shaııka, T. ve l 'aylor, R .  1200� ) /\ıı l ııvest igat ion inıo the Percciv�d 
l mportaııce of Service unu Faci l i ty  .-\ttribuıes to Hotel  Satisfucıioıı, Jo-
111'1/a/ cif Qwılırv Assumnn' i11 /lnspirulıry & Toıtrism, 4 ( 3/4): 1 1 9-
1 34. 
Uysal, M .  W i l l iam�. J. ve Yooıı. Y ( "004) f'xprrssivc \'crsus l ıl>lru
ıııentnl Factoıs ın  l\leasuring Visitor Sat i>fact icın . roıtrism \nalysis, 8 
12 -4): 2 1 7-2:! 1 .  

Voss, C.A .. Roth . . \.\' .. Rosenzweig, LD., 131aekınon . K .  ve Chase. 
R.B (2004). A Tale of Two Counıries' Coııservaıısın. Serv ice Qual ity , 
and Feedb:.ıck on \uqonıer ')aı ısfa�t ion . ./oumo! o( Scrrice Re.,earch, 

(1 ( ) ) 
Wıl l ianıs, J A. ve Uys:ıl. M. (2(104 ). lntrouu<.tioıı . .lnurıwl o( Qualıry 

,\s.\ lirance ın 1/mpiwhry & 7 uurısm. 4 (3/4): 1 -5 

PAZARlAMA 

Al -Sabbahy, H .Z., Eki nci, Y. ve R i ley, 1\ l .  (2004} An lnvest igaı ion of 
Perceived Value Diıııeıısions: lnıplications for Hospitalıty Rescarch. 

Joımıal ofTr<il'ci Rescarclı. 42 (�}: 226-2:\4 

Beck�ıı. S. ve Gnoth. J .  (2004). Tourisı Consumpıioı ı  System� among 
OverseJs Visitors: Reporting on American, G('rınan. and Austra l ian 
\'isitoıs to Ne'� Zealand . Toıms111 Maııagemcnl. 2'i (3 ) :  375-3:)5. 

Chandler, J.A. (2004) Comparing Visiıor Profi les at Heritage Tourism 
Destinations in Easıem North Cırol i m  . .!ounıal rif'fraı·d & Tourisın 

Mar!..erıııg. 1 6  ( i l : 5 1 -6 1 .  

Cole. ST ve Scott. D. (2004) Exanıiııing the Mediating Role of Ex
peııeııce Qua l i ty in a Model ol Tourisı Experi�nces, .lnurnul of Fraı·el 

& Touıisın Morketi11g. 1 6  ( 1 ): 77 XX. 

Correia. A. ve Crouch . G. l .  ( 2004 }. Tourıst Perccptions or and Moıi
vations for Visi t ing the A l garvc, Portııg. ı l .  Tow ı.1 111 ;\nalı•sts, K (2-4}: 

1 65- 1 69. 

Cranage. D. ve Su jan. 1 l. ( 200-ıı. Cııstoıııcr Choicc. Joumal vf l!ospi
ralicr & Toıırısm Rcsearclı , 2R ( 1 ). 
Dolnicar. S. !2004). Risk Perceptıon'. E� pe<.tJt ioııs. Dısappointments. 
aııd lnl orınat ıon Processing Tcııdcııcics of On·'- and T" 0-Sıar Hotel 
(iucsıs: h l lıere a !\Im ket for Low-SLır 1 !otel t 'atcgorics in \ustria? 
To11mm \nalysis. X (:!  4 ): 1 19 1 24. 

Dolnicoır S. 12004). Tı;ıck ing D�ıta-Drivcıı l\.laı �eı Segnıenıs. Touri.1111 

,\naly>Js. S (2 -4). 227-232. 

Dolııicar, S .  (2004) .  Bt:)ond "Conııııoııseıı'� Segnıerıtaıioıı": A Sysıe
nıat ic� of Segıııentatioıı Approache' in Toıırisnı . Journal nj l'raı·e/ Re 

snırclı, 42 (3) :  244-250. 

Greeıı, C.G . . Bartholonıew. P. ve Muırıııaıın, S (2004 ). New York 
Rest.ıuraııı l ııdustry : Strategic Rcsponses to Septeıııber l l , 200 1 • .lo 

ıınwl 1{ Traı·c/ & l'ow ism Marketing, 1 5  (2/.1): 6.1-7<�. 

