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PROSPECTS
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Abstract |

At Lisbon, in March 2006, the European Council set the Union a new
strategic gool 1o be reached by 2010 “t0 become the mast competitive and
dynamic knowledge-based economy in the world, capable of sustainable
economic growth with more and better joby and greater sociat cohesion.”
In order to realise this ambitious goal two subseguent action plans have
Been put into practice that set out roadmaps of what Is 1o be done and by
when: The eEurope 2002 Action Plan, endorsed by the EU leaders at their
Feira summit in Jupe 2000 and cEurepe 2003 Action Plan, approved by the
Et/ leaders in Seville in June 2002, Thix paper is going tv make o general
assessment of ¢Europe within the framework of these two Action Plans, by
explaining the goals, evaluating the achievements, underlining the
challenges and explaining the prospects for the future,

Introduetion

“eEurope s a politicad iniriative to ensure the European Union Jully
benefity for generations to come from the changes the Information
Society is bringing. These changes, the most significant since the
Industrinl Revolution, are far-reacking and global They are not just
abaut technology. They will affect everyone, everywhere,

Bringing communities, both rural and urban, closer together,
creating wealth, sharing knowliedge, they have huge poteniial to
enrich evervone’s lives,

Managing this fransformation represents the ceniral economic and
social chullenge for the Union, It will impact profouwndly on

" Associate Prof. D, Director of Akdeniz University Ceatre for Strategic Research,
and Associate Dean of the Facalty of Heonomics and Administrative Sciences




Enropean omplovment, groncth ond productivity for the next five
years and for decades aftenwarnds,

eEurope is (ntended 1o aceelerate positive chenge in the Urion, B
alms ab ensuring this change tewards the Iafprnsadion Soviete i
coltesive, net divisive, Integrating, notfragmenting, An opportunity
nat a threal. In essence. eburope ains ar bringing ihe benelils of the
Informearion Sociery 1o the reaeh of Gl Ewrapeans,™

The Drgital Reveolution of our timos iy often regarded av a transformation
which is comparsble o the Industrial Revolsiion of the 18" and 9%
copturios, No pue ean deny that the Internet has changed many napests of
our Bives, be it in the private or the public domain. Infermation echaologies
have given human beings the grest opporunity of avercening Darriers
related to time and distance.

Today the challenge for all societies, whether developed o i}mcia}pizi” 3 L0
become & truly knowledge-based economy, s necessary o join the Digital
Rﬁ:mizz?m& "But like all revolitions, some people will remain antouched by
e winds of chango. Obvious baricrs to vhange are imurmountable poverty
that continnes 1o plague countries, ¢ivil and milttary strife and socio-pittturat
copyvictions that prevent open aceess o the Internet. ... The ahility 1o join the
Digital Revelution 1s a reflection of a nution's coltural and polivical bistory,
of s stability and s economy and, uinmtely, of e dewrmination of i
leaders and the faith of its paople.™

Lagming hehind the Unned Simtes m the maed phises of the Digw
Revolution in the nineties. European losders decided to catch up of the
beginning of the 217 century, by “chamuelling offors ot regional. national
and Bwropean levels fo ensure thar the digital eoonomy brings bonefis 1o alt
European citizens and o put a Furopean stemp on the Interet,”™

Ay Lishon, i March 2000, the European Council set the Ulmion 2 new
strufegic goal to be reached by 200 "o become the mosr comperitive and
dynamic knowledge-bused economy in the world, capubls of susiginubie
econoinic growth with more and beiter jobs wid greater social cohesion ™

Prive o this doclarwtion hy the Furoponn Ocancil the b
Comsiasion had i<’z£§§2< e the busie outline Yor sBurope i December i*l“ N
{ator on, thers were twva subsequent action plans that have mt out roadmaps
of what i% fo he disize By when: sharone 2007 Action Plan,” endorsed by thg
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Bl ieadcra at their Peira summit in June 2000 and eEurope 2005 Adlion
Plan, approved by BU leaders in Seville in June 2002,

