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Introduction

There is no doubt that those who are most exposed to the effects of the high dynamics of economic life are
business owners. This part of the society carries the most critical functions of today's economy on their shoulders.
It will not be wrong to argue that the ability to establish an economic activity and/or to sustain it with all its costs
and obligations contributes to the preservation of socio-economic balances.

Being responsible for the operation and management of a workplace, whether it is a small, medium-sized
company or being a tradesman, requires some technical knowledge and skills. For this reason, there are different
competencies and skills that individuals who have started and operating a business need to have compared to the
individuals from other segments of the society, such as a student, a government official or a housewife. Various
types of literacy, considered to be the current facts of the lifelong learning philosophy, has gained importance
because of the fact that such knowledge and skills cannot be acquired through formal education systems. One of
them being economic literacy has a critical function with its every dimension.

However, it can be argued that the concretization of such a function depends on the ability of the individual to
perceive the knowledge and skills needed by the individual and to direct the necessary learning activities.
Therefore, economic literacy alone cannot be considered as a sufficient criterion or a target. A business owner
should also have a positive perspective to learning and to achieving self-improvement by learning. For this reason,
the attitude towards learning that expresses the interests and tendencies of individuals to learning activities may
have positive or negative effects on economic literacy. Because gaining the knowledge, skills and competencies
needed by different professional groups or segments of society depends on the presence of positive attitudes
towards learning. Finally, there was no research found on the attitudes of the business owners towards learning
and the economic literacy of them. In this context, it is thought that this research can contribute to the process of
developing educational programs for different types of literacy for individuals from different occupational groups,
meeting the need at an interdisciplinary level.

The aim of this study is to determine the affections between learning attitudes and economic literacy levels, by
considering some demographic variables of business owners who are engaged in an economic activity. The
research questions of this study are as follows:

- Does the attitude of business owners towards learning affect their economic literacy?

-Do age, gender and marital status of business owners affect their economic literacy and attitudes towards
learning?

-Does the level of education of business owners affect their economic literacy and attitudes towards learning?

-Does the monthly income level of business owners affect their economic literacy and attitudes towards
learning?

-Does the the duration of work experience of business owners affect their economic literacy and attitudes
towards learning?

Economic Literacy

In line with the economic developments and financial liberalization around the world and the increasing
integration of individuals into the financial system and the increasingly complicated economic decision-making
process, the knowledge and related skills of the individuals on this issue have become more important. In this
context, economic literacy, has an important place both in terms of markets and the development and effectiveness
of the country and world economy (Ergiin et al., 2014) Nevertheless, it can be argued that the economic knowledge
and skills that can carry such a critical role cannot be acquired well enough by different social segments, and even
the ignorance of individuals in this subject can be exploited. One of the best examples of this is Kim (2012)'s, a
survey of under-educated adults. According to the findings of this research, it was observed that even lay learners
of adult population can make right decisions on economic and political issues in accordance with their socio-
economic status when a teaching program of economic literacy with appropriate methods applied. Such findings
might be regarded as an emphasize on functionality and inclusive content of economic literacy.

The economic literacy phenomenon affects individuals from all segments of life. Individuals wishing to obtain
maximum benefit with limited resources at hand are expected to have a certain level of economic literacy. This
requirement becomes even more apparent with the changes taking place in the financial markets and in the
demographic structure of the society. Moreover, the increasing diversity of financial instruments has increased the
importance of economic literacy (Kahya and imamoglu, 2015). The concept of economic literacy is defined in
different forms in different disciplines and is often used in the same sense with the concept of financial literacy.
While economic literacy is expressed as the people's level of knowledge about the economy in some definitions,
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in other definitions it is stated more comprehensively and the economy is taken into consideration as well as the
skills. (Santas and Demirgil, 2015).

There are many different definitions of the concept of economic literacy in the literature, and one of the most
extensive definitions was made by the North Central Regional Educational Laboratory (2003). According to this
definition; economic literacy:

...Is the ability to identify the problems that arise in the field of economy and the emerging
advantages, to follow the changes taking place in economic conditions and public policies, to
be able to collect and organize economic data, to consider the cost-benefit aspect of financial
events "(4s cited in Unal et al., 2015: 34).

Burkhardt et al. (2003) defined the concept of economic literacy as the ability to identify economic problems,
alternatives, prices and benefits, analyze incentives at work, assess the consequences of changes in local politics,
collect, organize economic evidence, calculate the amount of money coming from the profits (as cited in Akhan,
2013: 4). Economic literacy, also defined as the ability to interpret economic developments and the effects of these
developments on different areas such as unemployment, individual spending, financial activities, provides
individuals with the following knowledge in general:

¢ To be able to make more informed choices by evaluating profit, cost and resources as producer,
consumer and investor

¢ To evaluate the profit and loss of each method by separating services and gains

¢ To be able to define economic motivation affecting individual behaviors

e To understand how the interaction between competition, trade barriers, shortage, extremism and
producer-consumer reflects on prices

¢ To be able to define the roles of public and private economy institutions

¢ To be able to understand risk, investment, unemployment, inflation and interest rates as well as
income distribution and its basis

¢ To be able to evaluate the benefits and harms of alternative public policies

¢ To understand the value of entrepreneurship and the role of small and large-scale businesses in
economy (Gerek and Kurt, 2011; NCREL, 2017)

When studies on economic literacy are examined, the study of Jappelli (2010) covering 55 countries catches
the eye. In this international study, it was seen that the level of economic literacy of the individuals was low and
there was no interest even in basic economic concepts. The findings of this research, which included comparative
analysis, show that economic literacy is linked to per capita income levels and that economic literacy of individuals
can be improved by strengthening social security systems. This situation is also parallel to the PISA test results
conducted in various countries (Jappelli, 2010). The study of Schug and Hagedorn (2005) revealed that educational
programs related to economics at the level of primary education are positive influences on basic economic issues
such as spending and saving. Mercan et al.'s (2012) study on the measuring the literacy level of 93 people working
at a branch of the Ministry of Transport in Turkey obtained significant relations between the level of education
and economic literacy. 85 of the people participating in the survey have either a bachelor's or a graduate degree.
Employees participating in the survey was found to be economically literate at a high level in terms of individual
economic use. In the study conducted by Santag and Demirgil (2015) in order to determine the level of economic
literacy of first and fourth year students in the Faculty of Economics and Administrative Sciences of a state
university, it was found that male students who study in the economic and finance departments aged 22 and over
and follow economic and financial developments every day have a higher perception of economic literacy.

Attitude Towards Learning

Learning is, with its most common definition, permanent behavioral changes that result from interaction with
the individual's environment. The nature and functionality of these behavioral changes will bring about change
and development together (Senemoglu, 2009). Such a result depends on the attitudes of the individual. Attitude
refers to the psychological tendencies composed of a person's positive or negative evaluations for the world around
him (Chang and Chang, 2013). According to another definition, attitude is the mental and emotional state that
affects people's thoughts and behaviors (Shih et al., 2011). With this definition, attitude towards learning or
learning attitude can be regarded as the tendency of individuals to learning activities.

The ability of adult individuals to solve the problems encountered in the course of everyday social life and to
be able to develop by changing oneself with every experience depends on having positive feelings and thoughts
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towards learning. Indeed, there are several research findings which reveal that individuals' approaches to learning
influence learning outcomes and achievement levels. According to this, it can be said that the success and
development levels of the individuals who are more open to learning and less anxious about learning are higher
than those of others (Aydin, 2016; Kara, 2010). According to Hsu, the learning attitude is determinative of all the
individual learning activities of the individual. Thus, the attitude towards all the people, the events and the objects,
such as the teacher and learning materials involved in the learning activities of a student, can also affect his learning
behavior and his success in the learning process. Hence, the learning attitude includes cognitive (beliefs or
knowledge about things around the person), affective (feelings of sympathy, pleasure, etc.) and behavioral
components (making or refusing learning activities) (as cited in Chang and Chang, 2013). In this context, a student
may have an active and effective attitude towards participating in learning and understanding activities when he is
really interested in learning (Chang and Chang, 2013). As a matter of fact, Chang and Chang (2013) also found a
high correlation between learning motivation and learning attitude.

The findings of some studies with target groups of students and teachers showed that there is no universally
valid attitude towards computer and internet-based learning activities. However, such an attitude has affective,
cognitive and behavioral dimensions (Liaw et al., 2007). Recent studies on teachers' learning attitudes are mostly
based on computer and internet use. For example, the research of Kao and Tsai (2009) examined the psychological
factors that affect teachers' attitudes towards learning and teaching using computers and the Internet. According
to the results of Aktiirk (2012) 's research in which he examined the teachers' attitudes towards learning in terms
of professional preference and academic success, it was found that those who preferred the teaching profession for
internal reasons (such as idealism) have a much more positive attitude towards learning and have fewer anxieties
about learning than those who were directed towards the profession by environmental factors. In the study of
Aydm (2016), once again on the teacher candidates, it was determined that the attitudes of the science teachers
towards learning were high and positive, and while the female teacher candidates were more open to learning, the
male teacher candidates had lower levels of anxiety regarding learning.

As a result, when the related literature was analyzed, it was found that there are many studies examining the
attitudes of students, teacher candidates, teachers and academicians in relation to learning and that there is no study
regarding the workplace or the business owners.

The Interaction Between Attitude Towards Learning and Economic Literacy

As the researches examining the learning and education studies within the formal education show, the results
of the learning activities of individuals who demonstrate a positive attitude towards learning can be more efficient
and effective than the others. From the fact that the positive feelings and thoughts about learning increase the
success in the learning process, it is expected that the individuals who show a positive attitude towards learning
will also succeed in the acquisition of various literacy types. Thus, it is possible that there is a positive correlation
between learning attitude and economic literacy. The existence and level of such a relationship will play a positive
role in adult learning and adult education in connection with various literacy competencies.

It is imperative that non-formal education programs be developed to meet the needs of the growing economic
literacy in society. The precondition for the development of such training programs is to determine training needs.
Such needs can emerge in different forms in different parts of the society (Temizel and Bayram, 2011). For
example, the knowledge and skills that university students need in the context of economic literacy and the
knowledge and skills that business owners need to run a business can vary. However, in order to obtain the latest
knowledge and skills, it is necessary first to have a positive attitude towards learning. Therefore, the level of
economic literacy of a business owner living in Turkey and independently operating a business on their own may
be related to both the perception of learning needs and the attitude towards learning.

Method

Under this heading, the researcher provided information on the design of the research, the size of the population
and sample and the data collection tool with analysis of the data. Firstly, the research design and population and
sample were included; next the participants who constitute the sample and the structure of the questionnaire as
data collector and the quantitative analysing techniques were described.
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Research Design

When introducing a research's design, describing and defining the variables and research techniques provides
descriptive information about the scope of the research. Within this study the structure of the research problems
and the research purpose necessitated the application of quantitative analysis techniques. Most of quantitative
researches might be classified into two groups: Descriptive and casual comperative researches (Balci, 2010). This
quantitative research might be regarded as both descriptive and casual comperative due to the aim of the study and
research questions. In accordance with the aim and the research questions the main dependent variable of the
research is economic literacy of business owners. Besides, both economic literacy and the attitude towards learning
play the roles of both dependent and independent variable under the conditions of some demographic independent
variables. Hence, such structure required using correlational and regression analysis.

Population and Sample

The population of the survey is the owners of workplaces that can be classified as stores, shops or offices being
operated in the Mersin province. Within this framework, because of the fact that the number of active enterprises
in Mersin province is 50.630 (TESK, 2017), the sampling size was determined based on statistical calculations to
be 381 at 95% confidence interval (Altunisik et al., 2010). However, as a result of the survey which was carried
out by reproducing 385 forms and assigning four interviewers plus two researchers, the number of eligible survey
forms remained at 330 and thus the size of the study group became 330, due to the widespread problems
encountered in field surveys. Lastly, the participants who formed the study group were determined by random
sampling method.

Chracteristics of the participants. The study group which consists of the participants who were randomly
selected includes 330 business owners. In this section, firstly the variables of business owners' job, age, gender,
education level, marital status, financial situation and experience presented. Second, participants' scores on attitude
towards learning and economic literacy are displayed.

Table 1 shows some demographic data related to the objective of this study. The participants' age, gender,
educational level, marital status, monthly income and duration of experience variables are listed in order to exhibit
the demographical profile.

