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Current tourism approaches after pandemic
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The COVID-19 pandemic has triggered profound disruptions in global tourism, accelerating structural
transformations that extend beyond temporary crisis responses. This study aims to examine the
emerging approaches and trends shaping post-pandemic tourism and to evaluate their implications
for the future development of the tourism sector. Adopting a qualitative research design, the study
employs secondary data analysis and thematic content analysis based on academic literature, industry
reports, and international tourism statistics. Following a systematic review process, recurring
concepts and patterns were identi�ed and classi�ed into six major thematic categories: digitalisation,
health and safety protocols, bleisure travel, staycation, proximity tourism, and long-tail tourism. The
�ndings indicate that post-pandemic tourism is characterised by increasing demand for technology-
enabled services, enhanced health security, �exible travel arrangements, and more localised and
personalised tourism experiences. The study further argues that these trends re�ect not only adaptive
responses to a global crisis but also deeper behavioural and value-based transformations consistent
with the transformative tourism perspective. By providing an integrated thematic framework, the
research contributes to a better understanding of the structural evolution of tourism and offers
strategic insights for destination managers and policymakers seeking to enhance resilience,
sustainability, and long-term competitiveness in the post-pandemic era.
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1. Introduction 
Tourism is the activities that occur as a result of people moving away from their daily life areas for holiday, business or 

other purposes (UNWTO, 2020). Tourism is also a multifaceted industry that affects the economic growth of countries, 

creates employment and increases social interaction. COVID-19, which emerged in late 2019 and rapidly became a global 

pandemic, has radically shaken established tourism patterns. In addition to causing serious health problems, the virus has 

led to the implementation of travel restrictions, border closures and quarantine measures around the world (Gossling et 

al., 2021). Tourism before the pandemic was based on high international travel volumes, mass tourism models and global 

mobility networks. However, the pandemic revealed the excessive external dependence of tourism economies, leading to 

a reassessment of traditional models (Utkarsh & Sigala, 2020). As a result of travel restrictions, tourism destinations 

experienced a near-zero decline in the number of visitors, leading to intense economic losses, unemployment, and social 

problems in regions dependent on tourism income (Yang et al., 2020). The decline in the number of tourists due to the 

pandemic surpassed the recent crises and made 2020 the ‘worst year in the history of tourism’, and its recovery was 

realized only in 2023. The number of tourists in 1990-2023 is shown in the figure below (UNWTO, 2025) 

Figure 1. Tourist Numbers for the Period 1990-2023 
Source : (Statista, 2024,UNWTO,2024,WTTC,2025) 

 

Figure 1 shows that, there has been a steady increase in tourist numbers since the 1990s. However, it is noteworthy that 

this increase has been interrupted during certain crisis periods. For example, during the 2003 SARS outbreak, there was 

a decrease of approximately 2 million, while during the 2008 global financial crisis, there was a drop of 37 million. These 

fluctuations remained relatively limited, and the sector showed a quick recovery. 

In contrast, the COVID-19 pandemic in 2020 caused an unprecedented disruption in tourism. According to Figure 1, the 

number of international tourists decreased by approximately 1.1 billion during this period, marking the sharpest decline 

in tourism history. The number of tourists, which stood at 1.5 billion in 2019, fell below 400 million in 2020 (UNWTO, 

2021). A gradual recovery trend began in 2021, with the number of tourists reaching around 900 million again in 2022. 

This recovery accelerated in 2023, with the sector reaching 1.3 billion in 2023 and 1.445 billion in 2024 (UNWTO, 2025). 

This sudden decline experienced alongside the pandemic has led to fundamental changes in the tourism sector, with 

greater emphasis being placed on resilience, flexibility and sustainability. Sector stakeholders have begun to shift towards 

approaches that balance not only volume-focused growth but also economic returns with social and environmental 

responsibilities (Buhalis, 2020). The concept of risk management has been redefined in tourism. The pandemic has 

highlighted the necessity of adopting comprehensive crisis management strategies that include health safety, financial 

resilience, and flexible operational protocols, instead of traditional models that ignore the potential impacts of unforeseen 

global events (Hall et al., 2020). Additionally, the pandemic has accelerated the integration of digital technologies into 

the tourism sector. The limitation of face-to-face interactions due to health measures has led to the increased importance 

of online booking systems, virtual tours, and remote customer services (Buhalis et al., 2023). Significant changes in 

consumer behavior have also been observed post-pandemic. Travelers have started to place greater importance on health 

and safety issues, preferring destinations that adhere to hygiene standards and offer flexible cancellation policies (Zenker 

& Kock, 2020). In addition to these operational changes, transformations have also occurred in the ideological foundations 

of tourism. The emphasis on the concepts of sustainability and ethical tourism has increased; this situation has 

strengthened the understanding that, in addition to the conservation of natural and cultural resources, tourism should 
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actively contribute to local communities (Sharpley, 2021). Additionally, the pandemic has led to a reevaluation of 

international tourism policies. In various parts of the world, financial incentive packages, tax reductions, and regulations 

supporting digital innovations aimed at revitalizing the tourism sector have been implemented (UNWTO, 2020). The 

pandemic has also paved the way for the redefinition of resilience in tourism. In this context, resilience is considered not 

only as the capacity to recover from shocks but also as the ability to adapt to continuously changing conditions (Gössling 

et al., 2020). In summary, the pandemic has fundamentally transformed the tourism landscape, bringing sustainable 

practices, digitalization, robust risk management strategies, and consumer well-being to the forefront (Sigala, 2020). In 

post-pandemic tourism, the increased interest in national and regional tourism has also become an important trend. Due 

to international travel restrictions, local destinations have been rediscovered; governments and businesses have 

accelerated their efforts to promote local attractions (Yang et al., 2020). Additionally, the concept of "safe tourism" has 

come to the forefront. This concept encompasses not only health and hygiene measures but also the development of 

environments that make visitors feel safe (Hall et al., 2020). The demand for personalized tourism experiences has also 

increased; visitors are now seeking tailored travel plans based on their interests, which in turn affects tourism marketing 

and management strategies (Buhalis, 2020). All these conceptual changes have laid the groundwork for the restructuring 

of the sector by revealing the profound impacts of the COVID-19 pandemic on the tourism industry (UNWTO, 2020). 

During this period, the transformation in tourism has ensured that the sector becomes more resilient and sustainable 

through the questioning of traditional paradigms and the adoption of innovative practices (Gretzel, 2021). 

