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Abstract

The condition of a product is determined by twodamental criteria: Market and
price. Same situations also is being valid forvgar which is a sort of product.
As it is known markets seperate ‘monopoly’ and feer competiton, a
product’'s/a service’s pricing is differentiated aese of different market
structure.

The formation of the markets is intertwined by deping the sector of those
products/services economical, sociological andohisdl. In this study we will
examine the art sector in specify Ankara State ®@pad Ballet (ASOB).

We are not only limited by ASOB, we will handle teabject with an example
choosing from European Union (EU), British RoyallBa(BRB), comperatively
as well. Although both institutions are in the sasextor, they differentiate
because of the different market structure. ASOBhastly a monopoly, BRB is
exactly in a perfect competiton market.

Therefore, the price of art which is in the seetdl be a differentiated service as
its market. In this field, it is important and nessary to examine which is
economical, socilogical an historical consequermfethe markets why the the
structure of the markets have been existed veryraxynof EU and Turkey.
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1. INTRODUCTION
11 The effects of moder nisation to the markets

The first concern regarding our case should be tiwvart market be formed,
whereas the structure of the market affects bugmdssellers attitudes.

We can find the answer in the different modernisafprocesses of Europe and
Turkey. Art, education, healthcare are the thresicbhateps of modernisation.
Every step spontaneously commenced in modernishisraffected the art by the
mediation of the factors developing, creating etc.

In that case, the first concepts on which will mmaerned arémodernisation,
modernity, modernishthat indicate different situations from each other

Modernisation: It conveys the transition of tragial or pre-modern society to
modern society. In this context, modernisation rseeapitalism and industrial
development in respect of economical meaning, iddalism and a secular world
opinion in respect socio-cultural meaning, much enof a differentiation in

society structure, developing of scientific opinidfuiksel, 2002: 5, 18).

Modernity: It implies the new social structure mstprocess. An obvious lifetime
is occurredpre-modernisaticror ‘traditional is the former, the latter is a different
structure which has essential difference of thentar(Yuksel, 2002: 5, 18).

Modernism: It tells the thoughts and knowledge aystthe cultural and the
artistic structure which has been occurred in thedemity era. The main
indication is the principle of modernity rationafigYuksel, 2002: 5, 18).

The conclusion of those concepts which we have nstwlad, if the art market will
be a perfect competition or a monopoly, is closelgted to these concepts.

2. THE CHARACTERISTICS OF THE PERFECT COMPETITION
AND MONOPOLY MARKETS

2.1 What deter minesthe structure of a market?

The art market slides much more monopoly to peréechpetition in terms of
when modernisation approaches capitalism in ecorgmnmin terms of when
modernity approaches thHgraditional society type ormodern society type, in

terms of when modernity approacheationalism instead of customs which is
valid for pre-modernisation idea.

When we look in the way of our sample we can oleséinat British Royal Ballet
(BRB) slides to perfect competition market, wherdagkara State Opera and
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Ballet (ASOB) slides to monopoly market. The reasbthis, there are so many
large and small ballet companies in the Englansbite of that BRB is the eldest
ballet company. For this reason, BRB Hagot a power to determine the price in
the whole art sector. Because of the audiences hasl@oice to watch a ballet
show more than one option they havegot a power to determine the price.
ASOB which was accepted as a monopole, it is sstitiion of General
Directorate of Opera and Ballet (GDOB), is one lbé tsix opera and ballet
institutions in Turkey.

The reason why we accept it as a monopole, ASOBexageneral directorate. It
was removed byGeneral Directorateto the ‘Directorate. And it is the only
opera-ballet seller in Ankara. So, it is a monopole

As it is known, the process providing to come tleatel has been commenced
from Renaissance. The essence of Renaissance egdbereverse idea of which
Medieval had. (@vemli, 1968: 62).

Besides, the point never have been forgotten, theegs which had begun with
Renaissance opened the way of modernisation. Oneetaember that Britain is
the youngest country who had lived the modernisati@cause of the conclusion
of the evolution to capitalism in economics, the sactor would be the perfect
competition. Regarding Turkey, it is one of the mies that lived the
modernisation process very late, and also she éas bonstantly stuck between
modernisation and anti-modernisation conflicts. ddsl Turkey passed capitalism
in economic area, because of the individualismtaedsecular world ideas hasn
been fixed strongly yet, her art sector has beepgbeally determined as a
monopole.

