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ABSTRACT

This study examines the extent to which novel settings in Turkish literature correspond to their representations
in contemporary tourism promotional materials. The research was conducted using a comparative document
analysis approach within the framework of qualitative research. In this context, spatial descriptions in ten selected
Turkish novels were analyzed alongside brochures, websites, and promotional texts related to these locations
using comparative content analysis. The findings reveal that literary representations of space are predominantly
constructed through historical memory, social transformation, and individual emotional experiences, offering a
multi-layered and in-depth perspective. In contrasttourism promotional materials tend to present these places
primarily in terms aesthetic appeal, experience and suitability for visitation. A high level of correspondence is
observed in terms of physical and aesthetic elements in locations such as the Bosphorus, Beyoglu, and Ulus
Square; however, the emotional and social depth presented in literary texts remains limited in tourism discourse.
Overall, the study demonstrates that literary spaces function as a significant complementary cultural resource in
shaping destination image, while also highlighting the divergence between literary and tourism discourses at the
level of meaning.
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Edebiyatin izinde mekan: Turistik temsiller

OZET

Bu galisma, Turk edebiyatinda yer alan roman mekanlarinin gtincel turistik tanitim materyallerindeki temsilleriyle
hangi diizeyde ortlistigunu incelemektedir. Arastirma, nitel yontem gergevesinde karsilastirmali dokiiman analizi
yaklasimiyla yurtttlmustir. Bu kapsamda, Tirk edebiyatindan segilen on romanin mekan betimlemeleri ile bu
mekanlara iliskin brosur, web sitesi ve tanitim metinleri karsilastirmali icerik analizi yontemiyle analiz edilmistir.
Bulgular, edebi metinlerde mekanlarin gogunlukla tarihsel bellek, toplumsal donisim ve bireysel duygular
baglaminda derinlikli ve ¢ok katmanli bigcimde ele alindigini gostermektedir. Buna karsilik turistik tanitim
materyallerinde mekanlarin daha ok estetik cekicilik, deneyim ve ziyaret edilebilirlik unsurlari Uzerinden
sunuldugu belirlenmistir. Ozellikle istanbul Bodazi, Beyoglu ve Ulus Meydani gibi mekanlarda fiziksel ve estetik
boyutlarda ytiksek dizeyde ortlisme bulunurken, edebi metinlerdeki duygusal ve toplumsal derinligin turistik
soylemde sinirli kaldigi gortlmustir. Sonug olarak calisma, edebi mekanlarin destinasyon imaji olusumunda
onemli ve tamamlayici bir kilttrel kaynak oldugunu ortaya koymakta; ancak edebiyat ile turizm soylemleri
arasinda anlam duzeyinde farklilagmalar bulundugunu gostermektedir.
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Introduction

Watson (2006, p. 3) states: “At Chawton, you can see the table at which Austen wrote
Emma, or the stone beside the waterfall where Charlotte Bronté is said to have written
Jane Eyre; on the same walk, you can follow the path leading to the moorland valley
where her sister’s Wuthering Heights is set.”

(as quoted in Hoppen et al., 2014)

Literature is a field of cultural production that addresses human experience not only through
material reality but also through its emotional and spiritual dimensions. Some philosophers
argue that the deepest dimension of human existence lies in a nonmaterial realm and regard
the soul as the essence of being human. This perspective leads visitors to perceive literary
spaces not merely as physical places but as attractions imbued with emotional and spiritual
meanings (Shirmohammadi & Baghi, 2014). As a cultural element that both draws on and
transforms history, literature reproduces and interprets reality through fiction (Iser, 1996, pp. ix—
xix). In this context, depictions of urban spaces that shape the narrative structure represent the
cultural elements of space and render the historical and cultural identity of the city legible
(Menezes, 2022, p. 81).

The intersection of literature and tourism provides a basis for the emergence of literary spaces
and the development of tourism products and experiences based on these spaces (Gevik, 2022,
p. 26). Tourists may travel to these places to see locations associated with the author’s life or
the real or fictional locations depicted in the literary work, and this interest often stems from an
emotional attachment to the author or the narrative (Herbert, 2001). The protagonist’'s home,
the places they frequently visit, and the routes they follow constitute the main attractions of
literary tourism (Maria et al., 2024, p. 38). In this respect, literary spaces, owing to their distinctive
characteristics, become important stops on tour routes and enable literary tourists to
experience the setting of the narrative firsthand (Anjo et al., 2021, p. 59).

Literary tourism is defined as a specific form of tourism based on visits to places associated
with an author or a literary work. Unlike forms of tourism based on visual media, such as cinema,
this type of tourism has a more complex structure because visitors construct their experiences
through spatial images formed solely from written texts. Literary tourists therefore rely more
heavily on written narratives, guides, and promotional tools to interpret the places they visit. For
this reason, in order to fully realize the potential of literary tourism, it is essential to develop
strategies and tools that facilitate visitors’ access to literary spaces and help them interpret
these places (Arcos Pumarola et al., 2022, p. 164).

In recent years, literary tourism has become an increasingly important field within the tourism
industry (Simanihuruk et al.,, 2023, p. 2607). Nevertheless, market research on literary tourism
remains limited, and its existing potential has not been adequately utilized (Hoppen et al., 2014).
Literary routes make significant contributions to the economic, social development at regional
development of regions; however, the effective utilization of this potential requires cooperation
among destination stakeholders (Anjo et al., 2021, p. 59). At this point, tourism promotional
materials are among the primary tools that shape how literary spaces are constructed in visitors'
perceptions (Butler, 2000, p. 79).

The lack of consistency between promotional materials and the descriptions of places in literary
works may negatively affect the development of literary tourism. Visitors seek consistency
between the imaginary and emotional images they form in their minds through literary texts and
the tourism narratives they encounter; when such consistency is not achieved, they may
experience disappointment. This situation may reduce satisfaction with the experience and
visitors' intention to revisitwhile also undermining the credibility of the destination image (Li et
al., 2023; Eck et al., 2023; Zhang, Yin, & Peng, 2021). Therefore, from the perspective of the
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sustainability of literary tourism, consistency between literary narratives and tourism
promotional discourses emerges as a critical requirement (Sedmak & Kociper, 2017).

The theoretical framework of this study is built on the concepts of literary space, cultural
memory, spatial representation, authenticity, and destination image. Literary space is not merely
a setting in which events take place within a narrative; it is also a carrier of historical memory
and social meanings. Spatial representation and destination image, in turn, make it possible to
analyze how these literary narratives are reproduced and transformed in tourism promotional
materials. This theoretical framework enables an examination of which dimensions of the
spaces constructed in literary texts are foregrounded in tourism discourses and which elements
are re-presented by being either preserved or transformed. In this context, a review of the
literature shows that studies on literary tourism have largely been limited to descriptive and
conceptual research or studies focusing on tourist motivations (Herbert, 2007; Busby & Klug,
2007; Hoppen et al., 2014). However, studies that systematically and comparatively examine the
relationship between spaces constructed in literary texts and their representations in
contemporary tourism promotion remain quite limited. In particular, analyzing the areas of
correspondence and divergence between literary and tourism discourses through a measurable
and thematically graded model constitutes an important gap in the existing literature. Therefore,
this study aims to fill this gap by systematically and comparatively analyzing the extent to which
novel settings constructed in literary texts correspond to their representations in contemporary
tourism promotional materials. Rather than merely describing literary tourism, the study makes
a methodological contribution to the literature by revealing the relationship between literary and
tourism discourses through an analytical, comparative, and graded model. In this respect, the
study brings the role of literature in the formation of destination image into discussion through
concrete data and explains how literary spaces function as a complementary cultural resource
in the field of tourism.

Literature review

Literary tourism

Today, as visual media have become more influential than written texts, people visit places
mentioned in books or depicted in films adapted from those books. For example, Platform 9%
at King's Cross Station in London and the Glenfinnan Viaduct in Scotland attract considerable
interest owing to J. K. Rowling's Harry Potter book and film series. Whether real or fictional, such
places are equally appealing to tourists. Similarly, 221B Baker Street, the fictional address of the
famous detective Sherlock Holmes, draws thousands of tourists to London each year. Tourists
also visit the birthplaces and homes of famous authors, such as Shakespeare’s house in
Stratford-upon-Avon and Beatrix Potter’'s house in the Lake District (Butler, 2000, p. 79).

Literary tourism is a form of tourism in which participants are motivated by a desire to
experience the literary connections they establish with an author's home, the place where a
famous literary character lived, or the setting of a real or fictional literary work (Butler, 2000, p.
79). According to Butler's (1986, pp. 112-114) typology, literary tourism takes four main forms,
to which Busby and Klug (2001, pp. 318-320) added two further types. These are paying
homage to an actual location, places associated with fiction, areas that attracted literary or other
famous figures, destinations associated with an author's popularity, travel writing, and literary
tourism generated by the influence of film.

Paying homage to an actual place concerns tourists’ desire to see the place where a work was
created and thereby acquire new information about the work and its author. A notable example
of this type is the old inn on Bodmin Moor where Daphne du Maurier's Jamaica Inn is set. Places
associated with fiction, on the other hand, refer to visits to locations that are important in a
literary work. For example, North Devon, where Henry Williamson's novel Tarka the Otter is set,
has become attractive to tourists through a 180-mile walking route. Areas that attracted literary
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or other famous figures emerged because they had drawn the interest of well-known individuals
in the past. An example of destinations associated with an author’s popularity is the seaside
town of Westward Ho!, which was established in North Devon under the influence of Charles
Kingsley's novel of the same name. The popularity of the book increased interest in the area and
led entrepreneurs to make plans to establish a health resort there. This category also includes
examples such as “Hardy Country,” “Catherine Cookson Country,” and “Agatha Christie Country”
(Butler, 1986). This form of literary tourism is widely used by both the public and private sectors,
particularly to generate economic benefits. Travel writing consists of works that influence
tourists’ destination choices and reintroduce places to wider audiences; examples include Bill
Bryson’'s Notes from a Small Island and A Walk in the Woods. Literary tourism arising from the
influence of film, meanwhile, involves tourists watching a film, subsequently reading the related
book, and visiting the places in which the work is set. Film adaptations revive the popularity of
literary works and encourage mass tourism. Tourists who visited New Zealand in 2004 because
of The Lord of the Rings film may be cited as an example (Hoppen et al., 2011; Busby & Klug,
2007).

This typology is also reflected in the Turkish context. In particular, the museum and spatial
experience centered on The Museum of Innocence in Cukurcuma constitute an important
example of the transformation of fictional spaces into tangible tourism destinations (Cevik,
2018). Similarly, Istanbul, as constructed in works such as Huzur and Istanbul: Memories and
the City, creates a strong spatial image in visitors’ minds through literary narratives (Glines,
2018; Pamuk, 2003; Demir, 2018; Ugman, 2023). This demonstrates that literature functions as
a means of reinterpreting the city and generating tourist appeal (Uysal, 2015). Furthermore,
literary museum-libraries and the recognition of literary spaces as elements of cultural heritage
are among the developing dimensions of literary tourism in Turkiye (Ating & Karadeniz, 2011;
Ozden & Erbay, 2019). It is also emphasized that literary tourism remains an underdeveloped
form of special interest tourism in TUrkiye, despite its considerable potential (Tiril, 2018). Travel
writing and literary tourism arising from the influence of film are also considered within this
context. Film adaptations increase the popularity of literary works and shape tourism demand;
similarly, in TUrkiye, the spatial representations of literary works influence destination image and
the tourism experience (Cevik, 2023).

Promotion in literary tourism

Literary tourism is based on the existence of places of particular significance in connection with
literary works or authors (Arcos Pumarola, 2022, p. 165). This form of tourism is shaped by visits
to particular places associated with written works and authors. Its effectiveness depends on
organizing these places in a manner consistent with their representations in novels and
preserving their authenticity. Indeed, the authenticity of these places offers visitors both a
literary and a cultural experience. Organizing the places in accordance with their representations
in novels enables visitors to experience the atmosphere of the work and the author’s world more
deeply. This, in turn, strengthens tourists’ attachment to the place and enriches their
experiences. For example, sites associated with L. M. Montgomery on Prince Edward Island,
Canada, are presented in a manner consistent with the author’s works, thereby providing visitors
with an authentic experience (Fawcett & Cormack, 20071).

Itis critically important for promotional materials to preserve the authenticity portrayed in novels
in order to meet visitors’ expectations. Tourists wish to see in reality the places they have
imagined through literary works (Baros et al., 2025). If promotional materials fail to reflect this
authenticity, visitors may experience disappointment, which may negatively affect the
reputation of the destination. Although literary tourism enables readers to experience in the real
world the places they have imagined in books, these experiences may sometimes fail to meet
their expectations and lead to disappointment. For example, a city idealized by an author in a
literary work may not offer tourists the same atmosphere when they visit it. This situation may
be associated with psychological effects such as “Paris Syndrome.” In this syndrome, tourists
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visiting a city they have idealized may experience psychological problems such as anxiety and
mood disorders because of the disappointment caused by the discrepancy between their
expectations and reality (Maoz, 2006; Pizam, 2010).

The accuracy and authenticity of promotional materials play an important role in increasing
visitor satisfaction and revisit intention (Baros et al.,, 2025). For example, by associating the
symbolic world of literature with particular places, tourism promoters can highlight a range of
locations that may be regarded as literary tourism resources. Places such as “Catherine
Cookson Country,” “Shakespeare’s Stratford,” “the Brontés’ Yorkshire,” and “Hardy Country” in
England may be cited as examples of such strategies (Arcos Pumarola, 2022, p. 165). A variety
of promotional tools can be used in literary tourism. These marketing tools include guidebooks
and maps, literary products and souvenirs such as postcards, bookmarks, calendars, and other
keepsakes, as well as websites and digital platforms such as LiteraryPlaces.com,
LiteraryTraveler.com, and LiteraryTourist.com. Virtual maps and route planners facilitate travel
planning for literary travelers and strengthen the integration of literary tourism into the virtual
world. For example, the free application developed for lan Rankin's Edinburgh offers users a
virtual guided tour and provides information about the locations in which the stories are set.
Film adaptations also revive the popularity of literary works and encourage mass tourism; this
includes tourists who watch a film, subsequently read the book, and then visit the places
associated with the work. Tourists who visited New Zealand in 2004 because of The Lord of the
Rings film may be cited as an example (Struthers & Coe, 2005).

"o«

Related studies

A review of the literature on literary tourism indicates that studies generally concentrate on three
main areas: theoretical approaches, research focusing on tourist experience and motivation,
and applied studies of specific destinations. Theoretical studies establish the conceptual
foundations of the relationship between literature and tourism. Ozdemir (2009) addressed
literary tourism through its cultural and economic dimensions, thereby developing a theoretical
framework for the field and drawing attention to the transformative influence of literature on
tourism. Similarly, by analyzing the motivations of literary tourists, Bu et al. (2021) emphasize
that literature functions in tourism not only as an attraction but also as a means of producing
experiences. Although these studies are important for defining the conceptual boundaries of
literary tourism, they remain largely theoretical and descriptive. Applied studies, by contrast,
examine the implications of literary tourism for specific destinations. In their study of the Kaz
Mountains, Ergin and Yildinm (2021) demonstrate that literary tourism has considerable
potential in terms of local development, tourism product diversification, and the utilization of
cultural heritage. However, such studies generally focus on individual destinations and remain
limited in developing generalizable analytical models. Studies focusing on the experience of
literary spaces, meanwhile, foreground the perceptual and experiential dimensions of literary
tourism. Liao and Yu (2020) explain literary tourism from the perspective of embodiment,
demonstrating that literary spaces are “consumed” by tourists not merely as physical places but
through emotions, imagination, and symbolic meanings. Although this approach makes an
important contribution to understanding the experiential depth of literary spaces, it does not
directly examine how these experiences relate to tourism representations. Studies conducted in
the Turkish context shed light on the level of development of the field. Yardimci (2023)
demonstrates that the number of studies on literary tourism in Turkiye remains limited and that
there is a particular need for applied, comparative, and analytical research. This finding indicates
that methodological and theoretical depth in the literary tourism literature has not yet developed
sufficiently.

