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ABSTRACT  Localization of Material Supply which is considered as a cost reduction method and a strategy
that increases the flexibility of the supply chain in the companies has become one of the most
recent trends in our globalized world. The awareness of the Localization increased over the last
decade within both academics and practitioners. The purpose of the article is to suggest the
factors that affect Localization and review the recent studies of Localization and analyse the
methods that have been used in this field. The paper focusses on Localization in Supply Chains,
more specifically, Localization of Material Supply. However, the publications about Sales
Localization according to Regional Culture are also reviewed and discussed. This review
considering Localization of Material Supply contributes to the literature by analysing the
sectors, types and methods. Moreover, new research directions for Localization of Material
Supply are proposed.
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Malzeme Tedarikinde Yerlilestirme: Bir Literatiir Arastirmasi

0z Tedarik zincirinin esnekligini artiran ve maliyet azaltma tekniklerinden biri olarak goriilen
Malzeme Tedarikinde Yerlilestirme, giiniimiiz kiiresellesen diinyasinda en son egilimlerden
biri haline gelmistir. Son on wyila bakti§imiz zaman, hem akademisyenler hem de pratik
uygulamacilar nazarida Yerlilestirmenin farkindaligr artnustir. Bu  makalenin  amact
Yerlilestirmeyi etkileyen faktérleri onermek ve bu alanda uygulanan metotlar1 ve giincel
calismalar: incelemektir. Calisma Tedarik Zincirinde Yerlilestirme iizerine, Ozellikle de,
Malzeme Tedarikinde Yerlilestirme iizerine yogunlasmigtir. Bununla birlikte, Satis Alanindaki
Yerlilestirme konusundaki arastirmalar da incelenmis ve tartisilmustir. Bu caligmanin
literatiire katkisi, Malzeme Tedarikinde Yerlilestirme konusunda yapilan caligmalarin sektor,
tip ve kullamilan metotlarin analizi noktasinda olmaktadir. Ayrica, Malzeme Tedarikinde
Yerlilestirme noktasinda yeni arastirma alanlar: da onerilmektedir.

Anahtar Sozciikler : Malzeme Tedarikinde Yerlilestirme, Tedarik Zinciri Yonetimi, Tedarik Zinciri Stratejisi

Introduction

The world has been becoming more competitive and faster in every manner. Consequently,
there has been no tolerance to waste of money and time. In addition, in result of the
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competition in every area of the life, industries also want to purchase desired commodities
with the lowest cost and highest quality.

Localization of Material supply is an activity which is strategically taken to action
considering companies” Supply Chain Management (SCM). SCM is the management and
coordination of a complicated network of activities including the delivery of products to the
customer (Hervani et al., 2005).

As the SCM contains in itself purchasing activities (Supplier Selection, Bidding, Order
Management etc.), Total Quality management, Green Supply Chain Management,
Localization activities might include some of these in itself. Hence, Localization has been
considered as an opportunity for cost saving in various companies by increasing local supply
portion among all supply (Murat and Bayraktar, 2006). In addition, increasing the local
sourced material portion provides flexibility and resistance to the global and worldwide
enterprises for external shocks and uncertainties due to economic issues (Tas, 2012).

Considering the biggest economies in the world, the advantage of Localization of Supply
allows foreign companies invest and design good according to local needs, also allows them
to reach to the market easily, fulfil the customer demands and support them with better after
sales service (Jiang and Prater, 2002). On the other hand, using local sourcing provides low-
cost materials and there can be some doubts about the quality performance of the materials.
Low performance of the supplier or no-qualified material may cause faults and undesirable
result on the final product. Therefore, selection of most appropriate supplier and material
becomes crucial with taking measurable risks with Quality Assurance activities.

The purpose of the article is to study factors of the Localization and review the publications
about Localization of Material Supply. Besides, potential further studies will be pointed out
regarding the related area considering Supply Chain Management concepts.

Material Supply

In this section, general information about Supply Chain Management and Globalization &
Localization relationship will be covered in detail.

Supply Chain Management

The pursuit of acquiring advantageous position in incredibly competitive market leads
companies seek new trends changing the management philosophy from company
orientation to SCM orientation (Ugochukwu et al., 2012). SCM improvement activities are
now an obligation more of a fashion in management.

