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ABSTRACT

Although COVID-19 is no longer considered a
pandemic, it remains the largest epidemic
experienced by the modern world. The events
that transpired have influenced many behaviors
across global societies. One of these behaviors
pertains to intentions related to vacationing.
Furthermore, the global economic downturn that
followed the pandemic has played a significant
role in shaping these behaviors. This study
examines the effects of the global economic crisis
that emerged post-COVID-19, along with
perceived risks concerning destinations or
accommodation, from various perspectives on
individuals' intentions to go on vacation.
Grounded in the Theory of Planned Behavior,
data collected from 576 participants (Female N =
382, Male N = 194) were analyzed. The findings
indicate that the economic crisis following the
pandemic directly influences vacation intentions,
as much as the perceived risks associated with
destinations and accommodations, and that the
adaptation of the Pandemic Anxiety Travel Scale
is both valid and reliable. This research aims to
extend the Theory of Planned Behavior from a
different perspective by considering the traces of
the economic crisis and the tangible risk
perceptions in the post-pandemic period.

Oz

COVID-19 her ne kadar artik bir pandemi olmasa da,
modern dinyanin simdiye kadar deneyimledigi en
buyik salgin  hastaliktir.  Yasananlar  dinya
toplumlarinin pek ¢ok davranisini etkilemistir. Bu
davraniglardan biri de tatil yapma ile ilgili niyetlerdir.
Dahasi, pandemi sonrast yasanan global ekonomik
bunalim, bu davranislarin sekillenmesinde ¢ok 6nemli
bir paya sahiptir. Bu arastirma, COVID-19 sonrasi
dénemde ortaya ctkan kiresel ekonomik krizin ve
gidilecek destinasyon veya konaklama yerlerine iliskin
farkli agilardan ele alinan algtlanan risklerin bireylerin
tatile  ¢tkma  niyetleri  Uzerindeki  etkilerini
incelemektedir. Planlt Davranis Teorisi'ni temel alan
arastirmada 5706 kisiden (Kadin N = 382, Erkek N =
194) toplanan veriler analiz edilmigtir. Arastirma
pandemi yasanan
ekonomik krizin destinasyon ve konaklama riskleri
kadar tatil yapma niyetini de dogrudan etkiledigini ve
Pandemi Kaygist Seyahat Olgegi uyarlamasinin
gecerli ve givenilir oldugunu gostermistir. Arastirma,
ckonomik krizin izleri ve pandemi sonrast ddnemdeki
somut risk algilari dikkate alinarak Planli Davranis
Teortisi'ni farklt bir bakig acisiyla genisletmeyi
amagclamisgtir.

sonuglari, sonrast doénemde
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Introduction

In the last two years, the world has witnessed many problems arising from the pandemic affecting daily life,
both individually and socially. This effect was mainly reflected in individuals' leisure activities. While the
measures taken by health authorities to prevent the spread of the epidemic were somewhat successful, the
developed vaccines also significantly slowed the spread of the disease. At its 15th meeting, held after March 11,
2020, when the World Health Organization (WHO) first declared the coronavirus as a global epidemic, on May
5, 2023, it was declared that COVID-19 was no longer dangerous to humanity. However, when WHO made
this statement, XBB, one of the sub-variants of COVID-19, had spread silently and got out of control in China,
and the number of weekly cases had already exceeded 65 million (De Guzman, 2023). Will this announcement
by the WHO be enough to erase the effects of the nightmare and the fearful times at once? Will it be possible
for individuals who have been in voluntary or compulsory quarantine for a long time due to fear of life to live
an utterly everyday life for the first time after three summer seasons? How will this announcement, made as the
northern hemisphere, where approximately 90% of the world's population lives, approach the autumn season
and shape tourist activity and tourist behavior? The answers to these questions, which are wondered both in
academic research and in sectoral business managers' decisions regarding their activities, are hidden in the
attitudes of individuals that emerge due to very complex mental processes.

Many studies have been conducted on the negative impact of the pandemic on the tourism sector. An in-depth
literature review has shown that these studies are concentrated in two focal points. Certain studies examine the
economic impact of the pandemic on the tourism industry (Arbult et al., 2021), while others delve into perceived
risks (Sanchez-Cafiizares et al., 2020), vacation intentions and types of tourism (Bae & Chang, 2021; Das &
Tiwari, 2020), and travel-related anxiety (Zenker et al., 2021). In addition, studies are conducted during the
pandemic process based on individuals' travel motivation (IKKhare et al., 2021) and escape motivation (Kim et al.,
2021). Studies examining in detail the risks individuals perceive due to COVID-19 remain limited (Pappas,
2021). In addition, in studies conducted during the COVID-19 period, attempts were made to determine the
behavioral intentions of tourists, mainly based on the Theory of Planned Behavior (TPB) (Fan et al., 2023; Das
& Tiwari, 2021; Bae & Chang, 2020; Sanchez-Cadizares et al., 2020), while some studies have explained this in
the context of the Health Belief Model (HBF) (Shmueli, 2021; Huang et al., 2020). Many factors affect tourism
mobility and the purchase of tourism products. Perceived cognitive or sensory risks (Cien et al., 2017),
perception of uncertainty (Oreja-Rodriguez & Yanes-Estévez, 2007; Quintal et al., 2010), health risk (Jonas et
al., 2011; Godovykh et al., 2021) It is known that various factors such as economic difficulties (Fratu, 2011),
economic anxiety (Kirillova et al., 2017), travel anxiety (Wachyuni, 2020) negatively affect individuals' motivation
for vacation. During various leisure activities such as vacations, tourists generally expect to release the
accumulated stress and forget the things that upset or tire them (Robinson, 2020).