H arrıs. K. ve Baron. S. (2004). Coıısuıner to-Coıısıııııer Coııversutions 
in Service Scni ııgs. Jourııal of Scrı·in• llocorch, (ı ( 3 l  

H uan, ' [  C .  n :  13eanıaıı, J.  ( 20on C'unh:xts and Dynaıııics of Social 
l ntcract ion and l ı ı fonnat ion Scarclı  in Dec i, ion \taking for Discreti 

oııary fravel. Tourism . \nalv.\t.\ . X ( 2-�): 1 77- I X2 

l l yde, K.f'. (200-D. A Dııality in Vacatioıı Dec ı:.ion l\hık i ııg. Tn11riwı 
An,ı/ysi�. S 12-4). 1 8 3- l S6. 

l loyrl. M.F. Gıbson. I l  , Peııni ııgıoıı.r;ray, L. \'<? Thapa. B. 1200-l). 
The Etıecı ol f( isk Perrepı ioııs on lııt<!ntioıı' to Trave l iıı the Alter 
ıııath ol Scptenıber 1 1 .  '200 1 . .ft•llmul of l raı·cl & 't 'ourimı .Har(·erillg, 
1 'i (:'(l ): 1 'l-3X 

J ııg (Sha-.vrı \. S.C .. \ lorıı on. :\ \1. w o·ı e· r) .t. 1' r 2G04\. A !'rcıcc 
du n: for T:ırgct 1\i.ırf.et Sf'ieCtHııı n Toııri•·.ın, .lt •uma/ <�/ J rtıı cl & f'o
urism .\far{ 1•11.' ,  ! fo  r ı ): 1 7- 1 1  



Ingi l izce Makale Indeksi 

Kiı ıgsbury, P.T. ve Brunn, S.D. (2004). Freud, Tourisıı ı .  und Tcrror: 
Traversing tlıe Fantasies of Post-Sepwnıber l l  Travel i\lagazines, Jo
urnal ofTwı·e! & Tow ism Marketuıg, 1 5  (2/3) 39-6 ! .  

Kozak, M.  (2004). Ideasuring Coınparativt Perforıııaııce o f  Vacation 
Destiııation�: Using Tourists' Self-Reponed J udgıneııts as an Alıc.:rna
tive Appro:ıclı, Taurism Analysıs, 8 (2-4): 247-25 1 

Kozak. M. Bigne, E . •  (ioıızaıez. A. ve Andreu. L. (2004) Cross-Cul
ıural Beııavior Researclı in Touri,ın A Case Study on Dcstination 
lnıJge. Tourism 1\na/ysis, R 0·4):  253 257. 

Leı. J Pnıppers, R. Ouwersıooı. H ve Lenınıiıık. J. (2004). Service 
lrıten,ivencss and 13rund E.\tcn,ıon E1 aluaıions, Joumal ıf Sen•ice 
Reı·earch. 6 (3 )  

Lo ti!PS, A . .  Clıeuııg, C v e  Lı w ,  R (2004) l n forrııaıion Search 13.:
havior of Mainlaııd Chiııese Air Travclers to Hong Kong, Jmmw! of 
Tmrel & Tourism Mark<·fing, 1 6  ( 1 ): 4 1 -49. 

1\lcGuiggaıı, R.L (2004). A V;ıcatioıı Choice Model lncorporutıııg 
Personal it) and Leisııre Coıısıraiıııs nıeory, Touri.1111 A��;ı/y.,is. 8 t 2-4):  

1 87- ı 9 ı .  

�lorais, D B., Dorsclı. �U. ' e  Bad, ınan, S.J.  (:!004) Can Tourı�m 
Providers Buy tlıeir Cu;ıoıners' Loyalıy? Exanı i ı ı i ııg the lnflueııce of 
Cııstoıner-Provider lnve,tıneıııs on Loyalty, lounıal of Traı el Resc
arc/ı 42 (3) :  235-243. 

Oyewole. P. (2004). lnt<.:rııaı i onaı Tourısııı ! larketıng ın  Atric;ı: An 
Assessmcnı of Prıce Compeı ı ı ı venes> l fsıng the Purchasing Power Pa
rities of the !CP . .Immwl ofTraı·e! & Tourıstıı A!arketıng, 1 6  ( I ): 1 - 1 5. 

