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Abstract

This study aims to examine the physical activity experiences of women who adopt a closed clothing style
and study at the Faculty of Sport Sciences in Tiirkiye, a Muslim country with a secular state, from the
perspective of Islamic feminism. Using a phenomenological research methodology, individual interviews
were conducted with eight women studying at the Faculty of Sport Sciences of a Turkish university.
Additionally, sentiment analysis using NRC Emotion Lexicon and VADER tools revealed key emotions
such as anger, anticipation, joy and sadness, along with positive, negative and subjectivity scores. These
findings highlight the emotional intensity and personal perspectives of the challenges faced by hijab-
wearing women in sports. The findings from traditional content analysis show that hijab-wearing
women face significant challenges related to clothing, social pressures, religious stereotypes and sports
marketing. These challenges emphasize the need for a comprehensive approach in sportswear marketing
to address the lack of variety, quality and affordability in hijab clothing. The study suggests that sports-
wear brands should offer more comfortable and accessible options for hijab-wearing women and stresses
the importance of addressing these issues to ensure that these women can fully participate in sports free
from social and marketing constraints.

Keywords: Hijab Sportswear, Islamic feminism, Sports economics, Sentiment analysis.
Oz

Bu ¢alisma, laik bir devlete sahip Miisliiman bir iilke olan Tiirkiye'de, kapali giyim tarzim benimseyen
ve Spor Bilimleri Fakiiltesi'nde 6grenim gbren kadinlarin iiniversite ortanmindaki fiziksel aktivite den-
eyimlerini Islami feminizm perspektifinden incelemeyi amaclamaktadir. Fenomenolojik bir aragtirma
metodolojisi kullanilarak, bir Tiirk iiniversitesinin Spor Bilimleri Fakiiltesi'nde egitim giren sekiz kadin
ile bireysel goriismeler gerceklestirilmistir. Ayrica, NRC Emotion Lexicon ve VADER araclariyla
yapilan duygu analizi, dfke, beklenti, nese ve iiziintii gibi temel duygularin yam sira olumlu, olumsuz
ve Oznellik skorlarini ortaya koymustur. Bu bulgular, bagortiisii takan kadinlarin spor yaparken
karsilastiklar1 zorluklarin duygusal yogunlugunu ve kisisel bakis agilarini gozler oniine sermektedir. Ge-
leneksel icerik analiziyle elde edilen bulgular, bagortiilii kadinlarin spor yaparken giyim, sosyal baskilar,
dini stereotipler ve spor pazarlamas: gibi zorluklarla karsilasti§int géstermektedir. Bu zorluklar, spor
giyim pazarlamasimda bagortiisii giyiminde cegitlilik, kalite ve uygun fiyat eksikligini gidermek icin
kapsamli bir yaklasim gerekliligini vurgulamaktadir. Calisma, spor giyim markalarimin, basortiilii
kadnlar icin daha rahat ve erigilebilir secenekler sunmast gerektigini belirtmekte ve bu kadinlarin spor
yaparken sosyal engellerden uzak bir sekilde tam katilim saglamalarinin 6nemini vurgulamaktadir.

Anahtar Kelimeler: Tesettiir Spor Giyim, Islami Feminizm, Spor Ekonomisi, Duygu Analizi
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Introduction

“Secularism emphasizes not only the
separation of religion and state, but also
the restatement of religion in proportion
to modern sensitivities and forms of gov-
ernment” (Mahmood, 2009, p.837).

Physical activity plays a crucial role in supporting
health and well-being, especially for women facing
various challenges in their daily lives. However,
access to physical activity and opportunities for
physical exercise may not be equal for all women
due to cultural, religious and social contexts that
shape their choices and experiences. One such con-
text is the adoption of hijab, which refers to cloth-
ing that covers a significant portion of the body,
concealing the skin and shape. Many Muslim
women wear hijab as a symbol of modesty and de-
votion, which is why this style of dress is often as-
sociated with Islam (Benn et al., 2013a; Benn et al.,
2013b).

The term ‘hijab,” which means ‘to cover” or ‘to
conceal,” is often used interchangeably with “scarf’
in English and ‘hijab” in Arabic. The headscarf
holds different cultural meanings in various Mus-
lim countries (Hassan and Harun, 2016). Among
Muslim women, the headscarf represents both a
religious and cultural practice, allowing them to
express their identity and spiritual beliefs (Gala-
dari, 2012). In an Islamic context, the headscarf is
generally understood as a Quranic command that
encourages modest dressing for women. Never-
theless, recent research indicates that Muslim
women increasingly embrace the headscarf not
only as a religious symbol but also as a fashion
statement (Hassan and Ara, 2021). This shift has
given rise to modest fashion that adheres to hijab
guidelines while enhancing the aesthetics of Is-
lamic clothing and symbolizing the wearer’s iden-
tity. Thus, hijab represents an impressive, fashion-
able style that goes beyond merely covering pri-
vate areas, reflecting modernity and the ideal per-
sonality of a Muslim woman.

Hijab, serves as a multifaceted symbol for Mus-
lim women, encompassing faith, culture, modesty
and identity (El-Bassiouny, 2018; Hassan and Ara,
2021; Sheen et al., 2018). Beyond being a mere gar-
ment, it expresses religious beliefs and societal
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norms (Hassan and Ara, 2021). However, in the
face of globalization, it can also be seen as a tool to
express freedom and preserve identity (El-Bas-
siouny, 2018). While some societies perceive it as
empowering within patriarchal constraints, others
view it as a factor that conceals individuality (Al-
Kazi and Gonzalez, 2018). Research on hijab cloth-
ing emphasizes the importance of considering cul-
tural, social and individual factors. The hijab,
which evokes multiple layers of meaning encom-
passing religious rules, societal norms and fashion
trends (Almila and Inglis, 2018), plays a role in
shaping perceptions of beauty, attractiveness and
identity (Wang et al.,, 2015; Williams and Kama-
ludeen, 2017). However, this role varies across dif-
ferent countries, reflecting diverse social and cul-
tural norms (Hassan and Ara, 2021; Sheen et al.,
2018).

The hijab, a symbol of religious identity, mod-
esty and cultural belonging for Muslim women,
varies according to the attitudes and approaches of
each country and society. While hijab is compul-
sory in countries such as Saudi Arabia, Iran and
Afghanistan, it is partially compulsory in countries
like Pakistan, Egypt and Jordan. On the other
hand, in countries such as Syria, Tiirkiye, Kuwait,
UAE, Morocco, Sudan, Indonesia, Malaysia and
Tunisia, hijab is optional and women can dress as
they wish. Regardless of the region or country,
women who wear the hijab face various challenges
in sports settings due to their religious appearance
and other factors, including socio-cultural, finan-
cial, physical and psychological reasons (Walseth,
2015). These challenges often include issues related
to clothing style, as well as family, community and
gender inequality, causing them to struggle with
their identity in educational settings (Hamzeh and
Oliver, 2012). Although women participate in
many different sports in modern Islamic countries
(Marwat et al., 2014), there are numerous barriers
that prevent them from fully engaging in sporting
activities (Knez et al., 2012). One study showed
that a woman who wears a hijab while playing
sports challenges the societal norms and values
(Walseth, 2006).

Based on the verses of Islam, there are certain
dress codes for both men and women (Bah-
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rainwala and O’Connor, 2019). However, some so-
cieties misinterpret these rules and create very dif-
ferent lifestyles (Benn and Pfister, 2013). It is seen
that these rules are imposed only on women, giv-
ing more freedom and comfort to men (Stride,
2016). From a feminist perspective, this leads to the
separation of women from men (Toffoletti K,
Palmer, 2017). In addition, women face various
problems due to the identities imposed on women
by societies, patriarchal social structures, tradi-
tional social judgments, assigned roles and other
sexist perspectives (Dagkas et al., 2011a; Dagkas et
al., 2011b). As a result of all these, sport is per-
ceived as an activity that requires adherence to
masculine gender roles.