In research conducted during the pandemic period, individuals' health concerns wete frequently discussed on
the axis of uncertainty, and their risk perceptions regarding their travels were frequently examined in terms of
cognitive, emotional, and health risks. However, the economic concerns caused by COVID-19 and specific and
comparative concerns regarding destination and accommodation have not been addressed based on the TPB
model.

This study not only looks at the economic impact of the global recession following the COVID-19 pandemic
and the adverse effects of COVID-19 but also examines travel anxiety and perceptions of risk related to
destinations and accommodations. It is based on the Theory of Planned Behaviour (Ajzen, 1991) and explores
the intentions of potential tourists. The study has three unique aspects. The first unique point in the study is
that more concrete and specific risks have been added to the TPB model, which has been tried to be expanded
many times by focusing on cognitive and emotional risk perception. The "Pandemic Anxiety Travel Scale" scale
developed by Zenker et al. (2021) was adapted to a different language (Turkish) for the first time, which is the
second unique point in the study. As the third unique aspect of the study, this research includes real-time
participant data comparing the effects of the economic crisis and the health crisis caused by COVID-19.
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Literature Review

COVID-19 has not only affected the daily lives of individuals but also economically destroyed some businesses
and even some sectors (Song et al., 2022). One of the areas most affected by the negativities caused by the
pandemic, especially in the service sector, was tourism activities (Barkas et al., 2020). Tourism is highly sensitive
to crises that affect political, economic, environmental, or public health (Jin et al., 2019). The spread of the
coronavirus worldwide, through both human mobility and various product mobility, has primarily affected the
leisure activities of individuals, which has brought the tourism movement to a halt (Jaskulska et al., 2022;
Hussain et al., 2021).

Crises affecting the tourism sector are extraordinary developments that negatively affect the activities of touristic
enterprises, cause losses in the tourism revenues of countries, and negatively affect both tourists and tourism
employees economically and psychologically. Predicting how long and severe any crisis, whether locally or
globally, will affect the tourism industry is complicated. The tourism crisis refers to travelers' challenges during
vacations (Hall, 2010). It influences tourists' decision-making and destination choices based on their petceptions
of security and risk (Khan et al., 2019).

Accommodation risk includes more specific venues than the destination, which is a concept that describes a
restaurant, bar, hotel, or place where one can stay for a day (Hsieh et al., 2022). While the risk perception
regarding the destination risks individuals to compare a region, country, city, or district where they can spend
their holidays with its counterparts, the risk perception regarding accommodation is related to the various tourist
places (disco, bar, cafe, restaurant, hotel, hostel, holiday village, etc.) where individuals will stay or spend time
during the time they will spend at the destination, causes them to make comparisons (Fuchs & Reichel, 2004;
2000).

One of the factors that tourists consider in their holiday planning is the perception of trust and resilience of the
holiday destination against extraordinary conditions such as crises and natural disasters (Paraskevas & Altinay,
2013). This concept, also expressed as the perceived risk of the destination, is related to individuals choosing
the most reliable option among potential holiday destinations. In addition, individuals' secutity perceptions
regarding where they will stay and the destination where they will spend their holidays can be another factor
that may be effective in their holiday plans (Pappas, 2021).

As one of the crises that can negatively affect the tourism sector, it emphasizes the existence of a negative
situation, such as a health crisis and an epidemic that can negatively affect tourism demand (Bahar & Kozak,
2018). Various health crises experienced since the beginning of this century have caused tourists to contract
diseases during their travels and transmit diseases to the societies of the countries they visit (Li et al., 2020).
Many studies have addressed the changes in demand caused by crises in the tourism sectort, filling numerous
research gaps in the recent literature. (Mason et al., 2005; Novelli et al., 2018; Wen et al., 2021). Research agrees
that toutists' perceptions of health risks affect human mobility, and therefore, touristic travel is also affected by
pandemics (Zenker & Kock, 2020). The joint inference in the research that the pandemic negatively affects
tourist travel is that the main factor causing this negativity is increased anxiety as a temporary and situational
reaction and fear (Zenker et al., 2021).

The widely accepted view in the fight against epidemic diseases is that the disease spreads more easily in crowded
environments, pootly ventilated closed areas, and public vehicles where long-term journeys are made. Because
of this view, many people worry more about getting sick, especially during long international trips, and their
anxiety levels increase (Reisinger & Mavando, 2005; Zenker et al., 2021). In fact, according to Cakar (2020),
travel anxiety generally affects travel decisions.

