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Spatial Communication on Exhibition
and Exhibition Design

Sergi ve Sergileme Tasariminda Mekansal iletisim

ABSTRACT

In its simplest form, an exhibition is to show the audience the work of art that is the result of the
artist's intellectual and physical production. Exhibitions can be organized in many different ca-
tegories. Online exhibitions have also started recently. An exhibition is a planned action. In this
planning, sometimes made by the artist and sometimes by the curator, the aim is for the work to
meet the audience in harmony with the exhibition space. Exhibitions can be artistic or commercial.
Similarly, the aim here is to bring the product and potential customers together. Trade exhibitions
are places where exhibition space is built to better showcase the product. Exhibition design is a
communication design discipline that is planned and constructed according to a specific narrative,
prepared according to the content it wants to convey and the place where it will be installed. Exhi-
bition design in its current sense dates back world fairs that started in the 19th century. Thanks to
world fairs, countries that have been aware of each other's existence for centuries in a world where
there was almost no visual, vocal, or written communication in history, had the chance to show
themselves to each other for the first time. The success of exhibition design depends on narrative
and visualization. The content prepared by focusing on the subject is visualized with relevant ma-
terial. And with textual support, exhibition communication achieves its purpose.

Keywords: Exhibition, visualization, graphic design
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Sergi en basit haliyle sanatginin distinsel ve fiziksel Gretiminin bir sonucu olan sanat eserini izleyi-
cilere gostermektir. Sergiler pek ¢ok farkl kategoride diizenlenebilir. Yakin zamanda online sergiler
de baglamistir. Sergi planlanan bir eylemdir. Kimi zaman sanatgi kimi zaman da kiirator tarafindan
yapilan bu planlamada eserin sergi mekaniyla uyumlu bir sekilde izleyiciyle bulusmasi amaglanmak-
tadir. Sergiler sanatsal olabilecegi gibi ticari de olabilir. Burada da benzer sekilde Uriin ile potansi-
yel musterilerin bulusturulmasi amaglanmaktadir. Ticari sergiler GrlinG daha iyi géstermek icin sergi
mekanin insa edildigi yerlerdir. Sergileme tasarimi aktarmak istedigi icerige ve kurulacagi mekéana
gore hazirlanmis, belirli bir anlatiya gore planlanmis ve kurgulanmis bir iletisim tasarimi disiplinidir.
Farkli disiplinlerden gelen ve bir iletisim tasarimci tarafindan yonlendirilen genis bir ekip tarafindan
gerceklestirilir. GinimUzdeki anlamiyla sergileme tasarimi 19. yy'da baslayan diinya fuarlariyla tarih-
lenir. DUnya fuarlari sayesinde tarihte gorsel, sesli ya dayazili iletisim neredeyse hi¢ olmadigi diinyada
birbirlerinin varligindan ylzyillardir haberdar olan Ulkeler ilk kez kendilerini birbirlerine gosterme sansi
bulmuslardir. Sergileme tasariminin basarisi anlati ve gorsellestirmeye baglidir. Konuya yogunlasila-
rak hazirlanan igerik ilgili malzemeyle gorsellestirilir ve metinsel destekle sergileme iletisimi amacina
ulasir.

Anahtar Kelimeler: Sergileme tasarimi, gorsellestirme, grafik tasarim

Introduction

Communication has contributed to the development of people and civilizations throughout the ages
and has played a major role in the dissemination of emotions and thoughts as well as scientific knowl-
edge. It is an undeniable fact that communication paves the way for humanity and contributes posi-
tively to the development of the world. “Communication is in the environment where the information
transmitted is understood by both the sender and the receiver. It is the process of transferring infor-
mation from a sender to a receiver. Communication requires all parties to understand a common lan-
guage in which to exchange information” (Ugar, 2020, p. 19). A great leap forward in the development of
civilization occurred with the invention of writing, and thus, for the first time in history, verbal content
was recorded and made accessible to everyone. In today’s world, the strongest communication is done
through visual channels. Whether it is a popular topic related to daily life or a technical and complex
scientific study, visualizing the content is always the first choice. Communication channels that appeal
to other sensory organs are mostly considered as support. Philippe Apeloig says that graphic design is
the intersection of art and communication (Fiel, 2005, p. 20).
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In today’s world, where information increases rapidly, the content
created by information meets the audience in different visual for-
mats, which enables more people to access information. With the
increase and spread of communication channels, access to all kinds
of media has become easier. As a result, more content can reach
more people.

