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ABSTRACT
Social identity is the part of an individual's self-perception of membership 
in a social group and it develops through the socialization process. People 
interact with many different socialization agents such as family, school, 
friends, mass media, work, and professional groups. In the twenty-first 
century, socialization has not been able to escape the influence of digital 
technologies, and they have been considered an alternative to traditional 
socialization channels. Web 2.0 technologies have become an essential 
source of online socialization.  However, the question of whether online 
socialization (OS) impacts the formation of online social identities (OSI) is 
quite limited in the literature. Therefore, this study examined the effects 
of internet addiction (IA) and the average time spent on social media 
(ATSM) (as online socialization) on OSI, and the mediate effect of the time 
spent on the internet when young people are together with their family 
members (TSIWTF). A quantitative method was used, and data were 
collected from 272 university students. According to the study results, 
there is a relationship between OS and OSI, and TSIWTF partly mediates 
this relation.
Keywords: Online social identity, online socialization, internet addiction, 
social media usage
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1. Introduction 
Technologies are one of the fundamental social change tools in social life. Today, technologi-

cal developments have become involved in every aspect of life, from personal relations to mac-
ro-scale global communications. We are now in a digital society rather than merely owning digital 
things (Lindgren, 2017).

Digital technologies include the widespread use of computers and the internet due to techno-
logical developments. Smartphones, various applications used on these phones, in social net-
works, and communication applications are known as new media that enables mutual relation-
ships. After the invention of the internet, Web 2.0 technology was developed by Tim O’Relly as a 
further step (O’Relly, 2005). Web 2.0 technology is also described as the social web. Due to this 
technology, the form of relationships has also changed. Social media usage, blog usage, comment-
ing, liking, sharing, etc. are examples of Web 2.0 technology (Lupton, 2015). Social media net-
works have become very high-profile social and cultural interactions (Beer and Burrows, 2010). 
The number of followers and the number of likes received are among the factors affecting this 
high prestige. Therefore, Web 2.0 technologies, in which interactive interaction and hashtags are 
possible, have also become an essential source of social change. 

Lupton (2015) uses the concept of “digital society,” and Van Dijk (2012) uses the concept of 
“network society” for the society we have been living in. However, there are also different con-
cepts to explain digitalization in human and social life. One of them is the conceptualization of 
“digital natives” created by Prensky (2001). The concept of digital native corresponds to the gen-
erations known as generations Y and Z today. The reason for this is that these generations were 
born when digital technologies developed and became widespread. The generations known as 
digital natives have mastered using these technologies in many ways, even when they were chil-
dren. This generation, also called the “app generation,” can think fast, practical, and versatile 
(Pafrey and Gasser, 2008).

Internet and social media have many benefits, but also drawbacks. When the use of the tele-
phone, computer games, and social media reaches excessive levels, it brings the risk of addiction. 
In recent years, many studies have been conducted on these issues. Smartphones (Elhai, Levine, 
Dvorak and Hall, 2016; Montag, Wegmann, Sariyska, Demetrovics, and Brand 2021), computer 
games (Karaca, Karakoç, Gurkan, Onan and Barlas, 2020), social media usage (Kaşıkçı, Denli 
and Karaman, 2021; Sun and Zhang, 2020), and internet addiction (Ağırtaş and Güler, 2020; Har-
sej, Mokhtari Lakeh, Sheikholeslami, Kazemnezhad Leili, 2021; Young, 1998;) have been inves-
tigated in these studies. Social media addiction is accepted as one of the types of internet addic-
tions. Measured social media addiction with a comprehensive sampling (23,500 people) has re-
vealed that such addictions are associated with being a young individual (Andreassen, Pallesen 
and Griffiths, 2017). A significant number of studies in the literature indicate that addiction to 
digital technologies is not an individual situation, but a social problem in today’s societies.

Socialization has not been able to escape the influence of digital technology. Family, friends, 
school, and work are essential traditional socialization tools. Digital technologies, on the other hand, 
have taken their place among socialization agents since the 2000s (Farquhar, 2012; Göker et al., 
2009; Günindi Ersöz, 2016; Van Dicjk, 2013). Generations Y and Z, sometimes called the internet 
generation (Milner, 2010) and the digital generation (Buckingham and Willet, 2006), continue to 
interact with these technologies in many areas of their lives, for example, education, consumption 
habits, business life, and marriage. In other words, digital technology is inherent in all behavior 
patterns, ways of thinking, action practices, and forms of interaction of the digital generation.
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For this reason, we cannot imagine a world without digital technologies and Web 2.0 for this 
generation. Therefore, online socialization is an essential part of young people’s lives. As a result, 
the literature on this subject has expanded greatly. Yet, studies on the relationship between online 
socialization and online social identity have been scarce.