SCM has several of definitions from the literature. Christopher (1998) notes that supply chain
is a network that has upstream and downstream linkages between various activities and
processes to produce finished products or services and make sure delivering them to
consumer from raw material to the end product (Christopher, 1998). Similarly, it can be
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suggested that SCM includes multiple organizations, upstream such as supply and
downstream such as sales distribution, and the end user (Mentzer et al., 2001).

Localization of Material Supply

Although the all world has the trend of globalization, Supply Chains are more likely to be
localized as far as the competitiveness in industry area is concerned. As globalization
basically refers to living in one world (Giddens, 2002), companies try to broaden the horizon
of sales activities. Globalization of a firm naturally increases the international integration
activities and resources between different geographical markets (Mattsson, 2003).
Globalization shifts the focus from production itself to the overall management areas from
the design and marketing (Gereffi et al., 2001).

On the other hand, Localization refers to that sales and purchasing activities which use local
sources considering geographical, cultural and lingual differences in between nations in
terms of market segments (Lee et al., 1993). Activities in Localization like production, supply
and Resource&Development have great significance for firms to be more competitive
(Andersson and Segerdahl, 2012) and these activities are not only for particular country or
region but also performed in large scale all over the world (Meijboom, 2003).

Basically, one meaning of Localization in business to manufacture, distribute or sell right in
the customers’ geographical location. Additionally, it is quite related to covering all basic
customer needs such as demand for on time delivery, qualified product and conveniently
finding the desired product. That is why companies’ marketing strategies rely on
Localization in Product Redesign according to cultural and geographical discrepancies,
Localization Product Distribution System or Marketing Strategy of products suitable to Local
environment features (Lee, H. et al., 1993).

As the Localization has broad meanings as mentioned, in SCM, Localization has different
aspects and definitions. Localization of Material Supply is the relocation of material sourcing
from a foreign country based suppliers to domestic based suppliers in order to take the
advantage of low cost material and service. Localization of supply is generally discussed
regarding purchasing activities when a manufacturing site is established in a overseas
country (Morgenstern, 2006). Companies are looking for several opportunities for cost
reduction in every aspect of business to serve better products to customers. Therefore, in
order to this, strategic purchasing activities should handle supplier relationships and
supplier involvement in product development or design (Ketchen et al., 2008).

Localization of material supply basically refers to, also, Localization of supplier’s location
because companies may use local distributors just to be treated better in terms of after sales
services or shorter delivery times using supplier’s stock for the products.

Localization has different objectives depending on companies’ sourcing strategy which
includes, generally, cost reduction opportunities, supply chain designs considering location
of the supplier and risk issues (Monczka et al., 2015).
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Cost reduction

As for newly invested companies in the region, there are several cost saving opportunities in
terms of changing the sourcing strategy from Foreign Supply to Local Supply. As this
strategy contributes companies financially, also it has large effect on supplier’s development.
Additionally, cost management begins from the beginning of the investment during
technology or product design (Cooper and Slagmulder, 1999).

Inventory Management

According to companies’ inventory management strategy; there can be an intention to be
close to the supplier’s facility in order to take the advantage of close interaction with supplier
due to nature of the materials used in the manufacturing and uncertainty in requirement
demand (Andersson and Segerdahl, 2012). This actually arises from buying companies’ JIT
systems (Monczka et al., 2015) in which they desire to keep less inventory and close
suppliers can make smaller quantity deliveries according to short-time requirement.

Agile Supply Chain and Network

Agility is a skill that actually includes SCM activities including organizational structures,
logistics and information system, which basically refers to organisation’s flexibility in
business environment (Christopher, 2000). According to Christopher (2000), there is a
number of characteristics to be agile: Market Sensitive, Virtual, Network-Based, Process
Integration. Among these, Virtual and Network-Based characteristics are highly related to
the intersection of Agility and Localization of Material Supply. It is because location based
closer supplier provides better communication, better information sharing and better usage
of supplier’s knowledge in particular areas. From the point of communication in network, it
does not surprise anybody that executives are turning to partnerships to make the SC more
agile and strong (Lambert et al., 1996). Besides, sometimes, quality communication is needed
(van Weele, 2010) when the quality issues are critical.