Although it is a great development that people (audiences) can
meet with content, problems have begun to arise in the reciproc-
ity of this meeting over time. Due to increasing information and
a crowded world, content and relevant people are no longer eas-
ily accessible. The main reason for this is that there is too much
content for an ordinary person to follow. Even people’s access to
priority content in this density has become a problem. It is a fact
that the source’s aim is always to reach the target audience, and
the target audience’s aim is to be fed from the right source.

In today’s world, every content, every product, and idea produced
aims to meet the target user group. This is true for both a com-
mercial product and an intellectual work. When content and user
come together, a meaningful step is taken for civilization. The us-
er's encounter with a content that interests him or her may form
the basis of a new development, thus new ideas may emerge.
“One of the most important features of communication is that
the communication function must be concluded in accordance
with the purpose” (Ugar, 2020, p. 133).

Contents subject to display and presentation systems also follow
the same path. The product, work or ideas in question are visu-
alized through exhibition and presentation and conveyed to the
users. In today’s world of visual bombardment, it is much more
difficult for an ordinary user to access useful content than in
the past. Namely, when there were only printed media as com-
munication channels, products or works were delivered to users
through printed media such as books, magazines, bulletins, and
newspapers. Each book, magazine, newspaper, or other printed
medium had an author and even an editor, and what information
was to be given and how it was to be given was regulated by a
single authority. This method, which does not seem democratic
at all in today’s conditions, created relative convenience for the
users. It was not democratic, because if the experts did not find
the content valuable, this content did not have the opportunity
to reach the users. For this reason, it was technically impossible
for the creator of the content to reach the masses on his own.
Because the contents were prepared and conveyed as a package
by certain experts. Nowadays, communication and obtaining in-
formation have been democratized with the intensive use of com-
munication channels of the internet and electronic media. Now
everyone who wants has the chance to make their voice heard.
However, a new disadvantage has emerged. This is the uncertain-
ty and confusion on the audience’s part about which of these new
contents can be followed and how.

In the developing world, there are many communication environ-
ments that enable the source and target audience to meet. Exhi-
bition and presentation systems can also be seen as one of these
environments. The work or product that is intended to be shown,
the idea or thought that is intended to be expressed, can be met
with those who are interested in it through exhibitions. The result
of the effort spent in this field can sometimes even be a modest
presentation. It works like a bridge between two complex stacks.
This bridge is shaped based on the expectations of the masses
from each other. To strengthen the established bridge, the com-
munication environment must be planned, constructed, and con-
structed properly.

Artwork, Product and Exhibition

Art is one of humanity’s most important cultural inventions. It is
one of the elements that carries civilization to future generations.
In its broadest sense, it can be defined as the expression of cre-
ativity and imagination. The presence of art can be found even in
the first traces of human civilization. Human beings wanted to ex-
press human existence by leaving artistic traces. There are many
types of art and their subgenres. Today, in addition to classical
arts, fields called video art or new media have also joined the art
genres. The product that emerges at the end of an artistic process
is called a work of art, or simply a work of art.

Another important invention of humanity is production. Produc-
tion, which was carried out individually and with difficulty in the
beginning of civilization, began to be mass produced with the in-
dustrial revolution. Thus, people living around the world began to
have access to daily tools in a similar way. It would not be wrong
to call the industrial revolution the era of inventions. The years
when the codes of the world began to be rewritten were also very
fast years for innovation. Today, the world is saturated with prod-
ucts to a certain extent, and the great inventions of the past have
turned into ordinary objects today. Like the artistic process, the
development of products is also based on great efforts and work.
While in the past the production process was like the process of a
work of art today, with fast and mass production, almost everyone
has had the opportunity to benefit from the inventions of civiliza-
tion when certain conditions are met.

Artwork and Product

The product that is consciously created by human hands or ideas
and created (revealed) by the artist at the end of the artistic think-
ing process is called a work of art. For a product to be called a work,
it must have certain qualities. The most important of these are the
fact that it was made specifically and the material from which it was
produced is its own. The work of art can be concrete (figurative) or
abstract. However, he can also compose a concrete image abstract-
ly. Whatever the resulting work, the work of art is the continuation
of a certain intellectual thought and application process. The work
of art is the visual representation of the artist’'s words. They have
goals such as conveying a message to the masses, challenging the
perceptions of the audience, and making a note for future gener-
ations. For this reason, every work of art is assertive. Its survival
to future generations depends on this. Although all arts in a wide
range come to mind when a work of art is mentioned, the defini-
tion is generally used to represent the visual arts. Visual arts include
painting, sculpture, ceramics, photography and even architecture.
The definition of a work of art has transformed to suit the spirit of
the time, just like the definition of art and artist (Yildirim, 2019). In
addition, like known art forms, digital art products reflect the spirit
of the time and society (Adeloye and others, 2024, p. 22). The art
community rejects the material view of the creative connotation
of the product. According to the art community, the main driving
force behind art production is not the demand from the consumer
(Fillis, 20086, p. 34).