In this study, we investigated the impact of social media usage and internet addiction as an 
online socialization channel on social identities and the mediate effect of the time spent on the 
internet when young people are together with their family members.

2. Literature Review: Socialization, Online Socialization, Internet Addiction, and 
Online Social Identity  
Socialization can be understood as the way that a human being becomes a member of society 

from the moment of birth on, and transforms from a mere biological entity into a social individu-
al (Kağıtçıbaşı, 2014; Openstax, 2012). Identity, personality, self, social self, and social identities 
develop through the socialization process. Since the family is the starting point of social life, it 
marks the first and the most significant step in the socialization process. People interact with 
many different socialization agents such as school, friends, mass media, work, and professional 
groups. Thus, individuals internalize all these in socialization and acquire a specific culture, in-
stitutions, values, norms, moral system, religion, language, etc. Therefore, they become a part or 
a member of a group. 

The family is often regarded as the agent with the most significant influence on the socializa-
tion process. However, in the twenty-first century, technology has increased rapidly and assumed 
much of that role. As families become more technologically equipped, children may tend to be 
more autonomous in integrating technology and media into their daily lives at the same rate (Gen-
ner and Süss, 2017). The media also plays a significant role in developing identity; this is one of 
the most crucial phenomena that develop under the effect of the media in an individual’s life 
(Genner and Süss, 2017; Prot et al., 2015). The internet and social networks are among the most 
current channels of this process as new media. In this way, the temporal and socio-spatial bound-
aries in reaching others have disappeared, and the opportunity to interact with countless people 
online at the same time has emerged. Thus, new technology has created new possibilities, new 
methods, and new kinds of practices in the self-construction of the individual. 

Due to the digital technologies, “online socialization” has become a concept used in the liter-
ature (Günindi Ersöz, 2016; Van Dijk, 2012). Mediatization, conceptualized as media socializa-
tion, has been investigated in some research. The media effect refers to people’s socialization 
processes depending on media use (Genner and Süss, 2015; Kammerl and Kramer, 2016). While 
this concept expresses the diversification of new communication networks and media tools that 
have started to be used by society with the internet, it also refers to social changes (Genner and 
Süss, 2017). Online socialization means that when people participate in social networking sites, 
they meet their social needs (Park, Kee and Valenzuela, 2009).

Social identity is the part of an individual’s self-perception of membership in a social group 
and the value and emotional meanings he or she attributes to this membership (Tajfel, 1981). Tajfel 
draws attention to the point that individuals want to attribute positive emotions/features to both 
themselves and to the group they belong to (Hogg and Ridgeway, 2003). According to Social 
identity theory (SIT), people classify themselves and others into various social categories, such as 
organizational membership, religious affiliation, gender, and age (Tajfel and Turner, 1986). Peo-
ple can have more than one social identity (Trepte, 2013). In other words, people categorize them-
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selves within all these social groups since they may have more than one social group identity. 
However, not all of them are equally significant. Zhang, Carrol and Jiang (2010) stated that these 
social identities emerge with different levels of importance and prominence in social interactions. 
In some cases, social identities even exhibit a hierarchical feature. Therefore, the degree of impor-
tance of these groups (identities) also differs from person to person. One of the areas where social 
identities are formed or presented today is social media.

Cavanagh (2007) pointed out that the social effects of the internet on the formation and nature 
of virtual selves are an important area of research. The internet has become a highly effective 
channel for fragmenting and rebuilding identities. İşman, Buluş and Yüzüncüyıl (2016) draw at-
tention to digital technologies where individuals have the opportunity to redefine their socializa-
tion process (Turkle, 2011). Internet technology has become a new way and a new strategic tool 
for individuals to think about their environment and themselves.

Kiesler and others worked in the context of computer-mediated interaction in the mid-1980s, 
before the advent of the internet. They showed that cyberspace is a virtual alternative channel for 
reconstructing identities and provides freedom from existing social categories and pressures 
(Spears, Lea and Postmes, 2009), just as societies introduced to computer and internet technology 
initially reflected their current identity and personal characteristics on cyberspace. Then these 
areas began to affect identities and occur in the identity construction processes. Poster (1995) 
states that identities are now constructed online as well (Cavanagh, 2007). It has been frequently 
mentioned that online environments are an alternative to traditional identity categories (Ridout, 
Campbell and Ellis, 2012).

