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GiyiM ENDUSTRISI VE MODA TASARIMI EGITiMI BOLUMU LIsSANS
OGRENCILERININ INTERNET KULLANIMINA YONELIK TUTUMLARI
OZET
Bu c¢alismanin amaci, Odrencilerin internet kullanimina yo&nelik
tutumlarini Dbelirlemektir. Arastirmanin verileri, 2008-2009 Ogretim
yi1li I. vyariyilda Gazi Universitesi Mesleki EJitim Fakiiltesi Giyim
Endlistrisi ve Moda Tasarimi EJitimi Bolimiindeki 1i¢ anabilim dalinda
O0grenim gdbren 193 Ogrenciden elde edilmistir. Arastirma ic¢in toplanan
veriler SPSS istatistik paket programi kullanilarak analiz edilmistir.
Frekans ve yizde dagilimlari tablolara doékilmis, t-testi, varyans
analizi ve Scheffe testi kullanilmistir. Arastirma sonug¢larina gdre
6grencilerin interneti kullanma amac¢lari incelendidinde, ©Oncelikle
literatiir taramada kullandiklari gdériilmistir. Ogrencilerin internete
yonelik tutumlari, interneti kullanma siklidina badli olarak anlamli
bir sekilde degismektedir. Sonuc olarak, O0grencilerin internet
kullaniminin daha vyliksek dizeye <c¢ikarilmasi wve farkli kullanim
alanlari konusunda yonlendirilmeleri gerektidi soylenebilir.
Anahtar Kelimeler: Internet, Internet Kullanma, Internete
Yonelik Tutum, Bilgisayar, Mesleki EJitim

ATTITUDES OF UNDERGRADUATE STUDENTS IN CLOTHING INDUSTRY AND
FASHION DESIGN EDUCATION DEPARTMENT TOWARDS INTERNET UTILIZATION

SUMMARY

The aim of this study is to determine students’ attitudes
according to internet utilization. The analyzed data were obtained
from 193-students educating in three main science branch of Gazi
University, Faculty of Vocational Education, Department of Clothing
Industry and Fashion Design Education in the 1°° term of 2008-2009
academic year. For the results, SPSS statistical package program was
used. Frequency and percentage distributions have Dbeen shown in
tables; t-test, variance analysis and Scheffe test have been used.
According to the research results, It has Dbeen understood that
students primarily wuse the internet for scanning literature. The
students’ attitudes towards the internet vary meaningfully related to
their internet utilization frequency. As a result, it can be said that
it is necessary to rise the students’ attitudes towards the internet
to higher 1level and direct the students about different internet
utilization areas.
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