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Article Information Abstract
@ CrossMark Personality is one of the important psychological variables that affect an individual's emotions and
behaviors and is thought to affect the use of social media. In this context, the aim of this study is to
DOI:10.29299/kefad.766015 examine the relationship between the pre-service teachers' social media usage goals and their

personality traits. For this purpose, data were collected through a questionnaire from 256 teacher
candidates studying at the Faculty of Education of a university in the Mediterranean Region. In the
study, “Usage Purposes of Social Networks” scale was used to determine the social media usage
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purposes of the participants and “Five Factor Personality Scale” was used to determine the
Keywords: personality characteristics. As a result of the research; a positive relationship between extroversion
Social Media, personality trait and using social media for research, collaboration and entertainment, a positive
relationship between the compatibility personality traits and using social media for research,
collaboration and content sharing was found. In addition, a positive relationship between the
personality of responsibility and the use of social media for research and collaboration; a negative
Teacher Candidates, relationship between neuroticism personality trait and using social media for research and
collaboration was determined. Finally, it has been observed that there is a positive relationship
between being open to change personality traits and using social media for research, collaboration,
communication, maintaining communication, content sharing and entertainment. Considering the
findings in general, it can be said that positive personality traits affect social media sharing
positively.

Five-Factor Personality
Model,

Sosyal Medya Kullaniminin Kisilige Gore Degisimi: Ogretmen Adaylart

Orneklemi
Makale Bilgileri Oz

@ CrossMark Kisilik, bireyin duygu ve davranislarini etkileyen énemli psikolojik degiskenlerden biridir ve sosyal
medya kullanimini da etkiledigi diistiniilmektedir. Bu baglamda bu ¢alismanin amaci dgretmen

DOI:10.29299/kefad.7660 adaylarinin sosyal medya kullanim amaglar ile kisilik &zellikleri arasindaki iliskiyi incelemektir. Bu
15 amag¢ dogrultusunda Akdeniz Bolgesinde yer alan bir {iniversitenin Egitim Fakiiltesinde egitim goren
Yiikleme:  07.07.2020 256 0gretmen adayindan anket yoluyla veriler toplanmistir. Calismada katilimcilarin sosyal medya
Diizeltme:  07.11.2020 kullanim amaglarin belirlemek i¢in “Sosyal Aglarin Kullanim Amaglar1” 6lgegi ve kisilik 6zellikleri
Kabul: 19.03.2021 belirlemek igin ise “Bes Faktor Kisilik Olgegi” kullanilmigtir. Arastirma sonucunda; disadonitikliik
] kisilik ozelligi ile sosyal medyay1 aragtirma yapma, isbirligi kurma ve eglence amach kullanma

Anahtar Kelimeler: arasinda pozitif bir iligki; uyumluluk kisilik 6zelligi ile sosyal medyay1 arastirma yapma, isbirligi
kurma ve igerik paylasma amaclh kullanma arasinda pozitif bir iliski bulunmustur. Ayrica, sorumluluk

Sosyal Medya, L s q7ee s o Tiss o
kisilik 6zelligi ile sosyal medyay1 arastirma yapma ve isbirligi kurma amagh kullanma arasinda pozitif

Beg Faktor Kisilik bir iligki; nevrotiklik kisilik 6zelligi ile sosyal medyay1 arastirma yapma ve igbirligi kurma amach
Modeli, kullanma arasinda negatif bir iligki belirlenmistir. Son olarak, degisime agik olma kisilik 6zelligi ile
Ogretmen Adaylar, sosyal medyay1 arastirma yapma, igbirligi kurma, iletisim kurma, iletisimi siirdiirme, igerik paylasma

ve eglence amagh kullanma arasinda pozitif bir iliski oldugu goriilmiistiir. Genel olarak bulgular ele
alindiginda olumlu kisilik ozelliklerinin sosyal medya paylasimini da pozitif yonde etkiledigi
sOylenebilir.
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Giris

Alall telefonlarin gelismesi ile birlikte sosyal aglar hayatimiza hizlica grimistir. Giintimiizde
sosyal ag sitelerinin kullanim1 diinya ¢apinda popiiler kiiltiiriin bir parcas1 haline gelmistir (Kuss ve
Griffiths, 2011). Bircok kisi sosyal medyay1 sosyallesmek, oyun oynamalk, iletisim kurmak, fotograf ve
resim yiiklemek, zaman gecirmek, bilgiye ulasmak ve yaymak gibi cesitli etkinlikler i¢in kullanmaktadir
(Allen, Ryan, Gray, Mclnerney ve Waters, 2014; Ryan, Chester, Reece ve Xenos, 2014). Ozellikle
Facebook internette insanlarin sosyallesmek i¢in kullanildig1 en yaygin sosyal aglardan biri haline
gelmistir (Eskisu, Hosoglu ve Rasmussen, 2017; Oztemel ve Tras, 2019). 2017 yilinda, diinya genelinde
1.44 milyar insan Facebook” u kullanirken, 2020 yilinda Facebook kullanicilarinin sayisinin 1.69 milyar
olmasi1 beklenmektedir. Facebook” un Tiirkiye’de ise 2020 yili Ocak ay1 verilerine gore 37 milyon
kullanicisi bulunmaktadir (Statista, 2020). Sosyal medyanin gengler arasinda oOzellikle iiniversite
ogrencileri arasinda popiiler hale geldigi ve kullanic1 sayisinin giin gectikge arttig1 goriilmektedir
(Duggan ve Brenner, 2013; Tang, Chen, Yang, Chung ve Lee, 2016). Facebook’un yenilik¢i, korumali ve
hiyerarsik yapisinin olmamasi sayesinde Facebook iiniversite Ogrencilerinin dikkatini ¢ekmis ve
Ogrenciler arasinda popiiler olmasimi saglamistir (Junco, 2015). Fakat son zamanlarda Youtube ilk
sirlara gikarken, Instagram’ in da {iiniversite 0grencileri arasinda popiilerligi giderek artmaktadir
(Tutgun-Unal ve Deniz, 2019). Oyle ki We Are Social (2020) 2020 raporuna gore Tiirkiye’ de ki 54.2
milyon sosyal medya kullanicisi sirasiyla Youtube, Instagram, Facebook ve Twitter’ 1 tercih
etmektedirler. Rapora gore sosyal medya kullanicilarin biiyiik ¢ogunlugu 18-24 ve 25-34 yas araliginda

yer almakta ve en az 3 saat sosyal medyada zaman harcamaktadir (We Are Socia, 2020).

Sosyal ag kullanicilarinin ¢ogunlugu geng ve oOzellikle {iniversite Ogrencisi oldugu igin,
iiniversite 6grencilerinin sosyal medyay1 nasil kullandiklarini incelemek i¢in bir¢ok ¢alisma yapilmaistir.
Universite 6grencileri basta Facebook olmak {izere sosyal medyay1 zaman gegirmek, eglenmek,
arkadaslariyla iletisim kurmak, digerlerinin profil sayfalarini ve fotograflarini gérmek icin kullanmay1
tercih ettikleri goriilmektedir (Pempek, Yermolayeva ve Calvert, 2009). Kiigiikali (2016), 215 tiniversite
Ogrencisiyle yaptig1 calismada 6grencilerin yariya yakininin sosyal medya araglarindan Facebook” u
kullandiklari, biiyiik ¢ogunlugunun ise bu araglar1 giinde ortalama 3 saat kullandigini belirlemistir.
Yine Ogrencilerin tamamina yakininin bu araglar1 eglenmek ve rahatlamak amaciyla kullandigini
belirlemistir. Benzer sekilde Basoglu ve Yanar (2017) 423 iiniversite 0grencisiyle yaptig1 ¢alismada
Ogrencilerin sosyal medyay1 arastirma yapma, iletisimi stirdiirme, eglence, sosyal etkinlik planlama ve
son olarak da iletisimi baglatma i¢in kullandigini belirlemistir. Son olarak Eskisu ve digerlerinin (2017)
yaptig1 calisma bireylerin Facebooku genellikle farkli fikirleri 6grenmek veya giincel tutmak,
arkadaslariyla iletisimde olmak, diger insanlar1 tanimak ve bagkalar: tarafindan taninmak gibi cesitli

nedenlerle kullandigini ortaya koymaktadir.
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Sosyal medya kullanim sebeplerinin yani sir1, arastirmacilar Facebook gibi sosyal medya
kullanan bireylerin kisilik 6zelliklerini ve bu 6zelliklerin kisilerin kullanimina etkisini de incelemeye
baslamislardir. Yapilan arastirmalar kisilik 6zellikleri ve sosyal ag sitelerinin kullanimi arasinda bir
iliski oldugunu gostermektedir (Choi, Sung, Lee ve Choi, 2017; Oztemel ve Tras, 2019). Yani kisilik
Ozelliklerinin bireylerin internet davranislarin1 dogrudan etkiledigi goriilmektedir. Diinya da bu
alanda yapilan ¢alismalar kisilik ve sosyal medya arasindaki iliskiyi ortaya koymakla birlikte iilkemizde
sosyal ag ile kisilik arasindaki iliskiyi inceleyen c¢alismalar yetersiz kalmaktadir. Bunun yaninda
Tiirkiye” de ki sosyal medya kullanici profillerinin ortaya konmasi alanyazina da katk: saglayacaktir.
Bu sebeple bu calismanin amaci 6gretmen adaylarinin sosyal medya kullanim amaglan ile kisilik

ozellikleri arasindaki iliskiyi incelemektir. Bu amag¢ dogrultusunda asagidaki sorulara cevap aranmustur.