It is argued that more research is needed to ex-
amine how women from different cultures and
backgrounds consume sportswear (Hussain and
Cunningham, 2023). In this context, this study aims
to investigate the physical activity experiences of
students studying at the Faculty of Sport Sciences
in Tiirkiye, a Muslim country, who prefer hijab
clothing. In an environment where Islam is promi-
nent for many and religious and spiritual aspects
are gaining importance, this study aims to address
the challenges faced by female athletes who wear
hijab in sport settings in the context of Islamic fem-
inism. The women's experiences are evaluated
from a feminist perspective in terms of socio-cul-
tural, educational and sportswear marketing.

Islamic Feminism

Islamic feminism is a movement that aims to pro-
mote gender equality and justice within an Islamic
framework. Research emphasizes the importance
of reinterpreting Islamic texts through a gender-
conscious lens to challenge patriarchal interpreta-
tions and advocate for women's rights (Keddie,
2009; Koburtay et al., 2022). This approach involves
critically examining the Qur'an and Sunnah to of-
fer alternative perspectives based on principles of
justice and equity (Rabaan et al., 2021). Aims to ad-
vocate for a more comprehensive embrace of wom-
en's rights by challenging traditional and post-clas-
sical interpretations of Islamic texts (Jawad, 2009;
Shahin, 2020).
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They draw on the principles of equality in Islam
to combat patriarchal interpretations of the faith
(Al-Sharmani, 2014). It aims to empower women
within the framework of Islam, forgetting past
gender-biased studies of Islamic texts and chal-
lenging misinterpretations (Rabaan et al., 2021).
This movement also focuses on reinterpreting Is-
lamic law to promote gender equality and social
justice without rejecting it (Hattab and Abualrob,
2023).

Islamic feminism represents an important and
evolving discourse within the broader feminist
movement, particularly in the context of Islamic
societies. This movement aims to create a common
space for both men and women, promoting ideals
of equality in both public and private spheres (Rua,
2024; Kabir, 2023). It is argued that Islamic femi-
nism transcends geographical boundaries, shaping
itself in different cultural contexts and advocating
for women's rights based on interpretations of Is-
lamic texts (Vohra, 2023; Badran, 2001). This global
perspective highlights the efforts of Muslim
women to redefine their roles in society, while also
demonstrating the challenges they face from both
secular and traditional patriarchal structures
(Lazuardi & Shamsu, 2024; Dalaman, 2021). Is-
lamic feminists assert that, when interpreted from
a contemporary perspective, the Quran supports
gender equality and justice, challenging historical
narratives that legitimize the secondary status of
women (Constance, 2023; Bakhshizadeh, 2023).

Islamic feminism comprises a variety of per-
spectives and strategies rather than presenting a
homogeneous structure. For example, some activ-
ists focus on legal reforms in Islamic law (figh) to
ensure the recognition and protection of women's
rights (Vatuk, 2008; Abdallah, 2010). Others em-
phasize the importance of education and empow-
erment, advocating for women's participation in
all areas of society, including politics and religious
leadership (Lazuardi & Shamsu, 2024; Wahyu et
al., 2023). This multifaceted approach allows Is-
lamic feminists to address the specific challenges
faced by women in different cultural and social
contexts, making the movement both current and
adaptable (Fatima et al., 2017; Fuad & Ramadhan,
2023). Islamic feminism reinterprets Islamic texts
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to advocate for women's rights and gender equal-
ity, challenging patriarchal interpretations that
have historically excluded women (Toktas &
O’Neil, 2015; Kabir, 2023). This reinterpretation en-
ables women to reclaim their subjectivity and voice
in both religious and social spheres, fostering a
more inclusive understanding of Islam that aligns
with contemporary feminist ideals (Constance,
2023; Bakhshizadeh, 2023).

Despite these developments, Islamic feminism
in Tiirkiye continues to face certain challenges. The
ongoing tension between secular and Islamic fem-
inist ideologies has led to divisions within the fem-
inist movement. While some women advocate for
a secular feminist approach, others emphasize the
importance of integrating Islamic principles into
feminist activism (Dalaman, 2021; Hesova, 2019).
This dilemma reflects broader societal debates in
Tiirkiye regarding the role of religion in the public
sphere and the pursuit of gender equality. The cur-
rent situation of women in Tiirkiye has been
shaped by social, cultural and religious dynamics.
Islamic feminism addresses this situation by offer-
ing an interpretation based on the rights and roles
that Islam provides for women. Islamic feminism,
advocating for women's active and equal partici-
pation in society, calls for greater opportunities for
women in human rights, education and the work-
force, drawing on the fundamental teachings of Is-
lam. However, women striving to balance tradi-
tional values with the processes of modernization
sometimes find themselves caught between reli-
gious beliefs and societal expectations. Islamic
feminism views women's religious identities and
social roles as complementary elements and advo-
cates for their empowerment from this perspective.
In this context, the women's movement in Tiirkiye
continues to take steps toward resolving the ten-
sion between social equality and religious beliefs.

The understanding of Islamic feminism inter-
sects within the field of sport through various pub-
lications exploring the relationship between Islam,
gender and sports participation. Studies examin-
ing the constraints faced by Pakistani female stu-
dents in participating in sports suggest measures
such as introducing sports activities in schools,
providing specialized facilities for women and dis-
pelling misconceptions that Islam is against sports
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(Ge et al., 2022). This research challenges the idea
that Islam is inherently against women's participa-
tion in sport (Laar et al., 2022). However, the dis-
course of Islamic feminism and sport also extends
to the experiences of women in different cultural
contexts. For example, another study examined
how Iranian women negotiate sports fandom and
the status of women fans in the sports arena, chal-
lenging traditional gender norms associated with
sport and masculinity (Toffoletti, 2012). In addi-
tion, research on Omani women's participation in
sport highlights the call for gender equality based
on Quranic interpretations (2022, udl). Studies
have documented the achievements of female ath-
letes, including the first female Olympic medalist
in Iran and shed light on the challenges women
face due to cultural attitudes, legal restrictions and
social stigmas surrounding women's participation
in sport (Ziaee et al., 2022).

This study aims to contribute to the literature by
examining the challenges women face in sports en-
vironments from an Islamic feminist perspective. It
is understood that Islamic feminism supports
women's right to participate in sports and seeks so-
lutions to the issues faced in this field. Research in-
dicates that the patriarchal structure in Islam re-
stricts women's freedoms and often places them in
a limited position due to the obligation of covering
themselves. Therefore, Islamic feminism presents a
perspective that takes into account both the teach-
ings of Islam and women's right to participate in
sports.

Tiirkiye, as a country with a society that ad-
heres to Islamic beliefs and a secular state struc-
ture, emphasizes the importance of the Islamic
feminist perspective for women. In this context, ex-
amining the status of women in sports environ-
ments in Tiirkiye is of great significance. Given the
need to strike a balance between the social struc-
tures shaped by Islamic values and the societal and
cultural dynamics created by the secular system,
the participation of women in sports and the barri-
ers they face in this area hold particular im-
portance. Islamic feminism aims to address both of
these contexts by advocating for respect for wom-
en's religious beliefs while also supporting their
demands for social equality and freedom. There-
fore, studying the status of women in the field of
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sports in Tiirkiye is not only an important issue in
terms of gender equality but also an essential re-
search topic for defending women's rights in a way
that is compatible with religious and cultural val-
ues.

