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Ozet

GUnUmuzde bilgi yo6neticiler igin gittikce daha erisilir hale gelmektedir. Ancak,
etkin kararlar igin bilginin miktarindan gok niteligi 6nem tasimaktadir. Isletme ust
yOnetimi igin yararh bir karar destek araci olan Pazarlama Bilgi Sistemi (PBS)
nitelikli bilgi akisini amaclar. Turizm isletmeleri de pazarlama bilgisi toplamada
PBS’den yararlanabilir ve personelin destedini alarak kaliteli bilgiye ulasabilir. Bu
calismanin amaci profesyonel turist rehberlerinin calistiklari seyahat acentalarina
pazarlama bilgisi sunma davraniglarini ampirik ydntemle incelemektir. Calisma Ege
Bélgesi’‘nde faal olan turist rehberlerini kapsamaktadir. One cikan bulgulara gére;
turist rehberinin egitim dlzeyi ve is deneyimi arttikca acentalara nitelikli
pazarlama bilgisi sunma davranisi da artmaktadir. Ayrica, rehberlerde pazarlama
bilgilerini isletmeye sunma egiliminde cinsiyetler arasi fark bulunmaktadir.

Anahtar Kelimeler: Pazarlama Bilgi Sistemi (PBS), turist rehberi, seyahat
acentasl, karar verme.

BEHAVIORAL ASPECTS OF TOUIST GUIDES ON GATHERING MARKETING
INFORMATION

Abstract

Information seems more accessible for managers in modern times. However,
effective decisions focus on quality of information more than its quantity.
Marketing Information System (MkIS) seeks continuous flow of quality information
as a useful decision support tool for top management. Tourism enterprises may
also use MKIS to obtain relevant marketing information. Contribution of personnel
to data collection may ease access to quality information. The purpose of this
study is to analyze empirically behavioral aspects of tourist guides’ marketing
information supply to travel agencies. The study involves tourist guides in Aegean
Region (Turkey).According to key findings of the study; data collection behavior is
positively related with tourist guides’ education level, work experience.
Additionally, gender plays a differentiating role in tourist guides’ marketing
information distribution behavior.
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