e Ogretmen adaylar sosyal medya deneyimleri ve giinliik kullanim siireleri nedir?

o Ogretmen adaylarimin Sosyal medya Kullanim amaglari nelerdir?

o Ogretmen adaylar1 Sosyal medyada kendilerine iligkin hangi bilgileri paylasmaktadir?

o Ogretmen adaylarmin Sosyal medyada baglanti kurma (arkadashk istegi génderme- Kabul
etme) tercihleri nelerdir?

o Ogretmen adaylarinin kisilik &zellikleri nelerdir?

o Ogretmen adaylarinin kisilik 6zellikler ile sosyal medya kullanimlari arasinda anlaml bir iligki

var midir?
Kuramsal Cerceve

Kisilik bireyleri dogrudan etkileyen tanimi zor bir kavramdir. Burger (2006) kisiligi bireyin
kendisinden kaynaklanan tutarl: davrarns kaliplar: olarak tanimlamistir. Bir baska tanimda ise kisilik;
bireyin davranislarmin, diisiinme bigimlerinin, ilgilerinin, ruhsal durumlarinin ve yeteneklerinin
organize olarak biitiinlesmesi seklindedir (Giiney, 2000). Kisilik bireylerin hayatinda farkh
zamanlarinda degiskenlik gosteren, kalici olmayan bir 6zelliktir (Roberts ve digerleri, 2017). Bu yiizden
bir bireyin kisiliginin tam anlamiyla nesnel olarak olgiilmesi ya da biitiiniiyle kisilik 6zelliginin
tanimlamasinda giigliikler yasanmaktadir. Kisilik 6zelliklerinin 6l¢iilmesi ve belirlenmesinde en yaygin
kullanilan modellerden birisi Bes Faktor Kisilik modelidir. Bu model bir bireyin en bilinmis genel kisilik
ozelliklerini kapsayan ve genel anlamda diinyada kabul gormiis bir modeldir (Goldberg, 1992, Guenole
ve Chernyshenko, 2005). “Bes Faktor Kisilik Modeli” kisilik 6zeliklerini tiim herkesin anlayabilecegi
konusma dilinde ki sozciiklerle agiklayarak simiflandirabilmektedir. Bir¢ok kisilik arastirmacisi bes
faktor kisilik modelinin bireysel farkliliklar: biiyiik oranda 6l¢tiigii konusunda hem fikirdirler (Correa,
Hinsley ve de Zuniga, 2010; Gosling, Augustine, Vazire, Holtzmann ve Gaddis, 2011; Hughes, Rowe,
Batey ve Lee, 2012; Marshall, Lefringhausen ve Ferenczi, 2015; Ryan ve Xenos, 2011; Seidman, 2013).
Modelin disadoniikliik, uyumluluk, sorumluluk, nevrotiklik ve deneyime agiklik seklinde bes boyutu

bulunmaktadir (Sekil 1).
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Jeneyime agl

(openne:

. iyimser * Yumusak baslilik » Oz disiplin * Duygusal * Degisime agik

* Sosyal * Givenilir * Sorumluk sahibi dengesizlik * Hayal gicu

* Arkadasga * Agik sozli * Liderlik * Kayg yuksek
davranma « Fedakar * Amag yénelimli * Depresyon * Merakli

* Eglenceli * Alcak ganiilli * Kararh * Ofkeli * Yaratici

* Konuskan * Iyi huylu « Planl * Entelektiel

* Enerijik . igbirlik;i * Basari odakls * Orijinal fikirlere

* Girisken * Yardim sever sahip

* Liderlik * Baskalari

* Gig tarafindan

* [stekli olma sevilen

Sekil 1. Bes Faktor Kisilik modeline iliskin alt boyutlar (Costa ve McCrae, 1992).

Disadoniiklitk boyutu; insanlarla birlikte olmay1 sevme, sosyallik, arkadasca davranma ve
eglenceyi sevme gibi iyimser 6zellikler barindirmaktadir (Somer, Korkmaz ve Tatar, 2002). Bu boyutun
en onemli 6zelligi sosyalliktir. Disaddniik kisiler insanlarla iletisimi seven ve sosyal iliskilerde girisken
kisilerdir. Uyumluluk -yumusak baslilik boyutu; giivenilir, acik sozlii, fedakar ve algak goniillii olma
gibi Ozellikler barindirmaktadir. Bu bireyler birlikte galismay: seven, isbirlik¢i, yardim sever ve
genellikle baskalar1 tarafindan sevilen kisilerdir. Sorumluluk boyutu; liderlik, 6z disiplin, amag
yonelimli olma, yeterlik, diizenlilik, gorev bilinci, {retkenlik ve kararlilik gibi 6zellikleri
barindirmaktadir. Bu bireyler sorumlu, programli calismay1 ve basarili olmay1 seven kisilerdir (Tan ve
Yang, 2012). Nevrotiklik -duygusal dengesizlik boyutu; kaygi, depresyon ve ofke gibi olumsuz
duygular1 barindirmaktadir. Bu bireyler daha gok kaygili, giivensiz ve duygusal kisilerdir (Inang ve
Yerlikaya, 2008). Deneyime aciklik -yeni fikirlere ve degisime agikligi ifaden boyut; hayal giicli kuvvetli,
genis diisiinen, orijinal fikirlere sahip olma 6zelliklerini barindirmaktadir. Bu bireyler entelektiiel ve

yaratici egilimlere sahip, geleneksellige kars, kiiltiirlii ve merakl kisilerdir.

Kisilik bireylerin bir¢ok davramisini dogrudan etkiledigi gibi internet davranislarimi da
etkiledigi diisiiniilmektedir. Ozellikle son zamanlarda en yaygin internet davranisi olan sosyal medya
kullanimu ile kisilik arasinda iliskiyi inceleyen ¢alismalar mevcuttur. Bu ¢alismalarin bir¢oguna gore
maceracl, enerjik, neseli ve sosyal olma gibi 6zellikler barindiran disadoniikliik 6zelligi bireylerin sosyal
medya kullanimini etkileyebilmektedir. Ornegin Hughes ve arkadaslarina (2012) goére ~ disadoniikliitk
ile sosyal medya kullanimi arasinda pozitif bir iliski vardir. Bazi calismalar da sosyal medya
kullananlarin kullanmayanlara gore daha fazla disadoniik ve narsist olduklarini géstermistir (Correa,
Hinsley ve de Zuiiga, 2010; Ryan ve Xenos, 2011). Bir¢ok calismaya gore de disadoniikler daha ¢ok
bagkalariyla iletisim kurmak ve sosyallesmek icin sosyal medya kullanmaktadirlar (Gosling ve
digerleri., 2011; Marshall ve digerleri., 2015; Ryan ve Xenos, 2011; Seidman, 2013). Skues, Williams ve
Wise (2012) ise disaddniiklerin yeni iligkiler kurmak yerine daha ¢ok kendilerini ifade etmek igin ve

bilgi paylasmak icin sosyal medyay1 kullandiklarini iddia etmistir. Ryan ve Xenos, (2011) disadoniik
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insanlarin sosyal digsalliklar1 i¢in Facebook” un mesajlasma ve duvar gibi iletisim o6zelliklerini
kullandigini belirtmistir. Lee, Ahn ve Kim (2014) gore disadoniikliik ile Facebook da kendini ifade etme
arasinda pozitif bir iliski vardir. Marshall ve digerleri (2015), disadoniiklerin digerlerine gore Facebook’
da giinliik yasadiklarini daha ¢ok paylastiklarini ve arkadaslari ile Facebook iizerinden digerlerine gore
daha ¢ok etkilesime gegctiklerini belirtmistir. Bir baska ¢alismaya gore de disa doniikler digerlerine gore
daha fazla fotograf yiiklemekte, durum giincellemesi yapmakta ve gonderilere yorum yapmaktadirlar
(Choi ve digerleri., 2017; Lee ve digerleri., 2014). Tiim bunlarin yaninda ayrica disadoniikler sosyal
medyay1 sosyal etkilesim ve iletisimin yaninda egitim amaclh da kullanmay tercih etmektedirler (Eskisu

ve digerleri., 2017).

