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Ozet

Sosyal medya, sundugu olanaklardan dolay: insan hayatin ayrilmaz bir pargas1 haline gelerek kisilerin yasam
tercihlerini farklilastirmistir. Bu arastirmada meslek yiiksekokullarinda 6grenim goren 6grencilerin sosyal medya
kullanim durumlar ile sosyal medyaya iliskin goriislerinin belirlenmesi amaglanmistir. Karma arastirma
paradigmas: dogrultusunda tasarlanan bu ¢alismada 70 meslek yiiksekokul 6grencisi arastirmanin calisma
grubunu olusturmaktadir. Calismanin sonucunda; 6grencilerin en ¢ok 4 yildan daha fazladir sosyal medya
hesabinin oldugu, 6grencilerin ¢ogu giinde bir kereden fazla sosyal medya hesabina erisim sagladigi, siklikla 11-
30 dk. araliginda sosyal medyada zaman gegirdigi, sosyal medya hesabina baglanmada &grenciler daha ¢ok evi
tercih ettikleri ve mobil cihazlarla daha sik erisim sagladiklari, Instagrami daha siklikla kullandig1 sosyal medya
kullanim amacinin daha ¢ok iletisim kurmak, giindemi takip etmek ve bilgi edinmek oldugu, sosyal medyanin
bilgiye hizli ulasmak, haberlere hizli erisim ve uzaktaki insanlarla iletisim yararlarinin oldugu, zaman kaybina
neden oldugu, ayni zamanda bagimlilik olusturdugu, kotii insanlarin ve kotii yazilimlarin zararlari, asosyallik ve
saglik sorunlar: gibi zararlarinin oldugu goriilmiistiir.
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Giris

Son zamanlarda internetin ve iletisim teknolojilerinin hizli bir gelisim siirecine girmesiyle
birlikte bu gelisimin etkilerinin hem sosyo-kiiltiirel hem de ekonomik hayata olan yansimalar1 goriiniir
hale gelmistir. Kiiresel etkilesimin en {iist seviyede oldugu yasadigimiz yiizyilda, toplumlarda ve
bireylerde koklii degisimlere neden olan yeni bir medya tiirii ortaya ¢ikmistir. Sosyal medya olarak
bilinen bu iletisim tiirii sosyal bir varlik olan insanin hem kendisini hem de medyay:1 sosyallestirerek
evrilmesi sonucunda ortaya ¢ikmistir (Siitgli, 2012). Bu iletisim tiiriiyle bireyler tek tarafli bir
bilgilendirme ile degil, ayn1 anda ve es zamanli olarak etkilesim siirecine dahil olabilmektedir. Sosyal
medya siteleri ise en popiiler ve hizl gelisen ¢evrimigi bilgi paylasimi ve sosyal etkilesimin kalbi olarak
tanimlanabilen internet siteleri olarak karsimiza ¢ikmaktadir. Diger bir anlatimla sosyal medya
kullanic1 profillerini bagkalariyla paylastifi sanal koleksiyonlar olarak tanimlanabilmektedirler
(Hughes, Rowe, Batey ve Lee, 2012). Sosyal medya sundugu olanaklarla geleneksel medyadan
ayrilmaktadir. Televizyon ve gazete gibi geleneksel iletisim kanallar1 gorsel olarak insanlari etkilemekle
birlikte, sagladiklari tek yonlii iletisimle amaca ulasma konusunda yetersiz olarak goriilmektedir. Buna
karsin sosyal medya araciligiyla olusan iletisimde taraflar arasinda es zamanli ve ¢ift yonlii bilgi

aligverisi saglanmakta ve amaca ulasma konusunda daha etkili olabilmektedir (Sayimer, 2008).

Insanlarin bu teknolojiyi tanimasiyla sosyal medya siteleri hizl bir sekilde insan yasamindaki
yerini almis, farkl aplikasyonlarla hizla geliserek diger pek ¢ok site arasinda popiilerligini giin gectikge
artirmistir. Sosyal medya, sundugu olanaklardan dolay: insan hayatin ayrilmaz bir parcasi haline
gelerek kisilerin yasam tercihlerini farklilastirmistir. Sosyal medya, sundugu imkanlar ile bireysel ve
sosyal hayatin ayrilmaz bir parcasi haline gelerek, insanlarin yasam tercihlerini degistiren bir unsur
olmustur. Hizla yayilan sosyal medya uygulamalarina ilgi oldukca artmistir. Sosyal medya sitelerine
ilgi ozellikle gencler ve geng yetiskinler arasinda onemli bir artis gostermistir. Gengler zamanlarinin
onemli bir kismini sosyal medya aglarinda gegirir olmuslardir (Akyazi ve Tutgun Unal, 2013; Kcroglu
ve Tutgun Unal, 2013; Mazman ve Usluel, 2009; Vural ve Bat, 2010). Ote yandan sosyal medyanin
bireyleri yerellikten ¢ok global bir diinya igine tasimasi bir¢ok konuda yeniligi de beraberinde
getirmistir. Birey geleneksel iletisim yoluyla kendi ilgi alanlari ile ilgili insanlara ulasmada zorluk
cekerken, sosyal medya sayesinde kendi ilgi alanlarina yonelik arkadas gruplari ile tanisma sansini
yakalamustir (Diivenci, 2012). Sosyal medya sagladigi bu imkanlarla bireylerin; kendilerini ifade etme,
iletisime ge¢me, etkilesimde bulunma, gruplara katilma ve sosyallesmelerine de katkida bulunmaktadir

(Evans, 2008).

