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ABSTRACT

In the modernizing and developing world conditions, eating and drinking habits and
behaviors of individuals also change. With the effect of this change, consumers' collective
eating habits have started to be replaced by individual eating. It is possible to state many
reasons for this. The concept of eating alone, which has come to the fore in recent years, is
very important for food and beverage businesses. It is because determining the needs of this
changing customer profile and knowing the behaviors of this customer profile means
determining the steps to be taken for these businesses. Therefore, in this study, the effect of
eating alone on behavioral intention was investigated. There is no study examining the
relationship between these variables. In addition, bungalow accommodation facilities, which
have been under construction in Rize in recent years, are also businesses that will attract the
attention of tourists with a eating alone profile. Therefore, it is also important to investigate
these variables in Rize. A questionnaire form was created to measure this effect, and a total
of 406 usable data were obtained. These data were subjected to various analyses using SPSS
24 and AMOS programs. As a result of these analyses, it was found that eating alone had no
significant effect on behavioral intention. This result could not be compared since there is no
finding in the literature addressing these variables. Therefore, testing the relationship
between eating alone and behavioral intention as a whole through the model created for this
research fills the gap in the literature. As a result of this result, suggestions for future studies
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and tourism policy makers are presented.

1. Introduction

While the reasons for eating alone are changing in many
countries today, there is a general increase in the number
of individuals who eat alone (Kim & Choi, 2019). The
concept of eating alone may differ internationally. For
example, in western countries, eating alone is accepted by
many segments of society, whereas in some Asian
countries, such as Korea, it is not very accepted (Her &
Seo, 2018). In Turkey, this situation differs according to
the cities. While eating alone is accepted in large cities with
alarge population, eating alone is not accepted in relatively
smaller cities due to the influence of human relations and
culture. In fact, it can be said that individuals come together
at dinner and make the critique of that day while eating. As
can be understood from here, the reasons for the concept of
eating alone may vary. For example, in China and Japan,
individuals tend to eat their meals alone due to long
working hours. At the same time, in western countries, it
can be said that the rate of eating alone increases in later
ages due to the nuclear family orientation of individuals.
After the Covid-19 pandemic that occurred in 2019, it is
known that the rate of eating alone has increased
worldwide. During the pandemic period, there were major
restrictions in many businesses, including food and

beverage businesses, due to full closure at first and then
partial closure (Onat, Karakus, Pimentel & Dogan, 2021).
For this reason, it is known that the behaviors acquired in
individuals during these periods continue to be reflected
after the pandemic (Koay et al., 2024).

Eating alone is also frequently preferred among employees
because the eating times of individuals who spend lunch
with their colleagues at lunchtime are prolonged and the
entire lunch break will be consumed by eating. In this case,
it is seen that employees who do not want to consume their
lunch breaks with food consume their meals in the office
in a shorter time. These employees spend the remaining
time resting (Danesi, 2012; Brown, Buhalis & Beer, 2020).
Some employees prefer to eat alone because they are afraid
of eating together. A study conducted in the United States
of America revealed that 46% of the meals consumed by
adults are meals consumed without another person (Group,
2017). As it is understood from this, the concept of eating
alone is increasing in a way that food and beverage
businesses cannot ignore.

Customers of hotel, food and beverage or accommodation
businesses have information about these businesses after
visiting these businesses once and then decide to visit these
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businesses again based on these experiences. In this case,
although it is an important goal of an enterprise to attract
new customers, the priority will be to send off the
customers who come to their businesses by satisfying
them. It is because a satisfied customer conveys this
satisfaction to 3 people. However, a dissatisfied customer
shares this dissatisfaction with 10 people (Cati & Kogoglu,
2008). Therefore, as an operator, the primary goal is to
provide services that will create positive behavioral
intentions for their customers. The aim of this research is
to reveal the effect of the concept of eating alone, which
has become a trend in recent years and is increasing day by
day, on behavioral intention. In this way, solutions will be
suggested for food and beverage businesses. As a result of
the literature review in this field, it has been determined
that these two concepts have not been handled in a holistic
manner and the relationship between these two variables
has not been revealed. Thanks to this study, this
relationship will be revealed by using SPSS 24 and AMOS
package programs.