The concept of a group, a central point in classical social identity theories, has now begun to 
express a broader meaning, including online groups. As Akar and Mardikyan (2018) stated, on-
line communities are networks where users who share common interests and purposes develop 
social relationships. People can reach a large social circle as a specific community member on this 
platform. These communities have become as crucial as the relationships established in real life 
by transferring genuine relationships to the virtual environment. Participation and acceptance in 
these communities have become extremely important in learning and adopting group behaviors, 
providing a wide range of references for identity development. Ren et al. (2012) drew attention to 
the significance of online communities in individuals’ self-definition. Pegg, O’Donnell, Lala, and 
Barber (2018) indicated that the concept of online social identity is grounded in realizing that the 
online realm is a social medium. While individuals may be physically alone when interacting 
online, psychologically their online experiences are often social. The social identity approach al-
lows that such identities are dynamic and can influence thoughts, emotions, and behaviors both 
online and offline. Online and offline social identities are no more real or valid than one another. 
Social identities and social group belonging have been transferred to social networks today. This 
also plays a critical role in forming social identity and group belonging (Barker, 2012). As a cru-
cial concept in understanding such communities, social identities enable a more active and dy-
namic social identity construction process in social identity theory than the traditional definition 
of identity (Pegg et al., 2018; Zhang et al., 2010). 

Theoretical Model of the Study and Hypotheses 
Online Socialization and Online Social Identity
The use of technologies such as the internet, smart phones, and social media affects young 

people’s identity, group relations, family, and school relations (McKay, Thurlow and Toom-
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ey-Zimmerman, 2005). Although a family is one of the most crucial agents of identity develop-
ment, digital technologies such as the internet and social networks also provide significant clues 
about social identity (Barker, 2009). Today, one of the primary sources of information for people, 
especially young people, is the internet, social media, online social groups, and online communi-
ties. However, social research which includes these online socialization channels (online groups 
and online communities) and their positive or negative effects has been scarce (Prot et al., 2015). 

There is a difference between the concepts of an online group and an online community. Only 
some of the social media platforms have a community feature. Many studies focused on the online 
group, and others focused on an online community in social identity research. In this study, we 
summarized both literature to understand the relation between online socialization and online 
social identity. We have taken both online groups and communities as an online socialization 
source in this research. We did not focus on the differentiation of these concepts or compare them.

Barker (2012) revealed that social networks are a crucial antecedent in developing self and 
social identity. These online environments with social networks are expressed as an alternative to 
traditional identity categories (Ridout et al., 2012). These environments, also called online social-
ization, internet socialization, and cyberspace, are alternatives in reproducing identities. This 
online socialization environment also provides freedom from existing social categories and pres-
sures (Genner and Süss, 2017; Spears et al., 2009). 

Although the intensive use of social media and the internet provides alternative channels to an 
individual, it may also constitute the risk of addiction after a point. Dutot (2020), on the other 
hand, focused on the effect of internet addiction on individual and social identity. The study re-
sults showed that addiction is associated with low social self-esteem. However, the internet can 
help individuals achieve their wishes. Therefore, Dutot concluded that internet addiction is a 
powerful determinant of social identity.

Social identity theory emphasizes how identity is created through group memberships (Tajfel, 
1981). According to this theory, individuals desire to attribute positive characteristics to both them-
selves and the group  they belong to (Hogg and Ridgeway, 2003: 97). A person remains a member of 
that group if this social group contributes positively to a person’s social identity. Otherwise, a person 
seeks alternative communication sources or groups (Tajfel, 1978). The social system in which indi-
viduals live is flexible and permeable. Therefore, when individuals are not satisfied with the social 
groups they belong to for any reason, they can be included in another one. However, this permeabil-
ity is not always easy in face-to-face communication (Tajfel and Turner, 1986). According to Zhang 
et al. (2010), social identity is highly significant in understanding the interaction in online commu-
nities, and online social identity is more common among young people.

