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A nwmber of issues which have proved to be influential 
i n  theproduction and consumption of fashion products 
are adentified TJze importance of such factors as fema- 
le emancipation, the increased influence of the youth 
market, changing social attitudes, and the increased 
applicability of mass communication and mass manu- 
facturing is recognised. A small number of issues rela- 
ting to international trad6 in  textiles and clothing are 
also outlined. 

1. INTRODUCTION 
During the course of the twentieth centuiy a num- 

ber of impoi-tanat events and factors have revolutioni- 
sed production, influenced design and stimulated trade 
in textiles and clothing at both national and internati- 
onal levels. The impetus for change seems to have been 
initiated at the time of the Industrial Revolution which 
witnessed the mechanisation of spinning and weaving, 
the increased capital intensity of production, dramatic 
increase in output/machine, the introduction of the fac- 
tory system and a wide range of accompanying econo- 
mic and social changes. The objective of this paper is to 
identify the more impol-tant economic, social and tech- 
nological issues which have been the determining fac- 
tors in the production ancl consumption of fashion pro- 
ducts during the twentieth centuiy. 

2.SOCIAL AND ECONOMIC FACTORS 
INFLUENCING FASHION CHANGE 

Fashion change has been considered as a reflection 
of the prevailing social and economic climate. Bailey 
[1988], for example, proposed that fashion in clothing 
and in many other commodities, "..........reflects econo- 
mic growth and social progress" [Bailey 19881. 

It is evident from much of the literatwe that many 
observers hold a similar opinion, expressing support 
for the nation that fassion change is affected by a nati- 
on's economic performance [Flugel, 1966; Greenwood 
and Murphy, 1978; Sproles, 19791. For example, econo- 
mic growth and increasing wealth have been conside- 
red to accelerate the pace of fashion chnage, whereas 
high levels of unemployment and inflation have been 
regarded as anhibiting factors iu the process of fashion 
change. 

It has been proposed that many past social and cultu- 
ral changes have been reflected in the popular garment 
styles of the respective periods. Polhemus and Proctor 
El9781 and Flugel [I9661 proposed that fashion change 
is symbolic of changes in our wider social environ- 
ment. Blumer [1969], for example considered that fashi- 
ons are chosen from a number of possible alternative 
styles, and that those styles which most appropriately 
reflect the prevailing or incipient tastes and attitudes 
of a population will be fashionable [Blumer, 19691. Fe- 
male emancipation, youth, changes in social attitudes, 
mass communication and social mobility are anlong 
the most common factors which have been proposed to 
have had a notable effect on the stylistic nature of clot- 
hing fashions in recenr times. 

Over the past few decades, Afis-Nomen have beco- 
me increasingly integrated into many social spheres 
which have traditionally heen dominated by men. Le- 
gislative changes in many countries have made many 
social apheres such as education, employment, and 
even politics more accesible to women. The womwn's 
movement, manifested in the principles of sexual equ- 
ality and economic independence, has been wieved as 
influencing a shift to more functional forms of dress for 
women [Horn and Gurel, 19811. Modern convenience 
equipment, yhich allows a certain amount of frredom 
from domestic duties, and the social acceptance of the 
working mother have undoubtedly enhanced the fee- 
ling of female emancipation. These factors, together 
with the increased interest in leisure activities @owe, 
19891 and the improved accessibility to spedier forms of 
travel, have contributed to a shift towards more casual 
and practical clothing styles. 

Demographic change has been credited with shif- 
ting the emphasis of fashion in many countries. For 
example, during the nineteen fifties, in much of Wes- 
tern Europe, when teenagers emerged for the first ti- 
me as an impoi-tant social force, their influence was 
felt in many fields. Aided by full employment, and free 
from the financial responsibilities which constrained 
their parents'expenditure, the teenage income was ab- 
sorbed in a market saturated with consumer goods. 
pavis, 19901 noted that the post-war teenager (in the 
UK) had, ".......for the first Lime, a substantial amount 
of money to spend on 'luxuries', and could dominate 
the market in many sectors of the burgeoning leisure 
industry" [Davis 19901. Studies conducted on teenage 
spending reported that large proportions of their inco- 
me were spend on clothing, ancl footwear, pop recprds 
and in cinemas and dancehalls pavis, 19901. One field 
in particular where the extent of teenage influence was 
clearly manifested was the fashion industiy. Rrennink- 
meycr [1969]commentecl that: "Since the Second World 
War, fashion has become exceedingly young" [Bren- 