2. Conceptual Framework

Eating alone can be expressed as a practice in which
individuals eat alone in various environments such as
restaurants or home. The concept of eating alone, which
has recently attracted attention, has become increasingly
important after the COVID-19 pandemic. Researchers
have examined the concept of solo dining from different
perspectives, including  socio-cultural  evolution,
experiential consumption, and its impact on individuals'
emotions and satisfaction (Jang et al., 2021; Soo-Yeon &
Seo, 2021; Zhang et al., 2021). Although solo dining is a
concept that has emerged in recent years, it can be stated
that this concept is not a temporary trend. It is because, as
mentioned above, solo dining has become an increasingly
widespread lifestyle in terms of changes in travel culture
after the COVID-19 pandemic (Kwon et al., 2023).

The concept of dining alone is expressed as a new
understanding that offers a multifaceted experience to
consumers from a psychological, socio-cultural and
commercial perspective. Some studies have shown that
eating alone (especially in the evening) can be an
uncomfortable experience for some consumers (Lorraine
Brown et al., 2020). However, the same study also
suggested that eating alone could be redefined as a form of
communal eating (Koponen & Mustonen, 2020). There are
many motivations behind eating alone. Research in this
field shows that while intrinsic loneliness in individuals
can lead to a positive and healthy experience, eating
experiences that are not motivated by intrinsic loneliness
can lead to physical and mental health problems (Jang et
al., 2021). According to another study, the desire to
recognize and discover new restaurants is stated as an
important factor in increasing the dining experience alone
(Soo-Yeon & Seo, 2021). In addition to the physical
facilities offered by restaurants for customers,
psychological comfort positively affects the perceived
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service quality. The increase in perceived service quality
increases the satisfaction of solo diners and their intention
to visit again (Planinc & Kukanja, 2022).

As seen above, the concept of eating alone is indirectly
related to the concept of behavioral intention. In other
words, the concept of solo dining is a complex
phenomenon that is influenced by various factors,
including psychological, socio-cultural and commercial
aspects of behavioral intention (Soo-Yeon & Seo, 2021,
Planinc & Kukanja, 2022). It is important for the food and
beverage industry to understand the motivations and
experiences of solo diners, to increase the number of
establishments offering solo dining experiences, and to
meet the various needs of this growing customer profile. In
this context, it is necessary to examine the concept of
behavioral intention, which is related to the concept of
eating alone, and the relationship between these two
concepts in more depth.

Behavioral intention refers to the subjective probability
and willingness of individuals to engage in a particular
behavior in the future (Chu, 2018). In theoretical models
such as Theory of Planned Behavior and Technology
Acceptance Model, the concept of behavioral intention
plays a key role (Venkatesh & Davis, 2000; Ramadiansyah
et al., 2022). These models suggest that behavioral
intention is an important determinant of actual behavior
(Ramadiansyah et al., 2022). Behavioral intention is
influenced by factors such as attitude towards behavior,
subjective norms and perceived behavioral control
(Karahan, 2018; Conner & Norman, 2022). Strong
intentions are known to better predict behavior and thus
reduce the intention-behavior gap (Hall, 2016). Moreover,
intention strength is closely related to motivation and high
levels of intention strength indicate a strong motivation to
perform a behavior (Luszczynska et al., 2007).