Cogunlukla gengler ve geng yetiskinler tarafindan kullanilan sosyal medyanmn kullanim
amaglar1 pek ¢ok arastirmanin konusunu olusturmaktadir. (Grant, 2008; Lockyer ve Patterson, 2008;

Ozmen, Akiiziim, Stinkiir ve Baysal, 2011; Stutzman, 2006). Bu arastirmalarin sonuglar1 incelendiginde;
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katilimcilar siklikla sosyal iliskilerini devam ettirmek, birbirine benzeyen fikirleri, ilgileri ve ihtiyaglar1
paylasmak, arkadas ¢evresine ulasmak, tanimadig bilmedigi kisilere kendini tanutmak ve 6zel yasamini
paylasmak amaciyla sosyal aglar1 kullandiklarini dile getirmislerdir. Yapilan ¢alismalar popiilerligi giin
gectikce artan sosyal medya uygulamalarmin belli olumsuzluklar: da beraberinde getirdigi yoniinde
sonuglarin varligimni ortaya ¢ikarmaktadir. Bu olumsuzluklar; kisilerarasi iliskilerde problemler, sanal
hayat etkinliklerinde artma, akademik basarinin diismesi, saglik ve zaman yonetimi gibi bircok konuda
olumsuz sonuglara yol agabilecegini gostermistir (Andreassen, 2012; Kandell, 1998; Kuss ve Griffiths,
2011). Bunun yaminda arastirmalar madde, alkol veya kumar gibi bagimlilik yaratan davranislarm
internet kullanimi i¢in de goriilmeye basladigl sonucuna ulasmislardir (Young ve Rodgers, 1998;

Young, 1996, Young, 1996).

Gengler arasinda hizla yayilan ve hayatlarinda bu denli 6nemli bir yer almaya baslayan sosyal
medya uygulamalarimin meslek yiiksekokullarindaki goriiniirliigiinii ortaya koymak arastirmaya
deger goriilmiistiir. Bu dogrultuda arastirmada meslek yiiksekokullarinda 6grenim goren 6grencilerin
sosyal medya kullanim durumlari ile sosyal medyaya iliskin goriislerinin belirlenmesi amaglanmustir.

Arastirmada asagidaki sorulara cevap aranmugtir:

Herhangi bir sosyal medya sitesine iiyeliginiz var mi1?

Ne zamandan beri bir sosyal medya hesabiniz bulunmaktadir?

Sosyal medyay1 ne siklikla kullantyorsunuz?

Sosyal medya sitelerine her girdiginizde harcadiginiz ortalama siire ne kadardir?
Sosyal medya sitelerine baglanmak i¢in hangi ortamlari tercih ediyorsunuz?
Sosyal medya sitelerine baglanmak i¢in en ¢ok hangi araci kullaniyorsunuz?

En ¢ok kullandiginiz sosyal medya sitesi hangisidir?

Sosyal medyay1 kullanim amaciniz nedir?

¥ »® N g o » N

Sosyal medya kullaniminin yararlar: nelerdir?
10. Sosyal medya kullaniminin zararlar1 nelerdir?
11. Herhangi bir nedenle sosyal medya hesaplariniza erisemediginizde ne hissedersiniz?

Yontem

Meslek ytiiksekokulu &grencilerinin sosyal medya kullanim durumlar: ile sosyal medyaya
iliskin goriislerini belirlemeye yonelik olarak yapilan bu calismada karma yontem paradigmasi
benimsenmistir. Karma yontem arastirmalari, arastirmacinin bir ¢alisma veya birbirini izleyen
calismalar icerisinde nitel ve nicel yontem, yaklasim ve kavramlar1 birlestirmesi olarak tamimlamir
(Creswell, 2003). Calismanin nicel kisminda betimsel tarama modeli, nitel kisminda ise olgubilim deseni
kullanilmigtir. Tarama modeli, gegmiste kalmis ya da varligin1 devam ettiren bir durumu herhangi bir

miidahalede bulunmadan betimlemeyi amaglayan bir arastirma yaklasimidir (Karasar, 2007).
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Olgubilim deseni ise farkinda oldugumuz ancak derinlemesine ve ayrmtili bir anlayisa sahip

olmadigimiz olgulara odaklamr (Yildirim ve Simsek, 2005).
Calisma Grubu / Orneklem

Arastirmanin ¢alisma grubunu/6rneklemini tesadiifi 6rnekleme yontemi kullanilarak 2017-2018
egitim Ogretim yilinda Munzur Universitesi Cemisgezek MYO ve Pertek Sakine Geng MYO'nda
O0grenim goren farkh boliimlerden 70 6grenci olusturmaktadir. Arastirma kapsamindaki 6grencilere

iliskin demografik bilgiler Tablo 1’de yer almaktadar.

Tablo 1. Calisma grubunun demografik ézelliklerine iliskin frekans ve yiizde dagilimlar:

Degiskenler 1 2 3 4 Toplam
Kadin Erkek -
Cinsiyet N 41 29 70
% 58.57 41.43 100
Cocuk Bankacilik ve Biiro YoOnetimi Yapi -
Bolim Gelisimi  Sigortacilik ve Asistanlig1 Denetimi
N 22 18 18 12 70
% 31.44 25.71 25.71 17.14 100
1. Stuf 2. Sf -
Smaf N 41 29 70
% 58.57 41.43 100
Veri Toplama Araclar

Arastirmada verileri goriisme yoluyla toplanmistir. Goriisme yoluyla, kolay Ol¢iilemeyen ve
gozlenemeyen; diisiinceler, niyetler, yorumlar ve zihinsel algilar gibi durumlar anlasilmaya ¢aligilir
(Frankel ve Devers, 2000). Goriisme teknigi ile meslek yiiksekokullarinda 6grenim goren 6grencilerin
goriislerindeki farkliliklarina iliskin alginin nasil olduguna dair derinlemesine ve ¢ok boyutlu veri elde
edilmesi amaglanmistir. Olusturulan goriisme formunda yedi adet kapali, dort adet agik uglu soru yer
almaktadir. Ogrencilere, gerekli agiklamalar yapilarak goriigme formlari verilmis ve bu formu doldurup
teslim etmeleri soylenmistir. Toplanan bu goriisme formalar: arastirmada temel veri kaynag: olarak

kullanilmastir.
Verilerin Coziimlenmesi

Verilerin ¢oziimlenmesi kisminda kapali uglu sorular i¢in frekans ve yiizde degerleri, agik uglu
sorular igin “igerik analizi” yontemi kullarularak ¢oziimlemeler yapilmistir. Igerik analizi yontemi,
insanlarmin sdylediklerinin kodlanarak sayisallastirilmasi olarak tanimlanirken yazili ve sozlii
materyallerin sistemli ve dizgesel bir analizi olma anlammi da icermektedir. Bu analizin 6ziinde
ifadelerin hangi siklikta ifade edildiginin belirlenmesi ve bunlarin temalara ayrilmas: yatar (Balci, 2009;
Yildirim ve Simsek, 2005). Ayrica igerik analizi verilerin kodlanmasi, temalarin bulunmasi, kodlarin ve