Buyazlda, moda olan iiriinlerin iire- 
tim ve tiiketimleri iizerinde etkili 
olan buzz olgular nitelenmekte, ka- 
d m  ozgiirl@ii, gen~lere yonelik pa- 
zarzn artan etkisi, kitle iletigimi ve 
kitlesel iiretimin artan uygulannbi- 
lirligigibi faktorlerin onemi belirtil- 
mektedir. Ayrzcn, uluslararasl tek- 
stil ve h a m  giyim ticareti ile iligkili 
bir k a ~  s o n q  da ana hatlarzyla ifa- 
de edilmektedir. 

1. G I R I ~  
Yirminci yuzyil igerisinde bazi 

onemli olaylar ve faktorler uretim- 
de buyiik deggiklige yo1 agmig, tasa- 
rim1 etkilemig, tekstil ve hazirgiyim 
ticaretini hem ulusal, hem de ulus- 
lararasi duzeylerde kamgilamigtlr. 
Deggimdeki hizlanmanin Endustri 
Devrimi sirasinda baglatildi$ gorul- 
mektedir. Bunlar, iplik egrmenin 
ve dokumanin mekanizasyonu, ka- 
pita1 yo&n uretimin artlnlmasi, 
makina bagina giktida gok buyiik ar- 
b g ,  fabrika sistemine gegig ve genig 
bir alanda ekonomik ve sosyal de@- 
gikliklerin birarada meydana geligi 
geklinde gozlenmigtir. Bu yazlnin 
amaci, yirminci yiizyl boyunn ba mo- 
da olan urunlerin uretilmeleri ve tu- 
ketilmelerinde belirleyici faktorler 
olarak ortaya pkan onemli ekono- 
mik, sosyal ve teknolojik olugumla- 
ri incelemektir. 

2.MODANIN D E ~ I ~ I M I N D E  
E T ~ L ~  OLAN SOSYAL VE 
EKONOMIK FAKTORLER 

Madanin deggimi hukum suren 
sosyal ve ekonomik iklimin bir yan- 
simasi olarak ele alinmaktadir. 0 r -  
negn Bailey (1988), hazir giysi ve 
diger pek gok ticari egyadaki moda- 

nm "...ekonomik buyiimeyi ve sos- 
yal geligmeyi yansitti@niM ileri sur- 
mugtur. 

Literaturun pek gogunclan da an- 
lagildi$ gibi gok sayicla gozlemci, 
modanin deggiminin ulusal ekono- 
mik performanstan etkilendig go- 
rugunu destekleyen ifadeleriyle, or- 
tak bir dugunce yapisina sahiptirler 
Flugel, 1966; Greenwood ve 
Murphy, 1978; Sproles, 19791.0rne- 
a n ,  ekonomik buyiimenin ve artan 
zenginlign modanin deggim hizini 
artirdi@ dugunulmekte; ote yan- 
dan, yiiksek duzeylerdeki igsizlik ve 
enflasyonun moda deBgim prose- 
sindeki sinidayci faktorler oldukla- 
n kabul edilmektedir. 

Ge~irilmig bir gok sosyal ve kultu- 
re1 deggikliklerin yansimalarinin 
kendi sure~lerindeki populer giysi 
stillerinde goruldugii ileri surulur. 
Polhemus ve Proctor (1978) ve Flu- 
gel (1966), modanin deggiminin da- 
ha genig sosyal ~evremizdeki de@- 
gikliklerin bir sembolu oldugunu 
ifade etmiglerdir. 0rnegn Blumer 
(1969), modalarin belli sayda olasi 
alternatif stilleii arasinclan segildik- 
lerine, gogunlukla ge~erli olan ya 
da yeni baglayan eglimleri veya bir 
toplumun davraniglarini uygun ge- 
kilde yansitan stillerin moda olduk- 
larina dikkat ~ekmektedir. Kadin 
ozgiirlugur, genglik, sosyal davranig- 
lardaki deggmeler, kitle iletigimi 
ve sosyal devingenlik, son zaman- 
larda h a m  giyim modalannin sti- 
listlik yapisi uzerinde dikkate deger 
etkileri oldurn ileri surulen en yay- 
gm faktorler arasinda yer alirlar. 