The primary objective of this study is to systematically examine the structural disruptions caused by the COVID-19 

pandemic on the tourism sector and to assess the impact of these disruptions on emerging and future trends. The research 

aims to reveal how the transformations that emerged after the pandemic shaped tourism demand, tourist behaviour and 

expectations, destination restructuring processes, and the sector's adaptation mechanisms. The study is significant in that 

it sheds light on the restructuring process within the sector by addressing not only the short-term effects of the pandemic 

but also its potential to bring about lasting transformations in tourism, highlighting its role as a catalyst for long-term 

structural change rather than a temporary crisis shock. Although there are numerous studies on post-pandemic tourism 

trends, existing research is largely fragmented, typically focusing on isolated themes such as digitalisation, domestic 

tourism, proximity travel or health protocols, or addressing short-term crisis reactions. Studies that systematically re-

evaluate these trends through an integrated conceptual framework and analyse post-pandemic transformations at tourist, 

destination and system levels remain limited. Therefore, this study fills an important gap in the literature by reclassifying 

post-pandemic tourism trends into interconnected thematic categories and linking them to broader structural 

transformations within the sector. In this regard, the study makes a theoretical contribution by (1) conceptualising the 

pandemic as a driver of structural transformation in tourism systems, (2) offering an integrated thematic classification 

that connects tourist behaviour, destination strategies and sectoral restructuring, and (3) adopting a multi-level analytical 

perspective that bridges system-level, destination-level and tourist-level changes. Moreover, the study provides strategic 

recommendations for destination managers and policymakers by critically examining uncertainties regarding the future 

of tourism and interpreting how emerging trends may shape long-term competitiveness. 

In doing so, this study offers a theoretical contribution by adopting the transformative tourism framework to interpret 

post-pandemic tourism developments, positioning the pandemic as a catalyst for deeper behavioural and value-based 

shifts rather than merely short-term adaptive responses. 

In this respect, the research will seek answers to the following questions: 

• What new approaches and trends have emerged in tourism after the pandemic? 

• What dynamics have these new approaches brought to light that redefine tourists' motivations and expectations for 

travel? 

Through these questions, the study aims to reveal the effects of the pandemic on the tourism sector at both conceptual 

and behavioural levels and to develop predictions for the future of tourism. 

2. Background 
As in all sectors, the most significant impact of the pandemic on the tourism industry has been fear, anxiety, and insecurity 

(Goncu & Kamasak, 2024). Due to this fear and anxiety, in the first year of the pandemic, the tourism sector experienced 

approximately 70 million job losses and a loss of 1.3 trillion dollars in revenue. The losses in the global tourism sector 

continued for the next two years, and recovery was only possible in 2023 (WTTC, 2025). Although tourism statistics have 

returned to pre-pandemic levels today, the concept of the "new normal" has begun to be used in tourism, as in all sectors, 

to express new habits and changes. Such changes have also occurred during previous crisis periods (Masco, 2017). 

However, no crisis or pandemic has caused such profound changes in tourism as COVID-19 (Hall et al., 2020). In many 

studies conducted, this change has been emphasized, stating that the pandemic has caused fundamental changes in tourists' 

transportation, consumption, spending, accommodation, and even travel content and patterns (Sigala, 2020; Anwari et al., 
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2021; Chen et al., 2022). Moreover, not only have travel habits changed, but the approach and perspective of local 

communities towards tourists in destinations have also begun to change (Fernandez et al., 2022). This change in approach 

and perspective has not been limited to local communities; hotels, restaurants, and businesses have also started to adapt 

to the new normal in their interactions and services to customers (Gössling et al., 2020). 

The transformative tourism perspective provides a valuable theoretical lens to interpret the long-term behavioural and 

value-based changes triggered by the pandemic. Grounded in Mezirow’s (1991) transformative learning theory, this 

framework argues that disruptive events can lead to reflection and enduring changes in values, motivations and 

worldviews. Building on this understanding, Pritchard, Morgan and Ateljevic (2011) conceptualise tourism as a 

transformative process capable of reshaping identities and behaviours through meaningful and experience-driven travel, 

while Sheldon and Daniele (2017) emphasise that crises can act as catalysts for purpose-driven and wellness-oriented 

forms of tourism. In this context, post-pandemic trends such as proximity tourism, staycation and wellness travel reflect 

not only adaptive behaviours but deeper transformations in tourist expectations and destination strategies. 

Global changes are also increasing the likelihood of major outbreaks and pandemics on a global scale. The rapidly 

increasing and constantly moving global population, the rise in the number of people living together due to urbanization, 

the industrialized production and consumption of food, the increased consumption of higher-quality foods including meat, 

and the development of global transportation networks that serve as vectors for the spread of pathogens further strengthen 

this possibility (Pongsiri et al., 2009; Labonte et al., 2011). It is generally accepted that three pandemics occurred during 

the twentieth century. The 'Spanish' flu or influenza of 1918-19, the 'Asian' flu (H2N2) of 1957, and the 'Hong Kong' flu 

of 1968 are the pandemics that occurred globally in the twentieth century (Akın & Gözel, 2020).  The twenty-first century 

has experienced four pandemics in 20 years. These are the SARS outbreak in 2002, the 'Bird Flu' in 2009, the MERS 

outbreak in 2012, and the Ebola outbreak that peaked in 2013-14. Since 2000, the increase in pandemic outbreaks is 

believed to be strongly related to the aforementioned global change factors (Coker et al.,2011; Greger, 2007; Wu et al., 

2017). Therefore, it is likely that pandemics will occur on a global scale in the coming years, and it is important to 

recognize that pandemics cause profound changes. However, understanding the direction of this change, whether it will 

continue, and the results it produces will help in comprehending how the transformation brought about by the pandemic 

can be turned into an opportunity, showing policymakers what kinds of opportunities have emerged, and generating ideas 

for taking preventive measures in future crises. The study is valuable in this regard and is important for filling a significant 

gap in the literature and providing a foundation for future research. 

3. Method 
This study was conducted using secondary data analysis and systematic literature review methods based on a qualitative 

research approach. Secondary data analysis refers to the process of re-examining existing data, such as previous academic 

studies, reports, and statistics from international organisations, and interpreting it in new contexts (Johnston, 2017). A 

literature review is a method of systematically collecting, evaluating and synthesising published scientific studies related 

to a specific research problem (Snyder, 2019). The combined use of these methods enables a multidimensional analysis 

of the impact of a global crisis such as the COVID-19 pandemic on the tourism sector. Understanding the new trends that 

emerged after the pandemic has necessitated the joint evaluation of both secondary data and a comprehensive literature 

review. 

During the data collection process, the Scopus, Web of Science, ScienceDirect, Taylor & Francis Online, SpringerLink 

and Google Scholar databases were searched. In addition, reports from organisations such as , WTTC, OECD and Statista 

were used for sectoral data. The search process utilised keywords such as ‘COVID-19 and tourism, post-pandemic tourism 

trends, tourism after pandemic, digital transformation in tourism, post-pandemic travel behaviours’. Keywords were 

searched for in both English and Turkish. The search covered publications from 2000 to 2025, thus including studies 

addressing both COVID-19 and previous health crises such as SARS (2002), Avian Influenza (2009), MERS (2012) and 

Ebola (2013–2014) in a comparative framework. 

During the screening process, 98 studies were identified, and after reviewing their abstracts, off-topic and duplicate 

publications were excluded. At this stage, 22 articles were excluded, and 76 articles and 12 reports that met the criteria 

were selected for full-text review. To enhance the reliability of the study and ensure methodological transparency (Sigala, 

2020), inclusion and exclusion criteria were clearly defined, and the evaluation process was conducted accordingly. To 

this end, the inclusion criteria were peer-reviewed articles and reports addressing the relationship between the tourism 

sector and pandemic and crisis management, examining epidemic and crisis periods since 2000, and focusing on trends 

that gained attention after crisis periods. In addition, non-peer-reviewed publications and reports focusing on non-tourism 

sectors, duplicate publications, and studies prior to 2000 were excluded. 

