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Technology has become an integral part of daily life. Although developments in the digital world offer
many advantages to users, researches show that the use of smart devices is rapidly turning towards a
kind of an addiction (digital addiction) in every field. In such unwanted situations, people try to apply
a kind of a purification program by staying away from technological devices for a certain period of time
with "Digital Detox". Transferring the need for digital detox to people’s holiday experience and thus
providing a kind of a technological purification during the holiday periods can be called “Digital Detox
Tourism”. Digital detox tourism, which is against post-modernism, attracts attention as a type of
tourism preferred by individuals who seek diversity and have different expectations, especially those who
want to stay out of intensive technology-based tourism activities. Perceived as fairly new concept in
literature that has emerged as a result of the changing tourists expectations, establishing the theoretical
infrastructure of digital detox tourism on the axis of post-modernism, evaluating the factors that caused
the emergence of digital detox tourism, examining the factors that drive people to digital detox tourism
and examination of theoretical and practical work about digital detox tourism; constitute the aim of this
study. This study is aimed at researchers and target marketing organizations as it offers valuable
conclusions that help better understand the emotions of individuals who are involved in or are avoiding
digital detox tourism. Understanding what triggers positive and negative emotions of individuals is
thought to help service providers develop their products and marketing strategies.

Doi: https://doi.org/10.31822/jomat.801813
1. Introduction
Since the late 1990s and early 2000s, the intense
use of computers, internet and technology was seen
as a pathology for the first time, and American
scientists called this pathology “internet addiction”
(Reed, 2002). Internet addiction is included as a
pathology in the DSM-V, which was written by the
American Psychiatric Association in 2013 and
referred to as the Diagnostic and Statistical
Manual of Mental Disorders (APA, 2013). Today’s
media uses this term too often, and constantly
reports that what the digital world offers is a great
danger especially to children (Kardaras, 2016).
Developments in the digital world offer many
advantages to users; when the use of social media,
smartphones and internet games comes to the
point of interfering with people’s lives and
relationships, various problems are encountered.
In fact, in cases where internet use is not possible,
as a result of not being able to prevent the desire to
use the internet excessively, people experience
tension and “digital addiction” may develop.
Although it is an unresolved subject of discussion

in the literature whether behavioral addictions can
be evaluated as substance-related addictions,
research has been conducted on many issues
related to digital addiction, from smartphones to
social media use and internet games.
According to the results of a study conducted in
2011 by the British consumer research firm
Intersperience, the internet addiction is stated as
an increasing risk (Murphy, 2011). In various
studies -with the participation of studentsconducted by the University of Maryland (2010),
the International Center for Media and the Public
Agenda and the Intersperience Research Company
(2011), it was noted that participants who were
offline for 24 hours showed withdrawal symptoms.
In addition, emotional symptoms such as feeling
sad and lonely as well as physical addiction
symptoms such as tremors, headaches and chills
were observed in the participants, similar to
smokers and coffee consumers trying to quit their
habits. Addiction to the internet, which is used as
a socialization tool, can develop as a pathological
process (White, 2013). In such unwanted cases, it
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is recommended that people apply a kind of a
purification program with "digital detox" by
staying away from technological devices for a
certain period of time. The word detox is used
mostly regarding food and drinks and means
keeping the body away from toxic or harmful
substances for a certain period of time. Today, this
term is combined with the concept of digital and is
used for purification from the harmful effects of
modern technology. “Digital Detox” first entered
the Oxford dictionary in 2013 and has been used
with this name in many sources since then
(Syvertsen & Enli, 2020). There are many reasons
for the term digital detox to be included in the
literature. The first of the aforementioned reasons
is the feeling of depression due to the excessive use
of technology (Booth, 2015). The use of technology
everywhere and in every field creates a pressure on
a person and this intense pressure can turn into
stress and lead to burnout syndrome (Haber, 2013).
Another reason is that a person cannot allocate
enough time for his/her immediate environment
due to intense use technology. Due to the intense
use of digital devices, people both cannot spare
enough time for the people they come together with
and cannot receive enough attention from other
people for the same reason. The intensive use of
technology also causes the feeling of not being able
to spend enough quality time with their loved ones
(Magee, 2016). The result of a study conducted by
the Paw Research Center in 2015 also supports
these reasons. According to the research carried
out in the USA, 89% of participants stated that
they use their phones when they socialize, and 82%
stated that they think that phone use has a
negative
effect
on
their
current social
communication (Rainie & Zizkuhr, 2015).