Method
Research Design

In this study, phenomenological research method,
one of the qualitative research methods and tech-
niques, was used. Phenomenological research in-
vestigates people's experiences with a phenome-
non or concept by reducing individual experiences
to a universal explanation (Creswell, 2013). Partic-
ipant experiences on the phenomenon in question,
“hijab sportswear”, are revealed with the help of
descriptive phenomenology. Descriptive phenom-
enology seeks to directly explain participants” ex-
periences. This method delves into the detailed ex-
periences of individuals wearing hijab in sports en-
vironments, revealing how these experiences are
lived and perceived.

Research Process

The study involved eight female athletes who are
students at a Faculty of Sport Sciences in Tiirkiye.
Although these participants specialize in different
sports disciplines, they all take courses related to
various branches as part of their academic pro-
grams. The diverse hijab experiences of these par-
ticipants across various sports hold significant im-
portance for data variety. All of the participants
wear hijab and their style of dress leans more to-
ward fashion and modern trends rather than tradi-
tional hijab attire. This fashion-forward approach
encompasses hijab styles seen in some other Mus-
lim countries, influenced by a more secular per-
spective rather than strict dress codes. Despite
their fashionable choices, sportswomen still en-
counter social criticism, influenced by both reli-
gious and cultural factors. Data on hijab-wearing
sportswomen were collected through face-to-face
interviews, recorded using voice recorders. Subse-
quently, the interviews were transcribed and ana-
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lyzed using traditional content analysis. The find-
ings were evaluated by the author and two experts
familiar with qualitative research methods.

Participants

The participants of the study were selected using a
purposive sampling method. In this context, data
were collected from students who are both en-
rolled in the Faculty of Sport Sciences and adopt a
hijab style of clothing. All eight participants in the
study had different experiences of being a female
athlete in sports settings while wearing a hijab. The
unique experiences of the eight female partici-
pants, who are students in the Faculty of Sport Sci-
ences and participate in various courses, shed light
on the challenges, responsibilities and require-
ments faced by women in Tiirkiye from both a re-
ligious and cultural perspective.

Rather than focusing solely on the individual
characteristics of the participants in this section, it
may be more informative to discuss the broader
context of women choosing to sport hijab in Tiir-
kiye. Tiirkiye, as a Republic, has a secular ap-
proach compared to other countries with a major-
ity Muslim population. This allows individuals the
freedom to dress according to their own prefer-
ences. However, conservative norms persist both
politically and socially. This dichotomy creates a
“in-betweenness” experienced by women in vari-
ous settings. However, the patriarchal mentality
still persists. Female athletes who choose to wear
hijab often adapt to sporting environments by
blending fashionable styles with their religious re-
quirements rather than strictly adhering to tradi-
tional attire. However, this compromise is not
without its challenges in sporting settings due to
cultural pressures. The detailed findings section
explores these complexities.

Moreover, the individual characteristics of the
participants are also important because factors
such as the sports they prefer and their socio-eco-
nomic background can create a meaningful con-
text. The number of athletes who wear hijab varies
significantly across different sports and this can in-
fluence the reactions they encounter. This study
aimed to reach a limited number of female stu-
dents at the Faculty of Sport Sciences at Nevsehir
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Hac1 Bektas Veli University who adopt the hijab
clothing style. No specific target number was set
for participant selection; instead, eight students
who agreed to participate were included in the re-
search. The participants are engaged in different
sports disciplines. Participant 1 is involved in vol-
leyball and is a first-year student at the Faculty of
Sport Sciences. Participant 2 practices tackwondo
and is in her second year. Participant 3 is engaged
in basketball, wushu, athletics and volleyball and
is a third-year student. Participant 4 is involved in
volleyball and is in her fourth year. Participant 5
plays volleyball and is a second-year student. Par-
ticipant 6 participates in skiing and is in her fourth
year. Participant 7 is involved in taekwondo and is
a fourth-year student. Participant 8 is engaged in
volleyball and is also in her fourth year. Since all
participants study at the Faculty of Sport Sciences,
they have gained experience in various sports
through their coursework. However, when consid-
ering their individual interests, volleyball appears
to be the most commonly preferred sport. From a
socio-economic perspective, all participants come
from families with an average income level and
were raised in environments that align with the
traditional Turkish family structure. In this con-
text, both the academic and social backgrounds of
the participants provide a valuable framework for
understanding the experiences of female athletes
who wear the hijab.

Data Collection

Data for this study were collected through semi-
structured interviews. The interview questions
were developed following a detailed literature re-
view on the topic. The purpose of choosing this
data collection method is that the structured nature
of semi-structured interviews can improve the
quality and informativeness of the data collected,
leading to robust research results.

The semi-structured interview form is a valua-
ble tool in qualitative research as it offers a flexible
yet systematic approach to data collection. This
method struck a balance between open-ended ex-
plorations and predefined questions about hijab
sportswear, allowing for unexpected insights to
emerge from the participants. Participants' unique
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perspectives and experiences were recorded with a
voice recorder and obtained with necessary per-
missions. The importance of interview protocols
that take ethical considerations into account and
prioritize the rights and protection of participants
was also explained.

In the semi-structured interview form, partici-
pants were asked about their initiation into sports,
including how they started and whether any fac-
tors encouraged them. Regarding the hijab and
sports experience, questions focused on how wear-
ing a hijab influenced their ability to engage in
sports, whether it played a role in their choice of
sports discipline and how it affected the challenges
they encountered. In terms of clothing-related is-
sues, participants were asked about the difficulties
they faced regarding sports attire, the availability
of suitable clothing for hijabi female athletes and
how they adapted their outfits. Under the theme of
environmental and societal factors, the study ex-
plored how family, friends and society reacted to
their participation in sports, whether they experi-
enced discrimination in university or school set-
tings and the general societal perception of hijabi
female athletes. Concerning gender discrimination
in sports, participants were asked whether they
had encountered sexist attitudes, if training along-
side male athletes was challenging and whether
coaches and instructors adopted a specific ap-
proach toward hijabi athletes. Lastly, in the section
on recommendations and solutions, participants
shared their suggestions for reducing the chal-
lenges faced by hijabi female athletes, how federa-
tions or universities could support them and
whether they used sports hijabs produced by
brands, as well as their opinions on the necessity of
making such products more widely available.

During data collection, face-to-face interviews
were conducted in the office of the academic work-
ing at the Faculty of Sports Sciences, who is also
mentioned in the article. At this stage, to ensure the
participant's comfort, no one else was present in
the environment and necessary information was
provided to relax the participant. It was explained
that the information provided by the participants
would remain confidential and that no personal
details that could identify the participant would be
included in the published article. When reaching
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out to the participants, information about the
study was shared and interviews were conducted
with the participant's consent. Face-to-face indi-
vidual interviews lasted an average of 50 minutes,
were recorded and transcribed. In qualitative re-
search, especially in phenomenology, the use of
audio recordings helps to understand participants'
life experiences and perceptions (Peter et al., 2024).
Audio recordings allow for a detailed examination
of the data, helping researchers to capture nuances
in participants' responses and experiences.

This process typically involves recording inter-
views or interactions with participants and then
transcribing them for analysis. Accurate transcrip-
tion of the recordings obtained from participants is
crucial to maintain data integrity and facilitate in-
depth analysis. For this reason, the interviews on
the voice recorder were transcribed verbatim and
left for the researcher and two other experts to an-
alyze. In this way, by capturing the voices and nar-
ratives of the participants, the essence of their hijab
sportswear experiences was captured, providing
insight into their subjective realities.

With this method, the patterns, themes and
meanings embedded in the audio data of the par-
ticipants' hijab sportswear perspectives, emotions
and the meanings they attributed to their experi-
ences could be identified and an analytical per-
spective was provided in induction. The names of
the participants have been changed to pseudo-
nyms to protect their privacy and are presented in
the findings section.

Data Analysis

This study analyzed the data using traditional con-
tent analysis method. Traditional content analysis
is an important and frequently used research tech-
nique in qualitative research. The data obtained
from the audio recordings were systematically cat-
egorized and thematized after being converted
into written form. This process involves identify-
ing patterns and themes by coding, categorizing
and thematizing the data (Lapadat and Lindsay,
1999).