When the existing literature is evaluated within this framework, it is evident that studies are
largely descriptive, conceptual, or based on individual case studies. In particular, the relationship
between the spaces constructed in literary texts and the representations of these spaces in
tourism promotional materials has received limited attention. Therefore, an important gap exists
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in the literature regarding the examination of the areas of correspondence and divergence
between literary and tourism discourses through a thematic and graded analytical approach.
This study aims to fill this gap by comparatively analyzing the tourism representations of spaces
constructed in literary texts and by presenting the role of literature in the formation of
destination image in a more concrete and systematic manner.

Methods

This study is a comparative document analysis conducted within the framework of a qualitative
research approach. In the study, literary texts in the form of novels were treated as primary
documents, while contemporary tourism promotional materials concerning the locations in
question were treated as secondary documents. The data were analyzed using comparative
content analysis in terms of themes, codes, and levels of correspondence.

Research design

The primary aim of the study is to reveal the extent to which descriptions of places in literary
works correspond to or diverge from the visual and textual representations currently used in
tourism promotion for the same places. In this regard, the study seeks to analyze how place,
constructed in novels as an aesthetic and narrative element, is transformed into a tangible
destination image in the tourism sector. The study also focuses on how literature shapes
perceptions of tourism spaces and whether it adds cultural depth to the tourism experience.

In qualitative research, the aim is not to represent a broad population quantitatively, but rather
to conduct in-depth and contextual analyses based on a limited number of cases (Yildinrm &
Simsek, 2018). Therefore, the study was structured according to a research design that enables
a detailed examination of the relationship between literature and tourism through
representations of place.

Data sources

In this study, in accordance with the qualitative research approach, the concepts of the study
group and dataset were used instead of population and sample. The dataset consisted of novels
in Turkish literature containing descriptions of place and promotional materials reflecting the
contemporary tourism representations of the places featured in these novels. Accordingly, the
data sources were determined through a multiple-source approach that included literary texts
and contemporary tourism materials, such as brochures, promotional websites, posters, travel
writings, and tourism guides. The study group consisted of ten novels selected using criterion
sampling, one of the purposive sampling methods, and the contemporary tourism
representations of the places described in these novels. The richness of the works in terms of
descriptions of place and the existence of a contemporary tourism counterpart for the places in
question were established as the main selection criteria. In qualitative research, the aim is to
examine a particular phenomenon in depth rather than to represent a broad population
(Creswell, 2016). Accordingly, selecting a limited number of works enabled the dataset to be
analyzed in detail and within its context.

The study group consisted of ten novels selected through purposive sampling and the
contemporary tourism representations of the places described in these novels. The novels and
places examined in the study are listed below:

e Ahmet Hamdi Tanpinar, Saatleri Ayarlama Enstitiisi: Istanbul (Eminon, Pera, and the
Institute building).

e Ahmet Hamdi Tanpinar, Huzur: The neighborhoods of Istanbul and the shores of the
Bosphorus.

e Ahmet Umit, Beyoglu Rapsodisi: Beyoglu, Gayya Kuyusu, and istiklal Avenue.

e Elif Safak, Baba ve Pic: Istanbul in general, Beyoglu, the Bosphorus, and Nisantasi.
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e Halide Edip Adivar, Atesten Gémlek: izmir Kordon, Istanbul-Beyoglu, the Sakarya Front,
and the Bosphorus.

e Orhan Pamuk, [stanbul: Hatiralar ve Sehir: The Historical Peninsula, old wooden houses,
the Bosphorus, the Golden Horn, narrow streets, and everyday life.

e Orhan Pamuk, Masumiyet Miizesi: The Museum of Innocence house (the apartment in
Cukurcuma), the streets of Cukurcuma, the rooms of the house (furniture and objects),
Nisantas! (Kemal's social environment), and views of the Bosphorus.

e Oguz Atay, Tutunamayanlar. |Istanbul's social spaces (coffeehouses, streets, and
university surroundings).

e Yakup Kadri Karaosmanoglu, Ankara: Old Ankara and Ulus Square.

e Yiicel Kayiran, Efsus’a Yolculuk: The Anatolian landscape and rural spaces.

The selection criteria were that the works strongly reflected the relationship between literature
and place and that the places had contemporary tourism value. Accordingly, the following
criteria were applied during the selection process:

e The descriptions of place in the novels had to be sufficiently prominent and amenable
to analysis,

e The places featured in the works had to have a tangible counterpart in contemporary
tourism,

e The places had to be suitable for representation in tourism promotional materials,

e The selected works had to provide diversity in terms of periods, authors, and forms of
representation.

Ten novels were selected for this study because the research is based on a qualitative approach
and was conducted using comparative content analysis. In qualitative research, the aim is not
to represent a broad population numerically, but to conduct in-depth and meaningful analyses
(Yildinm & Simsek, 2018). In this context, the number of works was kept limited in order to allow
detailed analysis of the descriptions of place in literary texts and comparison with their
counterparts in tourism materials. The selection of ten novels provided sufficient diversity to
reveal different dimensions of the relationship between literature and tourism, while also
ensuring the feasibility of the study and the manageability of the analysis process. Including a
larger number of works could have created a risk of making the analysis superficial, whereas
including fewer works might have limited the diversity of the study. Therefore, the comparative
analysis conducted on ten novels provided a methodological balance between depth and
diversity.

In this study, data were collected from literary texts and tourism promotional materials using
document analysis.

e Lijterary Texts: The ten novels included in the study constituted the primary data source
of the research. The spatial descriptions in these novels were examined in detail, and the
places that stood out from a tourism perspective were coded and presented in tabular
form.

e Tourism Promotional Materials: The websites of official tourism institutions, city
promotion portals, materials published by the Ministry of Culture and Tourism, tourism
brochures, and digital images presenting the selected places in their contemporary form
were examined. The prominent visual and textual representations in these materials
were coded in a manner suitable for comparison with the spatial descriptions in the
literary texts.

e Data Collection Process: First, the novels were examined to identify spatial descriptions.
Subsequently, the contemporary visual and textual representations of these places were
obtained from tourism materials. In the final stage, the data collected from the literary
texts and tourism materials were organized for comparative content analysis.
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Data analysis

The data obtained in this study were analyzed by jointly using content analysis and comparative
analysis techniques, both of which are qualitative data analysis approaches. The analysis
process was carried out through a systematic and multi-stage structure.

In the first stage, the selected novels and tourism promotional materials were read in
detail, and the dataset was prepared for analysis. During this process, the descriptions
of place in the texts were identified and divided into meaningful units.

In the second stage, the data obtained were analyzed using the open coding technique
(Saldafia, 2015). In this context, the descriptions of place in the novels and tourism
materials were examined line by line, and each meaningful expression was coded
according to the theme it contained. For example, historical references were grouped
under the code “historical heritage,” emotional and nostalgic expressions under
“nostalgic Istanbul,” and emphases on the modern city under “modernization.”

In the third stage, similar codes were brought together to form higher-level themes.
During this process, the relationships among the codes were examined, and themes
such as “the relationship between the past and the present,” “tourism marketing
language,” and “cultural experience” were developed. In the theme development process,
the frequency of repetition, contextual meaning, and representational strength of the
codes were taken into consideration (Miles & Huberman, 2014).

In the fourth stage, the codes and themes obtained from the literary texts and tourism
promotional materials were subjected to comparative analysis. At this stage, literary and
tourism representations of the same place were presented side by side, and similarities,
differences, and levels of correspondence were identified.

In the final stage, the findings obtained were presented in tables, visualized, and
interpreted. During the interpretation process, the differences between literary discourse
and tourism discourse were evaluated in the context of spatial representation and the
production of cultural meaning.

In this study, the criteria of credibility, transferability, confirmability, and dependability were
adopted in accordance with the qualitative research approach (Lincoln & Guba, 1985).

To enhance the credibility of the study, the data collection and analysis processes were
explained in detail, and data diversity was ensured through the combined use of literary
texts and tourism promotional materials. In addition, the findings were supported
through direct quotations from the texts and concrete examples during the
interpretation process.

In terms of transferability, the selection process of the study group, the data sources
used, and the stages of analysis were described in detail, thereby enabling an
assessment of the applicability of the study in similar contexts.

To ensure the dependability of the study, the analysis process was conducted
systematically, and the coding and theme development stages were presented clearly.
Within the scope of confirmability, the relationships among the data, codes, and themes
obtained during the research process were explicitly demonstrated, and care was taken
to ensure that the interpretations were based on the data rather than on the researcher’s
subjective evaluations. The consistency of the findings obtained during the coding
process was supported by the opinions of two field experts.

The 0—3 scoring system used in this study was developed to rate the level of spatial emphasis
in literary descriptions and tourism materials. The scoring criteria were based on thematic
coding and rating systems recommended in the literature on content analysis and comparative
content analysis (Schreier, 2012; Krippendorff, 2013; Bowen, 2009). Accordingly:
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e Textual emphasis (0-3): The importance attributed to the place in the novel and the
intensity of its description.

e Promotional emphasis (0—3): The extent to which the place is highlighted in tourism
materials.

e Correspondence (0-3): The degree of similarity or divergence between the literary
description and tourism promotion. A score of “0” indicates the absence of a spatial or
thematic emphasis, whereas a score of “3" indicates a high-level and distinctive
description.

As a result, this method enabled the spatial dimension of the relationship between literature and
tourism to be analyzed using a numerical system and allowed qualitative data to be evaluated
systematically and comparatively.

Limitations of the Study
This study has several limitations in terms of scope, time, data sources, and method:

e Limitation: The study was limited to only ten novels. A larger number of literary works
were not included in the study. Therefore, the findings are limited to the selected novels
and places.

e Spatial Limitation: The analysis was based on comparing the places described in the
novels with their contemporary tourism representations. Therefore, conclusions could
be drawn only for the selected cities and places.

e Temporal Limitation: The difference between the periods in which the novels were written
and the contemporary tourism materials may result from physical or functional changes
in some places. This situation created certain limitations in the comparisons.

e Data-Sources Limitation: The data used in this study were limited to the novel texts and
tourism promotional materials, including brochures, websites, and images. The
perceptions of local residents and tourist experiences were not included within the
scope of the study.

e Methodological Limitation: The study was limited to comparative content analysis within
the scope of the qualitative method. Quantitative methods or different analysis
techniques were not used.

Results and discussion

In this section, the spatial descriptions in the selected novels are comparatively analyzed
alongside the representations of the same places in contemporary tourism promotional
materials. During the analysis process, the similarities and differences between the spatial
narratives in the literary texts and tourism discourses were examined at the thematic level.
Accordingly, textual emphasis, tourism representation, codes, and themes were identified for
each place, after which these elements were comparatively evaluated.

Table T1a Thematic comparative analysis of literary and tourism representations of place (Ankara—Yakup
Kadri Karaosmanoglu)

Tourism Promotional

Textual Emphasis . Codes Theme
Material
Ankara’'s broad avenues Discover the historical
reflect the modern face of and modern fabric of the o Perception of the
. Modernization; :
the new state, yet they are capital, Ankara, and city and

empty and silent; they also participate in cultural Q;E[r?éfal fabric; modernization /

bear traces of old Ankara events (Kalkinma Cultural heritage
(Karaosmanodglu, 2006). Kitiphanesi, n.d.).
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In Ulus Square, people are Visit Ankara'’s historical
strangers to one another, yet  and cultural landmarks

the grandeur of the official and discover works from
buildings is transforming the  the Republican period

Official architecture  Social alienation

face of the city (Kalkinma Kitiphanesi,
(Karaosmanodglu, 2006). n.d.).
The narrow streets still carry Exper{ence Ankara s Traditional life: The meeting of the
the memory of old Ankara; historic fabric through its o
. historical past and the
stone houses and narrow baths, inns, and narrow ) )
atmosphere; spatial present / Cultural
roads preserve traces of streets (Kalkinma .
: o ) memory heritage
everyday life. Kittphanesi, n.d.).

Source: The table was prepared by the researcher based on data from Karaosmanoglu (2006) and
Kalkinma Ktiiphanesi (n.d.).

The following findings emerge from the comparison between Yakup Kadri Karaosmanoglu's
novel Ankara and tourism promotional materials:

General Discourse: In the novel, Ankara’s broad avenues and official buildings foreground
the process of modernization and the symbolic face of the Republic. The contrast
between the old streets and buildings and the modern urban space is presented as an
indicator of social change. By contrast, tourism materials promote Ankara as a city
where modern and historical fabrics can be experienced together. Cultural events and
museums are emphasized.

Difference in Presentation: While the novel presents place within social and psychological
contexts, tourism materials focus on experience and appeal. The theme of
modernization is prominent in both sources; however, the novel presents a more
melancholic and quiet atmosphere, whereas tourism materials convey a more positive
and attractive image of the city.

Ulus Square: In the novel, Ulus Square is presented as a place where official architecture
symbolizes urban identity and social change, with an emphasis on social alienation. In
tourism materials, however, Ulus Square is highlighted as a symbol of the Republic and
for its cultural heritage value.

Narrow Streets: In the novel, the narrow streets are described as symbols of traditional
life, meeting points of the past and the present, and elements of cultural heritage. The
literary text reflects a nostalgic sensibility in these places. In tourism materials, however,
the same streets are highlighted in the context of historical experience and cultural
heritage tourism.

Overall Assessment: The spatial descriptions in Yakup Kadri's Ankara approach the
processes of modernization and social change from a critical perspective. By contrast,
tourism promotional materials present the same places more positively, attractively, and
as elements of cultural richness. Thus, the same place is reinterpreted in different
contexts within literature and tourism.

Table 1b Comparative analysis of literary and tourism representations of place based on correspondence
(Ankara—Yakup Kadri Karaosmanoglu)

. Type of Textual . Promotipnal Corresponde
Place Page Summary of Description ypeor Emphasis (0- Emphasis (0— P
Description 3) 3) nce (0-3)
Avenues reflecting the
Yenisehir modern face of the new  Modernization
(Broad p. 45  state, yet empty and / Historical 3 3 3
Avenues) silent; they also bear transition

traces of old Ankara
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The grandeur of official -

buildings transforms the Off|g|a|
Ulus o architecture /

p.90 face of the city; X 3 2 2

Square . . . Social

alienation exists among . .

alienation

people

Stone houses and
Old Ankara narrow roads preserving  Traditional life /
(Narrow p. 150 traces of everyday life; Historical 2 2 2
Streets) the memory of old atmosphere

Ankara

Source: The table was prepared by the researcher based on data from Karaosmanoglu (2006) and

Kalkinma Kutiphanesi (n.d.).

In Table 1b, Yakup Kadri Karaosmanoglu portrays Ankara through Yenisehir (broad avenues),
Ulus Square, and old Ankara (narrow streets).

Yenigehir (Broad Avenues): In the novel, the streets of Yenisehir are described as empty
and silent spaces that nevertheless reflect the modern face of the new state. The
emphasis on historical transition and modernization is high in these descriptions (textual
emphasis: 3). In tourism materials,Yenisehir is promoted in the context of modern
Ankara, with its broad avenues and Republican-era urban planning (promotional
emphasis: 3). Since the novel's emphasis on modernization and historical transition
corresponds closely to the physical and historical aspects emphasized in the
promotional materials, the correspondence score is 3.

Ulus Square: In the novel, Ulus Square is described through the grandeur of official
buildings and social alienation, with the architectural and social dimensions of the place
being foregrounded (textual emphasis: 3). In tourism materials, Ulus Square is presented
in the context of Republican-era works and urban identity (promotional emphasis: 2).
Although the physical and historical aspects correspond, the novel's emphasis on social
alienation and psychology is not reflected in the promotional materials. Therefore, the
correspondence score is 2.

Old Ankara (Narrow Streets): In the novel, old Ankara is described through its narrow
streets, stone houses, and narrow roads in the context of traditional life and historical
atmosphere. The description is detailed, although social dramatization remains limited
(textual emphasis: 2). In tourism materials, old Ankara is presented through its historical
fabric and traditional life; however, its emotional and social depth is not reflected
(promotional emphasis: 2). The physical and historical aspects correspond in both
discourses, but the emotional depth of the novel is lacking in the promotional materials.
Therefore, the correspondence score is 2.

Overall Assessment: There is full correspondence for the broad avenues (3). Although
the architectural and historical aspects of Ulus Square correspond, the absence of social
alienation in the promotional materials results in a correspondence score of 2. Similarly,
although the physical and historical aspects of old Ankara correspond, the social and
emotional dimensions are not conveyed; therefore, its correspondence score is 2.

