
             -                                                                     
 

132 

 

 

Hale SATICI  

 

nutes (2001), 

-
Korusun (2011), Nightcrawl

 
  

THE REPRESENTATION OF TELEVISION AS A MEDIUM OF MASS MEDIA IN 
CINEMA 

Abstract  
It is obvious that cinema reproduces reality and also shapes it. Cinema realizes this by representations. In 

doing so, it also legitimizes dominant institutions and traditional values. Thus, cinema has a function of 
indoctrinating and spreading ideologies. This thesis questions how television is represented in films as a medium 
of mass media and that what the aims of these representations are. This subject study was inspired by the fact that 
in the literature there are not a sufficient number of studies on the representation of television in cinema. For this 
study, twenty films were chosen: The Network (1976), The China Syndrome (1979), Videodrome (1983), 
Broadcast News (1987), The Running Man (1987), Natural Born Killers (1994), Quiz Show (1994), Mad City 
(1997), The Truman Show (1998), Edtv (1999), 15 Minutes (2001), Good Night, and Good Luck Good Luck 
(2005), Man of the Year (2006), Live! (2007), Frost/Nixon (2008), Morning Glory (2010), God Bless America 
(2011), Nightcrawler (2014), The Eichman Show (2015), Money Monster (2016). These films were selected from 
the popular cinema with the purposive sampling technique. Discourse analysis method is applied to these films and 
discourses are examined under six categories: 1) Television in the context of advertisement, 2) Television in the 
context of relationship with politics and other institutions, 3) Television in the context of professionals and ethics, 
principals, values, 4) Television in the context of gender, race, and class, 5) Television in the context of ratings, 6) 
Television in the context of law and legislation. It is found that all the films examined under these categories 
represent television as a medium of mass communication in a very negative way. Further assessments of the films 
suggest that popular cinema has an ideological function and reproduces the dominant ideology through 
representations.  

 Key Words: Representation, Cinema, Television, Ideology, Discourse. 

                                                           
 

 
  



             -                                                                     
 

133 

 

 

ema da bu 

yenide

mi o  

 

(1997), The Truman Show (1998), Edtv (1999), 15 Minutes (2001), Good Night, and Good 



             -                                                                     
 

134 

 

-
 Nightcrawler/Gece Vurgunu (2014), The Eichman 

 

 
 

 

sosyal gruplar, 

 

te

temimizi 

 

 

 



             -                                                                     
 

135 

 

 

 

areketle, 

r 

 
 

 

3.Analiz ve Bulgular 

1)  

 Truman 
Show, Edtv, 15 Minutes, Money Monster. 



             -                                                                     
 

136 

 

(Kellner, 2011: 123)

 

gereksinimler nedeniyl

 

 

 

malar ve reklam gelirleri elde edecektir. 

 

 



             -                                                                     
 

137 

 

 

elevizyon 

 

2)  

 

imdir. (Chomsky, 2012: 113) Buradan hareketle bu 

sorulardan hareketle televi

Frost/Nixon, The Running Man, Man of the Year, Live!, The Eichmann Show. 

 

etleri ile olan 

 

 

 



             -                                                                     
 

138 

 

 

Medy

 

denetleyen hakim ideolojinin, 
 

o

 

 

ekipma

ilerde iyi bir imaj 

 



             -                                                                     
 

139 

 

 

3) Profesyoneller ve  

olabilir. Me
-erk (kamu 

rekenler olarak 

Natural Born Killers, Live!, 15 Minutes, The China Syndrome, Broadcast News, The Running 
Man, Quiz Show, Mad City, Money Monster, Man of the Year, Nightcrawler, The Truman 
Show, Videodrome, Good Night, and Good Luck, The Eichmann Show. 

propag

 



             -                                                                     
 

140 

 

 

Kimberly ve kameraman Richard, 

e 
 

tmek 

an videolar ile 

erek, ekonomi ile ilgili bilgileri 

 

iki durumda da o

anlar 
 



             -                                                                     
 

141 

 

 

 

da 

 

 

televi

timinin en distopik 

 



             -                                                                     
 

142 

 

ve onun belgelenmes
 

 

eksik  

4)  

Good Night and Good Luck. 

termesi ve 

 



             -                                                                     
 

143 

 

 

 

n erkek 

 

 

olarak toplum

eklinde ifade edilmektedir 
(Giddens, 2012: 354-

kapitalizmd



             -                                                                     
 

144 

 

 

ojiden 

-kapitalizm- - - 

al  

 

 

5)  

k 

Running Man, Quiz Show, The Truman Show, Edtv, Live!, Morning Glory, God Bless America, 
Natural Born Killers, 15 Minutes, Nightcrawler. 



             -                                                                     
 

145 

 

ed

rine Beale, kanal 

 

lemenin 

 

 

yetkisini kendinde bulur.  

hayatla

 

 



             -                                                                     
 

146 

 

kar

 

 

 

N

karakteri tam da bu ortamda 

 

 

6)  

kta 



             -                                                                     
 

147 

 

 

 

ger

k etmektedirler. 

 

 

ideolojileri 

 



             -                                                                     
 

148 

 

durum, filmlerde
 

in 

ir. Filmlerde, televizyon 

 

politik

 filmlerde, izlenme 

 

edilmektedir.  

 

Kaynaklar  

 

 
-30. 

 

Belsey, A. ve Chadwick, R. (2014
-318. 

 



             -                                                                     
 

149 

 

 

 

ve 
-Kuram- -108.   

-117.  

 

 

Hall, S. (1997). The Work Of Representation, S. Hall (Eds.), Representation: Cultural 
Representations and Signifying Practices, London: Sage Publications, 13-74. 

Siyaset, Ankara: Pharmakon, 79-96. 

-134. 

 

 

 

Sanat Y  

 

-Cine, 
6 (2), 77-90. 

-235. 

 
-422. 

Stewart, C. ve Kowatzke, A. (2007). Media: New Ways and Meanings, Australia: John Wiley& 
Sons.  

 86, 171-193. 

 

-100. 


