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Abstract

While the link between social comparison and loneliness is well-
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communicating on social media moderate the relationship between social
comparison and loneliness. Data were collected from 525 individuals
across 25 provinces in Tiirkiye and analyzed using moderation analyses.
Results indicated that upward social comparison was positively related to
loneliness. However, active behaviors, such as content creation and
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association and correspond with higher levels of loneliness. These
findings suggest that fostering active and meaningful social media
engagement can reduce loneliness.

Dik, G. & Kantar, A. (2025). Seeking Connection but Finding
For Citation Comparison: The Relationship Between Social Comparison, Loneliness,
and Social Media Use. MSKU Journal of Education, 12(1), 1-22. DOLI:
10.21666/muefd. 1607217

Social media use
Digital well-being

Recent studies focusing on our interaction with social media have shown that it has both positive and
negative effects on psychological well-being. For example, a study analyzing 27 meta-analyses
(Valkenburg et al., 2022) found that the effects of social media on psychological health are not uniform
and depend on the types of usage. In other words, while social media can provide positive social
connections and support for some users, it can lead to negative comparisons and increased feelings of
loneliness for others. According to recent global statistics from We Are Social (2024), social media
usage among young adults has been steadily increasing, with over 90% of individuals aged 18-34
engaging with social media platforms daily. Therefore, focusing on the types of social media use or its
motivations is crucial.

Social media has become a widespread platform among young adults today. According to a 2024 report
by the Pew Research Center, nearly half of young people in the United States report being "constantly"
active on social media (Pew Research Center, 2024). In this context, understanding the effects of social
media usage on young adults is crucial for grasping their digital behaviors and psychological states.
Studies on the relationship between social media use and psychological factors such as depression,
loneliness, and life satisfaction highlight the complexity of these interactions (Valkenburg et al., 2022).
Furthermore, the effects of social media use on body image and self-esteem are noteworthy. Studies
indicate that social media use is associated with risk factors such as body dissatisfaction and negative
body image (Fardouly et al., 2015; Tiggemann & Slater, 2014).

While the direct examination of how different types of social media use influence the relationship
between social comparison and loneliness is still developing, several studies provide valuable insights.
For instance, Yang (2016) emphasizes the differential impacts of active and passive social media use,
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finding that passive use, such as scrolling through posts or stories, intensifies feelings of loneliness and
promotes negative social comparisons. Similarly, Vogel et al. (2014) highlighted how social media
platforms provide an environment conducive to social comparison, negatively impacting users' self-
esteem and increasing loneliness. Verduyn et al. (2017) distinguished between active and passive social
media use, noting that active use (e.g., posting) is associated with positive psychological outcomes,
while passive use (e.g., browsing) is linked to increased loneliness and social comparison. Additionally,
Lup et al. (2015) examined Instagram use, finding that active users experience more positive outcomes,
whereas passive users report higher levels of loneliness and negative affect. Given these previous studies
(Taylor et al., 2023), it is evident that different types of social media use have distinct impacts on the
relationship between social comparison and loneliness.

Recent reports suggested that Instagram remains one of the most popular platforms among young adults,
with approximately 58.3 million users in Tiirkiye as of 2024, where the 25-34 age group constitutes the
largest user demographic (Statista, 2024). By doing so, informative evidence can be gathered on when
and under what circumstances social media may contribute to psychological well-being. Therefore, this
study investigates the moderating roles of social media usage behaviors in the relationship between
social comparison and loneliness among emerging adults Instagram users in Tiirkiye.

LITERATURE REVIEW

Social media platforms have become common channels for social interaction in the digital age. These
platforms focus on intense attention as they allow individuals to connect, share content, and interact
with a global community. However, though the effort individuals spend to stay connected is at an all-
time high, a significant number of people ironically today suffer from loneliness (Olds & Schwartz,
2009).

Even though social media platforms are designed and aimed to bring people together, they paradoxically
have the potential to lead to loneliness. Loneliness can be defined as the discrepancy between the level
of social interaction an individual hopes for and the level of social interaction they are experiencing
(Teo & Lee, 2016). Upon a similar point made by this definition, an experimental study by Deters and
Mehl (2012) showed that participants who made more updates on their social media status suffered less
from loneliness. In addition, a recent meta-analysis conducted by O'Day and Heimberg (2021) indicated
that individuals who feel lonely use social media to compensate for the lack of in-person relationships.
In this respect, several studies found positive associations between social media use and increased levels
of loneliness (e.g., Nowland et al., 2017; Youssef et al., 2020).

Active social media use involves sharing thoughts, emotions, and daily experiences through posts,
comments, or media content, often as a means of self-expression and social connection (O'Day &
Heimberg, 2021). Research suggests that actively engaging in social media, such as posting updates and
interacting with others, may help alleviate loneliness by fostering a sense of belonging (Deters & Mehl,
2012). In contrast, passive social media use involves consuming content without interaction, such as
scrolling through feeds or viewing others' posts. This behavior often leads to social comparison, where
individuals evaluate their own lives against idealized portrayals of others, increasing feelings of
inadequacy and loneliness (Feinstein et al., 2013). Studies indicate that while active engagement can
mitigate loneliness, passive use exacerbates it by reinforcing negative self-perceptions (Haferkamp &
Kramer, 2011).

From this point, Holt-Lunstad et al. (2015) define loneliness feelings as social isolation. Social isolation
is categorized into two sub-dimensions: subjective and objective. While objective social isolation
corresponds to a lack of social ties physically, subjective social isolation is seen as the individual's
feeling of being separate from others (Holt-Lunstad et al., 2015). Even though these two sub-dimensions
are interrelated, they are not completely the same. For instance, a person may be objectively in social
isolation but not feel lonely. On the other hand, a person could be objectively connected to others but
still feel an inner loneliness. As subjective loneliness corresponds to a painful negative feeling, the
person who feels lonely might feel the need to connect with others (Bonetti et al., 2010). Our study
focuses on the self-perceived subjective loneliness of the individual.

Social comparison might be a critical factor in understanding the complex relationship with loneliness.
According to social comparison theory, individuals evaluate their social and personal worth by
comparing themselves to others (Festinger, 1954). Social comparison is defined as a process in which
people evaluate themselves by comparing their characteristics and achievements relative to others (Suls
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et al., 2002). This process can occur in two directions: upward and downward comparison. Upward
comparison occurs when individuals compare themselves to those they perceive as more successful or
accomplished, often leading to feelings of inadequacy or envy. On the other hand, downward
comparison involves comparing oneself to those perceived as less successful, often leading to a
temporary sense of relief of relief or superiority. Both of these processes can influence emotional states,
with upward comparisons potentially exacerbating loneliness, and downward comparisons offering a
temporary boost in self-esteem (Festinger, 1954). Thus, while social media platforms can strengthen
social connections, they also serve as suitable grounds for social comparison, often leading to feelings
of inadequacy and loneliness (Yang, 2016).

PRESENT STUDY

Our study examined how the relationship between social comparison and feelings of loneliness, well-
documented in previous research, changes according to different types of social media use. Engaging in
active use of social media, such as posting, commenting, and interacting directly with others, enhances
well-being (Yang, 2016). Conversely, passive use, such as scrolling through videos and consuming
content without interaction, is associated with negative psychological outcomes (Verduyn et al., 2017).
Although past studies have linked active social media use (e.g., creating) with positive outcomes and
passive social media use (e.g., consuming) with negative psychological consequences (Lup et al., 2015),
the moderating role of media usage types in the social comparison-loneliness relationship has not yet
been examined (to the best of our knowledge).

Based on the literature, this study aimed to test the following hypotheses:

H,. Social comparison is positively associated with perceived loneliness.

H;. Sharing moderates the link between social comparison and loneliness, weakening it at high levels.
H;. Consuming moderates the link between social comparison and loneliness, strengthening it at high
levels.

H,. Creating moderates the link between social comparison and loneliness, weakening it at high levels.
H;. Communicating moderates the link between social comparison and loneliness, weakening it at high
levels.

The proposed research model, developed in line with the study’s hypotheses, is presented in Figure 1.

Social Media Usage
Types

Social Comparison » Perceived Loneliness

Figure 1. Proposed Research Model
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METHOD

Power Analysis

Sample size was determined using Monte Carlo Power Analysis for Indirect Effects (Zhang, 2013) via
an R-based application. Based on an effect size (> = 0.13), power of 0.85, and a significance level of
0.05, the required sample was 525 participants (Schoemann et al., 2017).