The literature obtained was examined using thematic content analysis. This method enables the identification of recurring 

themes, concepts and patterns in the data and facilitates the systematic determination of common trends in the literature 
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(Braun & Clarke, 2006). During the analysis process, key concepts relevant to the research questions were first identified, 

and then abstracts were screened according to these concepts to eliminate studies that were off-topic. Subsequently, a 

full-text review was conducted, and systematic coding was performed based on the identified concepts. At the end of the 

coding process, a frequency ranking was generated for recurring concepts, and themes were created based on the most 

frequently used concepts. As a result of this phased analysis, six key themes have been developed: digitalisation, health 

and safety protocols, bleisure, staycation, proximity tourism, and long-tail tourism. The study also tabulated statistical 

data obtained from organisations such as, WTTC and Statista, supported by graphs. These visual elements were evaluated 

not only descriptively but also as a basis for analytical interpretations. For example, the reasons for the decline in tourist 

numbers and the increase in internet searches for the concept of ‘staycation’ were critically interpreted based on 

quantitative data. 

The study is limited by the fact that it is based solely on secondary data and that no primary field research was conducted. 

The literature reviewed is predominantly limited to English and Turkish publications. Furthermore, due to access 

restrictions on databases, it was not possible to access all publications. However, the simultaneous use of multiple 

databases, the comparative evaluation of studies from different geographical regions, and the use of reports from reliable 

international organisations have been factors that enhance the scientific credibility of the research. 

Current Approaches in Tourism after COVID-19 

To understand what the pandemic has changed in tourism, it is first necessary to know what crises and disasters can 

change. The answer to this question can be learned by examining what has changed in previous crises and disasters. In 

the twenty-first century, it is sufficient to look at the tourism literature to understand how the tourism industry, which has 

already experienced 4 pandemics and dozens of natural disasters and political crises in 25 years, has emerged from these 

processes and how it has developed as a result of these processes. For example, after the SARS crisis, Zeng et al. (2005) 

stated that destinations needed to change their marketing strategies and diversify their products. After the bird flu, 

Rittichainuwat and Chakraborty (2009) stated that people did not stop traveling, but they examined their options more 

closely and preferred less dangerous places. After the Ebola outbreak, Cahyanto et al. (2016) stated that similar outbreaks 

could occur in the future and that crisis management is a systemic necessity. They also stated that planning would help in 

overcoming future outbreaks. Novelli et al. (2018) emphasized the importance of consumer behavior, destination 

marketing, and crisis preparedness. Page et al. (2006) stated that destinations should plan to avoid panic and should 

prioritize the marketing of destinations. According to Jiang et al. (2019), one of the most comprehensive studies on this 

topic, which conducted a bibliometric analysis of tourism studies related to crises, epidemics, and disasters between 1960 

and 2016, the most frequently encountered concepts in these studies are tourism destination and tourism development. 

According to the same study, the strongest thematic clusters of these works are the themes of tourism demand forecasting, 

tourist behaviors, and destination marketing. According to the results obtained from these studies, the changes occurring 

in the tourism industry related to pandemics, disasters, and crises have generally been examined in the literature from the 

perspectives of systems, destinations, and consumers. Therefore, in this study, changes related to tourism have also been 

examined in terms of systems, destinations, and tourist preferences. 

Digital Transformation 

The development of technology and the process of digitalization have affected every sector, including the tourism sector 

(Buhalis and Law, 2008; Kaygısız and Bulgan, 2015). Even before the pandemic, the rates of digitalization and the use 

of information technologies had become one of the most important factors affecting the competitiveness of businesses 

(Kaygısız and Bulgan, 2015). The most significant contribution of information technologies to the tourism sector is not 

only the ability for potential tourists to obtain information but also the ability to sell products and services over the internet 

and share customer experiences and opinions (Yeung and Law, 2006). The importance of this contribution was felt even 

more during and after COVID-19, and now digital transformation has become one of the most prominent trends in post-

pandemic tourism. The transition to digital platforms has enabled the continuity of services during restrictions and allowed 

reaching consumers in new, innovative ways. Hotels, airlines, and travel agencies have turned to contactless technologies, 

online reservation systems, and virtual customer service platforms (Buhalis, 2020). Especially the increasing demand for 

contactless services has made the integration of technological innovations such as online reservation systems, virtual 

tourism experiences, AI-supported customer services, and blockchain-based secure payment systems into the tourism 

sector inevitable (Sigala, 2020). Due to the impact of travel restrictions and measures implemented, many tourists who 

could not travel physically have participated in virtual tourism experiences. Museums, historical sites, and cultural 

heritage destinations have started to serve their visitors on digital platforms using augmented reality (AR) and virtual 

reality (VR) technologies (Tussyadiah, 2020). For example, important cultural institutions such as the British Museum 

and the Louvre Museum have enabled tourists to explore these areas from their homes by offering online virtual tours 

(Neuhofer, Buhalis & Ladkin, 2015). 
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Digital applications that include a 360-degree feature allow tourists to examine in detail the destinations they want to visit 

and the amenities offered by these destinations, such as hotels, museums, and businesses. With tools like VR glasses, 

these applications can give individuals the feeling of being there. Such applications can eliminate the question marks in 

tourists' minds about the places they are going to visit. The 3D technologies added to virtual tours are of great importance 

not only for the promotion of destinations but also for creating a desire among tourists to visit during the selection phase 

(Halaç and İzci, 2021). Digital transformation has also led to radical changes in the operational processes of tourism 

businesses. Hotels and restaurants have rapidly implemented contactless payment systems, QR code-based menus, and 

mobile check-in/check-out applications by prioritizing hygiene and health measures due to the pandemic (Ivanov and 

Webster, 2020). During this process, there has been a significant increase in the use of robotic technologies and AI-

supported services in the hospitality sector. For example, the Henn-na Hotel in Japan, as an accommodation facility that 

operates entirely with robots, has demonstrated how digitalization offers new opportunities in tourism (Tung and Au, 

2018). Another important aspect of the pandemic accelerating digital transformation in the tourism sector is the 

widespread use of big data analytics and artificial intelligence. In travel planning and destination management processes, 

big data and artificial intelligence-based analyses have started to be used to better understand tourist behaviors and offer 

personalized services (Gretzel et al., 2021). Smart city applications, dynamic maps analyzing tourist density, and mobile 

applications providing real-time data have become an important part of the digitalization process in tourism after the 

pandemic (Xiang et al., 2021). Another important aspect of the digitalization process is the use of blockchain and 

cryptocurrency payment systems to ensure the safety of the travel experience. Especially in the post-pandemic period, the 

need for the protection of personal data and secure payment systems has increased, and blockchain-based reservation 

systems and digital identity verification solutions have come to the forefront (Morosan and DeFranco, 2019). These 

systems both enhance the data security of tourists and provide reliable customer management for tourism businesses. 