In the case of analysing audio recordings, tran-
scription is a crucial step in preparing the data for
analysis and enables researchers to work with the
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written text for coding and categorization (O’Brien
et al., 2014). The coding process involves assigning
labels or codes to text fragments according to their
content, which can then be organized into catego-
ries (Neale, 2016). In this study, while coding the
interviews in the transcribed word file, synchroni-
zation was provided with different coloring tools
to create different categories for similar codes. For
example, it is seen in the findings section that codes
such as “opening headscarf, seing hair, uncomfort-
able clothess” filled the category “Problems En-
countered in Hijab Sportswear and the Search for
Solutions”. Categorization is the process of group-
ing coded passages into broader themes or catego-
ries and provides a more structured analysis of
data (Lapadat and Lindsay, 1999). After the data
were categorized, common themes were identified
and presented.

Sentiment Analysis

The sentiment analysis process utilized both the
NRC Emotion Lexicon and the VADER analysis
tool. The NRC Emotion Lexicon provided scores
for specific emotional tendencies such as "Anger,"
"Anticipation," "Disgust," "Fear," "Joy," "Sadness,"
"Surprise," and "Trust," enabling a detailed analy-
sis of these emotions within the participants' com-
ments.

The VADER analysis tool, known for its effec-
tiveness in measuring emotional tendencies in so-
cial media and short texts, was employed to deter-
mine the overall emotional tone of Reddit com-
ments. VADER calculated scores for positive, neg-
ative, neutral and compound sentiments, along
with polarity and subjectivity values for each com-
ment. The compound score represented partici-
pants' overall emotional tendency, ranging from
negative to positive, while the positive, negative
and neutral scores provided a more granular anal-
ysis of emotional intensity and orientation. The po-
larity value indicated the extent to which the com-
ments were positive or negative, while the subjec-
tivity score offered insights into whether partici-
pants evaluated their experiences from a personal
or objective perspective. The combined use of these
two methods enabled a deeper understanding of

"o "o
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the emotional content of the comments and pro-
vided a comprehensive perspective on the experi-
ences expressed by the participants.

Results

The findings of this study, which examines the ex-
periences of hijab-clad women studying at the Fac-
ulty of Sports Sciences from a feminist perspective
in terms of socio-cultural, educational and sports
marketing, are organized into five themes. The
overview of the themes is presented in Table 1.

Table 1. Themes

Theme

Sum

Challenges of Hijab Sports-

wear: Overcoming Barriers

3 The Burkini Issue: Swimwear
Choices and Barriers

3 Clothing Options for Women
Playing Sports: Preventing
Clothing from Opening Dur-
ing Movement

3 Problems Encountered in Hi-
jab Sportswear and the Search
for Solutions

This theme highlights the chal-
lenges that women in hijab face
in sports settings and how
these challenges affect their
performance and overall sport-
ing experience.

Untapped Potential:

Sportswear Market

e More Variety and Affordable
Options in Hijab Sportswear
for Women

3 Enhancing Inclusivity: Ex-
panding  Hijab  Sportswear
Choices for Women

Hijab

In this theme, we discuss the
limited availability of afforda-
ble and suitable sportswear op-
tions for women with hijab
sportswear and the oppor-
tunity to target this market seg-
ment.

Equality in Sportswear: Ad-
dressing the Needs of Hijab
Sportswear

3 The Impact of Limited Sports-
wear Options on Performance

The scarcity of options in the
sportswear market negatively
impacts the comfort and per-
formance of women wearing
hijab clothing. This theme
highlights the need for more
inclusive and tailored solu-
tions.

Breaking Stereotypes: Stories of

Women Wearing Hijab in Sport

3 Prejudice  and  Resistance
against Women in Sport

e Hijab Sportswear Preferences
and Challenges of Peer Rela-
tionships

3 The Grand Triad: The Inter-
section of Religious Attire,
Sports Performance and Social
Acceptance

Here we explore how women
face criticism from family,
friends and society when play-
ing sports. The theme sheds
light on overcoming prejudice
and stereotypes.

Gender Bias: Men's Comfort in

Hijab Sportswear

. Criticizing Women in Hijab
Sportswear  and  Gender
Norms

Female athletes are often sub-
jected to more criticism than
men in sport environments.
This theme addresses the ine-
qualities and challenges faced
by female athletes.
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Challenges of Hijab Sportswear: Overcoming
Barriers

Problems Encountered in Hijab Sportswear and
the Search for Solutions: Women face various
problems related to hijab sportswear. One of these
problems is the problem of veil. The hijab issue is
a complex problem and there is no easy solution.
By understanding these challenges, it is important
to create a more inclusive environment for all ath-
letes. women express in various ways the physical
and psychological discomfort caused by sports-
wear that is not appropriate for them. The “risk of
wearing a headscarf (i.e. the risk of hair coming out
of the hijab)” during sports activities is a constant
source of anxiety for women, which negatively af-
fects their performance and prevents them from
achieving the success they desire. As participants
1, Participant 2 and Participant 7 noted, the head-
scarf can be a distraction during sports activities.
Participants 1 said that her headscarf was con-
stantly untied, which made it difficult for her to fo-
cus on her performance. Participant 2 said that she
was often faced with the dilemma of whether to fix
her headscarf or meet the incoming ball. Partici-
pant 7 said that she felt uncomfortable when her
hair came out while doing somersaults:

“My headscarf is always getting opened, so I can’t
get comfortable” (Participant 1).

“When my headscarf is broken, should I fix my head-
scarf or receive the incoming ball? So, you don't know
what to do. While you fix it, you also produce a solu-
tion” (Participant 2).

“I get uncomfortable when my hair comes out while
doing somersaults” (Participant 7).

The woman have found solutions to the prob-
lems they have experienced regarding the head-
scarf, based on their experiences. Some women
found better comfort by using bandanas or afford-
able sports bone instead of headscarves. They were
aware that this issue was solved by a well-known
sports brand, but they had financial barriers in ac-
cessing these products. Due to the high cost,
women are trying to achieve the comfort they want
with sports caps that can be used as an alternative
and are more affordable. However, it still emerges
from the statements that they cannot solve the
problem completely. For example, Participant 3
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said that she found a more suitable version of the
sports brand's headscarf, but it was still not as
good as the original. Participant 4 said that she
found bandanas to be more comfortable than head-
scarves, but she was still worried about them com-
ing off. Participant 8 said that she was always
aware of the possibility of her bandana coming off,
so she was always thinking about it. These state-
ments suggest that there is still a need for more af-
fordable and comfortable headscarf options for
women who participate in sports.

Clothing Options for Women Playing Sports: Pre-
venting Clothing from Opening During Move-
ment: Another issue that women face regarding
clothing is the risk of their loose-fitting garments
coming undone during physical activities. Women
who prefer modest clothing often opt for loose-fit-
ting clothes such as tunics over leggings, baggy
sweatpants, or loose shorts. However, some phys-
ical activities can cause their clothing to loosen, re-
vealing their body contours. The reason behind
this is that the clothing style they choose may not
be suitable for certain sports. As a result, their per-
formance can be negatively affected. Additionally,
ill-fitting attire during specific sports activities can
lead to psychological distress. For example, a
woman wearing a loose dress might feel uncom-
fortable if it opens up and exposes her body while
performing a somersault. These statements high-
light the need for more clothing options for sports-
women who wear hijab. These options should be
tailored to different sports and designed to prevent
garments from coming undone during movement.
The following quotes from participants illustrate
these problems:

“My dress can be opened up when I do somersaults
at the gym” (Participant 2).

“When I dress loosely, I have a hard time doing the
movements because my dress is getting opened.” (Par-
ticipant 8).