is seen in the relevant literature that it is limited
in number. Therefore, this research, designed as a
theoretical study, aims to reveal the theoretical
framework of the concept of digital detox tourism.
This research also emphasizes the importance of
digital detox tourism for destinations and tourism
practitioners; suggestions are presented that
future research can reveal the premises and results
of digital detox tourism.
2. Literature Review
Tourism in Light of Post-Modernism
Although the concepts of post-modernism and postmodernity, which started to manifest themselves
in the world at the end of the 20th century and the
beginning of the 21st century, initially appeared in
the fields of art and architecture, they reached a
wide spectrum over time and have influenced a
wide range of sectors from manufacturing industry
to service industry (Odabaşı, 2006; Güzel, 2014,
Güneren & Karakuş, 2015). The concept is formed
by combining the words post (next, later) and
modern (now, happening); “post-modern” means
“after the modern era and/or state”. Postmodernism fundamentally expresses a social,
political, literary and political philosophy; where
post-modernity describes the reflections of the
related philosophy on society and culture. In this
context, it would not be wrong to say that postmodernity is related to changes in conditions
and/or institutions (Giddens, 1990).
Post-modernism movement born as a reaction to
modernism when the basic principles of the
philosophy of modernism that are promises of
"enrichment, liberation, peace and happiness"
were damaged by World War I and collapsed after
World War II. In the modern period, also known as
the age of reason, it was argued that all social
problems could be solved and humanity would
always progress through the union of human mind
and science; in other words, the human mind and
science were above all. However, due to the
disasters of World War II, economic crisis and
unhappiness, the idea of “social problems that can
be easily solved with the human mind" defended by
modernism has been corrupted and the belief in the
human mind has been damaged. Thus, the
understanding
of
modernism,
which
is
characterized by rationality, positivism, science,
reason and industry that produces standardized
objects, has begun to leave its place to the
understanding of post-modernism, which is
characterized
by
diversity,
heterogeneity,
pluralism and fragmentation (Bilici, 2011).
Globalization,
consumerism,
mass
culture,

Although the reflections of post-modernism on
tourism are dependent on intense technology, the
needs and expectations of the individuals
participating in a touristic activity may differ. In
other words, while some tourists prefer to have a
touristic experience with virtual reality or
augmented reality applications; some tourists may
also seek different, unique experiences, and peak
experiences (Quan & Wang, 2004). Digital detox
tourism, which is against post-modernism, attracts
attention as a type of tourism preferred by
individuals who seek diversity and have different
expectations, especially those who want to stay out
of intensive technology-based tourism activities. In
the post-modern world, although the research on
the concept of digital detox tourism, which seems
attractive for tourists who want to enjoy their
holidays regardless of technology, is increasing, it
8
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individualization,
commodified
knowledge
(commodification), information, and developing
and transforming technology are the main factors
that lead to the formation of the post-modern era.
Lyotard (1997) explains post-modernism with the
characteristics of societies after the Industrial
Revolution.
Features
of
post-modernism;
questioning the concept of modernism, supporting
globalization, accepting that there is no objective
and single reality, criticizing uniqueness and
defending diversity/pluralism. In the light of these
features, it would not be wrong to say that postmodern society is a society of information,
advanced technology, scientific knowledge and
rapid change resulting from these developments
(Sallan & Boybeyi, 1994; Bozok, et al., 2014). In
other words, it is seen that individuals adapt to
change and their perspective on life has changed in
the post-modern period. As a result of individuals'
focus on a multicultural and consumption-oriented
structure, a consumer society/consumption culture
is formed and is rapidly developing, changes are
experienced in value systems, the importance
given to content leaves its place to form and for this
reason, simulated images are created, reality
transformations based on virtual simulation are
experienced (Güzel, 2014). Fırat and Shultz (1997),
explain the effects of post-modernism on consumer
behavior as "openness and tolerance, hyper-reality,
continuity of the moment, unity of paradoxes,
fragmentation,
loss
of
commitment,
decentralization of the subject, displacement of
production and consumption, importance of style
and form, and the acceptance of chaos and
disorder”. These concepts are defined by Fırat and
Shultz (1997) in Table 1 below.

