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OzET

Bu calismada Kusadasi‘ndaki seyahat acentesi sahip ve yoneticilerinin bakis acisi
ile dissal kaynakh krizlerin seyahat acenteleri (izerine etkilerinin ele alinmasi
amagclanmistir. Arastirma verileri yar yapilandirilmis gérimse ve dokiman analizi
ile toplanmistir. Arastirma bulgularina gore; seyahat acenteleri uluslararasi teror
ve siyasal krizlerin etkilerini daha fazla hissetmektedirler. Genel olarak seyahat
acentelerinin krizlere karsi hazirliksiz olduklari ve kisa slireli tedbirler ile krizlerin
Ustesinden gelmeye calistiklari bulunmustur. Daha 6nceki krizlerden ders alan ve
yeni krizlere hazirlikli olan seyahat acentelerinin krizleri daha iyi yonettikleri ve
krizlerden daha az zararla ciktiklari savunulabilir. Calisma sonunda elde edilen
sonuclar gercevesinde turizm endulstrisine ve bu alanda yapilacak arastirmalara
bazi 6nerilerde bulunulmustur.
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EXTERNAL CRISES FROM THE PERSPECTIVE OF MANAGERS OF TRAVEL
AGENCIES: A QUALITATIVE INVESTIGATION IN KUSADASI

ABSTRACT

This study aims to investigate and evaluate views of owners and managers of
travel agencies in Kusadasi about impacts of external crises on travel agencies.
Empirical data was collected via semi-structured interviews and documentary
analysis. According to the research findings, travel agencies feel negative impacts
of international terror acts and political crises more than the impacts of other
types of crises. Overall, the research results indicate that travel agencies are
under prepared for potential crises and when crises accour they try to overcome
them by short term tactical moves. It can be argued that travel agencies which
have learned from previous crises and prepared for potential crises appear to
manage and respond to crises well and feel negative impacts of crisis less. Based
on the study findings and results, several conclusions for practice and future
research are provided.
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