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Ozet

Internet 6nce bilgisayar, daha sonra tablet bilgisayar ve en sonunda da akilli telefonlarla birlikte sosyal medya
araglarmi da kullanarak hayatimizi iyiden iyiye ¢evrelemistir. Toplumun her kesiminde internet ve sosyal medya
yaygin kullanima sahiptir. Bu arastirmada gorme engelli kullanicilarin internet ve sosyal medya araglar1 kullanim
aligkanliklarinin tespit edilip, onlarin hayatlarindaki énemi gosterilmeye calisiimistir. Bu amag¢ dogrultusunda,
gorme engelli kullanicilarin belirlenen demografik bilgileri dogrultusunda internet ve sosyal medya araglari ile
ilgili goriislerini belirlemek i¢in anket hazirlanmistir. Bu anket formu gérme engelli kullanicilara sosyal medya
araglar1 kullanularak ulastirilmis, veriler toplanmistir. Calismada kullanilan veri toplama araci ile Tiirkiyenin
farkli gehirlerinde yasayan ve farkli yas gruplarindan 43 gorme engelli kullanicidan veriler elde edilmistir.
Verilerin analizinde betimleyici istatistikler kullanilmistir. Analiz sonuglari incelendiginde gorme engelli
kullanicilarin internet ve sosyal medya araclarini kullanim sikliklarinin, amaglarmin ve paylasimlarinin diger
kullanicilarla benzerlik gosterdigi belirlenmistir. Bununla birlikte gérme engelli kullanicilarin internet ve sosyal
medya kullanim sikliklarmmin cinsiyet, yas grubu ve mezuniyet durumlar arasinda bir farkliik olmadigini
gostermistir. Ancak, internet kullanim sikliklaria bakildiginda ilkégretim, ortadgretim ve 6n lisans mezunu olan
gorme engelli kullanicilarin lisans mezunlarina gore interneti daha sik kullandiklari belirlenmistir.
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Giris

Bilgi ve iletisim teknolojilerinde yasanan gelismeler, internet erisiminin yayginlasmasi ile
birlikte sosyal medya araglari, modern toplumun ayrilmaz bir parcasi haline gelmistir. Sosyal medya
araclarmin hem igerigi olusturma baglaminda, hem de kullanici odakli teknolojisi araciligiyla
giindelik yasam icinde 6n plana ¢ikan bir mecra oldugu goriilmektedir. Insanlar sosyal medya
araciligy ile diisiincelerini paylasmakta, bu diisiincelerle ilgili bir yandan tartismalar yasanmakta bir
yandan da yeni fikirlerin ortaya ¢ikmasina zemin hazirlamaktadir. Sosyal medya araglarinin hayatin
her alaninda ve toplumun her kesiminde kullanilmaya baslamasiyla farkli kullanim amagclarmi da
olusturmustur. Bireyler sosyal medya araglarini kendini ifade etme, sosyallesme, bilgi edinme, bilgi
verme vb. amaciyla kullanmaktadirlar. Ayrica kisisel bilgi ve fikirlerle birlikte fotograf, video

paylasilabilmekte, is aranabilmekte ve hatta bulunabilmektedir.

Tletisim teknolojileri kapsaminda internet ve sosyal medya araglari toplumun her kesiminde
oldugu gibi engelli bireyleri de etkilemistir. Engelli bireyler, yardimci teknolojilerin destegi ile internet
ve sosyal medyada yerlerini aldiklar1 goriilmektedir. Gorme engelli bireyler, dokunma ve isitme
duyularim1  kullanarak hareket etmektedirler. Ekran okuma programi yardimiyla kendilerini
yonlendirmekte, dokunarak istedigi islemi yapabilmektedirler. Bu c¢alisma, gorme engelli
kullanicilarin internet ve sosyal medya platformlarini kullanim sikliklarmin ve amaglarmin tespit
edilmesi, degisen toplumsal iletisimde nerede olduklarinin ortya konmas: ve egitim, eglence, is firsat1
yakalama, sosyallesme vb. icin erisilebilirlik durumlarinin belirlenmesi (Wentz ve Lazar, 2011) ile ilgili

bilgiler saglamas1 bakimindan énemli goriilmektedir.

Farkli engellere sahip bireyler cesitli durumlarda bilgi ve iletisim teknolojilerini kullanirlar.
Ornegin gorme engelli kullanicilar bilgisayar kullanirken, web sitelerini ziyaret ederken veya sosyal
medya araglarini kullanirken bilgisayar ekranindaki gorsel icerigi sesli olarak okumay1 saglayan ekran
okuma programi yardimiyla, Braile alfabesi kullanarak olusturulmus yardimci donanimlarla veya
Braile alfabesine gore ¢ikti alabilen yazicilar araciigi ile okuma becerilerini kullanmaktadirlar
(Fichten, Asuncion, Barile, Fossey, ve De Simone, 2000; NFB, 2007; Wentz ve Lazar, 2011). Burada
Braile alfabesine uygun donanimlarin maliyeti oldukg¢a yiiksek olmasi ve her gorme engelli
kullanicinin  Braile alfabesini bilmemesi nedeniyle en uygun yodntem olarak ekran okuma

programlariyla uygulamalar yapmak gerekir (Wentz ve Lazar, 2011).

Gorme engelli kullanicilar giindelik hayatlarindaki herhangi bir konuya dair erisilebilirlik
sorunlarini ¢dzmek igin ya ailelerinden ya da arkadaslarindan yardim alirlar. Bilgiye erisim i¢in evde
ailelerinden, is ve okul ortaminda arkadaslarindan bilgiye erisim icin yardim almalar1 dogaldir.

Bununla birlikte farkli amag¢ ve durumlarla karsilastiklarinda aile bireylerinden ve arkadaslarindan

528



KEFAD Cilt 20, Say1 2, Agustos, 2019

bagimsiz bir sekilde, bilgiye erismek i¢in internet ve sosyal medya araglarimi kullanmaktadirlar

(Brady, Zhong, Morris ve Bigham, 2013).

Gorme engelli kullanicilarin sosyal medya kullanimina yonelik ¢alismalar gelismis tilkelerde
daha sik rastlanmaktadir (Brady, Zhong, Morris ve Bigham, 2013; Burke, Kraut ve Williams, 2010;
Fuglerud, Qiu, Hu ve Rauterberg, 2015; Tjﬂstheim, Gunnarsson ve Tollefsen, 2012; Tsaousides,
Matsuzawa ve Lebowitz, 2011; Wong ve Cohen, 2016, Wu ve Adamic, 2014). Buna karsin gelismekte
olan veya gelismemis {iilkelerde ise bu durumun goéz ardi edildigi goriilmektedir (Brady, Zhong,
Morris ve Bigham, 2013). Ulkemizde resmi ve 6zel kurumlarin saglamis oldugu firsatlar (Gérme
engelli bireylere uygun akilli telefonlar, internet hizmetinden yararlanmalari igin fatura maliyetlerinde
indirime gidilmesi vb.) gelismis iilkelerde saglanan firsatlarla ayni olmasa da onlara yakin seviyede
oldugu goriilmektedir. Bununla birlikte toplumdaki belirli gruplara yonelik yapilmasi gerekli ama
yapilmayan gruplardan birisi olan gorme engelli kullanicilarin internet ve sosyal medya

kullanimlarini inceleyen arastirmalar sinirli sayidadar.

Yapilan calismalar incelendiginde ise belirli ¢evrimigi hizmetlerin veya uygulamalarin
erisilebilirligini iyilestirmek icin kullanilabilirliklerin incelendigi goriilmektedir (Brady, Morris,
Zhong, White ve Bigham, 2013; Brady, Zhong, Morris ve Bigham, 2013; Jayant, White ve Bigham,
2011). Bu durum gorme engelli kullanicilarin interneti ve sosyal medyay1 nasil kullandiklarina dair

sadece smirl bilgilere sahip oldugumuzu gostermektedir.

