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Abstract

Only a few out of thousands of social research egedr become really
successful. Most of them are either not appreciatetbrgotten in a short
period of time. The primary purpose of this studytd compile and
emphasize the fundamental requirements of a sotesgial research. It

proposes six “rules of thumb” and introduces a modEned as FADAPA
to correspond the initial of each single rule. FAR¥A proposes the
selection of an interesting topic and the comprshenanalysis of the topic
as the first two requirements. Development of sngpid preferably visual
model followed by a broad application is advisedths following two

requirements. Publishing the developed model ardethpirical results is
introduced as the next step of successful resedrtally, advertisement
and diffusion of the model among scholars, acadiemscand business
people is presented as the last requirement whictulsl be fulfilled by the
researchers who aim to be notable in the literatdre prove the validity of
the proposed model, the author also evaluate thwe#-known theories
(Maslow’s Hierarchy of Needs Theory, McGregor’'s dtyeX and Theory
Y, and Porter's Five Forces Model) from the perspes of FADAPA

rules.
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SOSYAL BiLiIMLERDE BA SARILI B iR
ARASTIRMA ICIN ALTI BASAMAKLI B iR
MODEL: FADAPA

Ozetce

Her yil sosyal bilimlerdeki binlerce agarmadan sadece birkac tanesi
gercekten bgarili olabilir. Geriye kalanlarin ¢gunlugu ya gerekgi kadar
ilgi gérmez ya da c¢ok kisa siirede unutulur. Busarmanin amaci sosyal
bilimlerdeki baarili arastirmalarin isterlerini belilemek ve ortaya
koymaktir. Aratirma alti altin kural 6nermekte ve her bir altiurialin
(Ingilizcedeki) ilk harflerinden okan FADAPA adini vergimiz bir model
ortaya koymaktadir. FADAPA, ilging bir biék secimini ve secilen konunun
kapsamli olarak argtirlimasini ilk iki ister olarak dnermektedir. Saki iKi
Onerme ise basit ve tercihen bir gdrsel modelinisgglmesini ve bu
modelin mimkin oldwnca yaygin birgekilde uygulanmasini tavsiye
etmektedir. Geftirilen modelin ve uygulama sonugclarinin yayinlarsmiair
sonraki Oneri olarak sunulmaktadir. Son O6neri olara modelin
akademisyenler ve gi dinyasi arasinda reklaminin yapilmasi ve
yayginlgtirilmasi, literatirde yer edinmek isteyen gremacilara 6zelikle
tavsiye edilmektedir. Modelin gecedilni gostermek icin yazar, literattirde
cok bilinen ti¢ cajmay! (Maslow'un/htiyaglar Hiyerawisi, McGregor'un
Teori X ve Y'si ve Porter'in BeGl¢ Modeli) FADAPA kurallari
cercevesinde incelestir.

Keywords: Research, research methodologies, theory develdpme
research model.

Anahtar Kelimeler: Arastirma, aratirma yontemleri, teori getiirme,
arastirma modeli.

1. INTRODUCTION

Thousands of new and assertive social studiepenfermed each
year by thousands of different scholars from albuad the world.
Unfortunately only a small portion of them manage pass the strict
evaluation processes of SSCI journals. Even woosdy a few of the
published studies become really successful anddiy@cepted. Although,
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this elimination process is quite natural from pegspective of readers, it is
very disheartening from the perspective of reseasch

Unraveling the secrets of successful studies anceldeing a
simple roadmap will not only motivate researcheus &so spare valuable
resources that are currently wasted for unsucdessfearch. An inattentive
glance might not state any significance but a deépek will definitely
illustrate the similarities between successful Esiéh social sciences.

The focus and the main research question of thidysare about
the determination of these typical properties otasious efforts. The study
basically aims to develop simple rules of thumbrésearchers who want to
be notable in the literature of social sciences.

The term fule of thumb” might be defined as a general guidepost
for determining behaviors and addresses a prineytle broad application
which is not intended to be strictly accurate osabtely reliable for every
situation. Rule of thumbs are usually based upgereance and common
sense. They aim to provide generally effective ppraximately correct
results for certain situations.

The author is not pretentious about a definitivevaaT; however,
but on the other hand he believes there are solas ofi thumb, which he
summarize as FADAPA model, might provide very clesswers to our
research question.

