INTERNATIONAL JOURNAL OF SOCIAL SCIENCES AND HUMANTY STUDIES
Vol 3, No 1, 2011 ISSN: 1309-8063 (Online)

AN APPLICATION OF ROLE IDENTITY THEORY TO FOSTER
ACADEMICSCREATIVITY IN A RESEARCH UNIVERSITY

Roziana Shaari

Universiti Teknologi Malaysia
rozianas@utm.my

UTM 81310 Skudai, Johor, Malaysia

Siti Fatimah Bahari
Universiti Teknologi Malaysia
PhD, sitifatimah@utm.my

Nor Akmar Nordin
Universiti Teknologi Malaysia
akmar_nordin@fppsm.utm.my

Kamaruzzaman Abdul Rahim
Universiti Teknologi Malaysia
m-kzaman@utm.my

Azizah Rajab
Universiti Teknologi Malaysia
azizah@utm.my

Mohd Hairil Faiz Hanafiah
Universiti Teknologi Malaysia
faiz@utm.my

—Abstract —

This study tests a model of creative role idenfiy a sample of Universiti
Teknologi Malaysia (UTM) social sciences fields'ademic staffs. Participants
included 140 academic staffs from four differentulies in social sciences
whereas questionnaires were distributed via drap anlect through designated
contact person. The response rate was 54 perdeatddscriptive statistics found
that self-views of creative behaviour is the domirfactor that influence creative
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role identity. The correlation test revealed tieré was a significant low positive
relationship between creative role identity andativéty practices. Limitation of
this study and implications for practice and futoesearch in creativity are also
discussed.

Key Words: Creative Role Identity, Creativity, Perceived Coworker Creativity
Expectations, Self-Views Of Creative Behavior.
JEL Classification: 1230 - Higher Education and Research Institutions

1. INTRODUCTION

Research in creativity has started since the baleyrbgeneration when Joy Paul
Guilford has been seriously taken directing the Aoca& Psychological
Association seriously and focusing on this impdrtea that was neglected then
(Petrowski, 2000). According to Sternberg (1999)jlford had found out that
researches in creativity had been ignored basdatiefacts that only 0.2 percent
research has been conducted in Psychological Alstwithin the year 1920-
1950. Later, research on creativity has developeltiaerefore researchers started
taking an initiative to explore creativity aspect an additional knowledge
(Oldham & Cummings, 1996), such as studies on factbat lead people to
become creative (Papetral., 2000).

It is assumed that creativity is related to ones#f soncept for example role
identity in which touches on how a person sees @@rdeives oneself and how
that could influence one’s reaction. Such stronl-ccept is important on

creative individual in order for them to have tleéf-smage of being creative. This
further implies the important demand in investiggtiand understanding how
identity relates to creative action (Farmetral., 2003). There might be various
factors that influence the development of one’ rdentity towards creativity.

Farmeret al. (2003) in their study proposed a model of tivearole identity

which indicated that role identity result is bas@u factors such as coworkers
expectation or perceptions, self-views towards toreabehavior and also
exposure to external culture i.e. United States)(ASgood development of role
identity creative gives impact on current creagivithen an individual is carrying

a task. According to Burke (1991), if job that tshend is not consistent with
one’s creative identity, the person’s identity viaé threaten and he/she will avoid
from doing related creativity action. Another rasdaconducted by Oldham and
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Cummings (1996) also found that employees will guenf creative work if they
are suitable to their creativity characteristics.

In Malaysia creativity and innovation aspects hdgen emphasized at the
national level in order to encourage competitivendsis seriousness is shown
when Malaysia had declared 2010 as the Year ofvetman and Creativity with
the theme of “Celebrating Creativity” (Laupa, 2010Yevertheless, if compared
to other developed countries in producing creatidhd innovation products,
Malaysia is still in its baby steps in developirtg treativity and innovation
workforce. In reality, creativity and innovationsheeally been practiced (Mohd
Azharet al., 2003). To be affective, creativity and inntbea should be practiced
first and only by doing so they will become a ctdtin our daily life and accepted
by all level of Malaysian community (Laupa, 2010).