Mevcut arastirmanin temel amaci, gorme engelli kullanicillarin internet ve sosyal medya
araclarmi kullanma aliskanliklarini incelemektir. Internet ve sosyal medya kullaniminin gorme
engellilerin sosyo demografik Ozelliklerine gore farklilik olup olmadigini belirlemek diger amac
olusturmaktadir. Calisma betimsel bir calisma olup, tarama modelindedir. Bu arastirmada gorme

engelli kullanicilarin;

o Internet kullanim aliskanliklari ve amaclari nelerdir?
e Sosyal medya kullanim aliskanliklar1 ve amaclar1 nelerdir?
o Internet ve sosyal medyay1 kullanmalar1 demografik &zelliklerine gore farklilik gostermekte

midir?

sorularina cevap aranacaktir.
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Yontem

Bu arastirmada gorme engelli kullanicilarin internet ve sosyal medya kullanimlarinin bazi
degiskenlere gore farkliik gosterip gostermedigini belirlemek igin betimsel tarama modeli
kullanilmistir. Tarama modeli, ge¢miste ya da halen var olan bir durumu var oldugu sekliyle
betimlemeyi amaglayan bir yaklasimidir. Arastirmaya konu olan olay, birey ya da nesne, kendi
kosullar1 i¢inde ve oldugu gibi tamimlanmaya galisilir. Onlary, herhangi bir sekilde degistirme,

etkileme ¢abasi gosterilmez (Karasar, 2007).

Arastirmanin Uygulanmasi ve Calisma Grubu

Calisma grubundaki gorme engelli kullamicilara cesitli sosyal medya araglar1 (Facebook,
Twitter, WhatsApp ve Playroom) lizerinden ulasilmis, elektronik form kullanilarak hazirlanan ankete
cevap vermeleri saglanmistir. Arastirmanin calisma grubuna ait demografik bilgiler Tablo 1’de

verilmigtir.
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Tablo 1. Arastirmaya katilan gorme engelli kullanicilarin sosyo-demografik ozellikleri

Demografik Ozellikler f %
Kadin 11 255
Cinsiyet
Erkek 32 74.5
15-18 2 4.6
19-22 11 255
23-26 8 18.6
Yas Gruplar1
27-30 8 18.6
31-34 4 9.3
35 ve tizeri 10 23.4
[kogretim 5 11.6
Ortadgretim 18 41.8
Mezuniyet On Lisans 5 11.6
Lisans 12 28.0
Master 3 7.0
Akdeniz 3 7.0
Ege 6 14.0
I¢c Anadolu 16 37.2
Yasadig1 Bolge
Giiney Dogu Anadolu 3 7.0
Karadeniz 5 11.4
Marmara 10 23.4
Calistyor 20 46.5
Calisma Durumu
Calismiyor 23 53.5
Akilli Telefon 21 48.8
) Bilgisayar 12 28.0
Internete Baglandig1 Cihaz
Tablet 3 7.0
Hepsi 7 16.2
VoiceOver 13 30.3
Jaws for Windows 12 279
NVDA 7 16.3
Kullandiklar1 Ekran Okuma Programi
TalkBack 6 14.1
Diger 5 11.4
Toplam 43 100

Aragtirmaya katilan gorme engelli kullanicilarin demografik ¢zellikleri incelendiginde kadin

sayis1 erkek sayisinin {igte birine denk gelmektedir. Yas gruplarina baktigimizda her yas grubundan

katillma yer almaktadir. Katilmcilar arasinda ise en ¢ok 19-22 yas grubundan katilimcinin oldugu
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belirlenmistir. Mezuniyet durumlarima bakildiginda ise en ¢ok ortadgretim ve lisans mezunu
katiimcinin oldugu goriilmektedir. Arastirmaya katilanlarin yasadigi bolgelerin agirlikli olarak I¢
Anadolu ve Marmara oldugu; ¢alisip calismama durumlarinin hemen hemen esit oldugu; internete
baglanirken kullandiklar1 cihaz olarak akilli telefonu tercih ettikleri; internet ve sosyal medyaya
baglanmak icin bilgisayar kullananlarin ekran okuma programi olarak da yine agirlikli olarak

VoiceOver ve JAWS for Windows programlarini kullandiklar: goriilmektedir.

Veri Toplama Araglar

Veriler nicel arastirma yontemlerinden biri olan tarama yontemi kullanilarak toplanmistir. Bu
aragtirmada, tarama yoOnteminde veri toplamak igin anket kullamilmistir. Kavramsal cerceveyi
olusturmak ve anket sorularim nitelikli hazirlamak igin ayrintili bir alanyazin taramasi yapilmstir.
Ankete ait yonergenin pilot denemesinden sonra bazi sorularda degisiklik yapilmus, gegerliligini
belirlemek igin uzman goriisiine sunulmus ve uzman goriisleri dogrultusunda yeniden diizenlenerek
veri toplama siireci baglatilmistir. Gorme engelli kullanicilarin internet ve sosyal medya kullanim
amagclarini belirlemek igin {i¢ boliimden olusan anket formu hazirlanmistir. Birinci boliimde, gérme
engellilerle ilgili demografik Ozellikler; ikinci bdliimde, internet kullanma aliskanliklary; tigiincii

boliimde de sosyal medya kullanim aliskanliklari ile ilgili sorular sorulmustur.

Verilerin Analizi ve Kullanilan Testler

Alan arastirmasi gorme engelli kullanicilarla elektronik form araciligi ile 1-31 Temmuz 2018
tarihleri arasinda gerceklestirilmistir. Arastirmadan elde edilen veriler SPSS 21.00 istatistik programi
kullanilarak analiz edilmistir. Veri analizinde gérme engellilerin demografik ozelliklerini gostermek
igin frekans dagilimlar1 olan betimleyici istatistik teknikleri esas alinmistir. Internet ve sosyal medya
kullaniminin goérme engelli kullanicilarin demografik ozellikleri bakimindan farkliliklar ise Mann

Whitney U ve Kruskal Wallis H testleri aracilif ile belirlenmistir.

Bulgular

Arastirmada gorme engelli kullanicilarin internet ve sosyal medya kullanim durumlarini
belirlemek i¢in anket aracilig ile veriler toplanmigtir. Toplanan bu verilerden elde edilen sonuglar

incelenmistir.

Gorme Engelli Kullanicilarin internet Kullanim Aliskanliklar:

Gorme engelli kullanicilarin internet kullanim aliskanliklarina ait bilgiler basliklar halinde

Tablo 2’de verilmistir.
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Tablo 1. Gorme engelli kullanicilarin internet kullanima ile ilgili dagilim bilgileri

internet Kullanimi f %
1-3 Saat 15 35.0
] 4-6 Saat 11 25.5
Internette gegirilen giinliik ortalama siire
7-9 11 25.5
10 ve tistii 6 14.0
1-2 Saat 20 46.5
Sosyal medyada gegcirilen giinliik 3-4 11 255
ortalama siire 5.6 9 21.0
7 ve Ustl 3 7.0
Ev 24 56.0
Internete baglanma yeri Isyeri 14 32.0
Diger 5 12.0
Var 4 9.0
Blog sahibi olma durumu
Yok 39 91.0
Evet 8 19.0
Forum sitelerini kullanma durumu Hayir 35 81.0
Toplam 43 100

Gorme engelli kullanicilarin internet kullanim aliskanliklarina ait sonuglar incelendiginde
internette gegirdikleri ortalama siirelerine baktigimizda % 39.5’i “1-3 saat”, % 25.5'i “4-6 saat”, % 21'i
“7-9 saat” ve % 14’1 “10 ve {iistii saat” oldugu goriilmektedir. Sosyal medyada gecirdikleri giinliik
ortalama siireye bakildiginda %56’s1 “1-2 saat”, % 25.5'1 “3-4 saat”, % 12’si “5-6 saat”, % 6.5'1 7 ve
{izeri saat” oldugu goriilmektedir. Internete baglandiklari yer olarak % 56’s1 evden, % 32’si isyerinden
ve % 12’si diger mekan olarak goriis belirtmiglerdir. Blog’a sahip olma durumlar: soruldugunda % 9'u
sahip oldugunu, % 91'i ise sahip olmadigini belirtmistir. Cesitli amagclarla form sayfalarini kullanma

durumlarina bakildiginda % 19'u evet, % 81i hayir cevabi vermislerdir.

