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INTERNET-BASED SUPPLY CHAIN MANAGEMENT: A PILOT SURVEY FOR
DETERMINING THE CHALLENGES IN THE INTERNET-BASED TEXTILE SUPPLY
CHAIN®

Siileyman BARUTCU"®* - Sahavet GURDAL***

Abstract

Even though the Internet-based Supply Chain Management (SCM) is a very important system for com-
panies, the adoption level of the Internet-based SCM was found as very low in surveyed Turkish compa-
nies (Ulengin and Ulengin, 2003) and textile companies (Barutcu, 2007). The main objective of this paper
is to analyze the importance of the Internet-based SCM to enhance the performance of companies, and
to determine the challenges during its applications in the textile supply chain. However, the survey that
was conducted on 43 textile companies explored (1) why the adoption of the Internet-based SCM in
textile supply chain was low, (2) what the main challenges and problems in the implementation of the
Internet-based textile supply chain were, and (3) how the adoption of the Internet-based SCM could be
increased in the textile industry. According to the results of this survey, the low adoption level of this
system was verified again; the troubles and challenges in the Internet-based textile supply chain were
determined in three sections related to textile industry, textile companies and the Internet-based SCM

systems.

Key Words: Supply Chain Management (SCM), Internet-Based SCM, Textile Supply Chain

INTERNET TABANLI TEDARIK ZiNCiRi YONETiIMi: INTERNET TABANLI TEKSTIL TEDARIK
ZINCIRINDE KARSILASILAN PROBLEMLERIN BELIRLENMESINE YONELIK PiLOT BiR
ARASTIRMA

Ozet

isletmeler icin internet tabanli TZY cok énemli olmasina ragmen, Tirkiye'de arastirmaya katilan
isletmelerde (Ulengin and Ulengin, 2003) ve tekstil isletmelerinde (Barutcu, 2007) bu sistemden yara-
rlanma dizeylerinin ¢ok dusiuk oldugu belirlenmistir. Bu calismanin temel amaci, internet tabanh
TZY'nin isletmelerin performansini arttirma noktasinda 6nemini agiklamak ve tekstil sektoriinde
kullanilmasindaki temel zorluklarini belirlemektir. Bu nedenle, 43 tekstil isletmesi Uzerinde yapilan
arastirmada; (1) internet tabanh TZY'nin tekstil sektériinde uygulama diizeyinin neden disuk oldugu,
(2) internet tabanh TZY'nin uygulanmasindaki temel zorluklar ve problemlerinin neler oldugu ve (3) tek-
stil sektortinde yararlanilma duizeyinin nasil arttinlabilecegdi arastirilmistir. Arastirma sonuglarina gore,
Tekstil isletmelerinde internet-tabanlh TZY'den yararlanma diizeylerinin disiuk oldugu dogrulanmis ve
isletmelerin karsilastiklari problemler ve zorluklar; tekstil sektord, tekstil isletmeleri ve internet tabanli
TZY'den kaynaklanan sorunlar olarak ¢ baslik altinda analiz edilmistir.

Anahtar Kelimeler: Tedarik Zinciri Yénetimi, internet Tabanli TZY, Tekstil Tedarik Zinciri

*Bu calisma American University of Sharjah (Dubai, BAE) tarafindan diizenlenen Uluslararasi Tedarik
Zinciri Yonetimi Sempozyumun’da (The First International Symposium on Supply Chain Management)
sunulmustur.
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1. INTRODUCTION

With the emergence of the global economy,
today’s business environment is more com-
petitive than the business environment in
the past. The sustaining competitiveness
and the resulting profitability of companies
depend less on the ability to raise their prices
of products and services. Instead, companies
need to compete on the basis of product in-
novation, higher quality and faster response
time. The ability to react quickly to market
changes and to adjust inventory, production
and transportation systems is necessary for
profitability and cost efficiency of compa-
nies. Those competitive dimensions cannot
be delivered without an effectively managed
supply chain. Relationships throughout the
supply chain are integrated parts of a suc-
cessful company, and improved communi-
cations among trading partners can result
many benefits in the supply chain (Lancioni
et al,, 2000: Presutti, 2003: Lancaster et al.,
2006). Therefore, the managers should be
aware of the requirement of looking beyond
the borders of their own companies to their
suppliers, suppliers’ suppliers, and custom-
ers to improve entire supply chain flexibility
and overall customer value (Duclos et al,
2003: Lummus et al., 2003).

Suppliers, manufactures, logistics service
providers, channel members and customers
are the main parts of the supply chain. The
meeting point of these supply chain mem-
bers is now the Internet. The current Internet
revolution and the Internet-based technolo-
gies have created new opportunities for fur-
ther improvements in supply chain activi-
ties. Many Internet-based communication
technologies represent relatively affordable
solutions as compared to more traditional
information systems for conducting elec-
tronically mediated exchange. As technol-
ogy has advanced, the Internet will allow
SCM to be much more dynamic, and the use
of the Internet in SCM is rapidly increasing,
because the Internet-based SCM deals with
relationship among them, reshapes the sup-
ply chain activities, and enables managers
to watch supply chain activities closely from
the Internet (Lancioni et al., 2000: Myhr and
Spekman, 2005). Despite the importance of
the Internet-based SCM, the adoption of this
system is low in Turkey (Ulengin and Ulengin,

2003: Barutgu, 2007). Thus, it is important to
determine the main troubles and challenges
in the Internet-based SCM in Turkey. In this
study, (1) the Internet, Internet-based SCM,
and the benefits of the Internet-based SCM
are reviewed, (2) the main troubles and chal-
lenges in the Internet-based textile supply
chain are investigated, and (3) some rec-
ommendations are also given to overcome
some challenges in the Internet-based tex-
tile supply chain.

2. CONCEPTUAL FRAMEWORK

2.1. Supply Chain Management, and the
Internet-Based Supply Chain Manage-
ment

The SCM has emerged as cross functional,
cross company concept to improve coordi-
nation of entire value chains through coor-
dinated actions of all companies in the value
chain. Moreover, the integration of business
processes from consumer to the original sup-
pliers not only internally within a company
but also externally between companies leads
to product-service-information that has add-
ed value to customers (Cooper et al., 1997).
In other word, the objective of the SCM is to
create value for all supply chain members
(Lambert et al., 1998). The Global Supply
Chain Forum defines SCM as the integration
of key business processes from end-custom-
er through original supplier that provides
materials, products, services, and informa-
tion that add value for customers and other
stakeholders (Lambert et al., 1998). The term
SCM implies a shared business process that
synchronizes product, information and cash
flow across several independent companies
and requires the coordination of production,
inventory, location, transportation, and in-
formation among the participants in a sup-
ply chain to achieve the best mix of respon-
siveness and efficiency for the market being
served (Hugos, 2003: Greig, 2005).
Nowadays, the Internet shapes many busi-
ness activities from suppliers to customers,
and allows suppliers, manufacturers, logis-
tics service providers and customers to meet
at electronic marketplaces in order to search,
order, sell products and services or commu-
nicate among the supply chain members ef-
ficiently. Because the performance of each
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member of the supply chain (suppliers, man-
ufacturers, warehouses, retailers and cus-
tomers, etc.) affects the overall performance
of the supply chain, a key point in success-
ful SCM is that the entire process and supply
chain must be viewed as one system (Duclos
et al,, 2003). Thus, companies in the supply
chain need a system to control the entire
supply chain. The Internet is one of the most
effective tools to provide communication
among people, and the Internet-based SCM
is one of the systems to follow, monitor and
control the supply chain activities.

According to literature survey, the Internet-
based SCM has become an increasingly
important topic to businesses (Lancester
et al., 2006). For example, Lancioni et al.
(2000) discussed for the first time how the
Internet was being used in managing the
major components of supply chain includ-
ing transportation, purchasing, inventory
management, customer service, production
scheduling, warehousing and customer rela-
tions. Garcia-Dastuque and Lambert (2003)
discussed how the Internet could lead to
more efficient SCM and care for the integra-
tion of business processes across the supply
by facilitating the information flows that are
necessary to coordinate business activities.
Rahman (2003) discussed how Internet was
being used in the management of various ar-
eas of supply chain, and put forward that the
Internet would continue to provide manag-
ers with fast and accurate information from
a wide range of operating areas including
transportation, inventory, purchasing, cus-
tomer service, production scheduling, order
processing, and vendor operations to enable
them to improve profitability of their supply
chain. Lo et al. (2008) integrated the typical
Management Information Systems with an
e-fashion SCM multi-agent system and gave
its implementation and some practical is-
sues on the Internet-based SCM for fashion
industry. Rahman (2004) analyzed the po-
tential effects of the Internet on supply chain
applications, and predicted the following;
(1) pre-determined pricing is giving way to
auction-based bidding for the best price, (2)
sourcing is becoming global as suppliers all
over the world sell on the Internet, (3) long-
term partnerships with vendors are making
room for deal-to-deal relationships, and (4)

buyers are being forced to compete with
one another to secure the best and cheapest
suppliers.