This paper is going to make a general assessment of eBurope, by explaining
the goals and evaluating ihe achievements so far, within the framewaork of
these two Action Plaps. First, eBurope 2002 will be tackled by explaining
the goals, analysing the achicvements and underlining the challenges. Then
the objectives of ¢Europe 2003 will be put forward as prospects for the
future of micrmation society in Europe.

eEurope 2002: Goals, Achievements and Chaillenges

The ongoing global transformation {rom industrial to infermation saciety
has produced what is offen termed as the “sew economy™, which brings new
opportunities for growth and employment . The European Commnission
tackled the dynamigs of the new ceonomy as follows:

*Digital rechnologies make accessing, processing, storing and
transmitting information increasingly cheaper and easier. The sheer
scale of information availabie creqtes huge opportunities for its
expivitation through the developmens of new producis and services,
Transforming digital information inte economic and social value is
the basis of the new economy, creating new industries, changing
ethers and profoundly affecting citizens” lives. Enierprises in aill
sectors ure starting io transforns their business into e-business -
requiring restructuring of the entire company. Many sectors {e.g.
wirlines, book seiiing, stock brokerage, publishing, Ielecoms,
computer sales} now have Ieading plavers who did not exist a few
years ago, The key to their growth has been o use the Internet 10
increase productivity and broaden their metwork presence. Al
comparies, big and small, need to respond 1o the transformaiion of
the markeiplace.”

The wansformation of the marketplace largely depends on comsumers’
ability to take full advantage of the opportunities on offer. That means,
consumers have to acquirc the skilly thar will let them zccess the
information they seek and ipteract successinlly on the Intemet. In other
words, without building consumer confidence, markeis are not likely ©
develop on a satisfactory level.” ;
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These considerntions led 1o the conchusion that it was necesasry fo bring
cveryone in Burope - every citizen, every school. every company, every
government and administration - onling as quickly s possible. It had o
ecome commonplace to access and use the Internet with the heip of
different technologies {computer, TV set-top box, or moebile phonel
According o the {0111m;a>z{>n Farope had e overcome the following
bandicaps 1o speed up the uptake of digital technologies: '

-penernlfy expensive, fasecgre and slow deeess to the vt and e
commerre

-an insufficient digiratly Hrerae gn-fing popideation
ok of o sifficlently dvaanic, ourepreneurial, service-origived culture
¢ pubdic sector whivh is not plaving « sufficiently arthyve role in enabling
the deveiopment of new appiications awd spivices,

in order to overcoms ihese m’o?ﬁzcma the Cominission’s eEurope initiative
would build on 10 prierity actions: "

1. Etropean yesstis into the digiial age
Cheaper Interner ariess

Accelerating o-Commerce

Fast Invernet for researchers and students
Smart cards jor seeaie elechonic access
Risk capitaf for high-fech SMEs

7. eParticipanan for the disabled

& Healthcare online

2. Inselligent transport

10, Government online.

MR e b

e

The Commdssion evaluated the eEurope initlative as another hi:storic
political prolect fike the Single Markel snd the Eurg, Member Stae
inglustries and citizens were called on to join their eifor‘ts t achieve ihc:%
targety and also {o extend them to adbesion countries.

The FEurapcan Cm ncil hid izz L%%‘bm ot ’%aﬂd f’. Mauh 2{}0{3,

of the new acom}my ﬂrn:l i pgzzzcz;igr the !rsmme; o the ama;zz«;}m
nbicctive for Burope 1o becoms the most competitive and dynienic
«nowledge-based economy in the warld, in the next decade. Following e
Lisbon summit, the Commission’s above-mentioned [ areas of action were
revised i ibe Tight of the reactions from rhe Member Staes, the European

[P
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parliament, and the Informal Ministerial Conference on the Information and
Knowledge Society held in Lisbon on 10-11 April 2000 .