Table 1. Distribution of Some Demographic Characteristics of the Business Owners

Variable Groups Frequency (f) Percent (%)
18-25 26 7.9
26-35 74 22.4
36-45 123 37.3
Age (year) 46-55 75 22.7
56-65 23 7
66-75 9 2.7
Total 330 100
Female 56 17
Gender Male 274 83
Total 330 100
Primary school drop out 6 1.8
Primary school 51 15.5
Secondary school 78 23.6
Educational High s_chool _ 109 33
Background Vocatl_onal high school 10 3
Associate degree 28 8.5
B_achelor's degree and 48 145
higher
Table 1 continuation
Total 330 100
Married 251 76.1
. Single 79 23,9
Marital Status Total 330 100
0-2000 66 20
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2001-4000 132 40
4001-6000 71 215

Income (TL, 6001-8000 30 9.1
monthly) 8001-10000 16 4.8
10000 + 15 4.5

Total 330 100
0-5 85 25.8
6-10 74 22.4
. 11-15 71 215
gi‘;j;‘pe”ence 16-20 41 124
21-25 24 7.3
25 years and above 35 10.6

Total 330 100

As can be seen from Table 1, the weight of the participants according to their age distribution is in the range of
26-45 years and the share of these two groups is 59.7%. Men are the majority with an 83% share in terms of the
gender of participants. The distribution of the participants according to their education levels are as follows: high
school graduates (33%), secondary school graduates (23.6%) and primary school graduates (15.5%). The vast
majority of participants were married (76.1%). According to the income level distribution, those who declared a
monthly income in the range of 2.001-4.000 TL were 40% and the share of those who declared a monthly income
in the range of 4.001-6.000 TL was 21.5%. The share of those who declared a monthly income of 2.000 TL or less
was 20%. According to the distribution of experience in economic activity, the weighted accumulation was in the
range of 0-15 years. According to the duration of experience of the participants, the highest frequency was in the
newly established businesses between 0-5 years (25.8%). The share of those who operate a long-established
business for longer than 20 years (7.3% + 10.6%) is 17.9%. According to this, there is a study group composed of
married men, mostly with high school education levels or lower levels, who have little experience with the work
they are currently engaged in. This profile may reflect the characteristics of tradesmen and small to medium-sized
businesses in Turkey.

In addition, the 41-item list that developed by Mersin Chamber of Commerce and Industry for classifying
economic activities was used for survey coding, and 26 of them were included in the sample. The highest frequency
activities in this distribution that were not placed on the table due to the length of the list are as follows: 23.6% of
the participants deal with restaurants-cafeteria-patisseries, 15.8% deal with retail food and miscellaneous trade,
13.9% deal with Travelling, Accomodation, Entertainment, Arts and Sports Enterprises; 7.6% of them deal with
Textile Garment and Shoes Trade; 7.3% of them deal with Computer Electricity Electronic Telecommunications
and Office Equipments; 3.9% deal with Furniture, Carpet and Household Goods; 3.6% deal with Stationery,
Printing House, Advertising, Press, and Publishing Services and the rest carry out other economic activities.

Participants' scores on attitude towards learning and economic literacy. It would be useful to demonstrate
economic literacy and attitude scores on learning before analyzing some demographic variables of the participants
of the study group. Table 2 shows the descriptive statistical values of participants' attitudinal scores on both
economic literacy and learning.

It was found that the level of "knowledge on economics” of the business owners who participated in the survey
was moderate (3.294+0.945). The level of "economic Rationality" was high (3.838 + 0.927). The level of "social
economic reflections” was high, (3.953+0.795). The level of "individual economic planning" was very high
(4.306+0.842). "General level of economic literacy" was high (3,694+0,737) and the level of "attitude towards
learning" was very high (4.220+0.721). This profile shows that in contrast to the participants' level of economic
literacy being moderate, the level of attitude towards learning is much higher. It can be said that such a structure
is positive for a majority of people with high school or lower education levels.

Table 2. Descriptive Scores for Economic Literacy and Attitude Towards Learning

Items N Mean sD Min. Max.
Knowledge on Economics 330 3294 0945 1.000 5.000
Economic Rationality 330 3.838 0927 1.000 5.000
Social Economic Reflections 330 3953 0.795 1380 5.000
Individual Economic Planning 330 4306 0.842 1.000 5.000
General Economic Literacy 330 3.694 0.737 1700 5.000
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Attitude Towards Learning 330 4220 0721 1220  5.000

Data Collection Tools

The data collection tool of this research is a three-part questionnaire. A questionnaire with 49 items was used
in the survey. In the first part of the questionnaire, there was a form consisting of basic demographic questions,
the Economic Literacy Scale was covered in the second part and the Learning Attitude Scale was covered in the
last part. The survey was conducted by interviewing the business owners who agreed to contribute to the survey.

The "Expectation” subscale which represents the perception of learning before action, of 4 sub-dimension
"Learning Attitude Scale", which was developed by Kara (2010), was selected as the Learning Attitude Scale.
"The Economic Literacy Scale" is a 4-dimensional scale developed by Gerek and Kurt (2011), all of which are
used in the questionnaire form. This scale is composed of the subscales of "Economic Information”, "Economic
Rationality", "Social Economic Reflections" and "Individual Economy Planning". Likert-type five-item ratings
were used for both scales.

In this study, the reliability of the Economic Literacy Scale was very high with Cronbach's Alpha = 0.949 and
the reliability of the Learning Attitude Scale was found to be high with Cronbach's Alpha = 0.881.

Data Collection

The survey was carried out by four college students as polisters plus two of researchers. The pollsters omitting
the researchers consist of the college students who were volunteer for the survey, of Vocational School of Erdemli.
It required two stage courses which lasted 3-4 hours to train the students. Firstly in the courses, the ways of
introducing a research, convincing someone to join a survey and the basis of conducting a poll were disscussed.
After that, first trials were applied to students' contacts, then the main process was started and it lasted a month to
complete.

The sampling area which includes the city of Mersin's inhabitants was divided into 6 different parts in
accordance with the number of pollsters totaly. Each student was to bring the completed questionnaires conducted
from his/her area and the collected questionnaires were checked then recorded daily. The number of eligible
questionnaires remained at 330 and thus the size of the study group became 330 due to the widespread problems
encountered in field researches such as misperceiving, misunderstanding, interruptions or overeacting of
prospective participants.

Data Analysis

The structure of the research problems and the research purpose necessitated the application of quantitative
analysis techniques. The data obtained in the study were analyzed using SPSS (Statistical Package for Social
Sciences) for Windows 22.0 program. Number, percentage, mean and standard deviation were used as descriptive
statistical methods in the evaluation of the data. The scores of scale dimensions were evaluated between 1 and 5.
For the calculation of the distribution range, the formula of .Distribution Range= Maximum value-Minimum value
/ number of degrees was used. This range is 4 points wide. This width is divided into five equal widths and
interpreted, ranging from 1.00 to 1.79 "very low", between 1.80 and 2.59 "low", between 2.60 and 3.39 "medium",
between 3.40 and 4.19 high, between 4.20 and 5.00 very high, (Stiimbiiloglu, 1993).

The t-test was used to compare quantitative continuous data between two independent groups, and the One
Way ANOVA test was used to compare quantitative continuous data between more than two independent groups.
After the Anova test, the Scheffe test was used as a complementary Post-Hoc analysis to determine the differences.
Pearson Correlation and regression analysis were applied for the relationship between the continuous variables of
the study. The findings were evaluated at the 95% confidence interval and at the 5% significance level.

Findings

In this section, findings obtained by analyzing the data obtained through data collection are exhibited and on
the basis of research purposes. In this context, firstly, the findings related to the first problem of this research is
presented, then the findings related to the other research problems were introduced.

The Effect of Business Owners' Attitude Towards Learning on Economic Literacy
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The first problem of our research was "Do the attitudes of the business owners towards learning affect economic
literacy?" Both correlation and regression analyzes were utilized to answer this question. Table 3 shows the
correlation values explaining the direction and level of the relationship between attitudes towards learning and
economic writing. Table 4 shows the results of a regression analysis showing the cause-effect relationship between
the attitudes towards learning and the economic literacy.

Table 3. Correlation Analysis Between The Attitudes Towards Learning and Economic Literacy

L 9 o2 seg wTL — e o
g 2 €35 ©<QES 3ZEZ SEZ BEE
Items 2 5 S c S8 RBGSE ©6® 3IgGE
= =] =<) w c g S cc =S <] E ==
&_3§ SE @383 T8=2 $3835 E3E
()
gs$ ¥ =W Sono | =
- 1.000
Knowledge on Economics 0.000
. . . 0.600** 1.000
Economic Rationality 0.000 0.000

0.479**  0.711** 1.000
0.000 0.000 0.000
0.228**  0.451**  0.550** 1.000
0.000 0.000 0.000 0.000
0.860**  0.879**  0.805**  0.518** 1.000
0.000 0.000 0.000 0.000 0.000
0.367**  0.651**  0.675**  0.530**  0.640**  1.000
0.000 0.000 0.000 0.000 0.000 0.000

Social Economic Reflections
Individual Economic Planning

General Economic Literacy

T =T =T =T =T =T =

Attitude Towards Learning
*<0.01;**<0.05

According to the findings in Table 3, it is seen that the subscales of the economic literacy scale are positively
related to each other and to the general economic literacy. For example, there is a significant positive correlation
between Economic Rationality and Knowledge on Economics (r=0.6; p=0.000 <0.05); there is a significant weak
positive correlation between Social Economic Reflections and Knowledge on Economics (r=0.479, p= 0.000
<0.05), and there is a significant positive correlation between Economic Literacy General and Knowledge on
Economics (r=0.86; p=0.000<0.05).

There is a weak positive correlation between the Attitude Towards Learning and Knowledge on Economics (r
=0.367; p = 0.000 <0.05), and the lowest correlation value was found at this point. The attitude towards learning
is more strongly related to other sub-dimensions of Economic Literacy. For example, there is a significant positive
correlation between Economic Rationality (r=0.651, p=0.000<0.05); and there is a significant positive correlation
(r=0.675; p=0.000<0.05) between the Social Economic Reflections. And also, there was a significant positive
correlation between the Attitude Towards Learning and Overall Economic Literacy (r=0.64; p=0.000 <0.05).
According to these results, it can be disscussed that there is a significant positive relationship between the attitudes
of business owners towards learning and economic literacy.

Table 4. The Effect of Attitudes Towards Learning on Economic Literacy

. Independent 2
Dependent Variable Variable B t p F M((;)C)Jel R
Constant 1.264 4.392 0.000 51.132 0.000 0.132
Knowledge on Economics Attitudes T. 0.481 7.151 0.000
Learning
Economic Rationality Constant 0.309 1.341 0.181 240.769 0.000 0.422
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Attitudes T. 0.836 15.517 0.000

Learning

Constant 0.817 4.249 0.000 274.140 0.000 0.454
Social Economic Reflections Attitudes T. 0.743 16.557 0.000

Learning

Constant 1.697 7.257 0.000 128.096 0.000 0.279
Individual Economic Planning  Attitudes T. 0.618 11.318 0.000

Learning

Constant 0.935 5.038 0.000 227.686 0.000 0.408
General Economic Literacy Attitudes T. 0.654 15.089 0.000

Learning

As seen in the findings of Table 4, the regression analyzes conducted to determine the cause-effect relationship
between the Attitude Towards Learning and Economic Knowledge, Economic Rationality, Social Economic
Indicators, Individual Economic Planning and Economic Literacy were statistically significant (F=51.132;
F=240.769; F=274.140; F=128.096 and F=227.686; p=0.000<0.05). It was observed that its relation (explanatory
power) to the variables of the Attitudes Towards Learning as a determinant of the level of Economic Information
is weak (R?=0.132). Business owners' attitudes towards learning increase the level of Knowledge on Economics
(3=0.481). It was found that its relationship with the Attitude Towards Learning variables as a determinant of the
level of Economic Rationality (explanatory power) is very strong (R?=0.422). Business owners' attitudes towards
learning, increase the level of Economic Rationality (8 =0.836).

It was observed that its relationship with the variables of Attitude Towards Learning as a determinant of the
level of Social Economic Indicators is very strong (R?=0.454). Business owners' attitudes towards learning increase
the level of Social Economic Indicators (3=0.743). It was seen that its relationship with the variables related to
learning as a determinant of the level of Individual Economy Planning was also strong (R?=0.279). Business
owners' attitudes towards learning, increase the level of the Individual Economic Planning (3=0.618). It was
observed that its relationship with the variables related to learning as a determinant of the level of General
Economic Literacy was also strong (R?=0.408). Business owners ' attitudes towards learning increase the general
level of Economic Literacy (3=0.654).

Based on the findings above, it can be said that the attitudes of the business owners towards learning influence
the levels of economic literacy. In other words, as the level of attitudes of business owners towards learning
increases in the positive direction, this increase can be expected to positively affect the level of economic literacy.
The reason for this is that, as emphasized in the above research examples, individuals who are open to learning
something constantly can more easily assess their ability to improve their literacy skills.

The Effects of Age, Gender and Marital Status of Business Owners on Economic Literacy and Attitudes
Towards Learning

"Does the age, gender and marital status of business owners influence economic literacy and attitudes towards
learning?" The analyzes carried out for this question are presented in Tables 5 and 6. Table 5 shows the results of
the analysis based on the age variable.

