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ABSTRACT

Strategic management is a well-established form of management that is employed in a variety
of industries, including tourism. The complexity of organizational structures and the rapidity
of changes in competitive conditions make it challenging for businesses to maintain their
activities. Consequently, companies persist in their existence by implementing novel and
distinct strategies to oversee their operations. The fact that strategic management is a topic
of interest to companies has led to a proliferation of research in this area. This study assesses
the evolution of the concept of strategic management. The objective of this study is to
demonstrate the trajectory of strategic management research in the field of tourism, from the
past to the present, and to provide guidance for future researchers. The study employed the
technique of bibliometric analysis, a qualitative research method. A total of 4,571 articles
published between 2013 and 2023 and included in the Web of Science (WOS) database were
subjected to analysis. The VOSviewer program was employed to analyze the studies. The
analysis revealed that strategic management research in the field of tourism continues to
increase. Spain, the United States, and China are the top three countries with the highest
number of publications in this field. When the keywords of the studies are analyzed, the top
three most used keywords are tourism, COVID-19, and sustainable tourism, respectively.
Most of the articles are classified within the WoS category of "Hospitality, Leisure, Sport,
Tourism." The authors with the highest number of publications are F. Okumus, M. A.
Késeoglu, and R. Law. Upon examination of the indexes of the publications, it becomes
evident that most articles are SSCI-indexed articles. Considering the aforementioned results,
several suggestions have been made to researchers in this field.

1. Introduction

dynamics of the firm's relationship with its environment in

which the necessary actions are taken to achieve goals

Tourism is regarded as one of the most significant
economic activities, with a continued global growth
trajectory (Philips & Moutinho, 2014). This growth has
been attributed to a number of factors, including
technological, social, cultural, and other developments
(Karakus, 2021). The distinctive characteristics of the
tourism industry, which are shaped by its focus on services,
necessitate the adoption of distinct strategic approaches
(Okumus, Koseoglu, Morvillo, & Altin, 2017). From a
business and management perspective, Ritchie (1999)
posits that strategic management is becoming increasingly
necessary due to the intensifying international competition
in the tourism market (Philips & Moutinho, 2014).
Strategic management can be defined as the activities of
developing, implementing, and controlling strategies that
align the opportunities and threats between a firm's internal
resources and capabilities and its external environment
(Goral, 2014). The concept of strategy, which is the
primary focus of strategic management (Koseoglu, Law,
Okumus, Barca, & Dogan, 2018), is defined as "the

and/or improve performance through the rational use of
resources" (Ronda-Pupo & Guerras-Martin, 2012). In this
sense, strategic management is a form of management that
ensures the continuity of the company and the achievement
of its strategic goals (Goral, 2014). While strategic
management has its roots in a more applied field, often
referred to as business policy, the current field of strategic
management is strongly theory-based with significant
empirical research (Hoskisson, Hitt, Wan, & Yiu, 1999;
Bellek, Koparan, & Aykan, 2019; Ansoff, 2007).

As with many other disciplines, strategic management has
emerged as a significant area of interest for tourism
scholars in recent years (Okumus, Kdseoglu, Morvillo, &
Altin, 2017). Previous bibliometric studies in the field of
strategic management can be found. To comprehend the
trajectory of strategic management research, it is essential
to provide a historical overview of the origins of the
changes and evolutions observed in the development of the
field (Furrer, Thomas, & Goussevskaia, 2008). The
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application of bibliometric analysis methods to academic
studies in a particular research field provides a more in-
depth perspective of the literature (Ercan, 2023). The
bibliometric method is employed for the quantitative
analysis of written publications (Egghe & Rousseau,
1990). Hall (2011) asserts that bibliometrics is most
frequently employed in the evaluation of journals and their
contributors in the field of tourism (Kdseoglu, Rahimi,
Okumus, & Liu, 2016). Some of the statistical data that can
be obtained through bibliometric analysis includes
research trends, publication productivity of authors,
organizations, and countries, keyword frequency, most
cited authors, journals, and countries (Ercan, 2023). The
bibliometric analysis technique has been employed in
numerous studies within the field of tourism (Ellegaard &
Wallin, 2015; Yilmaz, Karakus, Camlica, & Toprak, 2017;
Donthu, Kumar, Mukherjee, Pandey, & Lim, 2021).