temalarin diizenlenmesi seklinde ii¢ asamada gergeklestirilmektedir. Arastirmanin analizine baslarken
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ilk olarak Ogrencilerin yarutlar1 incelenmis ve 6grencilerden toplanan verilerin tamamu (70 goriisme
formu) analizlere dahil edilmistir. 70 formun her biri birer say1 numaras: ile tanimlanarak Word
belgesine aktarimi saglanmistir. Goriisler istatistiksel veri analiz programina yiiklenerek ¢oziimlemeler

yapilmuistir.
Calismanin Gegerlik ve Giivenirligi

Calismanin gegerlik ve giivenirlik islemlerini sagladig1 goriilmiistiir. Gegerlilik ¢alismalar:
kapsaminda i¢ gecerlik (inandiricilik) ve dis gecerlik i¢in oncelikle uzman goriisii alinmis, rastgele
secilmis iki 6grenci ile 6n goriisme gerceklestirilmistir. Detayli anlatim ve dis yorumlar alan yazinla
iliskilendirilmistir. Giivenirlik ¢alismalar1 kapsaminda ise i¢ giivenirlik i¢in tutarli olma durumlarina
iliskin goriisler incelenmis, dis giivenirlik i¢in ise uzman goriisiine bagvurulmustur. Belirlenen uzman,
yaziya aktarilan goriisme formlarini onceden belirlenmis temalar altina yerlestirmis ve frekanslar
hesaplanmistir. Arastirmanin giivenilirligini 6l¢mek icin Miles ve Heberman'in (1994) gelistirdigi
asagidaki formiil kullanilmistir.

Gor tgBirligi (Na)
Gor ugBirligi (Na) + GortgAyriligi

UzlagmaYiizdesi = cl100

Goriislerden elde edilen verilerin analizinin giivenilir oldugunu belirlemek i¢in yukaridaki
formiile gore giivenirligin %70’in {izerinde olmasi gerekmektedir (Miles ve Huberman, 1994). Buna gore
uzman olarak belirlenen kisi on dort ifadeyi aragtirmacilardan farkli bir temaya yerlestirmenin daha
uygun olacag goriisiinii belirtmistir. Formdiile uygun olarak yapilan hesaplamadan sonra ¢alismanin

giivenirligi; P=391/ (391+14) X100=%96 olarak bulunmustur.
Bulgular

Meslek yiiksekokulu 6grencilerinin sosyal medya kullanim durumlari ile sosyal medyaya
iliskin goriiglerinin belirlenmeye calisildigi bu arastirmada 6grencilere sorulan “Herhangi bir sosyal

medya sitesine {iyeliginiz var m1?” sorusuna iligkin yapilan analizler Sekil 1’de verilmistir.

80 69
60
40
20
1
0
Yok

M Sosyal Medya Hesabi

Sekil 1. Meslek yiiksekokulu 6grencilerinin sosyal medya iiyeligine iliskin durumlar:
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Arastirma kapsamindaki 6grencilerin %99'u bir sosyal medya hesab1 bulundugu yoniinde
goriis bildirirken %1’i sosyal medya hesabinin bulunmadig1 yoniinde goriis bildirmistir. Bu bulgu
sosyal medya kullamminin gengler arasinda 6énemli olgiide arttigim gostermektedir. Ogrencilere
sorulun “Ne zamandan beri bir sosyal medya hesabiniz bulunmaktadir?” sorusuna iliskin olarak elde

edilen bulgular Sekil 2'de yer almaktadir.
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1yildan az 1-2 yil 3-4 yil 4 yildan fazla

B Sosyal Medya Hesabi Olusturma Zamani

Sekil 2. Meslek yiiksekokulu 6grencilerinin sosyal medya hesabi olusturma zamani
Sosyal medya hesabi olusturma zamanina iliskin 6grencilerin %39'u 4 yildan daha uzun siiredir
bir sosyal medya hesabina sahip oldugunu, %33"ii 3-4 yildir, %16’s1 1 yildan daha az stiredir %12’si ise
1-2 yildir bir sosyal medya hesabmin oldugu yoniinde goriis bildirmislerdir. Sosyal medya
kullanimimin yogunluk kazandigi 2000'li yillarin basindan bu yana tiyeliklerinin bulunduguna dair
goriiglere ulasilmistir. “Sosyal medyay1 ne siklikla kullanityorsunuz?” sorusuna iliskin elde edilen

bulgular Sekil 3'te verilmistir.
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M Sosyal Medyayi Kullanma Sikhgi

Sekil 3. Meslek yiiksekokulu 6grencilerinin sosyal medya kullanim siklig
Ogrencilerin sosyal medya kullanim sikliklar1 incelendiginde, grencilerin %69u her giin bir
kereden fazla sosyal medya kullandigini, %22’si her giin bir kere, %6’s1 haftada bir kereden fazla, %3"ii

ise haftada bir kere sosyal medya hesabina erigim sagligini belirtmislerdir. Ogrencilerin “Sosyal medya
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sitelerine her girdiginizde harcadigimz ortalama siire ne kadardir?” sorusuna iligkin bulgular Sekil 4'te

verilmistir.
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Sekil 4. Meslek yiiksekokulu 6grencilerinin sosyal medyada harcadig; siire
Ogrencilerin %32’si 11-30 dk. arasinda sosyal medyada zaman gegirdigini, %28'i 5-10 dk., %23'ii
6 dk. ve daha fazla, %17’si ise 31-60 dk. araliginda sosyal medyada zaman gegirdigini belirtmislerdir.
Ogrencilerin “Sosyal medya sitelerine baglanmak igin hangi ortamlar tercih ediyorsunuz?” sorusuna

iliskin bulgular Sekil 5'te yer almaktadir.
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Bulundugu Herhangi
Bir Yer

M Baglanma Ortami

Sekil 5. Meslek yiiksekokulu 6grencilerinin sosyal medyaya baglanma ortami
Ogrenciler sosyal medyaya baglanma ortamui olarak sirastyla en gok evi (%41), kablosuz agin
bulundugu herhangi bir yeri (%33), diger (%23) ve internet kafeleri (%3) tercih ettikleri yoniinde goriis
bildirdikleri goriilmiistiir. Ogrencilerin “Sosyal medya sitelerine baglanmak igin en gok hangi aract

kullaniyorsunuz?” sorusuna iliskin bulgular Sekil 6’da yer almaktadar.
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M Baglanma Araci