Participants and Procedure

The study included 525 undergraduate students from 21 provinces in Tiirkiye, with 345 females (65.7%)
and 180 males (34.3%). Their ages ranged from 18 to 33 years (M = 21.25, SD = 2.18). All participants
used Instagram as their primary social media platform. They reported an average of 9 interactions (M =
8.68, SD =18.86) and 139 likes (M = 138.85, SD = 117.25) per post. Socio-economic distribution (SED)
included 96 (18.3%) lower, 276 (52.6%) middle, and 153 (29.1%) upper SED participants. Faculty
distribution was as follows: 61.3% (n = 322) Letters, 8.6% (n = 45) Economics & Administrative
Sciences, 6.1% (n = 32) Education, 6.1% (n = 32) Engineering & Architecture, 5.3% (n = 23) Health
Sciences, and 12.6% (n = 66) other faculties. Most participants were third-year (30.1%, n = 158) and
second-year (29%, n = 152) students, while first and fourth-year students comprised 40.9%.
Participants voluntarily consented before completing the web-based survey. They first answered
demographic questions and then proceeded to other instruments. The survey took approximately 10-15
minutes and allowed participants to exit anytime.

Measures

Demographic Information Form. Data regarding participants' gender, age, socioeconomic status,
faculty, education level, Instagram usage, interaction, and like counts were collected through a
demographic information form created by the researchers.

UCLA Loneliness Scale (ULS-8). ULS-8 is a scale consisting of eight items. It was developed by Hays
and DiMatteo (1987) as a shorter version of the original 20-item. Dogan et al. (2011) adapted the scale
into Turkish. The scale is an 8-item Likert-type scale, with higher scores indicating a greater loneliness
level. Previous research found that the ULS has good internal consistency, with a Cronbach's alpha of
0.84 (Hays & DiMatteo, 1987). The current study found a similar Cronbach’s alpha of 0.79. The current
study used confirmatory factor analysis to confirm the suitability of the ULS for this sample. The results
showed that the model fit the data well, with the following fit indices: y*/df = 2.09, CFI = 0.98, TLI =
0.96, RMSEA = 0.04, and SRMR = 0.03.

Social Comparison Scale (SCS). Allan and Gilbert (1995) developed SCS based on Festinger's (1954)
Social Comparison Theory. The Turkish scale adaptation was carried out by Oksiiz and Malhan (2004).
The scale has 18 six-point Likert-type items. The SCS focuses on measuring how individuals perceive
themselves compared to others, with higher scores indicating a tendency to view oneself more negatively
than others. Cronbach’s alpha coefficient of the scale was determined to be .87, which is consistent with
previous research (Oksiiz & Malhan, 2004). Its validity is supported by fit indices in the research sample:
x*/df=3.56, CFI=0.92, TLI= 0.91, RMSEA = 0.06, and SRMR = 0.07.

The Outside School Social Media Use (OSSMB). Lu et al. (2018) developed OSSMB to assess an
individual's level of social media use. Torun (2019) adapted the scale to fit Turkish culture using a
university sample. The scale consists of 21 items rated on a five-point Likert scale. It includes four
subdimensions: Consuming, Communicating, Creating, and Sharing. The scale's internal consistency
coefficient was found to be .86, which is consistent with previous studies (Torun, 2019). The model fit
the data well, as revealed by the following fit indices: x’/df = 2.51, CFI = 0.92, TLI = 0.90, RMSEA =
0.05, and SRMR = 0.06.

Statistical Analyses

Before analysis, we verified that the data met multivariate statistical assumptions. The distribution of
research variables was normal, as skewness and kurtosis values were within the £2 range (George &
Mallery, 2010). Consistency metrics exceeded 0.70, confirming internal reliability. No missing values
were present. Outliers were identified using Mahalanobis Distance and Z scores, removing nine
participants (Hayes, 2022). Multicollinearity was assessed using variance inflation factor (VIF),
tolerance, and Durbin-Watson (DW) values. All VIF values were below 10, tolerance values exceeded
0.10, and the DW value (1.91) indicated no multicollinearity issues. We conducted a series of analyses
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to examine the relationship between loneliness and social media use. Descriptive statistics and bivariate
correlations were first calculated. Then, moderation models tested the moderating effect of social media
usage types using the JAMOVI medmod package.

RESULTS

Descriptive Statistics

Table 1 presents the variables’ bivariate correlations, mean, standard deviation, skewness, kurtosis, and
reliability values.

Table 1. Descriptive Statistics and Correlations for Research Variables

Variable 1 2 3 4 5 M  SD Range  Skewness Kurtosis o @

1. Loneliness — 272 4.18 13-32 .9 28 79 .79
é.j::;;ﬁson 632F 303 12.4 44-108 .35 -.01 .87 .88
3.Communicating .155% .270% — 124 A9 8G=S0 .81 . Sl
4. Creating .086* .232% 438% — 8.80 3.75 6-25 1.20 1.13 69 .71
5. Sharing 250%  227*%  405% .535% — 13.5 474 5-25 30 -0.52 5 .75
6. Consuming -335% -189% -268% -.194* -426* 908 >0 4-20 37 -0.10 65 .68

*p <.05

Table 1 results indicated significant correlations among variables. Loneliness positively correlated with
social comparison (r = .632, p <.001), communicating (» = .155, p <.001), creating (r = .086, p = .048),
and sharing (» = .250, p <.001), but negatively with consuming (» =-.335, p <.001). Social comparison
positively correlated with communicating (» = .270, p <.001), creating (» = .232, p <.001), and sharing
(r=.227, p <.001), but negatively with consuming (» =-.189, p <.001). Additionally, the Cronbach's a
and o values of the research variables in Table 1 are at an acceptable level (George & Mallery, 2003).

Moderation Analyses

After confirming assumptions, we examined how social comparison affects loneliness across social
media usage types. Table 2 presents the results. Table 2 presented the moderation analyses on the
relationship between social comparison and loneliness across different social media use types.

Table 2. Moderation Estimates for the Effect of Social Comparison on Loneliness at Different Levels
of Moderators

Moderator Estimate SE z p
Communicating

Social Comparison 0.211 0.011 18.64 <.001
Communicating -0.002 0.025 -0.08 930
Social Comparison *k Communicating -0.003 0.001 -1.62 .104
Creating

Social Comparison 0.212 0.011 18.85 <.001
Creating -0.030 0.037 -0.81 415
Social Comparison > Creating -0.008 0.003 -2.76 .006
Sharing

Social Comparison 0.196 0.011 17.32 <.001
Sharing 0.116 0.029 3.99 <.001
Social Comparison > Sharing -0.006 0.002 -3.17 .002
Consuming

Social Comparison 0.195 0.010 17.95 <.001
Consuming -0.264 0.040 -6.50 <.001
Social Comparison ¢ Consuming 0.009 0.002 3.14 .002

Note. The interaction term indicates the effect of the predictor (Social Comparison) on the dependent variable
(Loneliness) at different levels of the moderator.
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Communicating did not show a significant moderating effect (f =-0.003, Z =-1.62, p = .104) and was
excluded from further analyses. Sharing was linked to higher loneliness (= 0.117, Z=3.99, p <.001)
and a weaker association between social comparison and loneliness (f =-0.007, Z =-3.17, p = .002).
Consuming was associated with lower loneliness (8 =-0.265, Z =-6.50, p <.001) but strengthened the
link between social comparison and loneliness (5 = 0.009, Z = 3.14, p = .002). Creating was not directly
related to loneliness (5 =-0.030, Z =-0.815, p = .415) but weakened this link (5 =-0.009, Z =-2.77, p =
.006).

As shown in Figure 2, the moderating effect of content creation behaviors on Instagram on the
relationship between social comparison and perceived loneliness has been examined.

Figure 2. Social Media Usage Types as Moderators in the Link Between Social Comparison and
Perceived Loneliness

Creating
Average

Sharing
Average

Consuming
Average

Loneliness
Loneliness
Loneliness

Low (-1SD)
High (+1SD)

Low (-1SD)
High (+1SD)

Low (-18D)
High (+1SD)

-20 0 20 -20 0 20 -20 0 20
Social Comparison Social Comparison Social Comparison

As shown in Figure 2, for the moderator 'creating usage behaviors' on Instagram, the simple slope
estimate at the average level was 0.213 (SE = 0.011, Z=18.7, p <.001). At the low level (-15D), the
estimate was higher (0.245, SE = 0.015, Z=15.5, p <.001). At the high level (+1S5D), the estimate was
lower (0.181, SE=0.016, Z=10.8, p <.001), indicating a weaker but still significant effect.

Similarly, Figure 2 illustrates the moderating effect of 'sharing usage behaviors' on Instagram. At the
average level, the simple slope estimate was 0.196 (p < .001). At the low level (-1SD), the estimate
increased to 0.229 (p < .001). Conversely, at the high level (+1SD), it decreased to 0.163 (p < .001),
suggesting a weaker but still significant effect.

Finally, Figure 2 also illustrates the moderating effect of 'consuming usage behaviors' on Instagram. The
simple slope estimate was 0.195 (p <.001) at the average level, 0.165 (p <.001) at the low level (-1SD),
and 0.226 (p < .001) at the high level (+15D).