Sourcing Through Distributor

There are many companies that purchase foreign manufactured items from domestic
suppliers or distributors which are responsible for managing any international transactions.
Companies may desire not to get involved direct purchasing from foreign manufacturer or
lack the expertise to do so (Trent and Monczka, 2002). The reason is that international
transactions take time and cost. Besides, buying organisation may use the advantage of
better customer service from distributor.

Obligation of sourcing locally

Local Sourcing can be an obligation when global sourcing has not got sufficient global
sources for a particular investment project or manufacturing facility. Hence, this situation
may compel the companies verge the source of the materials or services in locally based
suppliers. In this regard, Zhang et al. (2014) suggest that Localization depends on the degree
of self-reliance of operation, design and management (Zhang et al., 2014).
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Factors of Localization of Material Supply

There are several factors that affect Localization of Material Supply considering internal and
external elements of SCM. First of all, risk factors have a high impact on Localization.
Currency Fluctuation is one of the risk factors in Supply Chain. The businesses that

especially work with tight margin are more fragile (Andersson and Segerdahl, 2012) and
they may face disastrous ends in business area.

The currency fluctuation is high for EUR/TRY and USD/TRY and there are several dramatical

increases as it is shown in Figure 1. Especially global companies are affected from this
business environment (Makar and Huffman, 1997).

—#— EUR/TRY Average 3,2270

—#— USD/TRY Average
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Figure 1. Currency Rates from 2005 to 2016 January (Central Bank of Republic of
Turkey, 2016)

Cost of transportation is the other element for Localization as the subject is related to
geographical location of the buying firms and supplier. In contrast to Localization,
Globalization is triggered by low cost of transportation which allows companies broaden the

business range (Mazzarino, 2012). Cost of transportation depends on oil prices considering
the graph in Figure 2.

=
(o2}

--n"-“._——--.‘.—---._‘
~.1,306
WV =N \-—ﬂ-

=
]

-
v -
= =~%,955
20,8 ’-\ 693
2 0835 ,
04 0,382
0,0
T s O s T o T v T o s T s T A o o o N N o BT BT o B ¥e BT BTy
T T T T e e e S e T - B B R R
é < % r":?- =S a é < % r":?- =S a é c % > 5 a é
= s =2 - #5382 =45 8= =4 =
—— 3soline - e = Automotive diesel?
Domestic heating oil Fuel oil for industry

http://www.ajit-e.org/?menu=pages&p=details_of_article&id=224



AlJIT-e: Online Academic Journal of Information Technology
2017 Kis/Winter - Cilt/Vol: 8 - Sayi/Num: 26
DOI: 10.5824/1309-1581.2017.1.001.x

Figure 2. End-use prices for selected oil products (International Energy Agency, 2015)

On the other hand, improving Supplier Performance leads close relationship with key
suppliers which brings improved quality, delivery service, reduced costs or all together, in
operational manner. This can result sustainable improvements in the final product quality
and innovation, high competition in the market and, consequently, better financial
performance of the company (Kannan and Choon Tan, 2006).

The distance of the supplier determines the transportation mode in order to catch flexibility
and speed for delivery (Lumsden, 2007). Far distance with fast delivery means high
transportation cost (Andersson and Segerdahl, 2012). Therefore, at this point, sourcing the
materials locally becomes vital for the companies which, especially work in Just-in-time
conditions.

As far as regions are concerned, result of globalized world, the tariffs between countries is
eliminated for free trade (Andresen, 2009) whereas restricting the free trade between regions
push companies trade in local market which ends with Localization of Material Supply.

The companies are encouraged by Governments in terms of manufacturing activities
through the national wide and refunded over time to support local manufacturing (Vargas
and Johnson, 1993). Supporting technology (Sum and Yung, 1993) giving educational
programs is another activity (Prasad and Sounderpandian, 2003) that Governments may
implement in order to improve localization activities. Import restrictions which largely affect
the supply of materials. Especially, for the suppliers that are not in the same region, there can
be strict importing rules which are related regions’ standards.

Internal factors affect operational purchasing functions of the companies. Company strategy,
technology that the companies have, industry structure and financial requirements of
companies should be considered in terms of Localization of Material Supply.