Papaılıeoclorou, A. (2004). Exploriııg the Evoluı ıon of Tourisnı Re
sam, Annals ofTr•uı isnı Researc/ı , 31 ( 1 ) :  2 1 9-237. 

Pizam, A., Jeong. G-1-1., Reiclıel. A., van Boenıınel, H., Lıısson, J.M., 
Steynberg, L.. St atc-Costache. 0., Voıo, S .. Kro,,sb;ıcher, C.,  Kucero
va, J ve Monınıany, N. (2004). The Reiatıon,iıip between R isk-Ta
ki ı ı ı!. Scıısat ion-Seeking, and the Tourisı Behavior of Young Adults: 
A Cross-Cultural S ıudy , .louma! o( Tmre! Rcscarclı . 41 ( 3 ı· 25 1 -260. 

Quan. S .  ve Wang, N. (2004 ;. Towıırds a Stıuctural Model of the To
lll isı Experience An l l lustratioıı from Food Expericnces in Tourism, 
Touıism Managemcnr, 25 (3) :  297-305. 

Rewtrakuııphcıih,ıoıı. \\ ve Oppcwal. l l .  (2004). Holiday Packagıııg 
and Tourisı DeLi,ioıı !Vlakiııg. Tourimı Anal_w;is, 8 (2 4): 1 93- I LJ6 

Roo . . I. Edvardsson, B. ve Gustafsson. A. ( 2004). Customer Swiıc
lıing Patterns in Coıııpet itive and Nnıı.:oınpcıı tive Service lndusırıes, 
!owna! of Sen·iı c Resean lı. 6 ( 3 )  

R u  ,ı. R T. (2004 J .  A C a  l l  for a W ider Range of Service Rcscardı . .lo
uma! rf Sen 11 k, search. 6 ,  l ı  

Sakakida, Y Cok S .  T. ve Cırd, J .A. (2004). A C'ro;s-Culıural Study 
of College Sıud;;m ' Tr.ıvel f'rckrence,. A \'alue-Orıenıed Per·-ıx:cı i
ve, Journal ı�(Traı·r/ & Touris111 Mar�ctilıg. 16 ( ı ): 33-39.  

Spurr. R . ,  Cowky, E., Robin'>. P ve \\'oodsid<!, A.C ı .  (20(14 ) .  Dunıe< 
tic Leisurto Tıcl\ckr Purclı:ı'c and C\•n,urııption 'i} > teıns, f'ımrislli 

\n.ıirsis � t 2 4) 1 4')- I �2 
Wansiıı�. B ve \ an l ı ıer"ını K.  (2ti04) Stnpping Dc'<· i, icııs ot Tra
<c-krs "/ı .-ıriS/11 Af,ma�<'ll/<'111 2) ( i ı :  3 J ll .HII .  
Wc"wr. D.B.  ve Lawıon. [ J ( 2004). \ ı'> ilor Aıt ı l liii<O' tO\\ ard To
ııri,n· Dt1dopıncnı :•Nl Prodıı.:t l nttg ·Jı on ın an Au,ıral  ın l lı bcın 
Rıı rdl Frın:'.t' . .fowııa! n/ / mı·d kesc-n ·II. 42 ( 3 ) :  2S(,. 2'1tı. 
W ı, ı J ı2(Hq)_ lııllu<'mc of 1\farkeı Orıcııt�tıon " ı ıJ Sıroltgy cııı Trcı
,, ·1 lııdusıry Perını ın" nce: \ 1 1  hnpırıcal S ı ııdv or ), Conınıerc� ı ıı ra
i•.vtd1. Tu tu L\1 '1 /l lnllil_�CIIll'lil 25 \3)'. 35 7 3o). 