DISCUSSION

The primary aim of this study was to examine how the relationship between social comparison and
feelings of loneliness varies according to different types of social media use. We investigated the
moderating effects of creating, sharing, consuming, and communicating behaviors on Instagram. Our
results confirmed that social comparison is positively related to loneliness, with higher levels of social
comparison leading to increased feelings of loneliness. This finding aligns with previous research (Vogel
et al., 2014; Yang, 2016) and extends this well-documented relationship to the Turkish cultural context.
Demonstrating this link in a non-Western setting adds valuable cross-cultural evidence to social
comparison and loneliness literature.

Our study's first hypothesis was accepted, confirming that social comparison is positively related to
loneliness. With this confirmation, we proceeded to moderation analyses. Understanding the moderating
effects of different social media behaviors is crucial as it provides insights into how these behaviors can
either mitigate or exacerbate the impact of social comparison on loneliness. Past studies have shown
that passive use of social media, such as consuming, can increase social comparison and feelings of
inadequacy, thereby intensifying loneliness (Vogel et al., 2014; Lup et al., 2015). Conversely, active
engagement, such as creating and sharing content, can foster social connectedness and support, reducing
loneliness (Verduyn et al., 2017).

Our second hypothesis was also accepted, showing that sharing behavior on social media moderates the
relationship between social comparison and loneliness. When sharing behavior is high, the association
between social comparison and loneliness is weaker. This moderation effect can be understood through
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the lens of the Social Exchange Theory, which posits that social interactions are based on reciprocal
exchanges that provide emotional benefits (Homans, 1958). Sharing content on social media often
involves receiving feedback and positive reinforcement from others, which can reduce feelings of
loneliness. From this perspective, our result aligns with the idea that active social media engagement
can foster social connectedness and support (Yang, 2016).

Our third hypothesis was accepted, showing that consuming behavior on social media moderates the
relationship between social comparison and loneliness, strengthening the association when consuming
behavior is high. The finding that consuming behavior strengthens the relationship between social
comparison and loneliness is consistent with both The Displacement Hypothesis (Nie et al., 2002; Nie,
2001) and the Compensatory Internet Use Theory (CIUT) (Kardefelt-Winther, 2014). According to
CIUT, individuals use online activities, including social media, to compensate for offline deficiencies
such as loneliness and anxiety. Passive consumption of social media content, such as scrolling through
photos/videos without interaction, can increase social comparison and feelings of inadequacy.

Our fourth hypothesis was accepted, showing that creating behavior on social media moderates the
relationship between social comparison and loneliness, weakening the association when creating
behavior is high. This result suggests that active engagement in social media content creation can be a
protective factor against the negative effects of social comparison. Our result complies with The Self-
Enhancement Theory, which posits that engaging in activities that promote self-expression, and
creativity can improve self-esteem and well-being (Sedikides & Gregg, 2008). When individuals create
content, they shift from passive consumption to active contribution, which can foster a sense of
achievement and connectedness, thereby mitigating feelings of loneliness.

Our fifth hypothesis, which proposed that communicating behavior on social media moderates the
relationship between social comparison and loneliness, was not supported. Our result agrees that not all
social media interactions are equally meaningful or supportive. Superficial interactions, such as brief
comments or likes, may not provide the emotional support needed to mitigate loneliness. For example,
Hampton et al. (2014) discussed the "spiral of silence" phenomenon, where social media users feel
pressured to conform and refrain from expressing dissenting views, potentially limiting the depth and
authenticity of interactions. Similarly, Twenge and Campbell (2019) highlighted the negative mental
health outcomes associated with excessive screen time, emphasizing that digital interactions often lack
the nonverbal cues and emotional intimacy of face-to-face communication. While social media allows
for communication, the effectiveness of these interactions in impacting well-being and loneliness
depends greatly on their depth and quality (Mansfield et al., 2021).

CONCLUSION

This study sheds light on the complex relationship between social comparison, loneliness, and different
types of social media behaviors among Turkish university students. Our findings confirm the well-
known link between social comparison and loneliness, showing that higher levels of social comparison
are closely associated with increased feelings of loneliness. This relationship is consistent within the
Turkish cultural context, providing valuable cross-cultural evidence to the existing body of literature.
Additionally, our study highlights the importance of looking at specific social media behaviors rather
than general usage patterns. We found that actively engaging in behaviors such as creating and sharing
content can help reduce the negative effects of social comparison on loneliness. On the other hand,
passive behaviors like consuming content without interaction tend to intensify these effects, leading to
greater feelings of inadequacy and loneliness. We can help foster a more supportive and connected
online environment by promoting content creation and sharing and discouraging passive consumption.
These results emphasize the need for mental health professionals and social media platforms to
encourage more active and meaningful engagement.

LIMITATIONS AND FUTURE DIRECTIONS

This study has several limitations. More clearly, the cross-sectional correlational design limits our ability
to establish causality. While we identified significant associations between social comparison,
loneliness, and social media behaviors, we cannot definitively conclude that one causes the other.
Longitudinal studies are needed to understand the directionality of these relationships better.
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Additionally, experimental studies could test the effectiveness of interventions designed to promote
active engagement and reduce passive social media consumption. Moreover, exploring protective
factors against negative social comparisons in social media use is essential. One potential protective
factor could be self-compassion. Although the buffering effect of self-compassion has been examined
in other contexts, such as psychological help-seeking (Kantar & Yalcin, 2023), its role in mitigating
negative social comparisons on social media usage types has yet to be explored. Investigating different
types of social comparisons, such as upward versus downward comparisons, can also provide a better
understanding of these relationships.

THEORETICAL CONTRIBUTIONS

This study contributes to social comparison and loneliness literature by examining their interaction with
specific social media behaviors. This demonstrates that active engagement (creating and sharing) can
buffer the negative effects of social comparison. In contrast, passive engagement (consuming)
exacerbates them. This study extends previous theories, such as the Self-Enhancement Theory and
Compensatory Internet Use Theory, within a digital context. Additionally, by testing these relationships
within a Turkish sample, this study provides cross-cultural validation of these psychological processes.

PRACTICAL IMPLICATIONS

The findings of this study emphasize the importance of encouraging social media users to create content
to enhance their well-being. Social media platforms and mental health professionals can develop
programs and interventions that promote creative activities such as blogging, video creation, and artistic
endeavors. By facilitating self-expression and social interaction through content creation, these
strategies can help reduce the negative impact of social comparison on loneliness. Encouraging more
active engagement behaviors instead of passive scrolling can foster a sense of community and social
connectedness, which may reduce the adverse effects of social comparison on loneliness (Verduyn et
al., 2017).

However, not all active engagement is meaningful. Superficial interactions, such as brief comments or
likes, may not provide the emotional support needed to reduce loneliness. For example, Hampton et al.
(2014) discuss the spiral of silence phenomenon, where social media users feel pressured to conform
and refrain from expressing dissenting views, potentially limiting the depth and authenticity of
interactions. Therefore, promoting active use must focus on meaningful content creation and sharing,
free from bullying and violence, to foster a positive impact on users' well-being.
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Arastirma Makalesi

Baglant1 Ararken Karsilastirma Bulmak: Sosyal
Karsilastirma, Yalnmizlik ve Sosyal Medya Kullanim
Arasindaki Iliski'

Gokee DIK?, Adem KANTAR?

Mabkale Hakkinda Ozet

Sosyal karsilastirma ile algilanan yalnizlik arasindaki iliski literatiirde
Gonderim Tarihi: 25.12.2024 siklikla ele alinmis olsa da bu iliskinin sosyal medya kullanim tiirlerine
Kabul Tarihi: 10.02.2025 gore nasil degistigine dair bulgular sadece bati merkezli kiiltiirlerden
Yaym Tarihi: 07.03.2025 gelmektedir. Literatiirde yer alan bu arastirma bosluguna karsilik gelecek

sekilde, bu calismanin temel amaci, sosyal medyada icerik olusturma,
pavlasma, tiiketme ve iletisim kurma gibi kullamim tiirlerinin sosyal
karsilastirma ile yalmizlik arasindaki iligkide diizenleyici  roliinti
incelemektir. Aragtirmanin verileri Tiirkiye 'nin 25 ilinden toplamda 525

Anahtar Kelimeler katilimcidan toplanmistir. Elde edilen bulgulara gore, yukari yonlii sosyal
Sosyal karsilastirma karsilastirma ile algilanan yalmizlik arasinda pozitif yonde anlamli bir
Yalnizlik iliski bulunmaktadwr. Bununla birlikte, sosyal medyada icerik olusturma
Sosyal medya kullanimi ve paylasma gibi kullanim tiirleri sosyal karsilastirma ile yalnizlik
Dijital refah arasindaki iliskiyi zayiflatirken sosyal medya igeriklerini salt olarak

tiiketmenin ise sosyal karsilagtirma ve yalnizlik arasindaki baglantiyi
gliclendirdigi elde edilmistir. Arastirmanin sonuglari, sosyal medyanin
aktif kullanilmast ve anlamli sosyal etkilesimleri desteklemesi durumunda
kullanicilarin - algilanan  yalmizlik  diizeylerini  azaltabilecegini
gostermektedir. Elde edilen bulgular ilgili literatiir c¢ergevesinde

tartisilmistir.
Dik, G. ve Kantar, A. (2025). Baglant1 Ararken Karsilastirma Bulmak:
Alnt1 icin Sosyal Karsilastirma, Yalnizlik ve Sosyal Medya Kullanim1 Arasindaki

lliski. MSKU Egitim Fakiiltesi Dergisi, 12(1), 1-22. DOI:
10.21666/muefd.1607217

Giincel aragtirmalar, sosyal medya platformlar aracilifiyla kurulan etkilesimlerin psikolojik iyi olusu
hem olumlu hem de olumsuz y6nde etkileyebilecegini ortaya koymaktadir. Ornegin, 27 meta-analizin
incelendigi bir aragtirmada (Valkenburg ve ark., 2022), sosyal medyanin psikolojik saglik iizerindeki
etkilerinin tekdiize olmadig1 ve kullanim bi¢imlerine baglh olarak degistigi ortaya konmustur. Bagka bir
deyisle, sosyal medya bazi kullanicilar i¢in olumlu sosyal baglantilar ve destek saglarken, bazilari igin
olumsuz kiyaslamalara ve artan yalnizlik duygularina neden olabilmektedir.