Accordingly, the Commission prepared a new draft Action Plan, which was
discussed with Member States and adopted by the Feira European Council
on 19-20 June 2000." The aim of this Action Plan, known as “eEurope
I, 15 to ensure that the targets sei by the Lisbon Enropean Council are
reached, by defining the necessary measares. The revised actions are
clastered around three main abjectives:”

1. A cheaper, faster, secure Internet
2. Investing in people and skills
3. Srimulating the use of the Internet.

The achievement of these objectives requires an appropriate legal
environment and new infrastructure and services across Durope. Also, to
monitor the progress towards the knowledge based cconomy, an open
method of eo-ordinatton and benchmarking is to be applied. Accordingly, 23
benchrsarking indicators, svaluating several aspectz of the three main
objectives, were discussed with Member States and endorsed by thé Council
an 30 November 2000."° On the basis of these indicators, using tecent data
and the same methodology for all Member States, benchmarking has been
carried out.”’

When eBwope 2002 is evaluated in terms of the above mentioned
objertives, 1t may be claimed that there has beoen a quite successful
performance ingeneral:

Reparding cheaper and faster Internet access, one of the major goals was 1o
create @ single market for all telecommunications services. In order o do
that, rules and regulations governing Internet access had to be modernised.
In March 2002, the EU formally adopted a New chulatorv Framewark for
glectronic communications network and services,”® which will simplify and
strearuline the existing BEU Jegisiative framework. The number of laws are
going to be cut down from 22 to 8 This new framework will be applied in
all Member States, starting from 25 July 2003. A nuly Hberalised telecons
market will be created, where competition cuts prices and improves the
quality of services. Thus, cheaper and faster Internet access for citizens and
business will be achieved.”
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Secure Imternct access has also heen on the agenda of the EU. The
Commission has set out comprehensive strategies for network and
informatien security. A Framework Decision on Combating Terrorism
{which includes attacks against information systems) and a Decision on
Attacks against Computer Systems have been proposed by the Commission
to ensure that the Member States will all take tough action against the
perpetrators of serious attacks.™ Also, a 1995 EU tramework Directive and
a specific 1998 Directive (later modified) covering  electronic
communications guarantee a high level of privacy for the individual by
enswring free movement of personal data within the EU and to third
countries with similar standards. '

According to the eEurope Benchmarking Report for 2002, the percentage
ol EU households with Internel access went from 18% in March 2000, up to
28% in October 7000 36% in June 2001 and 38% in December 2001, A
more recent survey” B puts forward that it reached 40% by mid-2002, which

is roughly equal to 150 million Internet users.

The eFurope Benchmarking Re

available statistics have shown a clear inverse relauonsh}p berween Intemet
price and penetration. But, the objective of a cheaper Internet service does
not mean artificially low or subsidised prices. The approach of eEurope is to
stimulate competition so that prices will go down to competitive levels away
[rom monopoly prices. “This has proved successful as regards Internet
access by a standard dial-up telephone line. Prices for Internet access by
standard telephonc have been going down continuously and substantially in
the last two years. A Commission survey, carried out in November 2001,
found that for a typical residential vser, i.e. 20 hours of usage off-peak,
maonthly costs are now between 10-20 Euros for the cheapest offer in most
Member States, including call charges. Thus, the marginal costs of Internct
access for a PC owner have become small, but still remain significantly

higher than in the United States.™

In short, remarkable steps have been taken to develop cheaper, faster and
secure Internet access. Similarly. there has been signilicant progress in
terms of investing in people and skills. While Member States organise their
own pational education systems, the BU's eLearning Action Plan for 2001 -
2004, co-ordinates national efforts to modernise educational and \rOLdtmn.ll
training systems. The eLearning Action Plan has the following objectives:
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-to ensure, by the end of 2003, that all school-leavers have had the chance
10 become digitally literate

-to provide all teachers with appropriate training, to adapt teacher training
programmes accordingly, and to introduce measures to encourage teachers
to make real use of digital technology in their lessons, by the end of 2002

-0 offer every worker the opportunity to become digitally literate through
the lifelong learning system, by the end of 2003. :

Computer literate school leavers and workers are expected to keep up with
the Internet revolution in their workplaces. This means a highly skilled
working force to be em t?loyed and digitally literate consumers to buy new
products and services,” The intention is to make lifelong leamning the -
driving force behind a cohesive and inclusive society, within a competitive
economy. Such an attitude will help promote the objectives of employability
and adaptability, overcome the shortage of skills associated with new
technologies, and improve social inclusion.”’

