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ABSTRACT 
This study aims to explore the connection between young people’s music 
preferences and their sense of identity. A total of 423 participants aged 18 
to 34 were involved, using the “Personal Information Form,” “Identity 
Perception Scale,” and “Music Preferences Form” as tools. The model of 
the research is the survey model, which is “a research model that aims to 
detect a past or present situation as it exists”. Identity is described as how 
individuals perceive themselves through social roles and relationships, 
while music acts as a way to express feelings and thoughts. Identity forma-
tion is a complex process that starts during adolescence and continues into 
adulthood, with music playing a key role in this journey. The study’s re-

and their sense of identity. It was observed that young adults often express 
their identities through their music preferences, which are closely tied to 
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their self-image. For example, those who prefer pop music are generally 
seen as more social and fun-loving, while those who choose folk music 
are perceived as more melancholic. This suggests that music is not just 
a form of entertainment but also a strong indicator of identity. The study 
highlights how music helps shape and express personal identity, acting 
as a way for individuals to present themselves to the world. It also shows 
that music influences both how people see themselves and how others see 
them, functioning as both a social and psychological tool in forming iden-
tity. These findings emphasize the important role music plays in helping 
young adults deal with the challenges of self-expression and social belong-
ing. This research is intended to provide a foundation for future studies on 
the relationship between music and identity.

Keywords: Musical Preference, Positive and Negative Identity Percep-
tion, University Students

ÜNİVERSİTE ÖĞRENCİLERİNDE MÜZİĞİN 
OLUMLU VE OLUMSUZ KİMLİK ALGISI İLE 

İLİŞKİSİNİN İNCELENMESİ

ÖZ
Bu çalışmanın amacı, gençlerin müzik tercihleri ile kimlik algıları ara-
sındaki ilişkiyi incelemektir. Bu amaçla yaşları 18-34 aralığında değişen 
423 gence, “Kişisel Bilgi Formu”, “Kimlik Algısı Ölçeği” ve “Müzik Ter-
cihleri Formu” kullanılmıştır. Araştırmanın modeli, “geçmiş veya şimdi-
ki bir durumu var olduğu haliyle tespit etmeyi amaçlayan bir araştırma 
modeli” olan anket modelidir. Kimlik, bireyin kendini algılayışı, sosyal 
roller ve ilişkiler aracılığıyla tanımlanırken, müzik ise bireyin duygularını 
ve düşüncelerini ifade etme aracıdır. Kimlik oluşumu, ergenlikte başlayıp 
yetişkinlik boyunca devam eden karmaşık bir süreçtir ve müzik, bu süre-
cin önemli bir parçası olarak değerlendirilmektedir. Araştırma sonuçları, 
bireylerin dinledikleri müzik türleri ile kimlik algıları arasında anlamlı bir 
ilişki olduğunu göstermiştir. Özellikle genç yetişkinlerin müzik tercihleri 
yoluyla kimliklerini ifade ettikleri ve bu tercihlerin onların benlik algıları-
nın ayrılmaz bir parçası olduğu gözlemlenmiştir. Pop müzik tercih edenler 
genellikle daha sosyal ve eğlenceli olarak algılanırken, halk müziği tercih 
edenler daha melankolik olarak görülmektedir. Bu durum, müziğin sadece 
bir eğlence aracı değil, aynı zamanda güçlü bir kimlik belirleyicisi oldu-
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ğunu vurgulamaktadır. Bu çalışma, müziğin kişisel kimliğin şekillendiril-
mesi ve ifade edilmesindeki rolünü ortaya koyarken, müzikal tercihlerin 
bireylerin dünyaya kendilerini nasıl sunduklarına dair bir mercek görevi 
gördüğünü öne sürmektedir. Ayrıca, müziğin bireylerin kendilerini nasıl 
algıladıklarını ve başkaları tarafından nasıl algılandıklarını etkilediği, mü-
ziğin kimlik oluşumunda hem sosyal hem de psikolojik bir araç olarak 
rol oynadığı görülmüştür. Bu bulgular, özellikle genç yetişkinlerin kendini 
ifade etme ve sosyal aidiyet karmaşıklıklarıyla başa çıkmalarında müziğin 
önemli bir rol oynadığını göstermektedir. Bu çalışmanın gelecekte müzik-
le ilgili çalışmalara kaynak niteliğinde olması hedeflenmektedir.