Moving the point of departure for production to the closer to purchase center for raw
materials or components for production could reduce the complexity of manufacturing
(Ersnt and Kamrad, 2000; Andersson and Segerdahl, 2012; Van Weele, 2010).

Taking the issue more broadly, according to theoretical propositions, purchasing service is
more complex than purchasing materials and this complexity exists because of the risk
involvement of purchasing activities (Smeltzer and Ogden, 2002; West, 1997; Gould, 1989).
Location of the supplier has importance considering if a company uses Just-in-time
manufacturing system. JIT simply means that all materials must be ready at the time they are
needed (Van Weele, 2009). In addition, there are major benefits of collaboration of customer-
supplier when parties complete adaptations to the other (Spekman et al., 1999; Hines, 1994)
which is more likely the supplier is in the closer location to the buyer. As for spare parts, the
inventory management is quite different from consumable items. Spare part stock is held
according to criticality, replacement plans, maintenance plans and continuous equipment
monitoring (Kennedy et al., 2002) unlikely to consumable materials. Despite these
differences, companies can localize the supply of the spare parts in order to reduce the cost
of inventory using consignee stock management in vendor’s site.
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Technology issue is not a matter to solve or develop in short run, contrary, there should be
serious effort and R&D activities to reach the desired quality a technology to sustain the
production when the materials are used in equipment that is used in the factory (Andersson
and Segerdahl, 2012).

Literature Review for Localization of Material Supply

The review is made according to key words as “Localization of Material Supply”,
"Localization Supply", "Localization of Suppliers", "Supplier Localization", "Localization of
Supply”, “Local Supply Management”, “Localization in Supply Chain”, “Localization
Material Supply”, and “Localization”. Totally 35 studies were found related to these key
words. However, 13 of them were highly related to Localization in Material supply and also
Sales Localization According to Regional Culture. As the sales activity is the beginning stage

of Supply Chain, Sales Localization has a link to Localization in Supply Chain.

Sales
Localization
According to
Regional
Culture
23%

Localization
in Supply
Chain
77%

Figure 3. Localization Type for the Searched Studies

Localization of Material Supply is a purchasing activity which may occupy important
portion in Supply Chain of any company depending on the sector. Supply of Localization is
seen in the sector of Automotive, Food, Clothing, Manufacturing, Electronics and Energy. On
the other hand, Sales Localization According to Regional Culture is also related to SCM.
Therefore, as in Figure 3, the studies about Localization in SC occupy 77%, whereas Sales
Localization takes 23% place among all publications.
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Table 1. Table of Findings Related to Localization

Number .
Sector ] Pie Chart
of Studies
Elect: i d Energy

No Sector Construction . 6%

6%

R Steel Industry —_
Electronics 6% 4
Clothing
S &
FOOd Manufacturing
5%
Energy Food'
5%

Clothlng Automotive

11%
Manufacturing
Automotive
Electronics and

Construction

General studies in terms of sector occupy 38% of the publications as can be seen in Table 1.
On one hand, Electronics has 2 articles about Localization; on the other hand, Food, Energy,
Clothing, Manufacturing, Automotive and Construction have only 1 paperwork in the
analysis. Actually, General studies take the Field Surveys or Strategical Decision Making

methods in the publications.

Strategical
Desicion
Making

31%

Figure 4. Method Analysis for the Searched Studies

According to Figure 4, 46% of the studies are about Field Survey which explains current
situation and suggest new ideas regarding the case study in the paper. Besides, Strategical
Decision Making occupies 31% of the publications which intends to help the companies to
choose the appropriate Supply Chain Model or Strategy. Finally, 23% of the cases
recommend new SC designs considering the trends and sector which the companies are in.
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The Figure 5 refers that Localization case studies are started to be researched in 1993 and,
although there are only 4 publications in between 1993 and 2000, the popularity of the
subject has increased over the years. Until 2003, the Localization was researched in every
year with 4 studies. It can be inferred that neither Localization of Material Supply nor Sales
Localization has regularity of publication in every year.

1993 1996 2000 2001 2002 2003 2006 2007 2011 2012 2014
Figure 5. Number of Studies According to Years

The publications highly relevant to Localization either in SC or Sales can be seen in Table 2.
As already analysed, it is shown 13 studies and year, author, subject, sector, type of
Localization and method of these studies are provided in the Table 2.