Sekil 6. Meslek yiiksekokulu 6grencilerinin sosyal medyaya baglanma araci
Ogrenciler sosyal medyaya baglanma araci olarak daha g¢ok mobil cihazlari (%96) tercih
ederken, (%3) masatistli bilgisayarlar1 ve (%1) diziistii bilgisayarlar1 tercih ettikleri goriilmiistiir.
Ogrencilerin “En ¢ok kullandigimz sosyal medya sitesi hangisidir?” sorusuna iliskin bulgular Sekil 7’de

verilmigtir.
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B En Cok Kullanilan Sosyal Medya Sitesi

Sekil 7. Meslek yiiksekokulu 6grencilerinin en ¢ok kullandiklar1 sosyal medya sitesi
Ogrencilerin en gok kullandiklari sosyal medya hesabimin (%70) instagram ve (%30) facebook
oldugu goriilmiistiir. Sosyal medya kullanim amacmna iligkin elde edilen bulgular Sekil 8’de yer

almaktadir.
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iletisim Kurmak (f=29)
Giindemi Takip Etmek (f=29)
Bilgi Edinmek (f=28)

Vakit Gegirmek / Can Sikintisi (f=19)

Sosyal Medya

Kull A
HESHITEANEC Arkadaslarini Takip Etmek (f=17)

Fotograf Paylasmak (f=6)

Sosyal Cevre Olusturma (f=5)

A

Eglenmek (f=5)
Sekil 8. Meslek Yiiksekokulu 6grencilerine gore sosyal medya kullanim amaci
Ogrenciler sosyal medyay iletisim kurmak (f=29), giindemi takip etmek (f=29), bilgi edinmek
(£=28), vakit gecirmek/can sikintist (f=19), arkadaslarimi takip etmek (f=17), fotograf paylasmak (f=6),
sosyal ¢evre olusturma (f=5) ve eglenme (f=5) amagch kullandiklar1 yoniinde goriis bildirmislerdir.
Meslek yiiksekokulu ogrencilerine gore sosyal medya kullanim yararlarina iliskin goriisler Sekil 9'da

yer almaktadir.

Bilgiye Hizli Ulagmak (f=35)

Haberlere Hizli Erisim (f=34)

Uzaktaki Kisilerle iletisim Kurmak

Sosyal Medya
(f=20)

Kullanim Yararlari

Eglenmek (f=7)

dh

Sosyallesmek (f=3)

Sekil 9. Meslek Yiiksekokulu 6grencilerine gore sosyal medya kullanim yararlar:
Ogrenciler sosyal medya kullaniminin yararlarim bilgiye hizli ulagmak (f=35), haberlere hizl
erisim (f=34), uzaktaki kisilerle iletisim kurmak (£=20), eglenmek (f=7) ve sosyallesmek (f=3) seklinde
siralamiglardir. Meslek yiiksekokulu Ogrencilerine gore sosyal medya kullanim zararlarina iliskin

goriisler Sekil 10’da verilmistir.

191



Sener, G.

Zaman Kaybi (f=41)

Bagimlilik (f=14)

Sosyal Medya

Kullamim Zararlar: Kot Insanlar/ Kéti Yazilimlar (f=13)

Asosyallik (f=11)

A

Saglik (f=9)

Sekil 10. Meslek Yiiksekokulu 6grencilerine gore sosyal medya kullanim zararlar:

Sosyal medya kullaniminin yararlarma iliskin 6grenci goriisleri incelendiginde; 6grenciler
sosyal medya kullanim zararlarini zaman kayb (f=41), bagimlilik (f=14), kotii insanlar/kotii yazilimlar
(f=13), asosyallik (f=11) ve saglikla ilgili sorunlar (f=9) olarak degerlendirmislerdir. Meslek yiiksekokulu
Ogrencilerinin sosyal medya hesabina erisim saglayamadiginda hissedilen duygulara iliskin gortisler

Sekil 11’de yer almaktadir.

Notr (f=20)
Endise (f=14)
Kota (f=11)

Sosyal Medya Uziintd (f=5)

Hesabina Erisim
Saglanamadigi
Zaman Hissedilenler

Can Sikintisi (f=5)

Mutsuzluk/ Moral Bozuklugu (f=5)

Sinirli (f=4)

Huzursuz (f=2)

Sekil 11. Meslek Yiiksekokulu 6grencilerinin sosyal medya hesabina erisim saglayamadiginda
hissedilen duygular

Ogrencilerin sosyal medya hesabma erisim saglayamadiginda hissedilen duygular
incelendiginde; 6grenciler bu duygular1 nétr (£=20), endise (f=14), kétii (f=11), tizlintii (£=5), can sikintis

(£=5), mutsuzluk (f=5), sinirli (f=4), huzursuzluk (f=2) temalar1 ile dile getirmislerdir.

Sonug, Tartisma ve Oneriler
Meslek yiiksekokullarinda 6grenim goren 6grencilerin sosyal medya kullanim durumlar: ile