2. LITERATURE REVIEW

In order to make any social research more valuabterelevant, it
must be abstracted and made more general [1]. réhigres development
of successful social studies and reader-friendgoties which establish
linkages between research and practice [2]. Unfiattiely this is usually not
that easy [3]. Just like the development and pahbn of a social research,
it's evaluation is also difficult. Our main purposethis study is to highlight
the primary rules of successful research in a smpknner. However
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before we proceed with the proposed model it winglanore appropriate to
discuss how social studies or researchers are djattethe current status in
Turkey.

1.1 Journals as a Scale

Evaluation of scientific research is crucig] and is one of the
challenging issues and unfortunately none of thestieg approaches
provide an objective, transparent and omnibus foplthis purpose yet.
However, many people content themselves with thebmu of publications
and citations in journals listed in the Social &ce Citation Index (SSCI)
which is a kind of database of scholarly literatU8&Cl is used in many
important ways where it's most conspicuous useh®mving whose work
gets cited in other research [5].

The first scholarly journal, Journal des Scavavess published as a
new medium of communication in 1665, and was sadlovied by the
Philosophical Transactions of the Royal Society fgdr more than three
centuries the journal has played a pivotal role the creation and
transmission of knowledge by serving as the prirmagdium of scholarly
communication, and has remained essentially undthrig form and
function over its lifetime. Science as we know gtdcarcely imaginable
without the scholarly journal.

Despite its benefits to science and scholarskip, gaper journal
system has been subject to much criticism (e.qg.[8]). Deficiencies noted
by some authors include perceived problems withpier review process
(that it suppresses new ideas, favors authors fogstigious institutions,
and causes undue delays in the publication pracesf) costs that are
escalating faster than the rate of inflation, aaxklof selectivity. Spiraling
costs and long publication delays are perhaps tbst reerious of these
criticisms [9].
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1.2 Current Status in Turkey

The overall performance of Turkish Universities journal
publications is very low especially when the numbéracademicians is
considered [10].

Starting from the last decade of the 20th centsoyne universities
in Turkey started to use the number of publicatiassa criterion for
academic assignments and promotions [11]. In yéad 2YOK announced
publication in international journals as a requiestnfor advancement to the
rank of Associated Professor [10]. But as illugdain the following table,
the ratio of publications in social sciences isyoabout %10 of those in
mathematical and physical sciences.

3 3 @

UNIVERSITE ADI - E % 5
s | 2 | £ |23|s5 |&5]| §
) 7 < - |Z-.|Oa o
1 |TOBB EKONOMi VE TEKNOLOJi UNIVERS. 60 10 0 70 67 46 1,46
2 |BOZOK UNIVERSITESI 29 0 0 29 29 22 1,32
3 |BASKENT UNIVERSITESI 445 27 1 473 460 353 1,30
4 |GEBZE YUKSEK TEKNOLOJI ENSTITUSU 134 11 0 145 140 134 1,04
5 |KOG UNIVERSITESI 122 25 2 149 140 140 1,00
8 |ORTA DOGU TEKNiK UNIVERSITESI 635 68 9 712 692 727 0,95
7 |ERCIYES UNIVERSITESI 474 11 1 486 477 549 0,87
8 [BILKENT UNIVERSITESI 219 59 13 291 267 319 0,84
9 [CANKAYA UNIVERSITESI 57 2 0 59 58 71 0,82
10 [ATILIM UNIVERSITESI 55 5 0 60 59 76 0,78

Studies in social sciences are indexed in SSClaanchn clearly be
seen from the statistics, number of publicationgjuge low. Moreover,
being published does not always mean that all pnbll manuscripts are
successful. Although our study does not focus enpihiblication rules, we
believe that a study written along the basics of moposed model might
have a higher chance to be published.

3. PROPOSED FADAPA MODEL

Contradictory recommendations regarding successkgearch
methods are indicative of lack of consensus onreme model [12]. Our
proposed model includes six simple rules for a essitl social research.
The name of the model, “FADAPA” is derived out bétinitials of these six
rules as illustrated in the following figure.
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F ind an interesting topic

A nalvze the topic comprehensively

D evelop a simple (and visual) model

A pply it as broadly as possible

P ublish it

A dvertise and diffuse it

Figure 1 Six FADAPA rules

Each rule of FADAPA is focused on a different agpdc¢he
success criteria and is explained in the follonsegtions.
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3.1 (F) Rule: Find an interesting topic

An interesting topic and/or research problem whidve a high
potential for an empirical respongenovel insight that adds significantly to
-or against- previous understandings [1] and a ikgyedient in having
some impact [13] will attract greater attention.