2.2. The Benefits of the Internet-Based
SCM System

The Internet provides a real-time, dynamic
and distributed platform for information and
feedback to be exchanged for interactive
supply chain applications and enables com-
panies to alter supply chain relationships ef-
fectively. There are many benefits associated
with the Internet-based SCM, most centering
on the speed, the decreased costs, the ability
to communicate and comprehensive infor-
mation sharing about each stage in the sup-
ply chain system. The primary advantages of
the Internet utilization in SCM are improved
transaction speed, decreased cost, increased
business efficiency, enhanced information
flows, wider geographical spread, increased
temporal reach, competitive differentiation
for companies in supply chain flexibility, and
the potential to shorten the supply chain
(Hoffman et al., 1995; Zank and Vokurka,
2003: Garcia-Dastuque and Lambert, 2003:
Lancioni et al., 2003: Lankford, 2004: Lan-
caster et al., 2006). Therefore, the Internet,
Supply Chain, SCM and the Internet-based
SCM have recently attracted tremendous
interests from both academia and industry.
The Internet-based SCM is also an attempt
by companies to increase the efficiency of
their supplier relations. With an emphasis
on automated communication, the Internet-
based SCM decreases the amount of paper-
work, filing, and record keeping needed. The
system also allows for companies to imple-
ment Just in Time or similar inventory sys-
tems, furthering the operational efficiency
(Lancaster et al., 2006). An example of the
Internet-based SCM can be found by look-
ing at Wal-Mart and Procter&Gamble (P&G)
or Aygaz (one of the gas provider for car in
Turkey) and gas stations. P&G and Aygaz
are able to monitor the inventory levels of
theirs products at Wal-Mart distribution cen-
ters and gas stations. Doing so assures that
a Wal-Mart store will never run out of a P&G
product. At least, the system provides early
warning signs when that product is running
low, and online distribution route is deter-
mined according to the gas level of each gas
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station and its sales (Koch, 2002; Tanyeri and
Barutcu, 2003). Moreover, Ford and General
Motors announced the switching of their
supply management system from electron-
ic data interchange (EDI) to the Internet in
2000 (O'Toole, 2003).

Lancioni et al., (2003) explained how the In-
ternet has provided managers with the abil-
ity to be agile in managing their supply net-
work. This includes the ability to: (1) adjust
inventory levels quickly, (2) add or reduce
carriers when needed, (3) increase the speed
in responding to customer service problems,
(4) manage distant facilities more effectively,
(5) reduce the level of paperworkin a SC sys-
tem, (6) adjust material throughput when
necessary, (7) track shipments more accu-
rately, (8) develop cost effective purchasing
strategies, (9) improve production schedul-
ing and (10) reduce operational redundancy
in supply chain systems.

Rahman (2004) summarized some of the
opportunities resulting from the inclusion
of the Internet in the supply chain from the
literature (especially from Business World
and Business Today). If the companies in the
supply chain use the Internet-based SCM
system, they have the ability to; (1) reduce
service costs and response time, (2) be more
responsive to customer service problems, (3)
schedule pickups and deliveries, (4) directly
communicate with vendors, customers, etc.
regarding supply issues on a seven-day/24
hour basis via e-mail, (5) track equipment
locations including rail, cars, trucks, and ma-
terial handling equipment, (6) pay invoices
electronically and check outstanding debt
balances, (7) notify vendors of changes in
configurations in products that are produced
to order, (8) place bids on projects issued by
government and industry buyers, (9) check
the status of orders placed with vendors, (10)
receive orders from international customers,
(11) provide 7-day/24-hour worldwide cus-
tomer service, (12) schedule outbound ship-
ments from private and public distribution
centers on a 24 hour basis, (13) reserve space
in public warehouses for anticipated deliver-
ies to market locations, (14) contact vendors
or buyers regarding customer service prob-
lems from late deliveries, stock-outs, altera-
tions in scheduled shipment dates, late arriv-
als, and wide variety of other services issues,

(15) track shipments using a wide variety of
modes including truck, rail, and air transport,
(16) monitor online vendor catalogs from
which buyer can find, select, and order items
directly from suppliers without any human
contact.

All these benefits remain to be seen if all
companies in the supply chain are will-
ing to exchange information and use the
Internet-based SCM software (Lancaster et
al., 2006). Thus, information integration and
the characteristic of the Internet-based SCM
software are also important. According to
Quiality Function Deployment analysis con-
ducted on managers of textile companies,
the Internet-based SCM software should
meet the following features; (1) having on-
line automatic data capture system, (2) dis-
playing manufacturing process, production
schedules, their inventory levels and logis-
tics information for supply chain partners
etc, (3) integrating and synchronizing all
supply chain activities, (4) containing only
textile supply chain process, (5) enabling
supply chain partners to work together, (6)
having security system like password pro-
tected and 128-bit SSL certificate, (7) having
advance planning and scheduling systems
of supply chain activities, (8) having high
speed computers and servers of companies
in textile supply chain, (9) containing good
organized menu, toolbar and screen design
and (10) being developed or customized for
their special needs easily (Barutgu, 2006).

2.3. Turkish Textile Industry and
Textile Supply Chain

The textile industry has one of the longest
and most complex supply chains. The tex-
tile supply chains compete on lower cost,
higher quality, perfect delivery and flexibil-
ity in diversity of textile products. The tex-
tile companies are inextricably connected
together throughout the entire sequence of
events that bring raw material (cotton) from
its source of supply, through to the ultimate
customer as bedclothes, pillowcase, towel,
bathrobe, knitwear and apparel etc.

The textile supply chain was complex and
was characterized by volatile markets, short
product life cycles, and high product vari-
ety (Bruce et al., 2004). There can be many
processes, materials, suppliers and custom-
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ers (final customers, retailers or hotels etc.)
on information and product (material/ ma-
chines/textile products) flow in the textile
supply chain. Information flows along supply
chains include sharing downstream informa-
tion (for example sales, demand forecast, in-
ventory information and logistics planning
etc.) and upstream information (for example
ordering, order status, production and lo-
gistics schedules etc.) in textile supply chain
(Lee and Whang, 1999). Managing a complex
textile supply chain requires a coordination
of all following activities, and the Internet-
based SCM involves working across multiple
companies to shorten the supply chain time
in the delivery of textile products to the fi-
nal customers, and attempts to manage and
monitor the entire scope of the textile sup-
ply chain as seen in Figure 1.

The textile industry has been denominated
as the locomotive of the Turkish Economy
for years and played very important role be-
cause Turkey is one of the most important
textile producers and exporters in the world.
Turkish textile manufacturers have some
advantages like geographical proximity to
main markets especially European, Russian
Federation and Middle East markets, short
logistics period due to geographical prox-
imity and well-educated textile workers etc.
However, they face fierce competition from
resulted from the increasing rate of exports
of new industrialized countries, especially
from China, India, Egypt, Pakistan and Ban-
gladesh etc. Moreover, on January 1, 2005
the protective umbrella of textile quotas has

been lifted in the world and countries can no
longer apply quantitative restrictions on the
flow of the textile products. These changes
have increased the competition level among
textile companies not only in Turkey but
also in the world. The textiles industry has
played a major role in Turkish economy and
Denizli economy as well. The textile industry
employ a large number of people (approxi-
mately 100,000 workers in 324 big textile
companies in 2002) working in manufactur-
ing bed clothes, pillowcase, towels, bath-
robes, knitwear and apparels etc., and many
of them are big family owned businesses in
Denizli, Turkey. However, competitiveness
of textile industry is decreasing mainly due
to high production costs and low foreign
exchanges rates because the Turkish Lira
has experienced a revaluation since 2003.
Furthermore, textile manufacturers and ex-
porters faced fierce competition from new
industrialized countries whose low labor
cost and high government incentives give
them a considerable advantage for competi-
tion in the textile industry. Therefore, in the
last a few years, some textile manufacturers
in Denizli have shifted their operations to
Bulgaria and Egypt because of their more
attractive tax policies and labor costs, some
textile companies have been shut down,
and some workers from textile companies
have lost their jobs. Meanwhile, China, In-
dia, Egypt, Pakistan and Bangladesh are tak-
ing huge steps to improve their production
and manufacturing processes to offer low
cost products. Textile companies in Denizli

Table 1: The Characteristics of Companies and Respondentsn

-Thread -Flat dyeing
Material <> | -Spinning <> Woven «-p | -Printing —
“Cotton” —» | -Weaving ... — Fabric — | _Finishing ...
L -Spreading - Packaging
Finished \, <'» | -Sewing <> Textile \ <P |- Stocking ]
Fabric . -Ironing ... I Products - Taking orders...
L Distributors | < | Wholesalers <_=" Retailers :: Customers
<> Information flow
—> Product flow (logistics activities)
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are searching for new ways to improve their
competitive positions. One of the ways to
get better competitive position, textile com-
panies need to decrease their costs, because
the lower production cost serves as a com-
pany’s competitive tool in global markets. In
this stage, the effective SCM can play a very
important role in highly competitive textile
industry due to the integration of the infor-
mation used in the textile processes with the
Internet-based SCM systems.