Internet access for schools went from 89% in 2001 up to 93% in 2002.%
Although the major target of providing all schools with Internet access by
the end of 2001% could not be achieved, the progress so far is still
remarkable. When it comes to the ratio of students to online computers, the
recent goal was set in March 2002. At their summit in Barcelona in March
2002, the EU’s heads of state and government set themselves the target of
ensuring that, by the end of 2003, there would be one online computer, used
for educational purposes, for every 15 pupils in EU schools. In 2001, the
ratio was one online comFuter for every 25 students, which went down to
one for every 17 in 20022

In the workplace, the people of Europe are to be in a position to acquire new
knowledge and skills to ensure future employability. The objective is to
enable them with such skills at any time in their lives. This guarantee of
life-long learning makes e-inclusion possible, which is of crucial importance
to the European social model. Member States agree that it is their
responsibility to make benefits of information and communication
technologies available to everyone, rather than to a privileged minority.
Internet access is regarded as a fundamental right for all citizens and
governments are supposed to have a duty fo provide it. In other words, the
EU is determined to make the new knowledge -based society inclusive for all
European citizens.
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A xignificant indicator of thic inelugiveness is the number of workers using
computers at their workplace. "By 2002, more than half of EU workers were
using computers at theyr workplace, snd this has grown by about a fifih
since 2001, Three out of four whitecollar workers are computer users,
However, not encugh people are veceiving the necessary training: only
about a third of the EU workforce has ever had computer training for 3 job.
This sisarion has to wmprove; digiml skills are essential to the employability
of workers in all secters.”

iIn the reulm of stinulating use of the Intornet, the EU has mwstly not bees
involved 1 legislative actions, However, the EU zoveraments have started
miaking 20 basie services avadable online in rdor o make life casier for
cllizens amd businasses through the use of new technolopy. These services
are as follows: ™

Putifie services for citizens:

1. Fcame taxes: deciaration, notification of assessmenit
2 Job search services by laboitr offices

1 Social securiiy contribuifons

-Unemplovmens benefits

~Farily affowances

-Muedival costs (refmbursenent or divect seitiesnent)
~Student grants

4. Personad docwments (passport and driver's ficence)
3. Car regisiration fnew, used and imported cars}

&, Applization for building persission

7. Peclaration 1o the police {e.g. in case of theft)

Q. Ceraficates (binth, marriage): requesi and defivery

Hi Enrolment in Righer education £ university

1. Annowicement of moving {(change of address)

2. Health related services fe.g. imieractive adviee on the availobifite of
services in different hospitais; appeintments for hospitals, )

Pubdic services for busiwsses

1. Soctal contriburion for cmiplovees

2. Corporarian wx: declaration, notification
b VAL decluration, setification

4. Registrution of w rew compey

3o Sutwitrsyion of data (o stavistical sifices

6. Customs declaratings
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7. Environment-related permits (incl. reporting)
8. Public procurement.

In April 2002, research carried out for the European Commission™ showed
that, on average, 55% of basic public services were available online
compared to 45% in October 2001. Most of the websites surveyed already
provide more interactivity than simply downloading forms. The research
also reveals that the provision of eGovernment services to business (68%) is
progressing much faster than to citizens (47%), with the only exception of
the Netherlands where online public services to citizens are more
widespread than services to business.