Although some scholars prefer manuscript submiiegbublication
to be more rigorous than being interesting, relevand challenging [14],
some others encourage studies leading to moreestieg ideas, contrary to
the more established “dataistic’ methodologies [&B claim that there are
strong forces favoring new ideas [16].

For an award-winning research Dicle [17], recomdseto choose
the topic carefully and some thought should beipuihe decision process.
Similarly we propose the interestingness of a d$ocesearch as a
fundamental requirement and possibly the main fattat attracts the
attention of the readers including scholars, acadans and business
practitioners.

3.2 First (A) Rule: Analyze the topic
comprehensively

Successful studies begin with a review of relevady of literature
[18] and include both well-known and less knowruess about the topic
[19]. Strongest researches begin with use of a g@orty of most up-to-
date, and the most specific and expert, resourt@g This definitely
requires comprehensive analysis of the selectedarels problem. A
researcher shall not ignore any of the predateiedutthat are related to
his/her field of study. This effort will assist hiner in two ways:

First, comprehensive analysis of the literaturi egtablish a healthy

foundation for his/her work. Second, it will lendngs to the study from the
perspective of the readers. They will possibly feere confident when they

46



Omer LVVARQN

see that their former knowledge on the topic dassconflict with the new
study or is clearly discussed and explained impteer.

3.3 (D) Rule: Develop a (visual and) simple model

Although model (or theory) development is gengraticepted as the

most challenging part of management research [[3td6 broadly accepted
as one of the most inevitable characteristics etiecessful study [21, 22,
23, 24].
Broadly, a model can be developed by relying orcslagive thinking or
empirical observation preferably followed by catefunalysis [1]. In all
cases the developed model needs to be simple ttebdy understood by
the readers. Simple model that explain a compleenpmenon in a holistic
approach are generally appreciated in the liteeafarg. [25] Hierarchy of
Needs; [26] Theory X and Y). Since visual modete éearned and
remembered more easily than others (e.g. [27] Emmpetitive Forces), we
also advise researchers to express their modelallyis

3.4 Second (A) Rule: Apply it as broadly as possie

Empirical analyses or in other words the applaradi of the study
play a crucial role in shaping the theory no maiter theory begins with a
logically deduced conjecture, the detailed obseyaadf a phenomenon, or
an “interim struggle” such as abstracting and galimng (Kalnins, 2007).
A model without an empirical study lacks foundasidor its reliability and
validity. Broad application of a model is not oy convincing readers but
also for the researchers themselves since theyoelggve that by observing
contrary or inconclusive empirical evidence, theyén cast doubt on an
explanation that they had considered plausibleai28].

Three criteria mainly draw the framework for thecion on a topic
by the researcher: length, research resources mnalytiaal tools [17].
Although some scholars have argued that empiricatenal has no
systematic role to play in theory (or model) builgli[29, 30], some others
tended to rely heavily on and emphasized the irapod of empirical data
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[1]. Our proposed FADAPA model advocates broad iappbn of the
model and the use of empirical material as inputteorizing.

3.5 (P) Rule: Publish it

Fundamental to formal scholarly communication $8jentists who
have to say something important need to publishr thedings [4].
Although we are aware of the difficulties of puhlisg, especially for non-
native speakers, we strongly encourage researtbessek ways to take
place in broadly accepted journals in social s@snc

Publishing limitations can be categorized as mdakrand external
difficulties. Internal limitations address reseaxcloriented issues such as
the lack of knowledge about scientific researchcpss and usage of
statistical technique$31]. External limitations, on the other hand, a
directly related to the researcher such as injaisicreview process and
requirement for high language skills.

3.6 Third (A) Rule: Advertise and distribute it

The most crucial parameter in the assessmentsefireh performance
is international scientific influence [4]Publishing a social research may be
accepted as the first step of the distributionhaf $tudy; however it is not
enough. The researcher should seek ways to diffisgeer studies.