Table 2a Thematic comparative analysis of literary and tourism representations of place (Atesten
Gomlek—Halide Edip Adivar)

Tourism Promotional

Textual Emphasis Codes Theme

Material

The streets of Istanbul under

Discover the past through

Istanbul’s historic streets, Effects of war; History / Social
the shadow of war concealed : o
. ) museums, and cultural social anxiety; memory and urban
the hurried and anxious faces ; ! o . .
heritage (Istanbul historical heritage life

of the people, merging with

goTurkiye, n.d.).
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the silence that seeped into
their homes (Adivar, 2009).

The people who witnessed
the occupation of Izmir were
rushing anxiously through the

Kordon is a symbol of the
city, with its seaside

walking paths, cafés, and Occupation; Kordon  Historical trauma

streets. The footsteps of . ; seafront and tourism symbol
. , sunset views (Istanbul
foreign soldiers echoed along oTirkiye, n.d)
Kordon (Adivar, 2009). g ye n.a).
The Bosphorus is one of
Under the shadow of the the world’s most Bosphorus;
occupying forces in Istanbul, important waterways, waterfront
. . . T o Shadow of war and
an anxious wait prevailed with its historic waterfront mansions; cultural heritage
along the shores of the mansions, bridges, and atmosphere of 9
Bosphorus (Adivar, 2009). uniqgue scenery (Istanbul  occupation
goTlrkiye, n.d.).
In the villages of Anatolia, Hospitality, authentic life,
people could not hide their and cultural values are The National

Village; local people;

tears as they bid farewellto  foregrounded in Anatolian Struggle and local

soldiers leaving for the front  villages (istanbul hospitality culture

(Adivar, 2009). goTdirkiye, n.d.).

The battles fought along the  The Sakarya Riveris a

banks of the Sakarya amid natural and cultural asset Struggle for

the smell of dust and that has hosted ‘ ) 4
Sakarya; front liberation and

gunpowder symbolized the civilizations throughout
struggle for freedom (Adivar,  history (Istanbul
2009). goTdirkiye, n.d.).

Source: The table was prepared by the researcher based on data from Adivar (2009) and Istanbul
goTdrkiye (n.d.).

natural heritage

Table 2a compares the discourse of Halide Edip Adivar's novel Atesten Gomlek with that of
tourism materials. In Atesten Gomlek, Halide Edip Adivar describes the streets of wartime
Istanbul. The streets are filled with anxiety and haste and bear the traces of individual and social
trauma. Historical buildings and streets are portrayed within a sorrowful and emotional
atmosphere. In tourism materials, however, Istanbul is promoted through its historic streets and
cultural heritage. Rather than the traces of war and social anxiety, a discourse focusing on
tourism experience, aesthetics, and discovery is foregrounded. Although place is central to both
discourses, their emphases differ. In the novel, place is presented through the atmosphere of
occupation, war, and the National Struggle, whereas tourism materials present it through peace,
cultural heritage, and natural beauty. This demonstrates that literature addresses place in the
context of historical memory and emotional depth, whereas tourism approaches it in terms of
contemporary experience and appeal. In conclusion, while places in the novel are treated
multidimensionally through sorrow, the past, and alienation, the same places are presented in
tourism materials in terms of positive experience, modernity, and appeal.

Table 2b Comparative analysis of literary and tourism representations of place based on correspondence
(Atesten Gémlek—Halide Edip Adivar)

Textual Promotional

. Type of i ~ .~ Corresponde
Place Page Summary of Description Description g;nphass 0 g)mphass @ nce (0-3)
_ An atmosphere of
lzmir 0. 45 sorrow and anxiety along  Atmospheric / 3 o 9

Izmir's seafront following Social
the occupation; the

Kordon
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despair of the local
people

Entertainment venues
Istanbul- reflecting modernization

Beyoglu p- 88 and foreign influence; Sociocultural 2 3 2
cosmopolitan life
Descriptions of the front;
a battlefield integrated L
Sakarya p. 150 with nature and Hlsftor|ca| / 3 1 2
Front L - Military
symbolizing the spirit of
the National Struggle
Istanbul viewed from the
sea during the Natural /
Bosphorus p.60  occupation; beauty and Atmospheric 3 3

sorrow presented
together

Source: The table was prepared by the researcher based on data from Adivar (2009) and Istanbul
goTurkiye (n.d.).

As can be seen in Table 2b, the places featured in Halide Edip Adivar's novel Atesten Gémlek are
Izmir Kordon, Istanbul—Beyo(glu, the Bosphorus, and the Sakarya Front.

e [zmir Kordon: In the novel, izmir Kordon is portrayed through a profound atmosphere of
sorrow, anxiety, and public despair following the occupation (textual emphasis: 3). In
tourism materials, Kordon is generally promoted as a place to visit and in terms of its
sea views, while the emotional intensity and historical trauma portrayed in the novel are
not reflected (promotional emphasis: 2). Although the physical place corresponds in
both sources, the emotional and historical drama is not conveyed in the tourism
materials; therefore, the correspondence score is 2.

e [stanbul-Beyoglu: The novel portrays Beyoglu through its sociocultural dimensions as a
cosmopolitan area of entertainment in which modernization and foreign influence are
felt (textual emphasis: 3). Tourism materials similarly highlight Beyoglu through its art
galleries, cafés, and historical fabric (promotional emphasis: 3). Therefore, the
correspondence score is 3, as both the novel and the promotional materials emphasize
Beyoglu's cosmopolitan and modern character.

e The Bosphorus: In the novel, the Bosphorus is portrayed during the occupation as a place
where beauty and sorrow coexist (textual emphasis: 3). Tourism materials also present
the Bosphorus strongly in terms of scenery and aesthetic experience (promotional
emphasis: 3). Since the physical and aesthetic aspects correspond to a high degree, the
correspondence score is 3.

Table 3a Thematic comparative analysis of literary and tourism representations of place (Baba ve Pig—
Elif Safak)

Tourism Promotional

Textual Emphasis Material

Codes Theme

The characters living in
different districts of Istanbul  Discover Bosphorus

established their relationships views, cultural tours, and  Sociocultural
Human-—place

with the city through the neighborhood life diversity; place and relationshio and
diversity of its places; the (Istanbul Provincial psychology; urban urban iden?it
Bosphorus, streets, and Directorate of Culture and experience y

houses reflected their states  Tourism, n.d.).

of mind (Safak, 2006).

Istanbul was a city living with  Istanbul is a unique world  Past; identity; History and cultural
the shadows of the past, a city where history and memory heritage
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city of suffering and secrets;  modernity intertwine and
traces of history could be felt  where the traces of time
in every corner (Safak, 2006). are preserved (Istanbul
Provincial Directorate of
Culture and Tourism, n.d.).
Beyoglu, where the heart
of modern life beats
among art galleries, cafés,

The narrow streets of Beyoglu
were full of contradictions,

with taverns filled with 2 S Social life; .
and historical buildings, . Sociocultural
laughter on the one hand and . .27 contradiction; . )
. offers visitors a distinctive . diversity
apartment buildings modernity

experience (Istanbul
Provincial Directorate of
Culture and Tourism, n.d.).

permeated by loneliness on
the other (Safak, 2006).

Standing on the shore of the
Bosphorus, the protagonist
admired the beauty of the city
while simultaneously
reflecting sorrowfully on the
past (Safak, 2006).

Discover the unique views
of the Bosphorus on a
boat tour (Istanbul
Provincial Directorate of
Culture and Tourism, n.d.).

Nature; aesthetics;  Scenery and
sorrow emotion

With its luxury stores and
The elegant shops and prestigious cafés,

display windows of Nisantasl Nisantasi offers visitors Consumption,

: . ) : modern life;
evoked a sense of alienation  an exclusive shopping : o Consumer culture
. . ) alienation; consumer
and distance in the experience (Istanbul culture
protagonist (Safak, 2006). Provincial Directorate of

Culture and Tourism, n.d.).
Source: The table was prepared by the researcher based on data from Safak (2006) and the Istanbul
Provincial Directorate of Culture and Tourism (n.d.).

As can be seen in Table 3a, shows that the author includes the places of Istanbul, Beyoglu, the
Bosphorus, and Nisantasi. In the literary text, the author maintains a strong textual emphasis by
describing the different districts of Istanbul in connection with the characters’ psychology. For
example, the Bosphorus view, the display windows in Nisantasl, and the narrow streets of
Beyoglu convey feelings of loneliness, sorrow, and alienation. Places are presented as
reflections of individual experience and social life. In tourism materials, however, the same
places are promoted with an emphasis on experience, aesthetics, appeal, and cultural diversity.
For example, Bosphorus tours, shopping and prestige in Nisantasi, and cafés and art galleries
in Beyoglu are foregrounded. In this context, literature associates place with individual
psychology and social contradictions, whereas tourism promotion focuses on the appeal of
place and visitor experience. Although the textual and promotional emphases correspond, their
approaches differ.

e The Bosphorus: Aesthetics and appeal are foregrounded in both the novel and tourism
materials. While the emotional tone in the novel is more sorrowful, the tourism material
focuses on experience and visual appeal.

e Beyoglu: Sociocultural diversity and modernity are emphasized in both sources.

e Nisantasi: In the novel, modern life and consumption are presented in the context of
alienation, whereas the tourism material foregrounds prestige and the shopping
experience.

Thematically, a connection is established between urban identity, the human—place relationship,
and social emotion on the one hand, and cultural appeal on the other. While the novel conveys
individual and social experience, the tourism material foregrounds the appeal and aesthetic
value of place. Although there is a degree of correspondence between the novel and the tourism
material, emotional depth and social criticism are largely softened in tourism discourse.
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Table 3b Comparative analysis of literary and tourism representations of place based on correspondence

Tvoe of Textual Promotional Corresponde
Place Page Summary of Description Dyp . Emphasis (0- Emphasis (0— P
escription 3) 3) nce (0-3)
Istanbul as a city filled
with the shadows and L
Istanbul ] Historical /
p.25  secrets of the past; the ) 3 3
(Overall) . ! Atmospheric
coexistence of history
and suffering
Taverns and apartment
buildings along narrow
Beyoglu p. 78  streets; the intertwining  Sociocultural 3 3 2
of entertainment and
loneliness
The protagonist
The experiences both Natural /
Bosphorus P 140 admiration and sorrow Aesthetic / 3 2 2
P while looking at the Atmospheric
Bosphorus view
Elegant shops and
display windows that Modern Life /
Nisantasi  p. 200 evoke feelings of Consumer 2 3 2

alienation and distance Culture
in the protagonist

Source: The table was prepared by the researcher based on data from Safak (2006) and the Istanbul
Provincial Directorate of Culture and Tourism (n.d.).

As can be seen in Table 3b, Istanbul overall, Beyoglu, the Bosphorus, and Nisantasi are
addressed in terms of textual emphasis, promotional emphasis, and correspondence.

e Istanbul (Overall): In the novel, Istanbul is described in depth, from historical and
atmospheric perspectives, as a city filled with the shadows and secrets of the past
(textual emphasis: 3). In tourism materials, the city is promoted in the context of history
and cultural heritage, with its historical fabric being foregrounded (promotional
emphasis: 3). The novel's historical and atmospheric emphasis corresponds to a high
degree with the historical and cultural focus of the promotional materials
(correspondence score: 3).

e Beyoglu: In the novel, Beyoglu is described through its narrow streets, taverns, and
apartment buildings as a place where entertainment and loneliness are intertwined
(textual emphasis: 3). In tourism materials, Beyoglu is highlighted through its art
galleries, cafés, and historical fabric (promotional emphasis: 3). As the physical and
sociocultural dimensions are similarly emphasized in both sources, the correspondence
score is 2.

e The Bosphorus: In the novel, the Bosphorus view is presented through the protagonist’s
feelings of both admiration and sorrow (textual emphasis: 3). In tourism materials, the
Bosphorus is foregrounded in terms of scenery and aesthetic experience; however, the
melancholic and emotional tone of the novel is not reflected (promotional emphasis: 2).
Although the physical and aesthetic dimensions correspond, the psychological and
emotional intensity is absent from the tourism material; therefore, the correspondence
scoreis 2.

e Nisantasi: In the novel, Nisantasl is described in the context of modern life and consumer
culture through the protagonist’s feelings of alienation and distance (textual emphasis:
2). In tourism materials, Nisantasi is foregrounded through its luxury stores, prestigious



cafés, and shopping experience (promotional emphasis: 3). Although the physical and
modern-life dimensions of the place correspond in both sources, the critical and
emotional perspective of the novel is absent from the promotional materials; therefore,

the correspondence score is 2.

Table 4a Thematic comparative analysis of literary and tourism representations of place (Beyoglu
Rapsodisi—Ahmet Umit)
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Textual Emphasis

Tourism Promotional

Material

Codes

Theme

An abyss in Beyoglu ...
Beyoglu, building by building,
street by street. That
polyphonic, colorful,
multilingual, and multicultural

Beyoglu.

Standing in the middle of
Istiklal Avenue ... a stage filled
with secrets and suffering.

Their lives changed following
Kenan's death; the days
when Beyoglu was filled with
are now fading away.

Beyoglu's “multicultural,

multilingual, and

multilayered identity” is
highlighted through its art
galleries, cafés, and
historical buildings; the
panorama of Beyoglu is
presented as dynamic
(TRT Haber, 2021; Fest

Tr., 2025).

istiklal Avenue is

presented as Beyoglu's
best-known symbol;
promotional materials
use images and texts
emphasizing walking,
shopping, and spatial
dynamism (Bloomberg,

2017; Istanbul

Metropolitan Municipality
Directorate of Urban

Planning, n.d.).

Beyoglu's cultural fabric
and artistic past are
presented as elements of
its appeal, including
historic cinemas and the
preserved fagades of old
buildings (TRT Haber,
20271; AA Kiiltdr, 2020).

Street;
multiculturalism;
visuality; historical
change

Avenue; identity;
visibility; social
confrontation

Loss of identity;

artistic and cultural

past; nostalgia

Urban identity /
Cultural diversity /
Social
transformation

Modernity, public
space, and
individual stories
intertwined

Confronting the
past and public
cultural heritage

Source: The table was prepared by the researcher based on data from Umit (2003), TRT Haber (2021),
Fest Tr. (2025), Bloomberg (2017), the Istanbul Metropolitan Municipality Directorate of Urban Planning
(n.d.), and AA Kiiltur (2020).

As can be seen in Table 4a, Beyoglu is presented in the novel not merely as a geographical
district, but as a polyphonic place characterized by considerable cultural diversity and a
conflictual coexistence of the past and the present. The characters’ experiences and the
historical fabric of the district reveal the social and cultural depth of the place. In tourism
materials, however, Beyoglu is generally promoted by foregrounding attractive elements such
as its cultural heritage, street life, cafés, and art galleries. The darker, painful aspects of the novel
and its conflicts of identity are left in the background. Tourism materials particularly emphasize
cultural diversity and the aesthetic heritage of the past. From a thematic perspective, the themes
foregrounded in the novel and tourism materials are cultural identity, nostalgia, modernization,

spatial memory, and social change.
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Table 4b Comparative analysis of literary and tourism representations of place based on correspondence

Tvpe of Textual Promotional Corresponde
Place Page  Summary of Description ype ot Emphasis Emphasis P
Description nce (0-3)
(0-3) (0-3)
From  Beyodglu, building by Street /
Beyoglu—  the building and street by Multiculturalis
Gayya novel  street; polyphonic, m / Visuality/ 3 3 3
Kuyusu sum  colorful, multilingual, and  Historical
mary  multicultural change
Avenue /
istiklal A stage standing at the Identity /
center, filled with secrets  Visibility / 3 2 2
Avenue : )
and suffering Social
confrontation
Beyoglu — .
Artists Lives t’ransformed after Loss of identity
Kenan's death; the .
and X / Artistic and
- traces of artists and 3 2 2
cultural ' cultural past /
’ cultural figures of the !
figures of ast are fadin Nostalgia
the past P 9

Source: The table was prepared by the researcher based on data from Umit (2003), TRT Haber (2021),
Fest Tr. (2025), Bloomberg (2017), the Istanbul Metropolitan Municipality Directorate of Urban Planning
(n.d.), and AA Kiiltur (2020).