Itis of great importance to identify the current situation and
future trends, as well as to identify any gaps in the relevant
literature, to facilitate the development of scientific
research (Furrer, Thomas, & Goussevskaia, 2008). This
study is expected to contribute to the development of
strategic management research in the field of tourism and
to enhance the theoretical infrastructure.

2. Conceptual Framework

Strategic Management

Porter (1991) distinguishes between two distinct branches
of strategy theory: the cross-sectional problem, which
concerns the causes of superior performance over a given
period of time, and the longitudinal problem, which
pertains to the dynamic process by which competitive
positions are created. In its most common form, strategic
management is the achievement of goals and objectives
(Giiglii, 2003). The actions to be taken in accordance with
these objectives can be defined as a set of steps to be taken,
taking into account the environmental conditions. Strategic
management is defined by Cosenz and Noto (2016) as a
field of study that aims to investigate the relationship
between the business and its environment. The necessary
actions are taken to achieve the goals through the rational
use of resources and to increase performance (Kalipg1r &
Yay, 2018). Ulgen and Mirze (2013) define strategic
management as the process of effectively and efficiently
utilizing production resources (natural resources, human
resources, capital, raw materials, machinery, etc.) to
achieve the goals of the company or organization. Strategic
management is designed to elucidate the objectives of
management within an organization in a comprehensive
and profound manner (Pirhan & Demirtag, 2021). In order
for an organization to effectively implement strategic
management, it must possess the capacity to control and
adapt to the ever-changing external environment. Strategic
management establishes objectives for the organization's
operational environment. This should be accomplished
through deliberate and conscious methods rather than

merely establishing a reactive objective (Giiclii, 2003).
One of the most crucial tasks during the formulation of a
strategy is to manage the numerous (and often conflicting)
demands of different stakeholders in relation to the
organization's strategic goals (Fran & Eden, 2011).

Businesses in the tourism industry, as in other sectors, must
meet the expectations of their stakeholders, including
partners, customers, government agencies, suppliers, and
others. In addition, they must engage in activities for the
future and change, apart from the usual management
activities carried out to achieve objectives, such as
interacting with the external environment of the business
and ensuring the continuity of business life. Consequently,
strategic management becomes a crucial aspect for
companies operating in the tourism industry (Boz &
Gozen, 2022). Okumus et al. (2020) observed that although
tourism-oriented strategic management research has made
notable advancements over the past three decades, it still
lacks a robust social structure and there are few leading
scholars in the field, which has slowed down scientific
progress. They recommended that leading tourism schools
should prioritize this area.

Bibliometric Analysis

The number of studies conducted using bibliometric
techniques in a multitude of fields, including tourism, is on
the rise and is regarded as a significant issue (Aydin, 2017).
Bibliometrics is a tool that enables the observation of the
current state of science and technology by using data on the
overall production of scientific literature at a specific
professional level (Okubo, 1997; Zeren & Kaya, 2020).
The bibliometric method is employed to provide a
quantitative analysis of written publications (Ellegaard &
Wallin, 2015).

Although it may appear to be a novel technique,
bibliometric analysis has been a topic of interest among
researchers for a considerable period of time. One of the
earliest definitions of bibliometric analysis was provided
by Pritchard (Ogretmenoglu, Goktepe, & Atsiz, 2022).
Pritchard (1969) defined bibliometric analysis as "the
application of mathematical and statistical methods to
books and other means of communication™ and identified
the following objectives of bibliometric analysis: to
illuminate the processes of written communication and the
nature and trajectory of a discipline by counting and
analyzing various aspects of written communication; to
illustrate  historical movements by collecting and
interpreting statistics on books and journals; to determine
the national or universal research use of books and
journals; and to determine the general use of books and
journals in various local contexts.