Particularly in extraordinary conditions where epidemic diseases are intensely observed on a regional scale,
perceived risks related to domestic or international travel and accommodation are affected by travel anxiety in
different ways (Reisinger & Mavando, 2005). Global epidemics are one of the critical factors that directly affect
people's risk perception and travel decisions on vatious issues (Novelli et al., 2018). Domestic travel is safer for
tourists than international travel, especially in times of crisis (Hajibaba et al., 2015), and affects holiday decisions.
Housing concerns of individuals who will leave their safe home environment affect their holiday decisions (Page
et al., 2012). In addition, the tourist establishment where the accommodation will be held may also affect the
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anxiety regarding accommodation (Lee et al., 2012). It has been determined that destination anxiety about places
where the COVID-19 epidemic is intense affects accommodation-related anxiety (Zhan et al., 2022).

The economic crisis is another extraordinary development that could harm tourism. Expenditure on tourism
activities represents direct income for the destination (Nicolau & Masiero, 2013). Considering the impact of
tourism on the regional economy, tourism expenditures are critical for destinations (Valdés et al., 2007). Toutism
demand, which is directly related to the economy, is affected by the economic recession (Gul, 2019). The rapid
growth of the economic crisis inevitably hurts the tourism industry (Smeral, 2009). Boukas and Ziakas (2014)
noted that economic crises could affect toutists' behavior. Consumption behaviors also change according to
budget constraints resulting from economic crises (Nicolau & Masiero, 2013).

TPB is a widely researched approach to understanding tourists' consumption behavior Meng & Cui, 2020;
Quintal et al., 2010). The Theory of Planned Behaviour (TPB) is a framework that explains how individuals
make decisions, and it has been studied across various disciplines within the social sciences. The Theory of
Reasoned Action (TRA), which precedes TPB, states that an individual's intention to take action is influenced
by their attitude toward the behavior and subjective norm. Ajzen (1991) expanded the Theory of Planned
Behaviour (TPB) by adding perceived behavioral control, the third crucial element influencing behavioral
intention, to the model. Perceived behavioral control refers to people's beliefs about their ability to perform a
specific behavior and the factors that can help or hinder it. Conceptually, TPB comprises attitude, subjective
norms, and perceived behavioral control, explaining the decision-making process (Ajzen, 1985, 1991). Attitude
pertains to the assessment of behavior as positive or negative. Subjective norm is the perceived social pressure
to engage in a specific behavior. In addition, perceived behavioral control refers to perceptions about the
difficulty level of petforming the behavior. TPB has also been frequently addressed to investigate toutists'
consumption behavior during the COVID-19 pandemic (Bae & Chang, 2021; Das & Tiwari, 2020; Han et al.,
2020; Sanchez-Cafiizares et al., 2020)

Methodology

This study aims to test theories by exploring the connection between variables that quantify human experiences
and can be analyzed using statistical methods. In other words, we want to see if the data supports our hypothesis.
(Creswell, 2014). In this context, a quantitative research method based on the relational screening method was
used in the study (Christensen et al., 2014). This research has descriptive features as it is one of the pioneering
studies aiming to reveal tourists' holiday intentions and the effects of the economic crisis that emerged after the
health crisis caused by COVID-19 within the scope of TPB in the context of concrete perceived risks (Swedberg,
2020). The research model has been structured according to the research aim and summarised in Figure 1.
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Figure 1. Research Model

The study was conducted in two phases. In the first stage, for the "Pandemic Anxiety Travel Scale (PATS)"
scale, which was adapted within the scope of the study, the steps following the cross-cultural scale adaptation
method suggested by Capik et al. (2018) were followed. In the first stage, the scale items were changed from
English to Turkish by taking the opinions of Turkish and English language experts. It was then translated back
into English. In the next stage, pilot tests of the measurement tools were conducted by taking the opinions of
two tourism professionals and two marketing academics who are experts in their fields. In each pilot test, the
item reliability of the measurement tools was examined, and the corrected items with a total item correlation
above .3 were included in the final form of the survey. (Nurosis, 1994). In the second stage of the study, the
final survey form was uploaded to the online data collection platform, and the participants were asked to
participate in the survey voluntarily. Since the participants were expected to be human, the necessary ethical
permissions were obtained before the study, and the participant's explicit consent was obtained during the data
collection phase.

Sampling Procedure

While determining the sample size for the study, we carefully examined different perspectives proposed by
various researchers in studies on COVID-19 in the field of tourism marketing. First, since the mediator variable
effect will be measured in the research model, the minimum and maximum sample size recommended by Fritz
and MacKinnon (2007) was considered in studies where mediator variable measurements were made. Not
content with the suggestion of Krejcie and Morgan (1970), which has been frequently used in field studies in
the field of social and behavioral sciences for years, the number of items and sub-dimensions in the study were
examined separately for each scale. Finally, the minimum sample size required for statistical analysis
recommended by Hair et al. (2019) was also considered.

The method by which the sample should be selected was decided in the following research stage. At this stage,
the sample's representativeness was first considered (Rahman, 2023). Then, it was decided to collect the data
using the convenience sampling method, considering factors such as the geographical distribution of the sample
(Alvi, 20106), time, and cost constraints (Taherdoost, 20106). In line with all these decisions regarding the research
sample, 576 people were included in the study free of charge and voluntarily through an online survey method.
The data collected in the research were primarily divided into descriptive statistics. Then, the validity and
reliability of the collected data were tested. At this stage, it was decided that the most accurate analysis should
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be confirmatory factor analysis since, in many studies, the measurement tools whose factor structure was
revealed were translated into a language different from their original language (Thompson, 2004).