The Burkini Issue: Swimwear Choices and Barri-
ers: Another problem is related to the burkini worn
in swimming lessons. The woman cannot wear
swimsuits, so they use burkini in swimming
events. However, they state that burkini hinder
their physical activities and they have difficulties.
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It is seen that when they wear a burkini, they have
difficulties in swimming and even the participants
who have just learned to swim have swimming
phobias due to this difficulty. As swimming for
athletes includes competition that requires high
performance, more than just being a hobby,
women are saddened by being forced and unsuc-
cessful due to clothing. That's why some women
stretch their choices about clothes. They perform
physical activities by wearing shorts and t-shirts
instead of burkini in order to better demonstrate
their performance. For example, Participant 7 con-
tinued the lessons with shorts and a t-shirt because
she failed the lesson when she wore a burkini. As
it can be understood from the statements of
woman, burkini are not suitable sportswear for
them. However, some women continue to use a
burkini because there is no alternative swimming
outfit suitable for them and they do not look for-
ward to wearing a different outfit because of their
preferences. The following quotes from partici-
pants illustrate these problems:

“Other women can swim very comfortably in swim-
suits and they can cover distance. We can't move faster
than they do and it poses an obstacle for us” (Participant
1).

“In my first year, I could not pass the course because
I wore a burkini, the next year I passed it with shorts
and a t-shirt” (Participant 7).

“I was wearing something long over tights as it was
difficult to swim with burkini” (Participant 6).

“I dress how I feel comfortable” (Participant 3).

“Burkini’s bonnet stuck to my face when I got out of
the water. I developed a phobia of water and failed” (Par-
ticipant 2).

“It's a problem for me to wear a bodysuit inside a
swimsuit instead of a burkini” (Participant 8).

When evaluated under this theme, it is ob-
served that women face many problems related to
their clothing during sports activities. The issues
arising from clothing not being compatible with
the sports discipline both psychologically disturb
women and negatively affect their performance.
Therefore, women show flexibility by compromis-
ing to perform better and feel better about them-
selves.
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Untapped Potential: Hijab Sportswear Market

More Variety and Affordable Options in Hijab
Sportswear for Women: The availability of afford-
able and suitable hijab sportswear for women is
limited. This lack of diversity in hijab sportswear
options can be a barrier to women’s participation
in physical activity. Additionally, the high cost of
hijab sportswear can create a financial burden for
women. The statements from study participants
further emphasize these challenges. For instance,
Tugba mentioned, ‘Clothing for us is scarcely lim-
ited and quite expensive.”. Participant 2 expressed
that “our job would be easier if clothes were de-
signed to suit us.”. Participant 3 pointed out that ‘a
famous sports brand made it, but the price is too
high.”. And Participant 4 highlighted that ‘there is
no variety and it’s expensive because it’s limited.’
These findings underscore the need for more af-
fordable and inclusive hijab sportswear options for
women. Hijab sportswear brands can better sup-
port women by designing clothing lines that cater
to their needs and making their products more ac-
cessible:

“Clothing for us is scarcely limited and quite expen-
sive” (Participant 1).

“You are trying to come up with a solution on your
own, but it is a little challenging. Our job would be eas-
ier if the appropriate clothes were designed for us. We
find a solution on our own and perhaps unintentionally
complicate it. You wear it in one lesson, you wear the
other in the next lesson, we try to find out which one is
suitable” (Participant 2).

“A famous sports brand did this, but the price is too
high. Too expensive. There may be more affordable ones,
but they are not as beautiful as the original ones... The
fabric of the clothes produced by Nike is light. It may
cause us to sweat, but it does not show sweat. More com-
fortable. We can count what Nike has done as support,
but the price is too high” (Participant 3).

“There is no variety and it is expensive because it is
limited... When it comes to clothes, I don’t want to go
to fitness. I don'’t know what to wear. Appearance is
very important to me, but there is no variety” (Partici-
pant 4).

Enhancing Inclusivity: Expanding Hijab Sports-

wear Choices for Women: The scarcity of hijab
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sportswear options available for women is a signif-
icant issue. Participants often find themselves
making do with athletic clothing that wasn’t spe-
cifically designed for their needs, or they end up
forgoing hijab sportswear altogether. Several fac-
tors contribute to this lack of options, including the
misguided assumption that only open-dressed
athletes can be considered true athletes and the
limited market for hijab sportswear tailored to
women. To address this, hijab sportswear manu-
facturers should prioritize inclusivity in their de-
signs and offer a wider range of options for
women:

“There are usually sports clothes for athletes who
adopt open dressing style. We make combinations with
our own means. It's like wearing a bodysuit under a
short sleeve t-shirt” (Participant §8).

“According to the open-dressed athlete, there is no
clothing for a veiled female athlete. I think it’s limited
and almost nonexistent. There is a mentality as if only
those who dress openly can be athletes. Does a veiled
person do sports? Would a closed athlete wear this?
That's why it's not produced” (Participant 4).

“Iwould also like to wear what suits me, but it is not
available. Everything is for open-dressed athletes. When
it comes to sports, only tights and bustier come to mind.
There is no design suitable for veiled female athletes”
(Participant 6).

The study findings highlight the need for more
affordable and suitable hijab sportswear options
for women. Hijab sportswear brands can support
women by designing inclusive clothing lines and
making their products more accessible. This ap-
proach would help break down barriers to physi-
cal activity and promote a healthier lifestyle for hi-
jab-dressed women. Additionally, it's crucial to
consider cultural and religious factors that influ-
ence women'’s choices regarding hijab sportswear.
Some women may prefer full-body coverage,
while others may opt for sportswear that allows
more skin exposure. Sensitivity to these factors is
essential when designing and marketing sports-
wear for hijab-dressed women.
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Equality in Sportswear: Addressing the Needs of
Hijab Sportswear

The Impact of Limited Sportswear Options on Per-
formance: The limited availability of sports cloth-
ing for women can significantly impact their com-
fort and performance. Participants have expressed
feeling less at ease and restricted when exercising
in long sleeves and a headscarf, especially when
compared to men or openly-dressed women who
can wear shorts or tights. Additionally, they’ve no-
ticed increased sweating when dressed this way.
Women perceive a disadvantage in sports environ-
ments due to the lack of suitable clothing, feeling
that they cannot move as freely or perform as well
as men or openly-dressed women:

“The outfit I wear is not the same as the outfit a man
or an openly-dressed woman wears. They are wearing
shorts or tights. It is more comfortable. I'm wearing
tights and shorts on it. I need to wear something with
long sleeves on top. I should cover my head with a head-
scarf. The sweat I have at that moment is different. The
load on me is more than them. They can move more
freely” (Participant 6).

“An openly-dressed person does sports more com-
fortably. Frankly, this doesn’t seem fair to me” (Partic-
ipant 4).

Based on the data within this theme, it is evi-
dent that addressing marketing deficiencies is cru-
cial to resolving the challenges women face with
clothing. When designing sports apparel, it's es-
sential to prioritize women’s needs. The increasing
demand for comfortable and stylish options re-
flects the desire of these women to participate in
physical activities without feeling restricted or un-
comfortable.

Breaking Stereotypes: Stories of Women Wearing
Hijab in Sport

Prejudice and Resistance against Women in Sport:
Prejudice against women in sports is a widespread
problem. The participants in this study reported
experiencing bias from their families when they ex-
pressed interest in participating in sports. This
prejudice is based on the inaccurate assumption
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that “veiled women cannot engage in sports.” Un-
fortunately, such stereotypes can significantly im-
pact women'’s lives.

The study participants described how family
prejudice made it challenging for them to pursue
their athletic interests. They felt compelled to
prove themselves, often negotiating their sporting
activities with their families. This process some-
times left them feeling exhausted and, in some
cases, even led to feelings of resentment or hatred
toward their families.

