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Ozet

Internetin, bilgiye diinyanin her yerinden ve istenilen zamanda diisik maliyetli
ulasim imkani sunmasindan dolay! ulusal turizm 6rgltleri de dahil olmak Uzere
tim turizm orgltleri icin 6nemli bir destinasyon pazarlama araci konumuna
gelmistir. Seyahat edenlerin kararlarini etkileyen bircok unsur olmasina ragmen,
temel kararlarin seyahat planinin basinda alindigi ve genellikle de bu kararlarinin
degistiriimedigi  gorlilmektedir. Bu nedenle destinasyon web sitelerinin
olusturulmasi ve vyayinlanmasi 6énem tasiyan bir durum haline gelmistir. Bu
calismanin amaci, web sitelerinde sunulan bilgi ve ézellikler baglaminda, Il Kultir
ve Turizm Muidirlikleri  resmi  web sitelerinin  yeterlilik  dizeylerinin
dederlendirilmesi ve bu noktadan hareketle uygulanabilir bir web tabanl
destinasyon modelinin 6nerilmesidir.

Anahtar Kelimeler: internet, Destinasyon pazarlamasi, Web sitesi

WEB-BASED DESTINATION MARKETING: A MODEL PROPOSAL FOR CITY
CULTURE AND TOURISM DIRECTORATES

Abstract

Because of its role in information provision and modest cost connectivity from all
over the world, the internet became an important destination marketing tool for
whole tourism organizations including national tourism offices. Although many
factors affect the decision of travelers, central decisions are made at the
beginning of travel planning and usually hard to change. Therefore, creating and
broadcasting destination websites became a significant case. The purpose of this
study is to evaluate the proficiency levels of the official websites of City Culture
and Tourism Directorates, based on the information and services offered by the
websites and is to suggest a web-based destination model can be applied.
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