Table 2. Publications Related to Localization

T f
Year Author Subject Sector ype o’ Method
Localization
Sales
Control of Inventory and Localization New SC
1993 |Leeetal. Service through Design | Electronics | According to .
. . Design
for Localization Regional
Culture
Different Strategies of Localization Field
1996 |Lee et al. Localization in the Automotive |in Supply Surve
Chinese Auto Industry. Chain y
Twomey and §upply chains, r.naterlal Pocallzatlon Field
1996 . linkage and regional General in Supply
Tomkins . Survey
development Chain
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The agile supply chain: Localization
. o . . . New SC
2000 |Christopher |competing in volatile Clothing in Supply .
. Design
markets Chain
A . .
ssessing the reg1o'na1 Localization |
Munday and | transactions of foreign . Field
2001 . General in Supply
Roberts manufacturers in Wales: . Survey
. . Chain
issues and determinants
Sales
Over-Supply and Localization | Strategical
2002 | Garbelli Manufacturing General According to | Decision
Localization Regional Making
Culture
Sales
The China Strategies of Electronics | Localization |Strategical
2003 | Choi Korea’s Winning and According to | Decision
Companies Construction | Regional Making
Culture
Supply Base Localization: Localization | Strategical
2006 |Morgenstern | A Different Look at Low- | General in Supply Decision
cost Country Sourcing Chain Making
tial clusteri d
st ot Lotision |,
2007 |Yang and Hsia 8 y Electronics  |in Supply ¢
of trans border ) Survey
. Chain
production networks
The costs of increased
localization for a Localization
Nichol t
2011 reholson e multiple-product food Food in Supply Ne“,] 5C
al. . . . Design
supply chain: Dairy in the Chain
United States
Quality assurance Localization
izati
Bayo- practices in the global Manufacturi |, Field
2011 . . in Supply
Moriones et al. | supply chain: the effect of |ng Chain Survey
supplier localisation
Andersson Suppl‘y Cham ‘ Pocallzatlon Stra?ce‘glcal
2012 Localization Strategies for | General in Supply Decision
and Segerdahl . .
the Future Chain Making
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Standard Requirements

and Localization Localization Field
2014 |Zhang et al. Development Trend for | Energy in Supply Surve
Nuclear Power Plant Key Chain HIvey

Components Material.

Lee et al. (1993) suggest the customization of design according the local requirements due to
difference in taste, language or government. The paper suggests models for product redesign
in order to meet geographical needs of the people who live in related locations.

Lee and Chen et al. (1996) study Chinese Automakers’ localization strategies. The authors
compare localization strategies and production systems between Shangia-VolksWagen and
Tianjin Daihatsu. The conclusion of the author is that SVW and China government together
implemented a strategy to support local manufacturers. However, TD and other companies
in China carried out an approach of improvement of supply chain among local suppliers and
it results quality decrease.

Twomey and Tomkins (1996) suggest analysis about structure of supply chains in order to be
successful in industry. The paper also reviews strengths and weaknesses in SC of regional
economies which have potential to grow but have constraints like unsuitable or weak
support industry structure. Therefore, more relevant to Localization, the authors suggest that
Localization activities in SC which might help to develop the host firm’s region.

Christopher (2000) mentions that the Localization is one of the important factors to provide
agility in supply chain in clothing industry. A localized supply chain contributes to speed of
actions against fluctuations in the market and responds quickly. It is also convenient to be
more responsive against the differences in taste, fashion and geographical difference in
between countries. Local supply also helps the economic development of host region
according to the author.

Munday and Roberts (2001) review the prospective of the foreign firms' features that leads to
increase the supply from local sources. The result is that the age and size of the plant and
industry group for the foreign firm is the features that affect the local sourcing.

Garbelli (2002) has studied about Localization of production facilities or setting distribution
centres in end-users’ country. The paper focused on manufacturing localization which means
to produce and distribute according to local needs and requirements.

