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Amac: Sosyal medyanin gittik¢ce popiiler olmasi ile birlikte sundugu imkanlar, sosyal paylasim aglar1 kullanicilarinin oldukga
ilgisini ¢gekmektedir. Ancak, sosyal medyanin asir1 ve problemli bir sekilde kullanilmasi, insanlarin bireysellikleri iizerinde
ozellikle “toplumla bag kurma” noktalarinda bir takim aksakliklara ve en 6nemlisi psikolojik bagimliliklara neden olmaktadir.
Bu calismada Izmir Katip Celebi Universitesi 18-27 yas aras1 lisans 6grencilerinde sosyal medya kullanimimin giinliik yasama

etkisi internet izerinden anket uygulanarak degerlendirmeyi amagladik.

Materyal ve Metot: Aralik 2020- Nisan 2021 tarihleri arasinda iiniversitemizden 18 farkli béliimden 236 6grenci ¢calismamiza
katilmistir. Katilimeilara kisisel bilgi formu (yas, cinsiyet, sosyal medya kullanimi, giinliik sosyal medya kullanim siiresi vb)
ve sosyal medya bagimlilik 6lgek (6grencilerin sosyal medya kullaniminin giinliik yasamina etkisi) sorulari sorulmustur. Veri-

lerin analizinde SPSS paket programi kullanilmustir.
Bulgular: Yapilan analizler sonucunda sosyal medya kullanip kullanmamak ile sosyal medya bagimlilig1 arasinda anlaml bir
iliski ¢itkmamistir (p>0,05). Ancak giinliik sosyal medya kullanim siiresi ile sosyal medya kullaniminin giinliik yasama etkisi

karsilagtirildiginda anlamli bir sonug elde edilmistir (p<0,05).

Sonug¢: Sosyal medya kullanim siiresi arttik¢a kisinin daha ¢ok bagimlilik davranislar gosterdigi goriilmiistiir. Bagimlilik dav-

raniglarini azaltmak i¢in kisinin sosyal medyada ge¢irdigi slirenin azaltmasi uygun olacaktir.

Anahtar Sozciikler: Sosyal medya, bagimlilik, giinliik aktivite.
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Purpose: With the increasing popularity of social media, the possibilities offered by social media attract the attention of users
of social networks. However, excessive and problematic use of social media causes some defects in people’s individuality,
especially at the point of “connecting with the society” and most importantly, psychological dependencies. In this study, the
effect of social media on daily life was analysed by applying an online survey of izmir Katip Celebi University undergraduate
students aged 18-30.

Material and Methods: The 236 people from 18 different departments participated in the study between December 2020-
April 2021. Asked questions consisting of two parts named personal information form (age, gender, social media usage, daily
social media usage time) and social media addiction scale (the impact of students’ use of social media on their daily life) to the

participants. SPSS program was used in the analysis of the data.
Results: As a result of the analysis, no significant relationship was found between social media usage and social media addic-
tion (p>0,05). However, when the duration of daily social media usage is compared with the effect of social media use on da-

ily life, a meaningful result has been obtained (p<0,05).

Conclusion: It has been observed that as the duration of social media use increases, the person exhibits more addictive behavi-

ors. In order to reduce addictive behaviors, it would be appropriate to reduce the time spent by the person on social media.

Keywords: Social media, addition, daily activity.
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