As can be seen in Table 4b, the textual emphasis of the novel is scored as 3 for all places. In
Ahmet Umit's novel, Beyoglu is described in detail through its streets, avenues, and structural
and cultural layers in the context of the characters’ psychology and social change. The author
uses places not merely as physical spaces but as settings in which individual and social stories
are reflected. The emphasis in tourism materials ranges from 2 to 3 points. For example, the
emphasis is high in the general promotion of Beyoglu and in descriptions of Gayya Kuyusu or
panoramic Beyoglu (3 points), whereas it is moderate in the representations of istiklal Avenue
and the district’s cultural past (2—3 points). This indicates that tourism materials focus primarily
on experience, visuality, and appeal while reflecting social and individual depth to a lesser extent.

e Social and Cultural Places: In the novel, streets, avenues, and panoramic views reveal
Beyoglu's social fabric, the isolation experienced by individuals, and social interactions.
Tourism materials, however, emphasize the aesthetic, multicultural, and experiential
dimensions of the place.

e Gayya Kuyusu and Panoramic Beyoglu: The correspondence score is 3. Both the novel
and tourism materials foreground Beyoglu's multilayered and multicultural structure and
its aesthetic value.

e |stiklal Avenue and Former Cultural Spaces: The correspondence score is 2, indicating a
moderate level of correspondence. While the novel foregrounds individual and social
stories, the promotional material remains general and focuses on experience and
visuality. The nostalgic, psychological, and cultural dimensions of the place are treated
in greater depth in the novel.

e History and Cultural Heritage: The level of correspondence is quite high in terms of old
buildings and the district’s artistic past. Both the novel and tourism materials emphasize
the importance of historical buildings and cultural heritage. The preservation of old
cinemas and buildings is valuable from the perspectives of both literature and tourism.

e [dentity and Nostalgia: While the novel addresses individual and collective memory in
Beyodlu, tourism materials present this past in the context of appeal and experience.
Thus, a bridge is established between individual experience and public promotion.
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Table 5a Thematic comparative analysis of literary and tourism representations of place (Efsus’a
Yolculuk—Ycel Kayiran)

Tourism Promotional

Textual Emphasis Material Codes Theme
The ancient theater of Efsus Thﬁ A”C'e.“t The_ater Olf
reserved the silence of the Ep €SUS IS @ UNIqUE place ‘
P to visit for those Cultural heritage

past through the footsteps
echoing on its stone steps;
every stone had a story
(Kayiran, 2017).

Ancient theater;

X o and historical
history; silence

consciousness

interested in history and
culture (Museums and
Archaeological Sites,
n.d.).

The narrow streets and
historical buildings offer
visitors traces of the

As the protagonist wandered

through the city’s narrow The meeting of the

streets, among stone houses Ottornan and ancient Street; traditional past and the

and old baths, he noticed ‘ o L life; spatial memory present and cultural
. periods (Izmir Provincial :

how slowly time passed tourism

Directorate of Culture and

(Kayiran, 2017). Tourism, n.d.).

Agora Square was the center  The Agora is an ideal
of the marketplace and social place for discovering

gatherings; the voices social life and cultural Agora; social life; Collective memory

echoing among the stones heritage in the ancient city history 2Qde$;£;ucreal
whispered of the past (Turkish Archaeological P
(Kayiran, 2017). News, 2024).

As he watched the sea from

the harbor area, he stood at ~ The harbor of Ephesus

the point where the past and  fascinates visitors with its i i The integration of
. ‘ Harbor; nature;

the present converged; the ancient and natural histor nature and cultural

blue of the sea and history beauty (Turkiye Cultural y heritage

stood side by side (Kayiran,  Portal, n.d.).

2017).

Source: The table was prepared by the researcher based on data from Kayiran (2017), Museums and
Archaeological Sites (n.d.), the Izmir Provincial Directorate of Culture and Tourism (n.d.), Turkish
Archaeological News (2024), and the Tirkiye Cultural Portal (n.d.).

As can be seen in Table 53, there is a substantial degree of correspondence between the literary
text and tourism promotional materials, particularly regarding historical sites such as the Great
Theatre of Ephesus, the Agora, the narrow streets, and the harbor district. In the novel, these
places are portrayed not only through their physical characteristics but also as symbolic spaces
that embody historical memory, silence, personal experience, and traces of the past. By contrast,
tourism promotional materials present the same locations within the framework of cultural
heritage, visitor experience, and destination attractiveness, emphasizing their historical and
archaeological significance.

e Agora Square: In the novel, it is a place of collective memory that carries the voices of
the past into the present. In the tourism material, the same area is defined as a tangible
manifestation of cultural heritage and a place of experience.

e Harbor Area: While the convergence of the past and the present is conveyed through
individual sensibility in the novel, nature and history are promoted as an aesthetic whole
in the tourism material.

Overall, while places in the novel are treated through emotional and individual experience and
historical memory, the same places are presented in tourism materials as attractions to be
visited and experienced. In this context, literature and tourism employ different meaning-making
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strategies in relation to the same place. While the novel offers a profound and subjective
experience, the tourism material adopts an approach focused on promotion and appeal.

Table 5b Comparative analysis of literary and tourism representations of place based on correspondence

Tvpe of Textual Promotional Corresponde
Place Page Summary of Description Dyp . Emphasis (0- Emphasis (0— P
escription 3) 3) nce (0-3)
Rural o )
Anatolian  p. 50 Anaﬁo_han ||fe, nature, and Sociocultural / 3 o 9
. traditional rituals Nature
Villages
Footsteps echoing on
Ancient 34 the stone steps; each Historical / 3 3 3
Theater P- stone whispers a story Atmospheric
from the past
Narrow The protagomst realizes Traditional Life
Streets 58 that time passes slowly / Spatial 3 o 5
and Stone ™ in the narrow streets; old I\/Ie?nor
Houses baths y
The center of the
marketplace and social o
Agora p. 75 gatherings; voices S.OC'al Life / 3 3 3
Square . History
echoing among the
stones
Standing at the point
where the past and the
Harbor present converge while N;ture /
p. 102 . ] History / 2 3 2
Area watching the sea; the ;
Aesthetics

blue of the sea and

history side by side

Source: The table was prepared by the researcher based on data from Kayiran (2017), Museums and
Archaeological Sites (n.d.), the Izmir Provincial Directorate of Culture and Tourism (n.d.), Turkish
Archaeological News (2024), and the Tirkiye Cultural Portal (n.d.).

As can be seen in Table 5b, the level of correspondence between the places in the novel Efsus’a
Yolculuk and the tourism materials was examined through five main places: rural Anatolian
villages, the Ancient Theater, narrow streets and stone houses, Agora Square, and the Harbor

Area.

Rural Anatolian Villages: In the novel, Anatolian life is described within a context of
sociocultural richness through nature and traditional rituals, while place and lifestyle are
addressed in detail (textual emphasis: 3). In tourism materials, the villages are presented
in terms of traditional life, natural beauty, and cultural experience; however, the ritualistic
and inner atmosphere of the novel is not reflected (promotional emphasis: 2). The
correspondence score is 2.

Ancient Theater: In the novel, the historical atmosphere is strongly conveyed through the
stone steps, echoing footsteps, and the silence of the past (textual emphasis: 3). In
tourism materials, the Ancient Theater is promoted in the context of visitor experience
through its historical and cultural values (promotional emphasis: 3). The
correspondence score is 3.

Narrow Streets and Stone Houses: In the novel, the narrow streets are described as
places where the protagonist realizes that time passes slowly, while old baths and the
historical and traditional dimensions are emphasized (textual emphasis: 3). In tourism
materials, these places are highlighted as places to visit and as settings for cultural
experience; however, the novel's perception of time and atmospheric depth are not
reflected (promotional emphasis: 2). The correspondence score is 2.
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e Agora Square: In the novel, Agora Square is portrayed as the center of the marketplace
and social gatherings, with voices echoing among the stones, thereby strongly
conveying social life and the historical atmosphere (textual emphasis: 3). In tourism
materials, the Agora is highlighted through its social life and historical values
(promotional emphasis: 3). The correspondence score is 3.

e Harbor Area: While the novel describes the Harbor Area as an aesthetic place, its social
depth remains limited. An emotional connection is established through the protagonist’s
contemplation of the sea and recognition of the convergence of the past and the present;
however, detailed social or individual narratives remain limited. Therefore, the literary
emphasis is moderate (textual emphasis: 2). In tourism materials, the Harbor Area is
foregrounded as an attraction through its natural and historical values. The emphasis
on aesthetic experience and visual appeal is strong; therefore, the promotional emphasis
is rated as high (3). Although the physical and aesthetic dimensions of the place are
present in both discourses, the emotional and temporal depth of the novel is not fully
reflected in the tourism material. In this context, the level of correspondence is moderate

2).

Overall, while places in the novel are treated in the context of emotional, historical, and individual
experience, the same places are presented in tourism materials as areas to be visited and
experienced and as attractions distinguished by their aesthetic value. This indicates that the
same place is addressed through different meaning-making strategies in literature and tourism.

Table 6a Thematic comparative analysis of literary and tourism representations of place (Istanbul:
Memories and the City—0Orhan Pamuk)

Tourism Promotional

Textual Emphasis Material Codes Theme

Amid ruins and black-and- A fascinating world city Emotional

white shadows, Istanbul where history and Melancholy; past; perception of place
appeared as a melancholic modernity intertwine aesthetics / Melancholy and
city (Pamuk, 2003). (Istanbul goTdrkiye, n.d.). grandeur

Ships disappearing into the Cultural tours, historical

mist of the Golden Hornand  mosques, and panoramic Scenery: history; Nature and cultural

dilapidated buildings left their views await visitors in the
mark on the Istanbul of my Golden Horn (Turkey Tour
childhood (Pamuk, 2003). Organizer, n.d.).

The ruins of old waterfront With its waterfront
mansions along the shores mansions, bridges, and

childhood memory  heritage

i Waterfront The intersection of
of the Bosphorus evoked unique scenery, the mansions; scenery:  the past and the
both the grandeur and the Bosphorus is the jewel of decline: r‘andeur Y resent
decline of the past (Pamuk, Istanbul (Istanbul 9 P
2003). goTdrkiye, n.d.).

Discover Istanbul’s
Life in the narrow streets of  cultural richness through
old Istanbul, in the shadow of its narrow streets, inns,
stone houses, reflected a city mosques, and bazaars
that was both traditional and  (Istanbul Provincial
impoverished (Pamuk, 2003). Directorate of Culture and
Tourism, n.d.).

Source: The table was prepared by the researcher based on data from Pamuk (2003), Istanbul goTrkiye
(n.d.), Turkey Tour Organizer (n.d.), and the Istanbul Provincial Directorate of Culture and Tourism (n.d.).

Street; spatial Cultural heritage
memory; poverty and everyday life

As can be seen in Table 64, the literary descriptions in the work are primarily constructed around
melancholy, ruins, desolation, and individual memory. By placing the concept of “melancholy” at
the center, Pamuk positions Istanbul as a city that lives with the shadows of the past. By
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contrast, tourism materials present Istanbul as a vibrant, aesthetically appealing, and attractive
“world city.” These materials foreground the city’s historical and cultural richness but do not
reflect its individual and emotional burdens. While subjective emotions predominate in the
literary emphasis, objective elements of attraction are foregrounded in tourism discourse. There
is a strong correspondence between the two discourses in terms of place and history; for
example, the Bosphorus, the Golden Horn, and the Historical Peninsula are common reference
points in both the work and the promotional materials. However, there is a clear divergence in
emotional tone. While Pamuk dramatizes the past through expressions such as “ruins, poverty,
and decline,” tourism discourse employs concepts such as “unique scenery, rich cultural
heritage, and appeal.” Spatial correspondence is high, whereas emotional and perceptual
correspondence is low.

When examined thematically, the emotional perception of place in the work is conveyed through
“melancholy” and individual memory, whereas promotional materials emphasize “grandeur” and
visuality. In terms of nature and cultural heritage, the Golden Horn, the Bosphorus, and the
narrow streets are central to both discourses; however, the perspective is inward-looking in the
work and outward-looking in tourism materials. Regarding the intersection of the past and the
present, ruins are carried into the present in the work, whereas tourism promotion integrates the
past into the present as an “element of attraction.” In the context of everyday life, Pamuk
emphasizes “poverty and ordinariness,” while tourism materials present the same places
through the discourse of an “authentic experience.”

Taken together, while Pamuk’s Istanbul is portrayed as melancholic, individual, and laden with
memories, tourism materials promote Istanbul as an attractive, outward-looking, and globally
branded city. Although both discourses draw upon the same spatial memory, the emotional and
perceptual framing of this memory differs. Overall, Pamuk’s descriptions provide spatial
material for tourism promotion; however, their emotional tone—melancholy, ruins, and decline—
is not directly transferred into promotional discourse. This situation reveals both the dimensions
of correspondence and divergence in the relationship between literature and tourism.

Table 6b Comparative analysis of literary and tourism representations of place based on correspondence

Tvpe of Textual Promotional Corresponde
Place Page  Summary of Description ypeor. Emphasis (0- Emphasis (0— P
Description 3) 3) nce (0-3)
Black-and-white
panorama of Istanbul Aesthetio—
Istanbul p.18-  featuring domes, !
. ) Emotional 3 3 2
Skyline 25 minarets, and an
Place
atmosphere of
melancholy.
_ Fog, historic ships, Nature /
Sglﬂen 2245 industrial remnants, and  History / 3 2 2
childhood memories. Memory
Historic waterfront : )
p.83-  mansions, conveying H|st(<jar|c
Bosphorus 95 both the grandeur and ;igthsgt?cps/ 3 3 3
the decline of the past.
Ottoman heritage,
Historic p.150 historic architecture, and  Historical 3 5 3
Peninsula  -160  enduring traces of the Heritage
past.
Historic 112 Narrow streets, stone Sociocultural /
Streets of E houses, poverty, and 2 2

118

Istanbul everyday life. Spatial Memory
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Source: The table was prepared by the researcher based on data from Pamuk (2003), Istanbul goTurkiye
(n.d.), Turkey Tour Organizer (n.d.), and the Istanbul Provincial Directorate of Culture and Tourism (n.d.).

Table 6b compares the novel with tourism promotional materials through five spatial settings:
the Istanbul Skyline, the Golden Horn, the Bosphorus, the Old Streets of Istanbul, and the Historic
Peninsula.

e Thelstanbul Skyline is portrayed in Pamuk's narrative as one of the city's defining images,
strongly associated with black-and-white aesthetics, melancholy, and the concept of
hiiziin. Therefore, the emphasis level in the literary text was evaluated as high (3).
Likewise, the Istanbul skyline, characterized by its domes and minarets, represents one
of the most recognizable visual symbols of the destination in tourism promotional
materials; thus, the promotional emphasis was also rated high (3). However, while the
literary narrative emphasizes melancholy and introspection, tourism materials
foreground magnificence, aesthetic appeal, and attractiveness. Consequently, the level
of correspondence between the two representations was evaluated as moderate (2).

e The Golden Horn is extensively depicted in the novel through childhood memories, fog,
old ships, and industrial remnants, creating a strong association with personal memory
and melancholy. Accordingly, the textual emphasis was rated as high (3). In tourism
promotional materials, however, the Golden Horn is primarily presented as part of
cultural itineraries, panoramic viewpoints, and the city's historic environment. Therefore,
the promotional emphasis was evaluated as moderate (2). Although both discourses
focus on the same physical setting, the meanings attributed to the place differ
considerably, resulting in a correspondence score of moderate (2).

e The Bosphorus constitutes one of Istanbul's most significant symbolic spaces in both
the literary narrative and tourism promotion. In Pamuk's narrative, historic waterfront
mansions, historical continuity, grandeur, and decline coexist, whereas tourism
materials emphasize the Bosphorus as one of the destination's principal attractions
through its natural beauty, waterfront mansions, and panoramic scenery. Since both
representations highlight the physical characteristics and symbolic significance of the
place to a similar extent, the textual emphasis and promotional emphasis were both
rated high (3), and the correspondence level was likewise evaluated as high (3).

e The OId Streets of Istanbul are described in the novel through detailed depictions of
everyday life, poverty, stone houses, and spatial memory. Accordingly, the textual
emphasis was rated as high (3). In tourism promotional materials, however, these
streets are primarily presented in terms of their authentic atmosphere, historic fabric,
and cultural experience, while the socioeconomic dimensions of everyday life receive
little attention. Therefore, the promotional emphasis was evaluated as moderate (2).
Although the same physical setting is represented, the differing modes of representation
resulted in a correspondence score of moderate (2).

e The Historic Peninsula represents one of the most important manifestations of Istanbul's
historical and cultural identity in both the novel and tourism promotional materials.
Ottoman heritage, historic buildings, mosques, and cultural continuity are strongly
emphasized in both discourses. Accordingly, both the textual emphasis and promotional
emphasis were evaluated as high (3). Because the literary narrative and tourism
discourse exhibit a high degree of similarity in their representation of this historic setting,
the correspondence score was likewise determined to be high (3).