3. CHALLENGES IN THE INTERNET-
BASED TEXTILE SUPPLY CHAIN

Even though the Internet-based SCM is
very important system for companies, the
adoption level of the Internet-based SCM
is very low. For example, Ulengin and Ul-
engin (2003) surveyed the top 74 compa-
nies, which are the members of the Istanbul
Chamber of Commerce, and found that the
Internet-based SCM were not totally real-
ized in the surveyed Turkish companies.
Barutcu (2007) found that the adoption of
the Internet-based SCM in the textile sup-
ply chain was very low, even though the
Internet-based SCM had many advantages
for textile companies as well (Hoffman et al.,
1995; Zank and Vokurka, 2003: Lancioni et
al., 2003: Rahman, 2004: Lankford, 2004: Lan-
caster et al., 2006). Therefore, it is unavoid-
able to determine troubles and challenges
in the Internet-based textile supply chain in
this respect. The main objectives of the pilot
study is to explore why the adoption of the
Internet-based SCM in textile supply chain is
very low, and what the main challenges and
problems are in implementing of the Inter-
net-based SCM in the textile supply chain
activities in Denizli-Turkey.

3.1. Research Methodology

Data for this research was collected through
survey methodology. The questionnaire was
developed from the existing studies (Lancio-
ni et al., 2000: Lancioni et al., 2003: Barutgu,
2007), and consisted of ten questions and 23
items. The first four questions were related
to the characteristics of the respondents
and textile companies. The fifth question
(14 Likert scale type items) was how often
the Internet was used in the supply chain
applications. The sixth question was what

the Internet utilization rate in entire textile
supply chain applications was. The last four
questions were open-ended questions to
obtain the respondent’s of own thoughts
related with the SCM in textile industry and
challenges in the Internet-based SCM. In the
sampling stage, judgment sampling, one of
the nonprobability sampling methods, was
used. The 23 questionnaires were distributed
by researchers and 61 questionnaires were
sent by e-mail to the textile companies. The
43 questionnaires were returned. All com-
pleted questionnaires were included in the
final data analysis, thereby yielding a usable
response rate of 45, 75%. In data analysis
stage, SPSS 11.5 was used to analyze data.
The reliability of the valid questionnaires
was assessed by the Cronbach alpha reliabil-
ity coefficient. Reliability value for the Inter-
net utilization rate in supply chain activities
was calculated as 0, 7012. Descriptive data
analysis was used to analyze data collected
from survey. Mean and standard deviations
of questions used in Likert scale were calcu-
lated, and the answers of open-ended ques-
tions were coded and categorized for analy-
Sis purposes.

3.2. Research Results

As seen in Table 1, in terms of the respon-
dents’ positions, among the 43 respondents,
29, 9% were purchase managers, 23, 3%
were production managers. Among the 9
respondents marked the others, 6 (14%) of
them are marketing managers. In terms of
the company sizes, there are 14 companies
employed more than 1,201 workers, 11 com-
panies employed between 801 and 1200
workers. Among the 43 companies, 34, 9%
have between 5001 to 7000 square meters
production area and the 37, 2% were found
before 1985.

Table 2 shows means and standard devia-
tions of responses to the use of the Internet
for textile supply chain activities. Overall, the
results revealed that the Internet-based SCM
is mostly used in the receiving orders, mar-
keting, and customer service and customer
evaluation. This show that surveyed textile
companies used the Internet for marketing
area from receiving orders to customer eval-
uations.
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Figure 1: Some of the main stages in the textile supply chain.

Variable Frequency | % Variable Frequency %
Respondent’s Positions The production area

Owners 4 9,3 | £1000 square meters 2 4.7
General Managers 8 18,6 | 1001-3000 square meters 6 14,0
Production Manager 23,3 | 3001-5000 square meters 7 16,3
Purchase Manager 12 27,9 | 5001-7000 square meters 15 34,9
Others 9 20,9 | > 7001 square meters 13 30,2
The number of workers The year of foundation

<200 4 9,3 <1985 37,2
201-400 6 14,0 | 1986-1990 30,2
401-800 8 18,6 | 1991-1995 20,9
801-1200 11 25,6 | 1996-2000 5 11,6
> 1201 14 32.6 [ >2001 - -

The Internet-based SCM system is not popu-
lar and widely used in stock control, stock
management, production and logistics plan-
ning. Most of the respondents prefer to do
textile supply chain activities in the tradi-
tional way rather than through the Internet.

Consequently, apart from marketing, the
utilization rate of the Internet-based SCM in
textile supply chain is low. These results also
verified previous survey results (Barutcu,
2007).

Table 2: Descriptive Statistics of Supply Chain Applications.

The frequency of the use of Internet on supply chain applications * Mean SD

Receiving orders 2,0698 1,03269
Sending orders 2,6512 1,13145
Stock management 3,7674 ,99612
Suppliers analysis 3,6047 ,90342
Suppliers evaluation 3,6744 ,94418
Logistics planning and following up 3,3953 1,19800
Stock control 4,1860 ,85233
Following orders 3,7674 , 71837
Production planning 3,6512 ,81310
Marketing 2,3256 94418
Sales and following sales 2,6512 1,02082
Customer service 2,4651 1,07679
Customers evaluation 2.4186 1,07421

* Scale: A five-point Likert scale from 1.Every Time to 5. Never

According to the categorized answers of
the open-ended questions related to the
troubles and challenges, respondents men-
tioned 12 different challenges. These chal-

Pamukkale Universitesi Sosyal Bilimler Enstitiisii Dergisi, Sayt 5, 2010

lenges were categorized in three sections as
(i) textile industry, (ii) textile companies and
(i) the Internet-based SCM systems in order
to simplify the analysis as seen in Figure 2.
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Figure 2: Main troubles and challenges in the Internet-based textile supply chain

The Textile Industry

Contract manufacturing
Demand uncertainty

The Textile Companies

- The lack of the infrastructures

The complex process of textile supply chain

Negative trade prospects in textile industry

- The lack of the suppliers’ infrastructures

- Inadequate trained employees
- Resistance to technological change

- No requirement of the new system in the textile supply chain

The Internet-Based SCM Systems

- High investment

- Many differences in suppliers’ information systems

- Security risk

(i) The troubles and challenges related to
textile industry; the complex process of the
textile supply chain activities is one of the
most important problems cited 25 times by
respondents. As seen in Figure 1, the textile
supply chain is a complex system composed
of many activities and companies (suppliers,
manufactures, logistics service providers,
distributors and intermediaries etc...) col-
lectively responsible for all the textile supply
chain activities. Therefore, they need very
complicated data capturing systems in or-
der to monitor all supply chain activities. A
contract manufacturing system is also a very
important reason why they can not use the
Internet-based SCM systems. Respondents
expressed this reason fourteen times. In the
contract manufacturing system, most of the
supply chain activities are performed by in-
termediary .Thus, they do not feel a need for
the Internet-based SCM applications. In the
textile industry, demand uncertainty of tex-
tile products is also a very important reason
and is cited thirteen times by respondents.
Nowadays, many companies from different
countries are producing textile products.
Many intermediaries sometimes change
their suppliers’textile companies due to low-
er price and quality.

Most of the textile companies do not foresee
their situations in the future. Moreover, there
are negative trade prospects in textile indus-
try cited eleven times because of the China

and new industrialized countries. Therefore,
they do not want to make investments for
the Internet-based SCM system:s.

