NANOPAZARLAMADA ILK HAREKET ETME AVANTAJI:
TURK NANOTEKNOLOJi PAZARI UZERINE BIR INCELEME
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OZET

Giiniimiizde, gelismis pazarlarin doymasi ile ilgi yeni gelisen pazarlara yoénelmistir. Stratejik
avantaj saglayacaklarindan, yeni gelisen bir pazarda faaliyete baslama zamani veya
pazarda ilk hareket edilmesi durumu, énemli konulardir. Devrim niteliginde degisiklikler
yaratmasi beklenen “nano pazarlama” olgusunun, pek cok lilkeye oldugu gibi Tiirkiye’ye
de, belirli pazarlarda, ilk hareket eden olma avantaji saglayacagi 6ngériilmektedir. Buradan
hareketle bu calismada, genel olarak, diinyada nanoteknoloji pazarlarinin gelisimi ve
mevcut durumu incelenmekte ve 6zel olarak, Tiirkiye’'nin ilk hareket eden olma avantaji
saglayabilecegi nanopazar alanlari irdelenmektedir. Calisma sonunda Tiirkiye’nin tekstil,
enerji, otomotiv ve yedek pargasi, savunma (zirh, insansiz hava araglari vb.), elemental bor,
yenilikgi triin gelistirme, nano pazarlama sistemleri gibi nanopazar béliimlerinde ve riskli
alanlarda (niikleer, gayrisihhi, istihbarat vb.) ilk hareket etme avantaji yakalayabilecegi
degerlendirilmistir.
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FIRST- MOVER ADVANTAGES IN NANO MARKETING:
AN EXAMINATION ON TURKISH NANOTECHNOLOGY MARKET

ABSTRACT

Since developed markets had being saturated, today attention has directed to developing
markets. Because they vyield strategic advantages, starting time for business in a
developing market or/and being a first-mover in the market are important issues. It has
being foreseen that “nano marketing” phenomenon that is expected to create revolutionary
changes, will yield first-mover advantages in distinct nano-markets to Turkey as well as to
many other countries. From this point, in this study firstly, development and present
condition of nanotechnology markets in the world are examined; in particular, nano-
markets that Turkey could derive first-mover advantages are investigated. By the end of the
study, it is evaluated that Turkey could derive first-mover advantages from textile, energy,
automotive and its spare parts, defence (armour, unmanned aerial vehicle etc.), elemental
boron, innovative product development, nano marketing systems sectors and critical areas
(nuclear, non-healthy, intelligence etc.).
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