In order to identify common trends within groups of related services, four
service clusters have been created:>

-Income-generating: services where finance flows from citizens and
businesses to the government (mainly taxes and social contributions)
-Registration: services related to recording object -or person- related data as
a result of administrative obligations

-Returns: public sgrvices given to citizens and businesses in return for taxes
and contributions

-Permits & licences: documents provided by governmental bodies giving
permission to build a house, to run a business etc.

Services which involve paying money to the public sector remain the
highest performer with a 79% rate in April 2002 compared to 62% in
October 2001. Of these services, VAT declarations have the highest score
(88%). Overall, Ireland has the highest score (85%) followed by Sweden
(81%), Finland (70%) and Denmark (69%), which means that many of their
services reached a full transactional phase. All the other countries score
between 22% and 70%. The average scores of each country are progressing
with a variation between 4 %-20 %.%°

To stimulate the use of the Internet in commercial activities, the EU has
concentrated on providing a favourable environment in which companies
and all other types of organisations can develop digital skills and services.
For example, a legal framework for eCommerce has been set out in a
Directive® which became law throughout the EU in January 2002, In March
2002 the formal decision was taken fo create the “.eu” top level domain
which will allow European citizens, organisations and businesses to have
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indicating 2 country or “oom’.

eCommerce growth has beon dlower than expectsd in that linal demand
fronn consumers for elzctronically mded gnods and services has twereased
siowly. In October 20KKL, 319% of EU Internct users had purchased ouling
ang this rose to 30% by November 2001, Only 4% of wsers clawsified
thermselves as frequent purchasers and this seems te be o mugor problem for
cConunerce, There are difforences bepwveen Momibor Siates in the propostion
af [nternel users wha have porchosed online. The pastern broadly
correspends (0 thut of Intermet penctmiion: hegher provertions o toithem
Lurope, Jower i the southy Dhere are alse indications that many willing
shoppers refrun {from shopping due o secwrity considerations andfor high
shipping/deiivery cosis. lncreasing competition i the postal sector waould
cerainly coptribute e fowee prices {or delivery. Another significant swe &8
trust, It is necessary that consumers should be confident in being able w
obtain redress in the event of an online dispute

As tor the supply side of eCommerce, overall tuke-ap by businesses 1s also
relitively slow. On average, sround 20% of Buropean companies buy and
sel] gver the Internet. Germany, hreland aud the UK spearhead the sales part,
wiile Denmurk aed Finland are strong on the online purchasing side. Big
companies buy and self more online than small companics, The servives
seclor s in the lead as regurds the use of the [nternet o el or purthase
goods and/or servives., I six Member Suires. more thon 305 of sl
snistprises purchase some or @b of thelr supplies via the Internet, with
Futand and Dieapurk sbove % At the other end of the scale, only 5% of
Hortuguese and 10% of French enterprisey use the Internot 1o purchase their
supplies, The percentage of companies selling onime varies from more than
3% o the UK and Germany 10 less than 10% i Spamn, Gresce anl
Portugal. The same lovel of disparity applics to the use of clecironic
ararkerplaces where figures range from 3% of companies o Portugal o 218
i Clermany.™"

“These asults confrm both other henchmorking rosulis and the conclusiong
digwn i mewwning Internet penerration and Internet access costs, in
those couniries with a hiph fevel of Internet posciration snd Jow Internet
augess cosla, more companies use the Inicrnst fo buy and sell andine thar o
s advaneed countnies, The fact that fewer companivs selt than pure
apling is probably because of the hig ' g, Buying only

requires i vonnection and o crulit card wheress seBing regrines @ website @
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‘be set-up and maintained with adequate security and possibly logistics
organisation.”‘”

Another initiative, eHealth, aims to use digital technologies to improve the
quality and accessibility of health services, including e-accessibility for the
disabled. In March 2002, the EU Council of Ministers adopted a
Resolution®’ designed to facilitate Internet access for 37 million disabled
people in Europe by agreeing a set of internationally recognised standards.
©  The Resolution also calls on Member States and the Commission to

" establish a permanent dialogue with organisations representing disabled
persons and organisations representing the elderly to take account of their
comments and concerns.