Depending on the transformation process in
individuals, it has become necessary to shape the
goods and services offered to them, to create new
supply sources and to ensure consumer orientation.
For this reason, post-modernity has more or less
started to show itself gradually in all sectors. For
example, smartphone manufacturers have –
consciously or unconsciously – increased the
amount of people's interest in their phones through
the various functions they add to the devices. These
developed functions can be counted as; logistic
benefits
(navigation),
informative
benefits
(internet and mobile applications that deliver
information) and relational benefits (social media
channels) (Campbell & Kwak, 2011). In a similar
classification adapted to tourism, the functions are;
facilitation (facilitating finding a place/direction in
a new destination), searching for information
(being able to obtain a lot of information about a
destination via phone), communication (social
media channels) and entertainment (mobile
games, videos) (Wang, et al. 2014; Dickinson, et al.
2016).
Post-modernity in tourism is mainly characterized
by the diversity of tourist experiences, motivations
and touristic environments (Dujmović & Vitasović,
2015; Dinçer, et al. 2018). Touristic consumers no
longer want marketing with the "either this or
that" approach, but rather "both this and that"
approach; they also tend to focus on products and
services that are unique to them and that can
highlight their own differences. In this context,
individuality, hyper-reality, virtual reality and
surreal experiences and technology-oriented, unitbased touristic products and tourism types started
to emerge in tourism (Kozak, et al. 2013).

Table 1: Brief Description of Post-modern Conditions
Post-modern conditions
Openness/tolerance
Hyperreality
Perpetual present
Paradoxical juxtapositions
Fragmentation
Loss of commitment
Decentering of the subject
Loss of commitment
Decentering of the subject
Reversal of consumption and
production
Emphasis on form/style
Acceptance of disorder/chaos

Brief descriptions
Acceptance of difference (different styles, ways of being and living) without prejudice or evaluations of
superiority and inferiority
Constitution of social reality through hype or simulation that is powerfully signified and represented
Cultural propensity to experience everything (including the past and future) in the present, “here and now”
Cultural propensity to juxtapose anything with anything else, including oppositional, contradictory and
essentially unrelated elements
Omnipresence of disjointed and disconnected moments and experiences in life and sense of self – and the
growing acceptance of the dynamism which leads to fragmentation in markets
Growing cultural unwillingness to commit to any single idea, project or grand design
Removal of the human being from the central importance
Growing cultural unwillingness to commit to any single idea, project or grand design
Removal of the human being from the central importance she or he held in modern culture – and the
increasing acceptance of the potentials of his/her objectification
Cultural acknowledgement that value is created not in production (as posited by modern thought) but in
consumption – and the subsequent growth of attention and importance given to consumption
Growing influence of form and style (as opposed to content) in determining meaning and life
Cultural acknowledgement that rather than order, crises and disequilibria are the common states of
existence – and the subsequent acceptance and appreciation of this condition