Kiiresel 6lgekte yapilan aragtirmalar (We Are Social, 2024), sosyal medya kullaniminin geng yetigkinler
arasinda giderek arttigin1 gostermektedir. 18-34 yas araligindaki bireylerin %90’ indan fazlasi her giin
sosyal medya platformlarina erigsmektedir. Giiniimiizde sosyal medya platformlari, geng yetiskinler
arasinda yaygin bir kullanim alanina sahiptir. Pew Aragtirma Merkezi'nin (2024) raporuna gore,
Amerika Birlesik Devletleri'ndeki genglerin neredeyse yarisi sosyal medyada “siirekli” aktif olduklarini
belirtmektedir. Bu baglamda, gen¢ yetigkinlerin sosyal medya kullanimini etkileyen faktdrlerin
incelenmesinin 6nem arz ettigi ifade edilebilir.

Sosyal medya kullanimi, depresyon, yalmizlik ve yasam doyumu arasindakileri iliskileri ele alan
aragtirmalar karmasik bulgular rapor etmislerdir (Valkenburg ve ark., 2022). Ornegin, sosyal medyanin

! Bu galisma, Tiirkiye Bilimsel ve Teknolojik Arastirma Kurumu (TUBITAK) 2209-A programi kapsaminda
1919B012224024 proje koduyla desteklenmistir. Desteklerinden dolayt TUBITAK ’a tesekkiir ederiz.
Ystanbul Teknik Universitesi - dik24@itu.edu.tr - https://orcid.org/0000-0003-0627-7265
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beden algis1 ve benlik saygis1 lizerindeki etkileri de dikkat ¢ekicidir. Yapilan ¢aligmalar, sosyal medya
kullaniminin beden memnuniyetsizligi ve olumsuz beden algis1 gibi risk faktorleriyle iliskili oldugunu
ortaya koymustur (Fardouly ve ark., 2015; Tiggemann ve Slater, 2014).

Farkli sosyal medya kullanim tiirlerinin sosyal karsilastirma ve yalmzlik iizerindeki etkilerine dair
dogrudan arastirmalar literatiirde sinirh olmakla birlikte, mevcut galigmalar bu iliskiye dair 6nemli
ongoriiler sunmaktadir. Ornegin, Yang (2016) yaptigi calismada, aktif ve pasif sosyal medya
kullantminin farkli psikolojik sonuglar dogurdugunu belirterek pasif sosyal medya kullaniminin
(6rnegin, gonderileri veya hikayeleri yalnizca kaydirarak gézden gecirmenin) yalmizlik duygularini
artirarak olumsuz sosyal karsilastirmalari tegvik ettigini vurgulamaktadir. Benzer sekilde, Vogel ve ark.
(2014), sosyal medya platformlarinin sosyal karsilastirma i¢in elverisli bir ortam sunarak kullanicilarin
benlik saygisim1 olumsuz etkiledigini ve yalnizlik hislerinin artmasina neden oldugunu vurgulanmustir.
Verduyn ve ark. (2017) ise aktif ve pasif sosyal medya kullanimini birbirinden ayirarak, aktif kullanimin
(6rnegin, igerik paylasmak ve yorum yapmak) daha olumlu psikolojik sonuglarla iligkili oldugunu, pasif
kullanimin ise (6rnegin, yalnizca igerikleri titkketmek) artan yalnizlik ve sosyal karsilastirma ile baglantili
oldugunu belirtmislerdir. Buna ek olarak, Lup ve ark. (2015) Instagram kullanimima odaklandiklar
arastirmalarinda, aktif kullanicilarin daha olumlu psikolojik sonuclar yasarken, pasif kullanicilarin daha
yiiksek diizeyde yalnizlik ve olumsuz duygular bildirdigini ileri siirmislerdir. Bu bulgular, farkli sosyal
medya kullanim tiirlerinin sosyal karsilastirma ve yalmzlik arasindaki iligkiyi anlamli sekilde
etkileyebilecegine dair kanitlar sunmaktadir (Taylor ve ark., 2023).

Giincel arastirmalar, Instagram’in geng yetigkinler arasinda en popiiler platformlardan biri olmaya
devam ettigini ortaya koymaktadir. 2024 yihi itibariyla Tirkiye’de yaklasik 58,3 milyon Instagram
kullanicis1 bulunmakta olup, kullanicilarin gogunlugunu 25-34 yas araligindaki bireyler olusturmaktadir
(Statista, 2024). Bu nedenle, sosyal medyanin hangi kosullarda psikolojik iyi olusa katkida
bulunabileceginin anlagilmasi 6nem arz etmektedir. Bu noktadan hareketle, bu calisma Tirkiye’de
beliren yetigkin Instagram kullanicilarinda sosyal medya kullanim bigimlerinin, sosyal karsilagtirma ve
yalmzlik arasindaki iliskideki diizenleyici roliinii incelemektedir.

LITERATUR TARAMASI

Dijital cagda sosyal medya platformlari, sosyal etkilesim i¢in yaygin olarak kullanilan araglardir. Bu tiir
platformlar, bireylerin baglanti kurmasina, icerik paylasmasina ve kiiresel bir toplulukla etkilesimde
bulunmasina olanak tanidigi i¢in yogun ilgi gérmektedir. Bununla birlikte bireyler, tarihte hi¢ olmadig1
kadar baglantida kalmaya calisirken paradoksal bir sekilde giiniimiizde bir¢ok kisi yalnizlik hissi
yasamaktadir (Olds ve Schwartz, 2009).

Sosyal medya platformlar1 insanlar1 bir araya getirmek amaciyla tasarlanmis olsa da ironik bir sekilde
yalmzliga da yol agma potansiyeline sahiptir. Yalmzlik, bireyin bekledigi sosyal etkilesim diizeyiyle
deneyimledigi sosyal etkilesim arasindaki fark olarak tanimlanmaktadir (Teo & Lee, 2016). Bu tanim
dogrultusunda, Deters ve Mehl (2012) tarafindan gergeklestirilen deneysel bir ¢aligma, sosyal medya
paylasimlarin1 daha sik giincelleyen katilimcilarin daha az yalmizlik yasadigini ortaya koymustur.
Benzer sekilde, O'Day ve Heimberg (2021) tarafindan yapilan giincel bir meta-analiz, yalniz hisseden
bireylerin yiiz yiize iliskilerindeki eksiklikleri telafi etmek i¢in sosyal medyayr kullandigini ortaya
koymustur. Gegmis arastirmalar, artan sosyal medya kullanim siirelerinin artan yalmizlik diizeyleriyle
pozitif yonde iliskilendirildigini ortaya koymaktadir (6rnegin, Nowland ve ark., 2017; Youssef ve ark.,
2020).