Participants

The study population is individuals over 18 who are potential tourists in Turkey. Since the study was carried out
during the pandemic (between March and July 2023) and due to constraints, such as time and cost, the sample
was chosen instead of the complete count. In this study, the convenience sampling method was used, and the
data was collected voluntarily using the online survey method. The mean age of 576 (Female N= 382, Male N=
194) participants was 40.27 (between 18 and 78), and the standard deviation was 10.85. While 71% of the
participants are married, 10.9% were in high school or less, 52.8% were in bachelor’s degrees, and 36.3% were
post-graduate. The average monthly income of the participants varied between 0-150.000 Turkish Liras, which
is 7.790,5 Turkish Liras, and the standard deviation is 10.284,72 Turkish Liras. 69.4% of the participants have
children. While 23.5% of the participants stated that they were not working, 75.4% of those who were not
working were females.

Based on the results, 16.8% of the participants reported being infected with COVID-19 up to the research date.
Additionally, 96.4% indicated receiving the recommended full-dose COVID-19 vaccine. 64.4% of the
participants mentioned having accommodations during the COVID-19 pandemic. Furthermore, 64.4% stated
they would continue to stay for holiday purposes even if the pandemic persisted, and 93.8% expressed their
intention to stay for holiday once the pandemic ended.

Validity and Reliability of the Measures

The measurement tools Ajzen (1991) developed are based on the assumption that attitude, subjective norm,
and perceived behavioral control variables affect behavioral intention. These tools were used in studies dealing
with tourism and COVID-19 by Bae and Chang (2021) and Das and Tiwari (2020). The accommodation risk
perceived by the participants regarding the destination they plan to vacation to the comparisons of the
destination risk with the economic recession and COVID-19 were adapted from the study of Pappas (2021).
The Turkish adaptation of the "Pandemic Anxiety Travel Scale (PATS)" developed by Zenker and Gyminothy
in 2021 was conducted to assess participants' travel anxiety during the pandemic. In the adaptation process of
the scale, the necessary procedures and methods were followed, expert opinions were taken, and the
measurement tool was given its final shape.

CFA was applied to the scales used in the study. Table 1 summarises standardized factor loads, AVE, CR,
Cronbach’s Alpha coefficients, and descriptive statistics. According to the validity and reliability test results
summarised in Table 1, the measurement tools are acceptable at an acceptable level (Nunnaly, 1978). At the
same time, the collected data and the scales show structural validity (Hair et al., 2019).
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Table 1. Validity and Reliability of the Scales

<
< 2 22}
Q < 5
sal (] 9] %]
Statements 4 = & 2 5 2 g 8
s} Ed = = ] =1
5} 5O
& 2 =
o
Artitude 7394 95 449 1.64 -29 -70
“I think that traveling is positive.” .76
“I think that traveling is useful.” .76
“I think that traveling is valuable.” 75
“I think that traveling is dynamic.” .93
“I think that traveling is attractive.” 94
“I think that traveling is delightful.” .95
Perceived Behavioural Control 79 .88 88 48 1.66 -.64 -29
“I am capable of traveling.” .90
“I am confident that if T want, I can travel.” .88
Subjective Norm 72 .88 .87 3.68 1.63 -72 -.62
“Most people who are important to me think it is okay for me to travel.” .88
“Most people who are important to me support me when I travel.” 96
“Most people who are important to me understand that I travel.” .67
Pandemic Anxiety Travel Scale 73093 .93 57 146 -132 113
“COVID-19 makes me worty a lot about my normal ways of traveling.” .85
“It makes me uncomfortable to think about COVID-19 while planning 76
my vacation.” '
“I am afraid to risk my life when I travel because of COVID-19.” .93
“When watching the news about COVID-19, I become nervous or 28
anxious in regards to travel.” '
“I do not feel safe to travel due to COVID-19.” .83
Destination Risk 53 .70 70 413 1.65 -10 -77
“Considering COVID-19, I believe that Ttrkiye is a safe destination.” 75
“Considering COVID-19, I believe going for a holiday somewhere in
e . » 72
Turkiye is safer than traveling abroad.
Hospitality Risk .62 .86 .87 427 1.68 -22 -89
“I would be reluctant to sit and eat in a restaurant due to COVID-19.” .93
“I would be reluctant to sit in a cafe/bar due to COVID-19.” .86
“Due to COVID-19, during my holidays, I would prefer to prepare my
: » .65
food (meals, drinks etc.)
“I would be afraid to stay in accommodation I had paid for due to 68
COVID-19.” '
Recession and COVID-19 .61 .82 .82 416 1.78 -13 -93
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“COVID-19 has affected me more than the economic crisis.” .84

“COVID-19 has changed my consumption patterns more than the

economic ctrisis has.” -85
“COVID-19 has affected my job more than the economic crisis has.” .65
Intention .88 93 93 59 1.88 -72 -62
“COVID-19 will affect my decision to go on holiday in 2022.” .96
“COVID-19 will affect my decision to go on holiday in future years.” 91

The suitability of the data set to the normal distribution was evaluated according to the kurtosis and skewness
measures to decide on the appropriate statistical analyses for the research. The skewness value for each scale
was between .17 and -1.32. Since the kurtosis value was between 1.13 and -.93, it was determined that the data
showed a normal distribution (Tabachnick & Fidell, 2019).