Source: Directly quoted from: Fuat Fırat, A. & Shultz, C. (1997), "From segmentation to fragmentation: Markets and marketing strategy in the post-modern
era", European Journal of Marketing, Vol. 31 No. 3/4, p. 183-207.
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The concept of post-tourist was first explained by
Feifer (1985) and three basic characteristics of
post-tourists are mentioned in the definition (Urry,
1990). The first is that post-modern tourists do not
have to leave their homes to see tourist attractions.
This feature includes a reference to virtual reality
and states that, thanks to increasing digitization
and developing technology, the need to move in
order to see and/or experience something
disappears (Sağıroğlu, 2019), such as national
parks, museums, domestic and international
tourist destinations. Although post-tourists are
often at home, they may feel like they are where
they really want to be (Smith, 2003). The second is
the desire of post-tourists to pursue a sense of
pleasure. The third is that post-modern tourists
have an opinion that there is no original tourist
experience, that the tourist experience is
meaningless, and that the tourism industry is a
scripted and commodified game (Smith, 2003;
Urry, 2009). The post-modern tourist is shaped by
phenomena such as; search for freedom, connection
established with symbols, authenticity, selfdiscovery, individuality, pleasure seeking, and
longing for the past (Nuryanti, 1996; Blom, 2000;
Muzaini, et al. 2007; Sağıroğlu, 2019).

with a hospitality experience that will provide
tourists with the purification of digital devices; but
day by day it expands its size from hospitality to a
wider perspective. In other words, by moving
beyond a hotel experience where digital devices are
left at the reception during the entrance to the
hotels (e.g. Healthouse Las Dunas hotel,
Andalucía, Spain; Nayara Springs, Costa Rica;
Pine Cliffs Resort, Portugal; The Surin Phuket,
Thailand; Grenadines; Kimpton Monaco, Chicago,
USA;JW Marriott Cancun, Mexico), there is no
television in the rooms and no Wi-Fi service is
provided; on uninhabited islands where there is
not even a base station, relaxing activities such as
yoga and meditation are performed, noisy night
entertainment or bustling music playing by the
pool is replaced by special soft and soul calming
music; it is possible to say that digital purification
has gone beyond the boundaries of the hotel and
has become a tourism experience in itself.
3. Method
The purpose of this research is to create a
theoretical infrastructure of “digital detox
tourism”, to examine the digital detox tourism
under post-modernism, to find the reasons why
digital detox tourism is revealed, and to find the
theoretical and practical researches for digital
detox tourism. Under these circumstances in this
research, an exploratory research model and a
document review technique were used. In
exploratory research, the first criteria are to reach
and collect data from subsidiary sources. Yıldırım
and Şimşek (2013) stated that the main objective
of a document review is to analyze written
materials that contain information about the
fact(s) to be investigated. Besides, according to
Merriam (1988), all kinds of documents help the
researcher to understand and discover the subject,
and to eliminate the uncertainties about the
research problem (Kıral, 2020). Document review
can be used as a sufficient research method,
especially when direct interviews and observations
are not possible. In this direction, publications on
digital detox and digital detox tourism were
examined and a document analysis was made
using the knowledge accumulated in the relevant
literature. Best (1959) stated the document review
technique as a systematic examination of existing
records or documents as a data source (Karasar,
2005). Document review is carried out in five main
stages: (1) accessing the documents, (2) checking
the originality, (3) understanding the documents,
(4) analyzing the data, and (5) using the data. The
advantages of document review include the
absence of reactivity, prolonged or time-spread

Post-modern tourism leads to an increase in
tourism types associated with surreal and virtual
reality experiences; on the one hand, it is a type of
tourism that contrasts with the meaninglessness of
tourism types, makes use of technology on a high
level, exhibits extreme individualistic features,
and cares about sustainability (Kozak et al. 2013).
Although post-modern tourism makes extensive
use of technology and its benefits; there is evidence
that some tourists do not like the digital collar and
even feel stressed due to the expectations of being
connected (Li, et al. 2018). These tourists are
aware of the benefits of digitization; however, it is
observed
that
they
prefer
face-to-face
communication rather than online communication
and even yearn for it. During their tourism
experiences, they do not want to be online, on the
contrary, they want to observe the destinations
they visit in depth and to interact with the people
there actively (Fan, et al. 2019). For this reason,
the idea of realizing tourism experiences from
where they sit at home via virtual reality is not
attractive to the relevant tourist audience. Being
aware of this situation and taking it into
consideration, sector stakeholders – especially in
accommodation businesses – have made an effort
to offer appropriate touristic products to the
masses who want to get away from digitization for
a short time. This effort nowadays manifests itself
10
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analysis, individuality and specificity, quality, and
(relative) low cost. On the other hand, the
limitations of the document review are listed by
Bailey (1982) as possible bias, accessibility,
sampling bias, limited verbal behavior, lack of a
standard format, and coding difficulty. Within the
framework of the research, the written sources
(books, articles, academic dissertations) and
internet-based open access resources constituted
the data source of the research.