Health and Safety Protocols 

Tourism is related to human mobility, and this mobility can serve as a vector for the spread of pathogens on a regional or 

global scale. In addition, tourism indirectly supports pandemics through the way food is produced. There are many studies 

suggesting that the way tourism produces and supplies food could be responsible for the recurring outbreaks of 

coronaviruses, including SARS, MERS, and COVID-19 (Pongsiri et al. 2009; Labonte et al. 2011). Therefore, one of the 

most notable innovations in post-COVID-19 tourism has been the meticulous implementation of health and safety 

measures. In many studies, it has been concluded that destinations sharing information through health and safety protocols 

have a positive impact on tourists' intentions to visit (Kement et al., 2022; Polo-Pena et al., 2024). Destinations and 

tourism businesses have implemented advanced hygiene protocols, contactless services, and social distancing measures 

to protect visitor health (Hall et al., 2020). For example, the World Travel and Tourism Council aimed to create a healthy 

and safe environment for people during their travels by establishing health and safety standards worldwide through the 

application it created under the name "Safetravels" (WTTC, 2025). In addition, airlines and airports have implemented 

advanced air filtration systems and reorganized boarding procedures to reduce the risk of virus transmission, while hotels 

have launched contactless check-in, digital check-in applications, and personal protective equipment practices used by 

staff (Chen et al., 2020). Additionally, tourist attractions and theme parks have developed timed entry systems and 

applications to reorganize visitor flow in order to control visitor density (Hall et al., 2020). 

Bleisure (Business and Leisure) Travel 

In short, 'Bleisure', which can be defined as a combination of business and leisure, includes business trips that are extended 

for personal reasons such as relaxation and entertainment after intense business trips (Walia et al., 2023). "Bleisure" 

tourism, a hybrid type of tourism, is derived from the combination of the English words "business" and "leisure" (Alp and 

Ayyıldız, 2020; Ünal and Özgürel, 2021; Kılınç and Artun, 2024). In fact, this phenomenon is not something new. In a 

report published before the pandemic, it was noted that personal travel durations were added to 58% of business trips 

(SAP.CONCUR, 2019). The blurring of the strict boundary between work life and personal life, which is a traditional 

approach in business life, due to reasons such as remote work and flexible working hours that emerged during the 

pandemic, has accelerated the adoption of bleisure tourism (Rahjasa, 2024). In addition, the pandemic's effect of 

increasing stress and anxiety among people, along with the rise in burnout rates due to prolonged remote work, has led to 

increased interest from employers in this phenomenon, which allows people to both work and rest (APA, 2020). This 

tourism trend allows travelers who are on business trips to extend their stays to explore the destinations they visit, enabling 

them to distance themselves from the stress created by work and make the most of their time away from home. In addition 

to the effects of COVID-19, the popularity of this trend has also been influenced by its ability to allow professionals to 

achieve a work-life balance (Chakraborty et al., 2024). In addition, technological advancements, particularly through 

applications like Zoom, Microsoft Teams, and Google Workspace, have enabled employees to participate in meetings 

from anywhere, even while on vacation, contributing to the trend's development. Expectations are that the global bleisure 

travel market, which was valued at 595 billion USD in 2023, will rise to 3,530 billion USD by 2033 (Lopez, 2023). 
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Proximity tourism 

Due to the negative effects of climate change and the increasing environmental issues humanity faces, proximity tourism, 

which has started to attract attention in recent years, has gained more interest because the pandemic forced people to stay 

in their home countries without being able to travel abroad (Salmela et al., 2021). Additionally, the anxiety caused by the 

risk of virus transmission has led people to explore their city's cultural heritage and the tourism potential of nearby regions, 

thereby learning about their own natural riches (Bertacchini et al., 2021). It is important to highlight that proximity tourism 

and domestic tourism represent distinct forms of tourism. Because proximity tourism can also take place within the 

borders of another country close to where people live. However, a trip to a distance of 500 kilometers within a country 

with extensive borders can also be considered domestic tourism. (Sciortino et al., 2023). Proximity tourism refers to a 

specific form of tourism that emphasizes local destinations, short distances, and low-carbon transportation modes (Jeuring 

and Soria, 2016). But proximity tourism is not only about distance. Proximity tourism is a form of tourism based on the 

idea of re-experiencing the daily environment, independent of the concepts of proximity and distance, unlike the 

traditional definition of tourism (Rantala et al., 2020). This form of tourism includes weekend getaways, short stays, 

excursions lasting a few hours, or single-night or day trips (Lebrun et al., 2021). According to another definition, 

proximity tourism can be described as the same as day tourism, where tourists are required to take short-distance trips for 

general entertainment and choose destinations no more than 3 hours away from their homes. Proximity tourism provides 

an opportunity to temporarily escape the pressures of daily life through activities, travel experiences, and other services 

aimed at communities close to natural areas. Therefore, it is of vital importance to use proximity tourism to attract nearby 

communities to destinations (Lin et al., 2025). 

Long Tail Tourism 

The Long Tail concept was first used to describe marketing and sales approaches that did not exist before the internet and 

to characterize the success of these approaches (Brynjolfsson, Hu, & Smith, 2003). Juliana Poon used this concept in 

1998 to describe the behavior of an economic sector that provides products in relatively low volumes but can achieve 

profit by offering a wide variety of product variations. In terms of tourism, short-tail products are generally the main 

tourist-producing destinations that are popular and attract a large number of visitors; the long tail, on the other hand, refers 

to special interest tourism destinations with a specific area of interest (Pranita, Sule, & Kaltum, 2021). According to Lew 

(2008), the indicators of long-tail tourism marketing are differentiation, specialization, the level of personalization of 

tourist sites; the tourist community, healthy interactions with tourists, and the use of digital marketing. Differentiation is 

a distinguishing factor between a product or tourism destination and other products and destinations. Specialization is the 

specific competence of goals and outcomes tailored to the unique needs of tourists. Personalization is the flexibility of a 

tourism product or destination to serve tourists individually (Lew, 2008). Due to COVID-19, individuals have moved 

away from mass tourism types known as hits (short stays) that occur in large capital destinations, and this has also 

increased interest in long-tail tourism types that bring together more niche destinations and markets (Köse & Özer, 2012). 

A tourist staying in a five-star hotel can be considered an example of mass tourism from the perspective of accommodation 

businesses. In addition, accommodations in school dormitories and small guesthouses that provide lodging for young 

people are types of accommodation in long-tail tourism. A tourist staying with a local family (Home-stay) or staying with 

a friend or relative (couch surfing) is another form of accommodation in long-tail tourism. Thanks to ride-sharing websites 

created on social media platforms, or travel-sharing websites like blabla.com, easier, cheaper, or even free transportation 

options have also contributed to the development of long-tail tourism. 