Bibliometrics is an analytical approach that enables the
evaluation and monitoring of the development of a
particular field. 1t employs basic statistical techniques to
sort data, including citations, author links, keywords,
topics discussed, and methods used in studies published in
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each field (Kdseoglu, Rahimi, Okumus, & Liu, 2016). The
number of publications employing bibliometrics has
increased over time, with an average of more than a
thousand publications in the last decade. This can be
attributed to the growth of scientific research (Donthu,
Kumar, Mukherjee, Pandey, & Lim, 2021). The application
of bibliometric methods, or "analysis," has become a well-
established scientific specialty, with a significant impact on
research evaluation methodology, particularly in scientific
and applied fields (Ellegaard & Wallin, 2015).

3. Literature Review

Tourism is a multifaceted phenomenon with a diverse array
of stakeholders (Karakug, 2022). A substantial body of
research has been conducted on the relationship between
tourism and strategic management. Nevertheless, a
substantial body of research has been conducted on the
utilization of strategic management tools in the field of
tourism. Bibliometric studies have been conducted to
determine the areas in which such studies are concentrated,
their samples, data analysis methods, and to provide
guidance to those who will conduct studies in this field.
The objective of bibliometric studies is to determine the
direction in which research has developed and which
directions remain open, in other words, to determine the
direction of the trend.

In their study to analyze the bibliometric characteristics of
articles on tourism and leadership, Tozoglu and Ugar
(2022) examined a number of variables, including the
annual number of publications, the most cited articles, the
journals with the most publications and citations, the
authors with the most publications and citations, the
countries with the most publications and citations, the
keywords most used by the authors, and the keywords most
used in the articles. Isik et al. (2019) conducted a
bibliometric  analysis of national studies on
entrepreneurship in the field of tourism. The study, which
aimed to determine how entrepreneurship is treated in
national tourism literature, determine the current
characteristics of the studies, and identify the areas of
research that need to be investigated on the topic, found
that the studies were mostly related to entrepreneurial
tendencies. In a similar vein, Celik (2019) conducted a
bibliometric analysis of postgraduate theses on leadership
in the field of tourism. The analysis revealed that
transformational leadership behaviors and scales were the
subject of the majority of studies, with the majority of
studies being conducted in places where tourism centers
are dense. In their 2017 study, Marais et al. analyzed the
studies in which critical success factors, which are
mentioned as one of the important issues of strategic
management, were studied in the field of tourism. The
researchers concluded that the identification of critical
success factors is a popular area of research in the tourism
industry. Different methodologies lead to different results.
The majority of researchers approach their research from
the supply side. The labeling of critical success factors in

previous studies was complex. Most of the research
focuses on Asia.

To assess the development of bibliometric studies in the
field of tourism, Ko6seoglu and colleagues (2016)
conducted a review of the studies published in nine tourism
journals indexed by the Social Sciences Citation Index
(SSCI) between 1988 and 2015. The researchers concluded
that there has been a significant increase in the number of
bibliometric studies conducted through systematic review.
The samples consisted mostly of articles published in
leading journals indexed by SSCI or Scopus or highly cited
in the literature. Ercan (2023) conducted a bibliometric
analysis of articles published in the Web of Science (WoS)
database on smart tourism destinations. A bibliometric
analysis was conducted to examine the number of articles
published annually, the WoS categories and indexes, the
most productive countries, country collaborations, the
most productive institutions, the co-citation network of
journals, the most cited articles and authors, the co-citation
network of authors, and the most used author keywords.
Kalipgr and Yay (2018) conducted a content analysis of 33
articles published in the journal "Tourism Management"”
between 2006 and 2016. Their findings indicated that many
articles were qualitative studies, parametric tests were
preferred in quantitative studies, participants were mostly
managers working in the tourism sector, and interviews
and questionnaires were preferred as data collection tools.
In their study, Nifierola et al. (2019) searched the WoS
database and argued that sustainability is becoming a
strategic approach for companies and tourist destinations.
They further asserted that this subfield in the tourism
literature has great potential and should continue to grow.