Ynu J J I . , l'-1cl\crclı,·r H. ve �·kııa. l\1 .  (2004\. A (nı"-Cul l ı ınl 
C< ı (Jri-;,,n of Tı·ır ( 'har:ıl ıeri ;Li{·-.. . I u�rn�tt ioıı. ı l Vhıt ı ,r� ro ! l ung 
Kon� fmı ı 'v!aiıı );wd L'iıın�ı Jlld L S \  lo;�� nu/ r{ J'raı·c/ ,� 1 • •w ism 
Marl,,·tuı� .  I n ( !  ı : 63-1� 

UlAŞTlRMA VE SEVAHAT 
Lovelock, 13.  (2004). New Zealaııd Travel Agent Practice in the Pro
vi'lon of Advice for Tr� ve! ı o Risky Desı ınations. Jouma! o( Tra ı •e/ & 
Tourism ı\farketıng. ! 5  (4): 259-279. 

. 

Obenour, W. L. (2004). Understarıding the Meaning of the "Journey" 
to Budgeı TrJ\ elers. ll/lenwtionu/.foumal rfTourisın Rcsearclı, 6 ( 1 ): 
1 - 1 5  

Wang, Z.lt, Evans, � 1 .  ve Turner. L. (2004). Effecıs of Strategıc Air
line All iance' on Air  Transport � larket Conıpet ition: An Enıpiri�al 
An.ılysis, f ourüm Ecoıwnll<-', 10 ( 1 ): 23 

SÜRDÜRÜlEBiLIR TURiZM 
Bucklcy. R. l2004).  The Effects ot World Hcritagc Listing on Tourisın 
to Au,trulıaıı National Parks . .!oımwl of SnwainaiJ!e Tounsm. 1 2  ( I ) : 

70�4 
. 

Deng. J . ,  Qıang. S ,  \lialf..er, G. J ve Zlıang, Y (2003) Assessmeııt oıı  
and Perception of Visıtor,· Enviroııınental lmpacts of Nature To
urisın: A Case Stııd) of Zhangjiajıe National Forest Park, Ch ina. Jour

nal rf Sustainalıle Tourism, l l  (6): 529-548. 

D�'"hursı. H. ve Thomas, R. (2003) Encouraging Susıaiı ı"ble Busi
ness Pr<ıcticcs in  a Non-regulatory Envıronınent: A Ca"� Study of 
Snı:ıl l Touris:n Firıns in a UK National Park, founw! of Susuwwh!e 

Tnurism 1 ı (5):  383-403. 

E>sex, S . .  Kent, M. ve Newnhaın, R. ( 2004). Tuurisın Development in 
Mal lorca: ls Water Supply a Con,traını?. Journal r!f Sımwna!Jh To

urism . 1 2  ( 1  ): 4-2�) 

Fallorı. F. (2004). Afıer the Loınbok Riots, ls Sustainable Tourisııı Ac

lıievable? .Tounıa! ofTral'i·i & Tu w is m Markeling. 1 5  (2/3): ! 39- 1 5X. 

Garrıgös S ırıHin. F.J . . Naı angaja1·ana. Y. ve Marques, D P. (2004). 

C.ırry ıng Capaciıy in the Tourısııı lndustry: A Case Study of Hengist
bury Head, Towism Alana �•'lll<'lll, 25 { 2 ): 275-283. 

Kokkran ıbi. J . ,  fllcLcllan. R. ve B:ıuın. T. (2003). Isiand Tourisnı anel 
Sustaınabılııy: A Case Study of the Lablıaclweep, Joumul of Sıwa

inahle Tourism , l l  (5) :  426-447 

Liu. Z. l2003). Sustaınable Tourısın Deve lopment : A Critique. Jour

nal o(Sıwauwlı!e Tourism, 1 ı (6):  459-475. 

Noızke, C. (2004). lndigenous Tourısın Development ın Souıherıı Al
bena. Caııada: Tı;;ntative Engageınent .!ol/mal of Sı/Siaiııuhle To
urism. 1 2  ( 1 ı: 2Y-54. 

Okel lo, M.M. ve Kiringe, J W. ( 2004 ). l'hreaıs to Biodiveısny and the
ir l ı ııplicmion ; iıı ProteLted and \dpc<:ııt Dispersal Areas of Kenya, 
]nu mal af S11staiııah!e Touıi:ım. 12 ( 1 ) :  55-69 

Pcrdue. R R. ( 2004) Stakeholckr Ana ysis in Coloraclo Ski Resort 
Conııııunıı ıes f"ow i.mı ,\n<ily<is. X t:�--l i: 233-236. 