(ii) The troubles and challenges related to
textile companies; the lack of their compa-
nies'infrastructures (cited 22 times) and sup-
pliers’infrastructures (cited 17 times) are the
main troubles sourced by textile companies.
In other words, most of the textile compa-
nies’ technological infrastructures are not
enough to use the Internet-based SCM sys-
tems. Most of them face inadequate trained
employees (cited 14 times) and resistance
to technological change (cited 11 times) in
their textile companies from some owners
or staffs because, the migration of the tex-
tile supply chain activities onto the Internet
requires the changing of the business pro-
cesses. The seven respondents think that
they do not need for the Internet-based SCM
systems in their textile supply chain. The
main reason of this can be that the owners
and managers of the textile companies are
accustomed to the usual business process
like phone calls, fax and face to face negotia-
tion. Therefore, most of textile managers are
comfortable with the traditional way of car-
rying out operations and they do not want
to change the way of conducting operations
with the Internet-based SCM.
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(iii) The troubles and challenges related to
the Internet-based SCM systems; there are
also some troubles from the Internet-based
SCM systems. In this section, this system re-
quires high investments in information tech-
nology. This problem is cited nineteen times.
Therefore, most of the textile companies are
not capable of this investment for the Inter-
net-based SCM systems. Moreover, twelve
respondents think that there are many dif-
ferences in suppliers’ information systems.
These differences are also important rea-
sons for not integrating all textile supply
chain activities in the Internet. Finally, the
last important reason is a security risk. Eight
respondents perceive some risks for their in-
formation systems. They are afraid of losing
their secret information about cost, manu-
facturing processes, orders and customers’
information. Therefore, they do not want to
integrate the Internet-based SCM in textile
industry.

4. CONCLUSIONS AND RECOMMENDA-
TIONS

This paper explores the importance and
benefits of the Internet-based SCM systems
and their challenges for the textile indus-
try. In the highly competitive business en-
vironment, the textile manufactures needs
to improve their competitive positions and
decrease their costs and risks. It is a neces-
sity for textile companies to adopt the In-
ternet-based SCM so as to maintain their
operations efficiently and systematically. The
Internet-based SCM has recently received a
lot of attention because it allows real-time
information sharing and benefits all part-
ners in a textile supply chain. However, the
textile companies do not make use of this
system sufficiently (Barutcu, 2007). There-
fore, the main contribution of this paper is to
determine the challenges and problems in
implementing of the Internet-based SCM in
the textile industry. According to the survey
results, there are several problems related to
the textile industry, textile companies and
the Internet-based SCM systems. The chal-
lenges for successful implementation of the
Internet-based SCM are discussed in terms
of the textile companies and the Internet-
based SCM systems. Obviously, the troubles
and challenges related to textile industry are

beyond the control of the managers. Howev-
er, they can overcome and solve the troubles
and challenges related to their textile com-
panies and the Internet-based SCM systems.
The real challenge in applying the Internet-
based SCM system is the textile company-
based problems like inadequate resources,
skills, trained persons, technological infra-
structures and management supports. Some
of the respondents want to know what the
real value of the Internet-based SCM is, and
why they should invest money to improve
the effectiveness of their textile supply
chain. Successful implementation of the In-
ternet-based SCM requires top management
and workers supports. Thus, firstly, the own-
ers and managers of the textile companies
need to be aware of the possible benefits of
the Internet-based SCM system, and should
be persuaded that the Internet-based SCM
systems’ expenditures is an investment for
the future not cost. Secondly, they need to
improve their technological infrastructure,
prevent resistance to technological change,
and invest in training their employees. In or-
der to improve the efficiency of the textile
supply chain, information must be shared
across companies’ boundaries. The lack of
the infrastructures for information sharing
data has hindered the efficiency of business
transactions. Thirdly, software designers can
develop the special software for the Inter-
net-based textile supply chain. Moreover,
each textile company has a different busi-
ness practices and software applications.
For example, these differences may create
some problems because the data produced
by the software in printing stage can not be
processed directly by the software in sewing
stage and/or logistics service providers.

To sum up, the textile companies should
build up and apply the Internet-based SCM
even though they face some troubles and
problems for using this system. The solution
to these problems lies in the careful devel-
opment of software and/or system. The soft-
ware designers such as SAP, Oracle, People-
Soft, BAAN and JD Edwards should develop
the effective and customized the Internet-
based supply chain software. They can use
the XML (Extendable Markup Language) or
ASP (Application Service Provider) programs
to design web pages for textile companies.
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These systems publish and distribute the de-
termined data and information through the
Internet immediately for participants of tex-
tile supply chain members even though they
use different SCM software. In this system, all
companies in textile supply chain connect
and reach the coded web pages. Moreover,
they need Radio Frequency ldentification
(RFID) system to capture data automatically.
Therefore, there will not be a security prob-
lem for companies’ own information sys-
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PAMUKKALE UNIVERSITESi SOSYAL BILIMLER ENSTiTUSU DERGIiSINE MAKALE
GONDERME KOSULLARI

Dergi Politikasi

Pamukkale Universitesi Sosyal Bilimler
Enstitiisii Dergisi (PAUSBED) sosyal bilimler
alanlaniylailgili Giretilen nitelikli yazilarin yer aldig
akademik bir yayindir. PAUSBED “Hakemli” bir
dergidir. Dergiye yayimlanmak tzere gonderilen
calismalar, ismi gizli tutulan ve yayin kurulunca
belirlenen, alan uzmani hakemler tarafindan
degerlendirmeye alinir. PAUSBED Ocak ve
Temmuz aylarinda olmak Uzere yilda iki kez
yayinlanir. PAUSBED'in yayin dili Tiirkce, ingilizce,
Fransizca ve Almancadir. Turkge cahsmalar igin
Turk Dil Kurumu tarafindan yayinlanan “imla
Kilavuzu’, yabanci dillerdeki yazilar icin o dillerin
dilbilgisi kurallari esas alinir. Ayrica, yabanci diller
bilim dalina (ingiliz Dili ve Edebiyati, Fransiz Dili
ve Edebiyati, Alman Dili ve Edebiyati vb.) ait
cahismalar haricindeki bittun bilim dallarinda
yabanci dilde yazilan calismalarin Tiirkcesinin de
gonderilmesi gerekmektedir.

Dergiye Gonderilen Calismalarin
Yaziminda Uyulmasi Gereken Kurallar

1. Gonderilen calismalarin daha 6nce baska
bir yayin organinda yayimlanmamis olmasi
veya yayin icin degerlendirme asamasinda
bulunmamasi gerekir. Bir kongre,
sempozyum ve toplantida sunulmus veya tez
olarak kabul edilmis calismalar, yayin kurulu
tarafindan uygun gorilmesi durumunda,
tarih ve yer bildirmek sarti ile yayinlanabilir.
Bu konudaki her turli sorumluluk yazarlara
aittir.

2. Gonderilen calismalar, editorler tarafindan
on incelemeye alinacak; sekil sartlarini
saglayamayan calismalar hakem
degerlendirme sirecine alinmayacaktir.

3. Yazarlar c¢aligmalarini yayimlanmak lizere
PAUSBED’e gondermekle telif haklarini,
PAU Sosyal Bilimler Enstitiisii biinyesindeki
PAUSBED’e devretmis olurlar. Yayimlanan
cahsmalarin telif hakki dergiye aittir ve
referans gosterilmeden aktarilamaz.

4. Dergide yayimlanan calismalarin bilimsel,
icerik, dil ve hukuki sorumlulugu yazar/
yazarlarina aittir. Ancak, yazilarin ingilizce ve
Turkce kisimlari alan uzmanlan tarafindan
dilbilgisi agisindan incelenecek ve gerekli
gorulirse yayin kurulunun onayi ile soz
konusu degisiklikler yapilabilecektir.

5. Yazilar A4 boyutundaki kagidin sayfanin iki
yanindan 2.5 cm, listiinden ve altindan 5
cm. bosluk birakilarak, Tek satir aralikla, 11

10.

11.

punto ve Times New Roman harf karakteri
kullanilarak yazilmaldir. Yazilar sag alt koseye
sayfa numarasi eklenerek gonderilmelidir.
Calismanin tamami, 6zet ve kaynakgayla
beraber 25 sayfayi ge¢cmemelidir.
Yazilar dizgi, diizeltme ve baski islerinin
hizlandinlmasi  acisindan  bilgisayarlarda
yaygin olarak kullanilan yazim programi
ile (Word for Windows) yazilmali ve biri
yazari tanitici bilgileri iceren, bir digeri yazar
taniticl bilgileri icermeyen iki kopya halinde
elektronik ortamda dergiye gonderilmelidir.
ilk bashk metnin yazildigi dilde, 11 punto,
tamami buyuk harflerle, ortalanarak ve koyu
yazilmalidir.

Bashgin altina yazar/yazarlarin isimleri
ortalanarak, 10 punto ve koyu yazilmalidir.
Yazar isimlerine dipnot (¥) eklenmeli,
dipnotta yazarin akademik unvani, calistig
kurumun adi, adresi ve e-posta adresi
belirtilmelidir.