Table 7a Thematic comparative analysis of literary and tourism representations of place (Huzur—Ahmet
Hamdi Tanpinar)

Tourism Promotional

Material Codes Theme

Textual Emphasis
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The silence along the shores

of the Bosphorus merges Experience unique views Aesthetic

with the characters’ inner and historical places on a experience and
worlds; the sea and coastal boat tour of the Nature and scenery emotional
places are filled with Bosphorus (The Other perception of
emotions and thoughts Tour, 2025). scenery

(Umit, 2003).

Source: The table was prepared by the researcher based on data from Tanpinar (1949) and The Other
Tour (2025).

As can be seen in Table 7a, when the novel and promotional materials are compared in terms
of discourse, the Bosphorus shoreline and coastal places are portrayed in the novel as spaces
reflecting the characters’ inner worlds, while the sea and shoreline complement their moods
through the natural atmosphere. In the tourism material, however, the Bosphorus is promoted
through tours, scenic views, and boat experiences.

Table 7b Comparative analysis of literary and tourism representations of place based on correspondence

. Type of Textual‘ Promotignal Corresponde
Place Page  Summary of Description ypeor Emphasis (0— Emphasis (0— P
Description 3) 3) nce (0-3)
The characters’ inner
Istanbul 35 worlds are reflected Social / 9 9
Districts P- through streets and Architectural
neighborhoods
The silence of the sea
Bosphorus 0. 112 and the aesthetic Natural / 3 3
Shoreline ’ description of the Atmospheric

shoreline
Source: The table was prepared by the researcher based on data from Tanpinar (1949) and The Other
Tour (2025).

As can be seen in Table 7b, the novel Huzur and the tourism materials are compared through
two places: Istanbul’s districts and the Bosphorus shoreline.

e Istanbul Districts: The novel strongly portrays districts and streets as means of reflecting
the characters’ inner worlds, with social and architectural details being treated
extensively. The textual emphasis score is 3. In tourism materials, the districts are
highlighted in the context of sightseeing, history, and cultural experience; however,
reflections of the characters’ psychological worlds are absent from the promotional
discourse. The promotional emphasis score is 2. In terms of correspondence, although
the physical and social fabric of the place corresponds in both discourses, the
psychological and internal reflections found in the novel are not included in the
promotional material. The correspondence score is 2.

e Bosphorus Shoreline: The novel portrays the Bosphorus shoreline in a strongly
atmospheric manner through the silence of the sea and aesthetic descriptions. The
textual emphasis score is 3. In tourism materials, the Bosphorus shoreline is presented
in the context of scenery, boat tours, and aesthetic experience. The promotional
emphasis score is 3. In terms of correspondence, the novel's emotional and aesthetic
description corresponds to a high degree with the emphasis of the promotional material.
The correspondence score is 3.

Table 8a Thematic comparative analysis of literary and tourism representations of place (The Museum
of Innocence—0Orhan Pamuk)

Textual Emphasis Tounsm Promotional Codes Theme
Material
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While reading The

A collection displayed in Museum of Innocence,
showcases... Objects moving one encounters not only
i o The convergence of

from house to house, love... The objects Showcase; object; ersonal memor
memories of old Istanbul, displayed in the museum  memory; love; P ory

. . o . and the collective
and belongings obsessively  connect life in Istanbul recollection ast
collected by Kemal (Pamuk,  with the past of Flisun P
2008). and Kemal (The Museum

of Innocence, n.d.).

The Museum of
Innocence is a unique
While walking through the museum created based

streets of Gukurcuma, one on a novel written by The literary setting

. Street; antiques; and the museum
could see narrow roads, the ~ Orhan Pamuk. It contains o : .
: : . . nostalgia; urban experience evoking
windows of old houses, and  objects displayed in
. . space the same sense of
old antique shops (Pamuk, meticulously arranged nostalaia
2008). boxes and showcases g

(The Museum of
Innocence, n.d.).

The museum catalogue

Sounds could be heard in and promotional The revival of the
some rooms of the museum- materials emphasize the . )

. . . Objects; everyday past through
house; newspapers, old display of details suchas .-~ ™" . ;

) " . life; interior space;  objects and the
records, furniture, and lace old furniture and et visitor's connection
covers could be found there  everyday objects inside P with that past
(Pamuk, 2008). the house” (The Museum P

of Innocence, n.d.).

Source: The table was prepared by the researcher based on data from Pamuk (2008) and The Museum
of Innocence (n.d.).

As can be seen in Table 8a, when the novel and the promotional materials are compared in
terms of discourse, the descriptions in the novel are multilayered and engage the reader's
senses through objects, interiors, and nostalgic details. Similarly, museum promotions in
tourism materials emphasize nostalgic appeal through objects from the past, the atmosphere
of the house, its interior spaces, and showcases. Therefore, although the tourism material and
the novel correspond in many details, the level of correspondence is particularly high in relation
to objects, showcases, connections with the past, and nostalgia. The novel and the museum
strongly share the same emotional tone and atmosphere. From a thematic perspective,
memory, nostalgia, the materialization of the past through objects, and the integration of cultural
and personal history with place are foregrounded.

Table 8b Comparative analysis of literary and tourism representations of place based on correspondence

Textual Promotional

. Type of : ) Corresponde
Place Page Summary of Description Description Emphasis Emphasis nce (0-3)
(0-3) (0-3)

The
Museum
?f Objects displayed in
nnocence
House pp. showcases anq the Memory/

50— memories of Fisunand  Object 3 3 3
(the ) . .

60 Kemal; each object Description
apartment

in recalls the past
Cukurcum

a)
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Narrow streets, old
houses, and antique Sociocultural /
Gukurcum  p. ; ; ;
shops; a nostalgic and Spatial
a Streets 100 :
melancholic Memory
atmosphere
Rooms of Lace covers, records,
the House and newspapers; the .

) p. . Interior Space
(Furniture 150 reflection of everyday / Atmosphere
and life from the past into P
Objects) the present
Nisantas!

(Kemal's pp. Modern shgps and . Modern Life /
: bourgeais life, evoking . :
Social 80— ; o Socioeconomi
. alienation in the
Environm 90 rotagonist C
ent) protag
Natural beauty
Bosphoru  p. associated with the Nature /
i . Aesthetics /
s View 20 passage of time and
Atmosphere

melancholy

Source: The table was prepared by the researcher based on data from Pamuk (2008) and The Museum
of Innocence (n.d.).

As can be seen in Table 8b, the novel The Museum of Innocence and the tourism materials are
compared through five places: the apartment in Cukurcuma, the streets of Cukurcuma, the
rooms of the house, Nisantasl, and the Bosphorus view.

The Apartment in Gukurcuma: In the novel, the house is described not merely as a
physical place but as a space in which the collector Kemal's obsession, personal history,
and love are materialized. A relationship between memory and the individual is
established through objects, with each object evoking a memory and an emotion. The
descriptions are extensive, repetitive, and detailed, creating visual and emotional images
in the reader’s mind. In tourism materials, the museum physically recreates the place by
displaying the objects from the novel in showcases and invites visitors to engage in the
same memory—object relationship. The level of correspondence is high (3 points), as
both the novel and the museum emphasize the materialization of the past and individual
memory through objects. The interaction between the visitor and the museum spatially
reproduces the effect of the novel on the reader.

Cukurcuma Streets: In the novel, the streets are treated in depth within the context of
nostalgia and spatial memory; the narrow streets, antique shops, and traces of the past
reinforce the emotional tone of the novel. The streets function as atmospheric elements
reflecting the characters’ inner worlds. In tourism materials, however, Cukurcuma is
foregrounded as a “center of antique shops and nostalgia,” although its promotion
focuses primarily on visual appeal and sightseeing routes. The melancholic and
psychological nuances of the novel are rarely conveyed. The level of correspondence is
moderate: the physical features, such as the streets and shops, correspond, but the
emotional and temporal layering of the novel is absent.

Rooms of the House (Furniture and Objects): In the novel, interior descriptions, including
lace covers, records, and newspapers, form the sensory layer of the narrative; the objects
convey the character's memory and the atmosphere of the period. In tourism materials,
the museum catalogue and promotional materials recreate the atmosphere of the house
by displaying similar details, while labeling and curatorial arrangements support the
novel's attention to detail. The level of correspondence is high, as both the text and the
museum recognize and present the narrative power of everyday objects in the same
manner. Thus, visitors experience something parallel to the reader’s experience.
Nisantasi: In the novel, Nisantas! is used primarily as a modern background associated
with consumption. Its portrayal is at times critical or exclusionary, although it is not
treated as extensively as the other places. In tourism materials, Nisantasl is strongly
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promoted through shopping and café culture, with modernity and consumption being
presented as positive experiences. The level of correspondence is moderate (2 points):
although physical elements such as showcases and shops correspond, the novel's
critical distance is absent from the promotional materials. This reveals a situation in
which the same place is presented from different perspectives.

e Bosphorus View: In the novel, the Bosphorus is used as an aesthetic and melancholic
motif associated with the passage of time and emotional intensity. In tourism materials,
the Bosphorus is emphasized as an aesthetic experience and a place to visit. The level
of correspondence is high (3 points), as both the text and the promotional materials
present the Bosphorus similarly through its aesthetic and emotional value.

Table 9a Thematic comparative analysis of literary and tourism representations of place (The Time
Regulation Institute—Ahmet Hamdi Tanpinar)

Textual Emphasis Tounsm Promotional Codes Theme
Material

From the promotional

website of the Istanbul

Provincial Directorate of
Istanbul was a city where Culture and Tourism:

clocks could not be set, time  “Istanbul is a unique world Perception of time; - Continuity between

. ; : tradition and the past and the
slipped away, and the past city where history and Lo )
e , modernity; present / Tourism

and the present modernity intertwine and nostaldia brand imaqe
intertwined’(Tanpinar, 1961).  where the traces of time 9 g

are preserved” (Istanbul

Metropolitan Municipality,

n.d.).

Beyoglu, where the heart

of modern life beats

o - among art galleries, cafés,
The peculiar incompatibility and historical buildings, Spatial contrast; Cultural synthesis
between the old and the new . . o . .
. : offers visitors a cultural diversity; and diversity of
was evident in the streets of T , . : .
Beyodlu (Tanpinar, 1961) distinctive experience modern life tourism experiences
’ ' (Atattrk Cultural Center,

Ministry of Culture and

Tourism, n.d.).
The traces of modernization
could be seen on every Discover Istanbul's Modernization;

Urban identity /

corner in Beyoglu; cafés, cultural fabric throughits  sociocultural S

. oo R Modernization and
arcades, and lights reflected  historical arcades and structure; historical cultural heritage
the new face of the city cafés (Pri Guide, 2024). atmosphere g
(Tanpinar, 1961).
It was possible to Bosphorus tour poster: Nature and scenery;
contemplate time on the Discover the unigue views emotional Nature- and
Bosphorus; the silence of the  of the Bosphorus on a atmosphere; experience-oriented
sea soothed the human spirit  boat tour (The Other Tour, aesthetic tourism
(Tanpinar, 1961). 2025). experience

Source: The table was prepared by the researcher based on data from Tanpinar (1961), the Istanbul
Metropolitan Municipality (n.d.), the Atatiirk Cultural Center of the Ministry of Culture and Tourism (n.d.),
Pri Guide (2024), and The Other Tour (2025).

As can be seen in Table 9a, Istanbul in Ahmet Hamdi Tanpinar's The Time Regulation Institute is
represented not merely as a physical setting but also within the broader context of the
perception of time, modernization, the tension between tradition and modernity, and social
transformation. In the novel, Istanbul is constructed as a symbolic city where the past and the
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present coexist, time resists regulation, and the process of modernization is critically examined
at both the individual and societal levels. By contrast, tourism promotional materials present
Istanbul as an attractive destination that harmoniously combines history and modernity while
integrating its rich cultural heritage with contemporary urban life. From the perspective of codes
and themes, Table 9a reveals that the most prominent codes include the perception of time, the
relationship between tradition and modernity, nostalgia, spatial contrast, cultural diversity,
modern life, sociocultural structure, historical atmosphere, nature, scenery, and aesthetic
experience. These codes are grouped under the themes of continuity between the past and the
present, tourism brand image, cultural synthesis, diversity of tourism experiences, urban identity,
modernization, cultural heritage, and nature-based tourism. Overall, The Time Regulation
Institute portrays Istanbul through the lens of the transformations brought about by
modernization, the disruption of temporal perception, and the tension between tradition and
modernity. In contrast, tourism promotional materials represent the same urban spaces in a
more positive, experience-oriented manner within the discourse of city branding. Consequently,
while there is a considerable degree of spatial correspondence between the literary text and the
tourism promotional materials, notable differences emerge in the meanings attributed to these
places. The literary discourse adopts a more critical, nostalgic, and socially reflective
perspective, whereas the tourism discourse foregrounds aesthetic appeal, cultural richness, and
experiential attractiveness.

Table 9b Comparative analysis of literary and tourism representations of place based on correspondence

Tvpe of Textual Promotional Corresponde
Place Page Summary of Description ypeor Emphasis Emphasis P
Description nce (0-3)
(0-3) (0-3)
Streets where
o modernization conflicts ~ Sociocultural /
Beyoglu P-85 with traditional life; Atmospheric 3 2 2
alienation
The The Bosphorus view
Bosphoru . associated with the Natural / 3 3 3
S P 142 passage of time and Atmospheric
melancholy
Indicators of bourgeois ~ Socioeconomi
Nisantas! P. life, consumption, and c/ 2 3 2
210 o )
modernization Architectural

Source: The table was prepared by the researcher based on data from Tanpinar (1961), the Istanbul
Metropolitan Municipality (n.d.), the Atatlrk Cultural Center of the Ministry of Culture and Tourism (n.d.),
Pri Guide (2024), and The Other Tour (2025).

As can be seen in Table 9b, the novel The Time Regulation Institute is compared with tourism
materials through three places: Beyoglu, the Bosphorus, and Nisantasi.

e Beyoglu: The novel strongly portrays Beyoglu as a place where modernization and
traditional life conflict. The atmosphere of the streets, the characters’ emotions, and
their sense of alienation are extensively addressed throughout the novel. Therefore, the
textual emphasis score is 3. In promotional materials, Beyoglu is generally highlighted
through its art galleries, cafés, and historical fabric. Although these materials emphasize
modern and cosmopolitan life, the critical and emotional conflict presented in the novel
is not fully reflected. Therefore, the promotional emphasis score is 2. In terms of
correspondence, the physical places and certain activities correspond in both
discourses; however, the social and psychological dimensions of conflict found in the
novel are absent from the promotional materials. The correspondence score is therefore
2.

e The Bosphorus: The novel portrays the Bosphorus in a highly atmospheric manner by
associating it with the passage of time and melancholy; emotional and natural
descriptions are treated extensively. Therefore, the textual emphasis score is 3. Tourism
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materials also foreground the Bosphorus as a destination offering unique scenery and
experiences. Spatial, emotional and aesthetic emphases are all present in the
promotional materials. In terms of correspondence, the novel's description and the
tourism promotion correspond to a high degree, as both discourses similarly emphasize
place and experience. The correspondence score is therefore 3.

e Nisantasi: In the novel, Nisantasl is portrayed to a limited extent through indicators of
bourgeois life and modernization. The description focuses on the socioeconomic and
architectural characteristics of the place, although its emotional intensity is not as
strong as that of Beyoglu or the Bosphorus. Therefore, the textual emphasis score is 2.
In tourism materials, Nisantasi is highlighted through its luxury stores, cafés, and
shopping experience. The appeal of the place and its association with modernity are
strongly emphasized, and the promotional emphasis score is 3. In terms of
correspondence, the modern and consumption-oriented dimensions of the place are
emphasized in both the novel and the promotional materials; however, the critical
perspective of the novel is absent from the promotional discourse. The correspondence
score is therefore 2.

