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Brand identity for art museums; A study on Amsterdam Rijksmuseum 

Abstract 

Art museums have started to internalize some strategies to create or develop brand identity due to 

the change and development processes in the activities of cultural institutions. The main purpose of 

art museums in creating brand identity can be said that to create resources for permanent visitors 

and to provide the experience of repeating the visit. Establishing a brand identity has become an 

important management strategy for reasons such as creating a bond with visitors through the brand, 

reaching wider audiences through various methods, attracting the attention of investors and creating 

a sense of trust. Along with the renovation and opening of the Amsterdam Rijksmuseum in 2013, the 

museum has made significant changes to reconstruct and redefine its identity. This research aims to 

reveal the current state of branding practices in art museums, the meaning of the museum brand and 

the steps taken by art museums to create their brand identities, through the example of the 

Amsterdam Rijksmuseum with the document analysis method. The research points out the main 

elements of the approach of the museum towards the innovative methods specifically for the brand 

identity and explains comprehensively through the planned and implemented examples. 
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