Yazar isimlerinin altina, calismanin yazildigi
dilde 100 kelimeyi gecmeyecek sekilde
dzet yazilmalidir. Ozette calismanin amaci,
icerigi ve sonuclan hakkinda kisa aciklayici
bilgiler bulunmalidir. Ozetin altinda anahtar
kelimeler (3-8 kelime) verilmelidir. Calisma
Tirkge ise Turkce anahtar kelimelerin altina,
ingilizce baslik, ingilizce 6zet ve anahtar
kelimeler yazilmalidir. Eger calisma yabanci
dille yazilmigsa, ikinci baslik Tirkce olmal
ve Turkce Ozet ve anahtar kelimeler yer
almalidir. Ozetler 10 punto ve tek satir
araligiyla yazilmahdir.

Calismalar yazim plani dogrultusunda boélim
ve alt bolim basliklari olarak 1.25 ¢cm girinti
birakilarak yazilmali ve calisma ana konu
ve alt konulari 1., 1.1, 1.1.1 seklinde en fazla
dort dizeye kadar numaralandiriimalidir.
Birinci dlizey baslklarin tamami biyiik harfle
olmalidir. Diger diizeydeki basliklarin bitln
kelimelerinin ilk harfleri blyuk diger harfler
ise kuclk olmak Uzere, 11 punto ve koyu
olarak yazilmalidir. Numaralandirma Giris ve
Sonug bolumlerinin basliklar da dahil biitin
basliklarda yapilmahdir.

Yazilarda paragraflar 1.25 <m girinti
birakilarak olusturulmali ve aralarinda satir
boslugu bulunmamalidir.

Tablo ve sekillerdeki yazilar, 10 punto ve tek
satir araliginda olmalidir. Tablo ve sekillerin

sayfanin  kenarlarinin  disina tagsmamasi
saglanmaldir. Tablo bagsliklari  tablonun
icerigini  anlatacak  sekilde  yazilmali,

numaralandiriimali ve tablonun Ust tarafinda



veriimelidir. (Tablo 1: iscilerin kararlara
katilma diizeyleri). Tablo bashgi ikinci
satira sarkiyor ise ikinci satir Tablo numarasi
hizasindan sonra baslamalidir. Tablo eger
baska bir calismadan aktanlmis ise ayrica
tablonun altina, alnti yapilan kaynak
gosterilmelidir. Kaynak verilirken Kaynak:
Yazarin Soyadi, kaynadin basim tarihi:
Tablonun kaynaktan alindigi sayfa sayisi
yada sayfa araligi (Kaynak: Solak, 2006: 25-
26). Tablo sadece yatay cizgiler kullanilarak
olusturulmalidir. Sekillerde kullanilan
basliklar da seklin icerigini anlatacak
sekilde yazilmali, numaralandiriimali ve
seklin altinda verilmelidir. (Sekil 1: Gelirin
yillara gore dagilimi). Eger sekil baska bir
kaynaktan aktarildiysa, sekil agiklamasinin
altina kaynakla ilgili bilgi verilmelidir.
(Kaynak: Solak, 2006: 12).

12. Kaynaklar metnin icerisinde gosterilmelidir.
Eger kaynaktan hicbir degisiklik yapmadan
birebiralinmigise yapilan aktarmanin tamami
tirnak isareti icerisinde gosterilmelidir. Eger
alintinin  miktan birka¢ cimleden daha
fazla ise, yapilan alinti sag ve soldan 1.25
cm girinti verilerek 10 puntoyla yazilmalidir.
Kaynak gostermeyle ilgili 6rnekler asagida
verilmistir.

Tek yazarh kaynak gosterme: ...................
kiiresel diinya sisteminde hakim olan gulg
merkezleri, kendi gerceklerini genellestirip
evrensel insan gercekleri haline getirmektedir
(Wallerstein, 2000: 206).

gerekli oldugu dugsunulen/tartisilan  kisilik
ozellikleriyle ilgili yogunlasma g6ze ¢carpmaktadir
(Bayraktaroglu ve Kutanis, 2003: 45).

ikiden fazla yazarla kaynak gosterme: ...............
yapilacak yardima iliskin yeni Oneriler sunan
fikir sahipleri, sosyal girisimcilere 6rnek olarak
verilebilir (Thompson vd., 2000: 328-338).

Birden fazla kaynaktan yapilan alintiyi
gosterme: ................ insan iliskileriyle ilgili
ilk calismalar Hawthorne Calismalariyla ortaya
konulmustur (Etzioni, 1964:32; Sofer, 1972: 64).

13. Kaynakg¢ada kaynagin yazarinin 6nce soyadi,
sonra isminin sadece bas harfleri yazilmalidir.
Kaynaklar soyadlarin bas harfleri dikkate
alinmakkaydiyla harfsirasinagore siralanmali
ve baska herhangi bir numaralandirma
yapilmamalidir. Eger kaynagin kiinyesi ikinci
satira tasiyorsa ikinci satira 1.25 cm icerden
baslanilmalidir. Kaynak gosterimi asagidaki
orneklere gore yapiimalidir.
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Muller, A.L.ve Ryan, R. M. (2001). The Mind’s Outer
Eye. In Alaska Symposium on Perspectives. VVol.
43: Perspectives on perspective (pp. 237-288).
University of Alaska Press.

Konferansta sunulmus ancak yayinlanmamis
makaleyi kaynak gosterme

Shimahara, N. K. (1983, November 18). Mobility
and education of Buraku: The case of a Japanese
minority. Paper presented at the annual meeting
of the American Anthropological Association,
Chicago.

Yayinlanmamis tezi kaynak gosterme
Roberts, M. B. (2001). Land Use and the Law.
(Yayinlanmamis Doktora Tezi). lllinois Universitesi

Internetteki makaleyi kaynak gosterme
Lessing, J. P. (2001). The physics of cultural
magnets. Journal of Anthropological Studies, 8,
273-299. Retrieved July 3, 2002, http://www:.jas.
org/2001-8-lessing.html. (10.10.2007)

Internet dokiimanini kaynak gésterme

Petrie Environmental Watch Center. (2002).
Recent conservation legislation. (8.3.2002) http://
www.petriecenter.org/landuse/legislation/
2.htm.

14. Calismalar iki kopya halinde pausbed@
pamukkale.edu.tr adresine gonderilmelidir.
Kopyalardan birisinde ayr bir kapak sayfasi
hazirlanmali kapak sayfasinda; calismanin
baslidi, yazann adi-soyadi, e-mail adresi ve



telefonu ile birlikte gorev yaptigi kurum
yazilmahdir.

15. Yazar gonderdigi calismayla ilgili olarak,
bilimsel ahlak kurallarina  uyuldugunu
ve calismanin baska herhangi bir yerde
yayinlanmadigini  beyan eden dilekce
formunu derginin web sayfasindan temin
ederek eksiksiz doldurmali ve imzalayarak
0 258 296 27 89 nolu fax numarasina
yollamalidir.

16. Dergiye gonderilen yazilarin dergi kurallarina
goOre duzenlenmis olmasi gereklidir. Yayin
alt komisyonu, yazim kurallarina uymayan
yazilari yayinlamama veya diizeltmek Utzere
yazara iade etme yetkisine sahiptir.

17. Dergide yayinlanan ¢alismalardaki gorusglerin
sorumlulugu yazarlarina aittir. Metinlerin
yayin ve telif hakki dergiye aittir. Yayinlanan
her yazi icin o yazinin yazarina/yazarlarina
ilgili dergiden birer adet gonderilecektir,
ayrica telif Gcreti 6denmeyecektir.

PAPER GUIDELINES FOR THE JOURNAL OF SOCIAL SCIENCES INSTITUTE OF
PAMUKKALE UNIVERSITY

Journal Policy

PAUSBED is an academic journal that gives place
to the articles of quality in fields of social sciences.
It is a journal with referees. The articles sent to
be published in the journal shall be evaluated
by the referees who are specialized in the field
concerned and whose names are not revealed.
The journal is published biannually, in January
and July. The language of the journal is Turkish,
English, French and German. “imla Kilavuzu”,
published by Turkish Language Association, is
used for the papers in Turkish; as for the papers in
English, French and German, the grammar rules
and principles of the language in question shall
be used. In addition, it is obligatory that Turkish
versions of the articles in foreign languages in
all the fields, excepting for the fields in foreign
languages such as English, French and German
Language and Literature, should be sent. The
following are to be obeyed in the papers:

The Rules to Follow in the Papers

1. It is necessary that papers submitted to the
journal should not be previously published,
nor should they be under consideration and
evaluation for publication in other journals. If
the articles have been presented as a paper
at a congress, symposium and meeting
beforehand or accepted as a thesis, they may
be published on the condition that they are
introduced along with the date and place
of their presentation and admitted by the
Board. Any responsibility on this subject
concerns the author(s).