Son birkag on yil boyunca kadin- 
l a m ,  aligilageldi$$ bigimde erkekle- 
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rin egemen olduklarl gok saydaki 
sosyal alanla artan oranda butun- 
legtikleri gorulmugtiir. Pek gok ul- 
kenin kanunlanndaki deggiklikler, 
egtim, istihdam ve hatta politika gi- 
bi sosyal konulan bayanlarin daha 
kolay etkili oabilecekleri hale getir- 
migtir. Kadin hareketleii ile ortaya 
konan cinsel egitlikve ekonomik ba- 
@msizllk prensipleri, bayan giysile- 
rinin daha fonksiyonel formlara 
kaymasinda etkili olmuglardir 
[Horn ve Gurel, 19811. 

Evde yapilmasi gerekli iglere bel- 
li olgude ozgiirluk saglayan modern 
konfor cihazlari ve galigan annenin 
sosyal anlamda kabulu, kadln oz- 
@rlu@ konusundaki duyarlili$ 
guphesiz ki fazlalagtumigtir. Bu fak- 
torler, bog zaman aktivitelerine ar- 
tan ilgi @ouse, 19891 ve daha hlzh 
yolculuk bigimlerine ulagmay sag- 
layan geligmig imkanlarla birlikte, 
bayan hazir giyiminin deggen yapi- 
sinda onem tagimakta, daha giin- 
luk ve pratik giysi stillerine i!o@ 
gidige destek olmaktad~r. 

Toplum istatistiklerindeki bir de- 
ggiklik, go& ulkede moda anlaygi- 
nin deggmesiyle desteklenen birya- 
pida olmugtur. 0 r n e a n  1950% yil- 
larda Bat1 Avrupa'nin go& bolge- 
sinde yetigen gen~lik ilk kez onemli 
bir sosyal g i i~  olarak oitaya g.ikt~$ 
zaman, bunun etkileri pek ~ o k  alan- 
da hissedilmigtir. Tam istihdama 
kathsi bulunan ve ebeveynlerin 
harcamalarini zorlayan finansal so- 
rumluluklardanetkilenmeyengeng 
l ign geliri, tuketim egyalariyla do- 
yurulmug bir pazarda absorbe edil- 
migtir. Davis (1990), savag sonrasl 
genglign (fngiltere'de) ilk kez luk- 
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ninkmeyer, 19691. 
By the 1960's, fashion magazines no longer portra- 

yed an elegant, sophisticated ideal, but adopted a youn- 
ger generation of models to display the latest fashions, 
often in animated poses. The magnetism of the youth- 
ful look was ubiquitous. Hardy Amies commented that 
the over-riding objective of the couturier was to make 
his client: 

".....look as young as possible" [Amies, 19641. The inf- 
luence of the youthful idea was probably most evident 
in the trend towards more casual clothing, the adopti- 
on of trousers by women in the nineteen fifties, ind in 
the trend towards shorter skirts in the nineteen sixti- 
es. 

One of the most influential fashion designers of the 
1960's was Maly Quant, who had opened her first reta- 
il outlet (named "Bazaar") in 1955 and her wholesale 
company in 1963. She was a young British designer 
whp responded effectively to the widely felt need 
among young women in Britain for innovative and 
anexpensive clothes. At the time, her most charateris- 
tic design welw regarded by the older generation as too 
provocative. 

The change in emphasis to a more youtf~d look was 
characterised by the fashion models of the day. Twiggy 
(Lesley Hornby) became established in the mid-1960's 
and dominated British fashion images in the latter half 
of that decade. FIEr slight, rather boyish and adoles- 
cent figure established a new "ideal" shape among the 
fashion conscious consumers of the day. 

The influence of the pop music industiy should not 
bc undercstinmted. In the 1960's the Beatlas cncoum- 
ged the adoption of more casual and colourful clothes 
among younger men. Their immense popularity ensu- 
red that their influence on fashion was considerable. 

An important product development to have occnr- 
red in more recent times has been induced through the 
increased interest in physical in more recent times has 
been induced through the increased interest in physi- 
cal fitness; this has induced many people to take up re- 
gular jogging and as a result sportswear has become 
fashionable for both casual and dress wear. 