Anahtar Sözcükler: Müzik Tercihleri, Olumlu ve Olumsuz Kimlik Algısı, 
Üniversite Öğrencileri

INTRODUCTION 
The term identity1 comes from the Latin root 'idem', which means same-
ness and continuity. In the psychology dictionary of the APA (2015), it is 
stated that identity is expressed as the feeling of self-perception of an indi-
vidual defined by several relationships and social roles, as well as identity 
stems from beliefs about self (Ergün, 2020). At the same time, it is import-
ant for the individual to define himself within social norms, interact and 
integrate with groups, as well as in the psychological sense of the individ-
ual; self-esteem, self-development, social life, academic success, etc. it is 
a phenomenon that affects concepts. The process of identity formation is 
a condition that begins with adolescence and continues throughout adult-
hood. Creating a healthy identity allows an individual to perform adult 
roles more easily and move into adulthood healthier (Erikson 1968, Luy-
ckx et al. 2008) Although the phenomenon of identity forms the agenda of 
the individual with adolescence, the phenomenon of identity does not end 
with this period. Looking at the current studies (Arnett 2000, 2003, 2015, 
McAdams 2001), it has been shown that identity development contin-
ues throughout life and becomes even more important, especially during 
young adulthood (Ergün, 2020). The concepts of positive and negative 
identity perception are two basic frameworks used to describe how indi-
viduals perceive themselves. Positive identity perception reflects a positive 
perspective on an individual's self-worth, while expressing an individual's 

1 Identity in Turkish is formed from the query root "who" and in the same way it denotes a mandatory membership 
(belonging), being the same, being the only one, which person to be (Dalbay & Avcı, 2018).  
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self-esteem, social cohesion and positive feelings towards himself. This 
perception supports the individual to adopt social roles and relationships 
in a healthy way. Negative identity perception, on the other hand, includes 
an individual's negative feelings about himself, low self-esteem, and often 
alienation from society. Negative perceptions can negatively affect an in-
dividual's psychological and social functioning. Research shows that these 
two perceptions are also associated with individuals' music preferences; 
for example, it has been stated that individuals who listen to pop music are 
generally perceived as more social and fun, while individuals who listen 
to folk music have a more melancholic identity perception. This situation 
reveals that the individual's music preferences serve both as a tool and a 
reflection in shaping the perception of identity.

Today, the process of acquiring an identity has become increasingly com-
plex, and an assessment needs to be made to resolve this complexity. The 
rapid change of social and cultural dynamics is one of the main reasons 
why the process of identity acquisition is becoming increasingly complex. 
Individuals who move away from traditional norms encounter new value 
systems and make efforts to make these values a part of their identity. Glo-
balization and increasing cultural interaction make it easier for individuals 
to be influenced by different cultures, and this situation adds both diversity 
and complexity to the identity formation process. In addition, the spread 
of social media and digital platforms creates pressure on individuals to 
present their identities in idealized forms and to strike a balance between 
their real-life identities and their virtual identities. One of the factors of 
this necessary evaluation is music, since it is often described as a means 
of expressing emotions and thoughts. Music has a profound influence on 
the formation of an individual's identity beyond other human interactions 
(Duman, 2024).Music is also a tool that can convey an individual's feelin-
gs and thoughts to a wide audience and create a social network between 
individuals who are in the same mood as him (Sağır & Öztürk, 2015). Mu-
sic: apart from being just an art phenomenon with its rhythm, melody and 
words, it is an important consumed social tool that affects the acquisition 
of a person's identity and the shaping of his perception. The ways in which 
music is consumed also include the self-identification of the individual as 
an identity. Thanks to the social network, music listeners build a common 
network for themselves and shape their lives around this class by creating 
a class around this network. For example, punk, rock and arabesque, rather 
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than being a musical genre, are turning into forms of representation of a 
culture in their own right. Individuals define their own worlds within this 
music culture and make sense of their lives within this culture (Sağır & 
Öztürk, 2015). 