(www.verdict.co.uk). In addition, the rising trend of
digital detox tourism, which inspires people to
focus on themselves and nature, is located in
various beautiful and tranquil locations around the
world, stimulating people's desire to be included in
this type of tourism.
When the related literature is examined; in a study
conducted by Duncan (2014) in a museum where
information and communication technologies were
disconnected, it was observed that people
experienced more mindful awareness, resulting in
reduced stress and started to visit museums more
often. Smith and Puczkó (2015) found that
programs that keep people away from social media
and digital devices reduce internet addiction,
improve stress management, and increase their
stamina in both work and daily life. As a result of
Hoving's (2017) study investigating the reasons
why Dutch tourists take digital detox holidays, it
was determined that sociological, psychological,
physical, technological, economic and geographical
factors motivate tourists to take a digital detox
holiday. Physical factors are physical health
problems caused by excessive use of digital devices
the MS (Multiple Sclerosis) disease, sleep
problems, vision problems and obesity can be given
as examples. Psychological factors include
symptoms such as anger, tension, and depression
that arise when there is no access to the internet
and digital addiction. Sociological factors are
exemplified as socialization problems that occur
due to digital device addiction, problems arising in
relationships with people, problems leading to
divorce in marriage, and problems in business life.
Technological factors refer to general problems –
from the need to show oneself to lack of
concentration – created by channels such as an ebook (electronic book) and social media channels
that caused major transformations in the habits of
Generation Z, usually born after 2000. Economic
and geographical factors; although not directly
related to digital detox, considering one of the most
important factors affecting the choice of
destination in tourism is the price and the other is
the destination, are understood to be related to
digital detox tourism and is included under this
heading for this reason (Sunar, et al. 2018). In his
study, Sousa (2017) aimed to examine the
phenomenon of digital detox among tourists from
different nationalities, mostly Portugal, and to
understand whether people really want to
disconnect, and found that the participants did not
prefer a digital detox vacation and the reasons for
this were fear of not being available in an
emergency and social media addiction. In the study

4. Findings
Digital Detox Tourism
Human-technology interaction has recently
become a love-hate relationship. Digitization has
made our lives simultaneously significantly easier
and more difficult. It has long been known that
excessive use of digital displays can harm both our
mental and physical health, and scientists have
warned us about these issues for years
(www.flogas.co.uk). Although it is an obvious fact
that a mass dependent on it emerges as technology
penetrates deeply into every aspect of our lives,
there is also a mass that is aware of the negative
effects of this addiction and wants to avoid it.
Although the number of people who want to avoid
negative effects is relatively less than the addicts
today, it is thought that this rate will increase with
the increase of awareness about the negative
effects of technology in the future. There is a new
type of tourism that has emerged to meet this need,
and has made a name for itself in the last few years
and ignores the intense technology that is at the
basis of the post-tourism paradigm: Digital Detox
Tourism. At the core of this type of tourism, this
emerging holiday trend is often defined by the
ubiquitous digital online-ism and disconnection
from social media. Digital detox holidays are
especially emerging as packages for disconnecting
from digital devices (smartphones, laptops, tablets,
etc.) and participating in detoxification therapies.
A new form of technology is encountered in every
trip or activity attended. Although 2009 and 2010
are known as the birth years of the digital detox
vacation concept, the serious coverage of digital
detox holidays in the media started in 2011. In
2016 and 2017, digital detox holidays have grown
from a niche product to one that appeals to a wider
consumer base (Pearce and Li Jing, 2018). That's
why many vacationers around the world are
looking for a vacation in the context of a digital
detox
vacation
or
"tech-free
tourism"
(www.flogas.co.uk). Some travel and tourism
companies have begun to understand the
challenges faced by their customers while on
vacation and have begun to help them de-tech
11
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conducted by Sutton (2019), it has been revealed
that people involved in digital detox tourism get rid
of the pressure and burnout caused by continuous
internet use and feel more comfortable as they
move away from this pressure. At the same time, it
has been observed that people who make this type
of travel feel freer and enjoy themselves in a very
comfortable way when they do digital detox.
Another situation observed in people who are away
from digital and technological devices is that they
can socialize more easily and feel comfortable while
communicating. In the study prepared by Can
Çulcuoğlu and Erbil (2019) to detect the intention
of people living in Turkey to participate in the
digital detox tourism, it was determined that the
participants give more space for activities to reduce
the use of digital in their daily life, while on the
other hand during their travels they choose not to
participate in activities that restrict the use of
digital devices. In the study, a statistically
significant difference was found between the level
of dependence on digital devices and the perception
of digital detox need factor and age. Accordingly,
digital device addiction increases with age. In
addition, there is a significant difference between
the factor of restricting the use of digital devices
while on vacation and/or travel and both gender
and marital status. Women show more restrictive
action than men, and married people show more
restrictive action than singles. Egger, Lei and
Wassler (2020) investigated the factors that drive
individuals to digital detox tourism, and the travel
motivations of individuals who adopt digital detox
tourism; they determined them to be escape,
personal growth, health and well-being, and
relationships.