Table 5. The Comparison of Economic Literacy and Attitudes Towards Learning by The Effect of Age Variable

. Knowledge - Social Individual General Attitude
Demographic Economic . - -
Variable on Rationality Economlc Economlc Ec_onomlc Towards
Economics Reflections Planning Literacy Learning
Age (year) Mean + SD Mean + SD Mean + SD Mean + SD Mean + SD Mean + SD
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2817+ 3.551 + 4.449 + 4175 +
18-25 26 103 5806 3.664+0.711 s 3371 +0.651 5649
3201 + 3.730 + 4.000 + 3911+
26-35 74 5896 0.897 3.627 +0.821 5952 3.521+0.732 5833
3338+ 4255+ 4.180 +
36-45 123 o1 3.783+1.023  3.941 +0.857 e 3.689 +0.785 5760
3332+ 4.033 + 4511+ 4449 +
46-55 75 03 0881 4.257 +0.555 5717 3.855 = 0.659 5503
3.637 + 4.076 + 4615+ 4.587 +
56-75 32 0028 0687 4277 +0.650 5634 4.001+0.613 5400
F= 3.070 2.376 8.829 5.188 4761 8.109
p= 0.017 0.052 0.000 0.000 0.001 0.000
4>1,5>1, 1>2,3>2, 3>1, 4>1, 5>1, 352,
?g;a(r,‘\;f/‘\jlu) M 352, 452, 452,552, 551452, 452,552,
N (0<0.05) 5>2,4>3,553  4>3,5>3 5>2, 553 4>3,5>3
p<v. (p<0.05) (p<0.05) (p<0.05) (p<0.05)

According to the findings in Table 5, it can be said that with regard to the one-way analysis of variance
(ANOVA) which was carried out to determine whether the Knowledge on Economics, Economic Rationality,
Social Economic Indicators, Individual Economic Planning, General Economic Literacy and attitudes towards
learning score averages of the business owners who participated in the survey showed a significant difference in
terms of the age variable, the difference between all group averages except for Economic Rationality sub-
dimension was found to be significant (F=3.070 p=0.017<0.05; F=2.376 p=0.052; F=8.829 p=0.000; F=5.188
p=0.000; F=4.761 p=0.001 and F=8.109 p=0.000). Hence, the ages of business owners were found to influence
economic literacy levels, with the exception of the Economic Rationality sub-dimension. It can be said that as the
age increases, the average level of economic literacy increases. In addition, the level of Attitude Towards Learning
can change with age. This can be explained with the transition of one's perception from "l know everything" in
one's youth to "accepting that there can be much to learn™ as he/she matures.

Table 6. The Comparison of The Attitudes Towards Learning and Economic Literacy by The Effects of Gender
and marital status variables

. . The Social Individual General Attitude
Demographic Knowledge on  Economic . - -
. n . . - Economic Economic Economic Towards
Variable Economics Rationality - - } .
Reflections Planning Literacy Learning
Gender Mean + SD Mean + SD Mean + SD Mean + SD Mean + SD Mean + SD
Female 56  3.114+0.995 3.978 £0.834 4.054 £0.758 4.357+0.786 3.691 £0.669 4.369 £ 0.645
Male 274  3.331+£0.932 3.809+0.944 3.933+0.802 4.296+0.853 3.695+0.751 4.189+0.733
T= -1.568 1.242 1.039 0.498 -0.041 1.703
p= 0.118 0.215 0.299 0.619 0.968 0.089
Marital Status Mean + SD Mean + SD Mean+=SD Mean+SD Mean+SD  Mean + SD
Married 251 3.310+£0.913 3.863+0.905 3.998+0.785 4.317+0.822 3.719+0.718 4.242 +0.685
Single 79 3.243+1.043 3.758 £0.996 3.812+0.814 4.270+0.906 3.615+0.793 4.149 +£0.827
t= 0.544 0.879 1.819 0.436 1.096 1.000
p= 0.587 0.380 0.070 0.663 0.274 0.318

As shown in Table 6, according to the results of analysis of variance with gender and marital status variables,
no significant difference between group averages was found (p> 0.05).

The Effect of The Business Owners' Education Level on The Economic Literacy and The Attitude
Towards Learning

"Does the education level of business owners influence economic literacy and attitudes towards learning?" The
findings of the analyzes conducted for this question are shown in Table 7.

Table 7. Comparison of Economic Literacy and Learning Attitudes by The Effect of Education Level
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. . The Social Individual General Attitude
Demographic Knowledge on Economic . - .
. . - - Economic Economic Economic Towards
Variable Economics Rationality - - - -
Reflections Planning Literacy Learning
Education
Level Mean + SD Mean + SD Mean + SD Mean + SD Mean + SD Mean + SD
n
Primary
3.659 + 4216 3,977 MI +
School 57 2.943 +0.876 0836 3.873 +£0.702 0.813 3.480 +0.627 0.795
and Lower
Secondary 3.702 + 4.350 + 4.113 +
School 78 3.010+0.837 0868 3.689 +0.881 0.734 3.485+0.683 0.762
High 3.886 = 4376 + 4337+
School 109 3.343 £ 0.985 1.019 4.060 +0.776 0.861 3.759 +0.782 0.669
Vocational
High 10 3.346+0.691 3.489 % 3.550 + 1.195 3867+ 3 ugrigo1g  HITBE
1.298 1.354 0.895
School
Associate's 3.893 + 4262 + 4270 +
degree 28 3.420+0.794 0.813 4.071 £0.624 0624 3.784 +0.581 0575
Bachelor's
4.204 + 4.299 + 4.396 +
gtiaggr:z&ra and 48 3.976 £ 0.853 0787 4.250 £0.630 0.971 4.134 +0.677 0.641
F= 9.162 2.682 4.429 0.884 6.567 2.908
p= 0.000 0.022 0.001 0.492 0.000 0.014
Advanced 3>1,5>1, 6>1, 6>1, 6>2, 6>1, 3>2, 3>1, 6>1, 3>1,6>1,
3>2,5>2,6>2, 5>2,6>2, 3>2,6>2,
Test 6>3, 6>4 3>2,6>2
(MWU) = 6>3, 6>4, 6>5 (p<0.05) 3>4, 6>4 6>3, 6>4, (n<0.05)
(p<0.05) ' (p<0.05) 6>5 (p<0.05) '

According to the results of the analysis given in Table 7 with regard to the one-way analysis of variance
(ANOVA) which was done to determine whether the Economic Information, Economic Rationality, Social
Economic Indicators, Individual Economic Planning, General Economic Literacy and Attitudes Towards Learning
score averages of the business owners who participated in the survey showed a significant difference in terms of
the educational background and the difference between all group averages were found to be significant (F=9.162;
F=2.682; F=4.429; F=6.567 and F=2.908 p<0.05). However, the difference between the averages of the "Individual
Economic Planning"” scores of the business owners was not found to be significant in terms of the education
variable (F=0.884, p=0.492>0.05).

The difference between the mean of the groups was found to be significant (F=2.908; p=0.014<0.05) according
to the results of ANOVA conducted to determine whether the average of the attitude towards learning scores of
the business owners participating in the study showed a significant difference in terms of educational background
variable. The PostHoc test was used to determine which group originated the difference. According to this, it was
found that: The attitude towards learning score of those with the education level of high school (4.337+ 0.669) is
higher than those with a primary school or lower education status (3.977+0.795). The attitude towards learning
score of those with a bachelor's degree or higher (4.396+0.641) is higher than those with a primary school or lower
educational status (3.977+0.795). The attitude towards learning score of those with a high school educational status
(4.337+0.669) is higher than those with a secondary school educational status (4.113+0.762). The attitude towards
learning score of those with a bachelor's degree or higher (4.396+0.641) is higher than those with a secondary
school educational status (4.113+ 0.762).

Based on these findings, it can be disscussed that the other sub-dimensions of Economic Literacy and General
Economic Literacy levels and Attitudes Towards Learning, except for the Individual Economy Planning sub-
dimension, may change with the level of education of the business owners. In other words, as the level of education
of business owners increases, the averages of both economic literacy and attitudes towards learning can increase.
This is in accordance with the knowledge-based characteristic of the economic literacy. The fact that attitude scores
on learning can change with education level is parallel to the findings obtained from various national and
international research. Increasing the level of education of individuals can help people understand the value of the
learning products and therefore contributing to the approaches and trends of learning to change positively.
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The Effects of Monthly Income Level and Duration of Work Experience on The Economic Literacy and
The Attitude Towards Learning

"Does the level of income of business owners influence the economic literacy and the attitude towards
learning?" and "Does the duration of work experience of business owners influence the economic literacy and the
attitude towards learning?" about these research questions, the following findings of the analyzes were obtained.

According to the results of the one-way analysis of variance (ANOVA) which was done to determine whether
the business owners' average scores of Knowledge on Economics in terms of income variable score average, the
difference between group averages was found to be significant (F=2.436; p=0.047<0.05). Thus, as the monthly
income of business owners increases, the level of economic knowledge can change as well. This can be explained
by the need for more information in the process of using an increasing income on financial markets. However,
there was no significant difference between the groups in terms of income level of the average scores of the
business owners' Economic Rationality, Social Economic Indicators, Individual Economy Planning, General
Economic Literacy and Attitudes Towards Learning (p>0.05). Table 8 shows the findings regarding the duration
of experience in the economic activity carried out by the participants.

Table 8. Comparison of Economic Literacy and Learning Attitudes by The Effect of Job Experience

Demoaraphic Knowledge Economic The Social Individual General Attitude
Variaglesp on Rationalit Economic Economic Economic Towards
Economics y Reflections Planning Literacy Learning
Experience Mean £+ SD Mean = SD Mean = SD Mean = SD Mean = SD Mean &
(year) SD
3492 + 4.059 + 3.873
0-5 85 3.063+0.931 0.949 3.544 £0.802 0896 3.387 £0.744 0831
3.814 + 4.284 + 4177+
6-10 74 3.258 £0.904 0878 3.907 £0.739 0833 3.660 £ 0.675 0721
3.776 + 4352+
11-15 71 3.091£1.026 1.059 4.018+0.825  4.380+0.895 3.620 £ 0.820 0679
4.108 + 4.382 + 4.396 +
16-20 41  3.443+0.859 0766 4.162+0.750 0.780 3.884+0.614 0.509
4.037 + 4.500 + 4.482 +
21-25 24 3.872+0.774 0.806 4.349 +0.626 0637 4.090 = 0.609 0513
25 years and 4403 £ 4.498 +
above 35 3.771+£0.762 0.495 4.396 £0.471 4.581+0.683 4.169+0.438 0524
F= 5.885 6.465 9.720 2.727 8.917 7.247
p= 0.000 0.000 0.000 0.020 0.000 0.000
4>1,5>1, 2>1, 3>1, 2>1, 3>1,
Advanced 651,552, U 4151 L4l Lsl ol
Test (MWU) 6>2, 4>3, 6>1’ 6>2’ 6>1, 5>2, 5>1, 6>1 6>1, 5>2, 6>1' 6>2’
= 5>3,6>3 63 (,<O 0’5) 6>2, 6>3 (p<0.05) 6>2, 5>3, 6>3 ( <(’) 05)
(p<0.05) p<C. (p<0.05) (p<0.05) p<b.

In the light of the findings in table 8, the following observations can be made: The difference between the
average scores of all sub-dimensions and the general level of Economic Literacy is found to be significant in terms
of the duration of experience variables of business owners participating in the survey. In addition, the average
Attitude Towards Learning scores of the business owners showed a significant difference in terms of experience
variables (F=7.247, p=0.000<0.05). The results of this analysis showed that business owners' both attitudes
towards learning and economic literacy levels can increase as duration of work experience increases. Such a result
is a confirmation of the basic justifications of the lifelong learning philosophy. Because by being more open and
willing to learn, business owners as adult individuals, have the opportunity to increase their economic literacy
competencies as their experience in work increases.

Discussion and Conclusion

573



A Study on Attitudes of Business Owners Towards Learning and Economic Literacy

According to the findings of this survey presented above, it is seen that research problems are mainly answered
positively. It was observed that the economic literacy of the business owners is influenced by the attiudes towards
learning and the positive learning attitude may increase the economic literacy. In addition, participants' attitude
scores for learning were higher than the average of economic literacy scores. This is an indicator of a mass that is
open to learning.

It was determined that the age of the business owners, the level of education and the duration of their own
experience at work may also have an effect on economic literacy and attitudes towards learning. In other words,
individuals' attitudes toward learning and the level of economic literacy may increase as the age, the education and
the work experience increase, or vice versa. This situation can be defined by age-related maturation, as well as by
realizing the fact that the knowledge and skills required by today's globalization process.

The point that needs to be emphasized is that all literacy competencies that can be acquired through processes
outside the formal education system, such as economic literacy is related to the individuals' approach to learning.
Because it is the society that pays the price, at a socio-economic and political level, of those who are close-minded
towards learning and life-long development. In fact, it should not be forgotten that individuals who have
undertaken an economic role by demonstrating courageous entrepreneurship have social obligations at a critical
level as well as the individual risk they are taking.

Studies on economic education for adults should be programmed by taking into account the disadvantaged
segments such as women and immigrants who have been deprived of high school education and the further stages
of formal education, as stated in the work of Kim (2012). Because the political preferences and attitudes of low
educated individuals (lay learners) towards economic politics can actually be against their own socio-economic
interests. Due to their role in production and employment contribution, business owners are also in the segments
that must be taken into account during the formation of the education programs on economic literacy.

The attitudes of business owners (entrepreneurs) towards learning who have a key role in the development of
Turkey's economy and new research proposals on economic literacy can be summarized as follows:

- An inventory of the learning needs of all entrepreneurs or business owners can be prepared on the basis of
provinces via the Chambers of Commerce and Industry and Turkish Employment Agency. Such inventories which
should be conducted through surveys will form the basis of the curricula of educational programs for all types of
literacy.