Research has shown that the formation of behavioral
intentions is crucial for action (Geers et al., 2009).
Moreover, developing behavioral intentions increases the
likelihood of taking goal-related actions. Therefore, high
priority goals are more likely to lead to the formation of
intentions (Marpaung et al., 2021). Behavioral intention is
important for technology adoption (Conner et al., 2016),
health behavior adoption (Purusottama, 2019), and
entrepreneurial activities. Behavioral intentions serve as a
predictor of actual behavior. They help to bridge the gap
between intentions and actions in the formation of final
behavior (Ramadiansyah et al., 2022). More precisely,
behavioral intention is an important variable in
understanding and predicting human behavior (Onat &
Giineren, 2024). It is influenced by various factors and is
the main determinant of whether individuals will take
certain actions in the future (Yiicenur et al., 2011). By
studying behavioral intentions, researchers can learn about
the factors that drive human behavior and develop
strategies to encourage desired behaviors.
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In studies on solo eating, it can be stated that individuals
who eat alone have different intentions and behaviors than
individuals who eat with a group (Wang et al., 2016; Kwon
et al., 2023). For example, among older people in Korea,
the frequency of eating alone has been found to affect their
health and dietary behavior (Kwon et al., 2023). It also
examined the association between eating alone and
depressive symptoms in older adults and highlighted a
potential link between eating alone and mental health
outcomes ( Tani et al., 2015; Sharkawi et al., 2021).
Furthermore, the Theory of Planned Behavior was applied
to understand healthy eating intentions and behaviors and
showed that perceived behavioral control, attitudes, and
subjective norms predict behavioral intentions, which in
turn influence actual behaviors (Conner et al., 2002;
Brouwer & Mosack, 2015; Close et al., 2018). However,
there is no study that directly explains the relationship
between the concept of eating alone and behavioral
intention. Therefore, the relationship between these two
variables was established based on TPB. Namely, within
the framework of TPB, the concept of eating alone can be
explained by considering the basic components of the
theory. According to TPB, behavioral intentions are
influenced by three main factors: attitude towards the
behavior, subjective norm, and perceived behavioral
control (Ajzen, 1985). In the context of eating alone, an
individual's attitude towards this behavior can be shaped by
factors such as personal preferences, convenience or
cultural norms. For example, a person who enjoys the
values such as solitude or independence may have a
positive attitude towards eating alone. In other words,
according to TPB, eating alone is expected to have a
positive and significant effect on behavioral intention. In
this context, it can be said that individual norms, perceived
control, individuals' attitudes, emotional and psychological
behaviors affect whether individuals eat together or alone.
In other words, it is possible to talk about a relationship
between the concept of eating alone and the concept of
behavioral intention. Clearly demonstrating this
relationship may enable effective measures to be taken for
populations that tend to eat alone.

3. Method

3.1. Instrument and Data Collection

Quantitative research method was adopted in the study.
Data for the research were collected through a
questionnaire form. The questionnaire form was applied to
tourists visiting Rize. Rize has become a frequent
destination for domestic and foreign tourists in recent years
in terms of cultural tourism. In 2023, according to the
statistics of Rize Provincial Directorate of Culture and
Tourism, Rize was visited by a total of 1.196.054 domestic
tourists and 145.942 foreign tourists Rize Provincial
Directorate of Culture and Tourism, 2022b). These figures
show that the highest number of tourists visited Rize
destination in 2023 according to past data. Rize is a
destination that includes a total of 15 tourism types such as
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nature tourism, plateau tourism, thermal tourism, heli-
skiing, bird watching for tourists and provides services in
these areas for incoming tourists. For this reason, Rize was
chosen as the destination where the application would be
made. Tourists visiting Rize were selected from tourists
who benefited from the goods and services produced by
food and beverage businesses operating in the Rize
destination. Convenience sampling method was preferred
as the sampling method. The independent variable of the
research, the concept of eating alone, was preferred from
the 6-dimensional and 18-expression scale used in the
study of Yen et al. (2022). In this scale, 5-point Likert-type
weighting was used. In the scale of the behavioral intention
concept, which is the dependent variable of the research,
the one-dimensional scale with 3 statements used in the
study of Ryu et al. (2008) was preferred. In this scale, 5-
point Likert scale was also preferred by the authors. In this
context, the research model in Figure 1 was created to
reveal the relationship between these two variables and the
hypothesis was expressed as in H1.