In their study, Bellek et al. (2019) conducted a bibliometric
analysis of conference proceedings and articles published
in the field of management and business administration
under the title of "strategic management” between 1989
and 2017. Khan et al. (2021) conducted a bibliometric
analysis of studies on management strategies and policies
in the field of hospitality and tourism following the onset
of the COVID-19 pandemic. The study encompassed an
examination of authors, journals, countries, links, and co-
occurrence analysis. In their study, Okumus et al. (2017)
aimed to present a critical review of studies on the
scientific progress of strategic management research in the
field of tourism. They examined strategic management
research in three dimensions: intellectual, conceptual, and
social structures. Their findings indicated that studies on
strategic management in the field of tourism constitute a
discursive structure and that there are very few studies that
evaluate the development of strategic management
research.

In their study, conducted between 1995 and 2013, Philips
and Moutinho (2014) sought to determine the changes in
research published in leading hospitality and tourism
journals in the fields of strategic planning and strategic
management. Their findings indicated that the
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development of hospitality and tourism literature focused
on strategic planning practices and did not keep pace with
the mainstream literature. Additionally, they observed that
strategy implementation in tourism is a complex process
and that there is less focus on current issues such as
knowledge, entrepreneurship, and global strategy.

The research phase of the study is divided into three stages.
In the initial stage of the study, the source selection process
was delineated, and in the subsequent stage, the
bibliometric analysis was conducted. In the third stage, the
results are discussed, future directions are indicated, and
recommendations are made.

4. Methodology

The objective of this study is to analyze the literature on
strategic management in the field of tourism between the
years 2013 and 2023. The study employed the technique of
bibliometric analysis, which is a qualitative research
method. Bibliometric analysis is a widely utilized method
for the study and analysis of voluminous scientific sources
(Belter, 2015). The data can elucidate the evolutionary
nuances of a field. The bibliometric methods encompass a
range of disciplines, including information science and
business research (Wilkins, 2024). The bibliometric
performance of an individual or entity can be evaluated
based on a number of factors, including annual
publications, citations, journal publications, and the h-
index (Bairwa & Patawari, 2023). Science mapping entails
the visualization of networks comprising countries,
institutions, authors, and keywords. The combination of
the two methods can provide a scientific and
comprehensive picture of the evolution of subject areas
(Qiu, et al., 2023). In this context, a bibliometric analysis
study can analyze the most influential publications in a
field, thereby gaining insight into the intellectual dynamics
of the field (Kdseoglu et al., 2016; Donthu et al., 2021). As
a mapping technique, bibliometric analysis methods
continue to be used in many fields and their prevalence
continues to grow (Cobo, Lopez, Herrera, & Herrera,
2011).

The data utilized in this study was derived from a
bibliometric analysis of tourism (Akay, 2024; Ercan, 2023,;
Curlin, Jakovi¢, & Wittine, 2023; Ogretmenoglu, Goktepe,
& Atsiz, 2022), which is regarded as one of the most
reputable and widely utilized databases in social science
research (llan, 2008; Pranckute, 2021). The data was

obtained from the Web of Science (WoS) database. The
study included research on strategic management in the
field of tourism. The search parameters were as follows:
The search terms used were "Topic: strateg* AND
management AND tourism." A review of studies
conducted between 2013 and 2023 was conducted, and
articles were selected based on their document type. The
Social Sciences Citation Index (SSCI), the Emerging
Sources Citation Index (ESC), and the Science Citation
Index Expanded (SCI-E) were employed as the Web of
Science (WoS) indexes. The search yielded a total of 4,571
articles, which were then subjected to further analysis.