-Through the projects at the level of neighborhoods or municipalities, the exchange of knowledge and skill
profiles can be monitored by applying the periodic analyzes to the managers and staff of the workplaces. In these
profiles, public education models may be designed to encourage individuals who are more educated and more
experienced to teach the economic information they learned to people in different workplaces.
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ISYERI SAHIPLERININ OGRENMEYE ILISKIN TUTUMLARI iLE
EKONOMIi OKURYAZARLIGI DUZE)(LERi UZERINE BIR
INCELEME: MERSIN ORNEGI

Giris

Ekonomik yagsamin yiiksek devingenliginin etkilerine en ¢ok maruz kalan kesim, hig¢ siiphesiz ki bir isyerini
isletmekte olan isyeri sahipleridir. Bu toplumsal kesim, giiniimiiz ekonomilerindeki yapinin en kritik islevlerini
yiiklenmis durumdadir. Ciinkii, bir ekonomik faaliyeti kurma ve/veya tiim maliyetleri ve yiikiimliiliikleriyle
stirdiirebilme becerisinin, sosyo-ekonomik dengelerin korunabilmesine katki yaptigin1 savunmak yanlis
olmayacaktir.

Kiiciik veya orta 6lgekli bir sirket ya da esnaflik olsun, bir igyerinin isletilmesinden ve yonetiminden sorumlu
olmak, bazi teknik bilgi ve becerilere de sahip olmay1 gerektirir. Bu nedenle bir 6grenci, devlet memuru veya ev
hanimi gibi toplumun diger kesimlerinden bireylere kiyasla, bir igyeri agmis ve isletmekte olan bireylerin sahip
olmas1 gereken farkli yeterlikler ve beceriler karsimiza ¢ikar. Bu tiir bilgi ve becerilerin tiimiiniin 6rgiin egitim
sistemleriyle kazandirilmasinin miimkiin olmamasi, yagamboyu Ogrenme felsefesinin giincel olgular
konumundaki ¢esitli okuryazarlik tiirlerinin 6nem kazanmasimi saglamistir. Bunlardan biri olan ekonomi
okuryazarligi ise, her boyutuyla kritik bir islevsellige sahiptir.

Bununla birlikte, boylesi bir islevselligin somutlasabilmesinin, bireyin ihtiya¢ duydugu bilgi ve becerileri
algilayarak, gereken d6grenme etkinliklerine yonelebilmesine bagli oldugu ileri siiriilebilir. Dolayistyla, ekonomi
okuryazarliginin tek basina yeterli bir 6l¢iit veya hedef sayilamayacagi, bu nedenle bir isyeri sahibinin grenmeye
ve 0grenerek kisisel gelisimi bagarabilmeye iligkin olumlu bir bakis agisin1 da tagimasi gerektigi savunulabilir. Bu
nedenle, bireylerin 6grenme etkinliklerine olan ilgi ve egilimlerini ifade eden O6grenmeye yonelik tutumun,
ekonomi okuryazarligina olumlu veya olumsuz etkileri olabilecektir. Ciinkii, toplumdaki farkli meslek gruplarinin
veya kesimlerin ihtiyag duydugu bilgi, beceri ve yeterliklerin kazandirilabilmesi, 6grenmeye yonelik olumlu
tutumlarin varligina baghidir. Son olarak, ilgili alanyazinda, isyeri sahiplerinin 6grenmeye iligkin tutumlarina ve
ekonomi okuryazarligina doniik bir arastirmaya rastlanmamistir. Bu baglamda, bu arastirmanin disiplinlerarasi
diizeyde bir ihtiyaci karsilayarak, farkli meslek gruplarindan bireyler igin farkli okuryazarlik tiirlerine iligkin
egitim programu gelistirme siireglerine katki yapabilecegi diistinilmektedir.

Bu ¢aligmanin amaci, bir ekonomik faaliyeti siirdiirmekte olan igyeri sahiplerinin baz1 demografik 6zelliklerine
gore Ogrenmeye yonelik tutumlari ile ekonomi okuryazarligi etkilesiminin ve bunlardaki degisimin
belirlenmesidir. Calismanin arastirma sorulart ise sdyledir:

- Isyeri sahiplerinin 6grenmeye yonelik tutumlarmin, ekonomi okuryazarliklarina etkisi var midir?

- Isyeri sahiplerinin yas, cinsiyet ve medeni durumlarinin, ekonomi okuryazarliklarina ve 6grenmeye
yonelik tutumlarina etkisi var midir?

- Isyeri sahiplerinin egitim diizeyinin, ekonomi okuryazarliklarina ve 6grenmeye yonelik tutumlarina etkisi
var midir?

- Isyeri sahiplerinin aylik gelir diizeyinin, ekonomi okuryazarliklarina ve 6grenmeye yonelik tutumlarina
etkisi var midir?

- Isyeri sahiplerinin is deneyimi siiresinin, ekonomi okuryazarliklarina ve 6grenmeye yonelik tutuma etkisi
var mudir?

Ekonomi Okuryazarhg:

Diinya genelindeki ekonomik gelismeler ve finansal serbestlesme sonucunda, bireylerin finansal sisteme daha
fazla entegre olmalart ve karmasiklagan ekonomik karar alma siirecleri, bireylerin bu konularda ihtiyag
duyabilecekleri bilgi ve becerileri daha 6nemli hale getirmistir. Bu baglamda ekonomi okuryazariigi, gerek
piyasalarin gerekse de iilke ve diinya ekonomisinin geligsimi ve etkinligi agisindan olduk¢a nemli bir yere sahiptir
(Ergiin vd., 2014:848). Bununla birlikte, bu derece kritik roller yiiklenebilen ekonomik bilgi ve becerilerin, farkli
toplumsal kesimler tarafindan yeterince kazanilamadig1 ve hatta bireylerin bu konudaki bilgisizliginin istismar
edilebildigi soylenebilmektedir. Bu duruma en iyi érneklerden birisi, Kim (2012: 194-195)'in disiik egitimli
yetigkinlere doniik arastirmasidir. Bu ¢alismada, uygun yontemlerin kullanildig1 ekonomi okuryazarligt 6gretimi
sonucunda, ¢ok diisiik egitime sahip yetigkinlerin dahi bilinglenerek kendi sosyo-ekonomik konumlarina uygun
ekonomik ve politik kararlar almay1 basarabildigi goriilmiistiir. Bu tiir bulgular, hem ekonomi okuryazarliginin
islevselligini hem de genis kapsaminin etkilerini vurgular niteliktedir.
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Ekonomi okuryazarligr olgusu, toplumun her kesiminden bireyi etkiler. Elindeki smirlt kaynaklar ile
maksimum fayda temin etmek isteyen bireylerin, belirli diizeyde ekonomi okuryazari olmasi beklenir. Bu
gereklilik, finansal piyasalarda ve toplumun demografik yapisinda meydana gelen degisimlerle daha da
belirginlesmektedir. Ustelik, finansal araglarmn giderek gesitleniyor olmasi da ekonomi okuryazarliginin dnemini
artirmistir. (Kahya ve Imamoglu, 2015:142). Ekonomi okuryazarligi kavramu, degisik disiplinlerde farkli
sekillerde tanimlanmakta ayrica ¢ogu zaman finansal okuryazaritk kavramiyla da ayni anlamda kullanilmaktadir.
Bazi tanimlarda ekonomi okuryazarligi, kisilerin ekonomiyle ilgili bilgi diizeylerini ifade ederken, bazi tanimlarda
daha kapsamli bir sekilde ele alinmakta ve ekonomi bilgisi yaninda beceriler de géz oniinde bulundurulmaktadir
(Santas ve Demirgil, 2015:47).

Literatiirde ekonomi okuryazarligi kavraminin bir ¢ok farkli tanimi bulunmakla birlikte en genis tanimlardan
biri, North Central Regional Educational Laboratory (2003), tarafindan yapilmistir. Bu tanima gore; ekonomi
okuryazarligi, “ekonomide meydana gelen problemleri ve ortaya ¢ikan iistiinliikleri tespit edebilme, ekonomideki
kosullarda ve kamu politikalarinda meydana gelen degisimleri takip edebilme, ekonomik verileri toplayabilme ve
organize edebilme, finansal olaylarin fayda-maliyet boyutunu géz 6niinde bulundurabilme yetenegi”dir (NCREL,
2003:20; Unal vd., 2015:34). Burkhardt vd. (2003), ekonomi okuryazarligi kavramini, ekonomi kaynakli
problemleri, alternatifleri, fiyatlar1 ve yararlarini tanimlama, igyerindeki tesvikleri analiz etme, yerel
politikalardaki degigsimlerin sonuglarini degerlendirme, ekonomik kanitlar toplama, organize etme ve getirilere
karsilik tutar1 Slgebilme yetenegi olarak tanimlamistir (Akt. Akhan, 2013:4). Ekonomik gelismeleri ve bu
geligsmelerin igsizlik, bireysel harcamalar, finansal etkinlikler gibi farkli alanlardaki etkilerini yorumlayabilme
becerisi olarak da tanimlanan ekonomi okuryazarligi, bireylere genel olarak su konularda bilgi saglamaktadir:

e Uretici, tiiketici ve yatirime1 olarak kar ve maliyet ile kaynaklarmn simirliligim degerlendirerek daha bilingli
secimler yapabilme

e Her bir yontemin kar ve zararini tartarak hizmetleri ve kazanglar1 ayirarak degerlendirebilme

e Bireylerin davraniglarini etkileyen ekonomik giidiileri tanimlayabilme

e Rekabetin, ticari engellerin, kitlik ve agirilik ile iretici tiiketici arasindaki etkilesimin fiyatlara nasil
yansidigini anlayabilme

e Kamu ve 6zel ekonomi kurumlarinin rollerini tanimlayabilme

o Gelirin temelleri ile dagiliminin yan1 sira risk, yatirim, issizlik, enflasyon, faiz oranlarini anlayabilme

e Alternatif kamu politikalarinin fayda ve zararlarin1 degerlendirerek tanimlayabilme

e Girisimciligin degerini ve ekonomideki kiigiik ve biiyiik 6l¢ekli isletmelerin rollerini anlayabilme (NCREL,
2003:20; Gerek ve Kurt, 2011:59-61).

Ekonomi okuryazarlig: ile ilgili ¢aligmalar incelendiginde; Jappelli (2010: 435-440)'nin 55 iilkeyi kapsayan
calismasi dikkat ¢eker. Bu uluslararasi g¢alismada, bireylerin ekonomi okuryazarligi diizeyinin diisiik oldugu ve
temel ekonomik kavramlara dahi ilgi duyulmadigi goriilmiistiir. Kargilagtirmal analizleri i¢eren bu aragtirmanin
bulgulari, ekonomi okuryazarliginin, kisi basina diisen milli gelir diizeyiyle baglantili oldugunu ve bireylerin
ekonomi okuryazarliginin, sosyal giivenlik sistemlerinin giiclendirilmesiyle gelistirilebilecegini gostermistir. Bu
durum g¢esitli iilkelerde yapilan PISA testi sonuglariyla da pareleldir (Jappelli, 2010:430,435). Schug ve
Hagedorn'un (2005) calismasi, ilkogretim diizeyinde ekonomi ile ilgili egitim programlarinin, harcama ve
biriktirme gibi temel ekonomik konularda olumlu etkisi oldugunu géstermistir. Mercan vd.'nin (2012: 112,117)
Tirkiye Ulastirma Bakanligi'nin bir subesinde ¢alisan 93 kisinin ekonomi okuryazarligimi 6lgmeye galisan
calismalarinda, 6zellikle egitim diizeyi ile ekonomi okuryazarlig1 arasinda anlamli sonuglar elde edilmistir. Ankete
katilan deneklerin 85'1 liniversite veya yiiksek lisans mezunudur. Ankete katilan ¢alisanlarin bireysel ekonomi
kullanim1 boyutunda yiiksek diizeyde ekonomi okuryazari olduklar1 ortaya ¢ikmistir. Santas ve Demirgil (2015:
57-58), bir devlet {iniversitesinin Iktisadi ve idari Bilimler Fakiiltesi'nde 6grenim goren birinci ve dordiincii simf
Ogrencilerin ekonomi okuryazarlik diizeyinin saptanmasi amaciyla yaptiklar1 ¢aligmada, yaglar1 22 ve iizerinde
olan iktisat ve maliye boliimlerinde 6grenim goren, ekonomik ve finansal gelismeleri her giin takip eden erkek
ogrencilerin daha yiliksek ekonomi okuryazarligi algisina sahip oldugu saptanmustir.