Yardimsever, giivenilir, sempatik ve miitevazi olma gibi 6zellikler barindiran uyumluluk kisilik
Ozelliginin bireylerin sosyal medya kullanimina etkisinden s6z etmek miimkiindiir. Uyumlu insanlar
sosyal medyay1 bagkalarini elestirmek (Stoughton, Thompson ve Meade, 2013) veya dikkat ¢ekmek
(Seidman, 2013) yerine sosyal etkilesim ve iletisim i¢in kullanmaktadirlar (Choi ve digerleri., 2017;
Eskisu ve digerleri., 2017; Seidman, 2013). Choi ve digerleri (2017), uyumlu insanlarin sosyal medya
araclarini kendilerini ifade etmek i¢in kullandiklarini ve bu kisilerin bagkalarinin kendileri hakkinda
soylediklerini onemsedigini ve bagkalarinin giincellemelerini ve 6zg¢ekimlerini takip edip onlara daha
stk yanit verdiklerini belirtmislerdir. Bu nedenle uyumlu kisiler sosyal medyada kendileri hakkinda
daha fazla bilgi yaymlamakta (Moore ve McElroy, 2012), daha fazla fotograf yiiklemekte ve durumlarin
daha fazla giincellemektedirler (Amichai-Hamburger ve Vinitzky, 2010; Lee ve digerleri., 2014; Ryan ve
Xenos, 2011).

Bazi calismalarda karamsarligi, 6fkeyi ve gerginligi kapsayan nevrotiklik 6zelliginin sosyal
medya davraniglarina etki etmedigi goriilse de (Ross ve digerleri, 2009; Skues ve digerleri., 2012) bir¢ok
calisma tam tersini soylemektedir. Nevrotik kisilige sahip bireyler sosyal medyay1 ozgiivenlerini
artirmak ve geri bildirim almak {izere fotograf paylasmak i¢in (Amichai-Hamburger ve Vinitzky, 2010),
sosyal onay almak ve sosyallesmek i¢in kullanmaktadirlar (Hughes ve digerleri., 2012; Marshall ve
digerleri., 2015). Ayrica nevrotikler sosyal medya ortaminda, gercek hayatlarinda sahip olmadiklari ilgi
ve destegi almaya calisirlar ve bu nedenle sosyal medyay1 ¢ok sik kullanirlar (Correa ve digerleri., 2010).
Nevrotik insanlar reddedilmeye duyarlidir ve sosyal medyada akran kabulii ve sosyal destek ararlar
(Seidman, 2013). Yiiksek nevrotiklik skorlarina sahip kisiler, yalnizligini gidermek icin interneti iletisim
aract olarak kullanmaya egilimlidirler (Butt ve Phillips, 2008) ve bundan dolay1 kisisel bilgilerini
cevrimi¢i ortamda yaymlamaktan kaginmazlar (Amichai-Hamburger, Wainpel ve Fox, 2002).
Nevrotikler ¢evrimici ortamlar daha az kaygili veya endiseli hissettirdigi icin ¢evrimigi asenkron
iletisimi yiiz ytize iletisime tercih ederler (Amiel ve Sargent, 2004; Ehrenberg, Juckes, White ve Walsh,
2008; Ross ve digerleri., 2009; Ryan ve Xenos, 2011). Ancak nevrotikler bazen kisisel bilgilerin sosyal
medya paylasilmasinin onlar i¢in tehdit olabilecegini diisiiniirler ve bu yiizden siirekli bu bilgilerini

kontrol ederler (Butt ve Philips, 2008; Ross ve digerleri., 2009).
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Kararli, sistematik, hirsh ve basar1 odakli olmay1 barindiran sorumluluk kisilik 6zelligi de
sosyal medya kullanimi agisindan énemlidir. Calismalar sorumluluk puani yiiksek olan kisilerin sosyal
medyay1 daha az kullandiklarimi gostermektedir (Amichai- Hamburger ve Vinitzk, 2010; Marshall ve
digerleri.,, 2015; Ross ve digerleri, 2009; Ryan ve Xenos 2011; Yesil, 2014). Benzer sekilde,
arastirmalarinda Eskisu ve digerleri (2017), Facebook’ u sik kullanan bireylerin sorumluluk puanlarinin
daha az sik kullananlara gére daha diisiik oldugunu, sorumluluk kisilik 6zelligi ile Facebook'un egitim
amagh kullanimi arasinda pozitif bir iliski oldugunu ifade etmislerdir. Ayrica sadece egitim amacl degil
sorumluluk sahibi insanlar Facebook'u iletisim ve bilgi paylasimi i¢in de kullanmaktadirlar (Marshall
ve digerleri., 2015). Sorumlulugu yiiksek olan kisiler, ¢evrimici ortamda kendilerini temsil etmeleri
konusunda dikkatli olduklar1 i¢in bagkalarimin tepkilerini Onemsemektedirler (Seidman, 2013).
Entelektiiel, acik fikirli, merakl ve yaratici olan deneyime agik kisilerin yeni teknolojileri ve yeni sosyal
medya platformlarini benimsemede oncii kisiler olduklar1 goriilmektedir (Kim, Sin ve Tsai, 2014).
Dolaysiyla deneyime agik kisilerin sosyal medyayr daha sik kullandiklari sdylenebilir (Correa ve
digerleri., 2010; Ross ve digerleri., 2009). Deneyime agiklik puani yiiksek olan bireyler, entelektiiel
konular ve giincel olaylar hakkinda yazmalk, siyasi gortislerini ifade etmek, bilgi edinmek ve yaymak
gibi daha kisisel olmayan bilgiler igin sosyal medyay1 kullanmay: tercih etmektedirler (Hughes ve
digerleri., 2012; Marshall ve digerleri., 2015). Amichai- Hamburger ve Vinitzky, (2010) daha yiiksek
acgiklik puanina sahip bireylerin daha diisiik puanlara sahip olanlardan daha fazla Facebook &zelligi
kullandiklarini bulmuslardir. Arastirmacilar, bu insanlarin daha genis ilgi alanlarma sahip olduklarin
ve onlar takip ettiklerini, bu yiizden Facebook'un ilgi alanlar1 igin sagladig: firsatlardan daha fazla
faydalanmaya calistiklarin1 iddia etmektedirler. Skues ve digerlerine gore (2012) Facebook ilgi
alanlarini arastirabilmeleri ve tartisabilmeleri icin gruplar ve aglar saglayarak insanlarin benzer ilgi
alanlarmndaki kisilerle bulusmasina yardimci oldugu icin deneyime acik kisilerin Facebook ortaminda
daha fazla zaman harcamasma neden olabilmektedir. Deneyime agiklik ile bagkalarinin fotograflarina
ve yanitlarina bakmak arasinda negatif bir korelasyon vardir (Choi, ve digerleri., 2017). Ciinkii agiklik
puanu yiiksek kisiler sosyal medyadaki sosyallesme ile ilgili olmayan bilgilere 6nem vermemektedirler
(Hughes ve digerleri., 2012). Ayrica Eskisu ve digerleri de (2017) arastirmalarinda deneyime agiklik ile

Facebook'un egitim ve sosyal etkilesim i¢in kullanimi arasinda pozitif bir iliski oldugunu bulmuslardar.

Yapilan calismalar genel olarak kisilik 6zelliklerinin sosyal medya kullanim amaglarin hatta
sosyal medya tercihini etkiledigini gostermektedir. Deneyime agik ve sorumluluk kisilik 6zelligine
sahip kisilerin sosyal medya olarak daha ¢ok Twitter’ 1 (Hughes ve digerleri., 2012), Nevrotik kisilik

ozelligine sahip kisiler ise Facebook’u tercih ettigi goriilmektedir (Marshall ve digerleri., 2015).
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Yontem

Bu calisma nicel bir ¢alisma olup iliskisel tarama modeli kullanilmistir. Iliskisel tarama modeli
ile iki ya da daha fazla sayida degisken arasindaki degisimin varligi ve degisimin derecesi

belirlenebilmektedir (Karasar, 2007).
Katilimcilar

Bu calismaya Akdeniz Bolgesinde yer alan bir tiniversitenin Egitim Fakiiltesine kayitli olan 256
lisans dgrencisi katilmistir. Orneklem yas ortalamasi 20 (SS=2.53) olan 171 (%66.8) kadin ve 85 (%33.2)

erkek 6grenciden olusmaktadir. Katilimcilarin demografik 6zellikleri Tablo 1" de verilmektedir.