The VOSviewer program was employed to analyze the
studies. VOSviewer facilitates the creation of transparent
visualizations of bibliometric data across diverse
knowledge domains through the generation of graphical
maps of bibliometric data links (Rozigin, et al., 2023; Qiu,
et al., 2023). A considerable number of researchers
engaged in the field of tourism (Yoopetch, et al., 2023;
Roziqin, et al., 2023; Qiu, et al., 2023; Sengel & Kog, 2022;
Khan, Nasir, & Saleem, 2021; Leong, et al., 2021; Kumar,
et al., 2020) have employed VOSviewer for bibliometric
analysis.

5. Results

The following section presents the bibliometric
characteristics of the 4,571 articles that were subjected to
analysis. In order to avoid table pollution, not all
characteristics are tabulated. However, the most significant
points are highlighted. Subsequently, the science mapping
figures generated by the VOSviewer program were
interpreted.

The majority of articles (40.1%) were categorised within
the WoS category of "Hospitality, Leisure, Sports,
Tourism." A total of 12,784 researchers were responsible
for the 4,571 articles. The authors with the greatest number
of publications are F. Okumus (19), M. A. Kdseoglu (18),
and R. Law (17). Upon analysis of the indexes of the
publications, it was found that many articles (51.87%) were
SSCl-indexed articles. Moreover, most articles (92.25%)
were published in English.

Table 1 was created to determine the frequency of
publication of relevant articles over the 10-year period
between 2013 and 2023, as well as to identify any
discernible trends.

Table 1: Number of Publications by Years (2013-2023)

Years Number of Pub. Percentage Years Number of Pub. Percentage
1 2021 724 15.975% 7 2017 339 7.480%
2 2022 695 15.335% 8 2016 266 5.869%
3 2020 549 12.114% 9 2015 258 5.693%
4 2019 488 10.768% 10 2013 194 4.281%
5 2023 441 9.731% 11 2014 194 4.281%
6 2018 385 8.495%

Qniirrar Crastad hu anthar
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Table 2: Distribution of Publications by Country

Country Number of Pub. Percentage Country Number of Pub. Percentage

1 Spain 618 13.636% 14 South Africa 112 2.471%
2 USA 584 12.886% 15 Mexico 105 2.317%
3 China 573 12.643% 16 Malaysia 101 2.229%
4 England 360 7.944% 17 France 100 2.207%
5 Australia 337 7.436% 18 South Korea 98 2.162%
6 Italy 329 7.259% 19 Indonesia 96 2.118%
7 Portugal 194 4.281% 20 New Zealand 94 2.074%
8 Taiwan 169 3.729% 21 Iran 7 1.699%
9 Brazil 157 3.464% 22 Greece 76 1.677%
10 Canada 148 3.266% 23 Romania 70 1.545%
11 India 135 2.979% 24 Colombia 69 1.523%
12 Germany 128 2.824% 25 Switzerland 68 1.500%
13 Tiirkiye 122 2.692%

Source: Created by author

Although there is a slight fluctuation in the distribution of
articles published over the past decade, it is notable that the
number of publications has continued to increase from
2013 to 2023. The discrepancy in the number of
publications between 2023 and the preceding five years can
be attributed to the fact that the survey was conducted in
November, which represents a 10-month period.

A quantitative analysis of the distribution of articles
published in the last 10 years by country reveals that Spain,
the United States of America, and China are the top three
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countries with the highest number of publications, with
Spain accounting for 13.64% of the total, the United States
for 12.89%, and China for 12.64%.

Figure 1 illustrates the mapping of author keywords, which
have been analyzed for their co-occurrence. Prior to the
creation of the figure, a stipulation was imposed that at
least five keywords be included in the mapping if they were
deemed to be related. In this instance, 599 of the 11,421
keywords were included. A review of the most frequently
utilized keywords reveals that the term "tourism" is notably
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Figure 1: Co-occurrence Map of Author Keywords

Source: Created by author
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Figure 2: Authors' citation analysis map

Source: Created by author

prevalent. Furthermore, the extensive use of the keyword
"COVID-19" indicates that a considerable number of
publications were produced during and following the
pandemic period. This suggests that the research may have
been subjected to extensive scrutiny with regard to the
effects of the pandemic. The data indicates that the
keywords "sustainable tourism" and "social media" are the
most frequently used after the other two keywords.