However, their stories also demonstrate resili-
ence. Despite the obstacles, these women worked
hard to challenge prejudice and pursue their ath-
letic goals. By finding ways to negotiate with their
families and proving their abilities, they showed
that it’s possible to overcome bias and achieve suc-
cess, even in the face of adversity:

“I wanted to play volleyball and my family was
against it. I continued to ignore what was said. To exer-
cise, I got up early in the morning and did sports while
everyone was sleeping. In order to demonstrate my suc-
cess, I constantly tried to prove myself to my family. I
started doing muaythai and they were against it. I con-
tinued secretly for a while. But I couldn't take the pres-
sure any longer. I started to have a grudge against my
family. I did the training in secret to get into the univer-
sity. I did sports fasting for four hours just because they
said you can’t stand it while fasting. They said you can't
do it, so I always tried to prove myself that I could do it”
(Participant 4).

“They said, what does the veiled girl have to do with
sports? Yet I continued. This has nothing to do with it.
It can be done any way” (Participant 1).

“You're a veiled girl, you can’t do that! Don’t wear
this! At this age, I still hear such statements from my
family.” (Participant 6).

Women often face criticism from those around
them, including family members, friends and espe-
cially those who adhere to a more open style of
clothing. This criticism can manifest both verbally
and nonverbally, ranging from simple disapproval
to outright insults. Unfortunately, these critiques
are often underlines that women should not partic-
ipate in sports or that they should adhere to spe-
cific dress codes while doing so.
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The impact of this criticism on women’s lives is
significant. Study participants shared how expo-
sure to criticism made it challenging for them to
maintain their athletic interests. They felt self-con-
scious and uncomfortable, sometimes altering
their behavior to avoid further scrutiny. In severe
cases, such criticism led women to quit sports alto-
gether. This issue is serious because it prevents
women from engaging in an activity that can be
beneficial both physically and mentally.

Hijab Sportswear Preferences and Challenges of
Peer Relationships: Women are also frequently
subjected to bullying by their peers, particularly
those who adhere to a more open style of clothing.
For instance, Participant 3 experienced differential
treatment from her friends due to her clothing
choices, feeling unaccepted for who she was. An-
other participant, Participant 7, expressed discom-
fort with her friends’ interference in her life. She
boldly asserted, ‘This is my life, my body. You
can’t make me feel bad.” Participant 7 refused to al-
low her friends to undermine her choices:

“They said you are wearing a headscarf but wearing
shorts. They said you are a destroyer of religion. They
said that there is no such way of veiling, it is against the
verses, etc. They said you have to dress properly while
doing sports” (Participant 3).

“The people around me were very obsessed with my
dressing style while doing sports. Does this girl dress
like this? Does a veiled person do sports? You are a
veiled girl; do you have to do sports? Even though I said
Ididn’t care much, I did care a lot. It was bothering me”
(Participant 4).

“They say you are a veiled girl, why are you wearing
this? Even my best friend says the same. Those saying
such things are usually openly-dressed people. This is
my life, my body. You can’t make me feel bad” (Partici-
pant 6).

“They say you are a veiled girl, is this is making my
life difficult? Instead of wearing it, they say, don’t wear
a headscarf. What I do is none of your business” (Par-
ticipant 7).

The Grand Triad: The Intersection of Religious At-
tire, Sports Performance and Social Acceptance:
The study participants expressed feeling pressure
to conform to specific clothing norms due to their
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religious beliefs. For instance, Participant 6 felt
compelled to wear shorts over her overalls to avoid
criticism about not covering her upper body. Par-
ticipant 7, on the other hand, wears leggings, but
they feel too tight; she would prefer sweatpants for
better comfort during physical activity. Partici-
pants 1 hopes for a normalized environment where
she can dress without judgment.

These findings underscore the need for greater
understanding and acceptance of religious attire in
sports. The pressure to conform can negatively im-
pact both comfort and performance. Creating an
inclusive environment where all athletes feel ac-
cepted, regardless of their religious beliefs, is es-
sential. Additionally, when they must wear tight
clothing due to their academic department or
physical activity, they feel uneasy about the reac-
tions they receive. Despite this, they recognize the
importance of comfort for better performance,
even if they fear judgment from others.

“Qveralls are worn for skiing. I used to wear shorts
over the overalls so they wouldn't say why you don't
wear anything on top of it. In fact, when I wear shorts,
they stick to my body, but I always felt like I had to wear
those shorts. There is a prejudice that you are a veiled
girl and cannot dress openly. I want to wear how I want
in classes, but I'm hesitant. I have pressure. This pres-
sure exists in the university as well. I am a sports sci-
ence student. I don't like being judged on this” (Partic-
ipant 6).

“I wear leggings but they are too tight. But if I wear
sweatpants instead of leggings, I have problems in terms
of movement. If you do sports, you have to dress com-
fortably. I can’t come here with something baggy” (Par-
ticipant 7).

“Iwant our situation to normalize” (Participant 1).

Prejudice against veiled women in sports is a
widespread problem. This bias significantly im-
pacts women’s lives, making it challenging for
them to pursue their athletic interests. Women of-
ten face criticism and bullying from those around
them, based on the assumption that they should
not participate in sports or that they must adhere
to specific dress codes while doing so.
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Gender Bias: Men's Comfort in Hijab Sportswear

Criticizing Women in Hijab Sportswear and Gender
Norms: Women are frequently criticized for dress-
ing too tightly or revealingly in sports settings.
These criticisms often stem from religious and so-
cial values. However, men are not subjected to the
same dress standards:

“I see a lot of men wearing tights, but nobody says
you can’t do this” (Participant 6).

“I think I am not equal to men” (Participant 1).

When the data under this theme is examined
through a feminist lens, it becomes clear that ex-
pectations regarding women's dress and behavior
in sports settings are often rooted in outdated sex-
ist views. These views perpetuate the idea that the
responsibilities attributed to women do not apply
to men. As a result, many women feel uncomfort-
able in these settings and are subjected to harsher
judgments than men. This inequality, where
women are held to different standards of dress and
behavior, can be seen as a form of gender discrim-
ination. It unfairly restricts women's freedom of
expression and their ability to participate fully in
sport.

Sentiment Analysis Results

Figure 1 sheds light on the complex emotional ex-
periences of hijab-wearing women participating in
sports. Among all participants, the emotions of
"anticipation" and "trust" stand out as significantly
higher compared to other emotions. Anticipation
reflects these women’s desire to overcome chal-
lenges and achieve better conditions in the future,
while trust signifies their faith in their beliefs, inner
resilience and the support they receive from their
surroundings.

The emotions of "sadness" and "fear" are also
commonly observed among participants. These
emotions reflect the difficulties they face, such as
social pressures, the lack of appropriate sports-
wear, financial challenges and discomfort experi-
enced during physical activities. Additionally, the
presence of "joy" to a certain extent indicates that,
despite all the obstacles, these women experience
some positive moments and occasionally feel a
sense of achievement while engaging in sports.
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The heightened emotion of "anger" reveals par-
ticipants' frustration and disappointment in the
face of societal stereotypes, limited support and a
lack of marketing efforts. This emotion particularly
highlights their reaction to the absence of suitable,
functional and affordable sportswear designed for
hijab-wearing women.

The emotional reflections of the participants
align closely with the findings of the study. This
emotional analysis helps to deepen our under-
standing of the challenges faced by hijab-wearing
women in sports, not only in physical but also psy-
chological and social dimensions. In this context,
developing inclusive policies, improving the avail-
ability of suitable sportswear for hijab-wearing
women and reducing societal prejudices could
help mitigate emotions like fear and sadness while
fostering greater feelings of joy and trust.

