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 What Changes in Folk Culture And Why?   
o - -Death    Abstract 

 Culture is the total of material and moral values created by human beings throughout 
history. In this regard, culture is a living memory, a way of life and the connection between 
generations. Culture is the most important value that keeps a nation alive. In this sense, it is 
extremely important to keep culture alive and transfer to future generations appropriately. 
Culture is not static, it has a dynamic structure. This change in culture often presents itself in a 
multidimensional and complex way. For this reason, many different factors should be evaluated 
together while examining cultural change. Folk culture products are also influenced by the 
concept of change, which is a constant law of nature. Products which continue their existence 
functionally or which evolve in a different direction survive, while those which lose their 
functions disappear. The aim of this study is to seek answers to questions related with to what 
extent folk culture products are influenced by factors such as migration, globalization, 
urbanization and technological developments depending on time and place and what kind of a 
living space they will find in the future. Sinop province Boyabat town centre and villages 
constitute the application area of our study.  
 Key words: Globalization, folk culture, tradition, change, transformation.   
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