Tablo 1. Katilimcilarin demografik dzellikleri

N F
Kadin 171 66.8
Cinsiyet Erkek 85 33.2
Rehberlik ve Psikolojik Danismanlik 31 12.1
Béstiim Sinif Ogretme{lligi 109 42.6
Bilgisayar ve Ogretim Teknolojileri Egitimi 85 33.2
Fen Bilgisi Ogretmenligi 31 12.1

Veri Toplama Araci

Bu ¢alismada veriler {i¢ boliimden olusan ¢evrim igi veri toplama araci ile toplanmuistir. Ik
boliimde katilimcilarin cinsiyet, boliim, sosyal medya (Facebook, Twitter, Instagram) deneyimleri,
giinliik sosyal medya (Facebook, Twitter, Instagram) kullanim siireleri, sosyal medyada paylasilan
bilgiler ve gonderilen/kabul edilen arkadaslik teklif gibi demografik bilgilerini igeren 7 tane soru
bulunmaktadir. Tkinci boliimde ise katilimcilarmn kisilik zelliklerini belirlemeye yénelik Bes Faktor
Kisilik Olgegi ve son kisimda ise katilimcilarin sosyal ag kullamim amaglarini belirlemeye yonelik Sosyal
Aglarin Kullamim Amaclar olgegi yer almaktadir. Veriler 2018-2019 yili bahar déneminde goniillii

katilimalardan yiiz ytlize toplanmustir.

Bes faktor kisilik 6l¢egi. Bu calismada katilmeilarin kisilik 6zelliklerini belirlemek i¢in John, Donahue
ve Kentle (1991) tarafindan gelistirilmis ve Unal (2015) tarafindan Tiirkge’ ye uyarlanmis olan Beg Faktor
Kisilik 8lgegi kullamilmistir. Olgek 5 li likert yapida olup 44 madde ve 5 alt boyuttan olusmaktadir. Bu
alt boyutlar “Disa Doniiklik” (8 madde), “Uyumluluk” (9 ifade), “Sorumluluk” (9 madde),
“Nevrotiklik” (8 ifade) ve “Deneyime Agiklik” (10 ifade) seklindedir. Olgegin Unal (2015) tarafindan
yapilan ¢alismada alt boyutlara iliskin i¢ tutarlilik cronbach alpha degerleri .623 ile .873, bu ¢alismada

ise .641 ile .892 arasinda hesaplanmustir.

Sosyal aglarin kullanim amaglar1 6l¢egi. Bu calismada katilimcilarin sosyal aglar: kullanim amaglarini
belirlemek igin Usluel, Demir ve Cmar (2014) tarafindan gelistirilmis olan Sosyal Aglarin Kullanim
Amaglar1 Olgegi kullanilmistir. Olgek 7 1i likert yapida olup 26 madde ve 7 alt boyuttan olusmaktadir.

Bu alt boyutlar “Aragtirma” (3 madde), “Isbirligi” (6 madde), “Iletisimi baglatma” (3 madde), “Iletigim
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kurma”(2 madde), “Iletisimi siirdiirme” (4 madde), “icerik Paylasma” (5 madde) ve “Eglence” (3
madde) seklindedir. Usluel ve arkadaslar1 (2014) tarafindan yapilan ¢alismada olgegin i¢ tutarlilik
cronbach alpha degerleri tiim 6lgek icin .92 alt boytular icin ise .67 ile .87 arasinda hesaplanmistir. Bu
calismadaki i¢ tutarlilik cronbach alpha degerleri ise tiim Olgek igin .91 alt boyutlar icin ise .77 ile .88

arasinda hesaplanmusgtir.
Verilerin Analizi

Veri toplama araci ile elde edilen verilerin normal dagilim durumlari incelenmis ve her iki 6lgek
ve alt boyutlariin normal dagilim gosterdigi belirlenmistir (Tablo 2). Betimsel verilerin analizinde
ortalama ve frekans hesaplamalari yapilmistir. Iliskisel analiz icin Pearson momentler garpimi
korelasyon teknigi uygulanmustir. fligkinin biiyiikliigiinii belirlemek icin r degeri hesaplanmis ve 0- 0,30
arasi ise diisiik diizey iliski, 0,30 - 0,70 arasi ise orta diizey iliski ve 0,70 - 1,00 arasi ise yiiksek diizey
iliski olarak ifade edilmistir (Biiyiikoztiirk, 2009).

Tablo 2. Normallik dagilim:

Carpiklik (Skewness) Basiklik (Kurtosis)
Bes Faktor Kisilik
Disa Dontikliik -.140 -.530
Uyumluluk -.801 756
Sorumluluk -461 -.130
Nevrotizm -.003 -.705
Deneyime Aciklik -.684 188
Sosyal Aglar1 Kullanim Amaci
Arastirma -.059 -.862
Isbirligi -.109 -.357
Tletisimi baslatma 318 -.822
Tletisim kurma -.583 -777
Tletisimi siirdiirme -119 -.736
Paylasma -.027 -493
Eglence -.147 -.393

Arastirmanin Etik Izinleri

Yapilan bu ¢alismada “Yiiksekogretim Kurumlari Bilimsel Arastirma ve Yaymn Etigi Yonergesi”
kapsaminda uyulmasi belirtilen tiim kurallara uyulmustur. Yonergenin ikinci boliimii olan “Bilimsel
Arastirma ve Yaymin Etigine Aykir1 Eylemler” bashg altinda belirtilen eylemlerden higbiri

gerceklestirilmemistir.
Bulgular
Sosyal Medya Kullanim Durumlar

Bu calisma kapsaminda katilimcilarin sosyal medya deneyimleri ve giinliik kullanim siireleri

de irdelenmistir. Tablo 3’ te katilimcilarin deneyim ve giinliik kullanim siirelerini gostermektedir.
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Tablo 3. Katilimcilarin sosyal medya kullanim deneyimleri ve giinliik kullanim sikliklar:

Sosyal Medya Deneyim Sosyal Medya Giinliik Kullanim
f % f %
Hig 49 19.1 Hig 96 37.5
1 yildan az 19 7.4 1 saatten az 107 41.8
Facebook 1-3 y1l 25 9.8 1-2 saat 26 10.2
3-5yil 50 19.5 2-3 saat 20 7.8
5 yil fazla 113 44.1 3 saatten fazla 7 2.7
Hig 109 42.6 Hig 143 55.9
1 yildan az 33 12.9 1 saatten az 60 23.4
Twitter 1-3 yil 49 19.1 1-2 saat 35 13.7
3-5yi1l 41 16.0 2-3 saat 11 4.3
5 yil fazla 24 9.4 3 saatten fazla 7 2.7
Hig 16 6.3 Hig 20 7.8
1 yildan az 48 18.8 1 saatten az 39 15.2
Instagram 1-3 yil 115 449 1-2 saat 70 27.3
3-5yil 77 30.1 2-3 saat 68 26.6
5 yil fazla - - 3 saatten fazla 59 23.0

Tablo 3 incelendiginde arastirmaya katilan dgretmen adaylarinin Facebooku diger sosyal
medya aracglaria gore daha uzun siire kullandiklar1 goriilmektedir. Fakat giinliik kullanim siiresi
incelendiginde ise katilimcilarin yarisinin Facebook'u giinde 1 saatten az kullandigi, Instagram’ 1 ise
glinde 2 saatten fazla kullandiklari belirlenmistir. Bir bagka deyisle 6gretmen adaylar1 giinliik
Instagram’1 kullanmay1 daha ¢ok tercih ettikleri goriilmektedir. Yine katilimcilarin yariya yakininin
Twitter deneyimi olmadiklar1 ve yaridan fazlasun da giinlitk olarak Twitter'a ulasmadiklar

goriilmektedir.

Tablo 4. Katilimcilarin sosyal medyayt kullanim amacglar:

N Minimum Maksimum Ortalama Ss
Arastirma 256 2.33 7.00 4.95 1.29
Isbirligi 256 1.50 7.00 4.47 1.19
Iletisimi Baslatma 256 1.00 6.00 2.74 1.24
Iletisim Kurma 256 2.00 7.00 5.38 1.48
Tletisimi Siirdiirme 256 1.50 7.00 4.77 1.31
Icerik Paylagma 256 1.00 6.80 3.78 1.26
Eglence 256 1.00 7.00 4.22 1.31

Tablo 4 incelendiginde 6gretmen adaylarinin sosyal medya araglarin en fazla iletisim kurma
(M=5.38), arastirma yapma (M=4.95) ve iletisimi siirdiirme (M=4.77) amagl en az ise iletisimi baglatma

(M= 2.74) ve igerik paylasma (M=3.78) amagh kullandiklar1 belirlenmistir.
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Tablo 5. Katilimcilarin sosyal medya paylasimlar:

Bilgiler Paylasan Kisi Sayis1 Paylasmayan Kisi Sayis1
f % f %
Isim 233 91.0 23 9.0
Telefon 28 10.9 228 89.1
Adres 16 6.3 240 93.8
E-posta 106 414 150 58.6
Iliski Durumu 29 11.3 227 88.7
Fotograf 222 86.7 34 13.3
Universite 201 78.5 55 21.5
Dogum Giinii 152 59.4 104 40.6
Tgi Alani 59 23.0 197 77.0
Memleket 178 69.5 78 30.5
Politik Gortis 23 9.0 233 91.0

Tablo 5 incelendiginde ise arastirmaya katilan 6gretmen adaylarinin sosyal medya iizerinde
paylastiklari bilgilerin sinirli oldugu goriilmektedir. Katilimcilarin en ¢ok paylastiklar: bilgiler sirasiyla
isim, fotograf, liniversite, memleket bilgileri olurken en az paylastiklar1 bilgilerin adres, politik gortis,

telefon, iliski durumlar1 oldugu goriilmektedir.