Gorme Engelli Kullanicilarin internet Kullanim Amaglart

Gorme engelli kullanicilarin internet kullanim amaglarina ait bilgiler basliklar halinde Tablo

3’te verilmistir.
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Tablo 2. Gorme engelli kullanicilarin internet kullanim amaglar:

internet Kullanim Amaclar N %
Gilindemi takip etme 35 20.5
Sosyal medyaya erismek icin kullanma 32 18.7
E-Posta kullanma 29 17.0
Cesitli konularda arastirma yapma 27 15.8
Eglenmek i¢in kullanma 22 13.0
E-Devlet islemlerimi yapma 15 8.7
Teknolojik gelismeleri takip etme ve bilgi alma 5 3.0
Podcast kullanma 4 2.2
Dil 6grenme 2 1.1

Internet kullanim amaglar1 incelendiginde, gérme engelli katilimcilar, en ¢ok giindemi takip

etmek icin interneti kullandiklarini belirtmislerdir. Bunun disinda sirasiyla sosyal medya araglarina

erisim, e-posta kullanimi, gesitli konularda arastirma yapma, eglenceli vakit gecirmek, e-devlet

islemlerini yapmak seklinde goriis belirtmislerdir. Teknolojik gelismeleri takip etmek, podcast

kullanmak ve dil 6grenmek ise, internet kullanim amagclar1 arasinda en diisiik ortalamaya sahiptir.

Gorme Engelli Kullanicilarin Sosyal Medya Kullanim Aliskanliklar:

Gorme engelli kullanucilarin sosyal medya kullanim aliskanliklart {i¢ farkli soru ile

belirlenmistir. Tlk olarak, tercih ettikleri sosyal medya araglariin neler olduguna dair; ikinci olarak,

sosyal medyayr kullanim amaglarinin neler olduguna dair; son olarak da, sosyal medyada ne

paylastiklarina dair sorular sorulmus ve bunlar hakkinda bilgiler elde edinilmistir.

Gorme Engelli Kullanicilarin Tercih Ettikleri Sosyal Medya Araclar

Gorme engelli kullanicilarin tercih ettikleri sosyal medya araglarmin neler olduguna dair

soruya vermis olduklari bilgiler Tablo 4'te verilmistir.
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Tablo 3. Gorme engelli kullanicilarin tercih ettikleri sosyal medya araglar:

Sosyal Medya Araglari N %
WhatsApp 37 23.2
Youtube 33 20.7
Facebook 25 15.7
Twitter 20 12.5
Instagram 16 10.0
Forumlar 11 7.0
Skype 10 6.2
Podcast 4 25
LinkedIn 3 2.2

Gorme engellilerin tercih ettikleri sosyal medya araglar1 sonuglarina gore en ¢ok tercih edilen
sosyal medya aracinin Whatsapp oldugu goriilmektedir. Bunu sirasiyla Youtube, Facebook, Twitter,
Instagram, Formlar ve Skype takip etmektedir. Podcast ve LinkedIn ise internet kullanim amaglar:

arasinda en diisiik ortalamaya sahiptir.

Gorme Engelli Kullanicilarin Sosyal Medyay: Kullanim Amaclar1

Gorme engelli kullanicilarin sosyal medyay1 kullanim amaglarma dair soruya vermis

olduklari bilgiler Tablo 5’te verilmistir.

Tablo 4. Gorme engelli kullanicilarin sosyal medyay: kullanim amaclar: dagilim

Sosyal Medya Kullanim Amaglari N %

Giincel olaylardan haberdar olmak 31 17.8
Iletisim (Yakinlarimla haberlesmek) 27 15.5
Goriis alis veriginde bulunmak 27 15.5
Egitim 6gretim amagli bilgilere erismek 27 155
Cesitli gruplara iiye olarak amaca uygun bilgi paylasmak 20 115
Eglenceli igeriklerle zaman gecirmek 19 11.0
Deneyimleri paylagmak 18 10.4
Fotograflar1 paylasmak 12 6.8

Yeni arkadas edinmek 11 6.4

Gorme engellilerin sosyal medya araclarimi kullanim amaglarina ait bulgulara bakildiginda
sosyal medyay1 en ¢ok giincel olaylardan haberdar olmak i¢in kullandiklar1 goriilmektedir. Bu durum
disinda sirasiyla iletisim (yakinlarimla haberlesmek), goriis alisverisinde bulunmak, egitim &gretim

amacl bilgilere erismek, cesitli gruplara iiye olarak amaca uygun bilgi paylasmak, eglenceli igeriklerle
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zaman gecirmek, deneyimleri paylasmak, fotograf paylasmak ve yeni arkadas edinmek bulgularina
ulasildigini soyleyebiliriz.

Gorme Engelli Kullanicilarin Sosyal Medyada Paylastiklarn Bilgiler

Gorme engelli kullanicilarin sosyal medyada paylastiklar1 bilgilere dair soruya vermis

olduklari bilgiler tablo 6’da verilmistir.

Tablo 5. Gérme engelli kullanicilarin sosyal medyada paylastiklar: bilgi dagilum

Sosyal Medyada Paylasilan Bilgiler N %
Gincel haberleri paylagirim 17 18.5
Diinya goriisiime uygun bilgiler paylagirim 16 17.0
Okul, kurs vb 6grendiklerimi 12 12.7
Anlik durumu 12 12.7
Bulundugum mekani 10 10.6
Arkadaslarimin iletilerini 9 9.5
Problemlerimi paylasir, ¢oziim ararim 8 8.5
Satin aldigim {iriin/hizmeti 8 8.5

Gorme engellilerin sosyal medya araglar ile paylastiklari bilgilerden elde edilen bulgulara
bakildiginda sosyal medyay1 en ¢ok giincel haberleri paylasmak igin kullandiklar1 goriilmektedir.
Bunun disinda sirasiyla diinya goriisime gore uygun bilgileri paylasmak, okul-kurs da
ogrendiklerini, anlik durumlarmi, bulundugu mekani, arkadaslarimin iletilerini, problemleri

paylasarak ¢6ziim arama ve satin aldig iiriin ya da hizmeti bigiminde bilgiler belirtmislerdir.

internet ve Sosyal Medya Kullaniminin Demografik Faktorlere Gore incelenmesi

Gorme engelli kullanicilarin gilinliik internet kullanim sikliklari, cinsiyete gore elde edilen

degerler dogrultusunda Mann Whitney U testi ile karsilagtirilmis, sonuglar Tablo 7’de gosterilmistir.