2. Submitting their papers to be published in
PAUSBED within the body of Social Sciences
Institute of Pamukkale University, the authors
agree to give the copyright of the papers to
PAUSBED within the body of Social Sciences
Institute of Pamukkale University. The
copyright of the papers published belongs

to the journal and cannot be transferred
without showing a reference.

3. Scholarly, contextual, lingual and legal

responsibility of the papers published in the
journal belongs to the author(s) of the paper
in question.

4. The papers should be written on one side

of an A4 paper with 2,5 cm margin on right
and left sides of page and 5 cm margin on
the bottom and top of the page. 11-point
Times New Roman should be used and a
single space should be left between the
lines. Page numbers should be placed on the
right lower corner. The whole of the paper,
together with the abstract and bibliography,
should not exceed 25 pages. The papers
should be written in Word for Windows
software program as it is commonly used
in computers in order to accelerate the
procedures of composition, correction and
publication. Also, it should be sent to the
journal via e-mail in two copies, one with a
page that describes the author and the other
without it.

5. The title should be written with bold and

capital letters in 11-point in the language of
the paper.

6. The title should be followed by an abstract

of the paper and key words (3-8 words). If
the paper is Turkish, the title, abstract and
keywords should also be written in English.
If the paper is written in a foreign language,
the second title should be Turkish and
Turkish abstract and key words should take
place below the title. The abstract should
be written in 10-point and a single-space
format.

7. Thetitle, name and surname of the author(s)

should be written in the middle below the
title. The sign (*) should be placed at the
end of the names to describe the institution,



address and e-mail address of the author(s)
at the bottom of the first page.

8. The papers should be written in accordance
with the above guidelines and titles and
subtitles should be written with a 1,25-cm
indent. The main topic and sub-topics of the
paper should be numbered in four levels
at most as 1., 1.1, 1.1.1 and 1.1.1.1. The title
in the first level should be wholly written
in capital letter. The first letters of all the
words of the titles in the other levels should
be written in capital letter and the others in
small letters; they should all be in 11-point
and bold. Numbering shall be done in all the
titles, including those of the introduction
and conclusion parts.

9. The writings in tables and figures should
be written with single space and within the
limits of the text. Title of the table should
be numbered and given just above the top
of the table in such a way as to give the
content of the table. If the title of the table
requires a second line, it should be aligned
with the table number. If the table has been
transferred from another paper, the reference
should be given below the table. Reference:
Surname of the author, Date of publication:
The number or interval of the pages that
contain the table (Reference: Solak, 2006:
25-26). Table should be made just by using
horizontal lines. The same is true of the
figures, as well. The title of the figure should
be numbered and given below the figure
in such a way as to give the content of the
figure. If the figure has been transferred from
another paper, the reference should be given
below the figure as follows (Reference: Solak,
2006: 12).

10. References should be shown within the text.
If the quotation is taken from the reference
without any change in it, namely in the same
way as it is in the original, the whole of the
quotation should be given in quotation
marks. If the quotation is longer than a few
sentences, it should be written in 10-point
with a 1,25-cm indent from the right and left.
Some examples concerning the references
and quotation are given below:

Quotation from a single author: .............
kiiresel dinya sisteminde hakim olan glg
merkezleri, kendi gerceklerini genellestirip
evrensel insan gercekleri haline getirmekte
(Wallerstein, 2000: 206).

Quotation from two
gerekli oldugu dustnilen/tartisilan  kisilik
ozellikleriyle ilgili yogunlasma g6ze carpmaktadir
(Bayraktaroglu and Kutanis, 2003: 45).

Quotation from more than one author:
............... yapilacak yardima iliskin  yeni
Oneriler sunan fikir sahipleri, sosyal girisimcilere
ornek olarak verilebilir (Thompson et al., 2000:
328-338).

Quotation from more than one reference:
................ insan iliskileriyle ilgili ilk calismalar
Hawthorne Calismalariyla ortaya konulmustur
(Etzioni, 1964: 32; Sofer, 1972: 64).

11. Showing the references in the

bibliography should be made as follows:
Referring a book:
Eroglu F. (2006). Davranig Bilimleri, 7. Baski,
Beta, istanbul.

Referring a book that has been translated:
Salam M.A. (1990). Giineyin Gelismesinde Bilim,
Teknoloji ve Bilim Egitimi Uzerine Notlar, (Cev:
O. Diizglines), Kultir Bakanhgi Yayinlari/1261,
Bilim ve Teknoloji Yayinlari Dizisi-5, Ankara.

Referring an article:

Gebrekidon D.A, & G.B. Awuah (2002).
“Interorganizational Cooperation: A New View of
Strategic Alliances: The Case of Swedish Firms in
the International Market’, Industrial Marketing
Management, 31/8, pp: 679-693.

Referring a part in an edited book:

Nohria Nitin (1996), “Is a Network Perspective a
Useful Way of Studying Organizations?’, Network
and Organizations: Structure, Form, and
Action, (Ed: N. Nohria and R.G. Eccles), Harvard
Business School Press, Boston.

Referring an article published in a symposium
book:

Muller, A.L., & Ryan, R. M. (2001). The mind's outer
eye. In Alaska Symposium on Perspectives.
Vol. 43: Perspectives on perspective (pp. 237-
288). Fairbanks: University of Alaska Press.

Referring an article presented in a conference
but not published:

Shimahara, N. K. (1983, November 18). Mobility
and education of Buraku: The case of a Japanese
minority.. Paper presented at the annual meeting
of the American Anthropological Association,
Chicago.

Referring an unpublished dissertation:
Roberts, M. B. (2001). Land use and the law..
Unpublished doctoral dissertation, University of
lllinois.

Referring an article on internet:

Lessing, J. P. (2001). The physics of cultural
magnets. Journal of Anthropological Studies, 8,
273-299. Retrieved July 3, 2002, from http://jas.
org/2001-8-lessing.html.



Referring an internet document:

Petrie Environmental Watch Center. (2002).
Recent conservation legislation.. Retrieved
August 3, 2002, from http://www.petriecenter.
org/landuse/legislation/2.htm.

12. The papers shall be sent to the address
pausbed@pamukkale.edu.tr in two
copies. A separate cover should be prepared
for either of the copies and the title of
the article, the name and surname of the
author(s), e-mail address, telephone number
and institution should be stated in it. A cover
page will not be prepared for the other copy,
nor will any information of the author(s) be
included on the first pages of the article.

13. The author should obtain the petition form
from the web page of the journal, in which
to assure us that ethical rules have not been
violated in writing the article and the paper

14.

has not been published anywhere else. After
signing the form, he shall send it to the fax
number 0 258 2952789.

It is necessary that the papers submitted to
the journal should be arranged according to
the journal guidelines and made ready for
publication. The subcommittee of the journal
has the right not to publish the papers that
do not conform to the journal guidelines
and or to return it back to the author for him/
her to revise it. Responsibility of the views in
the papers published in the journal belongs
to the author(s). Copyright and publication
right of the texts belong to the journal. For
each paper published, the author(s) of that
paper shall be sent a copy of the journal in
which that paper is published. No copyright
fee shall be paid to the author(s) or anyone
else.

PAMUKKALE UNIVERSITAT ZEITSCHRIFT DER INSTITUT FUR
SOZIALWISSENSCHAFT

Politik der Zeitschrift

PAUSBED ist eine akademische Zeitschrift, indem
Beitrdge aus dem sozialwissenschaftlichen
Fachgebiet bewertet werden. Die Beitrdage
werden von einer Beirat bewertet, deren Namen
der Offentlichkeit geschlossen ist.

PAUSBED erscheint zweimal im Jahr, jeweils zur
Monatsmitte Januar und Juli. PAUSBED verlangt
Beitrage in Tirkisch, Englisch, Franzdsisch und
Deutsch. Beim Verfassen der Arbeit wird auf eine
angemessene Sprache sowie auf einwandfreie
Rechtschreibung und Zeichensetzung zur
Beachtung empfohlen.

Grundsatzliche Anmerkungen

1. PAUSBED beansprucht unveroffentlichte
Beitrdge. Falls die Beitrdge vorher
veroffentlicht worden waren, werden sie
von der Beirat bewertet und je nachdem
veroffentlicht oder nicht.

2. DadieRechtefirdieBeitrage, die abgegeben
sind, PAUSBED Uibertragen sind, diirfen sie
ohne Erlaubnis oder ohne Quellenangabe
nicht nochmal veréffentlicht werden.

