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OZET

Amag: Calismamizin amaci ergoterapi bélimi hakkinda bilgilendirme yapmak. Gere¢ ve yéntem: Hacettepe Univer-
sitesi Ergoterapide iletisim ve Goriisme Teknikleri dersi kapsaminda planlandi. ilk olarak bilgilendirme yapmak icin
kullanilabilecek en iyi iletisim yolunun ne olacagdl konusunda tartisma yapildi. Tartisma sonunda sosyal medyadan
facebook'un eniyi yontem olduguna karar verildi. Daha sonra facebook'ta bir grup acildi. B6lim tanitimiyla ilgili gérev
paylasimi yapildi. Hacettepe Universitesi ergoterapi bolimi calisma alanlarinin fotografi cekildi ve buraya basvuran
hasta ve hasta yakinlariyla konusularak onlarin gorusleri alindi. Bélimimuzin hocalarindan Meral Huri ile ergote-
rapi hakkinda roportaj yapildi. Ergoterapist adaylarinin mesleki alanda beklentileri ve bdlim hakkindaki gorusleri
alindi. Ayni zamanda internetten de bélim hakkinda arastirmalar yapildi ve gorseller edinildi. Bitlin edinilen veriler
facebook'ta agilan gruba yiklendi ve Uyeler icin paylasima acildi. Sonuglar: Grupta yapilan paylasimlar ve bilgilendir-
melerle ilgili geri dénisler alindi. Uyelerin genelinin Giniversite hazirlik béliminden oldugu gériildi. Uyelerin paylasim-
lar ile ergoterapi konusunda daha ayrintili bilgi sahibi olduklari tespit edildi. Tartisma: Sosyal medya ile hem kitlesel
farkindalk yaratildi hem de kisa siirede binden fazla kisiye ulasildi. Fakat daha genis kitlelere ulagsmak asil hedefimiz
oldugu dislinildiginde grubun daha da genisletilmesi hedeflendi. Facebook tizerinden kurulan grup farkli toplumlarin
farkli kesimlerine ulasabildi. Fakat ergoterapi mesledinin Tirkiye'de yeni bir meslek oldugu dustndldiginde ulasti-
gimiz kitlenin sayisinin yetersiz oldugu ve baska yontemlerle ergoterapi mesleginin daha ayrintili tanitimi yapiimasi
gerektigini disinmekteyiz.
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ABSTRACT

Purpose: The aim of this study is to introduce the occupational therapy department. Materials and Method: The study
was planned within Communication and Interview Techniques in Occupation Therapy Course at Hacettepe University.
First, what would be the best communication way to introduce the department was discussed. At the end of the dis-
cussion, it was decided that using Facebook was the best method. Then, a group was created on Facebook. Tasks for
introducing the department were distributed. Hacettepe University Department of Occupational Therapy work areas
were photographed and opinions were asked of the patients and their relatives, who had come to the department. An
interview was done with Meral Huri, one of the instructors of the department. Opinions of occupational therapy candi-
dates were asked about their professional expectations and views about the department. At the same time, research
was done about the department and visuals were found online. All data was uploaded to Facebook and was made
available to be shared by group members. Results: Feedback was received with the discussions made among groups
and opinions taken. It was seen that majority of the members were from the Preparation Class. It was observed that
members improved their knowledge about Occupational Therapy after the study. Conclusion: Awareness was created
using the social media, and more than a thousand people were reached in a short period of time. However, it was de-
cided to to enlarge the group considering that the real goal is to reach a wider audience. With the group we created in
Facebook, we could reach different segments of the society. Nonetheless, considering that Occupational Therapy is a
new occupation, it was resulted that the number of people we reached was insufficient, and the occupation should be
advertised more using other methods.
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