Tablo 6. Gorme engelli kullanicilarn giinliik internet kullanim sikliklarimin cinsiyete gore karsilastirilmasina
iliskin mann whitney u testi sonuclar

Cinsiyet N Sira Ortalamast Sira Toplami1 U p
Kadin 11 20.05 220.50 154.5 533
Erkek 32 22.67 725.50

Tablo 7 incelendiginde goérme engelli kullanicilarin giinliik internet kullanim sikliklarmin
cinsiyete gore anlamli bir farklilik gostermedigi belirlenmistir. Buna gore, kadin gorme engelliler ile
erkek gorme engelliler arasinda giinlitk internet kullanim sikliklarinin benzer ozellikler gosterdigi

bilgisine ulagilmistir.
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Gorme engelli kullanicilarin giinliik internet kullanim sikliklarinin yas gruplarma gore elde
edilen degerler dogrultusunda Kruskal Wallis H testi ile karsilastirilmis, sonuglar Tablo 8de
gosterilmistir.

Tablo 7. Gorme engelli kullanicilarn giinliik internet kullanim sikliklarimin yas gruplarina gore
karsilagtirilmasina iliskin kruskal wallis h testi sonuclar

Yas Gruplari N Sira Ortalamasi Chi-Square df p
15-18 2 20.00
19-22 11 20.64
23-26 8 29.44
4.37 5 49
27-30 8 17.50
31-34 4 22.13
35 ve lizeri 10 21.50

Tablo 8 incelendiginde gorme engelli kullanicilarin giinliik internet kullanim sikliklarinin yas
gruplar1 arasmnda anlamli farkliblk olmadigr belirlenmistir. Bununla birlikte, gorme engelli
kullaniclarin yas gruplar arasinda giinliik internet kullanim sikliginin en yiiksek 23-26 yas grubuna,

en diisiik ise 27-30 yas grubuna ait oldugu goriilmektedir.

Gorme engelli kullanicilarin giinliik internet kullanim sikliklarinin mezuniyet durumlarina
gore elde edilen degerler dogrultusunda Kruskal Wallis H testi ile karsilastirilmis, sonuglar Tablo 9'da
gOsterilmistir.

Tablo 8. Gorme engelli kullamicilarin  giinliik internet kullamim  sikliklarimin - mezuniyetlerine gore
karsilastirilmasina iliskin kruskal wallis h testi sonuclari

Yas Gruplari N Sira Ortalamasi Chi-Square df p Anlamli Farklilik
[Ikogretim 5 29.30 [Ikogretim-

) Lisans,
Ortadgretim 18 26.58
.o Ortadgretim-
On Lisans 5 25.40 14.72 4 .005 Lisans,
Lisans 12 11.08

On Lisans-Lisans
Yiksek Lisans 3 20.33

Tablo 9 incelendiginde gdérme engelli kullanicilarin giinliik internet kullanim sikliklarmin
mezuniyet gruplar1 arasinda anlamli farklilik oldugu belirlenmistir. Anlamli farkin hangi gruplar
arasindaki anlamli farka bagli olarak ortaya ¢iktigini bulmak icin Mann Whitney U-testi

uygulanmuistir. Elde edilen bulgular Tablo 10’da verilmistir.
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Tablo 9. Gorme engelli kullanicilarin ikili gruplara gore giinliik internet kullanmim sikliklarinin mezuniyetleri
arasmdaki farka iliskin mann whitney u-testi sonuglar:

Mezuniyet N Sira Ortalamast Sira Toplami1 U p
Tlkogretim 5 12.70 63.50 41.50 787
Ortadgretim 18 11.81 212.50

Toplam 23

[lkdgretim 5 6.20 31.0 9.00 419
On Lisans 5 4.80 24.0

Toplam 10

Tlkégretim 5 14.20 71.00 4.00 .002
Lisans 12 6.83 82.00

Toplam 17

[lkdgretim 5 5.20 26.00 4.00 273
Yiiksek Lisans 3 3.33 10.00

Toplam 8

Ortadgretim 18 12.33 2220 39.0 .691
On Lisans 5 10.80 54.0

Toplam 23

Ortaogretim 18 19.47 350.50 36.5 .001
Lisans 12 9.54 114.50

Toplam 30

Ortadgretim 18 11.47 206.5 18.5 412
Yiiksek Lisans 3 8.17 24.5

Toplam 21

On Lisans 5 13.90 69.50 5.50 .003
Lisans 12 6.96 83.50

Toplam 17

On Lisans 5 4.90 24.50 5.50 571
Yiiksek Lisans 3 3.83 11.50

Toplam 8

Lisans 12 7.25 87.00 9.00 233
Yiiksek Lisans 3 11.00 33.00

Toplam 15

Tablo 10 incelendiginde gorme engelli kullanicilarin giinliik internet kullanim sikliklarinin
mezuniyetlerine gore gruplar arasindaki farklihigi belirlemek igin yapilan Mann Whitney U testine
gore; ilkogretim ile lisans mezunu, ortadgretim ile lisans mezunu, 6n lisans ile lisans mezunu arasinda

farklilik oldugu bulunmustur. Bu bulgulara gore ilkogretim, ortadgretim ve 6n lisans mezunu gérme
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engelli kullanicilarin lisans mezunu gorme engelli kullamicilara gore gilinliik internet kullanim

sikliklarinda anlaml diizeyde farklilik oldugu goriilmektedir.

Gorme engelli kullamicilarin giinliitk sosyal medya kullanim sikliklar1 cinsiyete gore elde
edilen degerler dogrultusunda Mann Whitney U testi ile karsilastirilmis, sonuglar Tablo 11'de
gosterilmistir.

Tablo 10. Girme engelli kullanicilavmn  giinliik sosyal medya kullamim  sikhiklarimin - cinsiyete gore
karsilastirilmasina iliskin mann whitney u testi sonuglar

Cinsiyet N Sira Ortalamasi Sira Toplami ] p
Kadin 11 19.00 209.00 143.0 371
Erkek 32 23.03 737.00

Tablo 11 incelendiginde gorme engelli kullanicilarin giinliik sosyal medya kullanim
sikliklarinda cinsiyete gore anlamli farklihik olmadig1 goriilmektedir. Bununla birlikte, kadin gérme
engelliler ile erkek gorme engelliler arasinda giinliik sosyal medya kullanim sikliklarinin benzer

ozellikler gosterdigi belirlenmistir.

Gorme engelli kullanicilarin giinliik sosyal medya kullanim sikliklarinin yas gruplarma gore
elde edilen degerler dogrultusunda Kruskal Wallis H testi ile karsilastirilmis, sonuglar Tablo 12’de
gosterilmistir.

Tablo 11. Gorme engelli kullamicilarin giinliik sosyal medya kullamim sikliklarimin yas gruplarima gore
karsilagtirilmasina iliskin kruskal wallis h testi sonuglar

Yas Gruplar N Sira Ortalamasi Chi-Square df p
15-18 2 26.00
19-22 11 23.05
23-26 8 26.81
3.95 5 .55
27-30 8 22.25
31-34 4 17.63
35 ve lizeri 10 17.75

Tablo 12 incelendiginde gorme engelli kullamicilarin giinliikk sosyal medya kullanim
sikliklarinda yas gruplari arasinda anlaml farklilik olmadig: belirlenmistir. Bununla birlikte, gorme
engelli kullanicilarin yas gruplar: arasinda giinliik sosyal medya kullanim sikliklarina bakildiginda en
yiiksek 23-26 yas grubundakilere, en diisiik olarak da 31-34 yas grubundakilere ait oldugu

goriilmektedir.
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Gorme engelli kullanicilarin giinliik sosyal medya kullanim sikliklarinin mezuniyetlerine gore
elde edilen degerler dogrultusunda Kruskal Wallis H testi ile karsilastirilmis, sonuglar Tablo 13’te
gosterilmistir.