Music penetrates deeply into a person's emotional and mental environ-
ment. Music, which is described as the food of the soul in many defini-
tions, holds a mirror to a person's mood. People listen to music according 
to their modes, reflect the balance or confusion in their inner world to the 
outside according to the music they listen to. Making or listening to music 
can reveal or transmit various emotions and experiences. When it comes 
to the psychological effects of music, music that is melodic can be useful 
in reducing stress levels, allowing people to calm down and focus more 
easily. The tempo, genre and melody of a song can change depending on 
a person's mood, and the music they listen to can also affect a person's 
mood. Music can affect people's moods and increase the intensity of their 
emotions. Many people use listening to music to connect their musical 
tastes with others, express their inner world and create an identity. People 
have the opportunity to find their own unique sounds thanks to music, es-
pecially during childhood. However, how this musical journey will affect 
a person's positive or negative sense of identity may vary depending on a 
person's experiences, cultural background and personal preferences.

AIM OF THE STUDY 
This study aimed to investigate the relationship of listening to music on 
positive and negative identity perception among university students. Quan-
titative studies typically use three types of research questions (RQs). In an 
experiment or group comparison, the researcher may compare groups on 
an independent variable to observe how it affects a dependent variable. In 
a survey project, the researcher can link one or more predictor factors to 
one or more outcome variables. RQs can be descriptive questions where 
the intent is to describe a single variable. Alternatively, RQs can state re-
lationship questions among variables (Creswell & Creswell, 2023,p.175-
6). The following questions were answered within the framework of this 
general purpose:
1. What genres of music do university students prefer?
2. What are the levels of positive and negative identity perception among 

university students?
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3. Is there significant differentiation positive and negative identity per-
ception acording to socio-demographical variables?

4. Is there a significant relationship between students' sense of identity 
perception and music genre preference?

SIGNIFICANCE OF THE STUDY  
When the Google Scholar, Scopus, ULAKBIM databases were scanned 
there was no study in which the two variables were considered together 
has been conducted on the relationship of listening to music on positive 
or negative identity perception in students. The main purpose of this study 
is to analyze the relationship of the types of music students want to listen 
to on positive and negative identity perceptions and to elucidate potential 
directions for future research in this field.

METHODS 
Model of the research
The model of the research is the survey model, which is "a research mod-
el that aims to detect a past or present situation as it exists" (Karasar, 
2018:109). In the study, the "relational screening model," which is one 
of the screening models under the title of general screening and aims to 
determine the existence and/or degree of change between two or more 
variables, was used. This model is made in the form of data pairs that will 
allow a relational analysis (Karasar, 2018:114).  

Data collection tools
The data of the research were collected by using three forms as “Personal 
Information Form” , “Music Preferences Form”, and "Identity Perception 
Scale".  

Personal Information Form (PIF): PIF prepared by the researchers con-
sists of some close-ended questions about age, sex, educational status. 