Table 10a Thematic comparative analysis of literary and tourism
(Tutunamayanlar—0guz Atay)

representations of place

Tourism Promotional

Textual Emphasis . Codes Theme
Material
) Istanbul coffee culture:
In Istanbul’'s coffeehouses, : .
) Historical coffeehouses .
people sat silently, Individual

withdrawn into their own
worlds and immersed in a
loneliness that led them to
question the past and the
future (Atay, 1972).

Coffeehouses were places
where the characters
concealed their loneliness
and individual thoughts
(Atay, 1972).

The streets were crowded,
yet everyone was
preoccupied with their own
concerns and remained
strangers to one another
(Atay, 1972).

Around the university, young
people exchanged ideas,
while books and discussions
filled the streets (Atay,
1972).

offer a unique coffee
experience and serve as
social gathering places
(Istanbul Provincial
Directorate of Culture
and Tourism, n.d.).
Experience Istanbul’'s
unigue coffee culture in
its historical
coffeehouses (Istanbul
Provincial Directorate of
Culture and Tourism,
n.d.).

Street-walking and
tourism promotion:
Discover the streets of
Istanbul and experience
their historical and social
fabric (Istanbul Provincial
Directorate of Culture
and Tourism, n.d.).
Experience a vibrant
atmosphere through
cultural events and
student life (Istanbul
University, n.d.).

Social gathering

Social gathering;
loneliness; social
isolation

Crowds; social
alienation;
historical fabric

Academic life;
cultural activities;
youth culture

experience and
loneliness / Social
space and
interaction

Social space and
individual
experience

Human-—place
relationship and
social perception

Education and
cultural dynamism
/ The social
function of place

Source: The table was prepared by the researcher based on data from Atay (1972), the Istanbul Provincial
Directorate of Culture and Tourism (n.d.), and Istanbul University (n.d.).

As can be seen in Table 10a, when the discourses in the novel and tourism materials are
compared, coffeehouses in the novel are presented as places where the characters conceal
their loneliness and individual thoughts. Place reflects social isolation and individual psychology.
Although the streets are crowded and chaotic, people remain strangers to one another. The
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novel emphasizes urban alienation and individual loneliness. In tourism materials, however,
coffeehouses and streets are presented as centers of social experience and cultural appeal. In
the novel, the university surroundings are portrayed as places where young people exchange
ideas and where books and discussions fill the streets. The university and its surroundings
represent intellectual and cultural dynamism. In tourism materials, however, the university
surroundings are promoted through cultural activities and student life. Overall, while places in
the novel are treated in depth within psychological and social contexts, tourism materials
present them primarily through experience and observation.

In terms of codes and themes, the codes include social gathering, loneliness, social isolation,
academic life, cultural activities, and historical fabric, while the themes include social space and
individual experience, the human-place relationship, and education and cultural dynamism. In
this context, places in Tutunamayanlar are associated with character psychology and social
criticism. While coffeehouses and streets are foregrounded in relation to loneliness and
alienation, the university and its surroundings serve an intellectual and cultural function. In
tourism materials, however, places are promoted through an experience-oriented approach,
while the social and emotional depth found in the novel is not adequately reflected.

Table 10b Comparative analysis of literary and tourism representations of place based on
correspondence

Tvpe of Textual Promotional Corresponde
Place Page Summary of Description ypeor Emphasis (0- Emphasis (0— P
Description 3) 3) nce (0-3)
People withdrawn into
Coffeehou 56 their own worlds, Social / o 5
se P- questioning the past and ~ Atmospheric
the future
Crowded, yet everyone is
preoccupied with their .
Street p.78 own concerns and SOC'?' / Urban 3 2 2
! Fabric
alienated from one
another
University Young people filling the .
Surroundin  p. 1071 streets with books, ideas, Academic / 3 3 3
Cultural
gs and dreams

Source: The table was prepared by the researcher based on data from Atay (1972), the Istanbul Provincial
Directorate of Culture and Tourism (n.d.), and Istanbul University (n.d.).

As can be seen in Table 10b, the novel Tutunamayanlar and the tourism materials are compared
through three places: coffeehouses, streets, and the university surroundings.

e Coffeehouses: In the novel, coffeehouses are strongly portrayed as places where people
withdraw into their own worlds and question the past and the future. Their social and
atmospheric intensity is high; therefore, the textual emphasis score is 3. In tourism
materials, coffeehouses are generally presented in the context of social gatherings and
cultural experiences. However, the critical and psychological intensity of the novel is
absent from the promotional discourse; therefore, the promotional emphasis score is 2.
In terms of correspondence, the physical and social-interaction dimensions of the place
correspond in both discourses; however, the emotional and critical dimensions of the
novel are not fully reflected in the promotional materials. The correspondence score is
2.

e Streets: In the novel, streets are portrayed in the context of crowds of people who are
nevertheless alienated from one another, with a strong emphasis on the social fabric
and individual alienation. Therefore, the textual emphasis score is 3. In tourism
materials, streets are generally highlighted as places for sightseeing, historical
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exploration, and discovery. Social alienation and individual observation are not included;
therefore, the promotional emphasis score is 2. In terms of correspondence, the physical
characteristics and social intensity of the place correspond in both the novel and the
tourism materials. However, the individual psychology and alienation portrayed in the
novel are not reflected in the promotional discourse. The correspondence score is 2.

e University Surroundings: In the novel, the university surroundings are portrayed
extensively as an environment filled with young people, ideas, and cultural activities; the
textual emphasis score is 3. In tourism materials, the university surroundings are
emphasized through cultural events and a vibrant student atmosphere; the promotional
emphasis score is also 3. In terms of correspondence, both the physical and
social/cultural dimensions of the place are presented similarly in the novel and the
promotional materials. Accordingly, the discourses concerning the university
surroundings in the novel and the promotional materials correspond. In both discourses,
the place is presented as vibrant and culturally dynamic. The correspondence score is
3.

Conclusion and recommendations

This study demonstrates that novel settings are not merely elements of literary narrative but
also function as influential cultural resources in the formation of destination image. The findings
show that literature generally addresses place in depth within psychological, sociocultural, and
historical contexts, whereas tourism promotional materials present place primarily through its
aesthetic, cultural, and experiential appeal.

These findings are consistent with studies arguing that destination image is shaped not only
through promotional activities but also through cultural productions (Echtner & Ritchie, 1997;
Gartner, 1994). In particular, literary texts can be said to contribute to the organic dimension of
destination image, whereas tourism promotional materials primarily contribute to the
production of induced images. In this context, by demonstrating the indirect yet powerful
influence of literature on destination image, the study supports the multilayered approach to
image formation emphasized in the literature.

According to the results of the comparative analysis, a high level of correspondence exists
between literary descriptions and tourism promotion in places associated with nature and
history. This finding is consistent with the approach emphasized in the literary tourism literature,
according to which “place acquires meaning through narrative” (Herbert, 2001). In particular, the
fact that historical places constitute common cultural reference points in both literary and
tourism narratives is also consistent with studies supporting the role of collective memory in
the construction of destination identity (Light, 2007). By contrast, the level of correspondence in
social spaces and areas associated with modern life is generally moderate. Literary texts
construct these places through individual experience, everyday life, and psychological
dimensions, whereas tourism materials structure them primarily around visitor engagement,
visual appeal, and the promise of experience. This points to a fundamental divergence between
the capacity of literary texts to produce “meaning and context” and the appeal- and experience-
oriented discourse of tourism promotion. In this respect, the study shows that the profound
representation of place offered by literature may often be reduced to a superficial discourse of
experience in tourism narratives.

At the thematic level, correspondence is highest in themes related to nature and scenery,
whereas visuality and experience become dominant in tourism narratives concerning
architecture and modern life and do not fully correspond with the sociocultural depth of literary
texts. Although historical places provide common ground for both forms of narrative through
cultural value and traces of the past, the intensity of emphasis and form of representation vary
from one place to another. The findings are also consistent with the literature. The high level of
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correspondence in themes of nature and scenery may be explained by the universal elements
of appeal that such places possess in both literary and tourism narratives (Urry & Larsen, 2011).
Overall, by making the relationship between literary places and tourism representations visible
along the axis of correspondence and divergence, the study concretely demonstrates how
literature can provide content and depth to destination narratives.

In light of the findings of this study, recommendations for practitioners are systematically
presented under four headings: (i) governance and collaboration, (ii) promotion and content
design, (iii) digitalization, and (iv) sustainability.

e Governance and Stakeholder Collaboration: A multi-actor coordination mechanism
should be established. To ensure the successful planning of literary tourism,
collaborative models involving the public and private sectors, local governments,
tourism offices, cultural actors, authors, and publishers should be developed. Activities
that increase the visibility of literary heritage should be supported. The transformation
of literary heritage into a tourism product can be strengthened not only through routes
but also through experience designs such as festivals, exhibitions, and literary walks. For
example, the “Daphne du Maurier Arts and Literature Festival” provides an example of a
practice that promotes local literary heritage while enhancing the tourist experience
(Hoppen, 2011).

e (Consistency and Content Enrichment in Promotional Materials: Alignment between the
target market and the brand should be maintained. The destination’s literature-related
brand promise should not conflict with target-market expectations or destination
identity. As illustrated by the example of “Agatha Christie Country,” brand development
should be designed in harmony with local identity and visitor expectations (Hoppen et
al., 2014). Literary descriptions should be integrated into promotional discourse.
Promotional texts and visuals can be enriched to reflect the atmosphere emphasized in
novels, including emotional contexts, social layers, and details of everyday life. This
approach may reduce the problem of “moderate correspondence” observed particularly
in social spaces and areas associated with modern life.

e Integration with Digital and Virtual Platforms: Digital routes and mobile applications
should be developed. Applications that support novel settings through map-based
narratives, audio guides, quotation-based stops, and short narratives can personalize
the visitor experience. lan Rankin's Edinburgh application may be considered an
exemplary practice in this regard (Hoppen et al,, 2014). Accessibility should be enhanced
through virtual experiences. Virtual tours and online archives can strengthen the literary
experience, particularly for visitors with limited physical access to the places concerned.

e Sustainability and Long-Term Planning: Visitor management and carrying capacity
should be taken into consideration. As literary tourism routes become increasingly
popular, there may be a risk of overcrowding. Therefore, managing visitor numbers,
ensuring the participation of local communities, and monitoring environmental impacts
are critical to long-term success.

e Theme-Based Product Diversification: Literary descriptions of places associated with
nature and scenery can be supported through tours focusing on walking, photography,
and storytelling. For historical and cultural places, literary narratives should be integrated
into guided tours and museum or exhibition content. For social and modern-life settings,
such as Beyoglu and Nisantasi, the sociocultural and psychological background
provided by literature can be transformed into visitor experiences through literary
walking routes and thematic stops.

In conclusion, by comparatively revealing how novel settings are represented in tourism
promotional discourses, this study demonstrates that literary texts play a complementary and
enriching role in the formation of destination image. In this respect, the study offers a framework
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that not only describes the relationship between literature and tourism but also explains it
through forms of representation and produces practical recommendations.
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TURKGE SURUM

Girig

Watson (2006, s. 3) séyle belirtir: “Chawton’da Austen’in Emma’yi yazdigi masayi” veya
“‘Charlotte Bronté’nin Jane Eyre'i yazdigi séylenen selale tasini gorebilir ve ayni
yurtiyiste onun kardeginin Wuthering Heights'inin gegtigi bozkir vadisine giden yolu
kesfedebilirsiniz.

(Akt. Hoppen vd.,2014)

Edebiyat, insan deneyimini yalnizca maddi gerceklik Gzerinden degil ayni zamanda duygusal ve
manevi boyutlariyla ele alan bir kilttrel Gretim alanidir. Bazi filozoflar insanin en derin
varolusunun maddi olmayan bir boyutta bulundugunu savunarak ruhu insan olmanin 6zu olarak
gormektedir. Bu yaklasim, edebi mekanlarin da ziyaretgciler tarafindan yalnizca fiziksel alanlar
olarak degil duygusal ve manevi anlamlarla yukli c¢ekim noktalari olarak algilanmasini
beraberinde getirmektedir (Shirmohammadi & Baghi, 2014). Edebiyat, hem tarihten beslenen
hem de tarihi donusttren bir kulturel unsur olarak, gergekligi kurmaca yoluyla yeniden tretmekte
ve anlamlandirmaktadir (Iser, 1996, s.ix-xix). Bu baglamda anlati kurgusunu sekillendiren kentsel
mekan tasvirleri araciligiyla, mekanin kulturel unsurlari temsil edilmekte ve kentin tarihsel ve
kiltdrel kimligi okunabilir hale gelmektedir (Menezes, 2022, s. 81).

Edebiyat ile turizmin kesisimi, edebi mekanlarin ortaya gikmasina ve bu mekanlara dayali turizm
Urtinleri ile deneyimlerin gelismesine zemin hazirlamaktadir (Cevik, 2022,5.26). Turistler, yazarin
yasamiyla iliskili mekanlari, eserin gectigi gergek ya da kurgusal alanlari gormek amaciyla bu
yerlere seyahat edebilmekte, bu ilgi cogunlukla yazar ya da anlatiya duyulan duygusal bagdan
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kaynaklanmaktadir (Herbert, 2001). Kahramanin evi, sikca ugradigi mekanlar, izledigi
glizergahlar gibi unsurlar, edebiyat turizminin temel gekim noktalarini olusturmaktadir (Maria
vd., 2024, s. 38). Bu yoniyle edebi mekanlar, kendilerine 6zgi nitelikleri sayesinde tur
guzergahlarinda onemli duraklar haline gelmekte ve edebiyat turistlerinin anlatinin arka planini
yerinde deneyimlemesine imkan tanimaktadir (Anjo vd.,2021, s. 59).

Edebiyat turizmi, bir yazar ya da edebi eserle iliskili mekanlarin ziyaret edilmesine dayanan ozel
bir turizm tUrU olarak tanimlanmaktadir. Bu turizm turG, sinema gibi gorsel medya temelli turizm
turlerinden farkli olarak ziyaretcilerin yalnizca yazili metinler araciligiyla edindikleri mekansal
imgeler Uzerinden deneyim insa etmelerine dayanmasi nedeniyle daha karmasik bir yapi
sergilemektedir. Edebiyat turistleri, ziyaret edecekleri mekanlari anlamlandirmak igin yazili
anlatilara, rehberlere ve tanitim araclarina daha fazla ihtiyag duymaktadir. Bu nedenle edebiyat
turizminin potansiyelinden tam anlamiyla yararlanilabilmesi igin, ziyaretgilerin edebi mekanlara
erisimini ve bu mekanlari anlamlandirmasini kolaylastiracak strateji ve araclarin gelistirilmesi
blylk onem tasimaktadir (Arcos Pumarola vd., 2022, s.164).

Son yillarda edebiyat turizmi, turizm endustrisi iginde giderek onem kazanan ve buyuyen bir alan
haline gelmistir (Simanihuruk vd., 2023, s.2607). Buna karsin, edebiyat turizmine yonelik pazar
arastirmalarinin - sinirl kaldigi  ve  mevcut potansiyelin  yeterince degerlendirilemedigi
gortlmektedir (Hoppen vd., s.2014). Edebi glizergéhlar, bolgelerin ekonomik, sosyal ve yerel-
bolgesel kalkinmasina onemli katkilar saglamaktadir; ancak bu potansiyelin etkin bigimde
degerlendirilebilmesi, destinasyon paydaslari arasinda is birligini zorunlu kilmaktadir (Anjo vd.,
2021:59). Bu noktada turistik tanitim materyalleri, edebi mekanlarin ziyaretci algisinda nasil
kurgulandigini belirleyen temel aracglar arasinda yer almaktadir (Butler, 2000, s.79).

Tanitim materyallerinin edebi eserlerdeki mekan betimlemeleriyle uyumlu olmamasi, edebiyat
turizminin gelisimini olumsuz yonde etkileyebilmektedir. Ziyaretgiler, edebi metinler araciligiyla
zihinlerinde olusturduklari hayali ve duygusal imgeler ile karsilastiklar turistik anlatimlar
arasinda tutarlilik aramakta; bu tutarliigin saglanamamasi durumunda hayal kirikligi
yasanabilmektedir. Bu durum, deneyim tatminini ve tekrar ziyaret niyetini azaltirken destinasyon
imgesinin guvenilirligini de zedeleyebilmektedir (Li vd., 2023; Eck vd., 2023; Zhang, Yin & Peng,
2021). Dolayisiyla edebiyat turizminin strdurUlebilirligi agisindan, edebi anlatilar ile turistik
tanitim soylemleri arasindaki uyum kritik bir gereklilik olarak one gikmaktadir (Sedmak & Kociper,
2017).