Tablo 12. Gérme engelli kullanmicilarin giinliik sosyal medya kullamim sikliklarimin mezuniyetlerine gore
karsilagtirilmasina iliskin kruskal wallis h testi sonuclar

Yas Gruplari N Sira Ortalamasi Chi-Square df p
[Ikogretim 5 26.20
Ortadgretim 18 25.69
On Lisans 5 20.40

6.41 4 170
Lisans 12 16.08
Master 3 19.17

Tablo 13 incelendiginde gorme engelli kullanicilarin giinliik sosyal medya kullanim
sikliklarinin mezuniyet durumlarina gore anlamli farklilik olmadig: belirlenmistir. Buna gore, gérme
engelli kullanicilarin mezuniyet durumlari arasinda giinlitk sosyal medya kullanim sikliklarina
bakildiginda en yiiksek ilkdgretim mezunlarinin, en diisiik olarak da lisans mezunlarinin oldugu

goriilmektedir.

Tartisma ve Sonug

Gorme engelli kullanucilarla yapilan bu arastirma ile internet ve sosyal medya kullamim
aligkanliklar1  ve sosyo-demografik ozelliklerine gore farklilik olusturup olusturmadiklarn
incelenmistir. Arastirmadan elde edilen sonuglara gore; arastirmaya 11’i kadin, 32’si erkek olmak
tizere toplam 43 kisi katilmistir. Bu kullanucilarin ¢ogunlugu 19-22 ve 35 yas ve flizeri yas
araligindadir. Ogrenim durumlarma baktigimizda ise agirlikhi olarak ortadgretim ve lisans mezunu
katilimcalar bulunmaktadir. Calisma durumlari incelendiginde ise c¢alisma-calismama durumunda
olanlarin sayilarinin birbirlerine esit oldugu goriilmektedir. Internete baglanirken tercih ettikleri cihaz
olarak agirlikla akilli telefon kullandiklari goriilmektedir. Gorme engelli bireylerin en ¢ok ihtiyag
duydugu yardimci araglardan birisi olan ekran okuma programlarina baktigimizda tercih sirasina
gore VoiceOver, Jaws for Windows ve NVDA oldugu goriilmektedir. En ¢ok tercih edilen ekran
okuma programlarindan olan Jaws for Windows, birgok programla uyumlu ¢alismasi, diizgiin ve
dogru telafuz etmesi, farkl ses tiirleri (kadin ve erkek sesi) tercihi sunmasi onu 6ne ¢ikarmaktadir. Bu
program agirlikli olarak masaiistii ve diziistii bilgisayarlarda tercih edilmektedir. Akill telefonlarda

ise tercih edilen ekran okuma yazilimlari ise VoiceOver ve NVDA oldugu belirlenmistir.
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Internette gecirilen giinliik ortalama siirelerine baktigimizda esit bir dagilim varken, sosyal
medyada gecirilen giinliik ortalama siirede ise katilimcilarin yariya yakini “1-2 saat” olarak gortis
belirtmislerdir. Internete evden baglananlar, ¢calismadiklari ve tek baslarina evden ¢ikamadiklari igin
ev ortamini tercih ettiklerini; calisanlarin belli bir boliimii ise isyerinden baglandiklarini
belirtmislerdir. Gorme engelli kullanicilara “Blog sahibi olma durumu” soruldugunda, blog sahibinin
sayisinin az oldugu goriilmiistiir. Ancak bu saymnin az olmasina karsin blog sahibi olanlarin olmasi
ayr1 bir basar1 ve cesaret Ornegi gostermektedir. Yine forum sitelerini belli amaglarla kullanip
kullanmadiklar1 sorulmustur. Bu soruya da olumlu cevap veren sinirh sayida kisi olmustur. Bununla

birlikte forum sitelerini kullaniyor olabilmeleri de basarili bir durum olarak karsimiza ¢ikmaktadir.

Internet kullamim ahgkanliklari incelendiginde, gérme engelli kullanicilarin en gok sirastyla
glindemi takip etme, sosyal medyaya erisme, e-posta kullanma, arastirma yapma, eglenme ve e-devlet
islemlerini yapma gibi bilgiler verdigi gortilmiistiir. Kaya (2014), Koger (2012) ve Nagler, Ebner,
Schon’iin (2015) yapmis olduklar1 ¢alismalarda da farkl seviyedeki kullanicilarin internet kullanim

amaclarmin benzerlik gosterdigi goriilmektedir.

Sosyal medya kullanim aligkanliklar1 incelendiginde ise, tercih ettikleri sosyal medya araglari
olarak WhatsApp, Youtube, Facebook, Twitter, Instagram, forum siteleri, Skype gibi araglar
belirtmislerdir. Sosyal medya araglarini kullanirken amaclarini; giincel olaylardan haberdar olma,
iletisim kurma, herhangi bir konu hakkinda goriis aligverisinde bulunma, smavlara hazirlik icin
arastirma yapma, grup iiyelikleriyle amaca uygun bilgi paylasma, eglenceli igeriklerle zaman gegirme
vb. seklinde siralamiglardir. Gorme engelli kullamicillarin sosyal medyada paylastiklart bilgi
dagilimlarina baktigimizda giincel haberler, kisisel fikirler, okul, kurs notlarim1 paylasma, anlik
durum, bulundugu mekan gibi verilere ulagilmistir. Sosyal medyada her giin gordiigtimiiz, bazen
kendimizin de yaptig1 bu eylemlerin hemen hepsini bu kullanicilarda yapmaktadirlar. Dikme (2013),
Kaya (2014), Koger (2012), Kiigtikali (2016) ve Nagler, Ebner, Schon’iin (2015) yaptig1 ¢alismalar, farkl
seviyedeki kullanicilarla yiiriitiilmiis olmasina karsin, bu ¢alismadaki sosyal medya kullanimi ile elde
edilen sonuglarla benzerlik gostermektedir. Internet ve sosyal medya kullanim aligkanliklarina baglh
olarak yiiriitiilen calismalarin her ne kadar calisma grubu farkli olsa da, incelenen olgu (fenomen)

benzer oldugu igin, aragtirma bulgulariin benzerlik gosterdigi yorumu yapilabilir.

Gorme engelli kullanicilarin sosyo-demografik ozelliklerine gore internet ve sosyal medya
kullanimlarina iligskin yapilan analiz sonuglarina gore; géorme engelli kullanicilarin internet kullanim
sikligr ile cinsiyet, yas gruplari arasinda herhangi bir farkliik bulunamazken, mezun gruplari
arasinda anlaml farklilik oldugu belirlenmistir. Gruplar aras: farkliliga bakildiginda ise ilkogretim,

ortadgretim ve on lisans mezunlarinin lisans mezunu olanlara gore internet ve sosyal medyay1 daha
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¢ok kullandiklar1 sonucuna varilmistir. Sosyal medya kullanim sikligimin cinsiyet, yas grubu ve

O0grenim durumlar1 arasinda herhangi bir farklilik tespit edilmemistir.

Calismada elde edilen sonuglar, gorme engelli kullanicilarin internet ve sosyal medya
kullanim aliskanliklarinin ve amaglarinin belirlenmesi noktasinda 6nem arz etmektedir. Bu bilgiler
internet ve sosyal medya kullanarak gorme engelli kullanicilara ulagilabilecegini, sorunlarmin ve
isteklerinin tespit edilebilecegini, yarim kalan egitim-6gretim faaliyetlerini tamamlayabileceklerini, is

bulma gibi konularda yardima olunabilecegi gostermektedir.