Staycation 

The term "Staycation," which was first used after the global economic crisis in 2008 and is derived from the combination 

of the words "stay" and "vacation," means "Home Vacation" and is used to refer to vacations taken at one's own home or 

in hotels near where one lives. Like some other tourism trends, concerns stemming from the COVID-19 pandemic and 

the resulting economic difficulties have increased interest in this tourism trend (Lang et al., 2025). According to Statista 

(2021), "Staycation" became the most searched term related to vacations in the United Kingdom after COVID-19 (Statista, 

2021). Due to the prohibition of international travel and uncertainties, staycations, which began to receive greater interest 

during COVID-19, have become one of the tourist behaviors inspired by the pandemic and have persisted even after the 

outbreak (Wong, Lin, & Kou, 2023). In an examination conducted through Google, one of the world's most important 

search engines, it was observed that the term "Staycation" was searched the most globally from July 11 to July 17, 2021, 

of all time. When examining the data between December 29, 2024, and January 4, 2025, although there was a 1/3 decrease, 

the data still shows that it is much higher than the pre-COVID-19 figures and indicates that interest in home holidays 

remains popular. Search data related to the term is shown in the figure below.  
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Figure.2 Staycation Term Search Data 
Source: (Google/trend, 2025) 

 

Google Trends data shows that searches for the term ‘staycation’ peaked globally between 11 and 17 July 2021. This 

period coincided with the peak of COVID-19 travel restrictions and economic uncertainty. Although interest declined 

after the peak, it continued at a fluctuating but relatively stable level in 2022–2023. By the end of 2024, searches had 

decreased by approximately one-third compared to the peak, but remained significantly above pre-pandemic levels. This 

indicates that ‘staycation’ is not just a temporary trend, but has become a permanent alternative holiday option in tourist 

behaviour. 

The permanence of home holidays has been influenced by their positive attributes in terms of sustainable tourism, being 

among the most economically viable options within local tourism varieties, and providing a safe travel channel. 

Additionally, the economic difficulties that arose during and after the pandemic have made it fashionable for people to 

vacation at home or near their homes instead of distant destinations (Cvelbar & Ogorevc, 2020). For example, in Slovenia, 

the government, after consulting experts and scientists, issued home vacation vouchers during the pandemic to encourage 

people to participate in home vacation activities. Accordingly, every adult residing in the country was given a voucher 

worth 200 Euros, and every child under the age of 18 was given a voucher worth 50 Euros. These vouchers could only be 

used for home vacations during that period, and in the first seven weeks, approximately 15% of the home vacation 

vouchers were used. 

4. Conclusion and Recommendations 
 

In this study, the literature on post-pandemic tourism was examined using secondary data analysis and thematic content 

analysis methods, and the trends emerging from the data obtained were systematically evaluated. The thematic content 

analysis, conducted as part of this methodological approach, ensured that the trends emerging in the post-pandemic 

tourism literature were systematically identified. During the analysis process, six main themes emerged through the most 

frequently recurring concepts of digitalisation, health and safety protocols, bleisure, staycation, proximity tourism and 

long-tail tourism. This finding demonstrates that the pandemic has not only caused a short-term crisis in the tourism 

sector, but has also triggered permanent behavioural and structural transformations. Therefore, the results obtained based 

on the criteria defined within the methodological framework demonstrate that the trends shaping the future of tourism 

have a strong foundation not only at a theoretical level but also in practice. 

The pandemic has caused significant and lasting changes in the tourism sector, as in all sectors worldwide. The onset of 

the pandemic, travel restrictions, and social distancing requirements have fundamentally changed the nature of the tourism 

industry. This process has reshaped the behaviors of both tourism businesses and tourists. This transformation in post-

pandemic tourism has led to the emergence of significant trends such as digitalization in the sector, sustainability, health 

safety, flexibility, and the redefinition of the industry's workforce and societal perspective. 

The only reason for the changes the tourism industry has undergone due to the pandemic is not the challenges people face 

before traveling, such as travel restrictions and vaccination policies. The economic difficulties caused by the pandemic 

have also been a significant factor in changing tourists' holiday preferences. The increase in costs and the unemployment 

of many people have led to a preference for closer destinations and even a rise in the choice of home vacations. According 

to the World Tourism Organization, the most important factor affecting the recovery of tourism from the crisis caused by 
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COVID-19 is the high transportation and accommodation costs that emerged due to the pandemic. The second most 

important factor is other economic factors. The third factor is the staff shortage caused by the pandemic. These data show 

that the only issue in tourism is not the fear of disease transmission (UNWTO, 2025). 

Due to the impact of the pandemic, digitalization in the tourism sector has increased at an unprecedented pace, and travel 

methods have begun to take place through digital platforms. Travel agencies, hotels, restaurants, and other tourist 

businesses have quickly adapted to the digitalization processes. This process has made the adoption of digital services not 

just an option but a necessity. Thanks to digitalization, tourists have started to plan their trips more easily through online 

platforms, and digital solutions such as virtual tours and mobile applications have gained great importance during this 

period when physical interactions have been limited. 

The pandemic has caused the system that people defined as "normal" to break down. Therefore, the new order that 

emerged after the pandemic has been called the "New Normal." This change has revealed injustices and unsustainability 

in some sectors, particularly in the tourism sector (Higgins-Desbiolles et al., 2022). This awareness has also created 

opportunities to rethink tourism development and openly discuss less intrusive and more resilient new ways for the natural 

and social environment. When new tourism trends are examined, it will be seen that local tourism destinations have started 

to attract more interest. This situation indicates that destinations need to make more effort to evaluate their tourism 

potential in nearby geographical areas. Thanks to the effects of the pandemic, the redefinition and critique of tourism will 

also provide an opportunity to create sustainable tourism destinations by reducing the negative impacts of tourism at the 

local level. With a common vision for the development of local tourism, a community-centered tourism framework that 

redefines and redirects tourism based on the rights and interests of local communities and populations will enable the 

sector to be supported locally during potential crisis periods in the future. These approaches will allow us to transform 

tourism and develop it into an industry that benefits a wider audience and causes less harm to the community and 

ecological system compared to institutionalized tourism models. 

Although unprecedented trends were observed in the tourism sector during the pandemic, trends that had previously 

received some attention have also gained popularity. One of the most important of these trends is sustainability. 

Sustainability has been a subject of study related to tourism for many years. However, the new habits that emerged with 

the pandemic have created opportunities for the redefinition of tourists' consumption models in tourism services and for 

businesses to replan their supply chain and supply policies according to these definitions (Cohen, 2021; Higgins-

Desbiolles, 2021). Although efforts have been made in many areas for sustainability, clear solutions on how to achieve 

environmental and social sustainability have not been provided (Cvelbar & Ogorevc, 2020). Moreover, it is also debated 

whether the sensitivity towards sustainability and green tourism continues with the same level of concern after the 

pandemic (Abubakar, Salemcity, Abbas, & Olajuyin, 2021). 