Priskııı, J COO 1). Clı.ır.ıcıemı ıcs ,, ıd Pcrı.:eption' nt Co:ısıal and 
Wildflowc•r Naı ıırc-lnsd Tmırisıs in t he Central Coası R�gion of 
Wc,rem -\L, ,trali:ı. Joum:ıl ol 'ııı.\ laltıAı!e Tot/1"1.\111. l l  (6!: ·1\!9-52�. 
Steiıı. T \'., Dc;lll) C rı �� Pennısı L\ ( 2003). lls ı ıı!! V isitors' 1\lo

tıvaıions to Providt !.ean· ng Opponııııities at Water basecl Reneati
oıı Arcas . .lullnıal ,,f Sıısraina!ıle Toll! l \fll, l l  (5) :  404 425 .  

Tubl', K.N (2003). An t> .ıJu.,ı•uıı ol ı h· f'ffccıivem'" o t  l nterpretuıi
oıı wi ı lı in Dartml'or National Pcırl- ın R.•ach ıııg the Goals of <;u,tainab
ı� Tııı.ri<nı Dcve!opmenı. Jr, uma! ' f" ı ıı <l< ,nah!r [,11rr;on l l  !lı): �76--lCJR. 

TURIZM EGITIM! 
Beli IL Creherı, G .  P·ıırick C-l ,  B·ı ıe·  i\ 1  ,-e Hagııolin V .  (20ll.1). 
Educaı ıng Au,tral ın L�isure (ôr.ıdunt<" (\mıexts !'or Devdoping Gc
nerıc Sk ı l l s  . .  \111111/s o(Lemıre f<r"·ar. i 6 ( 1 ı· 1 - 20 

Cı l t  1 5  • Savı 1 • Bahar 2004 • 93 



Ingi l izce Makale Indeksi 

Burden. J. (2003). Community - The Undervalued Componenı of Fle
xible Leaming for Leisure Managemeııı at Tertiary Level, Annals of 

Leisure Researclı, 6 ( 1 ) :  2 1 -34. 

Liııle, D.E. (2003). Firsı Year Studenıs' Experience of Learning: How 
Do Our Fuıure Recreation Activiıy Leaders Learn? Annals of Leisure 

Re search. 6 ( 1  ): 35-53. 

Lyons, K.D. ve Brown. P. (2003). Enhancing the Eınployability of Le
isure Studies Graduates through Work Integrated Learning, Annals of 

Leisure Researclı. 6 ( 1 ) :  54-67. 

Veal, A.J. (2003) .  Education. Training & Professional Development in 
Leisure: A Bibl iography, Annals of Leisure Researclı . 6 ( 1 ) :  68-78. 

TURilMIN SOSYAL VE FIZIKSEL ETKILERI 

Thyne, M. ve Zins, A.H. (2004). Designing and Testing a Guııınan
Type Social Distance Scale for a Tourisın Conıext, TouriS/lı Analysis, 

8 (2-4): ı 29- ı 35. 

YIYECEK VE IÇECEK 

MacLaurin. T.L. (2004). The lmponance of Food Safeıy in Travel 
Planning and Desıinaıion Selection. Joımıal of Travel & Tourism 

Marketing. 1 5  (4): 233-257. 

Raab. C. ve Mayer, K.J. (2004). Exploring the Use of Activity Based 
Costing in the Restaurant lndustry, llllernational Journal of Hos· 

pita!ity & Tourism Admini:.tration. 4 (2}: 79-96. 

KONAKLAMA 

Basıakis, C., Buhalis. D. ve Butler. R.  (2004). The Perception of Smail 
and Med i um Sized Tourisın Accoınmodation Providers on the lmpacts 
of the tour Operators' Power in Eastern Mediterranean, Tourisnı 

Manageme/11, 25 (2): 1 5 1 - 1 70. 

TURIZM VE BILGI TEKNOLOJILERi 

Berger, H . •  Diııenbach, M. ve Merk!, D. (2004). User-Orienıed 
Evaluation of a Natural Language Tourisın lnfornıation System. Infor

mation Technology & Tourisnı. 6 (3) :  1 67- 1 80. 

Cai. L.. Card, J.A. ve Cole, S.H. (2004). Conıenı Delivery Perforınan
ce of World W ide Web Si tes of US Tour Operaıors Focusing on Des
linations in China, Tourisnı Management, 25 (2):  2 1 9-227. 

