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STRATEJIK ITTIFAK ANLASMALARI: TURK ISLETMELERI UZERINE BIR ARASTIRMA

OZET
Stratejik ittifak anlasmalarzi; isletmeler arasinda bagimsiz
olarak hayata gec¢irilen, sahip olduklari kaynaklari paylasarak,

rekabet giliclerini ve performanslarini artirmak i¢in birbirleriyle
gonliilli olarak vyaptiklari degisim, paylasim ve ortak gelistirmeyi
iceren her tirli anlasmalardir. Bu glnlerde bu tir isbirligi
anlasmalari hizla artmaktadir. Bu calismada; stratejik ittifak
anlasmalari kaynak temelli vyaklasim c¢ercevesinde ele alinmistir. Bu
amacla, bir anket gelistirilerek Tirkiye’nin en biytk 500 sanayi
isletmesi ig¢cinden 1s0’ya kayitla olan isletmelerin yaptiklara
stratejik ittifak anlasmalari arastirilmistir. Elde edilen veriler
istatistiki analizlere tabii tutulmus ve stratejik ittifak anlasmalar:
ile biylime stratejileri arasindaki iliski ortaya koyulmaya
calisilmistir.
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STRATEGIC ALLIANCE AGREEMENTS: AN EXAMINATION ON TURKISH BUSINESS

ABSTRACT
Strategic alliances are an agreement in which independent
relationship between businesses for sharing their resources,
competitive advantages and increasing their performances that includes
voluntary exchange, share and improvement of their Dbusinesses.
Nowadays, this type of cooperation agreements is increasing rapidly.
In this study, strategic alliances discussed by resource Dbased
approach. For this reason, the survey instrument has developed and
applied to the Turkey’s Top 500 Private ISO member companies. The data
analyzed by statistical methods and tried to examine relationship
between the strategic alliances and growth strategies.
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