The pandemic has brought great challenges to the tourism industry. However, it has also allowed for the necessary 

planning for the future of tourism, enabling the preparation of a sustainable future for the tourism industry. The sub-

themes identified in the findings illustrate the concrete dimensions of tourism restructuring. Digitalisation represents a 

structural shift in service delivery and tourist decision-making processes, while health and safety protocols have redefined 

operational standards and risk management in tourism enterprises. Likewise, proximity tourism, staycation and bleisure 

trends indicate a spatial and behavioural restructuring that supports more resilient, flexible and community-oriented 

models. Together, these themes demonstrate that post-pandemic tourism is evolving through new patterns of mobility, 

consumption and experience rather than simply returning to its previous structure. The improvement and restructuring of 

the industry should be focused on the conservation of natural resources and the enhancement of the quality of life for 

local residents. The pandemic has shown that economic development goals tied to tourism, which hold great importance 

in the economies of underdeveloped or developing countries, can sometimes be a threat rather than beneficial. Therefore, 

economic development planning should consist of more stable and sustainable development models rather than being 

dependent on a single industry. 

Overall, this study contributes theoretically by interpreting post-pandemic tourism trends through the lens of 

transformative tourism, demonstrating that the pandemic has triggered not only short-term adaptive responses but also 

deeper behavioural and value-based transformations that redefine the future of tourism. 

References 
Abubakar, L., Salemcity, A. J., Abbas, O. K., & Olajuyin, A. M. (2021). The impacts of COVID-19 on environmental sustainability: 

A brief study in world context. Bioresource Technology Reports(15), 100713. https://doi.org/10.1016/j.biteb.2021.100713 

Akın, L., & Gözel, M. G. (2020). Understanding dynamics of pandemics. Turkish Journal of Medical Sciences (50), 515-519. 

https://doi.org/10.3906/sag-2004-133 

Alp, B. & Yazıcı Ayyıldız, A. (2020). Turizm pazarında yeni bir fırsat: bleisure. Journal of Tourism And Gastronomy Studies. 8(1), 

336- 354. https://doi.org/10.21325/jotags.2020.551 



  

186 

 

Sinan Göç 

Anwari, N., Ahmed, M.T., Islam, M.R., Hadiuzzaman, M., & Amin, S., 2021. Exploring the travel behavior changes caused by the 

COVID-19 crisis: A case study for a developing country. Transportation Research Interdisciplinary Perspectives 9, 100334. 

APA. (2020). Stress in the Time of COVID-19. Massachusetts, ABD: AMERICAN PSYCHOLOGICAL ASSOCIATION. 

https://www.apa.org/news/press/releases/stress/2020/stress-in-america-covid.pdf 

Bertacchini, E., Nuccio, M., & Durio, A. (2021). Proximity tourism and cultural amenities: Evidence from a regional museum card. 

Tourism Economics, 27(1), 187-204. https://doi.org/10.1177/1354816619890230 

Braun, V., & Clarke, V. (2006). Using thematic analysis in psychology. Qualitative Research in Psychology, 3(2), 77–101. 

https://doi.org/10.1191/1478088706qp063oa 

Brynjolfsson, E., Hu, Y., & Smith, M. D. (2003). Consumer Surplus in the Digital Economy: Estimating the Value of Increased Product 

Variety at Online Booksellers. Management Science, 49(11), 1580-1596.  

Buhalis, D., & Law, R. (2008) Progress in Information Technology and Tourism Management: Twenty Years on and 10 Years after 

the Internet: The State of Etourism Research. Tourism Management, 29, 609-623. 

http://dx.doi.org/10.1016/j.tourman.2008.01.005 

Buhalis, D. (2020). Technology in tourism-from information communication technologies to eTourism and smart tourism towards 

ambient intelligence tourism: a perspective article. Tourism Review, 75(1), 267-272. https://doi.org/10.1108/TR-06-2019-0258 

Buhalis, D., Leung, D., & Lin, M. (2023). Metaverse as a disruptive technology revolutionising tourism management and marketing. 

Tourism Management(97), 104724. https://doi.org/10.1016/j.tourman.2023.104724 

Cahyanto, I., Wiblishauser, M., Pennington-Gray, L., & Schroeder, A. (2016). The Dynamics of Travel Avoidance: The Case of Ebola 

in the US. Tourism Management Perspectives, 20, 195-203. 

Chakraborty, T., Sharada, S.V., Tripathi, M., & Basu, R. (2024). Towards a Balanced Lifestyle: How Bleisure Travel Is Reshaping 

Work-Life Balance Among Professionals. In S. Sharma & N. K. F. (Eds.), Smart Travel and Sustainable Innovations in Bleisure 

Tourism (s. 149-178). https://doi.org/10.4018/979-8-3693-8377-3.ch007 

Chen, C., Feng, T., & Gu, X., (2022). Role of latent factors and public policies in travel decisions under COVID-19 pandemic: Findings 

of a hybrid choice model. Sustainable Cities and Society 78, 103601. https://doi.org/10.1016/j.scs.2021.103601 

Chen, Y., Zhang, H., & Xu, Y. (2020). The impact of COVID-19 on tourism: A review of the evidence. Tourism Management, 81, 

104176. https://doi.org/10.1016/j.tourman.2020.104176 

Cohen, M. J. (2021). Does the COVID-19 outbreak mark the onset of a sustainable consumption transition? Sustainability: Science, 

Practice and Policy, 16(1), 1-3. https://doi.org/10.1080/15487733.2020.1740472 

Coker, R. J., Hunter, B. M., Rudge, J. W., Liverani, M., & Hanvoravongchai, P. (2011). Emerging infectious diseases insoutheast Asia: 

regional challenges to control. The Lancet, 377(9765), 599–609. https://doi.org/10.1016/S0140-6736(10)62004-1 

Cvelbar, L. K., & Ogorevc, M. (2020). Saving the tourism industry with staycation vouchers [version 1; peer review: 2 approved, 1 

approved with reservations]. Emerald Open Research, 2(65), 3-14. https://doi.org/10.35241/emeraldopenres.13924.1 

Fernandez, J.A.S., Martinez, J.M.G., & Martin, J.M., (2022). An analysis of the competitiveness of the tourism industry in a context 

of economic recovery following the COVID-19 pandemic. Technological Forecasting and Social Change. 174 

https://doi.org/10.1016/j.techfore.2021.121301 

Goncu, H., & Kamasak, R. (2024). Post-Pandemic Shifts in Travel Habits: New Trends and Strategies. Reference Module in Social 

Sciences. https://doi.org/10.1016/b978-0-443-13701-3.00133-x 

Google/trend, (2025, March 27). Google. Google/trend: https://trends.google.com/trends/explore?cat=67&date=today%205-

y&q=staycation&hl=tr 

Gössling, S., Scott, D., & Hall, C. M. (2020). Pandemics, tourism and global change: a rapid assessment of COVID-19. Journal of 

Sustainable Tourism, 29(1), 1-20. https://doi.org/10.1080/09669582.2020.1758708  

Greger, M. (2007). The human/animal interface: Emergence and resurgence of zoonotic infectious diseases. CriticalReviews in 

Microbiology, 33(4), 243–299. https://doi.org/10.1080/10408410701647594 

Gretzel, U. (2021). Conceptualizing the Smart Tourism Mindset: Fostering Utopian Thinking in Smart Tourism Development. Journal 

of Smart Tourism, 1(1), 3-8. https://doi.org/10.52255/smarttourism.2021.1.1.2 

Gretzel, U., Sigala, M., Xiang, Z., & Koo, C. (2021). Digital transformation in tourism: The future of travel post-pandemic. Tourism 