While today’s definitions of art, artists and works of art are based
on a conceptual idea, in the past, works of art also served as a
record-keeping function. It would not be wrong to say that the
information that can be collected about the past in the history of
civilization comes from objects and artistic productions that have
survived to the present day. Only works of art that are resistant to
external factors have survived from the past to the present. The
fact that works of art from the past periods of civilization have



survived to the present day only in the forms of sculpture and ar-
chitecture is due to the materials used by these two branches of
art. Despite the advanced state of its development, relating the
concept of ‘product’ to a work of art is a relatively underdeveloped
debate (Fillis and others, 2020, p. 2). Indeed, settlements that
have faced many disasters, especially earthquakes, from past to
present have somehow managed to carry their traces to the pres-
ent day, despite all the negativities. Today, works of art consist of
many different materials such as paper, fabric and even plastic, in
addition to durable materials such as stone and ceramics.

Industrial products also emerge through a similar process. This
is about meeting a need or meeting the same need with a new
understanding. There is also a scientific and intellectual process in
the development of the product. The aim is that the product that
will emerge at the end of this process will have features that make
users’ lives easier and make them feel good. Before and after the
industrial revolution, function was at the forefront in the emer-
gence of a product, and later, qualities such as personalization
and being an identity complement were added to the function
as a distinctive feature. Products can be made from any mate-
rial imaginable. Unlike a work of art, it does not aim to make a
statement, to give a message to the masses, or to be preserved
for future generations. He is expected to fill the place assigned to
him in the civilization in which he emerged, in other words, to ful-
fill the duties assigned to him. After it has successfully fulfilled its
function, a retrospective analysis can be made by the next gen-
erations.

Exhibition as an Activity

Exhibition, in its literal sense, is not a concept that people are un-
familiar with. Since it is a highly visible event, it has a clear mean-
ing in the minds of people living in today’s world, especially those
interested in art and culture. If we want to give a general definition,
an exhibition is the presentation of existing or new products or
works in an open or closed space, within a limited or open-ended
period, within the context of a certain theme or subject, in a way
that the audience can see and experience firsthand. It is generally
called an exhibition when experts/artists bring together the prod-
ucts/works they produce within a certain theme with art lovers in
an exhibition area/art gallery (Image 1).

Image 1.
Example of Trade Exhibitions. Source

Providing the exhibition action can be done based on this definition
of the concept. In this case, for example, presenting the products of
a company that produces various machines for industrial use to po-
tential buyers at a fair stand during the period the fair will be open is
an exhibition. However, since it is a concept more frequently encoun-
tered in the field of culture and art, the above example may not come
to mind at first for those who hear the word exhibition. It is replaced

by an artistic presentation (Image 2).

As can be seen from the above explanations and examples, exhibi-
tion is a concept with a wider field of activity than thought. Works
produced for purposes such as sales and promotion are also ex-
hibited and presented to people. A promotion that will last only
three days at a fair or a presentation of archaeological artifacts to
the audience in a museum is an exhibition. It can be said that the
word originates from the predicate to spread. Spreading does not
make everything you have visible; showing it is an action that has
a strong counterpart in outward communication. The word exhi-
bition, derived from the act of laying, describes the way in which
this action is carried out. It is not necessary for it to be visible, but
it is essential that everything be shown and/or made visible.

Image 2.
An example of a gallery. Source

When the concept of exhibition is examined in terms of commu-
nication models, it can be said that it has a one-sided commu-
nication model. In other words, the artist or producer, who is the
starting point of the exhibition, introduces his work or product to
the audience and thus the communication process is completed.
In the exhibitions, there are tags of the works or products, so that
the users can get information. However, it is not possible for users
to give feedback or improve the information they have acquired
through the exhibition and thus continue the flow. When evalu-
ated operationally, the exhibition appears one-sided and passive
(Image 3). The exhibition cannot be considered as a feedback ven-
ue. Exhibitions that aim to win the hearts and minds of visitors
and involve them in current news and events have both informa-
tive layers that encourage learning and sensory layers that en-
courage empathy (Message, K. and Witcomb, A. 2015, p. 48).