these tours, the Black Tomato company uses high
technology to ensure that its customers reach their
destination safely. Some vacation sites appear to be
trying to help customers with technology addiction
in other ways. For example, Digitaldetoxholidays
with the slogan “Disconnect to Reconnect!”
designed as a site that carefully selects hotels that
offer detox holidays without Wi-Fi, phones, or even
TV
for
travelers
who
want
to
relax
(www.verdict.co.uk). The hotels offering detox
survival kit (breakfast in bed, relaxing candles,
yoga, massage, spa, etc.) option in a luxurious
environment also offer activities such as walking
trails, boat tours, and tree planting outside the
hotel. Examples of the best hospitality businesses
in the world implementing digital detox tourism
are: Westin Dublin, Ireland; Grand Cayman
Marriott, Cayman Islands; Echo Valley Ranch &
Spa, Canada; Palm Island Resort, Grenadines;
Kimpton Monaco, Chicago, USA; Four Seasons on
the Papagayo Peninsula, Costa Rica; Renaissance
Pittsburgh, USA; JW Marriott Cancun, Mexico;
Lifehouse Spa and Hotel, Essex, United Kingdom;
Jakes, Treasure Beach, Jamaica (Sousa, 2017).
5. Conclusion and Recommendations
Today, people attribute meaning and importance to
devices such as smartphones that define the level
of socialization and interactions with it. Among the
reasons for this is the ability of smartphones to
take pictures, play music, give driving coordinates,
collect information, play games, as well as make
phone calls and send text messages. However, the
excessive and irrational importance that
individuals give to these devices increases the risk
of addiction and reduces the quality of life.
Nevertheless, it has been observed that some
people are unwilling to opt for digital detox because
of the fear of being disconnected from the social
connection established through social media
channels and fear of being out of reach and not
being able to reach out in case of an emergency. On
the other hand, it is an undeniable fact that the
problem of over-dependence on technology has
become an increasing problem throughout the
world and awareness of the negative effects of this
addiction is increasing.

Based on the findings, it can be said that digital
detox tourism reduces stress levels, increases
mental positivity and improves social interactions.
Digital detox holidays may include any of the
following activities; reading, cycling, hiking, yoga,
spa, fishing, sailing, arts and crafts, wine tasting,
picnic, photography, and cooking (Francis, 2017;
traveltalkmag.com). The main purpose on the
other hand, is to provide the opportunity to get rid
of the addiction created by technology, and it
provides people with the opportunity to return to
their essence and nature.