Choi (2003) emphasizes the strategy of localization in terms of penetrating and settling in
China market and adopting China culture as the matter of strategical management of
companies. This is a macro strategy not only for supply chain of SK and LG, but also
adopting in China at every aspect such as manpower of China.
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Morgenstern (2006) suggests supply base Localization for the companies that set the
production facilities in outside of origin country. The author emphasizes the saving
opportunities using local sourcing for the supply and there may be some limitations in order
to perform Localization activities due to insufficient quality in knowledge, limited
technology and know-how. Moreover, it is pointed out that why the global sourcing is still
common which is justified that there is a tendency not to change the supply strategy if the
current one works well.

Yang and Hsia (2007) reviews the geographical extension of production network of Chinese
and Taiwanese manufacturers. Besides, in the related section, authors came up with a
"Localization of supply chain index", which indicates impact of the locally supplied
materials.

Bayo-Moriones et al. (2011) analyse the effect of Localization in quality practices in
manufacturing sector. The authors aim to study the interaction between localization of
suppliers and the quality assurance activities. It was found that there are good practices in
localization of suppliers. However, there is a need to build a consensus to establish
collaborative relations with suppliers to achieve improvements in quality and
competitiveness in the market.

Nicholson et al. (2011) make a research about localization in Food supply chain and review
the evidence of cost influence of localization in food supply chain of the USA. The authors
develop spatially-disaggregated transhipment model for the dairy sector of US that tries to
minimize SC costs. The result is that localization decreased the cost of assembly, but, on the
other hand, it increased the cost of distribution and processing. It was found out that
increased costs and localization seem to be nonlinear.

Andersson and Segerdahl (2012) reviewed the subject from both perspectives in their master
thesis reviewing the strategies for Localization of companies’ activities. It is deeply analysed
in this study about internal and external factors of Localization strategies. Furthermore, it is
concluded that large aspect based on demands on resilience, market structure and trade
regions affect the Localization decisions.

Zhang et al. (2014) study the necessity for Localization of key component supply which is
needed for Nuclear Plant in China. It is concluded in the paper that companies” self-reliance
about design and management must be resolved in order to perform Localization activities
in SC.

Sales Localization
according to Regional

o Culture
Localization p _
Methods used Lean Six Sigma

Localization in Material
Supply in Localization Based
Methology
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Figure 6. Research Direction for Localization of Material Supply

The reviews suggest that Localization subject related to SC splits into two parts; Sales
Localization according to Regional Culture and Localization in Material Supply as can be
seen in Figure 6. The direction of the study is on methods used in Localization of Material
Supply. Especially, the review looks for Lean Six sigma (LSS) based method in Localization.
However, there found no such a paper uses LSS. Therefore, this result may lead the authors
to study on Lean Six Sigma Based Methodology for Localization of Material Supply.

Conclusions

This study conducts on Localization of Material Supply considering Sales and Supply aspect.
On the other hand, the purpose of the paper is to discuss the factors and the methods for
Localization activities and the type of Localization implemented in literature. Although some
papers discussed Localization in Supply Chain, there are few studies especially researching
Material Supply. Most of the papers focus on the field survey for particular sectors and
analyse and try to suggest new Supply Chain designs.

Further study is required in order to analyse and find new methodology which can be used
in Localization of Material Supply. Specifically, Lean Six Sigma method and its strong
statistical tools may be used in future researches for Localization of Material Supply.
Nevertheless, Globalization is a trend and target for most of the companies, Localization in
Supply becomes significant for effective supply chains. Therefore, Localization of Material
Supply needs more researches and projects using robust techniques such as Lean Six Sigma
methodology.

REFERENCES

Andersson, M., & Segerdahl, R. (2012). Supply Chain Localization Strategies for the Future-A
study of Swedish AIE companies. Master of Science Thesis in the Master Degree
Program Supply Chain Management

Andresen, M. A. (2009). Regionalizing global trade patterns, 1981-2001: application of a new
method. The Canadian Geographer/Le Géographe canadien, 53(1), 24-44.

Bayo-Moriones, A., Bello-Pintado, A., & Merino-Diaz-de-Cerio, J. (2011). Quality assurance
practices in the global supply chain: the effect of supplier localisation. International
Journal of Production Research, 49(1), 255-268.

Choi, C. H. (2003). The China Strategies of Korea’s Winning Companies. NRI Papers, 67, 1-8.