Music Preferences Form: "The Music Preferences Form” was special-
ly designed by the researchers in accordance with the main objectives of 
the research. The main purpose of the form is to determine the effects of 
participants' music preferences on identity perception. In this direction, it 
was aimed to reveal how individuals express their identity through their 
preferred music genres and the relationship of these preferences with pos-
itive or negative identity perception. A music preference form, designed 
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by researchers, presented participants with two options: Neset Ertaş song 
"Ah Yalan Dünya" and Serdar Ortaç's song "Ne Bu Neşe". The main rea-
son why only pop and folk music genres were focused in this study is that 
these genres are seen as two opposite poles representing the perception of 
cultural and social identity in Turkish society. While folk music reflects 
the traditional values and melancholic nature of Turkish culture, pop music 
represents a modern, social and fun identity (Erdal, 2009). The choice of 
the two types is based on the symbolic roles of these types in social per-
ception. Serdar Ortaç's success in pop music and the awards he has won 
have been the main reason for his selection as a representative of this genre 
(Kral Müzik, 2017.) In addition, in the research, the choice of music genre 
was examined by making a choice between two artists. This approach is 
based on the perception of artists as powerful symbols representing their 
genre.

Identity Perception Scale: The scale was developed by Serafini and Ad-
ams (2002). It is designed to measure the positive and negative identity 
perceptions of individuals. Demir adopted this form of the scale into Turk-
ish. The scale consists of 19 items. The form is a 5-point Likert type; it 
is scored between 1-5 (1-strongly disagree... 5-completely agree). There 
are no reverse coded items in the scale.  The scale also has two subscales.   
While questions numbered 4-7-10-11-13-14-16-18-19 examine the dimen-
sion of "positive identity perception"; questions numbered 1-2-3-5-6-8-9-
12-15-17 examine the dimension of "negative identity perception". The to-
tal scores on the scale are taken based on the sub-dimension, and the total 
score is not obtained from the scale as a whole. In this study, the Cronbach 
Alpha coefficient of the scale was found to be α =.88. Since this value is 
above .70, it shows that the scale is reliable.

Ethics of the study 
Research started after obtaining ethical approval from the İstanbul 29 
Mayıs University Non-Interventional Clinical Research Ethics Committee 
on the date of 04.12.2023, under reference number 2023/12.Participants 
were informed about the research before the scales were administered. 
Participation in the research was voluntary. The informed consent form 
and scales were presented to the participants online, and the data were 
collected via Google Forms created on the Internet.  



166

Investigation of The Relationship of Music With Positive and Negative Identity Perception In 
University Students

Analysis 
In the analysis of the research results, the data collected from the forms 
and scales were digitized and entered the SPSS-22 program for Windows. 
To analyze the data, it was first determined whether the relevant dataset 
showed a normal distribution. Tabachnick and Fidell (2013) accept that the 
distribution is normal when the skewness and kurtosis values are between 
±1.50. Since the skewness and kurtosis values of the Identity Perception 
Scale subscale (positive-negative identity perception) scores in the study 
are within this range, it can be said that the data set has a normal distribu-
tion (See Table 2). As such, parametric methods were found suitable for 
analysis. p<.05 and p<.001 significance levels were preferred in interpre-
tation.

Sampling 
This research was conducted in the fall semester of the 2023–2024 aca-
demic year. While determining the sampling method, the simple random 
sampling technique, which is a type of sampling in which all elements in 
the study population have an equal chance of being selected, was used. For 
the sample size, 426 people were determined as the sample by calculating 
a 90% confidence interval and a 4% margin of error in the unknown uni-
verse. Three data was excluded, so 423 people were included in the study. 
Detailed information about demographic variables is presented in Table 1.

Table 1.
 Demographical Variables 

RESULTS 
In this section, descriptive analysis results on the “Identity Perception 
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Scale”, comparative analysis results according to demographic variables, 
and correlation analysis results on the relationship between positive-neg-
ative identity perception and music genre preferences will be presented, 
respectively.

Descriptive analysis 
The average scores of the participants from the Identity Perception Scale 
subscales are presented in Table 2. The average scores of the participants 
from the Identity Perception Scale subscales are presented in Table 2. Ac-
cordingly, 320 participants have a positive perception scored 34.37±6.36 
points; 103 participants have a negative perception scored 24.87±7,85 
points. 
Table 2.  
“Identity Perception Scale” descriptive analysis 

Chi-square Correlation 
To determine whether students' music genre preferences relate to identity 
perception, Chi-square (χ²) analysis was conducted. Results indicate that 
there is highly significant relationship between music genre preferences 
and identity perception, χ²=12,846; p<.001. Results are shown in Table 3. 