Image 3.
Works are shown and highlighted by labeling. Source: Author’s archive



Although exhibition is one-sided, it has an intense flow of concep-
tual information. Those who come to watch artistic exhibitions
can learn about general culture, social events, gaining perspective
on life, etc. They encounter content and are nourished by these
contents. However, those who watch industrial exhibitions such
as fairs can experience a vision for the future, a new commercial
expansion, etc. They have knowledge on the subject. The exhibi-
tion is instructive and informative even at its most closed to mu-
tual interaction (Image 4).

Image 4.
An example of a didactic exhibition: A work from the Istanbul Design Bien-
nial. Source

Exhibition Types

Exhibitions have become the most powerful medium to show
works of art, ideas, and products to a wide audience. From artis-
tic exhibitions to trade fairs and science exhibitions, these events
provide a platform for individuals and companies to showcase
their work and engage with visitors. Exhibitions can spread to the
masses with the concepts they reflect and the ideas they carry.
There are many types of exhibitions.

Art exhibitions are the most common type of exhibition, featuring
works of art in a variety of media such as paintings, sculpture, pho-
tography, and new media. In fact, for many people, the word exhibi-
tion comes to mind as the presentation of a work of art. These ex-
hibitions may focus on a particular artist, art movement or theme.
Art exhibitions are often held in galleries, museums, and art cen-
ters. An example of a famous art exhibition is the Venice Biennale,
which is held every two years and features artists from around the
world engaged in contemporary art. Another example is the Louvre
Museum in Paris, which displays works of art from various periods
and cultures. Exhibitions are held in galleries in many cities in our
country (Image 5).

Art exhibitions are displays of works of art presented to the pub-
lic. They can take many forms, including paintings, sculptures, in-
stallations, and performance art. The concept of art exhibitions
dates back to the Renaissance when artists displayed their works
in public spaces for people to see. Over time, art exhibitions have
become more formal events, with galleries and museums playing
an important role in their development.

The purposes of art exhibitions are diverse. It can serve to pro-
mote the work of artists, provide a platform for emerging artists
to showcase their work, and inform the public about different art
movements and styles. In addition, art exhibitions can contribute
to the development of cultural and intellectual dialogue by bring-
ing together people from different backgrounds to engage with
art.

Image 5.
The pioneer of artistic exhibitions, the Louvre also hosted large-scale
exhibitions and auctions. Source

There are three main types of art exhibitions: solo exhibitions, group
exhibitions, and themed exhibitions. Solo exhibitions feature the
works of a single artist, allowing them to exhibit their works com-
prehensively. Group exhibitions, on the other hand, often feature
the work of more than one artist with a common theme or style.
Themed exhibitions focus on a particular topic or idea and feature
works by a variety of artists exploring the theme. Each type of ex-
hibition has its own advantages. While solo exhibitions offer artists
the opportunity to showcase their work in depth, group exhibitions
allow artists to collaborate and showcase their work with others.
Themed exhibitions encourage critical thinking and intellectual di-
alogue by providing a platform for artists to explore specific ideas
orthemes.

Trade exhibitions are venues where products and services from
various industries are displayed. These events provide a platform
for companies to introduce new products, generate leads, and
network with potential customers. They are places where sales,
partnerships and exchange of views occur within a narrower pool
of participants, especially in professional work areas. Participants
include industry professionals, buyers and occasionally the public.
An example of a famous trade show is the Consumer Electronics
Show (CES), held annually in Las Vegas. This event showcases the
latest technology and future products from various companies,
providing vision for the industry. In the automotive field, Interna-
tional Automobile Fairs held in different cities of the world, fea-
turing the latest automobiles and automotive technology, can be
given as successful examples (Image 6).