Behavioural
Intention

Eating
Alone

v

Figure 1. Research Model
Source: By authors (2024).

H1= Eating alone has a positive and significant effect on
behavioral intention.

3.2. Sampling and Data Analysis

In this research, convenience sampling method, which is
one of the non-random sampling methods, was used. For
this reason, the questionnaire was applied regardless of
domestic and foreign tourists who benefit from the goods
and services produced by the food and beverage businesses
in the Rize destination. The result of the study cannot be
generalized to the universe because the convenience
sampling method is used. It is because when the same study
is applied in a different period, the result may differ
(Giirbiiz & Sahin, 2014).

In the study, tourists visiting Rize destination constitute the
universe. According to 2023 Rize Provincial Directorate of
Culture and Tourism data, a total of 1.341.996 tourists
visited Rize (Rize Provincial Directorate of Culture and
Tourism, 2022b). According to Ural & Kilig (2005), it is
recommended to reach 384 people as a sample group in
populations of 100 000 people or more. The questionnaire
form created in the current study was applied to tourists
visiting Rize between 21.03.2024 and 30.03.2024. Ethics
committee permission numbered 2024/098 was obtained
from Recep Tayyip Erdogan University Social and Human
Sciences Ethics Committee on 20.03.2024 for the survey.
In this study, a total of 406 people were reached as a result
of the online survey application. While creating the online
questionnaire, since it was obligatory to answer every
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Table 1. Kurtosis and Skewness Values

Statements Skewness Kurtosis
Eating alone is enjoyable (EA11) -.697 478

I have good moments when eating alone (EA12) -.748 .544
Eating alone allows for choosing the food one likes (EA13) -.899 1.268
One does not have to cooperate with others when eating alone -.802 .995
(EA14)

One can avoid the foods one dislikes by eating alone (EA15) -.936 1.832
Eating alone is convenient (EA16) -.851 1.695
Eating alone saves time (EA17) -.942 1.549
One can save money by eating alone (EA18) -.672 .183

I would like to come back to Rize in the future (BI1) -721 -.160
I would recommend Rize to my friends or others (BI2) -.924 .621
I would more frequently visit Rize (BI3) -.363 -.835

EA: Eating Alone, BI: Behavioural Intention

Source: By authors (2024)

statement, no statement was left blank. Therefore, all
collected questionnaires were included in the analysis.

The data collected through the questionnaire for this study
were analyzed using SPSS and AMOS 24 package
programs. In the study, it was determined whether the
normality assumption was met by looking at the skewness
and kurtosis test results. Since the data fulfilled the
normality assumption, the study continued with parametric
tests. Then, Exploratory Factor Analysis (EFA) and
Confirmatory Factor Analysis (CFA) were conducted,
respectively. After EFA, the statements from 1 to 10 of the
variable of eating alone were removed from the analyses in
order due to overlapping between the factors and factor
loadings below the minimum value of 0.60 (Hair et al.,
2013). After the statements were removed, the analysis
was repeated and it was determined that the scale validity
of the eating alone variable was achieved. Afterwards, the
behavioral intention scale was also subjected to EFA and it
was determined that scale validity was achieved. The KMO
values of the scales were examined for scale reliability.
Structural equation modeling was used to analyze the data.
In this study, structural equation modeling was used
because it gives more meaningful results than regression
analysis, includes the error variations of the statements in
the scale in the analysis, and allows the model to give better
results by creating covariances between the statements.

4. Findings

4.1. Normality Distributions of Scales Used in the Study

Multivariate normal distribution analyses were used to
determine whether the scales used in this study provided
normality distribution. The critical values of skewness and
kurtosis were taken as (-+2.58) at 0.01 significance level
and (-+1.96) at 0.05 significance level (Cokluk et al., 2016;
Tabachnick & Fidell, 2014).