Data Analysis and Results

Relations between Study Variables

The associations between the variables used in this research are shown in Table 2.

Table 2. Relations Between Study Variables

1 2 3 4 5 6 7 8
AT 1
PBC 53 1
SN ST 46" 1
PATS -25™ =32 =21 1
DR 19 20" 26" -.08" 1
HR -.25" -.40™ =11 .58 -.04 1
RCOV -.07 -.20™ .03 36 .06 .39 1
INT -.26™ =34 -.15" .58™ .03 51 40 1

- AT: Attitude, PBC: Perceived Behavioral Control, SN: Subjective Norm,
Note . - . PATS: Pandemic Anxiety Travel Scale, DR: Destination Risk, HR: Hospitality Risk,
' RCOV: Recession and COVID-19, INT: Intention

Based on the relationships between the research variables, there is a negative linear relationship between attitude
(= -.20), perceived behavioral control (1= -.34), subjective norm (r= -.15), and the intention to take a vacation.
On the other hand, there is a positive relationship between pandemic anxious travel (r= .58), hospitality risk (r=
.51), and the recession and COVID-19 (r= .4).

Test of Research Model

Regression-based mediator effect analysis was applied to the structural equation program to test the theoretical
model determined within the scope of the research. According to the results of the study, it was determined
that the model fit well [y2 = 805.75, df = 297, p<001; ¥2 / df = 2.71; RMSEA = .06; CFI = .96; IFI = .96; NFI
=.94; TLI = .95; GFI = .91; AGFI = .89]. The standardized regression coefficients resulting from the analysis
are presented in Table 3.
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Table 3. Standardized Regression Coefficients of Study Variables and Result of Hypotheses

B p Result

DR € RCOV 28 02 H2a Supported
DR € PATS 31 #%  Hla Supported
HR € DR -.00 .98 H3d Unsupported
HR € RCOV 19 % H2b Supported
HR € PATS 60 % H1b Supported
SN € PATS -.06 .51 H1d Unsupported
PBC € PATS 11 23 Hle Supported
AT € PATS 40 .64 Hlc Unsupported
SN € DR 69 % H3b Supported
PBC € DR 71 0% H3c Supported
AT €DR 69 #%  H3a Supported
SN € HR 00 97 H4b Unsupported
PBC € HR -36 0% Hdc Supported
AT € HR ~16 05  Hda Supported
SN € RCOV ~06 42 H2d Supported
PBC € RCOV 25 % H2e Supported
AT €RCOV 15 04 H2c Supported
INT €SN 14 17 H6 Supported
INT € PBC 33 02 H7 Supported
INT € AT 2 02 H5 Supported
INT € PATS 46 #kk H1 Supported
INT € DR 55 07 H3 Supported
INT € HR 10 30 H4 Supported
INT € RCOV 07 49 H2 Supported

Note: ***p<0.001

Path coefficients that were statistically significant in the research model are presented in Figure 2.
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Figure 2. Path Coefficients of the Research Model

Based on these findings, the anxiety trelated to traveling during the pandemic significantly impacts people's
willingness to go on vacation. Furthermore, concerns about the destination and accommodation during
pandemic travel also influence individuals' attitudes toward vacation. It is evident that the economic downturn
and the direct impact of COVID-19, which have affected people's lives more than the financial crisis resulting
from the pandemic, directly influence attitudes toward vacationing.

Based on Figure 2, the impact of COVID-19 indirectly influences people's willingness to take a vacation despite
the economic challenges they face and the anxieties they experience while traveling. Additionally, perceptions
of risk related to the destination and accommodation indirectly influence people's intention to take a vacation
during the pandemic.

Discussion and Conclusion

This study examines the influence of travel and the economic recession duting the pandemic on individuals'
future holiday decisions. It also explores the impact of destination risk and accommodation risk within the
framework of TBP. Participants' attitudes towards taking vacations during the COVID-19 pandemic and the
perceived difficulty of vacationing have been observed to impact their future vacation decisions, decreasing their
intention to consider COVID-19 in their vacation plans. The effect of individuals’ attitudes toward taking a
break on behavioral intention Chen and Tung (2014) and Park et al. (2017) is in line with the results of their
study. In addition, similar to the results of Bae and Chang’s (2021) study, attitude is the second PDT dimension
that has the most impact on behavioral intention after perceived behavioral control.

Yuzhazin and Fisher (20106) suggest that toutrism's attitude, subjective norm, and perceived behavioral control
dimensions may not consistently or equally explain behavioral intention in determining individuals' holiday
intentions based on the Theory of Planned Behaviour (TPB). In this study, the subjective norm dimension,
which expresses the social pressure individuals perceive during COVID-19, is impractical for behavioral
intention to take a vacation.