Aktif sosyal medya kullanimi, bireylerin diisiincelerini, duygularim ve gilinlik deneyimlerini
paylasimlar, yorumlar veya medya igerikleri aracilifiyla ifade etmesini ve sosyal baglantilar kurmasin
saglamaktadir (O'Day ve Heimberg, 2021). Arastirmalar, sosyal medyada aktif etkilesimde bulunmanin
-0rnegin igerik paylagsmanin ve diger kullanicilarla iletisim kurmanin- aidiyet duygusunu artirarak
yalmzlig1 hafifletebilecegini 6ne siirmektedir (Deters ve Mehl, 2012). Buna karsilik, pasif sosyal medya
kullanimi, gonderilere veya akislara goz atmak gibi etkilesim igermeyen tiiketim bigimlerini ifade
etmektedir. Pasif kullanimlar, bireylerin kendilerini bagkalariyla kiyaslamalarina neden olarak
yetersizlik ve yalnizlik duygularini artirabilmektedir (Feinstein ve ark., 2013). Arastirmalar, aktif sosyal
medya kullanimmin yalmizhig1 azaltabilecegini, ancak pasif kullanimin olumsuz benlik algisini
pekistirerek yalmzlik duygusunu artirdigini goéstermektedir (Haferkamp ve Kramer, 2011). Bu baglamda
sosyal medya kullanimi ile yalmzlik duygulan arasindaki iligkinin hangi faktorlere bagli olarak
degistiginin anlagilmasi 6nem arz etmektedir.
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Yalnizlik hissi alan yazininda aragtirmacilar tarafindan farkli boyutlarda ele alinmaktadir. Holt-Lunstad
ve ark. (2015), yalmzlik hissini sosyal izolasyon olarak tanimlamaktadir. Sosyal izolasyon, nesnel
(objektif) ve 6znel (slibjektif) olmak iizere iki alt boyuta ayrilmaktadir. Nesnel sosyal izolasyon, fiziksel
diizeyde sosyal baglarin eksikligini ifade ederken, 6znel sosyal izolasyon bireyin kendini digerlerinden
ayrilmis hissetmesiyle ilgilidir (Holt-Lunstad ve ark., 2015). Bu iki alt boyut birbiriyle iliskili olsa da
tamamen aymi degildir. Ornegin, bir kisi nesnel olarak sosyal izolasyon iginde olabilir ancak yalniz
hissetmeyebilir. Ote yandan, bir birey nesnel olarak sosyal bir gevreye sahip olsa da igsel bir yalmzlik
hissedebilir. Oznel yalmzlik, olumsuz ve aci verici bir duygu oldugu icin yalmz hisseden bireyler
baskalariyla baglanti kurma ihtiyaci duyabilmektedir (Bonetti ve ark., 2010). Bu ¢aligma, bireyin kendi
algisina dayali 6znel yalmzlik tizerine odaklanmaktadir.

Sosyal karsilastirma, yalnizlik hissinin anlagilmasinda kritik bir faktor olabilir. Sosyal Karsilastirma
Teorisi'ne gore, bireyler kendi sosyal ve kisisel degerlerini bagkalariyla kiyaslayarak
degerlendirmektedir (Festinger, 1954). Sosyal karsilastirma, bireylerin kendilerini digerlerinin
ozellikleri ve basarilariyla kiyaslamalar1 siireci olarak tanimlanmaktadir (Suls ve ark., 2002). Bu siire¢
yukar1 yonlii karsilastirma ve asagi yonlii karsilastirma olmak tizere iki yonlii olarak gerceklesmektedir.
Yukan yonlii karsilagtirma, bireylerin kendilerini daha bagarili veya daha listiin gordiikleri kisilerle
kiyaslamalaridir. Bu durum genellikle yetersizlik veya kiskanghk duygularma yol agmaktadir. Ote
yandan, asag1 yonlii karsilastirma ise bireyin kendisini daha az basarih kisilerle kiyaslamasidir ve bu
durum kisa stireli rahatlama veya Ustiinliik hissi yaratabilmektedir. Ancak her iki karsilagtirma tiirii de
duygusal durumlar etkileyebilmektedir; yukari yonlii karsilagtirma yalmzligi artirabilirken, agsagi yonlii
karsilagtirma gecici bir benlik saygisi artis1 saglayabilmektedir (Festinger, 1954). Bu nedenle, sosyal
medya platformlar bireyler arasindaki sosyal baglantilar1 gii¢lendirme potansiyeline sahip olsa da ayni
zamanda sosyal karsilastirma i¢in uygun bir zemin olusturarak yetersizlik ve yalmizlik duygularin
artirabilecegi ifade edilmektedir (Yang, 2016).

MEVCUT CALISMA

Bu aragtirmanin temel amaci sosyal karsilagtirma egilimi ile algilanan yalmizlik arasindaki iliskide
sosyal medya kullanim tiirlerinin diizenleyici roliinii incelemektir. Sosyal medyanin aktif kullanimi
(6rnegin, paylasim yapmak, yorum yazmak ve dogrudan bagkalariyla etkilesimde bulunmak) bireylerin
iyi olusunu artirmaktadir (Yang, 2016). Buna karsilik, pasif kullanim (6rnegin, videolar1 kaydirarak
izlemek ve icerikleri etkilesimde bulunmadan tiiketmek), olumsuz psikolojik sonuglarla iligkilidir
(Verduyn ve ark., 2017). Ge¢mis ¢aligmalar, aktif sosyal medya kullaniminin (6rnegin, i¢erik olusturma)
olumlu sonuglarla, pasif kullanimin ise (6rnegin, yalnizca tiikketme) olumsuz psikolojik etkilerle iligkili
oldugunu ortaya koymustur (Lup ve ark., 2015). Ancak, sosyal karsilastirma ve yalnzlik arasindaki
iligkide sosyal medya kullanim tiirlerinin diizenleyici rolii bildigimiz kadariyla heniiz aragtirillmamaistir.
Mevcut literatiire dayanarak bu caligmada asagidaki hipotezler test edilecektir:

H1. Sosyal karsilastirma ile algilanan yalnizlik pozitif yonde iliskilidir.

H2. Sosyal medyay1 paylasim yapma odakli kullanim, sosyal karsilastirma ile yalmzlik arasindaki
iligkiyi diizenler.

H3. Sosyal medyay1 igerik tiiketme odakli kullanim, sosyal karsilastirma ile yalnizlik arasindaki iligkiyi
diizenler.

H4. Sosyal medyay1 igerik olusturma odakli kullanim, sosyal karsilagtirma ile yalmzlik arasindaki
iligkiyi diizenler.

H5. Sosyal medyayi iletisim kurma odakli kullanim, sosyal karsilastirma ile yalnizlik arasindaki iligkiyi
diizenler.

Caligmanin hipotezleri dogrultusunda gelistirilen 6nerilen aragtirma modeli Sekil 1'de sunulmustur.
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Sosyal Medya
Kullanim Tiirleri

Sosyal Karsilastirma »| Algilanan Yalmzlik

Sekil 1. Onerilen Arastirma Modeli
YONTEM

Gii¢ Analizi

Orneklem biiyiikliigii, Monte Carlo Dolayli Etkiler igin Gii¢ Analizi (Zhang, 2013) kullanilarak R
tabanl bir uygulama araciligiyla belirlenmistir. Etki biiytikligii (2= 0.13), giic degeri 0.85 ve anlamlilik
diizeyi 0.05 temel alindiginda, gerekli orneklem biiyiikliigii 525 katilimci olarak hesaplanmigtir
(Schoemann ve ark., 2017).

Katilmcilar ve Uygulama Siireci

Caligma, Tiirkiye’nin 21 ilinden 525 lisans 6grencisiyle ylriitiilmiistiir. Katilimeilarin 345’1 kadin
(%65,7), 180’1 erkektir (%34,3). Yaslar1 18 ile 33 arasinda degismekte olup, yas ortalamasi 21,25 (SS =
2,18) olarak hesaplanmistir. Tiim katilimeilar birincil sosyal medya platformu olarak Instagram’
kullanmaktadir. Katilimcilar, génderi basina ortalama 9 etkilesim (X = 8,68, SS' = 18,86) ve 139 begeni
(x=138,85, 8§ = 117,25) aldiklarin1 bildirmistir. Sosyo-ekonomik dagilim incelendiginde, 96 katilimci
(%18,3) diistik, 276 katilimci (%52,6) orta ve 153 katilimer (%29,1) yiiksek sosyo-ekonomik diizeyde
yer almaktadir. Fakiiltelere gore dagilim su sekildedir: %61,3 (n = 322) Edebiyat Fakiiltesi, %8,6 (n =
45) iktisadi ve Idari Bilimler Fakiiltesi, %6,1 (n = 32) Egitim Fakiiltesi, %6,1 (n = 32) Miihendislik ve
Mimarlik Fakdiltesi, %5,3 (n = 23) Saglik Bilimleri Fakiiltesi ve %12,6 (n = 66) diger fakiiltelerden
olusmaktadir. Katilimeilarin ¢ogunlugu ticiincii sinif (%30,1, n = 158) ve ikinci sinif (%29, n = 152)
ogrencilerinden olusurken, birinci ve dordiincii simif Ogrencileri toplam katilimcilarin %40,9’unu
olusturmaktadir.

Katilimcilar, ¢aligmaya katilmadan once goniillii onamlarint vermistir. Web tabanli anket, Once
demografik sorulara yer verilerek baglamis, ardindan diger 6l¢iim araglarina gecilmistir. Yaklagik 10-15
dakika siiren anket, katilimcilarin istedikleri zaman ayrilabilmelerine olanak saglayacak sekilde
tasarlanmigtir.

