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Ozet

Kurumsal giivenin saglanabildigi isletmelerde isgdrenlerin is tatminleri ylikselmekte ve orgitin performansi
iyilesmektedir. Dolayisiyla isgorenlerin is tatminlerine etkileri bakimindan given duygusunun mesai
arkadaslarina, yoneticiye ve kuruma guiven olmak Uzere ¢ boyutlu olarak ele alip incelenmesinde fayda
bulunmaktadir. Bu baglamda c¢alismada; otel calisanlarinin mesai arkadaslarina, yoneticilerine ve
kurumlarina duyduklari givenin boyutlarinin iggérenlerin iglerinden duyduklari memnuniyet dizeylerini
etkileyip etkilemedigi tartisilmaktadir. Veriler hazirlanan bir anket ile Mersin, Adana, Hatay, Urfa ve
Gaziantep sehir merkezlerinde faaliyet gosteren dort ve bes yildizli otellerden kolayda 6rnekleme
yontemiyle toplanmistir. Uygulama dénemi sonunda 306 adet gegerli anket sayisina ulasiimistir.

Sonuglar isgérenlerin is tatminlerinin ylkseltilebilmesi bakimindan yonetici segiminde adaylarin sayginlik ve
yetkinlikleri ile liderlik 6zelliklerine dikkat edilmesi geregine isaret etmekte ve ayrica ¢aliganlara saglanan
kariyer olanaklari ile kurumsallasma dizeyinin yikseltiimesinin dnemini ortaya koymaktadir. Ayrica, turizm
sektérinde guveni U¢ boyutta ele alan bir galismaya literatlrde rastlaniimamis olmasi, ¢calismanin otellerde
glven literaturiine katki saglama potansiyelini berberinde getirmektedir.

Anahtar Kelimeler: Otel, mesai arkadaglarina gliven, yOneticiye guven, kuruma gliven, is tatmini

The Relationships between Job Satisfaction and Organizational Trust
Perception of Four and Five Stars Hotel Employees

Abstract

It is the fact that both job satisfaction and company performance increased and developed in the
corporations in which organizational trust is established. As a result, it is useful to examine the effects of
feeling of trust on employees regarding to three dimensions as trust between employees, trust in managers
and organizations. In this paper, whether the dimensions of the trust feelings of the hotel employees in
colleagues, managers and organizations affect the level of employee satisfaction is discussed, as a
consequence.

Data was collected through a questionnaire from four and five star hotels operating in the city
center of Mersin, Adana, Hatay, Urfa and Gaziantep. 306 valid questionnaires were included into the
analysis. The results indicate that prestige, competence and leadership characteristics of the manager
candidates should be carefully taken into account in the process of choosing them as a manager in order to
increase employees’ job satisfaction. Besides, the results of the study have put forward the importance of
the improving corporate governance through providing career opportunities for the employees. This study
can contribute to the tourism literature in terms of organizational trust in three dimensions.
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