Mass communacation and increased personal mobi- 
lity have increased the rate at which information on fas- 
hion products diffuses through society to reach all po- 
tential consumers simultaneously. Fast and efficient 
distribution and transportation provides speedy servi- 
ce, delivering the latest fashions to retail outlets, nati- 
onally and internationally. As a result, and contraiy to 
the classical perspective of fashion adoption [Veblen 
18991, it would'al~pear that influential andividuals, or 
fashioii leaders, have in more recent times, emerged 
from all socioeconomic class [King, 1963, Grindereng, 

19671. This perspective of fashion adoption has gained 
widespread support in the literature [e.g. Sproles, 
19811 and would seem to be the most persuasive axpla- 
nation of fashion adoption in the 1990's [Hann and 
Jackson, 19871. 

There has been a dramatic change in the role of the 
consumer. Today, consumer wants (not needs) are con- 
ditional by fabric aesthetics, fabric quality, fabric per- 
formance and comfort; this changed emphasis has put 
increased pressure on textile and clothing manufactu- 
rers worldwide. 

3.TECHNOLOGICAL AND ECONOMIC 
FACTORS INFLUENCING 
FASHION PRODUCTIO?: 

During the early twentieth centuly internaional tra- 
de4 in textiles and clothing was dominated by industri- 
alised European producers, who held captive markets 
in their colonies. Since 1945, the industrialisation of 
many other countries has taken place, with textiles 
and clothing production becoming a high priority. 
Examples include Poitugal, Hong Kong, Turkey and 
Taiwan. By the 1980's such countries were among the 
world's major textiale and clothing producers. By the 
late 1980's fi~@her countries began to emerge as impor- 
tant producers. Examples include Indonesia, Pakistan, 
Malaysia, India and Thailand. Over the course of the 
past few decades, the rate of growth of the newer texti- 
le industries has been restricted by international regu- 
lations and agrrements (e.g. the Multi-Fibre arrange- 
ment), as well as independent protective measures in- 
troduced at national levels. Some import growth from 
lowerkost sources has beeii facilitated by market corn- 
petition between retailers in the highercost more matu- 
re industrialised countries. 

The increased use of man-made fibres and the intro- 
duction of further radical innovations in textile proces- 
sing technology, such as open-end spinning and shutt- 
leless weaving systems has transformed the industiy 
during the course of the twentieth centuiy. Synthetic 
fibres, particolarly polyester, have found a ready mar- 
ket acceptance woldwide, even in veiy hot countries, 
such as India, due to the inherent easy-care propeltics 
and durability of such fibres in fabric form. Innovati- 
ons in knitting, printing, dyeing and finishing have 
benn of great importance, not only in terms of improve- 
ments in machine procutivity but also in terms of im- 
proved durability, quality and coinfoit. Probably the 
grpatest revolution in the design of textiles and clot- 
hing-has been the introduction of computer-aided de- 
sign (CAD) and computer d e d  manufacture (CAI J)  
systems. 

The major retailing organisations in the main consu- 
ming countries have been a major driving force in sour- 
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se harcanan onemli bir miktarda 
paraya sahip olduDna ve filizlenen 
bog vakit endustrisinin pek qok sa- 
hasinda pazari yonlendirdiane dik- 
kat qekmektedir. Yetigen genqlian 
harcamalari hakkmda bilgi veren 
pligmalar, bu kesimin gelirinin bu- 
yiik kismini giysi, ayakkabi, pop ka- 
setleri ile sinema ve dans salonlari- 
na sarf ettiklerinden soz etmekte- 
dir. Genqlian etki derecesinin net 
olarak goruldu@ bir alan da ozellik- 
le moda endustrisi olmugtur. Bren- 
ninkmeyer (1969)'in ifadesiyle "I- 
kinci Dunya Savagi'ndan itibaren 
moda agiri olqude gen~legmigtir." 

196071ardan itibaren, moda dergi- 
leri zarif ve sofistike bir ideali go- 
riintulemeyi daha fazla surdurme- 
mig; buna kargin son moda olarak, 
qo@nlukla canli bir tarzda olan, da- 
ha genq bir neslin modellerini tanit- 
ma yolunu benimsemigtir. Genclik 
dolu gorunugiin qekim giicu g e n i ~  
bir alana yaylmighr. Hardy Amies 
(1964), terzilerde hakim olan gorii- 
gun mugterilerini "olabildiance 
genq gosterme" tarzinda oldu@nu 
ifade etmigtir. G e n ~  gorunug kavra- 
minin etkisinin belkide en buyuk 
kanitlari, daha giinluk giysiye dog- 
ru olan ealim, 1950'lerde bayanlar 
tarafindan pantolanun benimsen- 
mesi ve 1960'larda daha kisa etekle- 
re do@u kaygdir. 