Gorme engelli kullanicilarin; bilgi, beceri, alt yapi, techizat gibi kisitlamalar olmasimna karsin
denemekten ve arastirmaktan korkmayip, yardimci teknolojilerin yardimiyla, sanal ortamda
kendilerini ifade ettikleri goriilmiistiir. Bu kullanicilar diger kullanicilar gibi web 2.0 araglarinin
sunmus oldugu firsatlardan yararlandiklarini, gerektiginde de sosyal medya ortamlarma igerik
iireterek katki sunabildiklerini ispatlamislardir. Bu ¢alisma yapilirken goriisleriyle katki saglayan
gorme engelli kullanicilarin sayisinin az olmasina karsin, bu ¢alismanin iletisim ve bilgi paylasim
rolleri hakkinda katki saglayabilecegi diisiiniilmektedir. Internet ve sosyal medya araglari, gérme
engelli kullanicilarin  karsilastiklar1  zorluklarin  iistesinden gelmelerini ve bagimsizliklarim
siirdiirmeleri i¢in potansiyel birer aractir. Bu durumu yayginlastirmak ve kolaylastirmak bizlerin

gorevi olmalidir.
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Introduction

Social networking sites have become indispensable part of modern society as a result of
advances in information and communication technologies as well as increased access to internet. It can
be noted that social media platforms enable users to form their own contents and have user-friendly
technologies, so they come into prominence in our daily lives. Individuals often share their thoughts
via social media tools, and involve in discussions related to these thoughts, paving the way new ideas.
On the other hand, different usages of social media tools have emerged as a result of their usage in a
wide range of aspects of life and their prevalence in each section of the society. In this sense, it can be
argued that social media tools are employed by individuals to express themselves, to socialize, and to
get or give information, etc. They are also used for sharing personal information, photos and video

contents as well as looking for jobs.

Internet and social networking sites have an impact on disabled individuals as much as in
every segment of society. Disabled individuals can benefit from internet and social media tools
thanks to assistive technologies. Blind individuals use other senses such as touch, sound and smell
when they move. They can find their ways through screen readers and do whatever they want by
touching. This study is significant in terms of focusing on the prevalence and purposes of internet and
social media usages of blind individuals, examining their status in social communication and
determining their accessibility status for education, entertainment, recruitment, socialization, etc.

(Wentz and Lazar, 2011).

Individuals with different disabilities employ information and communication technologies
for a variety of purposes. Blind users, for example, can read aloud by means of screen reader allowing
them to read visual images on the screen, assistive tools designed by using Braille Alphabet or Braille
printers while using computers, surfing on the internet and using social networking sites (Fichten,
Asuncion, Barile, Fossey, and De Simone, 2000; NFB, 2007; Wentz and Lazar, 2011). At this precise
point, it can be noted that the best method is to design applications by using screen readers because
the costs of tools based on Braille Alphabet are highly expensive and each blind individual may not

employ Braille Alphabet (Wentz and Lazar, 2011).

Blind users rest on their families or friends in order to cope with accessibility problems related
to any issue in their daily lives. In order to access to knowledge, blind individuals receive support
from their families at home, and from their friends in workplaces and schools. On the other hand, they
need to employ internet or social media tools so that they can have access to knowledge when they
face different situations and have different purposes without support of their family members or

friends (Brady, Zhong, Morris and Bigham, 2013).
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More scholars have focused on social media usages of blind individuals in developed
countries (Brady, Zhong, Morris and Bigham, 2013; Burke, Kraut and Williams, 2010; Fuglerud, Qiu,
Hu ve Rauterberg, 2015; Tjrastheim, Gunnarsson and Tollefsen, 2012; Tsaousides, Matsuzawa and
Lebowitz, 2011; Wong and Cohen, 2016, Wu and Adamic, 2014). On the other hand, it can be noted
that few studies on this issue have been conducted in developing and undeveloped countries (Brady,
Zhong, Morris and Bigham, 2013). Although the opportunities provided by official and private
corporations in our country (smartphones for blind people, reduction in prices of internet service, etc.)
are not the same as with those in developed countries, it can be noted that there are a wide range of
means for blind people. However, a systematic review of literature has revealed that a current gap
exists in the research space, where relatively few studies on internet and social media usages of blind

individuals.

When the existing literature is examined, it is seen that practibilities of online services or
accessibility of applications are the main research topics (Brady, Morris, Zhong, White, and Bigham,
2013; Brady, Zhong, Morris, and Bigham, 2013; Jayant, White, and Bigham, 2011). This situation

indicates that we have only limited kmowledge on how blind users employ internet and social media.

The purpose of the current study was to explore the internet and social media usage habits of
blind individuals. In line with this aim, this study was to test whether there is statistically difference
between socio-demographic characteristics and internet and social media usages of blind individuals.
This descriptive study was designed as a survey research model. The following research questions

framed the study:

e  What are internet usage habits and purposes of blind users?
e  What are social media usage habits and purposes of blind users?
e Is there any significant difference between internet and social media usages and

demographic characteristics of blind users?
Method

This study adopted a descriptive survey research model to determine if internet and social
media usage habits of blind users show differences according to some variables. Survey research
model is to depict a situation which was available in the past or still exists as it is. The situation,
individual or object is attempted to be described as it is or according to existing situations. There is no

effort to change them or impact any way (Karasar, 2007).
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Procedure and Study Group

The survey form was submitted to blind users in the study group recruited by means of
several social media tools (Facebook, Twitter, WhatsApp, and Playroom). Table 1 summarizes the

demographic characteristics of the participants in the study.
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Table 1. Socio-demographic characteristics of blind users

Demographic f %
Characteristics
Female 11 25.5
Gender
Male 32 74.5
15-18 2 4.6
19-22 11 25.5
23-26 8 18.6
Age Groups
27-30 8 18.6
31-34 4 9.3
35 and above 10 234
Secondary 5 11.6
High School 18 41.8
Level of Education Associate Degree 5 11.6
Undergraduate 12 28.0
Graduate 3 7.0
Mediterranean 3 7.0
Aegean 6 14.0
Central Anatolia 16 37.2
Living Area
South-East Anatolia 3 7.0
Black Sea 5 11.4
Marmara 10 23.4
Employed 20 46.5
Working Status
Unemployed 23 53.5
Smart Phone 21 48.8
Computer 12 28.0
Devices connected to internet
Tablet 3 7.0
All of them 7 16.2
VoiceOver 13 30.3
Jaws for Windows 12 27.9
NVDA 7 16.3
Screen Reader Programme
TalkBack 6 14.1
Other 5 11.4

Total 43 100
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When the demographic characteristics of the participants are examined, it is seen that the
number of females equal to one third of males. There are participants in every age segment in the
study. Most of the participans are included in 19-22 age group. When it comes to level of education,
there are more people with high school and graduate degrees. Most of the participants dwell in
Central Anatolian and Marmara Regions, and there is almost parity in working status of the
participants. They also employ their smart phones while connecting to internet and social networking

sites, whereas VoiceOver and JAWS for Windows programmes are often used as screen readers.

Data Collection Tools

Survey research design, one of the quantitative research models, was employed to collect data.
In this present study, the data draws on surveys. A systematic review of literature was conducted
while preparing survey questions and forming the conceptual framework. Following the pilot study
of the survey, some questions were changed, expert opinions were asked to determine the validity
and the data collection process was started after the survey form was revised in accordance with the
expert opinions. The survey form included three parts which aim to determine internet and social
media usage purposes of blind users. In the first part of the survey form, there are questions on
demographic characteristic, while internet usages are examined in the second part of the form. The

third part includes questions on social media usage habits of the participants.

Analysis of Data and Measurements

Employing an electronic survey form, the data collection process lasted for one month (1-31
July 2018). The obtained data were analyzed through SPSS 21.00 statistical software package.
Descriptive statistics and frequency distributions were used to show demographic characteristics of
blind users. Mann Whitney U and Kruskal Wallis H tests were conducted to assess the differences

between internet and social media usages and demographic characteristics of blind users.
Findings

The data draws on the survey used to determine internet and social media usage status of

blind users. The findings from the obtained data are assessed.

