
 1 

                                                 
1
 Assistant Professor, Sakarya University, Department of Management, Adapazarı,  

Turkey. E-mail: hzengin@sakarya.edu.tr 

 
2
 Assistant Professor, Roosevelt University, Department of Finance, Chicago, IL, USA. 

E-mail: rgorener@roosevelt.edu 

 

 

mailto:hzengin@sakarya.edu.tr
mailto:rgorener@roosevelt.edu


 2 



 3 



 4 



 5 



 6 



 7 



 8 



 9 

 

 

 

 

 

 

 

 



 10 



 11 



 12 



 13 



 14 



 15 



 16 



 17 



 18 



 19 



 20 



 21 



 22 



 23 

                                                 
4 1 square feet =0,0929 m

2
 

2 The items that are included in SC retail sales are general retail products, clothing, 

furniture, electronics, health-personal care, food-drinks, construction materials and 

garden equipment. 
3 Retail and food services sales except motor vehicle parts and sales at gas stations 
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7 The numbers and leasable areas data were collected from AMPD, various books and 

industry publications. Population numbers were provided from Turkish Statistics 

Agency. Because there is not census held every year, the data obtained from Turkish 

Statistics Agency shows the data of certain years. The numbers pertaining other years 

are estimated taking the population growth rate in consideration. Per capita income and 

unemployment rates are obtained from Turkish Statistics Agency, and inflation rates are 

derived from the Turkish Central Bank's publications. 
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8 The data regarding the number of shopping centers and the leasable areas are provided 

from ICSC. Population data are obtained from Census Bureau's website 

(www.census.gov), other statistics are provided from the US Bureau of Labor's website 

(www.bls.gov). 
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http://www.ampd.org/
http://www.ampd.org/arastirmalar/default.aspx?SectionId=107
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http://www.bls.gov/
http://www.census.gov/
http://www.olin.wustl.edu/faculty/macdonald/%20Evolution.pdf
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http://www.gyoder.org.tr/zirve8/sunum/can_fuat_gurlesel_avm.pdf
http://www.icsc.org/srch/about/impactofshoppingcenters/briefhistory.html
http://www.icsc.org/srch/about/impactofshoppingcenters/briefhistory.html
http://icsc.org/srch/rsrch/scope/current/ChartData06.pdf#xml
http://www.icsc.org/srch/rsrch/scope/current/UnitedStates06.pdf
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http://www.icsc.org/
http://www.tepav.org.tr/tur/admin/dosyabul/upload/Guven_Sak_perakende_v.7_SON.ppt
http://www.tepav.org.tr/tur/admin/dosyabul/upload/Guven_Sak_perakende_v.7_SON.ppt
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http://www.druid.dk/uploads/tx_picturedb/dw2006-1690.pdf
http://www.tcmb.gov.tr/
http://www.tuik.gov.tr/