1960'lann en etkili modacilarin- 
dan biri olan Maiy Quant, "gargi" di- 
ye adlandirdia ilk perakende yerini 
1955'de ve toptan satq firmasini da 
1963'de a~migtir. Kendisi, fngilte- 
re'deki genC bayanlar araslnda yay- 
gm olarak ihtiyaq duyulan yeni tar- 
za ve pahali olmayan giysilere bu- 
y t ~ k  ol~ude cevap vermig, genq bir 
fngiliz tasarimcisiydi. 0 siralarda 
en karakteristik tasanmlan, daha 
yagli kugak tarafindan agiri tahrik 
edici bulunmugtur. 

Daha geng. bir goruntuyii vurgu- 
layan deagiklik, @nun unlu model- 
leri tarafindan da karakterize edil- 
migtir. Twiggy (Lesley Hornby) 

1960'lann ortasinda taninmig ve bu 
on ylin sonraki yarisinda 1ngiliz 
Modasi imajina hakim olmugtur. fn- 
ce, oldukqa oglansi ve adolesan figii- 
ru gunun moda bilincine sahip olan 
tuketiciler arasinda yeni bir ideal bi- 
qim olugturmugtur. 

Pop muzik endustrisinin etkisi 
de hafife alinmamalid~r. 1960'larda 
Beatles daha giinliik ve renkli giysi- 
lerin genq erkekler arasinda kabul 
edilmesinde cesaretlendirici olmug- 
tur. Muazzam ol~udeki unleri, mo- 
da uzerinde dikkate deger olqiide et- 
kilerinin olmasini saijllamighr. 

Daha yalun zamanlarda onemli 
bir urun geligiminin ortaya ~ilugi, fi- 
ziksel form tutmaya artan ilgi saye- 
sinde olmugtur; bu, pek ~ o k  insan~ 
duzenli kogu yapmaya yonlendir- 
mig ve sonuc olarak spor giyim, 
hem giinluk hem de itinali giysiler- 
de moda olmugtur. 

Kitle iletigimi ve artan bireysel 
deggkenlik, moda uiiinler haklun- 
daki bilgilerin toplumun tum potan- 
siyel mugterileiine do@u ayni anda 
yaylmasi h m n ~  arhrmigtir. Hizh, 
etken bir daatim ve nakil, en son 
modanin perakende sahg yerlerine 
gonderilmesinde, yui-tiqi ve ulusla- 
rarasi duzeyde h~zli servis olanaa 
saglamaktad~r. Sonu~olarak, moda- 
nin benimsenmesindeki klasik ba- 
lug aqisinin aksine peblen, 18991, 
qok daha yalun zamanlarda bu ko- 
nuda etkili kimselerin ya da moda- 
nin onculerinin her turlu sosyo-eko- 
nomik slniftan gelen kigiler olarak 
ortaya pktiklari gorulmektedir 
[King, 1963; Grindereng, 19671. Mo- 
danin benimsenmesindeki bu pers- 
pektif, literaturde genig bir destek 
bulmugtur [ ~ r n e g n ,  Sproles, 19811 
ve 1990'larin en inandirici tanimla- 
mas1 olarak gorulmektedir [Hann 
ve Jackson, 19871. 

Tiiketici rolunde oldukp buyiik 
bir deggme soz konusudur. Bugiin 
tuketici istekleri (veya gereksinme- 
leri), kumag estetia, kumag kalite- 
si, kumag peiformansi ve konfor 

gartlarini iqine almaktadir. Bu dea- 
gen vurgu, tekstil ve h a m  giyim 
ureticileri uzerinde dunya qapinda 
artan basluyl ortaya koymaktadir. 
3. MODA URET~MINI ETKILE- 
YENTEKNOLOJ~ KVE EKONO- 
MIK FAKTORLER 