“The structure of market means the attitudes of tsuged sellers in it.The
distinguishing characteristic of perfect competitimarket and monopoly market
is the decisions of buyers and sellers which do aftéct on price in perfect
competition, on the contrary, because of being lbager or one seller in the
monopoly market, there is an affection on marketepr An economist must
understand this when discussifgpmpetitiort: Individuals and actors in the
market aret able to determine the amount of demand and supptlye market.
Accordingly, they cannot determine the price. Thaye to admit specified price.
A consumer is determined by budget line, marketepis a parameter, as much as
goods or services are consumed, there is no effeanarket price. Whenever
market price changes, then firms and consumersifégeted balanced price and
balanced amount changed (Berg, 2010: 120, 121).
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With the light of these information, BRB is a corgtion which exists in the

perfect competition market, as it woultldetermine the price. Although, BRB is
the eldest ballet company in Britain, there aréedént more companies in it like:
Birmingham Ballet, English National Ballet, NortheBallet etc. And it is not

able to keep its ticket prices so high.

As it is known, the demand curve is horizontal lsesof the price is accepted as
a parameter in the perfect competition market. Faoessary conditions must be
occurred for this situation:

e There should be many firms in the industry,
« The products of firms should be in the almost satardard,

« If buyers have imperfect knowledge about the qualitthe products, the
firm can undergo a change on its product. For tB&son, it is assumed that the
buyers have perfect knowledge about the qualityptbduct,

« Inflow and outflow is free in the markéEven current firms rise their price
by cutting their products, it will be provide thag¢w firms come into the market
because of the subsistence of free inflow-outflBecause, rising profit and gains
will come to attractive for new firmsComing with the entrance of new firms,
total supply will increase and prices will declinBhis process can come into
extent in reverse way. In other words, the firmsclvhoses money will be closed,
total supply will decrease and so the prices witkease (Berg, 2010: 121, 122).

If we investigate those four conditions mentiondxb\e in terms of BRB and
ASOB, we can see why one institution is exactlyadle for perfect market and
the other is exactly suitable for monopoly market:

« If we look at both institutions which can be evagthby service sector in
terms of quantity: Aforementioned, other than BRIiBgre are other companies
like Birmingham Royal Ballet, English National Betl Northern Ballet etc.
Those are independent to each other and privaterseempanies. As for that
ASOB doesit have a competition any other companies lik&nbul, izmir,
Mersin, Antalya, Samsun. Because all of them areaapole institutions, which
are the segments constitutes GDOB. Since all ahthee public services, the
price chosen for the play, all kind of managemenbjems would be defined by
monopole.

» The opera-ballet institutions are private sectanganies in Britain and they
couldrt have been worked as a public sector approacheXamnple, every dancer
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hasrt got a determined salary by public. Moreover, daod dancer doedrike
her/his salary, she/he has a freedom to work ahgratompanies. The plays are
the products of the institutions in this sectorr fos reason, every company has
to display the plays which are close to other amgeha similar standards. ASOB
is a public sector institution. Its workers are ilcigervant. Even under the
circumstance that a dancer is a principle dancer soloist dancer, she/he is paid
same salary. Besides, there is no wage differeateeen people who work hard
or not hard. If it has audiences or not, the in8oh has an obvious income. There
is no rival between companies, lilstanbul vs. Ankara, etc., to reach their
audiences. Because, all they are the solid opdiet-lastitutations where they
have settled down. Shortly, as being a monopolé)BSubmits its products by
an obvious price.

« It is necessary to accept one truth. Europe coxgd®e solid arts who found
these arts with its own intelligence without theedieof Eastern paradigm. Even
today, these kind of arts have audiences all arddvorld. Because, these kind
of arts are acceptédigh-level arts and the audiences are defined as being over a
specific level of standards, income, education. édger, European audiences
have much more information about the play of whicly will audit. Because,
consequently these arts are a part of Europe eulfthus, buyers-audiences have
exact perfect information about play-product. SARBBis an exact perfect
competition institution. On the contrary, the audies of ASOB are watching an
art which added as a part of modernisation nointggtheir culture: So, they are
more or less informed about the plays than Europemiences. As it is known,
the audiences in the monopoly market have lessnrd@bon about the quality of
the product.

e There will be opened new opera-ballet companies the available
circumstances in Britain. It can be a reverse anstance. The companies which
dont take new audiences will be closed. So, BRB igrdept competition market.
As to ASOB, even one/ more than one companies dapene will be no rival
area. Because the new institutions will be a memifelGDOO. If a new
institution will open the total supply darrise and the prices didrdecrease. On

! Of course, one cannot absolutely understand thenimg that Turks don’t understand these kind
of arts. Contrary to there have been increasingeaogd crew to there have been increasing
audience crew thorough the years who are well-gddcavell-paid and able to understand the
elements which haven't their own culture. For exlanfThe Swan Lake’ ballet was played sellout
before one-two years ago.
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the contrary, if available institutions will be skd, the total supply ddrdecrease
and so the prices danise. Thus, ASOB is a monopole. As we mentionsalve,

a perfect competition firm doe'srhave a power to determine the price. Contrary
to, a monopoly firm have these one of three choices

« Narrow price discrimination
« Goods discrimination
« Market discrimination (Bulmg, 1994: 359).