Table 3. 
Music genre preferences and identity perception χ² analysis 

Comparative analysis 
Independent Sample T-test analysis was conducted to determine whether 
students' music genre preferences and identity perception differ according 
to sex. In the t-test analysis results, music genre preferences show highly 
significant difference according to sex, t(289,330)=-6,650, p<.001. While 
female prefer pop music more, male prefer folk music. On the other hand, 
identity perception do not show significant difference according to sex, 
t(421)=-,269, p>.05. Results are shown in Table 4.
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Table 4.
Music genre preference and identity perception comparison analysis ac-
cording to sex

Independent Sample T-test analysis was conducted to determine whether 
students' music genre preferences and identity perception differ according 
to age. In the T-test analysis results, the perception of identity differs high-
ly significantly according to age groups, t(211,361)=-3,717, p<.001. The 
younger age group has a more negative sense of identity than older age 
group. On the other hand, music genre preferences show no significant dif-
ferences according to age, t (159,337) =-1,176, p>.05. Results are shown 
in Table 5. 

Table 5.
Music genre preference and identity perception comparison analysis ac-
cording to age

The difference of identity perception according to education status was ex-
amined by ANOVA one-way variance analysis. According to the results of 
ANOVA analysis, identity perception shows significant differentiation ac-
cording to education status, F (2,420) = 5,112, p=.006. Results are shown 
in Table 6. 
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Table 6. 
Musical Genre preferences and identity perception comparison analysis 
according to education level

Individuals with an undergraduate level of education have a more positive 
sense of identity compared to graduates and those currently pursuing a 
graduate degree (P = .009, p < .05). No significant differences were ob-
served in the other subgroups (p = .530, p > .05). Results are shown in 
Table 7.

Table 7.
Post-hoc Scheffe analysis results for identity perception

DISCUSSION AND CONCLUSION 
The study aimed to reveal the music preferences of university students, as 
well as their positive and negative identity perceptions, and to determine 
the relationship between preferred music genres and positive and negative 
identity perceptions. The following results were obtained:

Among students, folk music is the most preferred genre. This situation 
can be attributed to the high level of respect for folk music within Turkish 
society and its transmission to younger generations by elders. The gener-
ally traditional structure of Turkish society is also considered one of the 
main reasons for this preference. Folk music, deeply embedded in Turkish 
culture, plays a significant role in shaping individuals' cultural identities. 
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In this context, the inclination of students towards folk music can be inter-
preted as a sign of their attachment to cultural heritage. On the other hand, 
pop music is less preferred among students. The lower preference for pop 
music could be influenced by the specific artists featured in the survey. 
The general listening habits for pop music in Turkey, along with its lack of 
profound lyrics and emotional depth, may not resonate with the emotional 
nature of the respondents, leading to its lower preference. Additionally, 
the tarnished image of Serdar Ortaç, one of the featured pop artists, due 
to various tabloid incidents, might have negatively impacted the survey 
results. In contrast, Neşet Ertaş, who represents Turkish folk music in the 
survey, is a highly revered figure in Turkish society. He is considered one 
of the most important and respected folk artists, which likely contributed 
to the higher preference for folk music among students. When compared to 
other studies conducted with university students, Pop music genre is more 
commonly preferred. (Balcı, Soysal 2021) This suggests that the choice of 
university students in this study may be related to their socio-demographic 
characteristics rather than the age factor. The literature on music prefer-
ences emphasizes that relatively older individuals tend to listen to Folk 
music.