Transferring the need for digital detox to the
holiday experience of the people and thus providing
a kind of technological purification during the
holiday periods can be called “digital detox
tourism”. In other words; if detox is considered as
a radical decision for people to stop taking harmful
foods, drinks or medicines into their bodies in order
to be healthier; digital detox tourism can be

When the applications for digital detox tourism are
examined today it can be seen that some luxury
travel businesses help their customers to get away
from technology, for example; Black Tomato offers
customers the opportunity to get lost in unknown
places with the "Mystery Tour" option. During
12
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considered as a "treatment method" that aims to
keep people away from the harmful effects of the
technology addiction. In recent years, where the
exhibition of a holiday on social media has been
observed at very high levels, digital detox, which
can be considered as the opposite, taking a vacation
only for pleasure, ignoring the opinions of others,
and living in the moment instead of taking photos,
and getting away from the intensity of daily life.
Research states that there are people who think
that it is wrong to restrict the use of technology
during vacation, but there are quite a lot of people
who prefer to get away from the digital and social
media during vacation (Tribe & Mkono, 2017;
Chen, et al, 2018).

not fall behind. In this context, it is thought that
digital detox tourism should also be included under
the heading of "tourism types according to the
methods and purposes" included in general tourism
and introduction to tourism books. This concept
should be included in the tourism literature and
should be considered as an alternative tourism
type with a very high future potential.
When digital detox reaches a conceptually
recognizable position in related literature, it is
thought that research made on the subject will
increase. In the aforementioned future research,
especially for destination marketers and
managers, studies emphasizing the importance of
digital detox tourism, and research on the
relationship between digital detox tourism with
different variables (behavioral intentions, tourist
satisfaction, tourist motivation (push and pull),
tourist experience, etc.) will contribute to the
literature.

It is possible and even necessary to consider digital
detox tourism as a new alternative form of tourism
in today's world where holidays offering digital
detox opportunities are on the rise with a rapid
acceleration. So much so that as the inclusion of
technology in human life increases, it is thought
that the interest in holidays and travels where
digital detox is applied will increase. In this
context, it is estimated that it will become more
popular in the coming periods and has the potential
to become an important tourism branch. In
addition, due to the COVID-19 Pandemic, which
emerged in Wuhan, China in December 2019 and
turned into a global health crisis in 2020, the
amount of face-to-face meetings, the amount of
people working in the same environment, the
number of face-to-face events has gradually
decreased. These were replaced by sharing and
activities in virtual environments. With the
increase in virtual sharing and activities, the rate
of using technological devices has naturally
increased. It is thought that this situation, which
is thought to be going to progress in this way in the
long term, will cause people to get tired of
technological devices with the increasing cognitive
and physical negative effects and this will
strengthen the desire to get away from them.
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Abstract
Technology has become an integral part of daily life. Although developments in the digital world offer many advantages to users,
researches show that the use of smart devices is rapidly turning towards a kind of an addiction (digital addiction) in every field. In such
unwanted situations, people try to apply a kind of a purification program by staying away from technological devices for a certain period
of time with "Digital Detox". Transferring the need for digital detox to people’s holiday experience and thus providing a kind of a
technological purification during the holiday periods can be called “Digital Detox Tourism”. Digital detox tourism, which is against post‐
modernism, attracts attention as a type of tourism preferred by individuals who seek diversity and have different expectations,
especially those who want to stay out of intensive technology‐based tourism activities. Perceived as fairly new concept in literature that
has emerged as a result of the changing tourists expectations, establishing the theoretical infrastructure of digital detox tourism on the
axis of post‐modernism, evaluating the factors that caused the emergence of digital detox tourism, examining the factors that drive
people to digital detox tourism and examination of theoretical and practical work about digital detox tourism; constitute the aim of this
study. This study is aimed at researchers and target marketing organizations as it offers valuable conclusions that help better understand
the emotions of individuals who are involved in or are avoiding digital detox tourism. Understanding what triggers positive and negative
emotions of individuals is thought to help service providers develop their products and marketing strategies.
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