Christopher, M. (2000). The agile supply chain: competing in volatile markets. Industrial
marketing management, 29(1), 37-44.

Cooper, R, & Slagmulder, R. (1999). Supply chain management for lean enterprises:
Interorganizational cost management. Strategic finance, 80(10), 15.

http://www.ajit-e.org/?menu=pages&p=details_of_article&id=224



AlJIT-e: Online Academic Journal of Information Technology
2017 Kis/Winter - Cilt/Vol: 8 - Sayi/Num: 26
DOI: 10.5824/1309-1581.2017.1.001.x

Ernst, R., & Kamrad, B. (2000). Evaluation of supply chain structures through modularization
and postponement. European journal of operational research, 124(3), 495-510.

Garbelli, M. E. (2002). Over-Supply and Manufacturing Localization. Symphonya-Emerging
Issues in Management, (1), 112-126.

Gereffi, G.,, Humphrey, J., & Kaplinsky, R. (2001). Introduction: Globalisation, value chains
and development. IDS bulletin, 32(3), 1-8.

Giddens, A. (2002). Runaway world: How globalisation is reshaping our lives. Profile books.

Gould, S.J. (1989). Service opinion leadership: a management tool for service providers and
product marketers alike. Journal of Professional Services Marketing, 4(1), 3-14.

Hervani, A. A., Helms, M. M., & Sarkis, ]J. (2005). Performance measurement for green supply
chain management. Benchmarking: An international journal, 12(4), 330-353.

Hines, P. (1994). Creating world class suppliers: Unlocking mutual competitive advantage.
Pitman Pub..

Jiang, B., & Prater, E. (2002). Distribution and logistics development in China: The revolution
has begun. International Journal of Physical Distribution & Logistics Management,
32(9), 783-798.

Kannan, V. R., & Choon Tan, K. (2006). Buyer-supplier relationships: The impact of supplier
selection and buyer-supplier engagement on relationship and firm performance.
International Journal of Physical Distribution & Logistics Management, 36(10), 755-775.

Kennedy, W. J., Patterson, ]J. W., & Fredendall, L. D. (2002). An overview of recent literature
on spare parts inventories. International Journal of production economics, 76(2), 201-
215.

Ketchen, D. J., Rebarick, W., Hult, G. T. M., & Meyer, D. (2008). Best value supply chains: A
key competitive weapon for the 21st century. Business Horizons, 51(3), 235-243.

Kulmala, H., Paranko, J., Sievanen, M., Suomala, P., & Tornberg, K. (2001, June). Cost
perspectives of product development. In Proceedings of ISPIM, The 13th International
Conference, Lappeenranta University of Technology.

Lambert, D. M., Emmelhainz, M. A., & Gardner, J. T. (1996). Developing and implementing
supply chain partnerships. The international Journal of Logistics management, 7(2), 1-
18.

Lee, C., Chen, J., & Fujimoto, T. (1996). Different Strategies of Localization in the Chinese
Auto Industry: The Case of Shanghai Volkswagen and Tianjin Daihatsu. International
Motor Vehicle Program, Massachusetts Institute of Technology.

http://www.ajit-e.org/?menu=pages&p=details_of_article&id=224



Localization of Material Supply: A Literature Review
H. NALCIOGLU, H.S. KILIC

Lee, H. L., Billington, C., & Carter, B. (1993). Hewlett-Packard gains control of inventory and
service through design for localization. Interfaces, 23(4), 1-11.

Lumsden, K. (2007). Fundamentals of logistics. Compendium containing the chapters, 1-2.

Makar, S. D., & Huffman, S. P. (2011). Foreign currency risk management practices in US
multinationals. Journal of Applied Business Research (JABR), 13(2), 73-86.

Mattsson, L. G. (2003). Reorganization of distribution in globalization of markets: the
dynamic context of supply chain management. Supply Chain Management: An
International Journal, 8(5), 416-426.

Mazzarino, M. (2012). Strategic scenarios of global logistics: what lies ahead for Europe?.
European Transport Research Review. 4(1), 1-18

Meijboom, B., & Voordijk, H. (2003). International operations and location decisions: a firm
level approach. Tijdschrift voor economische en sociale geografie, 94(4), 463-476.