Yirminci f izylm baglarinda 
uluslararasi tekstil ve hazir giyim ti- 
caretine kolonilerindeki esir pazar- 
lanm elinde bulunduran endiistri- 
legmig Avrupali ureticiler hakim 01- 
dular. 1945'den itibaren, diger pek 
cok ulkenin endustrilegmesi gerqek- I 
le~irken, tekstil ve hazir giyim ure- 
timleii de biiyiik oncelik arz eder 
hale gelmigtir. ~ rnek le r i  Portekiz, 
Hong Kong, Turkiye ve Tayvan'- 
dir. 1980'lerde bu gibi ulkeler dun- 
yanin buyiik tekstil ve hazir giysi 
ureticileri arasinda yer almiglar, 
1980'lerin sonlanndan itibaren da- 
ha bagka iilkeler de onemli uretici- 
ler olarak ortaya qkmiglardir. Bu 
ijlkelere ornek olarak Endonezya, 
Pakistan, Malezya, Hindistan ve 
Tayland verilebilir. Son bir k a ~  on 
ylllik donem zarfinda, daha yeni 
tekstil endustrilerinin geligme hiz- 
lan, ulusal duzeylerde yiirurliige so- 
kulan baii;lmsiz korumaci tedbirle- 
rin yanl sira, uluslararasi duzenle- 
meler ve anlagmalarla da sinirlandi- 
rilmigtir [brnean Multi Fibre Ar- 
rangement Coklu Lif Anlagmasi gi- 
bi]. Duguk maliyetli kaynaklardan 
olan ithalatin bir miktar buyiimesi, 
daha yiiksek maliyetli ve qok daha 
fazla endustrilegmig ulkelerdeki pe- 
rakendeciler arasinda varolan pa- 
zar rekabeti sayesinde kolaylagmig- 
tir. 

Suni ve sentetik kokenli liflerin 
artan kullanimi ve tekstil proses 
teknolojisinde daha ileri radikal ye- 
niliklerin sunulmasi, aq~k-uq egr- 
meciliande ve mekiksiz dokuma 
sistemlerinde oldu@ gibi, yirminci 
yiizyl suresince sanayinin deggimi- 
ne neden olmugtur. Sentetik lifler 
(ozellikle polyester), Hindistan gibi 
SIC& bir qok ulke dahil, tagidiklan 



cing suppliers who can produce products at critical pri- 
ce points and ender the restraints imposed by quality 
consistency and delivety scheduling. From the view po- 
int of the manufacturer a number of conditions are pro- 
ving to be impoi-tant determinants of profitability du- 
ring the 1990's. An over-supply situation is present in 
most markets, allowing buyers to be more selective in 
the sourcing of products. A contunious upgrading of qu- 
ality consistency and stricter delivery scheduling is evi- 
dent. A generally faster response time to fashion chan- 
ge is now required and the number of smaller orders 
and shorter runs has increased. 

The distrisution in machine capacity and output, in 
both textiles and clothing, has been progressively mo- 
ving in favour of industrialising countries rather than 
mature industrialised countries. Whilst it may be ex- 
pected that expoit trade will move to the lewer cost in- 
dustrialising countries, there are two important fac- 
tors which continue to favour the higher cost countries 
to invest in the latest technology in order to maximise 
output speeds, and to facilitate automatic handling and 
contunious operations, thus cutting down on expensi- 
ve labour costs. Secondly the geographical proximity of 
the higher cost countries to the major fashion consu- 
mers has enabled a speedy response to the ever-chan- 
ging requirements of dynamic markets. 

The production of smaller batches and the installati- 
on of specialist machinery, particularly within the finis- 
hing area, is proving to be increasingly impoi-tant. The 
implementation of realistic design policies together 
with active marketing and selling are proving to be vi- 
tal for success. 

4. IN CONCLUSION 
Probably the most influential developments in the 

fashion industiy during the past few decades have be- 
en firdtly the increasing importance of the youth mar- 
ket and secondly the necessity for manufacturers to res- 
pond quickly to an increasingly dynamic fashion mar- 
ket. Procuction of both textiles and clothing has been 
progressively moving towards lower to medium cost co- 
untries. The incresing demand from buyers in the prin- 

cipal fashion consuming markets for high quality, high 
performance, well designed products, produced at  the 
right time, at  the right quantity and at  the righ price le- 
vels is indicative of the changes that can be expected in 
the future. 
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kolay kullanim ozelliMeri ve kuinag 
formundaki dayanlkllklari yiizun- 
den dunya qapinda revagta kabul 
gormuglerdir. orme, bash, boya- 
ma ve bitim i~lemlerindeki yenilik- 
ler, yalniz makinalarin uretim du- 
zeylerindeki geligmeler baklmln- 
dan degl, aynl zamanda dayanikll- 
lik, kalite ve konfordaki geligmeler 
bahmindan da biiyiik onem arz et- 
mektedir. Belki de, tekstil ve hazlr 
giyim tasarlmindaki en biiyiik clev- 
rim, bilgisayar destekli tasarim 
(CAD) ve bilgisayar destekli uretim 
(CAM) sistemlerinin takclim edil- 
meleri olmugtur. 

