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Anahtar Kelimeler:   

The Impact of Internal Marketing 
Commitment: A Field Study in Public Sports Organizations 

Abstract                  Research Paper 
Internal marketing and organizational commitment are among the important issues that affect the 
performance of an organization by increasing the motivation of employees. In this study, the 
relations between both subjects are discussed. Firstly, the validity and reliability of IM-11 scale, 
which was developed by Yildiz and Kara (2017), was tested in public institutions that provide 
sports services, and then the effect of internal marketing on organizational commitment of 
employees was examined with this scale. Since the IM-11 scale developed for the education 
sector was applied to the employees of the sports sector in this study, both validity and reliability 
analyses were performed. The data were obtained from employees of public institutions that 
provide sports services. As a data collection tool, in addition to the IM-11 scale, the 
organizational commitment scale developed by Meyer and Allen (1991) was used to measure 
organizational commitment. Correlation analysis was used for the relationships between variables, 
and hierarchical regression analysis was used to determine the effect of internal marketing on 
organizational commitment. As a result of the analyzes, internal marketing had a significant and 
positive effect on organizational commitment. When the sub-dimensions of organizational 
commitment are analyzed, while internal marketing had a significant and positive effect on 
affective commitment and normative commitment, it had no significant effect on continuance 
commitment. In addition, the high level of validity and reliability results showed that the IM-11 
scale is an effective scale that can also be used in the sports sector. 
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- (Tablo 
1). 

Tablo 1.  Demo  

 f % 
Cinsiyet Erkek 155 68,3 

 72 31,7 
Medeni durum Evli 141 62,1 

 86 37,9 
  1 0,4 

26-35 112 49,3 
36-45 81 35,7 
46-55 29 12,8 

 4 1,8 
 Lise 36 15,9 

 20 8,8 
Lisans 144 63,4 

 27 11,9 
 Kadrolu 129 56,8 

 98 43,2 
  184 81,1 

 43 18,9 
  41 18,1 

3001-4000 TL 111 48,9 
4001-5000 TL 60 26,4 

 15 6,6 
 

 
 94 41,4 

6-  84 37,0 
11-  26 11,5 
16-  7 3,1 
21-  4 1,8 

 12 5,3 
  45 19,8 

6-10  77 33,9 
11-  58 25,6 
16-  16 7,0 
21-  11 4,8 

 20 8,8 
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Tablo 2. IM-  

 
 Ort. SS 

 

-  
2,55 1,18 ,764 

 
2,71 1,15 ,800 

 2,69 1,15 ,824 
  2,96 1,19 ,809 
 
sunar 

2,75 1,19 ,827 

  2,81 1,17 ,852 
 

 
2,52 1,17 ,845 

  2,51 1,21 ,832 
 

 
2,89 1,20 ,787 

  2,63 1,21 ,846 
 2,40 1,20 ,827 

Ortalama 2,68   
Standard Sapma  ,97  

   67,228 
   ,951 
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3.2. Korelasyon Analizi 

 

Tablo 3.  

 1 2 3 4 
 1    

 ,575** 1   
 ,097 ,177** 1  

 ,616** ,650** ,405** 1 
 ,577** ,822** ,618** ,890** 

       **p <0.001; *p <0.05 

 

=,575; p<0,001). Alt boyutlar 
=,611; 

herhangi bir 
 

 

Tablo 4.  

  

 

Duygusal  
 

Devam  
 

Normatif  
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1 
  

2 
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1. Cinsiyet -,120 -,112* -,047 -,046 -,068 -,060 -,103 -,096 
2. Medeni 
durum 

-,051 -,041 -,050 -,049 -,009 ,001 -,046 -,036 

3.  ,056 -,059 ,118 ,102 ,103 -,017 ,114 ,001 

durumu 
-,113 -,014 -,051 -,037 -,190* -,087 -,155 -,058 
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,156* ,104 ,021 ,014 ,001 -,053 ,082 ,031 

7. Gelir 
durumu  

,010 -,089 ,019 ,005 ,188 ,085 ,094 -,004 

8. 
Kurumdaki 

 

,006 ,066 ,023 ,031 -,028 ,034 -,001 ,057 

9. Genel 

 

-,018 ,061 -,180 -,169 -,084 -,002 -,109 -,032 

pazarlama 
- 

,587** 
- 

,081 
- 

,611** 
- 

,575** 

F 1,592 13,190 ,478 ,565 1,315 14,111 1,356 11,993 
R2 ,062 ,379 ,019 ,025 ,052 ,395 ,053 ,357 

 
R2 

,023 ,350 -,021 -,020 ,012 ,367 ,014 ,327 

      Not: **p <0.001; *p <0.05 
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