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Ozet

Dinyada ekonomik, sosyal, politik ve teknolojik alanda yasanan gelismeler turizmi
de etkilemis ve sirdurilebilir turizm anlayisi ortaya gikmistir. Strdtrilebilir turizm
turist tatminini yuksek bir seviyede saglarken, turistlere de anlamli tecriibeler
kazandirmali ve c¢evreyi korumahdir. Turistik Urin birgok ydnden birbirine
benzedigi icin firmalar ve destinasyonlar kendi urinlerini  digerlerinden
farkhlastirmanin yollarini arastirmaya odaklanmiglardir. Bu galisma farklilastirma
ve turistik Grin farklilastirma kavramlarini ve turizmde sirdtrilebilirligin 6nemini
aciklar. Turizm sektoériindeki rekabet nedeniyle turistik yorelerin kendi Urilnlerini
digerlerinden farklilastirmaya ihtiyaci vardir. Bu galismada Turkiye turizmi iginde
onemli bir yere sahip olan Antalya’da turistik {rin politikalari ele alinarak
stirdlralebilir turizm kapsaminda gelistiriimesi gereken Urtinler delphi teknigi
kullanilarak belirlenmeye calisilmistir. Antalya yo6resinde daha cok kitle turizmine
yOnelik Urinler gelismistir. Fakat slrdlrilebilir turizm kapsaminda yeni Grlinlerin
gelistirilmesi daha fazla gelir saglayacak ve y6rede turizm strdirllebilecektir.
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ROLE OF SUSTAINABLE TOURISM CONCEPT IN TOURISTIC PRODUCT
DIVERSITY POLICIES AND CASE OF ANTALYA

Abstract

The economic, social, political and technological developments in the world have
affected tourism and as a result “sustainable tourism” approach came into
existence. While sustainable tourism provides a high-level of satisfaction to the
tourist, it also should protect the environment. From many aspects the products
are alike and for that reason firms and destinations are trying to find ways of
differentiating their products. This study explains diversification and tourist
product diversity concept and importance of sustainability in tourism. Destinations
need to differentiate their products from other destinations because of the
competitiveness. In this study, tourism policies of Antalya, (a city which plays an
important role at Turkish tourism), have been investigated and which products
have to be developed using Delphi technique in order to ensure sustainable
tourism have been designated. Massive tourism products were more developed in
Antalya region. But new products which extension of sustainable tourism concept
have been developed to get more revenue and tourism will be sustainable in this
region.
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