In comparison individual creativity in science abute seen through tangible
products like robots and new medical technologyibigocial science individual
creativity is shown through new ideas in the forrh theories application.
Lecturers’ creative identity in pure sciences midgig developed from the
experiments, interests and imaginations towardssiphl things such as robot
creation and solar car. On the other hand, sociahees lecturers might have
different interests. A research conducted by AzmiZ2004) among Science and
Mathematics teachers found that this group of telahmore creative compared
to non-Science and mathematics teachers. It casaidethat their creativity are
different and tailored to their own field (i.e.,neuscience versus social sciences)
and reflected through their teaching and learntityidy.

As mentioned by Farmest al. (2003), although studies on creativity areyver
important there are little attempt to relate sd#ntity into creativity by previous
researchers. Indeed, such study in the contextaddydian academic environment
is believed to be still lacking. This study investies the application of role
identity into creative action among Research Ursig(RU) academics in UTM.
To become RU, UTM continuously strives to develop @nhance international
standard and globally recognized quality academd @ofessional programmes.
Its mission which is to lead in the developmenti&ative and innovative human
capital with the innovation culture is permeatedoas all dimensions of the
university including teaching and learning, reskaand development, and also
writing and publication. As a RU, UTM has an imprt role in providing good
quality of academic staff especially in terms oéativity. As such, the main

377



INTERNATIONAL JOURNAL OF SOCIAL SCIENCES AND HUMANTY STUDIES
Vol 3, No 1, 2011 ISSN: 1309-8063 (Online)

purpose of this study is to understand how acaderséf-identity relates to
creativity. The objective of this study has twaodfil

* To identify the dominant factor that contributesoircreative role identity
among academics

* To examine the relationship between role identitg areativity among
academics.

2. METHODOLOGY
This is cross-sectional study using questionndoedata collection.
2.1. Participants and setting

Respondents of this study were lecturers from $ageences in UTM, Johor
Bahru. Faculties involved in this study are FacwtyManagement and Human
Resource Development (FPPSM), Faculty of Educattd?), Faculty of Islamic

Civilisation (FTI) and Language Academy (AB). Thatal population of this

study is 228. Since the population distribution ammacademic staff in the four
faculties is not equal, stratified sampling wasdd in this study.

A total number of 140 questionnaires had been denteach faculty's
representative to be distributed to the respond@imisy were given two weeks to
complete the survey. After two weeks, a total of giéestionnaires had been
successfully collected.

2.2. Instruments

The construct on factors that influence creativie ridentity is adapted from
Farmeret al. (2003). They introduce three elements thduénfce creative role
identity which includes perceived coworker credgivexpectations, self-views of
creative behaviors, and exposure to U.S culture.

However, based on the suitability of this studyteah item 3 on exposure to U.S
culture was excluded. Also, previous research @@al(1985); Goldsmith and
Matherly (1987); and Amabilet al. (1996) had found that the two remained
elements had acceptable realibility, i.e; perceis@gorker creativity expectations
(o0 = 0.74) and self-views of creative behavioss< 0.91). For the creativity
practices measurement, the study adapts Wongtati&Riee (2008) to suit this
context of study. The examples of the items arfelésnys:

| often think about being creative (Creative Role ldentity)
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My coworkers in the department think of me as a creative lecturer (Perceived
Coworker Creativity Expectations)

Helps other people develop new ideas (Self-views of Creative Behaviors)

When new trends develop in my workplace, | am usually the first to get on board
(Creativity Practices)

Respondents selected from a four point scale tlaat soded as binary variable;
Strongly Disagree=1, Disagree=2, Agree=3 and Styonggree=4. The
guestionnaire is pretested to assess the reliabdft the instrument. The
Cronbach’s alpha values were 0.80 for creative mdmtity, 0.70 for factor on
perceived co-worker creativity expectations ancdbd@ factor on self-views of
creative behaviors. For creativity practices, tipda value was 0.75.

