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ABSTRACT  
Purpose- The purpose of this study is to investigate the corporate social responsibility (CSR) in Islamic banks of Jordan. The objective was to 
investigate whether their CSR activities are having an impact on the economy. It was also important to measure the impact of total finances 
provided by Islamic banks on the economic sector of Jordan. 
Methodology- The study employs Gross Domestic Product (GDP) as a dependent variable to measure impact of CSR and total financing. 
Secondary data was used from bank’s annual reports for data analysis for the period of 2014-2019. Various hypotheses were tested through 
regression analysis to fulfill the research objectives. The approach used in this study was analytical. 
Findings- The analysis reveals that a positive relationship between CSR and GDP. Results showed that CSR unique to Islamic banks especially 
Qard Al Hasan has a significantly positive impact on the GDP. Whereas donations did not have any impact on the GDP. Moreover, total 
finances given out by Islamic banks had a positive impact on the country’s GDP. 
Conclusion- based upon the analysis & Findings it may be concluded that CSR carried out by Islamic banks effects the economic growth of a 
country. It was noticed that CSR unique to Islamic Banks (i.e., Qard al Hasan) showed a significant positive impact on the GDP. A units’ increase 
in Qard al Hasan consecutively led to the increase of GDP by 117.0206 units. The research additionally analyzed the impact of total financing 
-carried out by Islamic banking sector- on economic growth. It was found that although JIB had the highest number of total finances, IIAB 
had the highest impact on the economy. This proved that a high amount of bank financing does not necessarily imply a higher impact on the 
economy. Other factors such as the banks’ diversity of finances, strategies, motivations, and other internal organizational factors might 
influence this impact. 
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