Image 6.
Auto fairs attract great attention today. Source



Science exhibits are exhibits that feature interactive displays and
hands-on activities to engage visitors with scientific concepts
and discoveries. These exhibits cover a variety of topics such as
biology, physics, chemistry, and technology. Science exhibitions
are often organized by science museums, science centers and ed-
ucational institutions. An example of a famous science exhibition
is the Science Museum in London, which features interactive ex-
hibits on a variety of scientific topics (Image 7).
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Image 7.
London Science Museum. Source

The Place of the Exhibition in Communication Design

Whether exhibitions are prepared for artistic or industrial purpos-
es, they are prepared within a system. In artistic exhibitions, the
process carried out by the artist of the exhibition or the curatorial
group organizing the exhibition begins with planning. Whether
the subject of the exhibition is concrete works or abstract imag-
es of contemporary art, the artist has an exhibition plan in mind
at the very beginning. There are many people who think that the
process is free and therefore random due to the endless creativ-
ity environment in the artists’ workshop environment. However,
it is not possible to say that the whole process occurred sponta-
neously, without a plan or program, with the “inner impulse of the
artist”. Because artists, like people in many other fields of business
who do their own work, are people with high internal and work dis-
cipline, they conceptually and formally design the works and road
stories they will create in advance and plan how they will present
them. The planning process also includes how many works there
will be or the approximate dimensions of the works. Therefore, it
would not be wrong to say that the exhibition was a systematic
preparation from the very beginning.

The process from taking the works in question from the workshop
to taking their place in the gallery in an artistic exhibition is a work
that requires planning. The word system should not be conceptu-
ally understood as leaving a certain space between tables. With
the system definition, it is emphasized that the moment when
the artist’s works meet the audience will coincide with the indi-
vidual expression process and that this can occur within a system
that develops in an artist’'s mind. In many group exhibitions, exhi-
bition curators decide how the works will be placed. Even though
they do not contribute to the creation process of the works, they
provide an artistic appearance by managing the assembly pro-
cesses (Image 8).

Image 8.
An exhibition created by a curator. Source: Author’s archive

Commercial exhibitions or fairs are a system work, just like artis-
tic exhibitions. At this point, it is necessary to underline that the
works carried out for the fair are produced from scratch almost
every time. Even if the product shown and the concepts to be ex-
plained are the same, it is often not possible to carry the prepa-
rations made for Fair A to Fair B. As in artistic exhibitions, the act
of carrying an exact work is not possible. The products to be ex-
hibited can be transported, but the designs made for the promo-
tion of the product and the three-dimensional works made for the
exhibition cannot be transferred. The size of each fairground, its
location, and the rules to be followed may be different. That’s why
at trade shows we often see the design being adapted each time.
Therefore, in artistic exhibitions, the work is shown by moving it
and repositioning it in relation to its environment, while in com-
mercial exhibitions, a new construction process is started (Image
9).

Image 9.
Fair stands can be rebuilt in every time. Source

Importance of Exhibitions

It is stated that the exhibition as we know it today started for the
first time in the Louvre Museum in 17*" century Paris. Indeed, the
works of art produced up to that time were placed where they be-
longed or were planned, and those who wanted to see the work had
to go to the point where the work was placed and watch it. Consid-
ering that in the early period, works of art were commissioned by
artists from the nobility, it can be easily said that the places where
the works of art were located would not be places that everyone
could enter. If this work is a painting, it is perhaps in a room of the



palace, if it is a sculpture, it is in an open or closed space in a cas-
tle, and if it is an architectural work, it can be seen only by those
who can enter and examine it. It can be said that ordinary people
did not have the chance to see works of art freely until the exhibi-
tions in their current sense started. For this reason, it can be said
that exhibitions brought people together with works of art in the
past centuries and became an important meeting point of trade in
the following years. Exhibitions produce propositions about what is
seen, what is not seen, and how to exhibit it (Tolia-Kelly, 2016, p. 12).

Artistic exhibitions play a very important role in promoting the
arts and encouraging cultural and intellectual dialogue. It pro-
vides artists with a platform to showcase their work, leading to
greater exposure and recognition. Additionally, art exhibitions in-
crease the public’'s appreciation of art by exposing people to dif-
ferent styles and movements. Art exhibitions also facilitate cul-
tural and intellectual dialogue by bringing people from different
backgrounds together to engage with art. It encourages critical
thinking and creativity by providing a space for people to dis-
cuss and explore different ideas and perspectives. Exhibition, as a
strong disciplinary field, has been subject to much criticism. The
exhibition hall becomes a tool of information management (Ben-
nett cited in Tolia-Kelly, 2016, p. 12).

Exhibition Design

To define exhibition design, it is first necessary to understand the
act of exhibition. Exhibition is an act of “making a presentation”
that has existed for thousands of years. Sculptures adorning plac-
es such as temples or theaters in ancient settlements were nat-
urally made and positioned for exhibition purposes. Although its
scope has expanded today, exhibition is used in the sense of pre-
senting works that are thought to have artistic or historical value
to the audience.