Ogrenmeye Yonelik Tutum

Ogrenme, en yaygin tanimiyla, bireyin cevresiyle etkilesimi sonucunda dogan kalic1 davranis degisimleridir.
Bu davranig degisimlerinin niteligi ve islevselligi, beraberinde degisimi ve gelisimi getirecektir (Senemoglu,
2009:3-4). Boylesi bir sonug ise, bireyin tutumlarina baglidir. Tutum, bir kisinin, ¢evresindeki diinyaya karsi
gelistirdigi olumlu veya olumsuz degerlendirmelerden olusan psikolojik egilimleri ifade eder (Chang ve Chang,
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2013:458). Bagka bir tanima goére tutum, kisilerin diisiincelerini ve davraniglarini etkileyen zihinsel ve duygusal
durumdur (Shih ve digerleri, 2011:376). Bu tanimdan hareketle, 6grenmeye yonelik tutum veya 6grenme tutumu
ise, bireylerin, 6grenme etkinliklerine yonelik egilimleri olarak nitelendirilebilir.

Yetiskin bireylerin, giinliik toplumsal yasamin akisi igerisinde karsilasilan sorunlari ¢dzebilmesi ve her
deneyimle birlikte degiserek gelisebilmeyi basarabilmesi, 6grenmeye doniik olumlu duygu ve diisiincelere sahip
olmasina baglidir. Nitekim, bireylerin 6grenmeye iligskin yaklasimlarinin, 6grenme iiriinlerini ve basar1 diizeyini
etkiledigini gosteren cesitli arastirma bulgulari mevcuttur. Buna gore, 6grenmeye daha acik olan ve 6grenmeye
iligkin kayg1 diizeyi diisiik olan bireylerin basar1 ve gelisim diizeylerinin, digerlerine kiyasla daha yiiksek oldugu
sOylenebilir (Kara, 2010:50-51; Aydin, 2016:76). Hsu'ya gore, O0grenme tutumu, bireyin tiim Ogrenme
etkinliklerinde belirleyicidir. Dolayistyla, bir 6grencinin 6grenme etkinliklerinde yer alan 6gretmen ve dgrenme
materyalleri gibi tiim kisi, olay ve nesnelere karsi tutumu, onun 6grenme davranislari ile 6grenme siirecindeki
basarisini da etkileyebilir. Bu nedenle 6grenme tutumunun biligsel (kiginin ¢evresindeki seylerle ilgili inanglari
veya bilgileri), duyussal (sempati, hoglanma gibi duygular1) ve davranissal bilesenleri (6grenmeyle ilgili eylemleri
yapma veya reddetme) bulunmaktadir (Akt. Chang ve Chang, 2013:458-459). Bu baglamda, bir 6grenci,
ogrenmeye gercekten ilgi duydugunda 6grenme ve anlama etkinliklerine katilmaya yonelik aktif ve etkin bir tutum
sergileyebilir (Chang ve Chang, 2013:459). Nitekim, Chang ve Chang'in (2013:462) arastirmasinda da, 6grenmeye
yonelik motivasyon ile 6grenme tutumu arasinda yiiksek korelasyon bulunmustur.

Hedef kitleleri 6grenciler ile 6gretmenlerden olusan bazi aragtirmalarin bulgulart gostermistir ki, bilgisayar ve
internet temelli 6grenme etkinliklerine karsi evrensel diizeyde gecerliligi olan bir tutum yoktur. Fakat, boyle bir
tutumun duyussal, bilissel ve davranigsal boyutlar1 bulunmaktadir (Liaw ve digerleri, 2007: 1069). Ogretmenlerin
6grenme tutumuna doniikk son arastirmalar ise, ¢ogunlukla bilgisayar ve internet kullanimini temel almustir.
Ornegin, Kao ve Tsai'nin (2009:72) arastirmasi, dgretmenlerin bilgisayar ve internet kullanarak 6grenme ve
ogretmeye yonelik tutumlarini etkileyen psikolojik etkenleri incelemistir. Aktiirk'iin (2012:291-292) 6gretmen
adaylarmin 6grenmeye iligkin tutumlarint meslegi tercih nedenlerine ve akademik basariya gore inceledigi
arastirmasinin sonuglarina gore, igsel nedenlerle (idealistlik gibi nedenler) 6gretmenlik meslegini tercih etmis
olanlarin 6grenmeye yonelik tutumu, ¢evresel etkenlerle meslege yonelmis olanlara kiyasla ¢ok daha olumlu ve
ogrenmeye yonelik kaygilar ise daha diisiik bulunmustur. Aydin'm (2016:81) yine 6gretmen adaylarina doniik
arastirmasinda ise, fen bilgisi 6gretmen adaylarinin 6grenmeye iliskin tutum diizeylerinin yiiksek ve olumlu yonde
oldugu saptanmis olup, kadin 6gretmen adaylari 6grenmeye daha acik iken, erkek Ogretmen adaylarinin
ogrenmeye iliskin kayg diizeyleri daha diisiik ¢ikmuistir.

Sonug olarak, ilgili alanyazinlar tarandiginda O6grencilerin, &gretmen adaylarinin, o6gretmenlerin ve
akademisyenlerin Ogrenmeye iliskin tutumlarini inceleyen birgok arastirmanin bulundugu, buna karsilik
isyerlerine veya isyeri sahiplerine doniik bir ¢alismanin bulunmadigi gorilmiistiir.

Ogrenmeye Yonelik Tutumun Ekonomi Okuryazarhigiyla Etkilesimi

Orgiin egitim kapsamindaki &grenme ve egitim calismalarimi inceleyen arastirmalarin gosterdigi iizere,
o0grenmeye iliskin olumlu tutum sergileyen bireylerin 6grenme etkinliklerinden elde edecegi sonuglar daha verimli
ve etkili olabilmektedir. Ogrenmeye iliskin olumlu duygu ve diisiincelerin 6grenme siirecindeki basariy1 artirdig:
gergeginden yola ¢ikarak, 6grenmeye yonelik olumlu tutum sergileyen bireylerin, ¢esitli okuryazarlik tiirlerinin
kazanilmasinda da basarili olmas: beklenir. Bu nedenle, 6grenmeye yonelik tutum ile ekonomi okuryazarlig
arasinda pozitif bir korelasyon olmasi olasidir. Boyle bir iliskinin varligr ve diizeyi, gesitli okuryazarlik
yeterlikleriyle baglantili olarak yetiskin 6grenmesi ve yetiskin egitimi ¢aligmalari i¢in olumlu bir rol oynayacaktir.

Onemi artmakta olan ekonomi okuryazarhigi olgusunun toplumdaki etkinligini artirabilmek igin ihtiyaclara
uygun yaygin egitim programlarmin gelistirilmesi sarttir. Bu tilir egitim programlarinin gelistirilebilmesinin 6n
kosulu ise egitim ihtiyaglarmin belirlenmesidir. Thtiyaglar toplumun farkli kesimlerinde degisik bigimlerde ortaya
cikabilmektedir (Temizel ve Bayram, 2011:74). Ornegin, iiniversite ogrencilerinin ekonomi okuryazarlig
cercevesinde ihtiya¢ duyacagi bilgi ve beceriler ile bir igyerini ¢aligtirmakta olan igyeri sahiplerinin ihtiyag
duyabilecegi bilgi ve beceriler de farklilik sergileyebilecektir. Fakat, giincel bilgi ve becerileri elde edebilmek igin
oncelikle 6grenmeye karsi olumlu bir tutum igerisinde olmak gerekir. Dolayisiyla, Tiirkiye'de yasayan ve bagimsiz
olarak kendi hesabimna bir igyeri igleten bir isyeri sahibinin ekonomi okuryazarligi diizeyinin, hem 6grenme
ihtiyaglari algis1 hem de 6grenmeye iliskin tutumuyla baglantili olmast olasidir.

Yontem
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Bu baslik altinda, aragtirmanin evren ve 6rneklem biiyiikliigii, veri toplama araci ve verilerin analizine iligkin
bilgiler sunulmustur. Bu kapsamda, dncelikle arastirma deseni hakkinda bilgiler verilmis olup, daha sonra evren
ve orneklem, veri toplama araci ve verilerin analiziyle ilgili bilgiler aktarilmistir.

Arastirma Modeli

Bir aragtirma modelinin tanitilmasi siirecinde, degiskenlerin ve kullanilan tekniklerin tanimlanmasi, arastirma
kapsaminin ortaya konulmasina iliskin temel bilgileri saglar. Bu ¢alismadaki arastirma sorularmin yapisi ve
aragtirmanin amaci, nicel analiz tekniklerinin kullanilmasini gerekli kilmistir. Nicel aragtirmalarin biiyiik
boliimiinii, kullanilan teknikler agisindan iki grupta siniflandirmak miimkiindiir: Betimsel arastirmalar ve nedensel
kargilagtirma arastirmalar1 (Balci, 2010:218). Bu nicel ¢aligmanin amacina ve aragtirma sorularina dayanilarak
hem betimsel hem de nedensel karsilastirmay1 kapsadig sdylenebilir. Caligmanin amacina ve arastirma sorularina
paralel olarak, aragtirmanin esas bagiml degiskeni, igyeri sahiplerinin ekonomi okuryazarligidir. Bununla birlikte,
igyeri sahiplerinin ekonomi okuryazarlig1 ve 6grenmeye iligkin tutumlari, baz1 demografik bagimsiz degiskenlerin
etkisine gore hem bagimli hem de bagimsiz degisken niteligi kazanmistir. Bu nedenle, iliskisel analiz i¢in gerekli
olan korelasyon ve regresyon tekniklerinin de kullanilmasi gerekmistir.

Evren ve Orneklem

Calismanin evreni, Mersin ilinde faaliyet gostermekte olan esnaflar, magazalar veya sirket ofisleri olarak
smiflandirilabilecek igyerlerinin sahipleridir. Bu kapsamda, Mersin il merkezinde faal olan isyeri sayisinin 50.630
olmasi nedeniyle (TESK, 2017), drneklem biiytikliigii olarak %95 giiven araliginda 381 degeri belirlenmistir
(Altunisik vd., 2010:135). Fakat, 385 adet form ¢ogaltilarak dort anketor ve iki aragtirmaciyla birlikte yiiriitilmiis
olan anket uygulanmasi sonucunda, saha arastirmalarinda rastlanan yaygin sorunlar nedeniyle degerlendirmeye
almabilecek diizeyde oldugu kabul edilen anket formu sayis1 330'da kalmis ve ¢aligma grubu biiyiikligii 330
olmustur. Calisma grubunu olusturan katilimcilar, tesadiifi 6rneklem yontemiyle belirlenmistir.

Orneklemi olusturan katiimcilarin 6zellikleri. Rastgele segilmis katilimcilarin olusturdugu ¢alisma grubu, 330
igyeri sahibinden olugmaktadir. Bu kisimda, ilk olarak, bu isyeri sahiplerinin is tiirdi, yas, cinsiyet, egitim diizeyi,
medeni hal, aylik gelir diizeyi ve isteki deneyim siiresi degiskenlerine yer verilmistir. ikinci asamada,
katilimcilarin 6grenmeye iliskin tutum ile ekonomi okuryazarligi diizeyleri sunulmustur.

Tablo 1, aragtirmanin amaci ve arastirma sorulariyla baglantili olarak, katilimcilara iliskin bazi1 demografik
verileri gostermektedir. Katilimcilarin yas, cinsiyet, egitim diizeyi, medeni hal, aylik gelir diizeyi ve ekonomik
faaliyetlerindeki deneyim siirelerine iligkin durumlari, demografik bir profil sunabilmek amaciyla gosterilmistir.

Tablo 1. Isyeri Sahiplerinin Baz1 Demografik Ozelliklerinin Dagilimi

Degisken Gruplar Frekans (f) Yiizde (%)
18-25 26 7.9
26-35 74 22.4
36-45 123 37.3
Yas 46-55 75 22.7
56-65 23 7
66-75 9 2.7
Toplam 330 100
Kadmn 56 17
Cinsiyet Erkek 274 83
Toplam 330 100
[lkokul Terk 6 1.8
Tlkokul 51 155
Ortaokul 78 23.6
Egitim Diizeyi Diiz Lise 109 33
Meslek Lisesi 10 3
On Lisans 28 8.5
Lisans Ve tizeri 48 145
Toplam 330 100
Tablo 1 devamm
Evli 251 76.1
Medeni Hali Bekar 79 23.9

578



Isyeri Sahiplerinin Ogrenmeye iliskin Tutumlari ile Ekonomi Okuryazarliklari

Toplam 330 100
0-2000 66 20
2001-4000 132 40
4001-6000 71 215
Aylik Gelir (TL) 6001-8000 30 9.1
8001-10000 16 4.8
10000 + 15 4.5
Toplam 330 100
0-5 85 25.8
6-10 74 22.4
11-15 71 215
Is Deneyimi (Y1l) 16-20 41 12.4
21-25 24 7.3
25 yil ve tizeri 35 10.6
Toplam 330 100

Tablo 1'den goriildiigii gibi, katilimcilarin yas degiskenine gore dagiliminda agirlik 26-45 yas araliginda olup,
bu iki grubun pay1 %59.7'dir. Katilimcilarin cinsiyetine gore dagilimda, %83'liik payla erkekler cogunluktadir.
Katilimeilarin egitim diizeyine gore dagilimda, sirasiyla diiz lise mezunlar (%33), ortaokul mezunlari (%23.6) ve
ilkokul mezunlar1 (%15.5) 6ne ¢ikmustir. Katilimeilarin biiyiik ¢ogunlugu ise evlidir (%76.1). Gelir diizeyine gore
dagilima bakildiginda aylik gelirinin 2.001-4.000 TL. araliginda oldugunu beyan edenler %40, 4.001-6.000 TL.
arasinda oldugunu beyan edenlerin pay1 ise %21.5 olmustur. Aylik gelirinin 2.000 TL ve altinda oldugunu beyan
edenlerin pay1 da diisiik olmayip %20'dir. Ekonomik faaliyetteki deneyim siiresine gére dagilimda ise, agirlikli
birikim 0-15 y1l araliginda olmustur. Katilimeilarin deneyim siiresine gore en yiiksek frekans, 0-5 yil araligindaki
yeni igletmelerin olmugtur (%25.8). 20 yildan daha uzun bir siiredir igyerini isletmekte olanlarin payi ise (%7.3 +
%10.6) %17.9'dur. Buna gore, ¢ogunlugu lise ve alti egitim diizeyinde olan ve su anda yirittigi isle ilgili
deneyimi az olan evli erkeklerin olusturdugu bir ¢alisma grubu s6z konusudur.