3. Nach Quellenangaben und Inhalt tragen die
Autoren die Verantwortung selbst.

4, Format fur den FlieBtext: DIN A4
Seitenrander: Links: 2.5 cm, rechts: 2.5
cm, oben 5 cm, unten: 5 cm; Umfang
von 25 Seiten; SchriftgréBe 11 Punkt und
Proportionalschrift Word for Windows.

Zwischen den Absatzen ist ein Abstand mit
einer Leerzeile verlangt. Die Beitrdge per
elektronischer Post senden siehe Absatz 12.
Die Uberschrift des Beitrags wird in groRen
Buchstaben, Schriftgrofe 11 Punkt und im
Fettdruck formatiert verlangt.

Nach der Uberschrift des Beitrags werden
eine  kurze  Zusammenfassung  und
Schlisselworter zwischen 3 bis 8 Worter
verlangt. Die zweite Uberschrift wird in kurzer
Zusammenfassung, die Schlisselworter in
tlrkischer Sprache und in SchriftgroBe 10
Punkt verlangt.
DerakademischeTitel, Name - Familienname
des Verfassers soll unter der Uberschrift mit
(*) markiert sein. Das Abteil, die Adresse und
die E-Mail-Adresse des Verfassers werden am
Ende des Papiers mit einer Fupnote verlangt.
Zwischen einer Kapitelliberschrift und dem
BeginndesTextteilsisteinAbstandvon1.25cm.
Kennzeichnung der Gliederungspunkte
sind Ziffernkombinationen zu verwenden:
1, 1.1, 1.1.1, 1.1.1.1, (max. bis 4). Die
KapitelUberschriften  konnen in  einer
groBeren Skalierung, bei den anderen
Gliederungen nur die Anfangsbuchstaben
gro3 geschrieben werden. (Fettdruck, 11
Punkt)

Tabellen werden mit einer fortlaufenden
Nummerierung verlangt.

Die Tabellentiberschrift muss oberhalb der
Tabelle stehen. (Tabelle 1:isgilerin kararlara



katilma diizeyleri).

Die Fuflnoten bzw. Quellenangaben sind
unterhalb anzugeben. (Quelle: Solak, 2006:
25-26). Abbildungen und Tabellen werden
fett-kursiv verlangt. Abbildungen werden
auch mit einer fortlaufenden Nummerierung
aber unterhalb der Abbildung verlangt.
(Abbildung I: Gelirin yillara gore dagilimi).
Falls die Abbildungen aus anderen Quellen
stammen, sind die Quellen wie folgt
anzugeben. (Quelle: Solak, 2006: 12).

10. FuBnoten  und  Anmerkungen  sind
durchgehend zu nummerieren und im Text
hochzustellen. Bei originaler Wiedergabe
beginnt der Text der FuBnote mit “..."Die

FuBnotentexte miussen auf derselben
Seite stehen wie die Zitate. Anmerkungen
(Erlduterungen,  Kommentierungen, ..)

erfolgen in den entsprechenden FulBno—ten
aufderselben Seite mitdem Seitenrand:Links:
1.25 cm, rechts: 1.25 cm und SchriftgroBBe
10 punkt.Beispiele flir Quellenangaben wie
folgt:

Einzel Autoren: ... kiresel dinya sisteminde
hakim olan glic merkezleri, kendi gerceklerini
genellestirip evrensel insan gercekleri haline
getirmekte (Wallerstein, 2000:206).

Zwei Autoren: ... gerekli oldugu dusunilen/
tartisilan kisik oOzellikleriyle ilgili yogunlasma
gbze carpmaktadir (Bayraktaroglu ve Kutanis,
2003:45).

Mehrere Autoren: .. yapilacak yardima
iliskin yeni oneriler sunan fikir sahipleri, sosyal
girisimcilere 6rnek olarak verilebilir (Thompson
vd., 2000:328-338).

Mehrere Quellenangaben: ..... insan iliskileriyle
ilgili ilk cahsmalar Hawthorne (calismalaryla
ortaya konulmustur (Etzioni, 1964:32; Sofer,
1972:64).

11. Quellenangaben:

Biicher:
Eroglu F. (2006). Davranis Bilimleri, 7. Baski,
Beta, istanbul.

Ubersetzte Biicher:

Salam M.A. (1990). Giineyin Geligmesinde Bilim,
Teknoloji ve Bilim Egitimi Uzerine Notlar, (Cev:
O. Duzgines), Kultir Bakanhdi Yayinlar /1261,
Bilim ve Teknoloji Yayinlari Dizisi-5, Ankara.

Beitrage:

Gebrekidon D.A& G.B. Awuah (2002).
"Interorganizational Cooperation: A New View of
Strategic Alliances: The Case of Swedish Firms in
the International Market", Industrial Marketing
Management, 31/8, pp:679-693.

Biicher von Herausgeber:

Nohria Nitin (1996), "Is a Network Perspective a
Useful Way of Studying Organizations?", Network
and Organizations: Structure, Form, and
Action, (Ed: N. Nohria and R.G. Eccles), Harvard
Business School Press, Boston.

Symposium Sammelband :

Muller, A. L. & Ryan, R. M. (2001). The mind's outer
eye. In Alaska Simposium on Perspectives. Vol.
43: Perspectives on perspective (pp. 237-288).
Fairbanks: University of Alaska Press.

Beitrage aus einem Konferenzsammelband:
Shimahara, N. K. (1983, November 18). Mobility
and education of Buraku: The case of a Japanese
minority. Paper presented at the annual meeting
of the American Anthropological Association,
Chicago.

Veroffentlichte Doktorarbeit:

Roberts, M. B. (2001). Land use and the law.
Unpublished doctoral dissertation, University of
Minois.

Beitrdage aus elektronischer Zeitschrift:
Lessing, J. P. (2001). The physics of cultural
magnets. Journal of Anthropological Studies,
5,273-299. Retrieved July 3, 2002, from http://jas.
org/2001-8-lessing.html.

Elektronisches Dokument:

Petrie Environmental Watch Center. (2002).
Recent conservation legislation.. Retrieved
August 3, 2002, from http://www.petriecenter.
Org/landuse/legislation/2.htm.

12. Die Beitrdage sind in zweifacher Ausfertigung
(Ausdrucke, Kopien) an die Adresse
pausbed@pamukkale.edu.tr zu senden. Fir
einen Beitrag wird ein Titelblatt verlangt, in
dem das Generalthema des Beitrags, Name-
Familienname, Adresse, Telefonnummer und
E-Mail-Adresse des Verfassers angegeben
sind.

13. Von dem Verfasser wird eine Eiderklarung
verlangt, dass der Beitrag im Rahmen
der akademischen Ethik, Prinzip der
Objektivitat, Ehrlichkeit, Uberpriifbarkeit der
angewandten Arbeitsmethoden, Prinzip der
Vollstandigkeit und der Ubersichtlichkeit
zustimmt. Das Verpflichtungsschreiben
ist unter der Web Adresse zu finden. Die
Faxnummer flr das Eiderklarung: 0 258 295
27 89

14. Der Beirat hat das Recht auf Korrektur vom
Verfasser zu verlangen. Die Beitrage, die
in PAUSBED veroffentlicht sind, gelten
als eigentliche Urheber der Beitrage. Falls
der Beitrag veroffentlicht wird, wird dem
Verfasser eine Zeitschrift per Post geschickt.



NORMES REDACTIONNELLES POUR LE JOURNAL DE L'INSTITUT DES SCIENCES
SOCIALES DE L'UNIVERSITE DE PAMUKKALE

Politique du Journal

Le Journal de LInstitut des Sciences Sociales
de L'Université de Pamukkale (PAUSBED) est
une publication académique ol on peut publier
des articles qualifiés dans le domaine de sciences
sociales. PAUSBED est un journal référé. Les
articles envoyés au journal en vue d'etre publié
sont appréciés par un jury de science dont les
noms ne sont pas dits. PAUSBED est publié, deux
fois par an, en janvier et en juillet. PAUSBED est
publié en quatre langues; Turc, Anglais, Francais,
et Allemand. Pour les articles en Turc, on prend
en considération “Le Guide de Ponctuation” (imla
Kilavuzu) de I'Institution de la Langue Turque;
et pour les articles en langues étrangeéres, les
spécifications rédactionnelles et grammaticales
de ces langues. En outre, tous les articles des
autres domaines écrits en langues étrangeéres
se doivent étre envoyés avec leurs traductions
turques, saufleslanguesetlittératures étrangeres;
Anglaises, Francaises, Allemandes,

Spécifications Rédactionnelles obligatoires.

