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Ozet

Otel isletmeleri, genellikle dagitim kanalina badimli olarak calismaktadirlar. Dagitim kanalina
bagimlilk duzeyi, otel isletmelerinin performansina pozitif veya negatif etki edebilmektedir. Bu
kapsamda, bu c¢alismanin amaci, Istanbul’da bulunan otel isletmelerinin dagitim kanal araci
isletmelerine bagimhlik dizeylerine gore, otel isletmelerinin performanslarinin farkhlik goésterip
gdstermedigini belirlemektir. Bu amagla, istanbul’da faaliyet gésteren Turizm isletme Belgesine sahip
dort ve bes yildizli otel isletmeleri arastirmanin ana kitlesi olarak belirlenmistir. Arastirma ana
kiatlesinin ulasgilabilir buyuUklikte olmasi nedeniyle ayrica bir 6rneklem belirleme ydntemi
kullanilmamistir. Bu galismada, nicel arastirma yontemi kullanilmis ve veriler anket teknigiyle
toplanmistir. Elde edilen veriler SPSS 18.0 programinda analiz edilmistir. Arastirma sonucunda,
dagitim kanalina bagimlilik oranina goére otel isletmelerinin finansal performanslarinin istatistiksel
olarak anlamli farkhlik gostermezken, pazarlama performanslarinin istatistiksel olarak anlamli farklilik
gbstermekte oldugu bulgusuna ulasiimistir. Sonug¢ olarak, dagitim kanali bagimhlik orani %20 ile
%60 arasinda olan otel igletmelerinin performanslarinin digerlerine nazaran daha yiksek oldugu
tespit edilmistir.
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The Evaluation of the Hotel Performance with Respect to Dependence of Distribution Channel

Abstract

Hotel enterprises usually run dependent to the distribution channels. The level of the dependence to
the distribution channel may affect the hotel performance positively or negatively. In this framework,
the aim of this steady is to determine whether firm performance of hotels that are in Istanbul’'s how’s
significant differences with respect to the level of dependence to the distribution channel or not. To
this aim, the population of the research has been determined four and five star hotels that have the
Tourism Operation Certificate in Istanbul. Because of the population of the research is reachable it
hasn’t been used any sampling method. Quantitative search method has been used in the study and
survey technique is preferred to collect the research data. The obtained data is analyzed by using
SPSS 18.0 program. As a result, it has been found that while financial performance doesn’t show a
significant difference with respect to the level of dependence to distribution channel, marketing
performance shows a significant difference in the hotel enterprises. Consequently, it has been
determined that hotel enterprises that the level of dependence to the distribution channel change
between %20 and %60 shows better performance than others.
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