Table 1 presents the skewness and kurtosis values of the
scales used in the study. Based on the table, it can be said
that the highest skewness value is -0.363 and the lowest
skewness value is -0.942. When kurtosis values were
analyzed, the lowest kurtosis value was found to be -0.835
and the highest kurtosis value was found to be 1.832. Since
these values are between the desired critical threshold

values, it can be said that the scales used in the study meet
the normality assumption. In the rest of the study,
parametric analyzes were used.

4.2. Descriptive Statistics

In this research, tourists visiting Rize destination
constituted the population of this study. Descriptive
statistics of the sample group representing this population
are shown in Table 2.

Table 2. Descriptive Statistics of Respondents

N Frekans Percentage

(%)
Gender 406
Male 229 56.4
Female 177 43.6
Age 406
20 and Below 14 34
21-30 102 25.1
31-40 171 42.1
41-50 81 20
51 and Above 38 9.4
Educational Status 406
Primary Education 9 22
Secondary Education 13 3.2
High School 55 135
Associate’s Degree 74 18.2
Bachelor’s Degree 170 41.9
Master’s and Doctoral 85 20.9
Degree
Monthly Income (b) 406
0-11300 38 9.4
11301-20000 19 4.7
20001-30000 60 14.8
30001-40000 103 25.4
40001-50000 131 32.3
50001 and Above 55 13.5

When Table 2 is examined, in summary, the majority of the
tourists participating in the study are male (229, 56.4%).
When the age range of the tourists is analyzed, it is seen
that there are 171 (42.1%) people between the ages of 31-
40. When the educational status and income of the
respondents are examined, it can be stated that the majority
have a bachelor's degree (170, 41.9%) and an income
between 40001-50000 (131, 32.3%).

4.3. Measurement Model

In this study, first EFA and then CFA were applied to test
the scale validity. As a result of the findings obtained,
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Table 4. Validity Results of Eating Alone Scale (EFA Results)

Items Factor Common Cronbach’s Alpha Eigenvalues Total Variance
Loading Variance

EA11 724 .524

EA12 731 .534

EA13 .837 .700 0.916 5121 64.007

EA14 .832 .692

EA15 .859 739

EA16 .840 .706

EA17 .829 .687

EA18 733 .537

Kaiser-Meyer-Olkin Measure of Sampling Adequacy .929

Bartlett's Test of Sphericity Approx. Chi-Square 2021.872
df 28
Sig. .000

Source: By authors (2024).

Structural Equation Modeling was used to test the model
created for this research. The goodness of fit values used
for CFA and SEM are given in Table 3.

Table 3. SEM and CFA Goodness of Fit Values

Fitness Criteria Good Fit Acceptable Fit References

Overall Fitness of the
Model

x2/df 0<y2/df<2 2<y2/df<5 (Byrne, 2010)
pvalue 05<p<1.00 01<p<.05 (Giirbiiz & Sahin, 2014)
Comparative Fit Indices
RMSEA 0 <RMSEA <.05 .05 <RMSEA < .08 (Schermelleh-Engel et al.,
2003)
(HERBERT W. Marsh &
IFI 95 <IFI<1.00 90 <IFI< .95 Hau, 1996)
NFI .95 <NFI < 1.00 90 <NFI < .95

(Byrne, 2010)

NNFI .95 < NNFI < 1.00 .90 < NNFI < .95 (Mulaik et al., 1989)

CFI 95<CFI<1.00 90 <CFl< 95 (Bentler, 1992;

Bentler, 1999)

Hu &

Absolute Fit Indices

GFI .90 < GFI < 1.00 .80 <GFI< .89 (Marsh, Balla, &

McDonald, 1988)

(Doll et al., 1994)
AGFI

.90 < AGFI < 1.00 .80 < AGFI < .89

(Giirbiiz & Sahin, 2014)

SRMR 0<SRMR <.05 .05 <SRMR <.08

Source: Onat et al., (2021).