Internet Usage Habits of Blind Users

Table 2 summarizes internet usage habits of blind users.
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Table 1. Distributions on internet usage habits of blind users

Internet Usage f %
1-3 hours 15 35.0
Average time spent on internet 4-6 hours 11 255
7-9 hours 11 25.5
10 hours and above 6 14.0
1-2 hours 20 46.5
A . a1 .
verage tlTne spent on social media 3-4 hours 1 25.5
platforms in a day
5-6 hours 9 21.0
7 and above 3 7.0
Home 24 56.0
Internet access place Workplace 14 32.0
Other 5 12.0
Yes 4 9.0
Having a Blog
No 39 91.0
Yes 8 19.0
Using forum websites No 35 81.0
Total 43 100

As indicated in Table 2, when the findings related to internet usage habits of blind users are
examined, it is seen that 39,5% of the participants spend 1-3 hours on internet per day, 25,5% of them
spend 4-6 hours, twenty-one percent of them spend 7-9 hours, and fourteen percent of them have
more than 10 hours internet usage time. When the average time spent on social networking sites are
examined, it is seen that fifty-six percent of the participants spend one or two hours on social media,
25,5% of them spend 3-4 hours, twelve percent of them five or six hours, and 6,5% of them have more
than 7 hours social media usage time. When it comes to internet access place of the participants, it is
seen that fifty-six percent of them access internet in their homes, thirty-two percent of them have
internet access in their workplaces, and twelve percent of them access internet in other environments.
Nine percent of the participants have blogs, while the rest of them don’t have any blog website. When
it comes to using forum websites, it is seen that 19 percent of the participants answered ‘Yes’, whereas

eighty-one percent of them don’t use forum websites.
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Internet Usage Purposes of Blind Users

Table 3 Summarizes internet usage purposes of blind users.

Table 2. Internet usage purposes of blind users

Internet Usage Purposes N %
Being updated with current issues 35 20.5
Access to social networking sites 32 18.7
Access to e-mail 29 17.0
Doing searches on several topics 27 15.8
For entertaining 22 13.0
Doing online operations in e-Government Portal 15 8.7
Being updated with technological advances 5 3.0
Using podcast 4 22
Learning a language 2 1.1

As indicated in Table 3, when the internet usage purposes of blind users are examined, the
participants mostly use internet for being updated with current issues, followed by access to social
networking sites, access to e-mail, doing searches on several topics, for entertaining, doing online
operations in e-Government Portal. Being updated with technological advances, using podcast and

learning a language are other internet usage purposes of some of the blind users.

Social Media Usage Habits of Blind Users

Three questions were asked to the participants in the study to determine their social media
usage habits. The first question focused on their social media tool peferences, whereas the second one
was on their social media usage purposes. The last question included the information about their

sharings on social networking sites.

Social Media Tool Preferences of Blind Users

Table 4 summarizes social media tool preferences of blind users.
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Table 3. Social media tool preferences of blind users

Social Media Tools N %
WhatsApp 37 23.2
Youtube 33 20.7
Facebook 25 15.7
Twitter 20 12.5
Instagram 16 10.0
Forum websites 11 7.0
Skype 10 6.2
Podcast 4 2.5
LinkedIn 3 2.2

As indicated in Table 4, blind users mostly prefer WhatsApp as a social media tool, followed
by Youtube, Facebook, Twitter, Instagram, Forum websites and Skype. Podcast and LinkedIn are the

least preferred social media tools of blind users.

Social Media Tool Usage Purposes of Blind Users

Table 5 summarizes social media tool purposes of blind users.

Table 4. Social media tool usage purposes of blind users

Social Media Tool Usage Purposes N %

Being updated with current issues 31 17.8
Communication (e.g. relatives) 27 15.5
Exchanging information and ideas 27 15.5
Accessing to knowledge for educational purposes 27 15.5
Sharing content in several groups 20 11.5
Having enjoyable time and entertainment 19 11.0
Sharing experiences 18 10.4
Sharing photos 12 6.8
Finding new friends 11 6.4

As indicated in Table 5, blind users mostly employ social media for being updated with

current issues, followed by communication (e.g. relatives), exchanging information and ideas,
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accessing to knowledge for educational purposes, sharing content in several groups, having enjoyable
time and entertainment, sharing experiences, sharing photos and finding new friends.

Content Shared by Blind Users in Social Networking Sites

Table 6 summarizes the content shared by blind users in social networking sites.

Table 5. Content shared by blind users in social networking sites

Content shared in Social Media N %

Sharing current issues 17 18.5
Sharing the content reflecting my philosophy 16 17.0
Sharing the knowledge I learn at school or 12 12.7
course etc.

Instant status 12 12.7
The location I am present 10 10.6
My friends’ sharings 9 9.5
Sharing the problems and looking for 8 8.5

solutions

The product or service I buy 8 8.5

As indicated in Table 6, blind users mostly use social media tools to being updated with
current issues and share the instant news on their accounts, followed by sharing the content reflecting
their philosophy, sharing the knowledge they learn at school or course etc., instant status, the location
they are present, their friends’ sharings, sharing the problems and looking for solutions and the
product or service they buy.

Examining Internet and Social Media Usages of Blind Users according to Demographic

Variables

Table 7 summarizes the results obtained after the analyses conducted through Mann Whitney

U test on daily internet usage frequencies according to gender.

Table 6. Mann whitney u test results on daily internet usage frequencies according to gender

Gender N Mean rank Sum of ranks 8] p
Female 11 20.05 220.50 154.5 533
Male 32 22.67 725.50

As indicated in Table 7, there is no statistically difference between internet usage frequencies
of blind users and their gender. In this sense, it can be noted that there are similarities between female

and male internet users in terms of daily internet usage frequency.
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Daily internet usage frequencies of blind users and the age groups were compared through

Kruskal Wallis H test and Table 8 summarizes the results.

Table 7. Kruskal wallis h test results on daily internet usage frequencies of blind users according to age groups

Age groups N Mean rank Chi-Square df p
15-18 2 20.00
19-22 11 20.64
23-26 8 29.44
4.37 5 49
27-30 8 17.50
31-34 4 22.13
35 and above 10 21.50

As indicated in Table 8, there is no statistically difference between daily internet usage
frequencies of blind users and age groups. On the other hand, blind users aged between 23-26 use
internet on a daily basis more than other groups, while those aged between 27-30 have the least

percentage.

Daily internet usage frequencies of blind users and level of education were compared through

Kruskal Wallis H test and Table 9 summarizes the results.

Table 8. Kruskal wallis h test results on daily internet usage frequencies of blind users according to level of
education

Age groups N Mean rank Chi-Square df p Significant
Difference
Secondary 5 29.30 Secondary-
] Undergraduate,
High School 18 26.58
. High School-
Associate 5 25.40
14.72 4 .005 Undergraduate,
Degree
Associate
Undergraduate 12 11.08
Degree-
Graduate 3 20.33 Undergraduate

As indicated in Table 9, there is statistically significant difference between daily internet usage
frequencies and level of education of blind users. Mann Whitney U test was conducted to figure out in

which groups there are statistically significant differences and Table 10 summarizes the findings.
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Table 9. Mann whitney u test results on daily internet usage frequencies of blind users according to level of

education

Level of Education N Mean ranks Sum of ranks U P
Secondary 5 12.70 63.50 41.50 787
High School 18 11.81 212.50

Total 23

Secondary 5 6.20 31.0 9.00 419
Associate Degree 5 4.80 24.0

Total 10

Secondary 5 14.20 71.00 4.00 .002
Undergraduate 12 6.83 82.00

Total 17

Secondary 5 5.20 26.00 4.00 273
Graduate 3 3.33 10.00

Total 8

High School 18 12.33 222.0 39.0 691
Associate Degree 5 10.80 54.0

Total 23

High School 18 19.47 350.50 36.5 .001
Undergraduate 12 9.54 114.50

Total 30

High School 18 11.47 206.5 185 412
Graduate 3 8.17 24.5

Total 21

Associate Degree 5 13.90 69.50 5.50 .003
Undergraduate 12 6.96 83.50

Total 17

Associate Degree 5 4.90 24.50 5.50 571
Graduate 3 3.83 11.50

Total 8

Undergraduate 12 7.25 87.00 9.00 233
Graduate 3 11.00 33.00

Total 15
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As indicated in Table 10, according to Mann-Whitney U test, used to compare differences
between internet usage frequencies and level of educations of blind users, it is seen that there is
statistically significant difference between secondary and undergraduate, high school and
undergraduate, associate degree and undergraduate. Basen on these results, it can be noted that there
is statistically significant difference between blind users with undergraduate degree and those with

secondary, high school and associate degree in terms of daily internet usage frequencies.