Management, 86, 104291. https://doi.org/10.1016/j.tourman.2021.104291 

Halaç, H. H., & İzci, S. B. (2021). Kent Sanal Turlarında Kültürel Mirasın Değerlendirilmesi. Türk Turizm Araştırmaları Dergisi, 5 

(2), 985-1004  

Hall, C. M., Scott, D., & Gössling, S. (2020). Pandemics, transformations and tourism: be careful what you wish for. Tourism 

Geographies, 22(3), 577-598. https://doi.org/10.1080/14616688.2020.1759131 

https://doi.org/10.1016/j.scs.2021.103601
https://doi.org/10.1016/j.tourman.2021.104291


 

187 

 

Journal of multidisciplinary academic tourism 2026, 11 (2): 177-189 

Higgins-Desbiolles, F. (2021). Socialising tourism for social and ecological justice after COVID-19. Tourism Geographies, 22(3). 

https://doi.org/10.1080/14616688.2020.1757748 

Higgins-Desbiolles, r., Bigby, B. C., & Doering, A. (2022). Socialising tourism after COVID-19: reclaiming tourism as a social force? 

Journal of Tourism Futures, 8(2), 208-219. https://doi.org/10.1108/JTF-03-2021-0058 

Ivanov, S., &  Webster, C. (2020) Robots in tourism: a research agenda for tourism economics. Tourism Economics (forthcoming). 

https://doi.org/10.1177/1354816619879583 

Jeuring, J., & Soria, I. D. (2016). Introduction: proximity and intraregional aspects of tourism. Tourism Geographies, 19(1), 1-5. 

https://doi.org/10.1080/14616688.2016.1233290 

Jiang, Y., Ritchie, B. W., & Benckendorff, P. (2019). Bibliometric visualisation: an application in tourism crisis and disaster 

management research. Current Issues in Tourism, 22(16), 1925–1957. https://doi.org/10.1080/13683500.2017.1408574 

Johnston, M. P. (2017). Secondary Data Analysis: A Method of Which the Time Has Come. Qualitative and Quantitative Methods in 

Libraries, 3, 619-626. 

Kaygısız, Ü., &  Bulgan, G. (2015). İnsan Hakları Çerçevesinde Engellilerin Seyahat Hakkı ve Avrupa Birliği‘ndeki Yasal 

Düzenlemeler. Akademik Bakış Dergisi(49), 98-106. 

Kement, U., Çavusoglu, S., Demirag, B., Durmaz, Y. & Bukey, A. (2022), Effect of perception of COVID-19 and nonpharmaceutical 

intervention on desire and behavioral intention in touristic travels in Turkey”, Journal of Hospitality and Tourism Insights, Vol. 

5 No. 1, pp. 230-249 

Kılınç, E. N., & Artun, C. (2024). İş Seyahatinin Yeni Trendi: Bleisure. Akademik Bakış: Turizm Sektörü. 

https://doi.org/10.58830/ozgur.pub533.c2177 

Köse, B. Ç., & Özer, S. U. (2012). "Uzun Kuyruk" (Long Tail) Pazarlama Yaklaşımı ve Turizm Sektöründe Uygulanabilirliğine 

Yönelik Bir Değerlendirme. 13. Ulusal Turizm Kongresi (s. 23-39). Antalya: Akdeniz Üniversitesi. 

Labonte, R., Mohindra, K., & Schrecker, T. (2011). The growing impact of globalization for health and public healthpractice. Annual 

Review of Public Health, 32(1), 263–283. https://doi.org/10.1146/annurev-publhealth-031210-101225 

Lang, M., Lochan, M., Nair, N. K., Srinivasan, & V., Venugopal, A. K. (2025). “Staycation” attitudes and experiences during the 

COVID-19 pandemic: an analysis of Twitter social media data across different international regions. 2022 TTRA International 

Conference (s. 2010-217). Massachusetts: Umass University. 

Lebrun, A.-M., Su, C.-J., & Bouchet, P. (2021). Domestic tourists’ experience in protected natural parks: A new trend in pandemic 

crisis? Journal of Outdoor Recreation and Tourism(35), 100398. https://doi.org/10.1016/j.jort.2021.100398 

Lew, A. A. (2008). Long Tail Tourism: New Geographies For Marketing Niche Tourism Products. Journal Of Travel & Tourism 

Marketing, 25(3-4). https://doi.org/10.1080/10548400802508515  

Lin, B., Zhang, Y. C., & Lee, W. (2025). Tourists’ perceptions of proximity tourism: Insights from sentiment analysis and fsQCA. 

Journal of Outdoor Recreation and Tourism(49), 100848. https://doi.org/10.1016/j.jort.2024.100848 

Lopez, A. M. (2023). Global bleisure travel market size forecast 2023-2033. q. 

Masco, J. (2017). The Crisis in Crisis. Current Anthropology, 58(15), 565-576. https://doi.org/10.1086/688695 

Mezirow, J. (1991). Transformative dimensions of adult learning. Jossey-Bass. 

Morosan, C., & DeFranco, A. L. (2019). Using interactive technologies to influence guests’ unplanned dollar spending in hotels. 

International Journal of Hospitality Management, 82(4), 242-251. https://doi.org/10.1016/j.ijhm.2019.04.015 

Neuhofer, B., Buhalis, D., & Ladkin, A. (2015), Technology as a Catalyst of Change: Enablers and Barriers of the Tourist Experience 

and Their Consequences. In: Tussyadiah, I. and Inversini, A., Eds., Information and Communication Technologies in Tourism 

2015, Springer Verlag, Lugano, 789-802. https://doi.org/10.1007/978-3-319-14343-9_57 

Novelli, M., Burgess, L. G., Jones, A., & Ritchie, B. W. (2018). ‘No Ebola… still doomed’ – The Ebola-induced tourism crisis. Annals 

of Tourism Research, 70, 76-87. https://doi.org/10.1016/j.annals.2018.03.006 

Page, S., Yeoman, I., Munro, C., Connell, J., & Walker, L. (2006) A Case Study of Best Practice—Visit Scotland’s Prepared Response 

to an Influenza Pandemic. Tourism Management, 27, 361-393. 

https://doi.org/10.1016/j.tourman.2006.01.001 

Polo-Pena, A. I., Andrews, H., & Torrico-Jodar, J. (2024). The role of health and safety protocols and brand awareness for the recovery 

of hotel activity following a health crisis. Journal of Hospitality and Tourism, 7(1), 500-522. https://doi.org/10.1108/JHTI-09-

2022-0413 

Pongsiri, M. J., Roman, J., Ezenwa, V. O., Goldberg, T. L., Koren, H. S., Newbold, S. C., Ostfeld, R. S., Pattanayak, & S. K., Salkeld, 

D. J. (2009). Biodiversity loss affects global disease ecology. BioScience, 59(11), 945–954. 

https://doi.org/10.1525/bio.2009.59.11.6 



  

188 

 

Sinan Göç 

Pranita, D., Sule, E. T., & Kaltum, U. (2021). The Impact of Digital Capability on Long Tail Tourism Marketing in Marine Tourism 

Destination. In Proceedings of the 4th International Conference of Vocational Higher Education (ICVHE 2019) - Empowering 

Human Capital Towards Sustainable 4.0 Industry (s. 326-331). Science and Technology Publications. 

https://doi.org/10.5220/0010675900002967 

Pritchard, A., Morgan, N. J., & Ateljevic, I. (2011). Tourism and gender: Embodiment, sensuality and experience. CABI. 