Bunlara ek olarak, Mersin Ticaret ve Sanayi Odasi'min ildeki ekonomik faaliyetleri siniflandirmak igin
kullandig1 41 maddelik liste, anket kodlamasi i¢in kullanilmis olup, bunlarin 26'sinin 6rneklem igine dahil oldugu
gorilmiistiir. Listenin uzun olmasi nedeniyle tabloya yerlestirilmemis olan bu dagilimdaki en yiiksek frekansl
etkinlikler soyledir: Katilimeilarmm %23.6's1 Lokanta-Kafeterya-Pastane, %15.8'i Perakende Gida ve Muhtelif
Ticaret, %13.9'u Seyahat Konaklama Eglence Sanat ve Spor Isletmeleri, %7.6's1 Tekstil Konfeksiyon ve Ayakkabi
Ticareti, %7.3"i Bilgisayar Elektrik Elektronik Telekomiinikasyon ve Biiro Cihazlari, %3.9'u Mobilya Hali ve Ev
Esyasi, %3.6's1 Kirtasiye Matbaa Reklam Basin-Yayimn Hizmetleri ve geriye kalanlar1 diger ekonomik faaliyetleri
yliriitmektedir.

Katilimcilarin égrenmeye yonelik tutum ve ekonomi okuryazarligi puanlari. Calisma grubunu olusturan
katilimceilarin 6grenme tutumlari ile ekonomik okuryazarlik diizeylerine iliskin puanlarin gosterilmesi, demografik
degiskenlere gbre analize baslamadan 6nce yararli olacaktir. Tablo 2, katilimcilarin ekonomi okuryazarligi ve
O0grenmeye yonelik tutumlarina iliskin betimsel istatistik degerlerini gostermektedir.

Tablo 2. Ekonomi Okuryazarlhigi ve Ogrenmeye Y oénelik Tutumlarmn Betimsel Degerleri

Items N Mean SD Min. Max.
Ekonomi Bilgisi 330 3.294 0945 1.000 5.000
Ekonomik Akileilik 330 3.838 0927 1.000 5.000
Toplumsal Ekonomik Yansimalar 330 3.953 0.795 1380 5.000
Bireysel Ekonomi Planlama 330 4306 0.842 1.000 5.000
Ekonomi Okuryazarlig1 Genel 330 3.694 0737 1700 5.000
Ogrenmeye Iliskin Tutum 330 4220 0.721 1220  5.000

Arastirmaya katilan isyeri sahiplerinin “ekonomi bilgisi” diizeyi orta (3.294+0.945); “ekonomik akilcilik”
diizeyi yiiksek (3.838+0.927); “toplumsal ekonomik yansimalar” diizeyi yiiksek (3.953+0.795); “bireysel ekonomi
planlama” diizeyi ¢ok yiiksek (4,306+0,842); “ekonomi okuryazarligi genel” diizeyi yiiksek (3.694+0.737);
“dgrenmeye iligkin tutum” diizeyi ¢ok yiiksek (4.22040.721) olarak saptanmistir. Bu profil, katilimcilarin ekonomi
okuryazarlig1 diizeyinin orta diizeyde olmasina karsilik, 6grenmeye yonelik tutum diizeyinin ¢ok daha yiiksek
oldugunu gostermektedir. Biiyiik cogunlugu lise ve alt1 egitim diizeyine sahip bir kitle i¢in bdyle bir yapinin olumlu
oldugu séylenebilir.
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Veri Toplama Araglan

Bu aragtirmanin veri toplama araci, ti¢ kisimdan olusan bir anket formudur. Birinci kisimda temel demografik
verilerle ilgili sorular, ikinci kisimda Ekonomi Okuryazarligi Olgegi ve son kisimda Ogrenmeye iliskin Tutum
Olgegi olmak iizere toplam 49 maddelik bir anket formu uygulanmugtir. Anket uygulamasi, aragtirmaya katki
yapmay1 kabul eden igyeri sahipleriyle yiizylize goriisiilerek gergeklestirilmistir.

Ogrenmeye iliskin Tutum Olgegi olarak, Kara' (2010) nin gelistirmis oldugu, 4 alt boyutlu Ogrenmeye iliskin
Tutum Olgeginin, 6grenme davranis1 dncesindeki algry1 temsil etmesi nedeniyle "Beklenti" alt boyutu segilmistir.
Ekonomi Okuryazarhigi Olgegi ise, Gerek ve Kurt (2011) tarafindan gelistirilmis 4 alt boyutlu bir 6lgek olup,
Olcegin tiimii anket formunda kullanilmigtir. Bu 6lgek "Ekonomi Bilgisi", "Ekonomik Akileilik", "Toplumsal
Ekonomik Yansimalar" ve "Bireysel Ekonomi Planlama" boyutlarindan olusmaktadir. Her iki dl¢ekte de Likert
tipi besli derecelendirme kullanilmistir.

Bu arastirmada Ekonomi Okuryazarligi Olgeginin giivenirligi Cronbach’s Alpha= 0.949 degeriyle ¢ok yiiksek,
Ogrenmeye iliskin Tutum Olgeginin giivenirligi ise, Cronbach's Alpha= 0.881 degeriyle yiiksek bulunmustur.

Verilerin Toplanmasi

Anket uygulamasi, Universite 6grencisi olan dort anketdr ve iki arastirmaci tarafindan yiritilmiistir.
Universite dgrencisi olan anketdrler, Erdemli Meslek Yiiksekokulunda 6grenim géren goniilliilerden olugsmaktadir.
Anketor dgrencilerin egitimi, iki asamali ve 4 saatlik bir kurs siirecini gerekli kilmigtir. Bu egitimde ilk olarak bir
arasgtirmanin insanlara tanitilmasi, kisilerin bir ankete katilimi igin ikna edilmesi ve anket uygulamasina iliskin
yontemler tartigilmistir. Sonraki asamada, 6grencilerin kendi tanidiklarina uyguladiklari deneme anketlerine
gecilmistir. Daha sonra esas uygulama baslatilmis olup, tamamlanmasi bir ay stirmiistiir.

Anket uygulamasi i¢cin Mersin kent sakinlerinin yasadigi bolgeler, anketdr sayisina uygun bigimde altiya
boliinmiistiir. Her 6grenci kendi bolgesindeki anket uygulamalarint giinliik olarak teslim etmis ve teslim alinan
anket formlar1 giinliik olarak kontrol edilerek kaydedilmistir. Saha rastirmalarinda yaygin olarak karsilagilan ve
katilimc1 adaylarindan kaynaklanan yanlis anlama, asiri1 tepki verme ve gesitli nedenlerle yarida birakma gibi
sorunlar nedeniyle, gecerli anket formu sayist ve dolayisiyla 6rneklem biyiikliigii de 330 olarak gergeklesmistir.

Verilerin Analizi

Arastirma sorularinin yapisi ve arastirma amaci, nicel analiz tekniklerinin uygulanmasini gerekli kilmustir.
Arastirmada elde edilen veriler SPSS (Statistical Package for Social Sciences) for Windows 22.0 programi
kullanilarak analiz edilmistir. Verilerin degerlendirilmesinde tanimlayict istatistiksel yontemler olarak say1, yiizde,
ortalama ve standart sapma kullanilmistir. Olgek boyutlarmin aldig: puanlar 1 ile 5 arasinda degerlendirilmistir.
Dagilim araliginin hesaplanmasi amaciyla, Dagilim Araligi=En biiyiik deger-En kiiciik deger/derece sayisi
formiili kullanilmistir. Bu aralik 4 puanlik genislige sahiptir. Bu genislik bes esit genislige boliinerek 1.00- 1.79
aras1 “cok diisiik”, 1.80- 2.59 aras1 “diisiik”, 2.60- 3.39 “aras1 orta”, 3.40-4.19 arasi yiiksek, 4.20-5.00 arast ¢ok
yliksek olarak sinir degerleri belirlenmis ve bulgular yorumlanmigtir (Stimbiiloglu, 1993:9).

iki bagimsiz grup arasinda niceliksel siirekli verilerin karsilastirilmasinda t-testi, ikiden fazla bagimsiz grup
arasinda niceliksel siirekli verilerin karsilastirilmasinda Tek Yonlii (One Way) ANOVA testi kullanilmistir.
ANOVA testi sonrasinda, farkliliklar1 belirlemek iizere tamamlayici Post-Hoc analizi olarak Scheffe testi
kullanilmistir. Arastirmanin siirekli degiskenleri arasindaki iligki i¢in Pearson Korelasyon ve regresyon analizi
uygulanmistir. Elde edilen bulgular %95 giliven araliginda, %5 anlamlilik diizeyinde degerlendirilmistir.

Bulgular

Bu baslik altinda, veri toplama araciyla elde edilmis olan bulgularin arastirma amaci ve sorulari temelinde
sunumu gerceklestirilmistir. Bu baglamda, dncelikle ilk arastirma sorusuna iligkin bulgular sunulmus, daha sonra
diger bulgulara gecilmistir.

Isyeri Sahiplerinin Ogrenmeye Yonelik Tutumlarinin Ekonomi Okuryazarhgina Etkisi

Aragtirma problemlerimizin ilki olan "Isyeri sahiplerinin 6grenmeye yonelik tutumlarmin, ekonomi
okuryazarligina etkisi var mudir?" sorusuna karsilik hem korelasyon hem de regrasyon analizlerinden
yararlanilmistir. Tablo 3, 6grenmeye yonelik tutum ile ekonomi yazarlig1 arasindaki iliskinin yoniinii ve diizeyini
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aciklayan korelasyon degerlerini gostermektedir. Tablo 4 ise, 6grenmeye iliskin tutum ile ekonomi okuryazarligi
arasindaki neden-sonug iliskisini sergileyen regresyon analizinin sonuglarini aktarmaktadir.

Tablo 3. Ekonomi Okuryazarhigi ile Ogrenmeye Iligkin Tutum Arasinda Korelasyon Analizi

— 4 © X g = = E © 5
€ 3 E= 2Es FEE EFE fge
Ew €= E S g 2606 s SIS £35S
c > e = S c g [ s 5§25
= ST ©SSZ £95 €52 825
°@ X £ x5 d@iixz wmem w—F
w ] (TN Wwao w ) O
— 1.000
Ekonomi Bilgisi 0.000
) 0.600** 1.000
Ekonomik Akilcilik 0.000 0.000

0.479**  0.711** 1.000
0.000 0.000 0.000
0.228**  0.451**  0.550** 1.000
0.000 0.000 0.000 0.000
0.860**  0.879**  0.805**  0.518** 1.000
0.000 0.000 0.000 0.000 0.000
0.367**  0.651**  0.675**  0.530**  0.640**  1.000
0.000 0.000 0.000 0.000 0.000 0.000

Toplumsal Ekonomik Yansimalar
Bireysel Ekonomi Planlama
Ekonomi Okuryazarligir Genel

Ogrenmeye Iliskin Tutum
*<0,01;**<0,05

O =T =T =T =T =T =

Tablo 3'teki bulgulara gore, ekonomi okuryazarligi 6l¢eginin alt boyutlarinin birbirleri arasinda ve genel
ekonomi okuryazarlig1 arasinda pozitif yonde anlamli iliskiler oldugu gériilmektedir. Ornegin, Ekonomik Akilcilik
ile Ekonomi Bilgisi arasinda orta, pozitif yonde anlamli iliski (r=0.6; p=0.000<0.05); Toplumsal Ekonomik
Yansimalar ile Ekonomi Bilgisi arasinda zayif, pozitif yonde anlaml iligki (r=0.479; p=0.000<0.05) ve Ekonomi
Okuryazarhigir Genel ile Ekonomi Bilgisi arasinda yiiksek, pozitif yonde anlamli iligki bulunmaktadir (r=0.86;
p=0.000<0.05).