The study, conducted with young adults aged 18-34, revealed a significant 
relationship between music preferences and identity perception. This find-
ing clearly demonstrates how music tastes shape individuals' perceptions 
of their own identities. Young adults express themselves through the music 
they listen to, and these music preferences become an integral part of their 
identities. Music serves as a means of conveying who they are to their sur-
roundings and simultaneously influences how they perceive themselves. 
Thus, music is not merely a form of entertainment but also a powerful 
determinant of identity. For instance, a person who listens to pop music 
may be perceived as fun and sociable, whereas someone who listens to 
folk music might be considered melancholic.

SUGGESTIONS 
1. Repeating the study with individuals from different age groups and 
comparing the research results,
2. Conducting new research in which different music genres are offered as 
a choice and comparing the research results,
3. Conducting new research to identify different identity perception and 
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comparing the research results, 
4. Repeating similar studies taking into account different geographical re-
gions in our country is suggested.

LIMITATIONS 
1. The research is based on students' own evaluations (self-report). There 
is a possibility that some students may have avoided expressing their real 
situation or exaggerated it during the application.
2. The research is limited to only 423 people.
3. The small number of female participants in the study is among the lim-
itations of the study.
4. This research is limited to two music genres.

REFERENCES 
Arnett, J. J. (2000). Emerging adulthood: A theory of development from the 
late teens through the twenties. American Psychologist, 55(5), 469–480. 
 
Arnett, J. J. (2003). Conceptions of the transition to adulthood among 
emerging adults in American ethnic groups. New Directions for Child and 
Adolescent Development, 2003(100), 63–76.  
 
Arnett, J. J. (2015). Emerging adulthood: The winding road from the late 
teens through the twenties. Oxford University Press.
 
Balcı, E., & Soysal, N. F. (2021). Meslek yüksekokulu öğrencilerinin ruh-
sal durum algıları ile müzik tercihleri arasındaki ilişki. Rast Musicology 
Journal, 9(4), 450–462.
 
Creswell, J. W., & Creswell, J. D. (2023). Research design: Qualitative, 
quantitative, and mixed method approaches (6th ed.). SAGE Publications.
 
Dalbay, S., & Avcı, N. (2018). Kimlik inşasına ilişkin temel yaklaşımlar ve 
bu yaklaşımların Türkiye’ye yansımaları. Süleyman Demirel Üniversitesi 
İktisadi ve İdari Bilimler Fakültesi Dergisi, 23(3), 17–39.
 
Duman, N. (2024). Exploring musical identity development: Perspectives 
of stage theory, self-determination theory, and lifespan approach. Balkan 
Müzik ve Sanat Dergisi, 6(2), 1–13.
 
Erdal, B. (2009). Müzik türlerinin tercih edilmesinde kişilik özellikleri ve 



172

Investigation of The Relationship of Music With Positive and Negative Identity Perception In 
University Students

beğeni ilişkisi (Doktora tezi, Dokuz Eylül Üniversitesi Güzel Sanatlar En-
stitüsü). YÖK Tez Merkezi.
 
Ergün, N. (2020). Kimlik gelişimi: Anlatı kimliği ve kuşaklararası anlatı 
kimliği. Psikiyatride Güncel 
Yaklaşımlar, 12(3), 455–475.  
 
Erikson, E. H. (1968). Identity: Youth and crisis. Norton.
 
Karasar, N. (2018). Bilimsel araştırma yöntemi: Kavramlar, ilkeler, 
teknikler (32. baskı). Nobel Yayınları.
 
Kral Müzik. (2017, Kasım 9). 2004 Kral Müzik Ödülleri [Video]. You-
Tube. https://www.youtube.com/watch?v=XBdAIJb382U
 
Sağır, A., & Öztürk, B. (2015). Sosyolojik bağlamda müzik ve kimlik: 
Karabük Üniversitesi örneği. Uşak Üniversitesi Sosyal Bilimler Dergisi, 
8(3), 121–154.
 
Tabachnick, B. G., & Fidell, L. S. (2013). Using multivariate statistics (6th 
ed.). Pearson 