Combined NRC Emotion Analysis for All Participants
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Figure 1. NRC Emotion Analysis Results

The VADER and Subjectivity analysis charts,
collectively illustrating the emotional experiences
of all participants, reveal a predominant Neutral
sentiment across the responses, reflecting a bal-
anced approach to the challenges faced by hijab-
wearing women in sports (Figure 2). The high
Compound scores highlight the resilience and de-
termination these women display in navigating so-
cietal pressures, stereotypes and practical chal-
lenges such as the lack of inclusive sportswear.
Moderate Positive scores indicate moments of joy
and satisfaction, often tied to personal achieve-
ments or supportive social environments, as high-
lighted in the study. On the other hand, the pres-
ence of Negative scores underscores the frustra-
tions and emotional toll stemming from systemic
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barriers, economic constraints and inadequate
sports marketing for hijab-compliant clothing. The
Subjectivity scores, consistent across participants,
emphasize the deeply personal nature of these ex-
periences, aligning with the study’s findings that
these challenges are both societal and individual.
Together, these emotional patterns reinforce the
need for systemic changes to promote inclusivity,
such as the development of functional sportswear
and policies that support the participation of hijab-
wearing women in physical activities.

Combined VADER & Subjectivity Analysis for All Participants
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Figure 2. VADER & Subjectivity Analysis Results
Discussions

When examining the distribution of topics in arti-
cles related to sports management, it is evident that
the most popular subjects include sports market-
ing, sports consumption, sports participation,
sports performance and sports economics (Keskin
et al., 2023). However, despite the increasing re-
search on Muslim women and sports, challenges
related to culture, religion and clothing persist in
sports environments. These difficulties continue to
create a dilemma between physical activity and re-
ligious commitment, emphasizing the need for fur-
ther research. Daily modest clothing is not suitable
for sports, hindering women’s active participation.
Studies reveal that Muslim women who embrace
their identity often struggle with the conflict be-
tween Islamic dress rules and sporting require-
ments (Senarath and Liyanage, 2020).

The discomfort experienced by sportswomen
wearing hijab in sports environments stems from
their desire to appear professional and perform
well while adhering to their goals (Rose, 2021). The
absence of specialized stores for Muslim clothing
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necessitates more time and effort for women to
find suitable attire for their daily needs (Bachleda
et al.,, 2014). Although some brands have devel-
oped comprehensive sportswear for hijab styles,
accessibility remains a challenge for women. The
lack of a complete alternative in the market means
this issue remains unresolved. Research also sup-
ports this view, indicating that retailers do not pro-
vide a fully compatible hijab that adheres to the
fundamental parameters set by Islam. Therefore,
there is a need to develop completely compatible
hijabs that allow Muslim women to perform better,
reduce discomfort and provide appropriate physi-
ological support. This highlights the deficiency in
well-known sportswear brands addressing Mus-
lim women (Rose, 2021). Therefore, there is a clear
need in sports marketing to address the significant
demand for hijab sportswear among Muslim
women. Rather than relying on a single brand,
multiple brands should engage with this topic to
enhance diversity and price options (Segran, 2018).
Both religious teachings and sports activities re-
quire suitable sportswear for Muslim women
(Omar, 2016). The sportswear market has re-
sponded by creating products such as hijab swim-
suits, hijab tracksuits and hijab leggings. These
items are designed with materials and styles that
cater to both religious sensitivities and athletic per-
formance (Shafee, 2020). However, this issue re-
mains limited to specific brands and certain sports.
The needs of veiled women in sports environments
have not been fully met. Sports marketing must ad-
dress these gaps by making affordable sportswear
accessible to veiled women (Keskin and Ulusay,
2023). A study on hijab sportswear found that 34%
of participants faced wardrobe challenges (Shafee,
2020).

The fundamental criteria for hijab include cov-
ering the entire body except the face, covering the
hands and feet, concealing body contours, avoid-
ing imitation of men’s clothing codes and main-
taining a feminine appearance (Bhuiyan, 2018).
However, due to the existing challenges in the hi-
jab sportswear industry and the difficulty in fully
addressing women’s needs that align with these re-
quirements, female athletes often find their own
solutions to integrate into sports environments. To
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meet both sports functionality and hijab require-
ments, women combine layered combinations of
men’s and women’s sportswear (for example,
wearing a hat for sun protection) during sports ac-
tivities. This approach is driven by women’s con-
sideration of not only performance and functional-
ity but also affordability when selecting their attire.
These factors put women at a disadvantage in
sports environments, leading to a demand for hijab
sportswear that is both fashionable and adheres to
conservative criteria (Rose, 2021). While the Is-
lamic product market has seen significant growth,
the lack of professionally designed, affordable hi-
jab sportswear remains a challenge faced by
women.

The data indicates that participants demand a
hijab sportswear style that meets their needs while
also being practical, functional and suitable for
sports activities. This finding is essential for major
sports brands to consider. Particularly, under-
standing the experiences and requirements of par-
ticipants facing issues related to sportswear pro-
vides valuable insights. Women who wear hijab of-
ten experience physical and psychological discom-
fort during sports due to the risk of their head-
scarves coming undone. This situation negatively
impacts their sports performance, putting them at
a disadvantage and hindering their desired
achievements. Although there are limited studies
supporting these findings in the literature, one re-
search study demonstrated that different clothing
styles (such as hijab or Shalwar Kameez) can hin-
der Muslim women'’s participation in certain phys-
ical activities (Jiwani and Rail, 2010). Another
study revealed that some veiled women prefer to
avoid swimming or sports centers due to desires to
avoid seeing other men and women’s bodies, as
well as the use of sticky materials and insuffi-
ciently loose mandatory clothing. Some have re-
solved this issue by purchasing sportswear from
sports clubs or visiting Muslim swimming centers,
while others continue to avoid swimming or sports
clubs (Baharudin et al., 2021). The use of burkinis
in swimming is primarily due to the modesty re-
quirements for women. However, burkinis can re-
strict movement and pose challenges for effective
swimming. Some women, despite the differences
from traditional swimsuits, prefer wearing shorts
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and a t-shirt to enhance their performance rather
than using a burkini. Others may develop swim-
ming-related phobias due to the limitations im-
posed by the burkini. The lack of suitable alterna-
tives for swimwear further complicates this situa-
tion. Also participants in studies have expressed
feeling restricted and less at ease when exercising
in long sleeves and a headscarf, especially when
compared to men or openly-dressed women who
have the freedom to wear shorts or tights. This dis-
parity in clothing options leads to increased sweat-
ing and a perception of disadvantage in sports en-
vironments, where women feel they cannot move
as freely or perform as well as others (Wibowo et
al., 2018). In light of these findings, sportswear, es-
pecially swimsuits, should be developed to align
with both Islamic clothing specifications, including
modest body shapes and standard requirements
for sports attire. To effectively address this issue,
the necessity of a broader range of options is em-
phasized (Hassan and Harun, 2016).

Problems have arisen in some Muslim coun-
tries, such as less participation of women in public
swimming pools or communal areas due to inflex-
ible dress codes (Senarath and Liyanage, 2020).
When the findings of this study are evaluated, it
supports this research. Women have had many
problems with clothing in sports environments, es-
pecially in swimming pools. They solved this prob-
lem with the flexible dress approach. They came
up with a solution to the problem by dressing in a
way that would adapt to the requirements of the
sports environment. For example, instead of swim-
ming with the burkini in the pool, they were able
to perform by swimming in shorts and a t-shirt.