Ogrenmeye Iliskin Tutum ile Ekonomi Bilgisi arasinda zayf, pozitif ydnde anlamli iliski bulunmakta olup,
(r=0.367; p=0.000<0.05) en diisiik iliski degeri bu noktada saptanmustir. Ogrenmeye Iliskin Tutumun, Ekonomi
Okuryazarhginin diger alt boyutlariyla iliskisi daha giicliidiir. Ornegin, Ekonomik Akilcilik arasinda orta, pozitif
yonde anlaml iligki (r=0.651; p=0.000<0.05); Toplumsal Ekonomik Yansimalar arasinda orta, pozitif yonde
anlamlt iligki (r=0.675; p=0.000<0.05) vardir. Ayrica, Ogrenmeye iliskin Tutum ile Ekonomi Okuryazarligi Geneli
arasinda da orta, pozitif yonde anlaml iliski ¢cikmistir (r=0.64; p=0.000<0.05). Bu sonuglara gore, igyeri
sahiplerinin 6grenmeye iliskin tutumlar: ile ekonomi okuryazarliklar1 arasinda pozitif yonde anlamli bir iliski
bulunmaktadir.

Tablo 4. Ogrenmeye iliskin Tutumun Ekonomi Okuryazarlig1 Geneli Uzerine Etkisi

Bagimh Degisken Bagimsiz Degisken B t p E Model (p) R?

S Sabit 1.264 4.392 0.000  51.132 0.000 0.132
Ekonomi Bilgisi Ogrenmeye Iliskin Tutum 0.481 7.151 0.000

Ekonomik Akileilik Sabit ) 0.309 1.341 0.181  240.769 0.000 0.422
Ogrenmeye lliskin Tutum 0.836 15.517 0.000

Toplumsal Ekonomik Sabit ) 0.817 4.249 0.000 274.140 0.000 0.454
Yansimalar Ogrenmeye lliskin Tutum 0.743 16.557 0.000

. . Sabit 1.697 7.257 0.000 128.096 0.000 0.279
Bireysel Ekonomi Planlama Ogrenmeye Iliskin Tutum 0.618 11.318 0.000

Ekonomi Okuryazarligi Sabit ) 0.935 5.038 0.000 227.686 0.000 0.408
Genel Ogrenmeye Iliskin Tutum 0.654 15.089 0.000

Tablo 4'teki bulgulardan goriildiigii gibi, Ogrenmeye Iliskin Tutum ile Ekonomi Bilgisi, Ekonomik Akilcilik,
Toplumsal Ekonomik Yansimalar, Bireysel Ekonomi Planlama ve Ekonomi Okuryazarligi Geneli arasindaki
neden sonug iligkisini belirlemek iizere yapilan regresyon analizleri istatistiksel olarak anlamli bulunmustur
(F=51.132; F=240.769; F=274.140; F=128.096 ve F=227.686; p=0.000<0.05). Ekonomi Bilgisi diizeyinin
belirleyicisi olarak Ogrenmeye iliskin Tutum degiskenleri ile iliskisinin (agiklayicilik giiciiniin) zayif oldugu
goriilmiistiir (R?=0.132). Isyeri sahiplerinin Ogrenmeye iliskin Tutum diizeyi, Ekonomi Bilgisi diizeyini
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arttirmaktadir (3=0.481). Ekonomik Akilcilik diizeyinin belirleyicisi olarak Ogrenmeye iliskin Tutum degiskenleri
ile iliskisinin (agiklayicihik giiciiniin) ¢ok giiclii oldugu goriilmiistiir (R?=0.422). Isyeri sahiplerinin Ogrenmeye
[liskin Tutum diizeyi, Ekonomik Akilcilik diizeyini arttirmaktadir (3=0.836).

Toplumsal Ekonomik Yansimalar diizeyinin belirleyicisi olarak Ogrenmeye iliskin Tutum degiskenleri ile
iliskisinin ¢ok giiclii oldugu goriilmiistiir (R?=0.454). Isyeri sahiplerinin Ogrenmeye Iliskin Tutum diizeyi,
Toplumsal Ekonomik Yansimalar diizeyini arttirmaktadir (3=0.743). Bireysel Ekonomi Planlama diizeyinin
belirleyicisi olarak Ogrenmeye iliskin Tutum degiskenleri ile iliskisinin de giiclii oldugu goriilmiistiir (R?=0.279).
Isyeri sahiplerinin Ogrenmeye Iliskin Tutum diizeyi, Bireysel Ekonomi Planlama diizeyini arttirmaktadir
(8=0.618). Ekonomi Okuryazarlig1 Genel diizeyinin belirleyicisi olarak Ogrenmeye iliskin Tutum degiskenleri ile
iliskisinin de giiclii oldugu gériilmiistiir (R?=0.408). Isyeri sahiplerinin Ogrenmeye iliskin Tutum diizeyi, Ekonomi
Okuryazarligi Genel diizeyini arttirmaktadir (3=0.654).

Yukaridaki bulgulara dayanarak, isyeri sahiplerinin 6grenmeye iliskin tutumlarinin, ekonomi okuryazarlig:
diizeylerine etkisi oldugu sdylenebilir. Bagka bir deyisle, igyeri sahiplerinin 6grenmeye karsi tutum diizeyleri
olumlu yonde arttik¢a, bu artisin ekonomi okuryazarligi diizeylerine de olumlu yonde yansimasi beklenebilir.
Bunun nedeni olarak, yukaridaki arastirma &rneklerinde vurgulandigi gibi, birseyler 6grenmeye agik olan
bireylerin, okuryazarlik tiirlerine iliskin yeterliklerini gelistirebilme olanaklarini1 daha kolay degerlendirebilmeleri
gosterilebilir.

isyeri Sahiplerinin Yas, Cinsiyet ve Medeni Durumlarinin Ekonomi Okuryazarhgma ve Ogrenmeye
Yonelik Tutuma Etkisi

"Isyeri sahiplerinin yas, cinsiyet ve medeni hallerinin, ekonomi okuryazarhgma ve dgrenmeye yonelik
tutumlarma etkisi var midir?" sorusuna yonelik yapilan analizler, Tablo 5 ve 6'da sunulmustur. Tablo 5, yas
degiskenine gore analiz sonuglarini géstermektedir.

Tablo 5. Ekonomi Okuryazarligi ile Ogrenmeye Iliskin Tutumun Yas Degiskeninin Etkisine Gore
Karsilastirilmasi

. . . Toplumsal Bireysel Ekonomi Ogrenmeye
E ]e)mE) ? :(afI: n Elé?lnci)STI E:lglrl]olrlr:ll(k Ekonomik Ekonomi Okuryazarhg Tligkin
cglske g ¢ Yansimalar Planlama 1 Genel Tutum
Yas Ort+£SS Ort£SS Ort+£SS Ort+SS Ort+SS Ort£SS
18-25 26 2.8173il.10 3.5516iO.80 3.664;:0.71 4.449::0.72 3.37140.651 4.1759iO.64
26-35 74 3.201;:0.89 3.7307i0.89 3.627;:0.82 4.000;:0.95 3.50140.732 3.91 1;0.83
36-45 132 3.338;0.91 3.783;1.02 3.9417i0.85 4.2555iO.85 3.689+0.785 4.180;0.76
46-55 75 3.332;0.93 4.033;:0.88 4.2575ﬂ:0.55 451 17i0.71 3.85540 659 4.4498iO.50
56-75 32 3.6378iO.92 4.076;:0.68 4.2775:0.65 4.615::0.63 400140 613 4.5875:0.40
F= 3.070 2.376 8.829 5.188 4.761 8.109
p= 0.017 0.052 0.000 0.000 0.001 0.000
. o1 451 gz; f’;; 152,352,  3>1,4>1, 551,352,
Ileri Test 5>1’ 5>2’ 5>2’ 4>3’ 4>2,5>2, 5>1, 4>2, 4>2,5>2,
(MWU)= (p<0.05) 53 4>3, 5>3 5>2,5>3 4>3, 5>3

(9<0.05) (p<0.05) (p<0.05) (p<0.05)

Tablo 5'teki bulgulara gore sunlar sdylenebilir: Arastirmaya katilan igyeri sahiplerinin Ekonomi Bilgisi,
Ekonomik Akilcilik, Toplumsal Ekonomik Yansimalar, Bireysel Ekonomi Planlama, Ekonomi Okuryazarligi
Genel ve Ogrenmeye Iliskin Tutum puanlari ortalamalarinin yas degiskeni agisindan anlamli bir farklilik gosterip
gostermedigini belirlemek amaciyla yapilan Tek Yo6nlii Varyans Analizi (ANOVA) sonuglarina gore, Ekonomik
Akilcilik alt boyutu digindaki tiim grup ortalamalari arasindaki fark anlamli bulunmustur(F=3.070 p=0.017<0.05;
F=2.376 p=0.052; F=8.829 p=0.000; F=5.188 p=0.000; F=4.761 p=0.001 ve F=8.109 p=0.000). Dolayis1yla, igyeri
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sahiplerinin yaglarinin, ekonomik akilcilik alt boyutu hari¢ olmak iizere, ekonomi okuryazarlig: diizeylerini
etkileyebildigi goriilmiistiir. Yas arttikca, genel ekonomi okuryazarligi diizeyi ortalamasmin yikseldigi
sOylenebilir. Ayrica, 6grenmeye iliskin tutum diizeyi de yasla birlikte degisebilmektedir. Bu durum, genclik
donemindeki "herseyi biliyorum" algisindan, olgunlastik¢a "6grenecek cok seyin olabilecegi"ni kabullenmeye
gecisle aciklanabilir.

Tablo 6. Ekonomi Okuryazarligi ile Ogrenmeye iliskin Tutumun Cinsiyet ve Medeni Durum Degiskenlerinin Etkisine
Gore Karsilagtirilmasi

Toplumsal Bireysel Ekonomi

[]))e‘:gi(;?;iﬂ k EE?IZ?STI E:EHSIT:LK Ekonomik Ekonomi OKkuryazarhg 1'1?5 ‘g;;f’";; et); ‘;”
Yansimalar Planlama Genel
Cinsiyet Ort+SS Ort+SS Ort+SS Ort+SS Ort+SS Ort+SS
Kadin 56 3.114+0.995 3.978+0.834 4.054+0.758 4.357+0.786 3.6914+0.669 4.369+0.645
Erkek 274 3.3314+0.932 3.809+0.944 3.933+0.802 4.296+0.853 3.695+0.751 4.189+0.733
T= -1.568 1.242 1.039 0.498 -0.041 1.703
p= 0.118 0.215 0.299 0.619 0.968 0.089
Medeni Durum Ort+SS Ort+SS Ort+SS Ort+SS Ort+SS Ort+SS
Evli 251 3.310+0.913 3.863+0.905 3.998+0.785 4.317+0.822 3.719+0.718 4.242+0.685
Bekar 79 3.243+1.043 3.7584+0.996 3.812+0.814 4.270+0.906 3.6154+0.793 4.149+0.827
t= 0.544 0.879 1.819 0.436 1.096 1.000
p= 0.587 0.380 0.070 0.663 0.274 0.318

Tablo 6'da goriildiigii iizere, cinsiyet ve medeni hal degiskenleriyle yapilan varyans analizi sonuglarina gére, grup
ortalamalari arasindaki fark anlamli bulunmamigtir (p>0.05).

Isyeri Sahiplerinin Egitim Diizeyinin Ekonomi Okuryazarligina ve Ogrenmeye iliskin Tutuma EtKisi

"Isyeri sahiplerinin egitim diizeyinin, ekonomi okuryazarlifia ve 6grenmeye yonelik tutumlarina etkisi
var midir?" sorusuna yonelik yapilan analizlerin bulgular1 Tablo 7'de gésterilmistir.

Tablo 7. Ekonomi Okuryazarhg ile Ogrenmeye iliskin Tutumun Egitim Diizeyinin Etkisine Gore
Karsilastirilmasi

. . . Toplumsal Bireysel Ekonomi
Derﬁograflk Ekqn(_)r_nl Ekonomik Ekonomik Ekonomi Okuryazarhgi .Qgr.enmeye
Degisken Bilgisi Akileihik Hliskin Tutum

Yansimalar Planlama Genel

Egitim Diizeyi (n) Ort=SS Ort=SS Ort=SS OrtSS OrtSS Ort=SS
;'lff’k“' V& 57 204310876 3.659+0.836 3.873+0.702 4216:0.813  3.480:0.627 3.977+0.795
Ortaokul 78 3.010:0.837 3.702+0.868  3.689+0.881  4.350+0.734  3.485+0.683 4.11340.762
Diiz lise 109 3.343+0.985 3.886+1.019  4.060+0.776  4.376+0.861  3.759+0.782 4.33740.669
:\i’;‘éz'iek 10 3.346£0.691 3.489+1.298  3.550+1.195 3.867+1.354  3.482+0.918 4.178+0.895
Onlisans 28  3.420£0.794 3.893:0.813 4.071£0.624 4.262+0.624  3.784+0.581 4.27040.575
l':;‘::‘s VE 48 3.976+0.853  4.204+0.787 4.250+0.630  4.299+0.971  4.134+0.677 4.396+0.641
F= 9.162 2.682 4.429 0.884 6.567 2.908
p= 0.000 0.022 0.001 0.492 0.000 0.014

3>1,5>1

1222 6>1, 32,
ileri Test 6>1,3>2, 6>1,6>2, 552, 652, 321,651,352, 4.1 651,352,
(MWU)= 52, 652, 6>3, 64 ot 6o 652,653, 64, 00 0
6>3,6>4,6>5  (p<0.05) (0<0.05) 6>5 (p<0.05) :
(p<0.05) p<b.