When there is an increase in participants' desire to spend their holidays in Turkey, they develop a positive attitude
toward vacation during the COVID-19 pandemic. In addition, the negative relationship between attitudes
towards vacation and risk perceptions regarding accommodation supports the findings of Quintal et al. (2010)
that individuals’ risk perceptions regarding accommodation decrease, and their attitudes towards vacations
increase. The effect of risk perceptions regarding destination and accommodation on their attitudes toward a
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vacation is similar to Bae and Chang’s (2021) study results. In addition, according to Ajzen (1985) and Floyd et
al. (2004), while the risks perceived by individuals before the holiday were also influential on behavioral control,
unlike the findings of Lee’s (2009) study, it was seen that risk perception regarding accommodation was not
adequate on subjective norms. As emphasized by Stefani et al. (2008) and Visschers and Siegrist (2008), the
indirect effect of participants’ risk perceptions regarding destination or accommodation on their behavioral
intentions can be explained by the impact of risk perception on the decision-making process. In addition, the
indirect effects of the perceived risk related to the destination and accommodation on holiday intention Quintal
et al. (2010) and Sanchez-Cafiizares et al. (2020) support the findings.

When the anxiety experienced by individuals during the travel process increases, their thoughts that COVID-
19 affects them more than the economic crisis also gain weight. In addition, as the anxiety experienced by
participants during their travels during the pandemic increases, the risk they perceive regarding the
accommodation they plan to make also increases. According to another result that is in direct agreement with
the findings of Zenker (2021), a positive relationship was found between the anxiety experienced by participants
during their travels during the pandemic and their intentions to consider or not consider COVID-19 when
planning their future travels. It is also possible to explain the increase in vacation attitudes due to expectations
that the pandemic will continue and that COVID-19 will be taken less seriously with the Escape Motivation
Theory (Mannel & Iso-Ahola, 1987). Accordingly, it can be expected that people will want to go on vacation
despite the pandemic to overcome the psychological difficulties caused by COVID-19, achieve happiness, return
to the past, improve weakened family and social circle relationships, and have hedonic pleasure motivations.
Accordingly, it is possible to say that as the anxiety felt during travel increases, individuals will travel by
considering COVID-19 more during their future holidays. On the other hand, as the risks perceived by
participants regarding their accommodations during the pandemic increase, their thoughts that COVID-19
affects them more than the economic crisis gain weight, and their intentions to consider or not consider
COVID-19 in their future travels also increase. Similarly, as the participants' thoughts that COVID-19 affects
them more than the economic crisis become more robust, their intentions to consider COVID-19 when
planning their future holidays also increase. Therefore, the indirect effect of the potent effects of COVID-19
on holiday intentions compared to the economic recession is consistent with the emphasis of Das and Tiwari
(2020).

Limitations and Implications

In this study, the discussion focused on the factors that influence individuals’ attitudes and intentions regarding
taking a vacation during the COVID-19 pandemic. The research was carried out based on the TPB, and the
positive or negative thoughts that individuals develop towards taking a vacation, the effect of the social
environment, and the effect of proficiency on vacation on behavioral intention were examined under the
particular conditions brought about by COVID-19 conditions.

The research results showed that TPB is affected by various variables related to multiple concerns, risk
perceptions, and attitudes toward the economic crisis that affects the general population. In addition, it was
determined that the subjective norm dimension did not affect the intention to consider COVID-19 for vacation
since this study was conducted on special conditions such as COVID-19, which most of the society experienced
for the first time. In future research, considering COVID-19 and TPB, variables such as intolerance to
uncertainties, death anxiety, holiday motivations, life satisfaction, or different antecedent vatiables that may
affect consumers’ holiday intention other than destination and accommodation risk may affect TPB will enrich
the literature.

This study discusses the attitudes and intentions of individuals who make holiday decisions while the COVID-
19 process continues regarding tourism potential in the context of TPB. In future studies, especially with studies
based on escape theory, revealing the attitudes and intentions of individuals with tourism potential during the
pandemic will provide theoretical and practical contributions.

Within the scope of this research, the study discusses individuals' intentions to take a vacation in general terms
without examining specific destinations, types of tourism, or tourism businesses. However, considering that
COVID-19 poses a greater risk in areas where it is not possible to maintain social distancing, and this is known
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by individuals, in future research, different tourism types such as camping tourism, ecotourism, nature tourism,
rural tourism, cultural tourism, and security are a high and perceived risk. Examining it regarding tourism centers
advertised with their relatively low level will also provide theoretical and practical contributions.

According to the research findings, it has been observed that people generally consider vacationing in Turkey
less risky and more reliable during the COVID-19 pandemic. In addition to being a favorable situation in terms
of the country’s image, it can be said that it is crucial data regarding the country's tourism potential and the
success of health management in the pandemic process. For this reason, individuals are negatively affected not
by the economic depression caused by COVID-19 but by COVID-19 itself. However, they still find it safe to
do tourism activities in their own country instead of in different countries.

In future studies, it is important to compare results obtained from different countries and produce practical
outcomes in tourism and health management. Furthermore, comparative studies considering the varying effects
of different crises are believed to enrich the literature on predicting tourist behavior. This includes considering
the impact of COVID-19 on vacation intentions following the lifting of measures in our country and the extent
of the economic crisis.
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GENISLETILMIS OZET

Turizm,; politik, ekonomik, saglik ve cevresel kriz olaylarina karst oldukga hassastir. Yasanabilecek tim bu kriz
olaylari turizm talebini de etkileyecektir. Clinki turizm talebi ekonomik, sosyal, politik, psikolojik pek ¢ok faktore
astr1 derecede duyathdir. Ekonomik faktérlerden gelir dagilimi ve kisi basina dusen gelir ile saglik faktotleri bu
calismanin konusunu olusturan faktérlerdendir.