Tablo 6. Katilimcilarin sosyal medyadan arkadaghik istegi gonderme ve kabul etme durumlar

Evet Hayir
f % f %

Istek Gonderilen Kisiler

Akraba 167 65.2% 89 34.8%

Arkadas 233 91.0% 23 9.0%

Arkadaglarin Arkadaslar 60 23.4% 196 76.6%

Ogretmenler 132 51.6% 124 48.4%

Herkes 86 33.6% 170 66.4%
Kabul Edilen Kisiler

Akraba 166 64.8% 90 35.2%

Arkadag 221 86.3% 35 13.7%

Arkadaslarin Arkadaslari 83 32.4% 173 67.6%

Ogretmenler 147 57.4% 109 42.6%

Herkes 121 47.3% 135 52.7%

Tablo 6" ya gore 6gretmen adaylarinin en ¢ok arkadaslarina ve akrabalarina arkadashik istegi
gonderdigi ve yine en ¢ok onlarin isteklerinin kabul ettikleri goriilmektedir. Ogretmen adaylari en az
ise arkadaslarinin arkadaslarina arkadaslik istegi gondermekte ve yine en az onlarin isteklerinin kabul

etmektedirler.
Kisilik Ozellikleri

Tablo 7. Katilimcilarin kisilik ozellikleri

N Minimum Maksimum Ortalama Ss
Disadoniiklitk 256 1.25 5.00 3.35 77
Uyumluluk 256 1.89 4.89 3.77 .56
Sorumluluk 256 1.44 4.78 3.44 .61
Nevrotiklik 256 1.13 4.63 2.98 73
Degisime Aciklik 256 1.70 4.80 3.68 .59
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Tablo 7 incelendiginde 6gretmen adaylarmin kisilik 6zelliklerinden uyumluluk ve degisime

aciklik puanlarinin yiiksek oldugu ve nevrotiklik puaninin ise diisiik oldugu goriilmektedir.

Kisilik ve Sosyal Medya Kullanimi1
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Tablo 8 e gore 6gretmen adaylarinin disadoniikliik kisilik 6zelligi ile sosyal medyay1 arastirma
yapma, isbirligi kurma ve eglence amagh kullanma arasinda diisiik diizeyde pozitif bir iliski, benzer
sekilde uyumluluk (yumusak bashlik) kisilik 6zelligi ile sosyal medyay1 arastirma yapma, isbirligi
kurma ve icerik paylasma amach kullanma arasinda diisiik diizeyde pozitif bir iliski oldugu
goriilmektedir. Ayrica, sorumluluk kisilik 6zelligi ile sosyal medyay1 arastirma yapma ve igbirligi
kurma amagh kullanma arasinda diisiik diizeyde pozitif bir iliski mevcuttur. Olumsuz duygularn
barindiran nevrotiklik (duygusal dengesizlik) kisilik 6zelligi ile sosyal medyay: arastirma yapma ve
isbirligi kurma amagcl kullanma arasinda diisiik diizeyde negatif bir iligski belirlenmistir. Son olarak,
deneyime acik olma (degisime acik olma) kisilik 6zelligi ile sosyal medyay1 arastirma yapma ve igbirligi
kurma arasinda orta diizeyde pozitif bir iligki, sosyal medyayu iletisim kurma, iletisimi siirdiirme, igerik
paylasma ve eglence amagh kullanma arasinda diisiik diizeyde pozitif bir iligki oldugu goriilmiistiir.

Bunun yaninda 6gretmen adaylarinin sosyal medya kullanim deneyimleri ile disadoniikliik kisilik
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ozelligi ile arasinda diisiik diizeyde pozitif bir iliski oldugu goriilmektedir. Ogretmen adaylarinin

sosyal medya kullanim sikliklar kisilik 6zellikleri arasinda anlamli bir iliskiye rastlanmamastir.
Tartisma ve Sonug

Sosyal medya kullamimi giiniimiizde en yaygin internet davranisi haline gelmistir. Ozellikle
Facebook sosyal medya araglan igcinde en yaygmn kullanima sahiptir. Bir¢ok calisma iiniversite
ogrencilerinin sosyal medya olarak en ¢ok Facebook’” u kullandigini gosterse de (Eskisu ve digerleri.,
2017; Oztemel ve Tras, 2019) son zamanlarda yapilan bazi calismalar da artik Instagram’ mn daha
popiiler bir sosyal medya araci oldugunu gostermektedir (Tutgun-Unal ve Deniz, 2019). Bu calismada
da 6gretmen adaylarinin sosyal medya deneyimi agisindan en ¢ok Facebook’u kullandiklar1 giinliik
kullanim siklig1 agisindan ise en ¢ok Instagram’ 1 tercih ettikleri goriilmektedir. Buradan da anlasilacag:
lizere Instagram ‘in 6gretmen adaylar1 arasinda popiilerliginin giderek arttigi sdylenebilir. Ayrica
bircok ¢alismada tiniversite 6grencilerinin sosyal medyay1 daha ¢ok eglenmek amacl kullandiklarini
gosterse de (Kiigiikali, 2016; Pempek ve digerleri., 2009) bazi ¢alismalarda arkadaslariyla iletisime
gecmek ve yeni bir seyler 6grenmek icin de kullandigin gostermektedir (Basoglu ve Yanar, 2017; Eskisu
ve digerleri., 2017). Bu ¢alismada ise 6gretmen adaylar1 sosyal medyay1 daha ¢ok iletisime ge¢me ve
arastirma yapma amagh kullanmaktadir. Ayrica 6gretmen adaylarinin daha ¢ok yakinen tanidiklar:
kisilere arkadaslik istegi gonderdigi ve yine yakinlarindan arkadashik isteklerini kabul ettikleri
goriilmektedir. Paylastiklari bilgiler konusunda da adres, politik goriis, telefon, iliski durumu gibi 6zel
bilgileri paylasmaktan kag¢indiklar1 bulunmustur. Katihmcilarin sosyal medyada paylastiklar: bilgiler
ve bu bilgileri kiminle paylastiklar1 konusunda da dikkatli olduklar1 goze carpmaktadir. Kisilik
ozellikleri incelendiginde dgretmen adaylarinin genel olarak pozitif kisilik 6zelliklerine sahip oldugu
sOylenebilir. Ayrica kisilik 6zelliklerinin 6gretmen adaylarmin sosyal medya kullanim amaclarini de
etkiledigi goriilmektedir. Ozellikle disadéniikliik ve deneyime agiklik kisilik 6zelligi sosyal medya
kullanim amacimi etkilemektedir. Insanlarla birlikte olmay1, sosyalligi ve eglenceyi seven disadoniik
Ogretmen adaylarinin sosyal medyay: sadece eglence amagcli degil arastirma yapma ve isgbirligi kurma
amacli da kullanmay1 tercih ettikleri sdylenebilir. Yapilmis calismalara gore de disaddniikler sosyal
medyay1 iletisime ge¢me, sosyallesme ve eglenmenin (Gosling ve digerleri., 2011; Marshall ve digerleri.,
2015; Ryan ve Xenos, 2011; Seidman, 2013) yaninda egitim amacli da kullanmaktadirlar (Eskisu, ve
digerleri., 2017). Ayrica sorumluluk sahibi 6gretmen adaylarmin da yine sosyal medyay1 arastirma
yapma ve igbirligi kurma amagh kullanmayi tercih ettikleri sdylenebilir. Nitekim Eskisu ve digerleri
(2017) sorumluluk kisilik ozelligi ile Facebook'un egitim amagh kullanimi arasinda pozitif bir iligki
oldugunu ifade etmislerdir. Kaygi, depresyon ve 6fke gibi olumsuz duygular: barindiran nevrotiklik
(duygusal dengesizlik) kisilik 6zelligi ile sosyal medyay1 arastirma yapma ve isbirligi kurma amach
kullanma arasinda diisitk diizeyde negatif bir iliski belirlenmistir. Calismalar nevrotiklerin sosyal
medyay1 sik kullanmayn tercih etiklerini sdylese de (Correa ve digerleri., 2010) nevrotikler bazen kisisel