At the same time, there has been considerable progress in Internet take-up
by general practitioner doctors. In June 2001, 60% of all primary care
providers were equipped with an Intemet connection, compared to 48% in
May 2000. Over the same period, the percentage of general practitioners
using the Internet to communicate with patients rose from 12% to 34%.%

The EU’s performance regarding the eEurope 2002 Action Plan has been
successful. However, since 2000, the situation has evolved in such a way
that, while some measures have been completed, some new challenges have
emerged. So the second Action Plan eEurope 2005 has updated the EU’s
priorities and fine-tuned the proccss. The next section will explain the
Union’s future plans regarding information society by concentrating on
eEurope 2005.

eEurope 2005: Prospects for the Future

Some objectives of eEurope have been achieved in that Internet access costs
are going down. The marginal costs of Internet acccss for a PC owner have
become small. However, they are still higher than in the United States. Slow
eCommerce development and difficult broadband deployment are also
important problems that should be solved.”

In order to tackle the remaining problems, Member States have agreed upon
the principles of eEurope 20035 Action Plan, which is based on two groups
of actions that reinforce each other. “On the one hand, it aims to stimulate
services, applications and content, covering both onling public services and
g-business; on the other hand it addresses the underlying broadband
infrastructure and security matiers.”**
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To facilitate broadband access™ in remote and rural regions, Member States
are to use the EU’s existing Structural Funds (regional and sociat funds). At
the same time, they should eliminate legislative barriers and promote
investments in broadband. By mid-2003, a Cyber Security Task Force
{CSTF) is to start working as a centre of competence on security questions.

While tackling infrastructure and security matters, eEurope 2005 also aims
at the effective usc of the Internet for eCommerce and public services,
including schools and businesses. In other words, enhancement of
eGovernment, eLearning. eHealth and creation of a dynumic envirenment
for the development of eBusiness are the major priorities.

As tfor eGovernment, by the end of 2003, the Commission will put forward
an interoperability framework involving common technical specifications to
cnsure that national eGovernment services can be delivered to citizens and
businesses throughout the European Union. By the end of 2004, EU
covernments will ensure that 20 basic scrvices are available online,
interactively. This must include guaranteed access for citizens with special
needs. By the end of 2005, the EU Member States will carry out a
significant portion of their public procurement electronically.*

eLcarning is to be enhanced by the Member States. By the end of 2002, the
EU should have in placc an cLcarning Programme to implement the
eLearning Action Plan in 2004-2006. All schools and universities shouid
have broadband access by the end of 2005. By the end of 2003, EU
governments should launch training programmes to provide adults with the
skills they need for employment in the knowledge society.”

Regarding eHealth, by spring 2003, the European Commission will propose
the introduction of electronic health cards based on common standards and
exchange of best practice. By the end of 2005, EU governments are going to
develop health information networks linking hospitals, laboratories and
homes. By the end of 2003, the European Commission and EU governments
will cnsure the online provision of health services, including information on
healthy living, illness prevention and electronic health records.”

eBusiness will be tackled in a summit which is to take place in 2003 to give
high-level business representatives the opportunity to describe the
difficulties encountered when doing cBusiness. By the end of 2003, the
Commission will set ap an eBusiness support network to promote the take
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up of digital technologies and provesses by smail and medium sized
pusinesses. By the end of 2003, the private sector has to develop
interoperable eBusingss solutions for tansactions, security, signatures,
procurement and payments. By the end of 2003, the Commission will
examine possible ways of setting up an EU-wide online dispule resolution
gystem. -

The priorities of eBurope 2005 Action Plan show that by 2005, Europe is
expected 1 have modern enline public services and a dynamic ¢Business
environment. Az an enabler for these aims, there should be widespread
availability of broadband access at compefitive prices, and a secure
information infrastructure.