sosyal medyaya iliskin goriislerinin belirlenmeye ¢alisildig1 bu arastirmada 6grencilerin ¢ogu bir sosyal
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medya hesab1 bulundugu yoniinde goriis bildirirken ¢ok az1 bir sosyal medya hesabinin bulunmadigi
yoniinde goriis bildirmistir. Benzer calismada 6grencilerin %65’ sosyal medyaya iiye oldugunu
belirtmistir (Kobak ve Bicer, 2008). Sosyal medya hesab1 olusturma zamanina iliskin 6grenciler siklikla
4 yildan daha uzun siiredir bir sosyal medya hesabina sahipken, 3-4 yildir, 1 yildan daha az siiredir ve
1-2 y1ldir bir sosyal medya hesabina sahip 6grenci goriisleri de yer almaktadir. Benzer sonuglar Balc1 ve
Golcli'niin (2013) calismasinda da goriilmektedir. Bu ¢alismada tiniversite dgrencilerinin en ¢ok 3-4
yildir Facebook uygulamasini kullanildigi bulunmustur. Tkinci sirada 1-2 yil {igiincii sirada ise, 5 y1l ve
daha fazla suredir Facebook kullananlar gelmektedir. Ayrica nadir de olsa 1 yildan az siiredir
Facebook’u kullanan dgrencilerin oldugu sonucuna ulagilmaktadir. Kéroglu ve Tutgun Unal (2013) ise
O0gretmen adaylarinin en ¢ok 3-5 yildir sosyal aglar: kullandig1 bununla birlikte, 5 yildan fazla zamandir
kullananlarin orani ile 1-3 yil zamandir kullananlarin orani ise birbirine yakin oldugu bulunmustur.
Akyazi ve Tutgun Unal'm (2013) &grencilerin biiyiik ¢ogunlugu 3 yildan fazla siiredir sosyal aglart
kullandig1, az da olsa 1 yildan az siiredir sosyal aglar1 kullanan 6grencilerin oldugu bulunmustur.
Ogrencilerin sosyal medya kullamim sikliklar1 incelendiginde; 6grenciler siklikla her giin bir kereden
fazla sosyal medya kullandigini, bu bulguyu her giin bir kere, haftada bir kereden fazla ve haftada bir
kere sosyal medya hesabina erisim saghigini izlemistir. Yapilan arastirmalar da 6grencilerin siklikla her
giin bir kereden fazla sosyal medya hesabini kullandig1 sonucuyla benzerlik gostermektedir (Balci ve
Golctii, 2013; Balal ve Tiryaki, 2014; Vural ve Bat, 2010). Ogrenciler siklikla 11-30 dk. arasinda sosyal
medyada zaman gecirdigin bunu 5-10 dk., 6 dk. ve daha fazla, 31-60 dk. araliginda sosyal medyada
zaman gecirmeleri izlemistir. Pempek, Yermolayeva ve Calvert (2009) 6grencilerin sosyal medyada
ortalama yarim saat harcadiklar1 belirlenmistir. Ucak ve Cakmak (2010) ise 6grencilerin her giin 1-3 saat
kullandiklarin tespit etmislerdir. Sosyal medyaya baglanma ortami olarak dgrenciler sirasiyla siklikla
evi, kablosuz agin bulundugu herhangi bir yeri, diger ve az da olsa internet kafeleri tercih ettikleri
yoniinde goriis bildirdikleri goriilmiistiir. Sosyal medyaya baglanma araci olarak ogrenciler siklikla
mobil cihazlari tercih ettikleri, az da olsa masatistii ve diziistii bilgisayarlari tercih ettikleri goriilmiistiir.
Ogrencilerin siklikla kullandiklar1 sosyal medya hesabinin Instagram ve Facebook oldugu goriilmiigtiir.
Akgay, (2011) ise calismasinda Ogrencilerin %82’sinin Facebook kullandigi sonucuna ulasmustir.
Ogrenciler sosyal medyay1 en ok iletisim kurmak, giindemi takip etmek ve bilgi edinmek amagh
kullandiklari, bunun yaninda vakit gecirmek/can sikintisi, arkadaglarmi takip etmek, fotograf
paylasmak, sosyal ¢evre olusturma ve eglenme amacli da kullandiklar: yoniinde goriis bildirmiglerdir.
Benzer c¢alismalarda ise sosyal medya kullanim amaglari; sosyal gevrelerini gelistirmek, kendilerine
dijital bir ortam olusturmak, egitim ve iletisim araci olarak kullandiklarini, arkadas bulma, yeni bilgiler
edinme, giiniin baskisindan kurtulmak, rahatlamak, zaman gegirebilmek, ¢evrimdisi birlikteliklerin

korunmasi, haberlesmek, oyun oynamak, para kazanmak, tamima ve taninma, diisiincelerini
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baskalariyla paylasma, ilgilendigi insanlarin ve arkadaslarinin yasamlarini inceleme, proje/6devleriyle
ilgili arastirma yapma, mevcut arkadaslarla iletisimi devam ettirme, begendigi nesneleri (video, resim
vs.) paylasma, ilgisini ¢eken gruplara katilma, ailesi ile haberlesme, egitim amach gruplar1 ve
etkinlikleri takip etme, yabanci dil bilgisini gelistirme, giincel, farkli bilgiler ve diisiincelerle karsilasma,
anlik mesaj, duvarimi okuma ve digerlerinin duvarlarina yazma, fotograf yiikleme ve es/dost
fotograflarina bakma, eglence ve dinleme, sohbet amagh olarak belirlenmistir (Akgay, 2011; Akyaz1 ve
Unal, 2013; Balc1 ve Géleii, 2013; Balci ve Tiryaki, 2014; Correa, Hinsley ve Zuniga 2010; Folaranmi, 2013;
Haase ve Young, 2010; Hazar, 2011; Karal ve Kokoc, 2010; Keles ve Demirel, 2011; Kujath, 2011; McCool,
2011; Mihai ve Aleca, 2012; Odabas;, Misirli, Giiniing, Sahin Timar, Ersoy, Som, Donmez, Akgay ve Erol,
2012; Pempek, Yermolayeva ve Calvert, 2009; Stanciu, Tutgun Unal ve Katmer Bayrakli, 2014;
Subrahmanyam, Reich, Waechter ve Espinoza, 2008; Tutgun Unal ve Koroglu, 2013; Ucak ve Cakmak,
2010; Vural ve Bat, 2010; Yigit, Alev ve Cavdar, 2010; Wright, 2010). Sosyal medya kullanim yararlar:
konusunda Ogrenciler; bilgiye hizi ulasmak, haberlere hizli erisim ve uzaktaki insanlarla iletisim
oldugu yoniinde goriis bildirmislerdir. Ayrica eglenme ve sosyallesme yararlar: da elde edilen sonuglar
arasindadir. Kobak ve Bicer'in (2008), arastirma sonucunda Facebook'un giinliik hayatta kisileri
sikintidan uzaklagtiran ve rahatlatma imkam sundugunu ifade etmislerdir. Ote yandan dgrenciler
sosyal medya kullaniminin zaman kaybina neden oldugu, ayn: zamanda bagimlilik olusturdugu, kotii
insanlarin ve kotii yazilimlarin zararlari, asosyallik ve saglik sorunlar: gibi zararlariin oldugunu dile
getirmiglerdir. Yapilan arastirmalar incelendiginde, sosyal medya kullanimi bazi durumlarda pek ¢ok
olumsuz sonuca yol agabilecegi ortaya ¢ikmistir. Bu olumsuz sonuglar genel olarak; gercek yasam
topluluklarinda azalma, kotii akademik performans, kalitesiz uyku ve iliski problemleri, akademik,
sosyal ve eglence ile ilgili aktivitelerin azalarak kisiyi tehlikeye sokmasi, kalitesiz uyku, vakit kaybi,
asosyallesmenin yaninda bireyleri asil kullanim amaglarindan uzaklasmaya sebep oldugu rapor
edilmistir (American Psychiatric Association, 2000; Choi, Son, Park, Han ve Kim, 2009; Kobak ve Bicer,
2008; Munezava, Kaneita, Osaki, Kanda ve Minowa, 2011; Turan ve Goktas, 2011). Ogrencﬂer herhangi
bir sosyal medya hesabmna erisemediginde Ogrencilerin bir kismi hicbir sey hissetmediklerini
belirtirken, bir kismi ise sosyal medya hesabinin ¢alinmasindan dolay: endise, iiziintii, can sikintis