2.3. Data Analysis

The finalized questionnaire survey was then digted which consist of the

original questionnaire used in pilot study due he teason that all scales had
accepted Cronbach’s Alpha. Of the study sample @eHilemic staffs), only 74

guestionnaires were returned to the researchei® (f54 percent). Descriptive

statistics such as percentage, frequency and mezne svas used to identify

factors that influence creative role identity (m@ved coworkers creativity

expectations and self-views of creative behaviouP€arson’s product-moment
correlation coefficient was employed to analyse thkationship between role

identity and creativity practices among academics.

3. FINDINGS

The response rate was 54%. The largest age grosptivea40- 49 years old,

followed by the 30-39 years old and more than %0s/eld. More than half of the

respondents were female (66.2 %) and mainly thporetents the respondents
were mainly senior lecturers (45.9%) and lectu(@6s5%).

Objective 1. Dominant Factors That Contribute Into Creative Role Identity
among Academics

The first objective of this study is to identifyaant factors that contribute into
creative role identity among academics. In orderatswer this objective,
descriptive statistics on the factors that contebiowards creative role identity
among academics staff will be explained first. THisscriptive statistics are
divided into two factors, as follows:
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3.1. Perceived coworker creativity expectations

Table 1 presents level of perceived co-worker orgatexpectations towards
academic staffs’ creativity. A total of 13 acadersiaffs (17.6%) stated that their
co-workers influenced their creative identity ath@gh level. Majority of the
respondents, 71 percent assumed that their covgopegceptions influenced their
creative identity at a medium level. Meanwhile, pércent (8 academics)
mentioned that their co-workers perceptions are inffilencing their creative
identity. Overall, coworkers perceptions/expectatitiad influenced the majority
of academics staff’s identity creative developrmerity TM, Johor Bahru.

Tablel Level of Perceived Co-Worker Creativity Expectations Table2 Level of Self-Views of Creative Behaviours

Co-worker Perceptions Mean I % Self-views of Creative Behaviours Mean b %
High 301400 13 176 High 301400 33 446
Medium 201-3.00 53 7 Medium 2013.00 40 540

Low 1.00-2.00 2 109 Low 1.00-2.00 1 14

3.2. Saf-Views of Creative Behaviours

Table 2 demonstrates level of self-views of creabehaviours in which a total of
33 social sciences academic staffs (44.6 percextt)shown that a high level of
high level of creative behaviours’ self-views hadfluenced their creative role

identity. More than half (40 academics staffs, 5gedcent) of the respondents
demonstrate a medium level of creative behaviogsedf-views had influenced

their creative role identity. Meanwhile, only oneademic staff (1.4 percent)
shows a low level of creative behaviours’ self-vselad influenced their creative
role identity.

Having explained the descriptive statistics ondexthat contribute into creative
role identity among academics, Table 3 summarikedoverall mean score and
standard deviation for each factors. It is appatieat from this table the mean
score of self-views of creative behaviors was haigher level (1=3.01) compared
to the perceived coworker creativity expectatiofis.can be said that the
dominant/main factor contributing academic staftative role identity is the
factor of creative behaviors towards creativity.
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Table3 Mean Score and Standard Deviation for Factors that contribute into Table4 Comelation between Creative Role Identity and Creativity
Creative Role Identity among Acadermics Practices among Social Sciences Academics

Dimenszion Mean 5D Ttem ¥ 2

Perceived co-worker creativity expectations 1714 042

Creative Role Identity 318 006

Creative behaviowrs self-views 301 034

Note: * Significant at the p <0.01 level (2-tailed)

Objective 2: To examine the relationship between role identity and creativity
among academics

The second objective of this study was to exaniierelationship between role
identity and creativity practices among academigsarson’s product-moment
correlation coefficient was employed to analyse ithlationship between these
two variables. As presented in Table 4 the cormiabetween role identity and
creativity practices occurred at r=0.32, n=70, p<@ccording to Hairet al.
(2007) this relationship is considered as possigmificant but has low and small
strength.