Mentzer, J. T., DeWitt, W., Keebler, J. S., Min, S., Nix, N. W., Smith, C. D., & Zacharia, Z. G.
(2001). Defining supply chain management. Journal of Business logistics, 22(2), 1-25.

Monczka, R., Handfield, R., Giunipero, L., & Patterson, J. (2015). Purchasing and supply
chain management. Cengage Learning.

Morgenstern, D. (2006). Supply Base Localization: A Different Look at Low-cost Country
Sourcing. Supply & Demand Chain Executive, 7, 28.

Munday, M., & Roberts, A. (2001). Assessing the regional transactions of foreign
manufacturers in Wales: issues and determinants. Tijdschrift voor economische en
sociale geografie, 92(2), 202-216.

Murat, Y.S., Bayraktar, C. A.(2006), Supplier Performance Evaluation and Decreasing
Number of Suppliers in Supply Chain management, Master Thesis, (Doctoral
dissertation, Fen Bilimleri Enstitiisii)

Nicholson, C. F., Gomez, M. 1., & Gao, O. H. (2011). The costs of increased localization for a
multiple-product food supply chain: Dairy in the United States. Food Policy, 36(2), 300-
310.

Prasad, S., & Sounderpandian, J. (2003). Factors influencing global supply chain efficiency:
implications for information systems. Supply Chain Management: An International
Journal, 8(3), 241-250.

Smeltzer, L. R, & Ogden, J. A. (2002). Purchasing professionals' perceived differences
between purchasing materials and purchasing services. Journal of Supply Chain
Management, 38(4), 54-70.

http://www.ajit-e.org/?menu=pages&p=details_of_article&id=224



AlJIT-e: Online Academic Journal of Information Technology
2017 Kis/Winter - Cilt/Vol: 8 - Sayi/Num: 26
DOI: 10.5824/1309-1581.2017.1.001.x

Spekman, R. E., Kamauff, J., & Spear, J. (1999). Towards more effective sourcing and supplier
management. European Journal of Purchasing & Supply Management, 5(2), 103-116.

Sum, C. C, & Yang, K. K. (1993). A study on manufacturing resource planning (MRP II)
practices in Singapore. Omega, 21(2), 187-197.

TAS, A., (2012), External Shocks Encountered In Countries Of Origin And Effects Of These
Shocks On The Activities Of Subsidiary Companies: A Case Study, Dumlupmar
University Sosyal Bilimler Dergisi, Voulme 33, p. 237-250

Trent, R. J., & Monczka, R. M. (2002). Pursuing competitive advantage through integrated
global sourcing. The Academy of Management Executive, 16(2), 66-80.

Twomey, ], & Tomkins, J. M. (1996). Supply chains, material linkage and regional
development. Urban studies, 33(6), 937-954.

Ugochukwu, P., Engstrom, J., & Langstrand, J. (2012). Lean in the supply chain: a literature
review. Management and Production Engineering Review, 3(4), 87-96.

Uusi-Rauva, E., & Paranko, ]J. (1998). Kustannuslaskenta ja tuotekehityksen tarpeet.
Tampereen teknillinen korkeakoulu.

Van Weele, A. ]J. (2009). Purchasing and supply chain management: Analysis, strategy,
planning and practice. Cengage Learning EMEA.

Vargas, G. A., & Johnson, T. W. (1993). An analysis of operational experience in the
US/Mexico production sharing (maquiladora) program. Journal of Operations
Management, 11(1), 17-34.

West, D. C. (1997). Purchasing professional services: the case of advertising agencies.
International Journal of Purchasing and Materials Management, 33(2), 2-9.

Yang, Y. R, & Hsia, C. J. (2007). Spatial clustering and organizational dynamics of
transborder production networks: A case study of Taiwanese information-technology
companies in the Greater Suzhou Area, China. Environment and Planning A, 39(6),
1346-1363.

Zhang, S. ]., Kan, Y. Q., & Huang, D. P. (2014, September). Standard Requirements and
Localization Development Trend for Nuclear Power Plant Key Components Material.
In Applied Mechanics and Materials (Vol. 628, pp. 406-409). Trans Tech Publications.

http://www.ajit-e.org/?menu=pages&p=details_of_article&id=224