Rahjasa, P. S. (2024). Post-Pandemic 'Bleisure' Trend in Indonesia: Literature Review Regarding Lifestyle Changes and Implications 

for the Tourism Industry and Employment. Indonesian Journal of Interdisciplinary Research in Science and Technology 

(MARCOPOLO, 2(12), 1809-1820. https://doi.org/10.55927/marcopolo.v2i12.11345 

Rantala, O., Salmela, T., Valtonen, A. V., & Höckert, E. (2020). nvisioning Tourism and Proximity after the Anthropocene. 

Sustainability, 12(10), 3948. https://doi.org/10.3390/su12103948 

Rittichainuwat, B., & Chakraborty, G. (2009). Perceived Travel Risks Regarding Terrorism and Disease: The Case of Thailand. 

Tourism Management, 30, 410-418. https://doi.org/10.1016/j.tourman.2008.08.001 

Salmela, T., Nevala, H., Nousiainen, & M., Rantala, O. (2021). Proximity tourism: A thematic literature review. Matkailututkimus, 

17(1), 46-63. https://doi.org/10.33351/mt.107997 

SAP.CONCUR. (2019). Business Traveler Report 2019. SAP.CONCUR. https://www.concur.com/en-us/resource-

center/whitepapers/business-traveler-report-2019 

Sciortino, C., Venturella, L., & Cantis, S. D. (2023). Measuring proximity tourism in Spain during the pandemic. An Origin-Destination 

Matrix approach. İtalian Journal of Tourism, 32(1), 110+127. 

Sharpley, R. (2021). On the need for sustainable tourism consumption. Tourist Studies, 21(1), 96-107. 

https://doi.org/10.1177/1468797620986087 

Sheldon, P. J., & Daniele, R. (2017). Tourism and wellness: Transforming destinations and experiences. CABI 

Sigala, M. (2020). Tourism and COVID-19: Impacts and implications for advancing and resetting industry and research. Journal of 

Business Research(117), 312-321. https://doi.org/10.1016/j.jbusres.2020.06.015 

Statista. (2021). Coronavirus: Impact on staycations in the UK. Statistics & facts. https://www.statista.com/topics/7921/coronavirus-

COVID-19-impact-on-staycations-in-the-uk 

Statista. (2024). COVID-19: impact on the tourism industry worldwide. Statista. 

Snyder, H. (2019). Literature review as a research methodology: An overview and guidelines. Journal of Business Research(104), 333-

339. https://doi.org/10.1016/j.jbusres.2019.07.039 

Tung, V. W. S., Au, N. (2018). Exploring customer experiences with robotics in hospitality. International Journal of Contemporary 

Hospitality Management, 30(7), 2680-2697. https://doi.org/10.1108/IJCHM-06-2017-0322 

Tussyadiah, Iis, 2020. "A review of research into automation in tourism: Launching the Annals of Tourism Research Curated Collection 

on Artificial Intelligence and Robotics in Tourism," Annals of Tourism Research, Elsevier, vol. 81(C). 

https://doi.org/10.1016/j.annals.2020.102883 

UNWTO. (2020). COVID-19 and Tourism. Madrid: UNWTO. 

UNWTO. (2025, Mart 22). Tourism in the 2030 Agenda. UNWTO: https://www.unwto.org/tourism-in-2030-agenda 

World Tourism Barometer(2020) COVID-19 Edition (Vol. 21, Issue 1). World Tourism Organization. 

https://doi.org/10.18111/9789284415591 

Utkarsh & Sigala, M. (2021). A bibliometric review of research on COVID-19 and tourism: Reflections for moving forward. Tourism 

Management Perspectives, 40, 100912 

Ünal, A., & Özgürel, G. (2021). A Research on Determining the Destination Quality Perceptions and Intentions to Revisit of Bleisure 

Tourists: İstanbul Case. Tourism and Recreation, 3(1), 1-10. 

Walia, S., Kour, P., Choudhary, P., & Jasrotia, A. (2023). COVID-19 and the bleisure travellers: an investigation on the aftermaths and 

future implications. Tourism Recreation Research, 48(5), 657-667. https://doi.org/10.1080/02508281.2021.1946653 

Wong, I. A., Lin, Z., & Kou, I. E. (2023). Restoring hope and optimism through staycation programs:an application of psychological 

capital theory. Journal of Sustainable Tourism, 31(1). https://doi.org/10.1080/09669582.2021.1970172 

Wu, T., Perrings, C., Kinzig, A., Collins, J. P., Minteer, B. A., & Daszak, P. (2017). Economic growth, urbanization, glo-balization, 

and the risks of emerging infectious diseases in China: a review. Ambio, 46(1), 18–29. https://doi.org/10.1007/s13280-016-

0809-2 

WTTC.(2025, March 03). www.wttc.org. www.wttc.org: https://wttc.org/initiatives/crisis-preparedness-management-

recovery/safetravels-global-protocols-stamp 

https://ideas.repec.org/a/eee/anture/v81y2020ics016073832030027x.html
https://ideas.repec.org/a/eee/anture/v81y2020ics016073832030027x.html
https://ideas.repec.org/s/eee/anture.html


 

189 

 

Journal of multidisciplinary academic tourism 2026, 11 (2): 177-189 

Xiang, R., Chersoni, E., Qin Lu, C.-R. H., Li, W., & Long, Y. (2021). Lexical data augmentation for sentiment analysis. Jasist, 72(11), 

1432-1447. https://doi.org/10.1002/asi.24493 

Yang, Y., Zhang, H., & Chen, X. (2020). Coronavirus pandemic and tourism: Dynamic stochastic general equilibrium modeling of 

infectious disease outbreak. Annals of Tourism Research(83), 102913. https://doi.org/10.1016/j.annals.2020.102913 

Yeung, T.A & Law R. (2006). Evaluation of Usability: A Study of Hotel Websites in Hong Kong. Journal of Hospitality & Tourism 

Research, 30, 452 – 473. https://doi.org/10.1177/1096348006290115 

 Zeng, B., Carter, R. W., & De Lacy, T. (2005). Short-term Perturbations and Tourism Effects: The Case of SARS in China. Current 

Issues in Tourism, 8(4), 306–322. https://doi.org/10.1080/13683500508668220 

Zenker, S., & Kock, F. (2020). The coronavirus pandemic – A critical discussion of a tourism research agenda. Tourism Management, 

(81), 104164. https://doi.org/10.1016/j.tourman.2020.104164 

 

 

 

 

 

 

 


	Cover Page - Current tourism approaches after pandemic.pdf
	10.31822-jomat.2026-11-2-177-4738910.pdf
	kapak.pdf
	Fulltext.pdf
	Journal of multidisciplinary academic tourism.pdf