Reliability refers to whether a variable or variables used in
a study are consistent (Hair et al., 2013). Cronbach Alpha
reliability coefficient was used to determine the internal
consistency of the scales used in this study. Hair et al.
(2017) state that the Cronbach Alpha reliability coefficient
should be at least 0.70. In this study, the reliability
coefficient was based on 0.70.

The EFA results of the eating alone scale are given in Table
4. When the table is examined, the KMO sampling level is
observed as 0.929. Since this value is above 0.90, it is
characterized as very good by Cokluk et al. (2016). When
the eigenvalue is examined, it indicates a unidimensional
structure. The total variance explained was found to be
64%. Since this is 60% and above, which is a desired value,
it can be stated that the total explained variance is
sufficient. The statements from 1 to 10, which constitute
the eating alone scale of the study, were removed from the
analyses sequentially because they were below the desired
value of 0.60 (Hair et al., 2013). After these statements
were removed from the analyses, the analyses were
renewed again and continued since the scale validity was
ensured.

EFA results of the behavioral intention scale are given in
Table 5. The KMO sampling level of this variable was
found to be 0.70. Cokluk et al. (2016: 207)state that values
between 0.70 and 0.80 are acceptable values. It is observed
that there is only one factor related to the scale, and the
total explained variance is 67%. It can be stated that the
reliability of the behavioral intention scale used in the
study is 0.754. Since this value is above the desired
threshold value, it can be said that scale reliability is
ensured. Since the factor loadings of the scale statements
were above the desired value (0.60), no statement in the
scale was removed.

After the EFA analysis, the eating alone and behavioral
intention scales were subjected to a first level CFA
analysis. With the data collected, it was determined

Table 5. Validity Results of the Behavioral Intention Scale (EFA Results)

Items Factor Common Variance  Cronbach’s Alpha Eigenvalues Total Variance
Loading
BI1 .809 .655
BI2 .820 .673 0.754 2.022 67.386
BI3 .833 .694
Kaiser-Meyer-Olkin Measure of Sampling Adequacy .700
Bartlett's Test of Sphericity Approx. Chi-Square 293.820
df 3
Sig. .000

Source: By authors (2024).
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Table 6. First Level Multifactor CFA Results

Model Dimension Item Std. Path Coefficients t Vlue CR AVE
EA.11 0.635 11.857
EA.12 0.642 11.989
EA.13 0.811 14.829
Eating Alone (EA) EA.14 0.809 14.796 0.918 0.585
EA.15 0.861 15.601
1. Level EA.16 0.842 15.307
EA.17 0.799 14.634
EA.18 0.680 Fixed *
Bl.1 0.685 Fixed * 0.758
Behavioural Intention (BI) BI.2 0.711 10.376 0.511
BIL.3 0.748 10.344

Fit indices: y2/sd= 1.575; CFI=0.989; GFI= 0.973; AGFI= 0.957; RMSEA= 0.038; TLI=0.986; SRMR= 0.025
Source: By authors (2024).

. 4.4. Structural Model
whether the scales, whose theoretical background was Het

known, were validated or not. The independent variable of this study consists of the
concepts of eating alone, and the dependent variable
consists of behavioral intention. SEM was preferred to test
the relationship between these variables. SEM analysis
increases the explanatory rate of the model by including
error variances that are not included in the analysis in
classical analysis methods. In addition, the variables in the
model created in classical analyses are included in the
model separately. In SEM, on the other hand, the model is
created holistically and it is determined whether the
analyses will be verified with the collected data. These
analyses also reveal alternative relationships with the
model goodness-of-fit values it offers to the researcher.
The models created as a result of these relationships are
better understood. For these reasons, SEM was preferred in
this study. The relationship between eating alone and
behavioral intention is presented in Table 7 with SEM