Online communities are created on the internet and social media as social groups where indi-
viduals come together. This is an alternative socio-spatial context. These online platforms have 
been revealed as a virtual space for identity creation (Subrahmanyam and Sˇmahel 2011b; Valken-
burg et al. 2005). Social media platforms provide participation in various groups such as fan 
pages, opportunity for sharing opinions, organizing parties or events, and encouraging other us-
ers to participate in such group activities (Hsu and Lin, 2020). As the socio-spatial necessity dis-
appears in these online groups, inter-community permeability and flexibility - in other words, 
dynamism - become more manageable. Barker (2009) stated that young people with low or nega-
tive collective self-esteem or who think that their groups are undesirable by others might more 
likely stay away from this environment and communicate with online communities. This origi-
nates from the fact that these people may desire to develop more rewarding group relationships 
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online. Therefore, to have a positive sense of social identity, the individual may want to use social 
networks more as an alternative way to reach it easily. When people feel that they are not liked or 
desired by others, they believe that such negative self-thoughts will change with the number of 
followers or friends on social media (Andreassen et al., 2017). The study of Barker (2012) also 
showed that young people with negative collective self-esteem and dissatisfaction with their 
group use their peer groups and social media networks more intensively because young people 
prefer positive social identity construction through social media as online social identity. There-
fore, we hypothesize (Figure 1):

H1: Online Socialization is positively related to online social identity.
	 H1a: Internet addiction (IA) is positively related to online social identity.
	 H1b: The average time spent on social media is positively related to online social identity.

H2: Online Socialization is positively related to the time spent on the internet when together 
with family members.

H2a: Internet addiction is positively related to the time spent on the internet when together 
with family members.
H2b: The average time spent on social media is positively related to the time spent on the 
internet when together with a family member.

H3: The time spent on the internet when together with a family member is positively related to 
online social identity.

Mediating Role of TSIWTF 
Issues such as the family’s inadequacy in problem-solving, communication disorders, nega-

tivities in roles and responsibilities, lack of attachment, lack of interest, and inadequacy in emo-
tional response are also associated with youth’s internet addiction (Habibi et al., 2017). One study 
showed that excessive use of social media by university youth negatively affects family relations 
(Ali, 2016). When the frequency of using modern technologies increases, the probability of young 
people becoming freer and more independent from their families also increases (Moawad and 
Ebrahem, 2016).  Sultana (2017), revealed that young people spend more time on the internet in 
their spare time than with their families and that young people prefer making online friendships 
to making friends offline. When families are considered as a social system with a social identity, 
this identity is formed through processes such as playing games, chatting, and spending time to-
gether with family members. Therefore, young people, spending time on the internet when they 
are together with their families in their free time, may have a higher level of online social identity. 
We expect TSIWTF has a mediating effect. 

H4: The relationship between online socialization and online social identity is mediated by the 
time spent on the internet when together with family members.

H4a: The relationship between internet addiction and online social identity is mediated by 
the time spent on the internet when together with family members.
H4b: The relationship between the average time spent on social media and online social 
identity is mediated by the time spent on the internet when together with family members.
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Figure 1: Theoretical model of the study

3. Methodology
This study used a survey to collect data from university students in Turkey. 

3.1. Sample and Data Collection
The sample of this study consisted of 272 university students in Turkey. Of the 500 question-

naires distributed by the researcher, 272 responses were collected. In other words, two hundred 
seventy-two students voluntarily participated in the research.  139 (51.5%) were female, and 131 
(48.5%) were male. The mean age of the participants was 24. 

Hacettepe University ethics committee approved the study (approval number: 35853172-433-
25). In addition, institutional approval was taken from the university to collect data. First, partic-
ipants were informed about the aim of the study. Voluntary participation in the study was the ba-
sis. This situation was explained to all students participating in the study. The voluntary partici-
pation form was given together with the questionnaire. Afterward, the students who accepted to 
participate in the survey voluntarily answered the questionnaire and handed it to the researcher in 
a closed envelope. In this way, we improved anonymity and objectivity. 

3.2. Survey Measures and Data Analysis Techniques
The survey instrument is a three-part questionnaire. The first part of the questionnaire in-

volves demographic questions.  The second part of the survey includes questions about online 
social identity. In some literature, online social identity is shaped on digital platforms, especially 
with social media groups (Andreassen et al., 2017; Barker, 2009; Hsu & Lin, 2020; Latif et al., 
2021; Pegg et al., 2018; Zhang et al., 2010). Therefore, we operationalized the online social identi-
ty as feeling a part of social media groups and  caring about getting likes from social media 
groups. We used two items, and the respondents were asked to indicate the extent to which the 
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item described their feeling on this three-point Likert question: 1. Very Important, 2. Moderately 
Important, 3. Not Important. The Cronbach’s Alpha is 0.81.