Conclusion

Whea EUJ keaders decided to make the Euwropean Union the world’s most
competitive knowledge-based society by 2010 at Lisbon in March 2000,
they agreed that businesses and citizens must have acoess to an inexpensive,
world-class communications infTastructure and a wide range of servicey;
every citizen must be equipped with the skilis needed to live and work in
this new information society; and, & higher priority must be given to lfelong
learning as a basic component of the European social model.

- Accordingly, eBurope 2002 Action Plan has put forward broad objectives
and successfully put the Internet at the top of the European political agenda.
Significant progress has been made regarding a cheaper, fagier, and more
secure Internes; investing in people and skills; and, stimulating the use of the
Internet, However, new challenges emerged and In order 1o cope with them,
the ¢Eugope 2005 Action Plan has narrowed the focus, concentrating on
effective access, usage and the ready avatlability of the Internet,

#Europe 2003 puts users at the centrg, because the new koowledge-based
society must be an inclasive one. At all levels and in all implementing
measures ¢-inclusion, including e-accessibility for people with special needs
is emphasised. E-inclusion means that key services must be available not
only via personal computer hut also via interactive digital television, third
generaion mobile phones and cable networks. eGovernment, ¢Learning,
eHealth and eBusiness are expested o progress on a secure broadband
ifrastructure throughout the Union by 2005.
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“The ELT effort is designed w0 build on and 0 smengthen the "European
sewial model®, including a high level of social prowection. J s also meant to
preserve Burope's cultueal and lingaistic diversity. Tt focuses on developing
Eurppean content in European languages 50 that everyhody has access w
services and content in their own mother tongue. The Internet may turn the
world into a global village, but the EU s commiued to ensuring that in this
village every culture and every language maintains its rofe at local level ™

The eBurope smtiative has also beconic part of the enlurgoment process of
the Union. Social welusion is vital 1o the suecess of future enlargement, and
digital melusion is an bupertant aspect of it YAt the European Ministeriat
Conference hoeld In Warsaw on 11-12 May 2000, Central and Eastern
Earopean Countries recopgnised the strategic goul sef by the EU-15 in Lisben
and agreed to embrace the challenge set by the EU-13 with eBwope and
decided to kaunch an “eBurope-like Action Plan® by and for the Candidate
Couniries 84 u compliment 1o the EU political cemmitmoms in order o by
and broaden the base for achieving the ambitions above mentioned goal, In
Febroary 2001, the EBuropean Commission nvited Cyprus, Malta and
Turkey to join the other candidate countries in defining this commeon Action
Plan,* ™

This initiative, "eBurope 2003+7, of which Turkey 15 a part, “mirrors the
priority ohiectives and targets of eBurope but provides for actions which
tackle the speoific sitoation of theCandidate Couptries. Bt shoudd not be
perceived as a substitute for or interfering with accession negotiations, Like
eBurope. the eburope+ Acnon Plan amms o wccelersie retormm and
moderaisation of the coonomies {n the candidate couniries, encourage
capacity amd institution buiiding, improve overall competitiveness and
provide for actions which address the specific situation of the Candidate
Countries.”™

The EL's eEorope intiative, which has been adopted by the candidure
countries as well, was designed as a meens of getting Borope unline as
quickly as possible, "it aiso gives the Intemer o Bwopenn dimension by
encouraging mult-lingual comtent and by allowing European couniries
butld on their competilive advantages i areas such as moebtle phone
technologies and digital ielevision. Achieving the elurops gouls will
certainly help Creale jobs and make Buropean mdustries more competitive.
This 1s part of the EU's continding ¢forts to fulfil its obligation - enshnned
inn Asticle 2 of the Teeaty on Baropean Union - 10 promote ¢oOBomic and
sucial progress and a high level of employmwnt. The success of eBurope
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-depends not onty on the European institutions but on national, regional and
local government throughout the EU, on businesses, schools, hospitals.”’3 In
fact, it depends on European citizens, since eEurope has been designed for
them. That means the citizens of Europe should try to take advantage of it
and make it work for themselves.
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