Tablo 7'de yer verilmis olan analiz sonuglarina gore, arastirmaya katilan igyeri sahiplerinin Ekonomi Bilgisi,
Ekonomik Akilcilik, Toplumsal Ekonomik Yansimalar, Ekonomi Okuryazarligi Genel ve Ogrenmeye iliskin
Tutum puanlar1 ortalamalarinin egitim durumu degiskeni agisindan anlamli bir farklilik gdsterip gostermedigini
belirlemek amaciyla yapilan Tek Yonlii Varyans Analizi (ANOVA) sonuglarina gére, grup ortalamalar arasindaki
fark anlamli bulunmustur (F=9.162; F=2.682; F=4.429; F=6.567 ve F=2.908 p<0.05). Fakat, isyeri sahiplerinin
Bireysel Ekonomi Planlama puanlari ortalamalar1 arasindaki fark, egitim degiskeni acisindan anlamli
bulunmamigtir (F=0.884, p=0.492>0.05).
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Arastirmaya katilan isyeri sahiplerinin Ogrenmeye iliskin Tutum puanlari ortalamalarinin egitim durumu
degiskeni acisindan anlaml bir farklilik gosterip gostermedigini belirlemek amaciyla yapilan varyans analizi
sonuglarina gore, grup ortalamalari arasindaki fark anlamli bulunmustur (F=2.908; p=0.014<0.05). Farkliligin
hangi gruptan kaynaklandigini belirlemek tizere PostHoc testi uygulanmistir. Buna gore egitim durumu diiz lise
olanlarin 6grenmeye iliskin tutum puanlar1 (4.337+£0.669), ilkokul ve alt1 olanlarin 6grenmeye iliskin tutum
puanlarindan (3.97740.795), egitim durumu lisans ve fizeri olanlarin O6grenmeye iliskin tutum puanlari
(4.396+0.641), ilkokul ve alt1 olanlarin 6grenmeye iligkin tutum puanlarindan (3.977+0.795), egitim durumu diiz
lise olanlarin 6grenmeye iliskin tutum puanlar1 (4.337+0.669), ortaokul olanlarin &grenmeye iliskin tutum
puanlarindan (4.113£0.762) ve egitim durumu lisans ve {iizeri olanlarin &grenmeye iliskin tutum puanlari
(4.396+0.641) ise, ortaokul olanlarin 6grenmeye iligkin tutum puanlarindan (4.113+0.762) yiiksek bulunmustur.

Bu bulgulara dayanarak, Bireysel Ekonomi Planlama alt boyutu hari¢ olmak {izere, Ekonomi Okuryazarliginin
diger alt boyutlar1 ile genel ekonomi okuryazarlik diizeylerinin ve &grenmeye iliskin tutumlarinin, isyeri
sahiplerinin egitim diizeyi ile birlikte degisebilecegi sdylenebilir. Baska bir ifadeyle, igyeri sahiplerinin egitim
diizeyi yiikseldik¢e, hem ekonomi okuryazarligi hem de 6grenmeye iliskin tutum puanlarinin ortalamalart da
artabilmektedir. Bu durum, ekonomi okuryazarliginin bilgiye dayali karakteristigine uygun diiser. Ogrenmeye
iligkin tutum puanlarinin egitim diizeyiyle birlikte degisebilmesi ise, ulusal ve uluslararasi gesitli aragtirmalarda
elde edilen bulgulara paraleldir. Bireylerin egitim diizeyinin yiikselmesi, 0grenme iiriinlerinin degerinin
anlasilmasina ve dolayisiyla d6grenmeye iliskin yaklasimlarin ve egilimlerin olumlu yonde degigmesine katki
yapabilir.

isyeri Sahiplerinin Aylik Gelir Diizeyi ile is Deneyimi Siiresinin Ekonomi Okuryazarhgina ve Ogrenmeye
Yonelik Tutuma Etkisi

"Isyeri sahiplerinin gelir diizeyinin, ekonomi okuryazarligina ve dgrenmeye yonelik tutumlarina etkisi var
mdir?" ile "Isyeri sahiplerinin is deneyimi siiresinin, ekonomi okuryazarligina ve grenmeye yonelik tutuma etkisi
var midir?" arastirma sorularina yonelik olarak, asagidaki analiz bulgularina ulasilmistir.

Arastirmaya katilan igyeri sahiplerinin Ekonomi Bilgisi puanlari ortalamalarinin gelir diizeyi degiskeni
acisindan anlamli bir farklilik gosterip gostermedigini belirlemek amaciyla yapilan Tek Yonli Varyans Analizi
sonuglarina gore, grup ortalamalari arasindaki fark anlamli bulunmustur (F=2.436; p=0.047<0.05). Buna gore,
igyeri sahiplerinin aylik geliri yiikseldik¢e, ekonomi bilgisi diizeyi de birlikte degisebilmektedir. Bu durum, artan
bir gelirin finansal piyasalarda kullanilmas: siirecinde daha fazla bilgiye gerek duyulmasiyla agiklanabilir. Bununla
birlikte, igyeri sahiplerinin Ekonomik Akilcilik, Toplumsal Ekonomik Yansimalar, Bireysel Ekonomi Planlama,
Ekonomi Okuryazarhgi Genel ve Ogrenmeye Iliskin Tutum puanlari ortalamalarinin gelir diizeyi agisindan grup
ortalamalar1 arasindaki fark anlamli bulunmamustir (p>0.05).

Tablo 8, katilimcilarin yiirlitmekte oldugu ekonomik faaliyetteki deneyim siiresine iliskin bulgulari
gostermektedir.

Tablo 8. Ekonomi Okuryazarligi ile Ogrenmeye fliskin Tutumun Is Deneyimi Siiresine Gére Karsilastirilmasi

. . . Toplumsal Bireysel Ekonomi .
gsgggersﬂk n E;?B?STI EX&TSITLK Ekonomik Ekonomi Okuryazarhg m‘ﬁ';f’";':l ?; fn
Yansimalar Planlama Genel
Deneyim(yil) Ort+SS Ort+SS Ort+SS Ort£SS Ort£SS Ort+£SS
0-5 85 3.063+0.931 3.492+0.949 3.544+0.802 4.059+0.896 3.387+0.744 3.873+0.831
6-10 74 3.258+0.904 3.814+0.878 3.907+0.739 4.284+0.833 3.660+0.675 4.177+0.721
11-15 71 3.091+£1.026 3.776+1.059 4.018+0.825 4.380+0.895 3.620+0.820 4.352+0.679
16-20 41 3.44340.859 4.108+0.766 4.162+0.750 4.382+0.780 3.884+0.614 4.396+0.509
21-25 24 3.872+0.774 4.037+0.806 4.349+0.626 4.500+0.637 4.090+0.609 4.482+0.513
25 yil tizeri 35 3.7714+0.762 4.403+0.495 4.396+0.471 4.581+0.683 4.169+0.438 4.498+0.524
F= 5.885 6.465 9.720 2.727 8.917 7.247
p= 0.000 0.000 0.000 0.020 0.000 0.000
4>1,5>1, 6>1, 2>1,3>1, 4>1, 2>1,3>1, 4>1, 2>1, 3>1,
ileri Test 552, 652, 453, 521 221 gz;' 551, 61, 552, 3;11 f;ll' 551, 61, 552, 451,551,
(MwWU)= 5>3, 6>3 6>é (p<6 05)’ 6>2, 6>3 (p<f) 05) 6>2, 5>3, 6>3 6>1, 6>2
(p<0.05) ’ (p<0.05) ' (p<0.05) (p<0.05)

Tablo 8'deki bulgularin 15181inda, su saptamalar yapilabilir: Arastirmaya katilan isyeri sahiplerinin
islerindeki deneyim siiresi degiskeni agisindan, ekonomi okuryazarligi genel diizeyiyle birlikte tiim alt boyutlarin
ortalama puanlar1 arasindaki fark anlamli bulunmustur. Ayrica, isyeri sahiplerinin 6grenmeye iliskin tutum
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puanlar ortalamalar1 da deneyim degiskeni agisindan anlaml bir farklilik sergilemistir (F=7.247, p=0.000<0.05).
Bu analiz sonuglari, isyeri sahiplerinin hem ekonomi okuryazarlig diizeylerinin hem de grenmeye iliskin tutum
puanlarinin, is deneyimleri arttikca yiikselebilecegini gostermistir. Boyle bir sonug, yasamboyu Ogrenme
felsefesinin dogal gerekcelerinin dogrulanmasi niteligindedir. Ciinkii, birer yetiskin birey olarak igyeri sahipleri,
islerindeki tecriibeleri arttikga, 6grenmeye daha acik ve istekli olarak ekonomi okuryazarlig: yeterliklerini artirma
sansini yakalayabilmis olmaktadir.

Tartisma, Sonuc ve Oneriler

Yukarida sunulmus olan bulgulara gore, arastirma problemlerinin agirlikli olarak olumlu yonde yanitlandigi
goriilmektedir. Isyeri sahiplerinin dgrenmeye yonelik tutumlarinm, ekonomi okuryazarligina etkisi oldugu ve
olumlu yondeki dgrenme tutumunun ekonomi okuryazarligini artirabilecegi goriilmiistiir. Ayrica, katilimcilarin
6grenmeye iliskin tutum puanlar1 ortalamasi, ekonomi okuryazarligi puanlarinin ortalamasindan daha yiiksek
¢ctkmistir. Bu durum, 6grenmeye acik bir kitlenin varligina isaret eder.

Isyeri sahiplerinin yaslar, egitim diizeyi ve isteki deneyim siiresinin de ekonomi okuryazarligina ve grenmeye
yonelik tutumlarina etkisi olabilecegi saptanmistir. Baska bir deyisle, bireylerin dgrenmeye iliskin tutum ve
ekonomi okuryazarlig1 diizeyi yas, egitim diizeyi ve is deneyimi arttik¢a yilikselebilmekte veya tam tersi olarak
birlikte diisebilmektedir. Bu durum, yasa bagli olgunlasmayla aciklanabilecegi gibi, giiniimiiziin kiiresellesme
stirecinin gerektirdigi bilgi ve beceri donaniminin farkina varabilme durumuyla da agiklanabilir.

Bu noktada vurgulanmasi gereken konu, ekonomi okuryazarlig: gibi, 6rgiin egitim sistemi digindaki siireglerle
kazanilabilecek tiim okuryazarlik yeterliklerinin, bireylerin 6grenmeye doniik yaklasimlariyla baglantili oldugunu
sergileyebilmektir. Ciinkii, 6grenmeye ve yasam boyu gelisime kapali bir zihniyete sahip bireylerin, bu tiir
kazanimlarin disinda kalmasinin maliyetini sosyo-ekonomik ve politik diizlemleriyle bir toplumun timii
Odeyebilmektedir. Nitekim, girisimcilik cesareti gostererek ekonomik bir rolii yliklenmis olan bireylerin, aldiklar
bireysel risk kadar, toplumsal yiikiimliiliiklerinin de kritik diizeyde oldugu unutulmamalidir.

Yetiskinlere doniik ekonomi 6gretimi ¢aligmalari, Kim'in (2012: 195-200) ¢alismasinda ifade edildigi gibi,
ozellikle orgiin egitimin lise ve sonrasi agamalarindan mahrum kalmis kadinlar ve gé¢menler gibi dezavantajli
kesimler de dikkate alinarak programlanmalidir. Ciinkii, diisiik egitimli bireylerin ekonomik politikalara yonelik
siyasal tercihleri ve tutumlari, aslinda kendi sosyo-ekonomik ¢ikarlarmin bile aleyhine olabilmektedir. Isyeri
sahipleri de, yiiklendikleri iiretim ve istihdama katki rolleri nedeniyle, ekonomi okuryazarligina doniik egitim
programlarinin tasarlanmas: siirecinde hesaba katilmasi gereken kesimler arasindadir.

Tiirkiye ekonomisinin gelisiminde kilit rol oynayan igyeri sahiplerinin (girisimciler) 6grenmeye iligkin tutumu
ve ekonomi okuryazarligiyla ilgili yeni arastirma Onerileri ise s0yle dzetlenebilir:

- Iller bazinda Ticaret ve Sanayi Odalariyla ve/veya Tiirkiye Is Kurumu gibi kurumlar araciligiyla ulusal
diizeyde olmak {izere, tiim girisimcilerin/igsyeri sahiplerinin 6grenme ihtiyaglar1 envanteri ¢ikartilabilir. Bu
envanter, tim okuryazarlik tiirlerine doniik egitim programlari miifredatinin temeli olacaktir.

- Mahalleler ya da belediyeler diizeyinde projeler yoluyla, igyerlerinin yoneticilerine ve personeline doniik
periyodik analizler uygulanarak bilgi ve beceri profillerinin degisimi izlenebilir. Bu profillerde daha egitimli ve
daha deneyimli oldugu saptanmis olan bireylerin, kendi 6grendigi ekonomik bilgileri diger isyerlerindeki bireylere
Ogretmesini tesvik edici halk egitim modelleri tasarlanabilir.
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