Chen, K.  H.  ve Yung, C. Y.  (2004). Business Model for Exploraıion 
of Travel Websites in Taiwan, Tourisnı Managenıent. 25 (3) :  405-407. 

Chen, J.S. ve Jang, S. (2004). Profiling Airline Web Users: A Segınen
tation Approach, Tourism Analysis, 8 (2-4): 223-226. 

94 • Anatol ia :  Turizm Araştırmalar ı  Dergisi 

Dunstall. S . .  Horn, M.E.T., Ki lby, P . .  Krishnaınoonhy, M., Owens, B . ,  
Sier, D.  ve  Thiebaux. S .  (2004). An Autoınated Iıinerary Planning 
System for Holiday Travel, lnformaıion Technology & Tourism, 6 
(3) :  1 95-2 1 O. 

Faın, i< .S., Foscht, T. ve Collins, D.R. (2004). Trust and the Online 
Relationship - An Exploratory Study from New Zealand, Tourism 

Managemelll, 25 (2): 1 95-207. 

Hwang, Y-H. ve Fesenmaier, D.R. (2004). Coverage Error Embedded 
in Self-Selecıed lnterneı-Based Saınples: A Case Study of Nonhem 
lndiana, Journal of Travel Researclı, 42 (3 ): 297-304. 

Ki ın. W.G .. Lee, C. ve Hieınstra. S.J. (2004). Effects of an Onl ine Vir
tual Conımunity on Custoıner Loyalty and Travel Product Purchases, 
TouriS/lı Managemell/, 25 (3) :  343-355. 

Litvin, S.W. ve Crotts, J.C. (2003).  A Fraınework for Online Sales 
Negotiations of Hospitality and Tourism Services, Information Tech

nology & Tourism , 6 (2): 9 1 -97. 

Loh. S., Lorenzi, F., Saldaiia, R.  ve Litchnow, D. (2004). A Tourisın 
Recoınmender System Based on Collaboraıion and Text Analysis, In

formation Technology & Tourism. 6 (3):  1 57- 1 65 .  

Minghetti, V. (2003). Building Custoıner Value in  the Hospitality ln
dustry: Towards the Definition of a Customer-Cenıric Information 
Systeın, lnfomıaıion Technology & Tourisnı. 6 (2) :  1 4 1 - 1 52. 

Nysveen, H. (2003). The lmpoı1ance of Risk-Reducing Value-Added 
Services in Online Environınents: An Exploratory Study on Various 
Segmenıs of Leisure Tourisın, lnfomıaıion Technology & Tourism, 6 
(2):  1 1 3- 1 27 .  

Özturan, M. ve Akış  Roııey. S. ( 2004). Internet Use among Travel 
Agencies in Turkey: An Exploratory Study, Tourism Managemenı, 25 

(2): 259-266. 

Schegg, R., Murphy, J .  ve Leuenberger, R.  (2003). Five-Star Treat
ment? E-Mail Custonıer Service by I nternational Luxury Hotels, ln

fomıaıion Teclınology & Tourism. 6 (2):  99- 1 1 2. 

So (Amy}, S-1. ve Morrison, A.M. (2003). Destination Marketing Or
ganizations' Web Site Users and Nonusers: A Comparison of Actual 
Visits and Revisit lntenıions. lrıfornıaıion Technology & Tourism. 6 
(2): ı 29- 1 39. 

Rudströııı, A. ve Fagerberg, P. (2004). Socially Enhanced Travel Booking: 
A Case Study, !Jıformarion Technology & Tourisnı. 6 (3):  2 1 1 -22 1 .  

Wallace, M., Maglogiannis, !., Karpouzis, K.,  Komıentzas. G .  ve Kol
lias, S. (2004). Intelligem One-Stop-Shop Travel Recommendations 
Using an Adaptive Neural Network and Clusteriııg of H istory, Irifor

mation Teclınology & Tourisnı, 6 (3):  1 8 1 - 1 93.  

Wang, Y. ve Fesenmaier D.R. (2004). Modeling Participation in an 
Online Travel Coınmunity. Journal of Travel Research, 42 (3): 26 1 -270. 


