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Abstract 

The purpose of the study is to reveal that how persuasion works in public service announcements on hazelnut 
and orange consumption ones broadcasted in Turkey. According to Petty and Cacioppo, Elaboration Likelihood Model 
explains the process of persuasion on two routes: central and peripheral. In-depth interviews were conducted to obtain 
the goal of the study. Respondents were asked whether they process the message of the PSA centrally or peripherally. 
Advertisements on consumption of hazelnut and orange were shown before the interview. According to the findings 
obtained at the end of the study, it was seen that both orange and hazelnut public service announcements were assessed 
by the participants in a more peripheral than centrally route, and therefore the participants were more influenced by 
the environmental factors. 

Key Words: Elaboration Likelihood Model, Public Service Announcements, Public Service Advertisements, 
Persuasion 
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