bilgilerin sosyal medya paylasiimasinin onlar igin tehdit olabilecegini diistiniirler ve bu yiizden
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cekinirler (Butt ve Philips, 2008; Ross ve digerleri., 2009). Son olarak, hayal giicii kuvvetli, genis
diisiinebilen, 6gretmen adaylarinin sosyal medyay: aragtirma yapma, isbirligi kurma, iletisim kurma,
iletisimi siirdiirme, icerik paylasma ve eglence amagh kullanmay: tercih ettikleri sdylenebilir. Zaten
deneyime acik kisiler yeni teknolojileri ve yeni sosyal medya platformlarin1 benimsemede onctii kisiler
olduklar1 goriilmektedir (Kim ve digerleri., 2014) ve dolaysiyla sosyal medyay1 daha sik kullandiklar
sOylenebilir (Correa ve digerleri., 2010; Ross ve digerleri., 2009). Deneyime agiklik puani yiiksek olan
bireyler kisisel paylasimlar kadar entelektiiel konular ve giincel olaylar hakkinda paylasim yapmay1
severler (Hughes ve digerleri., 2012; Marshall ve digerleri., 2015). Bu c¢alismada da arastirma yapma

amacli kullanma ile deneyime agik olma kisilik 6zelligi arasinda pozitif bir iliski bulunmustur.

Tiim bunlar ele alindiginda kisilik 6zelliklerinin sosyal medya kullanim amacin etkiledigi
goriilmektedir. Kisilik 6zellikleri ile 6gretmen adaylarini sosyal medyays, isbirligi kurma, eglenme,
arastirma yapma, icerik paylasma, iletisimi siirdiirme amacli kullanma arasinda anlamli bir iliski
bulunmaktadir. Bu iligkinin sebebi ilerideki ¢alismalarda ayrintili bir sekilde irdelenmelidir. Bu
calismada elde edilen bulgularin sosyal medya kullanim amaciyla ilgili alan yazina katki saglayacag:

umulmaktadair.
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Introduction

Social networks have rapidly entered our lives with the development of smartphones. The
usage of social networking sites has become a part of popular culture (Kuss & Griffiths, 2011). Most of
the people use social media to socialize, play games, communicate, upload photos and pictures, spend
time, access and spread information. (Allen, Ryan, Gray, Mclnerney & Waters, 2014; Ryan, Chester,
Reece & Xenos, 2014) Facebook, mainly, has become one of the most widely used social networking sites
(Eskisu, Hosoglu & Rasmussen, 2017; Oztemel & Tras, 2019). In 2017, 1.44 billion individuals were using
Facebook, and this number is expected to increase to 1.69 billion individuals in the year 2020. The figures
of Facebook use in Turkey in January 2020 were 37 million (Statista, 2020). Social media use among the
youth, especially among university students has become more popular and numbers are rising every

day (Duggan & Brenner, 2013; Tang, Chen, Yang, Chung & Lee, 2016).

Thanks to Facebook's lack of innovative, protected and hierarchical structure, it has attracted
the attention of university students and became popular among students (Junco, 2015). Recently,
YouTube comes first in popularity and Instagram is gaining popularity among university students.
(Tutgun-Unal & Deniz, 2019). Meanwhile, as the results of We Are Social (2020) report 54.2 million social
media users prefer YouTube, Instagram, Facebook and Twitter respectively. According to the report,
the majority of the social media users are in 18-24 and 25-34 age span and spend at least three hours on

the social network sites (We Are Social, 2020).

The majority of social network users are young and university students and this fact lead to a
variety of study in order to analyze how they use the social media. University students prefer using the
social media, especially Facebook, to spend time, have fun, to communicate and see others’ profiles and
photographs (Pempek, Yermolayeva and Calvert, 2009). Kiigtikali (2016) conducted a study with 215
university students and found that nearly half of the students used Facebook among other social
network sites and the majority of the students used such media approximately 3 hours a day. The
majority of the students stated that they used these means for entertainment and relaxation. Similarly,
Basogul and Yanar (2017) conducted a research with 423 university students and found that students
used the social media for their researches, communication, entertainment, fixing social events and

initiating communication. Lastly, in their study Eskisu et al. (2017) revealed that social media was used
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for learning different ideas, keeping their ideas up-to-date, keeping in touch with their friends, getting

to know others and for being known by others.

Researchers have started to examine the personality traits of social media users as well as the
effects of such traits on their usage. The studies indicated that personal traits and use of social networks
were correlated (Choi, Sung, Lee & Choi, 2017; Oztemel & Tras, 2019). The findings indicate that
personality traits have an influence on individuals’ internet behaviors. Findings on the topic reveal the
relationship between personality and social media while the studies on the topic remain insufficient in
our country. Such kinds of studies will contribute to the literature about the profile of the social media
users in Turkey. Accordingly, this study aims to investigate the relationship between personality traits
of prospective teachers and their reasons for using the social media. More specifically, the research

questions of this study are;

e What are the prospective teachers' experiences and the daily use of social media?

e For what purposes do the prospective teachers use social media?

e  What kind of information do prospective teachers share about themselves?

e  What are the prospective teachers” preferences for contacting with others (sending friendship
requests/accepting friendship requests)?

e  What are the personality traits of prospective teachers?

e Isthere a significant relationship between personality traits and social media use of prospective

teachers?
Theoretical Framework

Personality is a difficult concept directly affecting individuals. Burger (2006) defined
personality as a consistent set of behavior patterns stemming from the person. Another definition
defines personality as behaviors of the person, way of their thinking, interests, spiritual states and
abilities integrated in an organized way (Giliney, 2000). Personality is not permanent and varies with
the change in time (Roberts et al, 2017). Hence, it is hard to define personality in all aspects or evaluating
it in an objective way. One of the mainly used models in evaluating and defining personality traits is
the Five-Factor Personality Model. This model is widely accepted around the world and covers the most
known general personality traits of an individual (Goldberg, 1992, Guenole & Chernyshenko, 2005).
“Five-factor personality model” can classify personality traits with spoken language words everyone
can understand. A large number of researchers of personality agree that the five-factor personality
model can measure individual differences to a great extent (Correa, Hinsley & de Zufiiga, 2010; Gosling,
Augustine, Vazire, Holtzmann & Gaddis, 2011, Hughes, Rowe, Batey & Lee, 2012; Marshall,
Lefringhausen & Ferenczi, 2015; Ryan & Xenos, 2011; Seidman, 2013). The model has five dimensions,

namely; Extraversion, Agreeableness, Conscientiousness, Neuroticism and Openness (Figure 1).
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EXTRAVERSION | AGREEABLENESS | CONSCIENTIOUSNESS | NEUROTICISM | OPENNESS

Optimist Docility Self-disciplined Emotional- Open to
Social Frank Responsible instability change
Friendly Honesty Leadership Anxiety Imaginative
Fun Devoted Goal-Oriented Depression Curious
Talkative Humble Determined Furious Creative
Energetic Good-tempered Planned Intellectual
Sociable Collaborative Success Oriented Having
Leadership Helpful original ideas
Power Popular

Eagerness

Figurel. Sub-dimensions of Five-factor personality model (Costa&McCrae,1992).

The dimension of extraversion consists of optimistic traits such as liking to be with people,
sociability, being friendly and liking fun (Somer, Korkmaz ve Tatar, 2002). Sociability is the most
important trait in this dimension. Extroverted people like communicating with other individuals and
they are sociable. Extroverts are people who love to communicate with people and are sociable in social
relationships. Agreeableness — docility dimension has features such as being reliable, straightforward,
altruistic and humble. These individuals are collaborative, helpful, and generally loved by others. The
conscientiousness dimension has characteristics such as leadership, self-discipline, goal orientation,
competence, regularity, task awareness, productivity and determination. These individuals are
responsible, who like to work programmatically as well as being successful (Tan&Yang,2012).
Neuroticism-emotional imbalance dimension consists of traits like negative emotions such as anxiety,
depression and anger. These individuals are mostly anxious, insecure and emotional people. (Inang &
Yerlikaya, 2008). The openness dimension expresses openness to new ideas and change; it has the
features of having imagination, broad thinking and original ideas. These individuals have intellectual

and creative tendencies, they are against tradition, and they are cultured and curious.

Personality is thought to affect many behaviors of individuals as well as internet behaviors. In
recent years, there are studies examining the relationship between social media use, which is the most
common internet behavior, and personality. according to many of these studies, extrovertedness trait
that includes adventurous, energetic, cheerful and sociable traits may have effect on people’s use of

social media.