yasadiklari, kendilerini kotii hissettikleri, sinirli ve huzursuz olduklar1 yoniinde goriis bildirmislerdir.

Meslek yiiksekokulu ogrencilerinin sosyal medya kullanim durumlar1 ve sosyal medya
kullanimina iligkin algilarinin aragtirildigi bu ¢alisma sonuglar: dikkate alinarak sosyal aglar1 egitimde
kullanmalar1 adina yeni diizenlemeler ve uygun programlar gelistirilerek basarilarmin arttirilmasina
yonelik ¢alismalar yapilmalidir. Bunun yaninda 6grencilerin sosyal medya kaynakli zaman kaybinin
onitine ge¢gmek icin eglenme amagh etkinliklerin yerine egitsel amagh etkinliklerde bulunulmas:

konusunda bilgilendirmeler yapilmahdir. Ayrica 6grencilerin giiniimiiz sosyallesme siirecinde 6nemli
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yeri olan sosyal medyanin yaninda onlar1 asosyallikten uzaklastiran iliskiler gelistirmeleri tesvik

edilmelidir.
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Social media became an indispensable part of human life due to the opportunities social media networks offer
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Introduction

With the rapid advances in the internet and communication technologies in recent years, the
effects of this development were observed on both socio-cultural and economic lives. In the current
century, where we experience the highest level of global interaction, a new type of media that led to
radical changes in societies and individuals has emerged. This type of communications, known as
social media, was the result of evolution of the human beings, who are social beings, by socializing
both themselves and the media (Siit¢ii, 2012). With this type of communications, individuals could get
involved in the interaction process simultaneously, not through the unilateral communication of
information. Social media sites are the most popular and rapidly developing online information
resources that could be described as the core of social interaction. In other words, social media could
be defined as virtual collections where users could share their profiles with others (Hughes, Rowe,
Batey and Lee, 2012). Social media differs from traditional media with the diversity of the
opportunities offered by social media. While traditional communication channels such as television
and newspapers influence people visually, they are considered inadequate in achieving their goals
due to the utilization of one-way communications. On the other hand, simultaneous and bi-directional
exchange of information is possible between the parties in social media communications and could be

more effective in achieving the goals of communication (Sayimer, 2008).

With the introduction of this technology, social media sites have quickly penetrated human
life, and improved rapidly by adopting various applications and their popularity has increased among
the internet sites. Social media became an indispensable part of daily life due to the opportunities
offered by social media and changed individuals” preferences in life. Social media became an integral
part of personal and social lives due to the opportunities offered by social media and became a factor
that changed individuals’ life preferences. The interest in rapidly expanding social media applications
has increased significantly. The interest in social media sites has increased significantly, especially
among young individuals and young adults. Young individuals spend most of their time on social
media networks (Akyazi & Tutgun Unal, 2013; Koroglu & Tutgun Unal, 2013; Mazman & Usluel, 2009;
Vural & Bat, 2010). On the other hand, the fact that social media transport individuals into a global
world rather than a local one introduced innovation in several fields. While the individual
experienced difficulties in reaching people with similar interests via conventional communications, in
social media, the individuals could meet with friends sharing the same interests easily (Diivenci,
2012). Due to these opportunities provided by social media, social media also contributes to self-
expression, communication, interaction, participation and socialization of the individuals (Evans,

2008).
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The aim of social media utilization, mostly by young individuals and young adults, was
addressed in several studies (Grant, 2008; Lockyer and Patterson, 2008; Ozmen, Akiiziim, Siinkiir &
Baysal, 2011; Stutzman, 2006). In these studies, the participants frequently reported that they used
social networks to sustain their social relationships, share similar ideas, interests and needs, reach the
circle of friends, introduce themselves to individuals they did not know, and share moments from
their private lives. Studies revealed the introduction of certain problems with social media
applications, popularity of which has been increasing every day. It was reported that these problems
could lead to problems in interpersonal relations, high level of virtual activities, reduced academic
achievement, health problems and difficulties in time management (Andreassen, 2012; Kandell, 1998;
Kuss & Griffiths, 2011). Furthermore, previous studies concluded that addictive behavior observed in
substance, alcohol or gambling abuse were also observed in internet use (Young and Rodgers, 1998;

Young, 1996, Young, 1996).

We considered it worthy to investigate the visibility of social media applications that had
spread rapidly among young individuals and started to occupy such an important place in their lives.
Thus, the present study aimed to determine the social media use among students and the views of the
students attending vocational colleges on social media. In the study, the following research questions

were identified:

1. Do you have a social media account in any social media network?
2. For how long you had a social media account?

3. How often you access social media?

4. How much time you spend when you log in to a social media site?
5. Which environments you prefer to access social media sites?

6. Which devices you use to access social media sites?

7. Which social media site do you visit most frequently?

8. For which purposes you utilize social media?

9. What are the benefits of social media?

10. What are the disadvantages of social media?

11. How do you feel when you cannot access your social media account for any reason?
Method

The mixed method paradigm was adopted in the present study, which was conducted to
determine the social media use and the views of vocational college students on social media. Mixed

method studies are described as the combination of qualitative and quantitative methods, approaches
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and concepts within a study or successive studies by a researcher (Creswell, 2003). Descriptive
screening model was used in the quantitative section of the study, and the phenomenological design
was used in the qualitative section. The screening model is a research approach that aims to describe a
past or present case without any intervention (Karasar, 2007). Phenomenology focuses on cases that
we are aware of but do not have an in-depth and detailed information about (Yildirim & Simsek,

2005).
The Study Group / Sample

The study group/sample included 70 students attending different departments in Munzur
University, Cemisgezek Vocational School and Pertek Sakine Geng Vocational School during the 2017-
2018 academic year and determined with the random sampling method. Participating student

demographics are presented in Table 1.