Table 6 presents the CFA results for the eating alone and
behavioral intention scales. First of all, two values that
should be noted here are composite reliability (CR) and
average variance extracted (AVE) values. These values are
required by Fornell & Larcker, (1981); Dedeoglu &
Demirer, (2015); Bogan & Dedeoglu, (2019) with a
minimum CR of 0.70 and above and AVE of 0.50 and
above. It is observed that the scales in this study are above
the desired values (CR=0.91, 0.75; AVE=0.58, 0.511).
Therefore, based on these values, it can be stated that
composite construct reliability and convergent validity are
achieved in the scales used in this study. While the factor
loadings in Table 6 are above the desired values, it can be
stated that the goodness of fit of the model given in Table
3 has excellent goodness of fit. Therefore, it is possible to
say that construct validity and reliability were achieved for

the scales used in this study (See Tables 4,5,6). analysis.
Table 7. Structural Model Results
Hypoth Relationship Std. Factor t value P value Result
& Loading (8)
H: EA=> BI 0.057NS 0.965 0.335 Not Supported
Fit indices: X?/df= 1.575; CFI= 0.989; GFI= 0.973; AGFI=0.957; RMSEA= 0.038

R% Bl =.057
NS= Not Significant

EA= Eating Alone; Bl= Bahavioural Intention
Source: By authors (2024).

Table 7 shows that eating alone has a positive but 5 DSt e Al Carmaint s

insignificant effect on behavioral intention (B= 0.057; t=
0.965; p=.335). Therefore, based on Table 7, it can be
stated that hypothesis H1 (H1= Eating alone has a positive
and significant effect on behavioral intention) is rejected.
However, the model goodness of fit values obtained as a
result of SEM analysis are above the values specified in
Table 3 (X2/df= 1.575; CFI= 0.989; GFI= 0.973; AGFI=
0.957; RMSEA=0.038). Therefore, it can be stated that the
model created for this study shows a good fit with the
collected data.

In this study, the effect of eating alone, which has been
increasing in recent years, on behavioral intention was
investigated. The results of the research show that eating
alone does not have a significant effect on behavioral
intention. In other words, consumers can eat out alone for
many reasons. Especially after the pandemic, consumers
met their food and beverage needs without caring what the
individuals outside said and socializing. After the
pandemic, this habit continued in consumers and the habit
of eating alone continues today. For this reason, it can be
stated that positive behavioral intentions, i.e. behaviors
such as revisiting and making a positive announcement of
the business, did not occur in the consumers participating
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in the research. It is not possible to compare this finding
with a direct finding in the literature. However, within the
framework of the Theory of Planned Behavior (TPB), the
concept of eating alone can be explained by considering the
basic components of the theory. According to TPB,
behavioral intentions are influenced by three main factors:
attitude towards the behavior, subjective norm, and
perceived behavioral control (Ajzen, 1991). In the context
of eating alone, an individual's attitude towards this
behavior can be shaped by factors such as personal
preferences, convenience or cultural norms. For example,
a person who enjoys solitude or independence may have a
positive attitude towards eating alone. In other words,
according to TPB, eating alone is expected to have a
positive and significant effect on behavioral intention.
However, in this study, no significant effect was found.
This insignificant effect can be explained in many ways.

