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Seyahat ve Otel isletmeciligi Dergisi 2024/Adustos dénemi sayisinda (Cilt:21, Sayi:2) yer alan ve
yukarida kiinye bilgileri verilen makale igin yazarlar tarafindan diizeltme talebinde bulunulmustur.

Diizeltme agiklamasi:

Makale metninde giris bolimi bashdi (s. 387) icerisinde ilk paragrafta yer alan atifin sehven
hatali olarak verildigi ve bu nedenle ilgili atifin hem metin icinde hem de kaynakgada diizeltiimesi
gerektidi yazarlar tarafindan makale yayinindan sonra tespit edilmistir. Makalede yer alan
hatanin giderilmesi igin bu dizeltme metni sunulmustur. Yazarlar, yapilan bu hatadan dolayi
okuyuculardan 6zir diler.

Gorsel 1. Metnin Eski Hali

1. Giris

Turizm faaliyetleri kapsaminda gerceklestirilen rekreasyonel faaliyetlier, yerli ve yabanci
misafirlerin hem konaklama isletmesini hem de turizm destinasyonunu tercih etmesinde,
isletme ve destinasyonun hizmet kalitesinin ve imaj bilinirliginin artmasinda katki
saglayan etmenlerin basinda gelmektedir. Sunulan hizmet kalitesinin artmasiyla tatmin
didzeyinin de artacadi bu durumun ise davranissal niyetlere olumlu sekilde yansiyacad
dusunulmektedir (Kul Avan ve Karakigik, 2020).

Yazarlar tarafindan ilgili kisim asagidaki gibi dizeltilmistir.

Metnin Diizeltilmis Yeni Hali

1. Girig

Turizm faaliyetleri kapsaminda gerceklestirilen rekreasyonel faaliyetler, yerli ve yabanci
misafirlerin hem konaklama igletmesini hem de turizm destinasyonunu tercih etmesinde, isletme
ve destinasyonun hizmet kalitesinin ve imaj bilinirliginin artmasinda katki saglayan etmenlerin
basinda gelmektedir. Sunulan hizmet kalitesinin artmasiyla tatmin dizeyinin de artacadi bu
durumun ise davranigsal niyetlere olumlu sekilde yansiyacagdi dustnilmektedir (Kil Avan ve
Karakulgik, 2024).

Yapilan diizeltmeye bagh olarak makalenin “KAYNAKCA” kisminda da diizeltme yapilmigtir.
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Gorsel 2. Kaynakga Eski Hali

KUl Avan, S. ve Karaklglk, S. (2020). Turistik Bolgelerde Yasayan Yerel Halkin
Rekreatif Faaliyetlerine Yénelik Algilamalari: Kapadokya Bélgesi Ornegi, Tiirk
Turizm Aragtirmalari Dergisi, 4(3), 2486-2505.

Kaynakga Diizeltilmis Yeni Hali

Kul Avan, S. ve Karakulguk, S. (2024). Rekreasyonel hizmet kalitesi ve davranigsal niyet
arasindaki iligki icerisinde heyecan arayisinin dizenleyici roli. GSI Journals Serie A:
Advancements in Tourism Recreation and Sports Sciences (ATRSS), 7(1), 92-110.

Kaynaklar
Dizeltme Makalesi

Correction to be made;

Article Imprint: Pekersen, Y., Alagéz, G., & Takkacigil, E. (2024). Effects of Theme Park
Visitors' Perception of Experience on Behavioral Intention. Journal of Travel and Hospitality
Business, 21(2), 385-407. https://doi.org/10.24010/s0id.1434698

Article URL Address: https://dergipark.org.tr/tr/pub/soid/issue/86455/1434698

A correction request has been made by the authors for the article published in the 2024/August
issue of the Journal of Travel and Hospitality Business (Volume: 21, Issue: 2) and for which the
imprint information is given above.

Correction statement:
The authors discovered after the publication of the article that the reference in the first paragraph
of the introduction section title (p. 387) was inadvertently given incorrectly and therefore the
relevant reference needed to be corrected both in the text and in the bibliography. This
correction text has been submitted to correct the error in the article. The authors apologize to the
readers for this mistake.

Visual 1. Old Version of the Text

1. Introduction

Recreational activities carried out within the scope of tourism activities are among the main
factors contributing to the preference of both accommodation establishments and tourism
destinations by local and foreign guests, and to the increase in the service quality and image
awareness of the establishment and destination. It is thought that as the service quality provided
increases, the level of satisfaction will also increase, and this situation will be reflected positively
in behavioral intentions (Kul Avan and Karakuguk, 2020).

The relevant part has been corrected by the authors as follows.

New Corrected Version of the Text

1. Introduction

Recreational activities carried out within the scope of tourism activities are among the main
factors contributing to the preference of both accommodation establishments and tourism
destinations by local and foreign guests, and to the increase in the service quality and image
awareness of the establishment and destination. It is thought that as the service quality provided
increases, the level of satisfaction will also increase, and this situation will be reflected positively
in behavioral intentions (Kul Avan and Karakuguk, 2024).

Depending on the correction made, the “REFERENCES” section of the article has also been
corrected.
Visual 2. Old Version of the References

Kul Avan, S. and Karakuguk, S. (2020). Perceptions of local people living in touristic regions for
recreative activities: Example of Cappadocia Region, Journal of Turkish Tourism Research, 4(3),
2486-2505.

References Corrected New Version

Kul Avan, S. and Karakugik, S. (2024). The moderating role of sensation seeking on the
relationship between recreational service quality and behavioral intention. GSI Journals Serie A:
Advancements in Tourism Recreation and Sports Sciences (ATRSS), 7(1), 92-110.
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