If demand flexibility doesh limitless, the consumers will have annuity cdsthe
end of the exchange. This is what it is in the npahp market. It wants to sell
goods in different prices instead of only one priCleis is called in its broad sense
price discriminatiori.(Bulmus, 1994: 359).

Broad sense price discrimination can be occurrethr@e ways: 1. Narrow sense
price discrimination 2. Product discrimination 3aMet discrimination

« Narrow sense discrimination: A market can be didid&o or more sub-
markets. So, the same goods can be sold by diffpitaces to different people.
But, some goods and services consume as sold gsg#ts. There is no
possibility to storage, to cover, to carry somewhase of these kind of products
or services. Like electricity, natural gas, passermgrrying, cinema, theatre etc.
products and services are these kind of class (&uld994: 359).

« Product discrimination®lf a monopole could not have chosen to divide the
market into sub-markets which are entirely insuafi®m each other, then it
would differentiate the goods sdldBulmus, 1994: 366). It will make minion
alteration in its goods or service. For example,dhly cinema of a city can sell
its seats in different prices (Bulgul994: 367).

e Market discrimination:“If there is a change in other goods or servijces
prices, there will be a drift in goodsind servics demand curve which are sold
in the monopoly market. This kind of drift will chge also the price flexibility
of demand in the monopoly market. Once, if pricexithility changes in the
markets existing price will loose its characternafximising the profit of the
monopoly firm any more..[.] The other goods and servitgsices are different
in either in time or in different places. In thdsad of circumstances, applying
different prices it will try to maximise its profiThis is a market discrimination.
For example, Railway line applies different priceshe winter season or in the
summer season (Bulrau1994: 370, 371).
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Because of the service sold by ASOB is art, it imspyjoods discrimination. It is
applied this by the way of selling the first an@ thecond banks for higher fee,
discriminating student-civil audiences. The othieoices is not be applied by the
institution.

3. CONCLUSION

As a conclusion of economical, sociological anddmnisal events, market have
been formed. These events are very closely relaihdmodernisation, modernity
process. So we can say that these concepts anendetd by the structures of
market in a country.

In our opinion, if a country lives modernisationopess her economic market
areas are much more slides to perfect competitiarkeb. Unlike a country lives

modernisation process late, her markets slide toapaly much more at least in
some markets. Because modernisation is relatecbiwoenic growth.

The first thing we can say about why a market shperéect competition features
or a monopoly market features associated with nrasigtion.

The other causes why one market is determined f@gbezompetition and the
other one is determined monopoly will be appoirtedhese four characteristics
below standard:

« If a market has a lot of firms in it, we can sagttmarket is a perfect market.

 If all products are almost in a same standard,litbe a perfect competition
market.

« Every buyer has a perfect knowledge about the mtoduwill be a perfect
competition market.

« If inflow and outflow are free in market, it willdba perfect competition
market. So, every inflow-outflow no firm have a pawo determine the price by
itself, it will be a perfect competition market.

In our case, we have chosen two different instingiin art sector to explain why
some opera-ballet institutions show perfect contipetimarket features some
other else show monopoly market features. Our caseBRB and ASOB.

BRB is an institution in Britain. Britain is the gotry who lived modernisation
very early. The first issue is the reason of BRE igerfect competition market.
The others are, BRB there are lots of opera-baitgitutions, their products-plays
are almost in a same standard, the audiences & Hrés have perfect knowledge
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what they will see, if there will be one/ more thame opera-ballet institution/s
open/close it will not give a power to one insiatto determine the price.

Unlike Britain, Turkey lived her modernisation pess very late. Also, she has
some problems about it. So, her art sector showsopaly features. Also, of
course there are six main opera-ballet institutiorTurkey, all are member of
GDOO. Thus, each of them is monopole per se. Eptay, is determined by
GDOO, their audiences haveenough information about what will see, if one/
more than one new opera-ballet institution/s asiga mbonopole GDOO will
determine the market price for example productraisoation like selling the
bank for a different price.

Consequently, in art sector BRB is a perfect maikstitution, ASOB is a
monopoly market institution.
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