Another important point in the development of exhibition is the
transformation of spaces. Although these spaces were originally
built for different purposes, they first turned into exhibition spaces
and then into museums. The Louvre Museum in Paris was built as a
city castle in the 12" century, turned into a palace for Charles Vin the
14% century, and became a museum in the 18™ century. The muse-
um, which is one of the most distinctive and well-known examples of
classical exhibition, is one of the most well-known places in the world
with its historical accumulation (Skolnick, 2007, p. 73).

The classical exhibition method is to present the work in an open
or closed place with a small promotional label. It is not possible
to talk about a design at this point. The work done is the hier-
archical arrangement of the field. This understanding, which has
been replaced by new formations today, first began to be seen in
the world in the 18t century. In this method, since the works can
explain themselves, there is no need to present any other infor-
mation. If adapted to today, since the oil paintings in a painting
exhibition express themselves, there would be no need to place
anything other than imprint labels next to them. The question
marks arising from the work in the minds of the audience are
already an expected situation that the artist wishes to happen.
This is probably the reason for the current approach to displaying
identifiable objects. Therefore, the classical display method is still
used.

Apart from the natural exhibitions of ancient cities, early examples
of today’s exhibition concept were seen through private exhibition
initiatives. Members of the newly formed bourgeois class, as well as
members of the noble or clerical classes of European societies, pio-
neered individual exhibitions. “Powerful, educated and wealthy elites
supported and sometimes took part in the collection and exhibition
process of the works, gradually enabling all segments of society to

view these works” (Skolnick, 2007, p. 72).
Structure in Exhibition Design

Exhibition design is a comprehensive design discipline that in-
cludes experts from many design disciplines. As the project and
scale grow, the number of experts also increases. However, it is
possible to say that the core staff will consist of graphic design-
ers. Because exhibition design is also a communication design.
At the point where communication design comes into contact,
exhibition design explains objects and concepts by visualizing
them. For example, color plays an active role in various aspects
of design, influencing communication and emphasizing differ-
ent features. It adds diversity and enhances the communication
dimension by conveying messages with different meanings and
elements, which is highly needed in exhibition design (Ozkul,
Basar, 2022, p. 38).

fzmirde Bir Zamanlar...

Levantenler ve

Buca'da ki Kogkleri

Image 10.
Example of planning and implementation in exhibition design. Source: Au-
thor’s archive

In exhibition design, a subject, concept, or process is studied with
a certain planning, considering the characteristics of the place
where the application will be made and the characteristics of the
audience. Like cinema films, the project begins by first working on
the text. These texts include both verbatim texts, display decisions
and titles. Text creation is usually provided by people with editorial
professions. However, communication designers direct what kind
of text the editors or writers should create, depending on the vision
it will bring to the project. During the working process, the division
of labor and cooperation of the exhibition design team, which has
been working together for a long time, is of great importance. The
team consists of a wide range of people, including communication
designers, photographers, editors and writers, interior designers,
and industrial product designers. However, as in every other team-
work, group members must be knowledgeable about each other’s
work areas and contribute to the resulting design (Image 10).

The Result of Exhibition Design: The Narration

The process of exhibition design begins with the transformation of
content into narrative and the exhibition area into space. Narrative
is the message that is intended to be conveyed to the audience
on a conceptual, artistic, or commercial level. It is the content that
needs to be worked on and planned as if writing a composition. It
cannot be a direct object or a direct sentence. It cannot consist of
compilations and raw texts. In exhibition design, narrative is the
topics and headings that people visiting the exhibition area want
to know or notice. It would not be wrong to say that the main differ-



ence between exhibition and exhibition actions is narrative. An ar-
tistic exhibition has content, but since the content there does not
aim to communicate perfectly, the destinations are not the same.
In this case, the main difference between exhibition and exhibition,
which are two actions with similar characteristics, is that exhibition
has a narrative written according to basic elements such as target
audience, content, and exhibition space (Image 11).

Non si tralasci di visitare
il celebre mercato della frutta,
il quale presenta un aspetto
asiai bello..