Online socialization questions are in the third part of the survey. After an extensive literature 
review of online socialization, we saw three variables (internet use, internet addiction, and social 
media) widely used to define it (Genner and Süss, 2017; Park et al., 2009; Spears et al., 2009; Van 
Dijk, 2012). Therefore, online socialization was operationalized as internet addiction and the av-
erage time spent on social media in this study. We used the Internet Addiction Test (IAT) devel-
oped by Kimberly S. Young in 1998. The scale consists of twenty items. Çakır-Balta and Horzum 
made a Turkish adaptation in 2008, and they removed one item from the IAT. The scale consists 
of nineteen items rated in a five-point Likert scale (from 1 - not at all, to 5 - always). For example, 
“How often do you find yourself waiting for your time to be online again?” and “Wanting to in-
crease the time to be online.” In this Turkish version of the scale, the Cronbach alpha value was 
0.90. The Cronbach Alpha value was found to be relatively high (0.91) in this study.

Data Analysis
IMB SPSS 21 was used for statistical analysis of the data. In the first stage, descriptive and 

reliability analyses were performed. Correlation, regression analysis was then carried out for hy-
pothesis testing.  We used the Sobel test for the mediation effect.  

4. Results
Table 1 presents the means, standard deviations, and correlations among the variables of the 

study. According to Table 1, there is a positive correlation between internet addiction and online 
social identity (r=.182, p<0.01). The average time spent on social media has a positive correlation 
with online social identity (r=.246, p<0.01). There is also a positive correlation between internet 
addiction and the time spent on the internet when together with family members (r=.172, p<0.01). 
In addition, the time spent on the internet when together with family members has a positive cor-
relation with social identity (r=.246, p<0.01).

Table 1: Means, standard deviations and correlations among the study variables
Mean SD IA ATSM TSIWTF OSI

IA 12.2 6.7
ATSM 2.49 1.26 ,154*

TSIWTF 1.74 .48 ,172** ,216**

OSI 1.56 .59 ,182** ,246** ,246**

Notes: n=270, The Cronbach’s α’s are indicated diagonally,  *P<0.05, **P<0.01

Regression analysis was performed to test the mediation effect with Baron and Kenny (1986)’s 
method.  However, the results of this analysis do not include the significance of the indirect (me-
diated) effects. Thus, we used the modern method, the IBM SPSS Process Macro application 
suggested by Hayes and Matthes (2009), to test the significance of the indirect (mediated) effects. 
We also used the Sobel test to estimate the mediation effect (Preacher and Hayes, 2004).  In this 
context, the effect of the mediator variable was determined according to the confidence intervals 
obtained by the Bootstrap technique. 

The first step in the regression analyses showed that IA was significantly and positively relat-
ed to OSI (β= 0.28, P<0.05). ATSM was significantly and positively related to OSI (β= 0.24, 
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P<0.001), and H1 was accepted. In the second step, IA and TSIWTF showed a significant relation-
ship (β= 0.18, P<0.05). ATSM was significantly and positively related to TSIWTF (β= 0.24, 
P<0.01), and H2 was accepted. In the third step, TSIWTF was significantly and positively related 
to OSI (β= 0.24, P<0.001), and H3 was accepted. Finally, the results showed that TSIWTF partly 
mediates the relationship between IA and OSI (.28* reduced to .13*).  As shown in Table 2 and 
Figure 2, after induction of TSIWTF between internet addiction and online social identity, the 
indirect effect was significant, as confirmed by bootstrapping at the 95% confidence interval 
(effect: 0.03, LL=0.10, UL=0.75), thus supporting H4a. We used the Sobel test (Sobel, 1982) to test 
whether the indirect effect was statistically significant or not, and the results of the test showed 
that the effect was significant. (IA-TSIWTF-OSI: z=2.46, SE=0.01, P=0.01). TSIWTF has a par-
tial mediator effect between internet addiction and online social identity.  