For example, according to Huges and others (2012), extrovertedness and the use of social media
has a positive correlation. Some other studies indicate that social media users are more extroverted and

narcissistic in comparison with those who don’t use the social media (Correa, Hinsley & de Zuiniga,
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2010; Ryan & Xenos, 2011). According to many other studies, extroverts mostly use social media to
communicate and socialize with others (Gosling et al., 2011; Marshall et al., 2015; Ryan & Xenos, 2011;
Seidman, 2013). Skues, Williams & Wise (2012) claim that extroverted individuals use the internet to
express themselves and share information. Ryan and Xenos (2011) state that extroverted ones use
message and wall features of Facebook as communicative aspects of the social media. Similarly, Lee,
Ahn and Kim (2014) point out that there is a positive correlation between extrovertedness and
expressing self on Facebook. According to Marshall and others (2015), extroverts share their daily
experiences on Facebook and interact with their friends on Facebook more than others. According to
another study, extroverts upload more photos, update status and comment on posts than others (Choi
et al., 2017; Lee et al.,, 2014). Moreover, extroverts also prefer to use social media for educational

purposes as well as social interaction and communication (Eskisu et al, 2017).

In the light of literature, it is possible to talk about the effect of the conformity personality trait,
which includes characteristics such as being helpful, reliable, sympathetic and modest, on the use of
social media. Easy going individuals use the internet for social interaction and communication (Choi et
al., 2017; Eskisu et al., 2017; Seidman, 2013) rather than criticizing others (Stoughton, Thompson &
Meade, 2013) or to attract attention (Seidman, 2013). Choi et al. (2017) note that agreeable people use
social media tools to express themselves and they care about what others say about them and follow
others' updates and selfies and respond to them more often. For that reason, agreeable ones post more
about themselves on the social media (Moore & Elroy, 2012), upload more photos and update their

statuses more frequently (Amichai-Hamburger & Vinitzky, 2010; Lee et al., 2014; Ryan & Xenos, 2011).

While some studies suggest that neuroticism trait that involves anger and tension does not have
an effect on social media behavior (Ross et al, 2009; Skues et al, 2012), there are some other studies
suggest the opposite. People with neurotic personality use the social media in order to foster their self-
esteem and to share photos in order to get back feedback (Amichai-Hamburger & Winitzky, 2010), to
get social approval and to socialize (Hughes et al.2012; Marshall et al., 2015). Moreover, neurotic
individuals use the social media in order to get the attention and support they cannot find in their real
lives and they resort to the social media for meeting this need (Correa et al., 2010). Neurotic people are
sensitive to rejection and seek peer acceptance and social support (Seidman, 2013). People with high
neurotic scores tend to use the internet to soothe the feeling of loneliness (Butt & Philips, 2008) that’s
why they do not hesitate to share their personal information on the internet (Amichai-Hamburger,
Wainpel & Fox, 2002). Neurotic individuals prefer online asynchronous communication as it gives less
anxiety and is less disturbing (Amiel & Sargent, 2004; Ehrenberg, Juckes, White & Walsh, 2008, Ross et
al.,, 2009; Ryan & Xenos, 2011). However, neurotics take the sharing of personal information on the social
media as a threat and they control such information all the time (Butt & Philips, 2008; Ross et al., 2009
Ryan & Xenos 2011; Yesil, 2014). Similarly, Eskisu et al. (2017) in their studies found out that the

Conscientiousness scores of the individuals who used Facebook frequently were lower than those who
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used it less frequently, and there was a positive relationship between the Conscientiousness personality
trait and the educational use of Facebook. Also, people use Facebook for communication and
information sharing as well as using it for educational purposes (Marshall et al., 2015). People with a
feeling of Conscientiousness care about the reaction of others as they are careful about representing
themselves on the internet (Seidman, 2013). Intellectual, open-minded curious and creative individuals
are pioneers in adopting new technologies and new social media platforms (Kim, Sin & Tsai, 2014).
Accordingly, it is possible to state that people open to experience use the social media more frequently
(Correa et al. 2010; Ross et al., 2009). Individuals with high openness scores prefer to use social media
for more non-personal information such as writing about intellectual issues and current events,
expressing their political views, obtaining and disseminating information (Hughes et al., 2012; Marshall
et al., 2015). Amichai-Hamburger and Vinitzky, (2010) found out that people with high openness score
used more Facebook features than the individuals with lower openness scores. Researchers claim that
these individuals have wider areas of interest and they follow such pages on Facebook and try to make
more use of opportunities that Facebook offers them. According to Skues et al. (2012) Facebook helps
people meet individuals with similar interests by providing groups and networks so they can research
and discuss their interests, it can cause open-minded people to spend more time in the Facebook
environment. Openness to experience and looking at others’” photos and replies have a negative
correlation (Choi et al.,2017) because people with high scores of openness do not give importance to the
data not related to socialization in social media (Hughes et al., 2012). Moreover, Eskisu et al. (2017)
found out a positive relationship between being open to experience and using Facebook for educational

purposes and social interaction.

Studies indicate that personality traits, in general, have effect on reasons for using the social
media, as well as on social media preferences. It is seen that people who are open to experience and
who have a responsible personality prefer Twitter as social media (Hughes et al.,2012), and people with

neurotic personality traits prefer Facebook (Marshall et al.,2015).
Method

This qualitative study was conducted by using correlational survey. The correlational survey

study investigate the relationship and its degree between two or more variables (Karaasar, 2007)..
Participants

256 undergraduate students enrolled in a faculty of education located in the Mediterranean
region participated in this study. The mean age of the participants was 20 (5D=2.53) and 171 participants
(66.8%) were female and 85 participants (33.2%) were male. The demographics of the participants are

given in Table 1.
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Table 1. Demographics of the participants

N F
Female 171  66.8
Sex Male 85 332
Guidance and psychological consultancy 31 121
Department Primary Education 109 426
Computer Education and Instructional Technology education 85 332
Elementary Science Education 31 121

Data Collection Tools

In this study, the data are gathered by online data gathering tools. The survey used in this study
consisted of three sections. In the first section, there are seven questions related to the participants’
demographic information like sex, department, social media experiences (Facebook, Twitter,
Instagram), Daily use time of social media (Facebook, Twitter, Instagram), the data they share on the
social media, sent/accepted friendship offers. In the second section, there is a five-factor personality
scale to determine participants’ personality traits. The final section consists of a scale that investigates
the participants” purposes of using the social media. Data were gathered from voluntary participants in

the spring semester of the 2018-2019 academic year.

Five-Factor Personality Scale. In this study, the five-factor personality scale is used in order to
determine the participants” personality traits developed by John, Donahue & Kentle (1991) and adapted
to Turkish by Unal (2015). The scale consists of 5 item Likert-type questions and it consists of 44 items.
These 44 items are made up the factors “extrovertedness” (8 items), “Agreeableness” (9 items),
”Conscientiousness” (9 items), “neuroticism” (8 items) and “being open to experience” (10 items). The
Cronbach Alpha values of this scale in the study of Unal (2015) about sub items were .623 to .873.In the

current study, the values were revealed as .641 to .892.

The scale of the intended use of social networks. In this study, the Scale of the intended use of social
networks, developed by Usluel, Demir & Cinar (2014) was used in order to determine the purposes of
using the social networks. The scale has 26 items 7 item Likert-type questions and 7 factors. These
factors are “Research” (3 items), “Collaboration” (6 items), “Initiating communication” (3 items)
“communicating” (2 items), “keeping the communication” (4 items) “content sharing” (5 items) and
“fun” (3 items). Usluel and friends (2014) in their study found the Cronbach Alpha value for the whole
scale as .92, for factors between .67 and. 87. To check the internal consistency, Cronbach alpha values

were calculated for this study and they are .91 for the whole scale and for factors .77 to .88.
Data Analysis

The distribution of the data obtained by the data collection tool was examined and it was

determined that both scales and their factors showed normal distribution (Table2).
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Mean and frequency calculations were conducted in the analysis of descriptive data. Pearson's product
of moments was utilized for relational analysis. In order to determine the size of the correlational
relationship r value was calculated. If the value was between 0-0,30 it was labeled as a low relationship,
0,30-0,70 was labeled as a low-level relationship and 0,70-1,00 was labeled as a high-level relationship
(Biiytiikoztiirk,2009).