Table 1. Frequency and percentage distributions for study group demographics

Variables 1 2 3 4 Total
Woman Man -
Gender N 41 29 70
% 58,57 41,43 100
Child Banking and Office Building -
Development Insurance Management and Inspection
Department Assistant
N 22 18 18 12 70
% 31,44 25,71 25,71 17,14 100
1. Class 2. Class -
Class N 41 29 70
% 58,57 41,43 100

Data Collection Instruments

The study data were collected with interviews. Interviews allow the researchers to understand
cases that cannot be easily measured and observed such as ideas, intentions, comments and mental
perceptions (Frankel & Devers, 2000). The interview technique aims to collect in-depth and
multidimensional data on the perception about the differences between the students attending
vocational colleges. The interview form included seven close-ended and four open-ended questions.
The necessary instructions were given to the students before presenting the interview form and they
were asked to complete and submit the form. Then the forms were collected and utilized as the main

data source in the study.

Data Analysis
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The responses to close-ended questions were analyzed with frequencies and percentages and
“content analysis” method was used for the responses to open-ended questions. The content analysis
method was defined as the digitization of individuals” statements through coding, it also allows the
systematic analysis of written and oral material. The essence of this analysis is to determine the
frequency of similar statements and to group these statements in themes (Balci, 2009; Yildirm &
Simsek, 2005). Furthermore, content analysis is conducted in three stages: coding the data,
determination of the themes, and editing the codes and themes. In the beginning of the analysis, the
student responses were reviewed, and all collected data (70 interview forms) were included in the
analysis. Each form was identified with a number and transferred to a Word document. The student

views were entered into the statistical data analysis software to conduct the analyzes.
The Validity and Reliability of the Study

It was determined that the study was valid and reliable. To determine the study validity,
initially expert opinions were obtained for internal (credibility) and external validity, and pilot scheme
interviews were conducted with two randomly selected students. Detailed explanations and external
comments were associated with the literature. To determine the study reliability, the views on the
consistency of internal reliability were examined, and expert opinions were obtained for external
reliability. The identified expert categories the previously transcribed interview forms under pre-
determined themes and calculated the frequencies. The following formula developed by Miles and

Heberman (1994) was used to measure the study reliability:
Agreement Rate = (Agreement (Na) / Agreement (Na) + Disagreement) * 100

To determine the reliability of the analysis of the data collected with the interviews, the
reliability should be over 70% with the above-mentioned formula (Miles & Huberman, 1994). Thus,
the expert preferred to classify fourteen statements in a different theme when compared to the
researchers. Reliability of the study was determined as P = 391 / (391 + 14) X100 = 96% after the

calculation conducted with the formula.
Findings

The analyses conducted on the responses given by the students to the question “Do you have
a social media account in any social media network?” in the present study conducted to determine the
views of the vocational college students on social media and social media use are presented in Figure

1.
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Figure 1. Social media membership among vocational college students

While 99% of the participating students stated that they had a social media account, 1% stated
that they did not have a social media account. This finding demonstrated that social media use has
increased significantly among young adults. Ask students "How long have you had a social media
account?" The findings related to the responses given by the students to the question “For how long

you had a social media account?” are presented in Figure 2.
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Figure 2. The length of social media membership among vocational college students

It was determined that 39% of the students had a social media account for more than 4 years,
33% had a social media account for 3-4 years, 16% had a social media account for less than 1 year, and
12% had a social media account for 1-2 years. Certain students reported that they had social media
accounts since early 2000s, when social media became popular. The findings related to the responses

given by the students to the question “How often you access social media?” are presented in Figure 3.
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Figure 3. The frequency of social media use among vocational college students

The analysis of the frequency of social media use among vocational college students
demonstrated that 69% of students they accessed social media more than once a day, 22% accessed
social media once a day, 6% accessed social media more than once a week, and 3% accessed social
media once a week. The findings related to the responses given by the students to the question “How

much time you spend when you log in to a social media site?” are presented in Figure 4.
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Figure 4. The time vocational college students spent on social media

It was determined that 32% of the students spent 11-30 min. on social media, 28% spent 5-10
minutes, 23% spent 6 minutes or more, and 17% spent 31-60 min on social media. Students' "Which
media do you prefer to connect to social media sites?" The findings related to the responses given by
the students to the question “Which environments you prefer to access social media sites?” are

presented in Figure 5.
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Figure 5. The environments where vocational college students accessed social media

It was determined that the students preferred mostly their homes (41%) to access social media,
or wherever they had wireless access (33%), other environments (23%) and internet cafes (3%),
respectively. The findings related to the responses given by the students to the question “Which

devices you use to access social media sites?” are presented in Figure 6.
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Figure 6. The devices used by vocational college students to access social media

The students mostly preferred mobile devices (96%) to access social media, 3% preferred
desktop computers and 1% preferred laptop computers. The findings related to the responses given
by the students to the question “Which social media site do you visit most frequently?” are presented

in Figure 7.
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Figure 7. The most frequently used social media site by vocational college students

It was observed that the most frequently used social media sites were Instagram (70%) and
Facebook (30%). The findings related to the responses given by the students to the question “For

which purposes you utilize social media?” are presented in Figure 8.
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Figure 8. The objectives of vocational college students in social media use

Students stated that they accessed social media to communicate (f = 29), follow the daily news
(f=29), get information (f = 28), spend their spare time / due to boredom (f = 19), follow their friends (f
= 17), share photos (f = 6), establish a social circuit (f = 5), and entertainment (f = 5). The findings
related to the responses given by the students to the question “What are the benefits of social media?”

are presented in Figure 9.
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Figure 9. The benefits of social media according to vocational college students

According to vocational college students, the benefits of social media access were rapid access
to information (f = 35), rapid access to news (f = 34), communication with far away individuals (f = 20),
to have fun (f = 7) and socialization (f = 3). The findings related to the responses given by the students

to the question “What are the disadvantages of social media?” are presented in Figure 10.
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Figure 10. The disadvantages of social media according to vocational college students