Bu calismanin kuramsal gercevesi, edebi mekan, kdlttrel bellek, mekansal temsil, sahicilik ve
destinasyon imgesi kavramlari Uzerine insa edilmistir. Edebi mekan, anlati iginde yalnizca
olaylarin gectigi bir zemin degil, ayni zamanda tarihsel bellek ve toplumsal anlamlarin
tasiyicisidir. Mekansal temsil ve destinasyon imgesi ise, bu edebi anlatilarin turistik tanitim
materyallerinde nasil yeniden dretildigini ve dondsturdldigunu analiz etmeye olanak
saglamaktadir. Bu kuramsal yapi, edebi metinlerde kurgulanan mekanlarin turistik soylemlerde
hangi boyutlariyla one c¢ikarildigini ve hangi unsurlarin korunarak ya da donusturulerek yeniden
sunuldugunu incelemeyi mumkun kilmaktadir. Bu baglamda literatlr incelendiginde, edebiyat
turizmine yonelik galismalarin buyuk olgtde betimleyici, kavramsal ya da turist motivasyonlarina
odaklanan arastirmalarla sinirli kaldigi gorilmektedir (Herbert, 2001; Busby & Klug, 2001;
Hoppen et al., 2014). Bununla birlikte, edebi metinlerde kurgulanan mekanlar ile bu mekanlarin
guncel turistik tanitimlardaki temsilleri arasindaki iliskinin sistematik ve karsilastirmali bir analiz
cercevesinde ele alindigi galismalar oldukca sinirlidir. Ozellikle, edebi sdylem ile turistik soylem
arasindaki ortusme ve ayrismalarin olgulebilir ve tematik olarak derecelendirilmis bir modelle
analiz edilmesi, mevcut literatlirde onemli bir bosluk olarak one ¢ikmaktadir. Bu nedenle bu
calisma, edebi metinlerde kurgulanan roman mekanlarinin  guncel turistik tanitim
materyallerindeki temsilleriyle hangi duzeylerde ortustigunu sistematik ve karsilastirmali
bicimde analiz ederek soz konusu boslugu doldurmayl amaclamaktadir. Arastirma, yalnizca
edebiyat turizmini betimlemekle kalmayip, edebi ve turistik soylemler arasindaki iliskiyi analitik,
karsilastirmali ve derecelendiriimis bir model Uzerinden ortaya koyarak literature yontemsel bir
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katki sunmaktadir. Bu yonuyle galisma, edebiyatin destinasyon imgesi olusumundaki rolind
somut veriler Uzerinden tartismaya agmakta ve edebi mekanlarin turizm alaninda tamamlayici
bir kdlturel kaynak olarak nasil islev gordigunu acgiklamaktadir.

Alanyazin

Edebi turizm

Gunumuzde yazili metinlerden ¢ok gorsel medyanin etkili olmasiyla insanlar kitaplarda gegen
veya o kitaplardan uyarlanan filmlerde goriilen mekéanlara gitmektedir. Ornegin, Londra'daki
King's Cross istasyonu'ndaki 9 % numarali Peron ya da Iskogya'daki Glenfinnan Viadigu, J.K.
Rowling'in “Harry Potter” serisi kitaplari ve filmleri sayesinde buyuk ilgi gérmektedir. Bu tur
mekanlar ister gergek ister hayali olsun turistler icin ayni derecede cekicidir. Benzer sekilde Unlu
dedektif Sherlock Holmes'un hayali adresi 221B Baker Street, her yil binlerce turistin Londra'ya
gelmesine neden olmaktadir. Turistler ayrica, Shakespeare'in Stratford-upon-Avon’daki evi veya
Beatrix Potter'in Goller Bolgesi'ndeki evi gibi Unld yazarlarin dogum yerlerini ve evlerini de ziyaret
etmektedirler (Buttler, 2000, s.79).

Edebi turizm, katiimcilarin bir yazarin evi, edebiyatta Unlu bir karakterin yasadigi yer veya gercek
ya da hayali bir edebi eserin gectigi mekanlarla kurduklar edebi baglantilari deneyimleme
arzusuyla motive olduklari bir turizm tdriddr (Buttler, 2000, s.79). Butler'in (1986, s.112-114)
tipolojisine gore edebi turizm dort ana bigcimde ortaya gikmaktadir ve Busby ile Klug (2001, s.318-
320) tarafindan bu tirlere iki ek tir eklenmistir. Bunlar: “gercek bir mekana saygi, kurmacayla
iliskili mekanlar, edebi veya diger unlu kisilerin ilgisini gekmis alanlar, yazarin popdularitesine bagli
destinasyonlar, seyahat yazilari ve film etkisiyle ortaya ¢ikan edebiyat turizmidir.

Gergek bir mekana sayg, turistin bir eserin ortaya ¢iktigi mekani gormek ve boylece eser ve yazar
hakkinda yeni bilgiler edinme istegiyle ilgilidir. Bu tlre onemli bir ornek olarak Daphne du
Maurier'nin “Jamaica Inn” romaninin gectigi Bodmin Moors'daki eski han gosterilebilir.
Kurmacayla iliskili mekanlar ise eserde onemli olan yerlerin ziyaret edilmesini ifade etmektedir;
ornek olarak Henry Williamson'in Tarka the Otter adli romaninda gecen Kuzey Devon, 180 mil
uzunlugunda bir yurtyUs rotasiyla turistler i¢in cazip hale gelmistir. Edebi veya diger tnlu kisilerin
ilgisini cekmis alanlar, gecmiste unlU kisiler tarafindan ilgi gormesi nedeniyle ortaya ¢ikmistir.
Yazarin popularitesine bagli destinasyonlara ornek olarak, Charles Kingsley'in Westward Ho!
romaninin etkisiyle Kuzey Devon'da kurulan ayni adli sahil kasabasi gosterilebilir. Kitabin
popdulerligi, bolgeye olan ilgiyi artirmis ve girisimcilerin burada bir saglik tesisi agma planlari
yapmasina yol acmistir. Bu kategoriye ayrica “Hardy Country”, “Catherine Cookson Country” ve
“Agatha Christie Country” gibi 6rnekler de dahildir (Butler, 1986). Edebi turizmin bu tirt ozellikle
ekonomik fayda saglamak amaciyla kamu ve 0zel sektor tarafindan yaygin olarak
kullanilmaktadir. Seyahat yazilari, turistlerin destinasyon secimlerini etkileyen ve mekanlari genis
kitlelere yeniden tanitan yazilardir; drnekler arasinda Bill Bryson'in Notes from a Small Island ve
A Walk in the Woods eserleri sayilabilir. Film etkisiyle ortaya ¢ikan edebi turizm ise, turistlerin bir
filmi izledikten sonra ilgili kitabl okuyarak eserin gectigi yerleri ziyaret etmesiyle ilgilidir. Film
uyarlamalari, edebi eserleri yeniden popdiler hale getirmekte ve kitlesel turizmi tesvik etmektedir.
Omnek olarak, VYiiziiklerin Efendisi filmi nedeniyle 2004'te Yeni Zelanda'ya gelen turistler
gosterilebilir (Hoppen vd., 2017; Busby ve Klug, 2007).

Bu tipolojinin Tirkiye baglaminda da karsilik buldugu gortilmektedir. Ozellikle Masumiyet Miizesi
etrafinda sekillenen muze ve Gukurcuma’'daki mekansal deneyim, kurmaca mekanlarin somut
turistik destinasyonlara dontismesine onemli bir 6rnek olusturmaktadir (Cevik, 2018). Benzer
bicimde, Huzur ve istanbul: Hatiralar ve Sehir gibi eserlerde kurgulanan istanbul, edebi anlatilar
araciliiyla ziyaretgi zihninde guigli bir mekansal imge olusturmaktadir (Gunes, 2018; Pamuk
,2003; Demir, 2018, Ugman,2023). Bu durum, edebiyatin sehri yeniden anlamlandiran ve turistik
cekicilik treten bir arag olarak islev gorduginu ortaya koymaktadir (Uysal, 2015).0te yandan,
edebiyat muze-kutuphaneleri ve edebi mekanlarin kulturel miras unsuru olarak degerlendirilmesi
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de Turkiye'de edebiyat turizminin gelisen boyutlari arasinda yer almaktadir (Ating & Karadeniz,
2011; Ozden & Erbay, 2019). Ayrica, edebiyat turizminin Tirkiye'de heniliz yeterince
gelistirilmemis bir ozel ilgi turizmi turG oldugu ve onemli bir potansiyel tasidigl da
vurgulanmaktadir (Tiril, 2018). Seyahat yazilari ve film etkisiyle ortaya ¢ikan edebi turizm de bu
kapsamda degerlendirilmektedir. Film uyarlamalari edebi eserlerin populerligini artirarak turistik
talebi yonlendirmekte; benzer sekilde Turkiye'de de edebi eserlerin mekansal temsilleri,
destinasyon imaji ve turistik deneyim Gzerinde etkili olmaktadir (Cevik, 2023).

Edebiyat turizmde tanitim

Edebiyat turizmi, edebi eserler veya yazarlarla baglantili olarak belirli bir 6neme sahip mekanlarin
varligina dayanmaktadir (Arcos Pumarola, 2022, s.165). Turizmin bu tUrQ, yazili eserler ve
yazarlarla baglantili olarak belirli mekanlarin ziyaret edilmesiyle sekillenen bir turizm turtdur. Bu
turdn etkinligi, mekanlarin romanlardaki temsilleriyle uyumlu bicimde organize edilmesine ve
6zgunltklerinin korunmasina baglidir. Zira mekanlarin 6zgtnlugd, ziyaretcilere hem edebi hem
de kdltdrel bir deneyim sunmaktadir. Mekanlarin romanlardaki temsilleriyle uyumlu bigimde
organize edilmesi, ziyaretcilere eserin atmosferini ve yazarin dunyasini daha derinlemesine
hissetmesine imkan sunmaktadir. Bu da turistlerin mekana olan baglarini guc¢lendirmekte ve
deneyimlerini zenginlestirmektedir. Ornegin, L. M. Montgomery'nin Kanada'nin Prince Edward
Adasi'ndaki mekanlari, yazarin eserleriyle uyumlu bir sekilde sunularak ziyaretgilere 6zgun bir
deneyim yasatiimaktadir (Fawcett & Cormack (2007).

Tanitim materyallerinin - romanlardaki 0zgunligu korumasi, ziyaretcilerin - beklentilerini
karsilamak acgisindan kritik Gneme sahiptir. Zira turistler, edebi eserlerde hayal ettikleri mekanlari
gercekte de gormek istemektedir (Baros vd., 2025). Eger tanitim materyalleri bu 6zgunligu
yansitmazsa, ziyaretgiler hayal kirikligina ugrayabilmekte ve bu durum, destinasyonun itibarini
olumsuz etkileyebilmektedir. Edebiyat turizmi, okuyucularin kitaplarda hayal ettikleri mekanlari
gercek diunyada deneyimlemelerine olanak saglasa da bazen bu deneyimler beklentilerle
ortismeyebilmekte ve hayal kirikligina yol agabilmektedir. Ornegin, bir yazarin eserinde idealize
ettigi bir sehir, turistin ziyaretinde ayni atmosferi sunmayabilmektedir. Bu durum, “Paris
Sendromu” gibi psikolojik etkilerle iliskilendirilebilir. Bu sendromda turistler, idealize ettikleri bir
sehri ziyaret ettiklerinde, gerceklikten kaynaklanan hayal kirikligi nedeniyle anksiyete, duygu
durum bozuklugu gibi psikolojik rahatsizliklar yasayabilmektedir (Maoz, 2006; Pizam, 2010)

Tanitim materyallerinin dogrulugu ve 6zgunltgu, ziyaretci memnuniyetini ve tekrar ziyaret
niyetini artirmada 6nemli bir rol oynamaktadir (Baros vd., 2025). Ornegin, turizm taniticilari
edebiyatin sembolik dinyasini belirli mekanlarla iliskilendirerek, edebiyat turizmi kaynaklari
olarak adlandirilabilecek bir dizi mekani one ¢ikarabilmektedir; ingiltere’de “Catherine Cookson
Bolgesi”, “Shakespeare'in Stratford'u”, “Bronté’lerin Yorkshire'l” ve “Hardy Country” gibi yerler, bu
stratejilere ornek olarak gosterilebilir (Arcos Pumarola, 2022, s.165). Edebiyat turizmi ile ilgili
tanitimda yapilabilecek bir¢cok arag so6z konusudur. Pazarlama araglari arasinda rehber kitaplar
ve haritalar, edebi drinler ve hediyelikler (kartpostallar, ayraglar, takvimler ve diger hatiralar) ile
web siteleri ve dijital platformlar (LiteraryPlaces.com, LiteraryTraveler.com, LiteraryTourist.com)
yer almaktadir. Sanal haritalar ve rota planlayicilar, edebi gezginlerin seyahat planlamasini
kolaylastirmakta, edebiyat turizminin sanal dinyaya entegrasyonunu guclendirmektedir.
Ornegin, lan Rankin'in Edinburgh’u icin gelistirilen tcretsiz uygulama, kullaniciya sanal bir rehber
tur sunmakta ve oykulerin gectigi mekanlar hakkinda bilgi vermektedir. Film uyarlamalari da
edebl eserleri yeniden populer hale getirerek kitlesel turizmi tesvik etmektedir; bu, bir filmi
izledikten sonra kitabi okuyarak mekanlari ziyaret eden turistleri kapsamaktadir. Ornek olarak,
Yiiziiklerin Efendisi filmi nedeniyle 2004'te Yeni Zelanda'ya gelen turistler gosterilebilir (Struthers
ve Coe, 2005).

ilgili caligmalar

Edebiyat turizmine yonelik literattr incelendiginde, calismalarin genel olarak t¢ temel eksende
yogunlastigi gorulmektedir: kuramsal yaklasimlar, turist deneyimi ve motivasyonuna odaklanan
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arastirmalar ile belirli destinasyonlara yonelik uygulamali incelemeler. Kuramsal c¢alismalar,
edebiyat ile turizm arasindaki iliskinin kavramsal temellerini ortaya koymaktadir. Ozdemir
(2009), edebiyat turizmini kilttrel ve ekonomik boyutlariyla ele alarak alanin teorik cercevesini
olusturmus; edebiyatin turizm Uzerindeki donusturdcu etkisine dikkat cekmistir. Benzer sekilde
Bu vd. (2021), edebiyat turistlerinin motivasyonlarini analiz ederek edebiyatin turizmnde yalnizca
bir ¢ekim wunsuru degil, ayni zamanda deneyim Uretim araci olarak islev gordugund
vurgulamaktadir. Bu ¢alismalar, edebiyat turizminin kavramsal sinirlarini belirlemek agisindan
onemli olmakla birlikte, daha ¢ok teorik ve betimleyici bir dizlemde kalmaktadir. Uygulamali
calismalar ise edebiyat turizminin belirli destinasyonlar tGzerindeki yansimalarini ele almaktadir.
Ergln ve Yildinm (2021), Kazdaglari 6rnedinde edebiyat turizminin yerel kalkinma, turistik Grin
cesitliligi ve kdlturel mirasin degerlendirilmesi agisindan énemli bir potansiyel tasidigini ortaya
koymaktadir. Ancak bu tur c¢alismalar genellikle tekil destinasyonlara odaklanmakta ve
genellenebilir analitik modeller gelistirme konusunda sinirli kalmaktadir. Ote yandan, edebi
mekanlarin deneyimlenmesine odaklanan ¢alismalar, edebiyat turizminin algisal ve deneyimsel
boyutunu 6n plana gikarmaktadir. Liao ve Yu (2020), edebi mekanlarin turistler tarafindan
yalnizca fiziksel alanlar olarak degil; duygu, hayal gici ve sembolik anlamlar Uzerinden
“tUketildigini” ortaya koyarak edebiyat turizmini bedenlesme (embodiment) perspektifiyle
aciklamaktadir. Bu yaklasim, edebi mekanlarin deneyimsel derinligini anlamak agisindan onemli
bir katki sunmakla birlikte, bu deneyimlerin turistik temsillerle nasil iliskilendigini dodrudan
incelememektedir. Tudrkiye baglaminda yapilan ¢alismalar ise alanin gelisim duzeyine 1sik
tutmaktadir. Yardimci (2023), Turkiye'de edebiyat turizmi alanindaki galismalarin sinirli sayida
oldugunu ve ozellikle uygulamali, karsilastirmali ve analitik arastirmalara ihtiya¢ duyuldugunu
ortaya koymaktadir. Bu bulgu, edebiyat turizmi literatirtinde yontemsel ve kuramsal derinligin
henlz yeterince gelismedigini gostermektedir.