Ol¢cme Araclar

Demografik Bilgi Formu. Arastirmaya katilan bireylerin cinsiyet, yas, sosyoekonomik diizey, fakiilte,
egitim diizeyi, Instagram kullanma durumu, etkilesim ve begeni sayisi diizeyine iliskin veriler,
arastirmacilar tarafindan olusturulan demografik bilgi formu ile toplanmstir.

UCLA Yalmizlk Olgegi. UCLA Yalnzlik Olgegi, sekiz maddeden olusan bir 6lgektir. Hays ve DiMatteo
(1987) tarafindan, orijinal 20 maddelik 6lcegin daha kisa bir versiyonu olarak gelistirilmistir. Olcegin
Tiirk kiiltiiriine uyarlamast Dogan ve ark. (2011) tarafindan gergeklestirilmigtir. UCLA Yalmizlik
Olgegi, 8 maddelik Likert tipi bir lgektir ve yiiksek puanlar daha yiiksek yalmzlik diizeyini
gostermektedir. Gegmis aragtirmalar, 6lgegin i¢ tutarliliginin yiliksek oldugunu gostermis ve Cronbach
alfa katsayisini 0,84 olarak rapor etmistir (Hays ve DiMatteo, 1987). Mevcut ¢alismada benzer bir alfa
katsayist olan 0,79 elde edilmistir. Ayrica, bu c¢alismada dogrulayici faktér analizi uygulanarak
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UCLA’nin bu 6rmeklem i¢in uygunlugu test edilmistir. Analiz sonuglari, modelin veriye iyi uyum
sagladigimi gostermistir: y%df = 2,09, CFI= 0,98, TLI = 0,96, RMSEA = 0,04 ve SRMR = 0,03.

Sosyal Karsilastirma Olgegi (SKO). Allan ve Gilbert (1995), Festinger’in (1954) Sosyal Karsilastirma
Teorisine dayali olarak Sosyal Karsilastirma Olcegini gelistirmistir. Olcegin Tiirk¢e uyarlamasi Oksiiz
ve Malhan (2004) tarafindan yapilmustir. Olgek, alti dereceli Likert tipi 18 maddeden olusmaktadir.
SKO, bireylerin kendilerini bagkalartyla nasil algiladiklarm 6lgmeye odaklanmaktadir. Olgekten alinan
yiliksek puanlar, bireyin kendisini digerlerine kiyasla daha olumsuz algilama egiliminde oldugunu
gostermektedir. Olcegin i¢ tutarlilik katsayist 0,87 olarak hesaplanmis olup gecmis arastirmalarla
tutarhidir (Oksiiz ve Malhan, 2004). Olgegin gegerliligi, arastirma &rnekleminde elde edilen uyum
indeksleri ile desteklenmistir: y%df= 3,56, CFI= 0,92, TLI = 0,91, RMSEA = 0,06 ve SRMR = 0,07.
Okul Disi Sosyal Medya Kullanimi Olgegi (ODSM). Lu ve ark. (2018) tarafindan bireylerin sosyal
medya kullanim diizeyini degerlendirmek amaciyla gelistirilmistir. Olgek, Torun (2019) tarafindan bir
iiniversite Ornekleminde Tirk kiiltiiriine uyarlanmistir. Besli Likert tipi 21 maddeden olusan
oOlgek, tiikketme, iletisim kurma, igerik olugturma ve paylagma olmak iizere dort alt boyuta sahiptir.
Olgegin i¢ tutarlilik katsayis1 0,86 olarak bulunmustur. Gegmis calismalar da benzer bir giivenirlik
katsayist rapor etmistir (Torun, 2019). Arastima Ornekleminde O6lgek yapisinin dogrulandigi
goriilmiistiir: y7df= 2,51, CFI=0,92, TLI = 0,90, RMSEA = 0,05 ve SRMR = 0,06.

Istatistiksel Analizler

Verilerin analizine gecilmeden 6nce ¢ok degiskenli istatistiksel varsayimlar teyit edilmistir. Aragtirma
degiskenlerine iliskin carpiklik ve basiklik degerlerinin +2 araliginda yer almasindan dolay1 verilerin
normal dagildig goriilmiistiir (George ve Mallery, 2010). I¢ tutarhilik katsayilari 0.70’in iizerinde
bulunarak Slgeklerin i¢ gilivenilirligi dogrulanmistir. Verilerde eksik deger bulunmamaktadir. Aykiri
degerler, Mahalanobis Uzaklik Degeri ve Z standart skorlar1 kullanilarak belirlenmis ve dokuz katilimci
veri setinden ¢ikarilmistir (Hayes, 2022). Coklu baglant1 problemi, varyans enflasyon faktori (VIF),
tolerans ve Durbin-Watson (DW) degerleri ile degerlendirilmistir. Tim VIF degerleri 10’un altinda,
tolerans degerleri 0.10’un tlizerinde bulunmus ve DW degeri (1.91) ¢oklu baglanti sorunu olmadigini
gostermistir.

Caligmada yalmzlik ve sosyal medya kullanimi arasindaki iliskiyi incelemek igin bir dizi analiz
gergeklestirilmistir. 1lk olarak, tammlayici istatistikler ve degiskenler arasindaki ikili korelasyonlar
hesaplanmistir. Ardindan, sosyal medya kullanim tiirlerinin diizenleyici etkisini test etmek igin
moderasyon modelleri analiz edilmistir. Analizler JAMOVI'nin medmod paketi kullanilarak
gergeklestirilmigtir.

BULGULAR

Tammlayic: Istatistikler
Tablo 1, degiskenler arasindaki ikili korelasyonlari, ortalama, standart sapma, garpiklik, basiklik ve
giivenirlik degerlerini gostermektedir.

Tablo 1. Arastirma Degiskenlerine iliskin Tanimlayici Istatistikler ve Korelasyonlar

Degisken 1 2 3 4 5 ¥ SS Ranj Carpikhk Basklk o o
1. Yalmizlik — 27.2 4.18 13-32 -91 .28 79 .79
2. Sosyal 632F 803 12.4 44-108 .35 -.01 .87 .88
Kargilastirma

3.1letisim Kurma JA55%  270% — 12,4 49 6-30 .81 12 82 .83
4. Olusturma ,086*% .232% 438% — 8.89 3,75 6-25 1.20 1,13 .69 .71
5. Paylasma 250%  227* 405*% 535% — 13,5 474 5-25 .30 -052 .75 .75
6. Tiiketme -335% -180% .268% -194% -426* 998 3-30 4-20 37 -0,10 .65 .68
*p <.05

Tablo 1 sonuglari, degiskenler arasinda anlamli korelasyonlar oldugunu gostermektedir. Yalnizlik,
sosyal karsilastirma (» = ,32, p <,001), iletisim kurma (» =,155, p <,001), igerik olusturma (» = ,086, p
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=,048) ve paylagsma (r =,250, p <,001) ile pozitif yonde iligkiliyken, tiiketme ile negatif yonde iliskilidir
(r=-0,335, p <,001). Sosyal karsilastirma, iletisim kurma (» =,270, p <,001), icerik olusturma (r =,232,
p <,001) ve paylagma (r = ,227, p <,001) ile pozitif yonde; tiiketme ile negatif yonde iligkilidir (» =-
0,189, p <,001). Ayrica, Tablo 1’de gosterilen arastirma degiskenlerinin Cronbach's a ve @ degerleri
kabul edilebilir seviyededir (George ve Mallery, 2003).

Diizenleyici Etkilere Yonelik Analizler

Varsayimlarin dogrulanmasinin ardindan, sosyal karsilastirmanin yalnizlik tizerindeki etkisinin sosyal
medya kullanim tiirlerine gore nasil degistigi incelenmistir. Sonuglar Tablo 2’de sunulmaktadir. Tablo
2, sosyal karsilagtirma ve yalmzlik arasindaki iliskinin farkli sosyal medya kullanim tiirlerine gore
diizenleyici analizlerini gostermektedir.

Tablo 2. Sosyal Karsilagtirmanin Yalnizlik Uzerindeki Etkisine Yonelik Diizenleyici Etki Katsayilari

Moderator Katsay SH VA p
Tletisim Kurma

Sosyal Karsilastirma 0,211 0.011 18.64 <,001
Iletisim Kurma -0,002 0.025 -0.08 .930
Sosyal Karsilastirma % Iletisim Kurma -0,003 0.001 -1.62 .104
Igerik Olusturma

Sosyal Karsilastirma 0.212 0.011 18.85 <,001
Icerik Olusturma -0,030 0,037 -0.81 415
Sosyal Karsilastirma % Icerik Olusturma -0,008 0,003 -2.76 .006
Paylagma

Sosyal Karsilastirma 0,196 0.011 17.32 <.001
Paylagma 0.116 0.029 3.99 <.,001
Sosyal Karsilastirma > Paylasma -0,006 0.002 -3.17 .002
Tiiketme

Sosyal Karsilastirma 0,195 0.010 17,95 <,001
Tiiketme -0.264 0,040 -6.50 <.001
Sosyal Karsilagtirma > Tiiketme 0.009 0,002 3.14 .002

Not. Etkilesim terimi, bagimsiz degiskenin (Sosyal Karsilagtirma) bagiml degisken (Yalnizlik)
iizerindeki etkisinin diizenleyici degiskenin farkli seviyelerinde nasil degistigini gostermektedir.