 
Figure 2: Results from a mediation analysis

TSIWTF partly mediates the relationship between ATSM and OSI (.24*** reduced to .20**). 
An indirect effect of TSIWTF between the average times spent on social media and online social 
identity was also significant (the bootstrapping at the 95% confidence interval effect: 0.02, 
LL=0.001, UL=0.006). Thus, TSIWTF has a partial mediator effect between the average times 
spent on social media and online social identity and H4b accepted. The results of the Sobel test 
showed that the effect was significant. (ATSM- TSIWTF-OSI: z=2.99, SE=0.009, P=0.002).
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Table 2: Bootstrap analysis of mediation effect
Variables Effect SE LL 95%CI UL 95% CI
IA-TSIWTF-OSI
Direct effect 0.1275 .056 .167 .238
Indirect effect 0.0379 .016 .104 .075
Total effect 0.1654 .056 .054 .276
ATSM- TSIWTF-OSI
Direct effect .0968 .28 0.012 0.040
Indirect effect .0208 .008 0.001 0.006
Total effect .1176 .028 0.004 0.061
IA internet addiction, TSIWTF the time spent on the internet when together with family members, OSI online social identity, 
ATSM The average time spent on social media

 
5. Discussion
This study aimed to examine the relationship between OS and OSI and the mediator role of 

TSIWTF.  The results presented above show a relationship between OS and OSI, and TSIWTF is 
a partial mediator of this relation. This means that as TSIWTF increases, OSI increases as well. 

This study used social identity theory as the underlying theory to synthesize online socializa-
tion and online social identity literature. The results showed that IA and ATSM as an OS fostered 
TSIWTF, which was in line with social identity theory. Some literature has demonstrated that OSI 
is associated with IA and ATSM (Barker, 2012; Dutot, 2020). However, this study showed that 
TSIWTF is an intermediary mechanism that explains how IA and ATSM affect OSI. Based on the 
SI theory, the family loses its influence on the socialization process of the young since the young 
spends time on the internet when they are together with family members. In cases where the fam-
ily’s interaction decreases, IA and ATSM as an OS channel encourage the OSI.

Theoretical implications 
This study aimed to show that IA and ATSM as a channel of OS encourage OSI and the 

mediating role of TSIWTF. Social media is an alternative socialization agent to traditional 
channels (Sadat et al., 2015). Social networks, social media, the internet, and internet addiction 
are essential in young people’s identity development and online socialization (Barker, 2012; 
Dutot, 2020; Lalonde, Castro and Parise, 2016; Spears et al., 2009). This study successfully 
explains why social media usage and internet addiction are online socialization agents and re-
lated to social identity development. Our conceptual model, based on social identity theory, has 
contributed to explaining online social identity by identifying the mediation mechanisms of 
TSIWTF between OS and OSI.

These results offer a new way of understanding OSI. OS affects OSI, and TSIWTF partly 
mediates the relationship between IA and OSI. If youth spend time on the internet instead of doing 
and sharing something with their families, OSI increases. Therefore, this study contributes to the 
dynamic nature of social identity theory by using online socialization and online social identity. 
OS channels do not solely determine the OSI. These channels could be changed and evolved by 
the family. Some literature showed that social identity is formed by playing games, chatting, and 
spending time with family members. When young people spend more time on the internet than 
spending time with their families in their free time, they may prefer making online friendships to 
real friendships (Sultana (2017).  If families provide young people with an opportunity to chat or 
an activity, a game, etc., young people can do something together instead of spending time on the 
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internet. In this way, the search of youth for likes online may be decreased. The family may still 
be an essential socialization agent as long as it spends the necessary effort.

Practical implications 
The most critical problem at the OS and OSI is the increasing number of unhappy young peo-

ple with low self-esteem in real life. In the literature, playing games on the internet, which is one 
of the types of internet addiction for young people, was negatively related to family rules. The 
rules set by families decreased playing games on the internet (Bonnaire and Phan, 2017). In other 
words, as the strength of family functions increased, internet gaming disorder scores decreased. 
In this context, the effect of the family on the positive social identity construction of the young 
people could be increased instead of OS. The absence of internet use when young people are to-
gether with their family may provide spending this time with family activities. That improves 
family relations and increases integration and family function. This way may contribute to unhap-
py young people with low self-esteem becoming happier and having a higher self-perception in 
real life by reducing their efforts to get likes on social media as online social identity.

Limitations and areas for future research 
This study used data collected from youths living in Turkey; therefore, future research schol-

ars may conduct cross-national studies and get findings to help generalize. In addition, this study 
analyzed the overall effects of OS and TSIWTF on OSI with a quantitative method. Therefore, 
future studies may be conducted with both quantitative and qualitative methods.  In this way, 
qualitative studies may be helpful to the families as to how they can create situations in which 
time can be spent with family activities instead of the internet.
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