Table 2. Distribution of normality

Skewness Kurtosis
Five-factor Personality
Extrovertedness -.140 -.530
Agreeableness -.801 756
Conscientiousness -.461 -.130
Neuroticism -.003 -.705
Openness to experience -.684 188
Purposes of using the social networks
Research -.059 -.862
Collaboration -.109 -.357
Initiating communication 318 -.822
Communication -.583 -777
Keeping the communication -119 -.736
Sharing -.027 -.493
Entertainment -.147 -.393

The Ethical Permits of the Research

In this study, all of the rules stated in the Higher Education Institutions Scientific Research and
Publication Ethics Directive were followed. None of the actions stated under the second section of the

directive, entitled Actions Against Scientific Research and Publication Ethics, were performed.
Findings
Social Media Usage

Social media experiences and daily usage periods of the participants were also examined within

the scope of this study. Table 3 shows the participants’ social media experiences and daily usage times.
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Table 3. Social media usage experiences and daily usage frequency of the participants

Social media experience Social media daily usage

f % f %
none 49 19.1 none 96 37.5
<1 year 19 7.4 <1 hour 107 41.8
Facebook 1-3 years 25 9.8 1-2 hours 26 10.2
3-5 years 50 19.5 2-3 hours 20 7.8

>5 years 113 44.1 >3 hours 7 2.7
none 109 42.6 none 143 55.9
<1 year 33 12.9 <1 hour 60 234
Twitter 1-3 years 49 19.1 1-2 hours 35 13.7
3-5 years 41 16.0 2-3 hours 11 4.3

>5 years 24 9.4 >3 hours 7 2.7

none 16 6.3 none 20 7.8
<1 year 48 18.8 <1 hour 39 15.2
Instagram 1-3 years 115 449 1-2 hours 70 27.3
3-5 years 77 30.1 2-3 hours 68 26.6
>5 years - - >3 hours 59 23.0

When table 3 is analyzed, participants used Facebook for longer times than the other social
media instruments. However, when daily usage time is examined it is determined that half of the
participants used Facebook less than 1 hour a day and used Instagram more than 2 hours a day. In other
words, prospective teachers preferred using Instagram on daily basis. Similarly, nearly half of the

participants had no Twitter experience and more than half did not access Twitter.

Table 4. Participants’ purposes of using social media

N Minimum Maximum Average Sd
Research 256 2.33 7.00 4.95 1.29
Collaboration 256 1.50 7.00 4.47 1.19
Initiating communication 256 1.00 6.00 2.74 1.24
Communication 256 2.00 7.00 538 1.48
Keeping communication 256 1.50 7.00 4.77 1.31
Sharing content 256 1.00 6.80 3.78 1.26
Entertainment 256 1.00 7.00 4.22 1.31

When Table 4 is examined, prospective teachers used social media tools more for
communication (M = 5.38), doing research (M = 4.95) and maintaining communication (M = 4.77), and

less for starting communication (M = 2.74) and sharing content (M = 3.78).
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Table 5. Social media posts of the participants

Information Number of People Sharing Number of People Not Sharing
f % f %
Name 233 91.0 23 9.0
Phone Number 28 10.9 228 89.1
Adress 16 6.3 240 93.8
E- mail 106 414 150 58.6
Relationship 29 11.3 227 88.7
Photograph 222 86.7 34 13.3
University 201 78.5 55 21.5
Birthday 152 59.4 104 40.6
Areas of Interest 59 23.0 197 77.0
Hometown 178 69.5 78 30.5
Political Opinion 23 9.0 233 91.0

When table 5 is analyzed, it is revealed that the information shared by prospective teachers
participating in the research on social media is limited. While the most common information shared by
the participants was the name, photograph, university, and country of origin, it was seen that the least

shared information was their address, political opinion, telephone, relationship status.

Table 6. The participants” status of sending and accepting friend requests from social media

Yes No
F % f %

Request senders

Relatives 167 65.2% 89 34.8%

Friends 233 91.0% 23 9.0%

Friends of friends 60 23.4% 196 76.6%

Teachers 132 51.6% 124 48.4%

Everyone 86 33.6% 170 66.4%
Accepted People

Relatives 166 64.8% 90 35.2%

Friends 221 86.3% 35 13.7%

Friends of friends 83 32.4% 173 67.6%

Teachers 147 57.4% 109 42.6%

Everyone 121 47.3% 135 52.7%

According to Table 6, it is seen that the prospective teachers mostly sent friendship requests to
their friends and relatives and they accepted their requests the most. The prospective teachers are at
least sending friend requests to their friends' friends and at least they accept their requests.

Personality Traits

Tablo 7. Personality Traits of the participants

N Minimum Maximum Average Sd
Extrovertedness 256 1.25 5.00 3.35 77
Agreeableness 256 1.89 4.89 3.77 .56
Conscientiousness 256 1.44 4.78 3.44 .61
Neuroticism 256 1.13 4.63 2.98 73
Openness to Changes 256 1.70 4.80 3.68 .59

When table 7 is analyzed, it is revealed that prospective teachers had higher scores in

Agreeableness and openness to change traits while they had lower scores in neuroticism trait.

592



KEFAD Cilt 22, Say1 1, Nisan, 2021

Personality and Social Media Usage
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According to Table 8, there is a low-level positive relationship between the extroversion
personality trait of prospective teachers and social media for researching, cooperating and using social
media for entertainment purposes. Similarly, Agreeableness (docility) personal trait and using the social
media for research purposes and using it for content sharing has a low positive correlation. Also, there
is a low-level positive relationship between the personality trait of Conscientiousness and the use of
social media for research and collaboration. There is a low level of negative correlation between
Neuroticism that involves negative feelings and using social media for researches and for building
collaboration. Finally, the Openness to experience (being open to changes) trait and using the social
media and collaboration has a mid-level positive correlation. Moreover, prospective teachers’ social
media experiences and extroverted character trait has a low level of positive correlation. Social media

use frequency of the prospective teachers has no significant correlation with personality traits.
Discussion and Results

Social media use is the most common way of internet use nowadays. Especially Facebook has

the most prominent place among all social media. A lot of studies reveal that Facebook is the most
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common social media used by the university students (Egkisu et al., 2017, Oztemel & Tras, 2019)
however, some recent studies suggest that Instagram is proving to be the most popular social media
nowadays (Tutgun-Unal & Deniz, 2019). In this study prospective teachers’ preference in social media
revealed itself as Facebook while Instagram becomes the most frequently used social media on the daily
basis. That fact reveals the increasing popularity of Instagram among Prospective teachers. Also, in
other studies, social media reveals itself as a means for communication between friends (Kii¢gtikali, 2016;
Pempek et al., 2009) but some other studies reveal that social media is used for communication among
friends and learning new facts (Basoglu & Yanar, 2017; Eskisu et al.,2017). In the current study, reasons
for using the social media were listed as communication and for making researches. Also, prospective
teachers stated that they tended to send friendship requests to their close circles and accepted the
requests of the people in their close circle. About the content they share, it is found out that they refrain
from sharing their address, political ideas, phone number, and relationship status. Participants prove
to be cautious about the information they share on the social media and about the people they share this
information with. Personality traits also have an influence on the prospective teachers’ purposes of
using the social media. Especially personality traits like extrovertedness and openness to experience
have an impact on the purposes of using the social media. It is possible to state that extroverted
prospective teachers who like to be with other people, in social events and have fun use the social media
not only for fun but also for doing research, collaboration as well. According to the studies conducted,
extroverted people use the social media not only for communication, socialization and entertainment
(Gosling et al. 2011; Marshall et al., 2015; Ryan & Xenos, 2011; Seidman, 2013) but also for educational
purposes (Eskisu et al., 2017). Moreover, prospective teachers with the feeling of responsibility use the
social media for doing research and for collaboration. In accordance with these findings, Eskisu et al.
(2017) stated that conscientiousness personal trait and using Facebook for educational purposes have a
positive relationship. Anxiety, depression and anger as negative personality traits that sum up to
Neurotic (emotional instability) personality trait and using social media for making research and
collaboration have a slightly low negative correlation (Correa et al., 2010). Although the studies state
that neurotic individuals tend to use the social media frequently (Correa et al.,2010), neurotic
individuals claim sharing of personal information on the social media as a threat and refrain from
sharing such information (Butt&Philips, 2008; Ross et al.,2009). It is possible to state that, as a final
statement, prospective teachers with high imaginative capabilities, wider thinking abilities prefer social
media to do their researches, to collaborate, to sustain communication, to share content and entertain.
This fact is visible as the people open to new experiences welcome new technologies as well as new
social media platforms as pioneers (Kim et al., 2014) and consequently, use the social media more
frequently (Correa et al,2010; Ross et al.,2009). Individuals with higher scores of openness to

experiences like sharing about intellectual subjects and daily events as well as sharing about individual

594



KEFAD Cilt 22, Say1 1, Nisan, 2021

contents (Hugheset al., 2012; Marshall et al.,2015). As similar, in this study, a positive correlation is

found between using social media for research and being open to experience.

When all these facts are taken into account, it is visible that personality traits have an effect on
the purposes for using the social media. Personality traits and the reasons for using the social media for
collaboration, entertainment, doing researches, sharing content, communicating have a significant
relationship among prospective teachers. The rationale behind this relationship should be analyzed in
further studies. It is hoped that the findings of the current study will contribute to further studies about

the purposes of using the social media.
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