Image 11.
An applied exhibition design in a museum in Italy. Source: Author’s archive

To move on to the visual design phase in exhibition design, the
narrative must be created. Just like in poster design, exhibition
design aims to express the narrative correctly and capture the
audience (Eken & Talug, 2023, p. 31). Visual design elements can
be photographs, drawings, patterns, and information visualiza-
tion graphics. Visual design is presented together, supported by
text to the extent required by the content. Since the application
area is large and voluminous, unlike paper, headings, subhead-
ings, and body text are treated as visuals and positioned on the
work area. However, unlike graphic design, exhibition design
includes three-dimensional objects or three-dimensionally de-
signed graphics. To constantly attract the attention of the au-
dience, animations that can give a three-dimensional effect are
made on the wall, unlike graphics on paper (Image 12).

Image 12.
An applied exhibition design in a museum in Canada. Source: Author’s ar-
chive
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Yapilandiriimis Ozet

iletisim, uygarligin gelisiminde diisiince, duygu ve bilgi aligverisini kolaylastiran cok dnemli bir rol oynamistir. Yazinin ortaya ¢ikisi, sozli
icerigin korunmasinave erisilebilirligine olanak taniyan dnemli bir doniim noktasi olurken gagdas toplumda gérsel iletisim, bilgiye erigimi
artiran baskin ydntem olarak ortaya ¢ikmistir. icerigin cogalmasi izleyiciler icin erisilebilirlik ve dnceliklendirme konusunda zorluklara
yol agarken bilginin internet araciligiyla demokratiklesmesi yaraticilari gliclendirmis ve ayni zamanda igerigin glvenilirligi ve baglami
konusunda kafa karigikligina da yol agmistir

Sanat, tarih boyunca insanliin yaraticiligini ve hayal gliciini somutlastiran kiltirel bulus olarak hizmet ederken yagli boya resim gibi
klasik ve video sanati gibi cagdas bicimlerde kendini gostermektedir. Sanatsal stireg, 6zglinllik ve benzersizlik gibi belirli niteliklere sahip
olmasi gereken bir sanat eseriyle sonuglanir. Sanat, eserleriyle mesajlari iletmeyi ve algilara meydan okumayi hedeflerken, endustri
ise Urlnleriyle, 6zellikle de post-endustriyel devrim, islevsellik ve kullanici tatminine odaklanir. Hem sanatin hem de Urlnlerin evrimi,
sanatin tarihsel anlatilari korudugu, uygarlik iginde belirlenmis rolleri yerine getiren Urlnlerle birlikte toplumsal degisimleri yansitir.
Sanat ve Urlin arasindaki fark, amaglari ve 6mirlerinde yatmaktadir. Sanat, salt faydanin 6tesinde kalicilik ve anlam i¢in gabalamaktadir.

Sergiler, mevcut ya da yeni sanatsal galismalarin belirli bir tema gergevesinde sunulmasi ve izleyicilerin bunlarla ilk elden etkilesime
gegmesiigin dnemli bir platform gorevi gérmektedir. Sergiler sanat ve kiltirle iliskilendirilse de endUstriyel fuarlar gibi ticari gosterimleri
de kapsayabilmektedir. "Sergileme" terimi, iletisimde gorinUrligin 6nemini vurgulayan gosterme eyleminden kaynaklanmaktadir.
Ancak sergiler genellikle sanatginin ya da yapimcinin izleyicinin geri bildirimini dikkate almadan g¢aligmalarini sundugu tek tarafli bir
iletisim modelini takip eder. Bu sinirlamaya ragmen sergiler degerli bilgi ve egitim deneyimleri sunarak izleyicilerin kiltir, sosyal konular
ve sektordeki gelismelere iliskin anlayiglarini zenginlestirir. Bu nedenle sergiler etkilesimde pasif olsa da bilginin yayilmasi ve kiltirel
katilim igin hayati bir ara¢ olmaya devam etmektedir. En yaygin tir olan sanat sergileri birden fazla ortamda kisisel, grup ve temali
sergiler halinde kategorize edilebilir; her biri sanatgilar i¢in benzersiz avantajlar sunar ve kiltirel diyalogu tesvik eder. Ticari sergiler,
belirli endistrilerde ag olusturmayi ve Griin tanitimini kolaylastirir. Bilim sergileri, etkilesimli sergiler araciligiyla ziyaretgilerin ilgisini
cekerek bilimsel kavramlarin anlasiimasini kolaylastirir ve toplumda bilime olan ilgiyi canli tutar. Genel olarak sergiler sanatsal ifadeyi,
endUstrideki yeniligi ve bilimsel egitimi tesvik etmede ¢ok dnemli bir rol oynamaktadir.