Rize destination usually hosts more tourists in the spring
and summer months. This is because during the winter
months the attractions of the region are not accessible due
to the season. For this reason, Rize usually starts to host
tourists in the spring months and becomes a popular
destination for tourists in the summer months, especially
until September. Food and beverage establishments in the
region are limited, especially in terms of high-end service
facilities and establishments to serve. Due to the density
during these months, it is difficult to find a place to eat in
most establishments in the region. Therefore, this situation
has increased especially after the pandemic. The holiday
concept of individuals has changed from sea, sand and sun
holidays to nature tourism types such as culture, mountain
and plateau tourism (Ongun et al., 2015). In addition, when
the averages of the behavioral intention statements were
examined, it was observed that the statement “I would like
to visit Rize more often” was lower than the other
statements. This situation can be explained by the short
length of stay of tourists visiting the Black Sea region.
Tourists visiting the region visit the tourist attractions of
the region in maximum 2 days. It is known that the average
number of overnight stays in the region is 1.4 (Rize
Provincial Directorate of Culture and Tourism, 2022a). In
other words, tourists visiting the region do not stay in the
region for a long time. Therefore, participation in other
types of tourism besides the cultural attractions of the
region remains limited. Consequently, the intention to visit
the region again is low, and as a result, behavioral intention
is low. Another reason for the insignificant relationship is
that eating alone may mean that consumers may order a
smaller portion of food or eat in a cheaper restaurant.
However, this region is generally located on the route
where cultural tours are intensively organized. For this
reason, consumers who come with the tour cannot leave the
tour and consume the food they want in the restaurant they
want. It is because they have to go to the predetermined
food and beverage establishments on the route written in
the tour program. Since the tours are crowded, the products
to be eaten and drunk in the restaurant to be visited are
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determined in advance by the tour leader and the guide. For
these reasons, the participants who make up the sample of
this study may be tour-oriented. Tour-oriented consumers
may not have developed positive behavioral intentions
because they do not eat alone and cannot choose the
products they want.

As a result of these results, the best suggestion that can be
made for food and beverage restaurants in the region is that
the intention to eat alone is on the rise in Turkey as in the
rest of the world. Therefore, the number and quality of food
and beverage establishments can be increased to cater to
this market. In this way, consumers of this profile will
easily find the appropriate environment to eat and may
prefer these restaurants again in the future.

It is known that bungalow accommodation facilities in Rize
are businesses that provide individual service. These
businesses generally consist of places intertwined with
nature away from the collective living areas. Therefore, the
profile of these businesses is compatible with the customer
profile of consumers who eating alone. From this point of
view, it is thought that by increasing the investment in
bungalow accommodation in the region, the service
provided to individual tourists will increase. In this way,
consumers with the profile of eating alone will be attracted
to this region.

Tourism decision-makers in the region can encourage an
increase in the number of good quality food and beverage
establishments in the region. Only in this way a sufficient
number of tourism facilities can be put into operation to
serve the 4-month tourism activity in the region.

In this study, the relationship between the concept of eating
alone and behavioral intention was tried to be revealed in
Rize destination. In future studies, the same concepts can
be revealed through data collected in different regions and
regional differences can be compared.

The implementation of this study was carried out in the first
quarter of 2024. These dates are the dates when Rize
tourism has not fully started tourist density. This
constitutes the limitation of this study. In future studies, the
implementation period of the study can be kept longer and
more data can be collected from a more diverse tourist
profile.
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The effect of eating alone on behavioral intention: A case of Rize

Abstract

In the modernizing and developing world conditions, eating and drinking habits and behaviors of individuals also change. With the effect of this
change, consumers' collective eating habits have started to be replaced by individual eating. It is possible to state many reasons for this. The
concept of eating alone, which has come to the fore in recent years, is very important for food and beverage businesses. It is because determining
the needs of this changing customer profile and knowing the behaviors of this customer profile means determining the steps to be taken for these
businesses. Therefore, in this study, the effect of eating alone on behavioral intention was investigated. There is no study examining the relationship
between these variables. In addition, bungalow accommodation facilities, which have been under construction in Rize in recent years, are also
businesses that will attract the attention of tourists with a eating alone profile. Therefore, it is also important to investigate these variables in Rize.
A questionnaire form was created to measure this effect, and a total of 406 usable data were obtained. These data were subjected to various
analyses using SPSS 24 and AMOS programs. As a result of these analyses, it was found that eating alone had no significant effect on behavioral
intention. This result could not be compared since there is no finding in the literature addressing these variables. Therefore, testing the relationship
between eating alone and behavioral intention as a whole through the model created for this research fills the gap in the literature. As a result of
this result, suggestions for future studies and tourism policy makers are presented.
Keywords: Strategic management, Bibliometrics, Science mapping, Tourism.
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