It was determined that the disadvantages of social media access were waste of time (f = 41),
dependency (f = 14), malicious people / malicious software (f = 13), asocial behavior (f = 11) and health
problems (f = 9) according to vocational college students. The findings related to the responses given
by the students to the question “How do you feel when you cannot access your social media account

for any reason?” are presented in Figure 11.
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Figure 11. The emotions of vocational college students when they could not access their social media

accounts

The analysis of the emotions of vocational college students when they could not access their
social media accounts demonstrated that the students felt neutral (f = 20), anxious (f = 14), bad (f = 11),

sad (f =5), bored (f = 5), unhappy (f = 5), frustrated (f = 4) and restless (f = 2).
Conclusion, Discussion, and Recommendations

In the present study that aimed to determine social media use among students who attend vocational
higher education institutions and their views on social media, most of the students reported that they
had a social media account, while very few did not. In a similar study, 65% of students stated that they
had social media accounts (Kobak & Bicer, 2008). Most students had a social media account for more
than 4 years, while certain others had a social media account for 3-4 years, less than 1 year and for 1-2
years. Similar findings were reported in a study by Balc1 and Golcii (2013). In that study, it was found
that college students mostly had a Facebook account for 3-4 years. That was followed by those who
used the network for 1-2 years, and for 5 years or more. Furthermore, it was concluded that there were
students who used Facebook for less than a year, albeit a few. Kéroglu and Tutgun Unal (2013), on the
other hand, found that pre-service teachers mostly used social media networks for 3-5 years; however,
the rate of those who used it for more than 5 years and those who used it for 1-3 years were similar.
Akyazi and Tutgun Unal (2013) found that the vast majority of students have been using social
networks for more than 3 years, and there were a few students who have been using social networks
for less than 1 year. The review of the frequency of social media use by the students demonstrated that
they accessed the social media more than once every day, followed by once a day, more than once a
week and once a week access frequency. Previous studies reported similar results that the students

mostly accessed social media accounts more than once every day (Balc1 & Golcii, 2013; Balel & Tiryaki,
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2014; Vural & Bat, 2010). Students reported that they frequently spent 11-30 min. on social media,
followed by 5-10 minutes, 6 minutes and more, and 31-60 min. Pempek, Yermolayeva and Calvert
(2009) determined that students spent an average of half an hour on social media. U¢ak and Cakmak
(2010), on the other hand, determined that students spent 1-3 hours every day on social media. When
asked about the environments they used to access social media, the students mostly stated that they
preferred to access at home, followed by everywhere with a wireless network, and other
environments, and a few stated that they accessed social media at internet cafes. When asked about
the devices they used to access social media, it was observed that students mostly preferred mobile
devices and desktop and laptop computers to a lesser extent. It was observed that the students most
frequently accessed Instagram and Facebook social media accounts. Akg¢ay (2011) concluded that 82%
of the students had Facebook accounts in a study. The students reported that they mostly used social
media to communicate, follow the daily news and get information, as well as spending spare time /
due to boredom, follow their friends, share photos, develop a social environment and have fun. In
similar studies, it was determined that the social media was used to develop a social environment,
creating a digital environment for the users, to utilize the social media as a training and
communication tool, to find new friends, to get new information, to relieve daily stress, to relax, to
spend time, to preserve offline partnerships, to communicate, to play games, to earn money, to be
known and to get to know others, to share ideas with others, to examine the lives of the people and
friends of interest, to conduct research for projects/assignments, to sustain communications with
existing friends, to share objects (videos, pictures, etc.) that they like, to participate in groups of
interest, to communicate with family members, to follow educational groups and activities, to
improve foreign language skills, to encounter current, different information and ideas, to send and
receive instant messages, to read the posts of others, to upload photos and to view the photos of
spouse/friends, to conduct entertainment and listening activities, and to chat (Akgay, 2011; Akyaz1 ve
Unal, 2013; Bala ve Golcii, 2013; Bala ve Tiryaki, 2014; Correa, Hinsley ve Zuniga 2010; Folaranmi,
2013; Haase ve Young, 2010; Hazar, 2011; Karal ve Kokoc, 2010; Keles ve Demirel, 2011; Kujath, 2011;
McCool, 2011; Mihai ve Aleca, 2012; Odabas;, Misirly, Giiniing, Sahin Timar, Ersoy, Som, Donmez,
Akgay ve Erol, 2012; Pempek, Yermolayeva ve Calvert, 2009; Stanciu, Tutgun Unal ve Katmer
Bayrakli, 2014; Subrahmanyam, Reich, Waechter ve Espinoza, 2008; Tutgun Unal ve Koroglu, 2013;
Ugak ve Cakmak, 2010; Vural ve Bat, 2010; Yigit, Alev ve Cavdar, 2010; Wright, 2010). Students
counted rapid access to information, rapid access to news and communication with far away
individuals among the benefits of social media access. Furthermore, they also mentioned the
entertainment and socialization benefits. In their study, Kobak and Biger (2008) reported that

Facebook offered the possibility to distance and relieve individuals from the stress of daily life. On the
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other hand, the students reported that the social media access led to loss of time, dependency, hazards
that could be caused by malicious people and software, and social and health problems. Previous
studies demonstrated that the use of social media could lead to several negative consequences in
certain cases. Generally, these negative consequences included a reduction in real life communities,
poor academic performance, poor quality of sleep, relationship problems, a decrease in academic,
social and entertainment activities, leading to personal problems, poor sleep quality, loss of time and
asocial behavior, as well as diverging individuals from the objective to use social media networks
(American Psychiatric Association, 2000; Choi, Son, Park, Han ve Kim, 2009; Kobak ve Bicer, 2008;
Munezava, Kaneita, Osaki, Kanda ve Minowa, 2011; Turan ve Goktas, 2011). While students
mentioned that they felt nothing when they could not access social media accounts, some students
stated that they experienced anxiety, sadness, and boredom since it was possible that someone had

stolen their social media accounts, and they felt bad, were frustrated and irritated.

Based on the findings of the present study that investigated social media use by vocational college
students and their perceptions on social media, new regulations and adequate programs should be
developed to improve educational use of social media and to improve student achievements.
Furthermore, to prevent the loss of time caused by social media access, the awareness of the students
on educational activities should be raised to rival entertainment activities in social media. In addition,
students should be motivated to develop social relationships on social media, which plays an

important role in contemporary socialization efforts.
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