1. les articles ne doivent pas étre déja publiées
dans un autre journal ou envoyées a un
jury. Les articles, déja présentées comme
communication dans un congres, un
symposium, ou un colloque, déja acceptées
comme thése, a condition de dire la date, le
lieu et d'etre vue conformes a la publicaton
par les éditeurs, se peuvent étre publiées.
Toute responsabilité  en incombe aux
auteurs.

2. Les auteurs qui envoient leurs articles, en
vue d'étre publiées, a PAUSBED, accordent
leurs droits d’auteur a PAUSBED, au sein de
LInstitut des Sciences Sociales de L'Université
de Pamukkale. Les droits de copyright des
articles publiées appartiennent au journal
et elles ne se peuvent pas étre transbordées
sans s'y référer

3. Laresponsabilité des études (la reponsabilité
scientifique, juridique, du contenu et
du langage des articles publiés dans le
journal) incombe aux auteurs. Léditeur n'est
aucunement responsable.

4. Lla police de caractere unique pour les
rédactions est: Times New Roman, Taille de
police: 11. Les rédactions doivent étre écrites
sur la seule face du papier de taille A4 avec
2.5 cm de deux cotés et 5 cm du haut et du
bas, et avec une ligne d'intervalle, et avec
les numéros de pages centralisés a droite.
Le total de l'article ne doit pas dépasser 25

pages y compris le résumé et les références.
Les rédactions (articles) doivent étre
envoyées au format électronique, au journal
en fichier Word (Word For Windows) pour
faciliter I'indexation, la correction et I'édition
composant de deux exemplaires dont 'un,
contenant les informations sur I'auteur.

Le titre de l'article doit étre en taille 11, en
gras, et en grand caractéres majuscules et en
langue de l'article.

Apreés le titre, doivent étre cités les mots clés
(3-8 mots). Si la langue de l'article est Turc, le
titre, le résumé et les mots clés doivent étre
écrits en anglais. Si celui-ci est en langue
étrangere le deuxiéme titre, résumé, et mots
clés doivent étre en Turc. Le résumé doit étre
écrit avec une ligne d'intervalle en taille 10.
Le nom, le prénom et le titre de l'auteur /
ou auteurs doivent étre écrits sous le titre
au centre, avec un post-scriptum (*) sur les
noms, et sur le bas de la page doivent étre
cités l'appartenance, I'adresse et I' e-mail
adresse de 'auteur.

Les chapitres et les sous-chapitres des
articles doivent étre écrits, d'aprés le plan
rédactionnel, avec 1,25 cm d’anse et les
sujets primaires et secondaires de l'article
doivent étre numéroté jusqua quatre niveau
au maximum comme 1., 1.1, 1.1.1 . Tous les
titres de niveau primaire doivent étre en
majuscules, et pour les autres, seules les
primiéres lettres des mots, en majuscules,
les restes en miniscules, en taille 11 et en
gras. lls doivent étre aussi tous numérotés, y
compris les titres des sections d'introduction
et de conclusion.

Les rédactions sur les tableaux et les figures
doivent étre citées avec une seule intervalle
sans déborder le texte. Le titre du tableau
doit étre noméroté et cité au dessus, et
expliquer le contenu de celui-ci. ( Tableau
1: Les niveaux de participation des ouvriers
aux décisions). S'il déborde en deuxiéme
ligne celle-ci doit étre commencée du
méme alignement avec le numéro du
tableau. Les références doivent étre écrites
comme: Référence: Nom de l'auteur, Date
d'édition de la référence, les nombres ou les
intervalles des pages de la référence dont le
tableau a été tiré. (Référence: (source:) Solak,
2006: 25-26 ). Le tableau doit étre composé
avec des lignes horizontales. Le méme cas
est valable pour les figures. (= ce qui est le
méme pour les figures) Le titre de la figure
doit étre numéroté et cité cette fois-ci sous la



figure et également expliquer le contenu de
celle-ci. (Figure 1: Dissémination du revenu
d'apres les années). Sila figure est tirée d'une
autre source(référence) on doit donner une
information sous l'explication de la figure.
(Source(Référence): Solak, 2006: 12).

10. Les références doivent étre citées dans le
corps du texte. Si la citation est tirée sans
aucun changement de la référence(source)
elle doit étre écrite entre guillemets, et que
celle-ci est plus de quelques phrases elle doit
étre écrite en taille 10, avec 1,25 cm d’anse de
droite et de gauche. On peut voir ci-dessous
les exemples de références:

Référer un seul auteur: ... kiresel
diinya sisteminde hakim olan glic merkezleri,
kendi gerceklerini genellestirip evrensel insan
gercekleri haline getirmekte (Wallerstein, 2000:
206).

Référer deux auteurs: ................... gerekli oldugu
distnilen/tartisilan  kisilik  ozellikleriyle ilgili
yogunlasma go6ze carpmaktadir (Bayraktaroglu
et Kutanis, 2003: 45).

Référer plus de deux auteurs: ................ yapilacak
yardima iliskin yeni oneriler sunan fikir sahipleri,
sosyal girisimcilere 6rnek olarak verilebilir
(Thompson etc., 2000: 328-338).

Citation plus de deux sources: ...
insan iliskileriyle ilgili ilk cahismalar Hawthorne
Calismalariyla ortaya konulmustur (Etzioni, 1964:
32; Sofer, 1972: 64).

11. Les références doivent étre citées dans la
bibliographie comme les suivants:

Référer un livre :
Eroglu F. (2006). Davranis Bilimleri, 7. baski,
Beta, istanbul.

Référer un livre traduit :

Salam M.A. (1990). Giineyin Gelismesinde Bilim,
Teknoloji ve Bilim Egitimi Uzerine Notlar, (Trad:
O. Diizglines), Kultir Bakanhgi Yayinlar/1261,
Bilim ve Teknoloji Yayinlari Dizisi-5, Ankara.

Référer un article:

Gebrekidon, D.A, & G.B. Awuah (2002).
“Interorganizational Cooperation: A New View of
Strategic Alliances: The Case of Swedish Firms in
the International Market”, Industrial Marketing
Management, 31/8, pp: 679-693.

Référer un chapitre d’un livre éditorial:

Nohria Nitin ( 1996 ), “Is a Network Perspective a
Useful Way of Studying Organizations?’, Network
and Organizations: Structure, Form, and
Action, (Ed: N. Nohria and R.G. Eccles), Harvard
Business School Press, Boston.

Référer un article publié dans un livre de
symposium:

Muller, A. L, & Ryan, R. M. (2001) The mind’s
outer eye. In Alaska Symposium on Perspectives.
Vol. 43: Perspectives on perspective (pp. 237-288).
Fairbanks:  University of Alaska Press.

Référer un article présenté dans une
conférence mais non publié:

Shimahara, N. K. (1983, Novembre 18). Mobility
and education of Buraku: The case of Japanase
minority.. Paper presented at the annual meeting
of the American Anthropological Association,
Chicago.

Référer un thése de doctorat non publié:
Roberts, M. B. (2001) Land use and the law..
Unpublished doctoral dissertation, University of
Illinois.

Référer un article tiré de I'internet:

Lessing, J. P. (2001). The physics of cultural
magnets. Journal of Anthropological Studies, 8,
273-299. Retrieved July 3, 2002, from http://jas.
org/2001-8-lessing.html.

Référer un document tiré de l'internet:

Petrie Environmental Watch Center. (2002).
Recent conversation legislation.. Retrieved
August 3, 2002, from http://www.petriecenter.
org/legsilation/2.htm.

12. Les articles doivent étre envoyés a I'adresse
suivante en deux copies, pausbed@
pamukkale.edu.tr Dans l'une des copies,
il doit exister une page de couvercle sur
laquelle doivent se trouver le titre de I'article,
les nom, et prénom, e-mail, I'adresse, le
téléphone et I'appartenance institutionnelle
de l'auteur, dans l'autre, il n'existera pas une
page de couvercle et les informations sur
l'auteur.

13. Lauteur doit envoyer au numéro de fax“0258
2952789" une requéte tirée de la page web
du journal, remplie sans défaut et signée,
déclarant qu'il respecte dans son article, les
normes éthiques scientifiques et que celui-ci
n'a pas été déja publié dans un autre journal.

14. Les articles envoyées au journal doivent
étre arrangées d‘apres les spécifications
rédactionnelles du journal et prétes a étre
publiées. Le sous-comité de publication a
le droit de ne pas publier ou de renvoyer
des articles non pas conformes aux
spécifications rédactionnelles a I'auteur pour
la correction. La responsabilité des pensées
dans les articles appartient a leurs auteurs.
Les droits de publications des textes et le
droit de copyright(auteur) appartiennent au
journal. Pour chaque article a etre publié, il
sera adressé un journal a l'auteur / ou auteurs
et il ne sera pas payé un frais de copyright.