Sergiler ister sanatsal ister ticari olsun, dodasi geregi dikkatli planlama ve organizasyon gerektiren sistematik streclerdir. Sanatsal
sergilerde sanatgilar veya kiratoryal ekipler, eserlerin boyutlari ve genel sunumun dikkate alindigi net bir sergi planiyla baglar. Sanatsal
yaratimda raslantisallik algisinin aksine sergileme tasariminda silirece yon veren yapilandiriimis bir yaklasim vardir. Benzer sekilde,
ticari sergiler her fuar alaninin benzersiz 6zelliklerinden 6ttirl 6zel bir tasarim gerektirir. Boylelikle hem sanatsal hem de ticari sergiler,
amaglanan mesajin izleyiciye etkili bir sekilde iletilmesinde sistematik hazirliga sahip olmak zorundadir.

17. ylzyilda Paris’teki Louvre Mizesi'nde baglayan sergilerin evrimi, halkin sanata erisimini bambagka bir hale getirdi. Sergilerden 6nce
sanat eserleri 6zel alanlarla sinirliydi. Bu da elit kesim disindaki erisimini engelliyordu. Sergilerin ortaya ¢ikisl sanatin takip ve takdirini
demokratiklestirdi, kilturel aligverisi ve entelektiel diyalogu tesvik etti. Cesitli sanatsal tarzlari tesvik ederken gorindrligu ve taninirhgi
artirarak sanatgilarigin platform gorevi gérmeye basladi. Bununla birlikte sergi alani ayni zamanda bir bilgi yonetimi mekanizmasi olarak
daiglev kazaniyor ve bu disiplin alanindaki karmasikliklari azaltiyordu.

Sergileme tasariminin kékeni binlerce yil dncesine dayanan eserlerin sunulmasi eylemine dayanmaktadir. Baglangigta tapinak, tiyatro gibi
mekanlar sergi amagli kullanilmis, zamanla muzelere donidsmistir. Louvre Miizesi'nin kaleden saraya ve sonunda miizeye donidsmesi
buna ornektir. Klasik sergileme yéntemi, sergilenen eserlerin kendini agiklayan dogasina dayanan minimal tasarimi iceriyordu. 18.
ylzyillda ortaya cikan bu yaklasim, kapsaml bilgi olmadan izleyicinin yorumlamasina olanak sagladigi igin glinimuzde de varhgini
slirdlirmektedir. Dahasi, ilk sergiler genellikle burjuva ve elit siniflar tarafindan yonlendiriliyordu ve bu da sanat ve kiltire daha genis
toplumsal erisimi kolaylastiriyordu.

Sergileme tasarimi, alanin iletisim odakli yapisindan dolayi grafik tasarimcilarin gekirdek ekibi olusturdugu, gesitli tasarim uzmanlarini
bir araya getiren ¢ok yonlu bir disiplindir. Etkili sergileme tasarimi, iletisimi gelistirmek icin kavramlari ve nesneleri gorsellestirmeyi
icerir. Suireg, editorler ve yazarlarla is birligi yapan iletisim tasarimcilarinin rehberliginde metin gelistirmeyle baglar. Basaril bir sergileme
tasarim ekibi, fotografcilar, ic mimarlar ve endUstriyel Griin tasarimcilari da dahil olmak lizere gesitli profesyonellerden olusur ve tutarli
tasarim sonuglari elde etmek icin ekip Uyeleri arasindaki karsilikli anlayis ve is birliginin nemini vurgular.

Sergileme tasarimi siireci temel olarak igerigin izleyiciyle etkili bir sekilde iletisim kuracak bir anlatiya donUstirilmesi cergevesinde
calismaktadir. Bu anlati, serginin omurgasini olusturur ve onu pasif sergileme eylemlerinden ayirir. Agik bir iletisimden yoksun olan
sanatsal sergilerin aksine, iyi hazirlanmis bir anlati, hedef kitleyi, icerigi ve sergi alanini dikkate alarak insa edilir. Gorsel tasarim asamasi,
izleyicilerin ilgisini gcekmek igin fotograf, gizim ve U¢ boyutlu grafik gibi unsurlarin kullanildigi bu anlatinin olusturulmasini takip eder.
Geleneksel grafik tasarimin aksine sergileme tasarimi, izleyicinin ilgisini stirdirmek ve genel deneyimi gelistirmek igin animasyonlar da
dahil olmak tzere son teknolojinin kullanildigi dinamik gorsel 6geler igerir.