The analysis of the citations made by the authors in their
studies is presented in the figure. It was created with the
restriction of authors who have at least one document and
at least five citations. Despite the inclusion of 7,288

authors who met these restrictions, the analysis with the
VOSviewer program revealed that some of these items
lacked a connection with each other. Consequently, 3,620
items were identified as the largest set of connected items.
Consequently, the map of this item cluster was employed
in lieu of the entire set of items. Upon examination of the
citations utilized in all the analyzed articles, it becomes
evident that Kdseoglu M. A. is the most frequently cited
author.

The countries to which the studies belong are presented in
descending order of citation frequency in the
accompanying figure. A total of 123 out of 139 countries
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Source: Created by author
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Source: Created by author

were found to comply with the restrictions, given that each
document had at least 10 citations. However, it should be
noted that 119 countries were linked to each other in the
analysis phase, while the remaining countries were not.
Consequently, 116 countries were mapped. The mapping
process yielded the first five countries to which the most
cited studies belonged, namely the United States, the
United Kingdom, China, Spain, and Australia.

Figure 4 depicts the analysis of citations to studies
according to the institutions to which they belong.
Institutions with at least one document and at least ten
citations were evaluated. Of the 4,084 institutions initially
identified, 2,190 were found to comply with the
aforementioned restrictions. During the analysis, the
program determined that 1,554 out of 2,190 institutions had

connections, and the connected institutions were mapped.
The five institutions with the highest number of citations
are Hong Kong Polytechnic University, Bournemouth
University, Sun Yat-sen University, Griffith University,
and Queensland University of Technology.

The analysis map of the bibliographic mappings in
the texts of the analyzed studies is presented in the
figure. Upon subjecting the document with at least
five citations to analysis, 2,503 of 4,571 studies were
deemed suitable for analysis, but 2,463 related studies
were mapped. The mapping process yielded the
following results: the first five texts with the highest
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number of matches were "Leung (2013a)," Ali (2018),"
Zheng (2021)," So (2016)," and "Hao (2020)."

As previously indicated in the preceding figures, the 4571
articles analyzed were collectively authored by a total of
12784 authors. The bibliographic matches of these authors
were analyzed and mapped in the figure. When the authors
with at least one document and at least five citations are
subjected to analysis, 7,288 of them meet these restrictions.
However, the program detected that there are 7,132 authors
linked to each other, and these authors were subjected to
analysis and mapped. The five authors with the strongest
total link strength are Koseoglu, M. A., Okumus, F.,
Buhalis, D., Wu, H. C., and Pechlaner, H., respectively.
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Figure 7 presents a co-citation analysis mapping of journal
sources cited by 4,571 articles. A total of 64,589 references
were identified, with at least 20 cited references considered
(1,308). In terms of total link strength, the five most
influential journals are "Tourism Management,” "Annals

of Tourism Research,” "International Journal of
Hospitality Management,” "Tourism Economics,” and
"Tourism Management Perspectives." The Journal of

Hospital Management and the Journal of Sustainable
Development were also identified. The journals "Tourism"
and "Int." The Journal of Contemporary Hospitality
Management The journals "Hospitality Management" were
also considered.
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6. Conclusion and Recommendations

The objective of this study was to examine the evolution of
strategic management studies in the field of tourism. To
this end, a comprehensive analysis was conducted on
articles published in the field of strategic management in
the context of tourism. A total of 4,571 articles published
in journals indexed in the WOS index between 2013 and
2023 were examined. It has been demonstrated that the
number of studies on strategic management in tourism has
increased over the past decade. A review of the literature
revealed that Spain, the United States of America, and
China have published the greatest number of articles in this
field.