Belli bagli tuketici iilkelercleki bii- 
yuk perakende organizasyonlan, 
urunlerini kritik fiyat noktasinda 
ve kalite uygunluN ile sevk tarihi- 
nin belirledig kisitlamalar altmda 
ureten ureticilerin kaynak olarak 
kullanllmalarlnda buyiik bir sevk 
edici giiq olugturmaktadlrlar. fma- 
latqilar aps~ndan bahldlanda, bazl 
saitlar 199071ardaki karlihan belir- 
leyici onemli faktorleri olarak ol-ta- 
ya pkmaktadir. Agiri arz durumu, 
miigterilere urunlerin temininde 
daha seqici olma olanaa veren, bu- 
giin pek ~ o k  pazarda soz konusu 

olan durumdur. Kalite diizeyinin 
devamli yiikselmesi ve daha kesin 
sevk tarihleri bunun delilleridir. 
Genellikle giinumuzde mocla cleggi- 
mine daha hizli cevap verebilme du- 
rumu aranllmakta, daha kiiquk si- 
pariglerin ve daha kisa iiretimlerin 
says1 ai-tmaktadir. 

Makina kapasitesi ve pktinin da- 
Bliml, hem tekstil hem cle hazlr gi- 
yimde sanayilegmesini tamamla- 
mig ulkelerden ziyade sanayileg- 
mekte olan favori ulkelere clogru gi- 
derek kaymaktadlr. fhracata yone- 
lik ticaretin duguk maliyetli endus- 
trilegmekte olan ulkelere clogru ha- 
reket edece@ beklenirken, yuksek 
maliyetli endustrilegmig iilkelerin 
tercih edilmelerinin devainincla iki 
onemli neden bulunmaktadir. Mali- 
yetin daha yuksek oldu@~ bn ulkele- 
re yonelmede ilk neclen, iiriin qikti 
hlzini maksimize edebilen, otoma- 
tik phgmayl ve kesintisiz (siirekli) 
iglemleri kolaylagtwan en son tekno- 
lojiye yatirim yapilmasl ve boylece 
pahali igqilik maliyetleri iizerincle 
dugus saglanabilmesidir. kincil ola- 
rak, yiiksek maliyetli ulkelerin bu- 
yiik moda tuketicilerine bolgesel ya- 
hnliklan, dinamik pazarlarln her 

c1ea;;i;;en istegne hizh cevap verme 
olana@ni saglamaktadlr. 

Daha kuqiik paltilerin uretimi 
ve qok ozellikli makinalarin tesis 
, eclilmesi, ozellikle terbiye alaninda 
ai-tan oranda onem arzetmektedir. 
Yiiksek kalite kontrol standai-tlan- 
na artan oranda ihtiya~ duyulmak- 
tadir. Gerfekqi tasarlm politikalan- 
nin yiiriitulmesi, aktif pazarlama 
ve satigla bidikte, bagari iqin hayati 
onem taglmaktadlr. 
4. SOMUC 

Son bir k a ~  on ylllik donem i~er i -  
sinde moda endustrisindeki belkide 
en etkili geligmeler, ilk olarak genp 
lere yonelik pazarln artan onemi ve 
ikincil olarakureticiler icin a i b n  di- 
namizmdeki rnoda pazarina 111zli ce- 
vap verebilme gereklilig olmugtur. 
Hem tekstil hem cle hazir giyim ure- 
tinii giderek claha duguk, oi-ta mali- 
yetli ulkelere dogru kaymaktadlr. 
Baglica moda tuketicisi pazarlarda- 
ki miigterilerin, yiiksek kalite, yiik- 
sekverimlilik, iyi tasadanmig urun- 
ler, dogru zamanda, dogru miktar- 
da ve dogru fiyat duzeyinde uretim 
konularlnda artan talepleri, gele- 
cekte olmasi beklenen de@giklikle- 
rin bir gostergesidir. 




