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The Effect of Stakeholders on Tourism in Rural Development:  
A Model Suggestion for M  

Abstract       Research Paper 

Rural tourism is an important tool in the development of rural areas. While some countries in the 
world benefi
which has an important potential in this field, could not show enough development in this area. In 
order for tourism to be a tool in the development of rural areas, tourism awareness and culture, 
coordination and responsibility, use of funds and joint work in international relations are some of 
the important elements. The people in rural areas will increase the interest in these areas thanks to 
the tourist demand that will be created by the supply of more touristic products. It is clear that this 
change and development to be created in rural areas will require disciplined and coordinated work 
of the stakeholders. In this study, the support and importance of tourism travel agencies, chambers 
of commerce and industry, hoteliers' association, Fethiye tourism development foundation and 
citizens living locally for 20 years or more in making rural tourism a tool for the development of 
rural areas were investigated. Surveys were obtained from 101 tourism travel agencies in Fethiye, 
Marmaris and Bodrum districts, 5 Chairman of the Chamber of Commerce and Industry, 
Chairman of Fethiye Tourism Development Foundation, 3 President of Hoteliers Union and 
citizens living locally for 20 years or more. According to the results of the study, it was revealed 
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that the rural people lacked the necessary tourism knowledge and consciousness to participate in 
tourism activities, and they demand this information to be given. It was observed that the agencies 
could not make enough contribution towards the formation of sufficient level of tourism 
knowledge and awareness in the rural people, and non-governmental organizations contributed.  
A model proposal has been  contributions more efficient 
and continuous. 
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