Iletisim kurma degiskeninin diizenleyici etkisi anlamli bulunmamistir (8 =-0,003, Z=-1,62, p =,104) ve
bu nedenle ileri analizlerden ¢ikarilmistir. Paylagma, daha yiiksek yalnizlik diizeyleri ile iliskilidir (8 =
0,117, Z= 13,99, p <.001) ve sosyal karsilastirma ile yalmzlik arasindaki iligskiyi zayiflatmaktadir (§ =-
0,007, Z=-3,17, p = ,002). Tiiketme, daha diisiik yalmzlik diizeyleri ile iligkilidir (5 =-0,265, Z =-6,50,
p <,001), ancak sosyal karsilastirma ve yalnizlik arasindaki iliskiyi giiclendirmektedir (5 = 0,009, Z =
3,14, p = ,002). Igerik olusturma, yalmzlik ile dogrudan iliskili bulunmamustir (8 =-0,030, Z =-0,815, p
=,415), ancak sosyal karsilastirma ve yalmzlik arasindaki iliskiyi zayiflatmaktadir (8 =-0,009, Z=-2,77,
p =,006).

Sekil 2'de gosterildigi gibi, Instagram’daki igerik olusturma davraniglarinin sosyal karsilastirma ve
algilanan yalmzlik arasindaki iligki tizerindeki diizenleyici etkisi incelenmistir.
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Sekil 2. Sosyal Karsilastirma ile Algilanan Yalnizlik Arasindaki Iliskide Diizenleyici Olarak Sosyal
Medya Kullanim Tiirleri

Orta diizeydeki basit egim tahmini 0.213 (SH = 0,011, Z= 18,7, p <,001) olarak hesaplanmigtir. Diisiik
seviyede (-15S), bu tahmin daha yiiksek olup 0.245 (SH= 0,015, Z= 15,5, p <,001) olarak bulunmustur.
Yiiksek seviyede (+1SS) ise tahmin daha diisiik olup 0.181 (SH = 0,016, Z = 10,8, p < ,001) olarak
hesaplanmigtir. Buna gore, sosyal medyayi igerik olusturma amaciyla kullanma motivasyonu arttikga
sosyal karsilastirma egilimi ile algilanan yalmzlik arasindaki iliskinin zayifladigi s6ylenebilir. Ancak,
bu iliskinin yiiksek seviyede de anlamli oldugu unutulmamalidir.

Benzer sekilde, Instagram’da "paylagma davranislarinin” sosyal karsilastirma ve yalmizlik arasindaki
iligki iizerindeki diizenleyici etkisi incelenmistir. Orta diizeydeki basit egim tahmini 0,196 (p < ,001)
olarak hesaplanmistir. Diisiik seviyede (-1SS), bu tahmin artarak 0,229 (p <,001) seviyesine ulagmustir.
Buna karsilik, yiiksek seviyede (+1SS) tahmin 0,163 (p <,001) seviyesine diismiistiir. Bu durum, etkinin
zayifladig1 ancak héla anlamli oldugunu gostermektedir.

Son olarak, Instagram’da "tliketme davraniglariin" sosyal karsilastirma ve yalnizlik arasindaki iligki
iizerindeki diizenleyici etkisi ele alimmigtir. Orta diizeyde basit egim tahmini 0,195 (p < ,001) olarak
hesaplanmigtir. Diisiik seviyede (-15S), bu tahmin 0,165 (p < ,001) seviyesinde bulunmustur. Yiiksek
seviyede (+1S85) ise tahmin 0,226 (p < ,001) olarak hesaplanmistir. Diger bir deyisle, sosyal medyay1
igerik tiikketme amaciyla kullanma arttik¢a, sosyal karsilagtirma ile algilanan yalnizlik arasindaki iligki
giiclenmektedir.

TARTISMA

Bu ¢alismanin temel amaci, sosyal karsilastirma ve yalmzlik arasindaki iligkinin farkli sosyal medya
kullanim tiirlerine bagl olarak nasil degistigini incelemektir. Bu kapsamda, Instagram’da igerik
olusturma, paylagma, tilketme ve iletisim kurma davraniglarinin diizenleyici etkileri arastirtlmistir.
Arastirma kapsaminda elde ettigimiz sonuclar, sosyal karsilastirmanin yalmzlikla pozitif yonde iliskili
oldugunu ve sosyal karsilastirma diizeyi arttik¢a yalnizlik hissinin de arttigini dogrulamistir. Bu bulgu,
benzer sonuglar1 elde eden gegmis aragtirmalar kiimesine (Vogel ve ark., 2014; Yang, 2016) Tiirk
kiiltiiriinden de ayn1 dogrultuda bir sonug eklemistir.

Calismamizin ilk hipotezi kabul edilmistir. Bagka bir deyisle, sosyal karsilagtirmanin yalnizlikla pozitif
yonde iliskili oldugu saptanmigtir. Bu dogrulamanin ardindan diizenleyici etkilerin analizine ge¢ilmistir.
Farkli sosyal medya davraniglarinin diizenleyici rollerini anlamak &nemlidir. Diger bir deyisle, bu
davranislar, sosyal karsilagtirmanin yalmzlik iizerindeki etkisini nasil artirabilecegi veya azaltabilecegi
hakkinda ongoriiler sunmaktadir. Gegmis arastirmalar, sosyal medyanin pasif kullanimmin (6rnegin,
yalmzca igerik tiiketmek) sosyal karsilastirmayr ve yetersizlik hissini artirarak yalmizlhigi
siddetlendirebilecegini gostermektedir (Vogel ve ark., 2014; Lup ve ark., 2015). Buna karsilik, aktif
etkilesim (6rnegin, icerik olugturma ve paylagma) sosyal baglantiyr ve destegi artirarak yalmizligi
azaltabilmektedir (Verduyn ve ark., 2017).

Aragtirmanin  ikinci  hipotezi de  kabul  edilmistir. Diger bir deyisle, sosyal
medyada paylagma davranislarmin, sosyal karsilastirma ve yalmizlik arasindaki iligkiyi diizenledigi
goriilmiistlir. Paylagma davranisi arttiginda, sosyal karsilastirma ve yalnizlik arasindaki iliski daha zayif
hale gelmistir. Bu diizenleyici etki, Sosyal Degisim Teorisi (Homans, 1958) ¢ercevesinde anlasilabilir.
Bu teoriye gore, sosyal etkilesimler, karsilikli aligverise dayalidir ve duygusal faydalar saglamaktadir.
Sosyal medyada icerik paylagsmak, genellikle bagkalarindan geri bildirim almak ve olumlu pekistirme
kazanmakla iligkilidir. Buna bagli olarak, yalmizlik hissi azalabilmektedir. Bu perspektiften
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bakildiginda, elde edilen bulgular, aktif sosyal medya kullaniminin sosyal baglilik ve destek
saglayabilecegi fikriyle ortiismektedir (Yang, 2016).

Aragtirmanin  iigiincli  hipotezi kabul edilmistir. Sosyal medyada tilketme davraniginin, sosyal
karsilagtirma ve yalmizlik arasindaki iligkiyi diizenledigi ve tiiketme davramisinin yiiksek oldugu
durumlarda bu iliskiyi giiclendirdigi bulunmustur. Tiikketme davranisinin sosyal karsilastirma ve
yalmzlik arasindaki iligkiyi gliclendirmesi Telafi Edici Internet Kullanimi Teorisi (Kardefelt-Winther,
2014) ile tutarhdir. Telafi Edici Internet Kullanim Teorisine gore, bireyler sosyal medya da dahil olmak
lizere cevrimici aktiviteleri, yalmzlik ve kaygi gibi ¢evrimdisi eksiklikleri telafi etmek igin
kullanmaktadir. Ancak, sosyal medya icerigini etkilesimsiz bir sekilde pasif olarak tiiketmek (6rnegin,
fotograflar1 veya videolar1 yalnizca kaydirarak izlemek), sosyal karsilagtirmay1 artirarak yetersizlik
duygularini pekistirebilir.

Arastirmanin dordiincii hipotezi de kabul edilmistir. Elde edilen bulgulara gore, sosyal medyay1 icerik
olusturma amactyla kullanmanin, sosyal karsilastirma egilimiyle yalmzlik arasindaki iliskiyi zayiflattig
bulunmustur. Bagka bir deyisle, sosyal medyada aktif olarak igerik {iretmenin, sosyal karsilastirmanin
olumsuz etkilerine karsi bir koruyucu faktor islevi gorebilecegi sdylenebilir. Bu bulgu, Benlik
Giiclendirme Teorisi (Sedikides ve Gregg, 2008) ile uyumludur. Bu teoriye gore, bireylerin kendilerini
ifade etmelerine ve yaraticiliklarii ortaya koymalarina olanak taniyan aktivitelerin, benlik saygisii ve
iyi olusu artirabilecegini one siirmektedir. Bireyler icerik olusturdugunda, pasif tiiketimden aktif
katima ge¢mektedirler. Bu gegis, basar1 ve bagllik duygusunu tesvik ederek yalmizlik hissini
hafifletebilir.