In some cases the readers advertise a social stldgtarily. This
usually happens when they feel confident and angréssed about the
model. If the researcher is lucky enough, he/slghtmeven find some
followers who are going to work for the successh#f topic. The popular
scientific management rules of Frederick Taylor éxample is accepted,
applied and diffused by thousands of followers. @firse, this is very
exceptional and researchers who want their stuididse known broadly
have to endeavor.
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4. SAMPLE SCALING

In this study, we propose six rules of thumb fauacessful study. To prove the
validity of our proposed model we evaluated thredi-khown successful theories
from the perspective of FADAPA and explained in filélowing sections.

4.1 Maslow’s Hierarchy of Needs Theory

We selected the Hierarchy of Needs theory of AbraiMaslow as the first
sample. One of Maslow's [32] main theses is thapleeall over the world
are motivated by the same universal needs everglththey find very
different strategies to gratify them. Furthermore &ssumes that these
universal needs can be ranked in a hierarchy adsie&s illustrated in the
following figure the hierarchy of needs includesygiblogical needs, the
need for safety and security, the need for love la#ldnging, the need for
esteem, and the need to actualize the self [33].

Love and belonging needs
The need for belonging, to receive and give love,
hi

appreciation, friendship.

The basic need for Social security in a family and a society

Figure 2 Hierarchy of Needs (Adopted from [34])

49



A Six Step Model for Successful Research In S8ciahces:
FADAPA

Maslow [25, 33] attempted to synthesize a largdybof research
related to human motivation which was a new anera@dting topic at those
days. Maslow [33] published his theory about 65ryeyo and it has since
become one of the most popular and often cited riggoof human
motivation. It means that Maslow theory succesgfufulfiled the
publishing, advertisement and distribution recomdations of FADAPA
model.

4.2 McGregor’s Theory X and Theory Y

Our second example, Douglas McGregor's Theory ¥ teory Y,
theories of human motivation and leadership stgteated and developed in
the 1960s. According to “Theory X” management asssimmployees are
inherently lazy and will avoid work if they can [R6Theory X managers
are expected to believe that everything must erlaming someone and all
prospective employees are only out for themselves.

On the other hand, Theory Y assumes that employesg be
ambitious, self-motivated, and anxious to acceptagr responsibility, and
exercise self-control, self-direction, autonomy @amipowerment. Theory Y
managers expect that, given the right conditionsstnpeople will want to
do well at work and that there is a pool of unusesativity in the workforce
and the satisfaction of doing a good job is a gfromotivation in and of
itself.

McGregor’s theory definitely matches the six rudd$=ADAPA. As
an interesting field of research, McGregor's stsidi26] on managerial
behavior had a profound effect on management thgn&ind practice.

4.3 Porter's Five Forces Model

Our final sample, the Five Forces Model of MichRelter is a tool
used to explore the competitive environment in Wragroduct or company
operates and looks at five key areas namely, tleatlof new entrants, the
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power of buyers, the power of suppliers, the threfatsubstitutes, and
competitive rivalry [27] as illustrated in the foWing figure.

4 E

Threat

of New
Entrants
! Rivalry
Bargaining Among Bargaining
Power of Existing Power of
Suppliers Competitors Buyers

i )

Threat of
Substitute
Products or

Services

\ )

Figure 3 Porter’s Five Forces (Adopted from [35])

“Porter’s five forces” have shaped a generatioaa#demic research
and business practice. Rivalry was (and still ig) iateresting topics
especially in the field of business. Porter sudtdlysapplied, published and
distributed his theory and deserved to be gradgld fiom the perspectives
of FADAPA.

5. CONCLUSIONS
In this study we aimed to compile and emphasieeftindamental

requirements of a successful social research aodoped the FADAPA
model. FADAPA model proposes six “rules of thumbiiere the two rules
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are the selection of an interesting topic and th@prehensive analysis of
the field of interest. Development of simple aneferably visual model
followed by a broad application is advised as thaloWing two
requirements. Publishing the developed model ardethpirical results is
introduced as the next step of successful rese&ioally, advertisement
and diffusion of the model among scholars, academscand business
people is presented as the last requirement winichlg be fulfilled by the
researchers. We strongly believe that FADAPA wil & useful tool for
researchers who want to be notable in the litegatur
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