Prejudice against women in sports, especially
those who wear hijab, significantly impedes their
athletic pursuits. Study participants encountered
bias from their families, who believed that veiled
women couldn’t participate in sports. Despite
these challenges, resilient women worked dili-
gently to challenge prejudice and showcase their
abilities. However, they also faced criticism and
bullying from peers who adhered to different
clothing norms. To promote gender equality, it is
crucial to create an inclusive environment where
women are not judged based on their attire. A
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study conducted in Oman, a Muslim country, ex-
amines the role of Islam in sports science education
for women (Bachleda et al., 2014). It is understood
that women in Oman receive training separately
from men in sports science classes and are not flex-
ible about clothing (Benn et al., 2013a; Benn et al.,
2013b). Tiirkiye, on the other hand, is not subject to
the rules of dress according to many countries such
as Oman and Iran, as it is governed by a secular
state understanding besides being a Muslim coun-
try. Therefore, freedom in clothing and a mixed
structure in education are valid for Sports Science
students. However, this does not mean that
women do not have problems. Tensions persist for
women who are caught between modernization
and the traditional approach (Benn et al., 2013a;
Benn et al., 2013b).

Engaging in sports as a Muslim woman is often
perceived as a challenge. Therefore, women who
play sports are exposed to many sanctions or har-
assment (Senarath and Liyanage, 2020). In this
study, it was determined that women who
adopted the closed dressing style were verbally
harassed with statements such as "Can the veiled
woman do sports”, "Can the veiled woman wear
this". In fact, these statements were in the form of
insults and were seen as defamation such as "reli-
gious provocateur".

Research has shown that they are influenced by
their families' culture and identity processes with
ethnic groups (AbdulRazak et al.,, 2010). In this
study, it is seen that female athletes who adopt hi-
jab sportswear style are criticised by their families,
relatives, environment and friends. Ethnic ap-
proaches are dominant on the basis of these criti-
cisms. In a study interviewed 21 young Muslim
women and said that the women were divided into
two groups (Walseth and Strandbu, 2014). While
one group is based on their ethnic origins and does
not consider doing sports within the framework of
a respectable understanding of femininity (Paki-
stanis), the other group is the group that focuses on
the health dimension of Islam, promotes itself be-
yond ethnic identities and is positive about doing
sports (Norwegian). Muslim women's participa-
tion in sports differs according to countries, rural
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or urban areas and the dominance of understand-
ing such as traditionalism and westernization
(Sfeir, 1985).

It is important to see the effects of women who
adopt the closed dressing style on their participa-
tion in physical activity, sports or Physical Educa-
tion and Sports Science classes. It is because
women face many social, political, educational and
economic problems. Especially in Muslim coun-
tries, problems may arise due to the struggle be-
tween religious and sports requirements for athlete
women.

From an Islamic feminist perspective, women's
participation in sports holds significant value in
light of both Islamic teachings and the promotion
of healthy living. The hadith narrated by Ibn Umar,
where the Prophet (s.a.w.) advises teaching chil-
dren swimming, archery and horseback riding, un-
derscores the importance of physical skills and
sports. Such activities enhance physical fitness,
mental health and spiritual well-being. The Quran
and Hadith endorse the values of maintaining
physical fitness and developing strength; thus,
women are encouraged to engage in sports within
the boundaries of Islamic etiquette and morality.
The Prophet’s (s.a.w.) example of racing with fe-
male companions illustrates the support for
healthy competition and athletic activities. Moreo-
ver, the martial prowess of female companion
Khawlah bint al-Azwar in battles demonstrates
that developing physical abilities and strength in
women is accepted in Islam. The hadith narrated
by Abu Huraira, “The strong believer is better and
more beloved to Allah than the weak believer”,
highlights that strength acquired through physical
activities is commendable in Islam. The overarch-
ing principles of Islam emphasize the preservation
and enhancement of health; therefore, women’s
participation in sports is seen as an action that
aligns with Islamic values and strengthens their so-
cietal roles.

Conclusions

The presence of women who adopt a closed dress-
ing style in sports environments has given rise to
several challenges. These women face pressure
from various sources, starting within their families

312



Muzaffer Toprak Keskin

and extending to relatives, friends and educational
settings. Balancing religious requirements with
athletic demands, they grapple with societal op-
pression. While attempting to address this issue
through flexible clothing choices to enhance their
sports performance, they encounter dilemmas due
to criticism from their surroundings. A solution
lies in adopting a flexible approach, involving joint
decision-making and context-specific policies
(Benn et al., 2013a; Benn et al., 2013b). Viewing this
issue through the lens of ‘Islamic Feminism” pro-
vides deeper insights into women’s experiences.
Interestingly, these criticisms come from other
women. Despite societal pressure and religious
judgments, women emphasize that criticism is dis-
proportionately directed at them, with little scru-
tiny of men. They express a desire for freedom
from interference, regardless of gender or veiling
status.

The study underscores the need for inclusive,
affordable and comfortable sportswear options tai-
lored to the specific requirements of women who
wear hijab. By addressing these challenges, we can
create a more supportive environment for all ath-
letes, allowing them to perform at their best with-
out compromising their comfort or beliefs. The
scarcity and high cost of suitable hijab sportswear
pose significant barriers, leading some women to
resort to non-specific athletic clothing or forgo
sportswear altogether. To overcome this, brands
should focus on diversity and affordability, rather
than relying solely on a single solution.

Promoting a healthier lifestyle and breaking
down barriers to physical activity for hijab-dressed
women requires hijab sportswear brands to priori-
tize inclusivity in their designs and make their
products more accessible. Understanding and re-
specting the cultural and religious factors that in-
fluence women'’s choices regarding hijab sports-
wear is essential. Some women may prefer full-
body coverage, while others may opt for sports-
wear allowing more skin exposure.

The limited availability of suitable sportswear
options for women, particularly those who wear
hijab, significantly impacts their comfort and per-
formance during physical activities. Addressing
the deficiencies in marketing and design is crucial
to overcoming the challenges women face with
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clothing. Prioritizing women’s needs when design-
ing sports apparel is essential. The increasing de-
mand for comfortable and stylish options reflects
women’s desire to participate in physical activities
without feeling restricted or uncomfortable.

In conclusion, the lack of diverse and affordable
sportswear options for women, especially those
who wear hijab, not only hinders their perfor-
mance but also affects their overall experience dur-
ing physical activities. By recognizing and ad-
dressing these challenges through inclusive design
and marketing strategies, sportswear brands can
play a vital role in promoting inclusivity and em-
powering women to lead active and healthy life-
styles. Additionally, there is a significant gap in
sportswear marketing for closed dressing styles
and existing brands fall short of meeting this de-
mand, necessitating relevant economic policies.

The current study reflects the experiences of
only a limited number of women. A more compre-
hensive research would be possible through quan-
titative approaches rather than qualitative meth-
ods. Therefore, future studies could attempt to
reach a larger sample of women who wear the hi-
jab using a scale to reveal broader findings.

Pratical Implications

This study emphasizes the importance of address-
ing the challenges faced by women who wear hijab
in sports environments. These challenges span
from societal and cultural barriers to the lack of ap-
propriate sportswear options, significantly impact-
ing their ability to participate in physical activities.
The findings suggest that sportswear brands need
to prioritize inclusivity by designing affordable,
functional and culturally sensitive apparel tailored
to the needs of hijab-wearing women. Such designs
can enhance comfort, performance and confidence,
enabling these women to engage fully in sports
without compromising their beliefs or facing soci-
etal judgment.

Moreover, the research highlights the necessity
for broader societal and institutional efforts to pro-
mote inclusivity in sports. Policies that reduce ste-
reotypes and support the integration of hijab-
wearing women into sports can foster equality.
Collaboration among policymakers, educators and
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sports organizations is crucial to creating a sup-
portive environment that acknowledges and re-
spects the diverse needs of athletes. By addressing
these issues, sportswear brands and institutions
can contribute to empowering hijab-wearing
women, promoting active lifestyles and enriching
the sports domain with cultural diversity.

A limitation of this study is the restricted num-
ber of participants. Future studies could address
this topic with larger participant groups and dif-
ferent universities, leading to more detailed and
comprehensive findings.
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