Aragtirmanin besinci hipotezi, iletisim kurma davraniginin sosyal karsilastirma ve yalnizlik arasindaki
iligkiyi diizenledigi yoniindeki varsayimimizi desteklenmemistir. Bu sonug, tiim sosyal medya
etkilesimlerinin esit derecede anlamli veya destekleyici olmadigi fikriyle ortlismektedir. Yiizeysel
etkilesimler (6rnegin, kisa yorumlar veya begeniler), yalmizli§1 azaltmak i¢in gerekli olan duygusal
destegi saglamayabilir. Ornegin, Hampton ve ark. (2014), “sessizlik (suskunluk) sarmal1” fenomenini
tartigarak, sosyal medya kullanicilarinin baski hissederek muhalif goriislerini ifade etmekten
kacinabilecegini ve bunun da etkilesimlerin derinligini ve samimiyetini sinirlayabilecegini belirtmistir.
Benzer sekilde, Twenge ve Campbell (2019), asir1 ekran siiresinin olumsuz ruh sagligi sonuglartyla
iligkili oldugunu vurgulayarak, dijital etkilesimlerin yiiz yiize iletisimin sagladigi sézel olmayan
ipuglarini ve duygusal yakinliktan yoksun oldugunu 6ne siirmistiir. Sosyal medya iletisimi, yalmzlik
iizerinde etkili olabilir. Fakat bu etkilesimlerin yalmzlik ve iyi olus tizerindeki etkisi, biiyiik dlctide
etkilesimlerin yogunlugu ve kalitesine baghdir (Mansfield ve ark., 2021).

SONUC

Bu ¢aligma, Tiirk iiniversite 6grencileri arasinda sosyal karsilastirma, yalnizlik ve farkli sosyal medya
kullanim tiirleri arasindaki iliskiye 151k tutmaktadir. Bulgularimiz, sosyal karsilastirma ile yalnizlik
arasindaki iligkiyi ele alan dnceki arastirma sonuglarini dogrulamakta ve sosyal karsilagtirma diizeyinin
artmasinin yalnizlik hissini de artirdigim1 gostermektedir. Bu iliskinin Tiirk kiiltlirii baglaminda da
gecerli olmasi, mevcut literatiire kiiltiirler aras1 6nemli kanitlar eklemektedir.

Ayrica, caligmamiz genel sosyal medya kullanim kaliplarina odaklanmaktan ziyade belirli sosyal medya
davranislarini incelemenin 6nemini vurgulamaktadir. Igerik olusturma ve paylasma gibi aktif
etkilesimler, sosyal karsilagtirmanin yalnizlik iizerindeki olumsuz etkilerini azaltabilmektedir. Buna
karsin, etkilesim olmadan igerik tiiketme gibi pasif davraniglar, bu olumsuz etkileri pekistirerek
yetersizlik ve yalmzlik duygularmi artirmaktadir. Sosyal medya ortaminda igerik olusturma ve
paylasmanin tegvik edilmesi, pasif tiikketimin ise azaltilmasi, daha destekleyici ve baglantili bir ¢evrimigi
ortamin gelistirilmesine yardimci olabilir. Ayrica, ruh saghigi profesyonellerinin ve sosyal medya
platformlarimin, kullanicilar1 daha aktif ve anlamli etkilesimlere tesvik etmesi gerektigini ortaya
koymaktadir.

ARASTIRMANIN SINIRLILIKLARI VE GELECEK ARASTIRMALAR
Bu c¢aligmanin bazi sinirhliklart bulunmaktadir. Aragtirma kesitsel desenli oldugundan nedensel
¢ikarimlardan kaginilmalidir. Diger yandan, arastirma degiskenleri arasindaki iliskilere yonelik nedensel
iligkilerin de anlagilabilmesi igin boylamsal tasarimli ¢aligmalar bu arastirma kapsaminda
onerilmektedir. Bununla birlikte, aktif sosyal medya kullanimm tesvik eden ve pasif sosyal medya
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tilketimini azaltan miidahalelerin etkinligini test etmek icin deneysel tasarimli aragtirmalarin da
yiiriitiilmesine ihtiya¢ duyulmaktadir.

Arastirma sonuglarindan hareketle, sosyal medyada yukar1 yonlii sosyal karsilagtirma egilimine yonelik
koruyucu faktorlerin gelecekte arastirilmasma ihtiya¢ duyuldugu ileri siiriilebilir. Bu koruyucu
faktorlerden biri 6z-sefkat olabilir. Oz-sefkatin koruyucu rolii, psikolojik yardim arama (Kantar ve
Yalgm, 2023) gibi farkli baglamlarda incelenmis olsa da bildigimiz kadariyla sosyal medya
kullaniminda olumsuz sosyal karsilagtirmalar1 azaltmadaki rolii heniiz aragtirllmamistir. Son olarak,
sosyal medya kullaniminda sosyal karsilagtirma tiirlerinin (yukari, asagi vb.) de incelenmesi 6nem arz
etmektedir.

TEORIK KATKILAR

Sosyal medya kullanicilarinda yukar1 yonli sosyal karsilastirma egilimleri yalmzlik hissini
artirmaktadir. Bununla birlikte, aktif sosyal medya kullanicilarinda sosyal karsilastirma ile yalmzlik
arasindaki iliski zayiflarken, pasif sosyal medya kullanicilarinda ise bu iliski giiclenmektedir. Bu
baglamda, sosyal medyada aktif etkilesimin (i¢erik olusturma ve paylasma) sosyal karsilastirmanin
olumsuz etkilerini hafifletebilecegi, pasif etkilesimin (tiiketme) ise bu etkileri siddetlendirebilecegi elde
edilmistir. Bu arastirma sosyal karsilasgtirma, yalnizlik ve sosyal medya kullanimi arasindaki iliskileri
Tiirk kiiltlirii 6rnekleminde de test ederek bu alanda yiiriitiilen arastirma kiimesine kiiltiirler aras1 bir
katk1 saglamistir.

PRATIK CIKARIMLAR

Bu caligmanim bulgulari, sosyal medya kullanicilarii igerik olusturmaya tesvik etmenin, onlarn
psikolojik iyi oluslarim artirmada énemli oldugunu gostermektedir. Sosyal medya platformlar1 ve ruh
saglig1 profesyonelleri, blog yazarligi, video iiretimi ve sanatsal faaliyetler gibi yaratic1 etkinlikleri
tesvik eden programlar ve miidahaleler gelistirebilir. Kendini ifade etme ve sosyal etkilesimi artirma
stratejileri, sosyal karsilagtirmanin yalnizlik iizerindeki olumsuz etkilerini azaltmaya yardimci olabilir.
Pasif kaydirma yerine aktif etkilesimin tesvik edilmesi, topluluk hissi ve sosyal baglilig1 artirarak sosyal
karsilagtirmanin yalnizlik iizerindeki olumsuz etkilerini azaltabilir (Verduyn ve ark., 2017).
Arastirmanin sonuglarina gore sosyal medyada yasanilan her aktif etkilesim psikolojik agidan faydali
olmayabilir. Ornegin, kisa yorumlar, begeniler gibi yiizeysel etkilesimler yalmzlig1 azaltmak igin gerekli
duygusal destegi saglamayabilir. Bagska bir 6mek olarak, Hampton ve ark. (2014), sosyal medya
kullanicilarinin “sessizlik  (suskunluk) sarmali” fenomeni nedeniyle goriislerini agiklamaktan
kacindigini ve bunun da etkilesimlerin derinligini ve samimiyetini sinirlayabilecegini 6ne siirmektedir.
Benzer sekilde, Twenge ve Campbell (2019), asir1 ekran siiresinin olumsuz ruh sagligi sonuglariyla
iligkili oldugunu vurgulamaktadir. Bu nedenle, aktif kullanimin tesvik edilmesi, yalnizca igerik
iiretmekle sinirli kalmamali, ayn1 zamanda zorbalik ve siddetten arindirilmig, anlamh etkilesimleri
destekleyen bir ortam yaratmaya odaklanmalidir. Bu sekilde, sosyal medya kullaniminin bireylerin iyi
oluslar tizerindeki olumlu etkileri maksimize edilebilir.

Yapay Zeka Kullamimi. Uretken yapay zeki yalmzca dil diizeltme amaciyla (6rnegin, Grammarly)
kullanilmis olup, arastirma ve yazimin tiim diger asamalar1 yazarlar tarafindan bagimsiz olarak
gergeklestirilmigtir.
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