Mann-Whitney U test was used to compare the social media usage frequencies and genders of

blind users, and Table 11 summarizes the results.

Table 10. Mann whitney u test results on the comparison of daily social media usage frequencies and gender of
the blind users

Gender N Mean rank Sum of rank 8] p
Female 11 19.00 209.00 143.0 371
Male 32 23.03 737.00

As indicated in Table 11, there is no statistically significant differences between daily social
media usage frequencies and gender of blind users. Additionally, it is seen that there are similarities

between female and male blind users in terms of daily social media usage frequencies.

Kruskal Wallis H test was used to compare the daily social media usage frequencies and age

of blind users and Table 12 summarizes the results.

Table 11. Kruskal wallis h test results on the comparison of daily social media usage frequencies and age of the
blind users

Age groups N Mean rank Chi-Square df p
15-18 2 26.00
19-22 11 23.05
23-26 8 26.81
3.95 5 .55
27-30 8 22.25
31-34 4 17.63
35 and above 10 17.75

As indicated in Table 12, there is no statistically significant differences between daily social
media usage frequencies and age of blind users. Additionally, when the daily social media usage
frequencies are compared with age groups, it is seen that those aged 23-26 have the highest percentage

in daily social media usage, whereas the participants aged 31-34 have the lowest percentage.
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Kruskal Wallis H test was used to compare the daily social media usage frequencies and level
of education of blind users and Table 13 summarizes the results.

Table 12. Kruskal wallis h test results on the comparison of daily social media usage frequencies and level of
education of the blind users

Age groups N Mean rank Chi-Square df p
Secondary 5 26.20

High School 18 25.69

Associate 5 20.40

6.41 4 170

Degree

Undergraduate 12 16.08

Graduate 3 19.17

As indicated in Table 13, there is no statistically significant differences between daily social
media usage frequencies and level of education of blind users. In this sense, when the daily social
media usage frequencies are compared with level of education, it is seen that those with secondary
degree have the highest percentage in daily social media usage, while the participants with

undergraduate degree have the lowest percentage.

Discussion and Conclusion

This study has sought to illuminate internet and social media usage habits and socio-
demographic characteristics of blind users. This study is to examine if there is statistically significant
differnece between internet and social media usage habits and socio-demographic characteristics of
blind users. Based on the results of the study, it is seen that a total of 43 participants, of whom 11 were
female and 32 were male were recruited in the research. Most of the participants are between 19-22
and 35 and above age range. Given the level of education, those with high school and undergraduate
degrees make up a high proportion of the sample. When it comes to their working status, it is seen
that the numbers are almost equal to each other. Most of the participants prefer to use smartphones
while accessing to internet. There is evidence to suggest that the most preferred screen readers that are
one of the most essential needs of blind users can be listed as respectively, VoiceOver, Jaws for
Windows and NVDA. Jaws for Windows, that is the most favourite screen reader programme, is
mostly preferred as it is compatible with a wide range of softwares, pronounces correctly and clearly,
and provides users with different voices (female and male voices). This software is generally used in
desktop and laptop computers. On the other hand, VoiceOver and NVA are mostly preferred screen

reader softwares in smartphones.
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When the average time spent on internet on a daily basis is examined, it is seen that there are
equal distributions, while almost half of the participants generally spend one or two hours on social
networking sites. Those who access to internet in their homes mentioned that they prefer their homes
while accessing to internet as they don’t work or cannot go around without assistance. On the other
hand, some of the participants who work access to internet in their workplaces. When the blind users
were asked if they have blog webpages, it was found that only a few participants use blogs. At this
precise point, it can be noted that it must be appreciated that some of the participants have blog
webpages despite the low number of users. The participants were asked whether they use forum
websites or nor, and it was concluded that few blind users benefit from forums. However, this

situation also must be appreciated.

When the internet usage habits of the participants are examined, it was found that the
participants mostly employ internet for being updated with current issues, accessing to social
networking sites, using e-mails, searching for something, entertainment and e-Government
operations. There are several studies that corraborated with the findings of this study. In this sense,
the works of Kaya (2014), Koger (2012) and Nagler, Ebner, and Schon (2015) concluded that there are

similarities in internet usage purposes of users from different levels.

When the social media usage habits are examined, it is seen that the participants mostly use
such tools as WhatsApp, Youtube, Facebook, Twitter, Instagram, forum websites, and Skype. The
participants use social networking sites for such purposes as being updated with current issues,
communication, exchanging information and ideas, accessing to knowledge for educational purposes,
sharing content in several groups, having enjoyable time and entertainment, sharing experiences,

sharing photos, and finding new friends.

The results of the study revealed that blind users mostly share current issues, personal
thoughts, the knowledge they learn at school or course, instant status, and the location they are
present. Correspondingly, it can be noted that blind users don’t differ from others in terms of social
media sharings. In this sense, there are several studies that concur well with the findings of this study.
Dikme (2013), Kaya (2014), Koger (2012), Kiigiikali (2016) and Nagler, Ebner, and Schon (2015)
concluded that there are similarities among the participants in terms of social media usage purposes

even though the study groups were comprised of different samples.

Taken together, it can be suggested that although the participants of those studies focusing on
internet and social media usages of the individuals, the findings show similarities as the phenomenon

examined is the same.
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Based on the findings on internet and social media usage habits in terms of socio-
demographic characteristics, it can be concluded that there is no statistically significant difference
between internet usage frequencies and gender and age groups of blind users, while the statistics
show significant difference between internet usage frequencies and level of education. When the
differences among the groups are examined, it is seen that those with secondary, high school and
associate degree spend more time on internet and social networking sites than the participants with
undergraduate degree. There is no statistically significant difference between social media usage

frequencies and gender, age groups and level of education of the blind users.

The findings of this study have several practical implications. In this sense, it is of great
importance to determine the internet and social media usage habits and purposes of blind users in
that the results can be employed to reach blind people through internet and social networking sites,
help them with their problems and demands, enable them to complete their interrupted educational

activities, and to be employed in workplaces.

In a nutshell, it can be concluded that blind users can express themselves in virtual
environments through internet and social networking sites with the help of assistive technologies
without feeling tired or searching for more support even though there are some limitations, including
knowledge, skills, infrastructure, and equipment. The blind users prove that they can employ internet
technologies such as web 2.0 tools and social networking sites effectively and contribute to these
virtual environments through their own contents. This study is expected to contribute to the existing
literature in terms of communication and sharing knowledge roles of the blind users even though the
sample in the study included less people. Internet and social networking sites can be considered as
having big potentional so that blind users can eliminate barriers faced while performing a task

independently. This situation shouldn’t be ignored and awareness on this issue should be raised.
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