GESITLI ORGUT YONETICILERININ GUG MESAFESI, BELIRSIZLIKTEN
KAGINMA, ERIL-DISiL VE BIREYCI-TOPLULUKGU KULTUR BOYUTLARINA
YONELIK EGILIMLERI UZERINE GORGUL BIR ARASTIRMA
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OZET

Bu caligmanin amaci, farkli sektérlerde faaliyet gbésteren érgiitlerde calisan
yoOneticilerin giic mesafesi, belirsizlikten kaginma, erillik-disilik ve bireyci-
toplulukgu kiiltiirel boyutlarina yénelik algilamalarinin farkli olup olmadigini
ortaya koymaktir. Bu amacgla tekstil, otomotiv, gida, egitim ve savunma
sektoriinde calisan toplam 146 yénetici lzerinde goérgil bir arastirma
yapilmigtir. Aragtirma sonucunda, genel olarak ydneticilerin yiiksek gii¢
mesafesi ve belirsizlikten kaginma egilimi gdésterdikleri, disil degerlere daha
¢cok o6nem verdikleri ve toplulukgu Kkiiltiirel degerleri benimsedikleri tespit
edilmistir. Bununla birlikte, sahiplik yapisi (kamu-6zel) ve faaliyette oldugu
sektore goére yoneticilerin kiiltiirel egilimlerinde farkhliklar oldugu gériilmiistiir.
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AN EMPIRICAL STUDY ON TENDENCIES OF DIFFERENT MANAGERS
TOWARDS POWER DISTANCE, UNCERTAINTY AVOIDANCE, MASCULINITY-
FEMININITY AND INDIVIDUALISM-COLLECTIVISM CULTURAL DIMENSIONS

ABSTRACT

The purpose of this study is to determine whether the perceptions of the
cultural dimensions, which are power distance, uncertainty avoidance,
masculinity-femininity and individualism-collectivism of managers who work in
different organizations in Turkey are different. With this aim, an empirical study
conducted on 146 managers who worked in textile, automotive, food, education
and national defense sectors. According to the results of this study, generally,
managers have high power distance, uncertainty avoidance; give more
importance to femininity and attributed more importance to collectivist cultural
dimensions. Also, the results indicated that inclinations of the managers
related to the cultural dimensions vary in terms of type and sector (public-
private) of the organizations.
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