4. DISCUSSION AND CONCLUSION

The result of the study demonstrates that sociahses academic staff at UTM,
Johor Bahru had a high self-views of creative behag especially in performing
their task. Apparently, the respondents alwayszetitreative and critical thinking
in performing their task when they tend think ofodrer ways to solve their
problems which is related to teaching and learnittg.is assumed that
professionally as academic staff, they need to laresistent and strong role
identity especially when it comes to demonstratimgr creativity. In relation to
RU status of the university, these academica apmea®d to be competent,
creative and versatile professionals since theausity also aims to produce good
and versatile students in every aspect. This patetsilithat as compared to work
peer creativity expectation, individuals sense-mgkperspective or anticipation
is rather important to influence them behave cvedti This result of the present
study supported a claim by Farmeral. (2003) that “individuals with strong
creative identities tend to personalize contexteatiback regarding the value of
creativity, they are highly sensitive to the pevedi reception of their creativity”.
In other words, if ones possess weak creative id#atities, they will be less
concerned about the fact that their organizati@isevcreativity.

381



INTERNATIONAL JOURNAL OF SOCIAL SCIENCES AND HUMANTY STUDIES
Vol 3, No 1, 2011 ISSN: 1309-8063 (Online)

Although this present study attempted to adapt Eamnd his colleague’s study
to prove on what is the dominant factor that infice creative role identity, this
study has its limitations and must be taken intcoant. While their study used
regression analysis and found that perceived cd@voexpectations was the
strongest study predictor of creative role identikys present study could only be
explained through descriptive analysis. Since thmlmer of dimensions used in
this study was selected and reduced, the pressultsdail to regress which one
of the tested factors explain creative role idgntlhe most. With minimum
number of sample and predictor variables useddé#te is less sufficient to meet
the assumption criteria in regression analysis.

Results of the second objective of this study ssgtiet there was a significantly
low positive relationship between creative rolenitiky and creativity practices
among social sciences academics staffs in UTM, tdd&@whru. Though the
relationship is not high, this finding contributés a growing literature on
individual creativity and provides support for freuresearch. While many
researchers continued to discuss the correlatidwele® personal factors and
creativity (Kimet al., 2010; Sousa & Coelho, 2009; Oldham & Cummjigo6;
and Papeet al., 2000), this study further enhance theory prattice on self-
concept i.e. role identity, for future researchn@ara’s social cognitive theory
views that people’s actions are based on the pergpeof “anticipative,
purposive and self-evaluating”, and that is why’snele identity is central to
human agency (Bandura & Locke, 2003) and is init@en by personal or
individual source and component. Since creativdy defined as something
embedded into individual's life style (Mohd Azhetral., 2004), it is important to
further investigate the influence of a person’seradentity towards behaving
creatively.

In conclusion, despite the limitations describedthe paragraphs above, these
findings also have some practical implicationsdayanizations. For example, RU
universities in Malaysia that has the aspiratiofostering creative and innovative
organizational culture may be more successfuleftamphasized on motivating
and developing creative role identity among membérganizations. Creativity
is not a natural act and thus creative role idgntéeds to be nurtured and
motivated. This study recommends that future stldg should include student’s
self-views of creative behaviors since many RU arsities have invested a lot
particularly in learning, publication and reseamlgproach to produce versatile
and creative students towards achieving univessityiission of RU. Future
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practice and research need to further unravel dhgptex issues of understanding
self-concept implication on creativity. On top ofat, it would be more

meaningful to appreciate the individual or demobgregifferences such as age,
gender, study mainstreams etc. as these would ggowiteresting and useful
contributions.
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