The majority of the articles are classified within the
"Hospitality, Leisure, Sport, Tourism" category among the
WoS categories. The authors with the greatest number of
publications are F. Okumus, M. A. Késeoglu, and R. Law.
Upon analysis of the indexes associated with the
publications, it was found that the majority of articles were
SSCI-indexed articles. The most cited author of the articles
analyzed is M. A. Kdseoglu. The five countries that have
been cited most frequently in the studies analyzed are the
United States, England, China, Spain, and Australia. The
five most frequently cited institutions are Hong Kong
Polytechnic University, Bournemouth University, Sun
Yat-sen University, Griffith University, and Queensland
University of Technology. It is recommended that
researchers interested in pursuing work on these issues,
conducting research, or pursuing a career in this field
collaborate with academics at the aforementioned
universities.

The results of the analysis indicate that the five most
frequently cited journals by the authors are "Tourism
Management,” "Annals of Tourism Research,” "Int. The
Journal of Hospitality Management and the Journal of
Sustainable Tourism are also among the most frequently
cited journals. The journals "Tourism" and "Int." The
Journal of Contemporary Hospitality Management. The
most frequently cited journal in the field of hospitality
management is Hospitality Management. The journals that
are most utilized by the studies in this field can serve as a
guide for researchers. Those engaged in research in this
field are encouraged to conduct a preliminary review of
previous studies published in the aforementioned journals.
Furthermore, it is recommended that their studies be
published in these journals.

In terms of keywords, "tourism" is one of the keywords that
researchers believe represents their studies. It is not
uncommon for this to be the most frequently used keyword,
given the nature of the field of study. The second most
frequently used keyword, "COVID-19," indicates that this
pandemic, which has affected the global community for a
significant period over the past decade, has also influenced
academic research.

Upon examination of the collective usage of other
keywords, it becomes evident that terms related to
management and strategic management, as well as those
pertaining to tourism, are employed with a balanced degree
of density. Nevertheless, it is notable that certain cities and
countries (e.g., Hong Kong, Mexico, Iceland, Turkey,
Malaysia, Greece, and the Caribbean) are also represented
in the figure. This suggests that these cities and countries
are primarily utilized as the study population in the studies.
Although the keyword "tourist" is used less frequently, it is
noteworthy that concepts such as "tourist satisfaction,"
"trust,”" "motivation," and "behavior," which are directly
related to tourists, are frequently used.

The objective of bibliometric analysis is to determine the
trajectory of a subject within the field of study, identify its
concentration in specific areas, and obtain numerical data.
It is possible to conduct bibliometric analyses on a
continuous basis in order to monitor the evolution of a
given field. It is recommended that future researchers
continue bibliometric analyses in this field, including other
databases. Furthermore, it is recommended that the sample
be narrowed and that the contents, methods, results, and so
forth of the studies be analyzed in depth.
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A bibliometric analysis of studies on strategic management in the field of tourism

Abstract

Strategic management is a well-established form of management that is employed in a variety of industries, including tourism. The complexity of
organizational structures and the rapidity of changes in competitive conditions make it challenging for businesses to maintain their activities.
Consequently, companies persist in their existence by implementing novel and distinct strategies to oversee their operations. The fact that strategic
management is a topic of interest to companies has led to a proliferation of research in this area. This study assesses the evolution of the concept of
strategic management. The objective of this study is to demonstrate the trajectory of strategic management research in the field of tourism, from
the past to the present, and to provide guidance for future researchers. The study employed the technique of bibliometric analysis, a qualitative
research method. A total of 4,571 articles published between 2013 and 2023 and included in the Web of Science (WQOS) database were subjected to
analysis. The VOSviewer program was employed to analyze the studies. The analysis revealed that strategic management research in the field of
tourism continues to increase. Spain, the United States, and China are the top three countries with the highest number of publications in this field.
When the keywords of the studies are analyzed, the top three most used keywords are tourism, COVID-19, and sustainable tourism, respectively.
Most of the articles are classified within the WoS category of "Hospitality, Leisure, Sport, Tourism." The authors with the highest number of

publications are F. Okumus, M. A. Késeoglu, and R. Law. Upon examination of the indexes of the publications, it becomes evident that most articles
Keywords: Strategic management, Bibliometrics, Science mapping, Tourism.
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