Tiketicileri turizm driinleri sattn alma konusunda motive eden ¢ok sayida faktér vardir. Motive ediciler, her
birey icin zaman i¢inde degisiklik g&sterebilmektedir. Bu kosullar arasinda gelirde bir artis veya azalma ile saglik
da yer almaktadir. Turizm talebindeki bu tir belitleyicilerin, turistler iizerinde kolaylastirict veya kisitlayict etkisi
olabilecegini belirtmek énemlidir. Ornegin, yiiksek harcanabilir gelir bir kolaylagtirict olurken, smnirlt ve diisiik
harcanabilir gelir bir kisitlayict olacaktir. Ciinkii harcanabilir gelir, tatil kararini etkileyen bir faktérdiir. Saglik
faktorii kapsaminda tatil destinasyonu olarak belirlenen bir iilke veya bélgede yasanan herhangi bir salgin hastalik
vb. olumsuz bir durumun s6z konusu olmast da talebi olumsuz bir sekilde etkileyecektir. Bir diger ifadeyle,
herhangi bir dis uyaranin varligi (kisitlar) bireyin tatil planlamasini, bir tatilin Gncesi, esnast ve sonrasint
etkileyebilmektedir. Bu arastirmada bu kisitlar, ekonomik durgunluk ve saglik krizi olarak ele alinmaktadur.

COVID-19un turizm sektorii tzerindeki etkisi, genel olarak ekonomik ag¢idan incelenmis ve arastirmalar genel
olarak, pandeminin sektéri ekonomik agidan nasil etkiledigi Gzerine odaklanmistir. Bu arastirma, COVID-19
pandemisi ve ekonomik durgunluk ortaminda turistlerin tatil davranislarini analiz etmektedir. Bu amagla, mevecut
iki farklt kriz ortaminda planlanan seyahat davranislarinda herhangi bir degisikligin s6z konusu olup olmadigini
arastirmak icin Planli Davranis Teorisi dikkate alinmistir. Bu calisma, tiiketici konumunda olan turistin tatil
yapma niyetinde iilkede yasanmakta olan mevcut ekonomik durgunlugun mu, yoksa COVID-19 krizinin mi daha
etkili oldugunu tahmin etmede Planh Davranis Teorisi’ni (PDT) uygulamayt amaglamaktadir.

Turizm krizi, tim turizm paydaslarint olumsuz etkileyebilecek, turizm kuruluslarinin faaliyetlerini aksatabilecek,
turizmin gelecegini etkileyebilecek, turistleri ve turizm ¢alisanlarint fiziksel ve zihinsel olarak tehdit edebilecek,
nedenleri ve etkileri tahmin edilemeyecek belirsizlikleri igeren planlanmamis bir durumu ifade eder. Bu tanimdan
da anlasilacag tizere, kismen turistlerin tatil esnasinda karsilasabilecekleri zorluklari ifade eden turizm krizi, turist
kararlarini ve destinasyon se¢imlerini, kisisel ve fiziksel giivenlik algilarindan dolay: etkileyebilmektedir.

Kriz ve afetlere karst oldukea savunmasiz bir endistri olan turizm, genel itibartyla bir yerden bir yere seyahati
ifade eden turistlerin yer degistirmesini icerdiginden dolayt salgin hastaliklarin da kolaylikla yayilabilmesinde
etkisi olacaktir. Bu nedenle salgin hastaliklar gibi saglikla ilgili krizler turizmi dogrudan énemli Slgiide olumsuz
ctkileyebilir. Son yillarda artan sayida calisma turizm krizleri ve degisimine odaklanmustir. Saglikla ilgili bircok
kriz, 6zellikle salgin hastaliklar, SARS, Ebola ve COVID-19 gibi bolgesel veya uluslararast diizeyde turizm
sektorintn ciddi bir sekilde olumsuz olarak etkilenmesine sebebiyet vermistir.

Finansal ve ekonomik krizin hizli bir sekilde biytmesi de tutizm endustrisi tizerinde kaginilmaz olarak ciddi bir
olumsuz etki yaratmaktadir. Ekonomik krizler turistlerin davranislarini etkileyebilir. Ttiketimde gelir 6nemli bir
faktordir ve kisi bagina diisen gelirin azalmasi, birgok mal ve hizmetin tiketiminde degisiklige yol agabilmekte
ve bazt mal ve hizmetlerin tiketimini azaltabilmektedir. Bir diger ifadeyle, tiiketim davranslart biitce
kisitlamalarina ve zevklere bagl olarak degisebilmektedir.

Bu durumu anlamak turizm endustrisinin gelecedi icin olduk¢a 6nemlidir. Cinkd birey haricinde, turizm
faaliyetlerine yapilan harcamalar diisiniildiginde, destinasyon i¢in dogrudan gelir anlamina gelmektedir. Ciinkd
turistlerin yapacagi her tiirden harcama, turizmin bélgesel ekonomi tzerindeki etkisi g6z Oniine alindiginda
destinasyonlar igin kritik bir 6neme sahiptir. Turizm talebi de ekonomi ile dogrudan iliskilidir ve ekonomik
durgunluktan etkilenmektedir. Bu dogrultuda, ekonomik durgunlugun turistin tatil yapma niyetinde nasil bir
etkisi oldugunun ortaya ¢ikarilmasi 6nem arz etmektedir.

