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Ozet

Calismanin amaci; turistlerin, rehberin iletisim yeterliliklerine verdikleri éneme ve rehberin
iletisim performansina yonelik goruslerinin fakl kulturlere sahip turistler agisindan nasil algilandigini
ve kiulturlere gore ne sekilde farklilastiginin incelenmesidir. Calismada kilturlerarasi iletisim, turist
rehberligi ve kulturlerarasi arastirmalar ile ilgili yazin taramasi yapilmistir. Daha sonra Antalya’ya
paket turlarla gelen Alman, ingiliz ve Rus turistlerin rehberin iletisim yeterliliklerine verdikleri éneme ve
rehberin iletisim performansina iligkin gorugslerini belilemeye yo6nelik olarak hazirlanan anket
aracihigiyla veriler toplanmigtir. Arastirma sonucunda kiiltirin, turistlerin iletisim ve turist rehberinin
iletisim performansina yodnelik goruslerini etkileyen énemli bir degisken oldugu belirlenmistir. Bu
noktada ortaya ¢ikan énemli bir baska sonug ise; ingiliz turistlerin Aiman ve Rus turistlere gore turist
rehberinin iletisim yeterliliklerine daha fazla 6nem verdigi ve rehberin performansini daha yeterli
gordugudar.
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Abstract

The aim of this study was to determine the differences of the tourists’ perceptions about the
importance of tourist guides’ communication competence and performance. After a review of literature
related to intercultural communication, tourist guiding and cross-cultural research, data were collected
through a questionnaire to determine the perceptions of German, British and Russian tourists, which
visited Antalya with package tours, about the importance of tourist guides’ communication competence
and performance. As a result of this study it is found that culture is an important variable that affect the
perceptions of tourists about communication and the communication performance of tourist guide.
Another important result of this study is that British tourists give more importance to communication
and found tourist guides communication performance more sufficient then German and Russian.
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