Planlt Davranis Teorisi (PDT), turistlerin tiketim davraniglarini anlamak igin yaygin olarak arastirmalara konu
olan bir yaklagimdir. COVID-19 salgint déneminde de PDT turistlerin titketim davranislarini aragtirmak icin
siklikla ele alinmistir. Kisaca PDT, karar verme siirecini agiklayan tutum, 6znel normlar ve algilanan davranis
kontrolinii igerir. Tutum, davranisin olumlu veya olumsuz olarak degerlendirilmesini; 6znel norm, davranisi
gerceklestirmek icin algilanan sosyal baskiy; algilanan davranis kontroli ise, davransi gerceklestirmek icin zorluk
seviyesi algilarini ifade etmektedir.

2495



Bu calismada, insan deneyimini sayisal kategorilerde temsil eden, istatistiksel prosediirler kullanilarak Slgekletle
Slgiilebilen ve analiz edilebilen degiskenler arasindaki iliskiyi, bir diger ifadeyle, verilerin belirlenen hipotezleri
destekleyip desteklemedigini inceleyerek teorileri test eden nicel aragtirma yOntemine dayalt iliskisel tarama
methodu kullanilmistir. Bu arastirma Turkiye’de COVID-19’un neden oldugu saglk krizi sonrasinda ortaya
ctkan ekonomik krizin etkilerinin, PD'T’ni kullanarak, turistlerin tatil yapmaya yonelik niyetlerini ortaya koymayi
amagclayan 6ncii ¢alisalardan biri oldugundan agiklayici 6zellikler tasir. Kolayda Srnekleme yontemiyle 576
katihmcidan online anket teknigi kullamilarak toplanan veriler 6nce tanimlayict istatistikklerine ayrilmis,
guvenirlik analizi yapilmis, ardindan da dogrulayict faktér analizi uygulanarak yapt gecetligi kontrol edilmistir.
Son asamada ise arastirma modelinin yapisal esitlik analiziyle testi gerceklestirilerek, elde edilen bulgular
yorumlanmis ve bu alanda yiriitillen benzer calismalarla kiyaslanmistir.

Calisma sonuglart bireylerin pandemi siirecinde tatil yapmaya yonelik tutumlar ile tatil yapma konusunda
COVID-19’u dikkate alma niyetleri arasindaki negatif iligkiyi ortaya ctkarmistir. Katilimeilarin COVID-19
strecinde tatil yapma davranisina yonelik gelistirdikleri tutumun ve tatile gitmek icin algiladiklar zorluk
seviyesinin, gelecekteki tatil kararlarinda COVID-19’u dikkate almaya yo6nelik niyetlerinde azalisa neden oldugu
gbrilmistir. Bu ¢alismada da bireylerin COVID-19 siirecinde algiladiklart sosyal baskiyr ifade eden 6znel norm
boyutu, tatil yapmaya yonelik davranissal niyet tizerinde etkili degildir. Katilimcilarin tatil 6ncesindeki algiladiklars
riskler davranigsal kontrol tizerinde de etkili iken, konaklamaya iliskin risk algisinin 6znel normlar tizerinde etkili
olmadig1 gérilmistir. Katilimeilarin destinasyona veya konaklamaya iliskin risk algtlarinin davranissal niyetlerine
olan indirekt etkisini ise, risk algisinin karar verme siirecine olan etkisiyle agiklamak mimkindiir. Ote yandan
katilimcilarin pandemi sirecinde gerceklestirmeyi distndiikleri konaklamalarina iligkin algiladiklart riskler
artinca, COVID-19’un, kendilerini ekonomik krizden daha fazla etkiledigine yonelik distnceleri agirlik
kazanmakta ve gelecekte gerceklestirmeyi planladiklari seyahatlerinde COVID-19’u dikkate alip almamaya
yonelik niyetleri de artis géstermektedir. Benzer sekilde katthmeiarin COVID-19’un, kendilerini ekonomik
krizden daha fazla etkiledigine yonelik disiinceleri gliclendikce gelecek tatillerini planlarken COVID-19u
dikkate alip almamaya yonelik niyetleri de artis géstermektedir. Bu nedenle ekonomik resesyona kiyasla
COVID-19’un guglii etkilerinin tatil niyeti Gzerindeki dolaylt etkisine yénelik bulgular literatiir ile uyumludur.

Aragtirma sonuglari, PDT’nin toplumun genelini etkileyen gesitli kaygilardan, risk algilarindan ve ekonomik krize
yonelik tutumlarla ilgili cesitli degiskenler tarafindan etkilendigini géstermistir. Bunun yaninda bu ¢alisma
COVID-19 gibi toplumun biyiik bir ¢ogunlugunun yasaminda ilk defa deneyimledikleri 6zel kosullar tizerinde
yurttildigi icin 6znel norm boyutunun tatil yapmaya yonelik olarak COVID-19u dikkate alma niyetini
ctkilemedigi belirlenmistir.
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