Bu cercevede mevcut literatlr genel olarak degerlendirildiginde, ¢alismalarin biyuk olgude
betimleyici, kavramsal ya da tekil 6rek olaylara dayali oldugu gortlmektedir. Ozellikle edebi
metinlerde kurgulanan mekanlar ile bu mekanlarin turistik tanitim materyallerindeki temsilleri
arasindaki iliskinin dikkat cekmektedir. Dolayisiyla literaturde, edebi soylem ile turistik soylem
arasindaki ortisme ve ayrismalarin tematik ve derecelendirilmis bir analiz yaklasimiyla
incelenmesine yonelik onemli bir bosluk bulunmaktadir. Bu galisma, s6z konusu boslugu
doldurarak edebi metinlerde kurgulanan mekanlarin turistik temsillerini karsilastirmali bir
perspektifle analiz etmeyi ve edebiyatin destinasyon imaji olusumundaki rolint daha somut ve
sistematik bir bicimde ortaya koymayi amaclamaktadir.

Yontem

Bu calisma, nitel arastirma yaklasimi gercevesinde yurutulen karsilastirmali bir dokuman analizi
niteligindedir. Arastirmada edebi roman metinleri birincil dokiman, s6z konusu mekanlara iliskin
guncel turistik tanitim materyalleri ise ikincil dokiman olarak ele alinmistir. Veriler, karsilastirmali
icerik analizi teknigi kullanilarak temalar, kodlar ve ortisme duzeyleri baglaminda analiz
edilmistir.

Arastlrmamn tasarimi

Arastirmanin temel amaci, edebi eserlerde yer alan mekan betimlemeleri ile ginimuzde ayni
mekanlarin turistik tanitimlarinda kullanilan gorsel ve metinsel anlatimlarin hangi dizeylerde
ortustugunu ve ayristigini ortaya koymaktir. Bu dogrultuda calisma, romanlarda estetik ve
anlatisal bir unsur olarak kurgulanan mekanin, turizm sektoriinde nasil somut bir destinasyon
imgesine donustlugunu analiz etmeyi hedeflemektedir. Ayrica edebiyatin turistik mekan algisini
nasil sekillendirdigi ve turizm deneyimine kultdrel bir derinlik kazandinp kazandirmadigi da
arastirmanin odak noktalari arasinda yer almaktadir.

Nitel arastirmalarda amag, genis bir evreni nicel olarak temsil etmekten ziyade, sinirli sayida
ornek Uzerinden derinlemesine ve baglamsal analizler yapmaktir (Yildinm & Simsek, 2018). Bu
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nedenle calisma, edebiyat—turizm iliskisini mekan temsilleri Uzerinden ayrintili bigimde
incelemeye olanak taniyan bir arastirma tasarimiyla yapilandiriimistir.

Veri kaynaklari

Bu arastirmada, nitel arastirma yaklasimina uygun olarak evren ve orneklem kavramlari yerine
calisma grubu ve veri seti esas alinmistir. Calismanin veri setini, Turk edebiyatinda mekan
betimlemeleri iceren romanlar ile bu romanlarda yer alan mekanlarin gunimutzdeki turistik
temsillerini yansitan tanitim materyalleri olusturmaktadir. Bu kapsamda veri kaynaklari, edebi
metinler ile glincel turizm materyallerini (brosurler, tanitim siteleri, afisler, gezi yazilari ve turizm
rehberleri vb.) icerecek sekilde goklu veri kaynagi yaklasimiyla belirlenmistir. Arastirmanin
calisma grubu, amagclh ornekleme yontemlerinden dlgtt ornekleme teknigi kullanilarak segilen 10
romandan ve bu romanlarda betimlenen mekanlarin glinumuzdeki turistik yansimalarindan
olusmaktadir. Bu secgimde, eserlerin mekan betimlemeleri agisindan zengin olmasi ve s6z
konusu mekanlarin gunumuzde turistik bir karsiiga sahip olmasi temel olglt olarak
belirlenmistir. Nitel arastirmalarda amag, genis bir evreni temsil etmekten ziyade belirli bir olguyu
derinlemesine incelemektir (Creswell, 2016). Bu dogrultuda, sinirli sayida eserin segilmesi, veri
setinin ayrintili ve baglamsal olarak analiz edilmesine olanak saglamistir.

Arastirmanin orneklemi, amagli ornekleme yontemiyle segilen 10 roman ve bu romanlarda
betimlenen mekanlarin ginimuzdeki turistik yansimalaridir. Arastirmanin konusu olan romanlar
ve mekanlar asagida belirtilmistir:

e Ahmet Hamdi Tanpinar, Saatleri Ayarlama Enstitiisi: istanbul (Eminonu, Pera, Enstiti
binasl)

e Ahmet Hamdi Tanpinar, Huzur: istanbul Semtleri, Bogaz Kiyisi

e Ahmet Umit, Beyoglu Rapsodisi: Beyoglu, Gayya Kuyusu, istiklal Caddesi

e Elif Safak, Baba ve Pic: istanbul (genel), Beyoglu, Bogaz, Nisantasi

e Halide Edip Adivar, Atesten Gémlek: izmir Kordon, istanbul-Beyoglu, Sakarya Cephesi,
Istanbul Bogazi

e Orhan Pamuk, istanbul: Hatiralar ve Sehir: Tarihi Yarimada, eski ahsap evler, istanbul
Bogazi, Hali¢, dar sokaklar, gindelik yasam

e Orhan Pamuk, Masumiyet Miizesi: Masumiyet Muzesi evi (Cukurcuma'daki apartman
dairesi), Cukurcuma sokaklari, evin odalari (mobilya, esyalar), Nisantasi (Kemalin
gevresi), Bogaz manzarasi

e Oguz Atay, Tutunamayanlar: istanbul'un sosyal mekanlar (kahvehaneler, sokaklar,
Universite gevresi)

e Yakup Kadri Karaosmanoglu, Ankara: Eski Ankara, Ulus Meydani

e VYiicel Kayiran, Efsus’a Yolculuk: Anadolu cografyasi, kirsal mekanlar

Bu secgimde, hem edebiyat ve mekan iliskisini gucll bigcimde yansitan eserler olmasi hem de
mekanlarin guntmuzde turistik degere sahip olmasi olgut olarak alinmistir. Bu kapsamda se¢im
surecinde su kriterler esas alinmistir:

e Romanlarda mekan betimlemelerinin belirgin ve analiz edilebilir dizeyde olmasi,
Eserde yer alan mekanlarin glinumuzde somut bir turistik karsiliga sahip olmasi,
Mekanlarin turistik tanitim materyallerinde temsil edilebilir nitelikte olmasi,

Farkli donem, yazar ve temsilleri icerecek sekilde cesitlilik saglamasi.

Bu arastirmada 10 roman secilmesinin nedeni, calismanin nitel arastirma yontemine dayanmasi
ve karsilastirmall icerik analizi ile yuratulmesidir. Nitel arastirmalarda amac genis bir evreni
sayisal olarak temsil etmek degil, derinlemesine ve anlamli analizler yapmaktir (Yildinm &
Simsek, 2018). Bu baglamda, edebi metinlerdeki mekan betimlemelerinin ayrintili olarak
¢cozUmlenmesi ve bunlarin turistik materyallerdeki karsiliklariyla kiyaslanmasi icin drneklem
sayisinin sinirl tutulmasi tercih edilmistir. 10 romanin secilmesi, hem edebiyat-turizm iligkisinin
farkli yonlerini ortaya koyabilecek cesitliligi saglamis, hem de arastirmanin uygulanabilirligini ve
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analiz sUrecinin yonetilebilirligini mdmkdn kilmistir. Daha fazla sayida eserin dahil edilmesi,
analiz surecini yuzeysel hale getirme riski tasirken; daha az sayida eser ise calismanin gesitlilik
boyutunu sinirlayabilir. Dolayislyla, on roman Uzerinden yurutulen karsilastirmali analiz, derinlik
ve gesitlilik arasinda metodolojik bir denge saglamaktadir.

Bu arastirmada veriler, edebi metinler ve turistik tanitim materyalleri Uzerinden dokiman
incelemesi yontemiyle toplanmistir.

o Edebi Metinler: inceleme kapsamina alinan 10 roman, arastirmanin temel veri kaynagini
olusturmaktadir. Bu romanlarda yer alan mekan betimlemeleri ayrintili bicimde taranmisg,
turizm agisindan one ¢ikan mekanlar kodlanarak tablo haline getirilmistir.

e Turistik Tanitim Materyalleri: Secilen mekanlarin ginumuzdeki tanitimlarini iceren resmi
turizmm kurumlari web siteleri, sehir tanitim portallari, kaltir ve turizm bakanlgi
materyalleri, turizm brosurleri ve dijital gorseller incelenmistir. Bu materyallerde 6ne
clkan gorsel ve vyazili anlatimlar, edebl metinlerdeki mekan betimlemeleriyle
karsilastirmaya elverisli sekilde kodlanmustir.

e Veri Toplama Siireci: Oncelikle romanlar taranarak mekan betimlemeleri belirlenmistir.
Ardindan bu mekanlarin ginuimuzdeki gorsel ve yazili temsilleri turizm materyallerinden
elde edilmistir. Son asamada, edebi metinler ile turistik materyallerden toplanan veriler
karsilastirmali igerik analizi icin dlzenlenmistir.

Veri analizi

Bu arastirmada elde edilen veriler, nitel veri analizi yaklasimlarindan icerik analizi ve
karsilastirmali analiz teknikleri birlikte kullanilarak ¢ozumlenmistir. Analiz sUreci sistematik ve
cok asamali bir yapi izleyerek gerceklestirilmistir.

e ilk asamada, secilen romanlar ve turistik tanitim materyalleri ayrintili bicimde okunmus
ve veri seti analiz igin hazirlanmistir. Bu surecte, metinlerde yer alan mekan betimlemeleri
belirlenmis ve anlamli birimler halinde ayristiriimistir.

e Ikinci asamada, elde edilen veriler acik kodlama teknigi kullanilarak analiz edilmistir
(Saldafia, 2015). Bu kapsamda, roman ve turistik materyallerde yer alan mekan
betimlemeleri satir satir incelenmis ve her bir anlamli ifade, icerdigi temaya gore
kodlanmistir. Ornegin, tarihsel géndermeler “tarini miras”, duygusal ve nostaljik ifadeler
“‘nostaljik istanbul”, modern kent vurgulari ise “modernlesme” kodlari altinda toplanmistir.

e Uclncu asamada, benzer kodlar bir araya getirilerek daha Ust dizey temalar
olusturulmustur. Bu sUregte kodlar arasindaki iliskiler incelenmis ve “gecmis—bugun
iliskisi”, “turistik pazarlama dili* ve “kulturel deneyim” gibi temalar gelistiriimistir. Tema
olusturma surecinde, kodlarin tekrar sikligl, baglamsal anlami ve temsil gucu dikkate
alinmistir (Miles & Huberman, 2014).

e Dorduncl asamada, edebl metinler ile turistik tanitim materyallerinden elde edilen kod
ve temalar karsilastirmali analize tabi tutulmustur. Bu asamada ayni mekana iliskin edebi
ve turistik temsiller yan yana getirilmis; benzerlikler, farkliliklar ve ortisme duzeyleri
belirlenmistir.

e Son asamada ise elde edilen bulgular tablolastirilarak gorsellestirilmis ve
yorumlanmistir. Yorumlama surecinde, edebi soylem ile turistik soylem arasindaki
farkliliklar, mekansal temsil ve kulttrel anlam tretimi baglaminda deg@erlendirilmistir.

Bu arastirmada, nitel arastirma yaklasimina uygun olarak inandiricilik, aktarilabilirlik, teyit
edilebilirlik ve tutarllik olgutleri esas alinmistir (Lincoln & Guba, 1985).

e Arastirmanin inandiriciigini artirmak amaciyla veri toplama ve analiz sureci ayrintili
bicimde acgiklanmis; edebi metinler ve turistik tanitim materyalleri birlikte kullanilarak veri
cesitliligi saglanmistir. Ayrica elde edilen bulgularin yorumlanmasinda metinlerden
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dogrudan alintilara ve somut orneklere yer verilerek bulgularin desteklenmesi
amaglanmistir.

o Aktarilabilirlik acgisindan, calisma grubunun secim sureci, kullanilan veri kaynaklari ve
analiz asamalari ayrintili bicimde tanimlanmis; boylece arastirmanin benzer baglamlarda
uygulanabilirliginin degerlendiriimesine olanak saglanmistir.

e Arastirmanin tutarliligini) saglamak amaciyla analiz slreci sistematik bir sekilde
yurtttlmus; kodlama ve tema olusturma asamalari acik bigimde ortaya konmustur.

e Teyit edilebilirlik kapsaminda ise, arastirma surecinde elde edilen veriler, kodlar ve
temalar arasindaki iliskiler acik bicimde gosterilmis; yorumlarin arastirmacinin 6znel
degerlendirmelerinden ziyade veri temelli olmasina 6zen gosterilmistir. Kodlama
surecinde elde edilen bulgularin tutarlihidl, 2 alan uzmani gorusu ile desteklenmistir.

Calismada kullanilan 0-3 puanlama sistemi, edebi betimlemelerin ve turistik materyallerin
mekansal vurgu duzeyini derecelendirmek amaciyla gelistiriimistir. Puanlama olgdtleri, icerik
analizi ve karsilastirmali igerik analizi literattrinde onerilen tematik kodlama ve derecelendirme
sistemlerine dayanmaktadir (Schreier, 2012; Krippendorff, 2013; Bowen, 2009). Buna gore:

Metin vurgusu (0-3): Romanin mekana verdigi Gnem ve betimlemenin yogunlugu.
Tanitim vurgusu (0—-3): Turistik materyallerde mekanin 6ne ¢ikariima diizeyi.

Ortiisme (0-3): Edebi betimleme ile turistik tanitimin benzerlik/ayrisma derecesi.

‘0" puan, mekan veya tematik vurgunun yoklugunu; “3" puan ise yuksek duzeyde ve
belirleyici betimlemeyi ifade etmektedir.

Sonug olarak, bu yontem edebiyat ve turizm iligkisinin mekansal boyutunu sayisal bir sistemle
analiz etmeye olanak tanimis; nitel verilerin sistematik ve karsilastirmali  bi¢imde
degerlendiriimesini saglamistir.

Arastirmanin sinirhiliklar

Arastirmada, mekansal, zamansal, veri kaynaklari ve yontem acisindan cesitli sinirliliklar
bulunmaktadir:

e Orneklem Sinirlihigi: Arastirma yalnizca 10 romanla sinirlandiriimistir. Daha fazla sayida
edebi eser calismaya dahil edilmemistir. Bu nedenle bulgular, secilen romanlar ve
mekanlarla sinirlidir.

e Mekansal Sinirlilik: inceleme, romanlarda betimlenen mekénlarin ginimuzdeki turistik
gorunumleriyle karsilastirimasina dayanmaktadir. Dolayisiyla yalnizca segilen sehir ve
mekanlarla ilgili sonuclar Uretilebilmektedir.

e Zamansal Sinirlilik: Romanlarin yazildi§i donem ile guintmuzdeki turistik materyaller
arasindaki  fark, bazi mekanlarin fiziksel ya da islevsel degisimlerinden
kaynaklanabilmektedir. Bu durum, karsilastirmalarda belirli sinirlamalar dogurmustur.

e Veri Kaynaklarinin Sinirlihgr: Calismada kullanilan veriler, roman metinleri ve turistik
tanitim materyalleri (brosurler, internet siteleri, gorseller) ile sinirhdir. Yerel halkin algisi
ve turist deneyimleri arastirma kapsamina dahil edilmemistir.

e Yontemsel Sinirlilik: Arastirma, nitel yontem kapsaminda karsilastirmali igerik analiziyle
sinirlandinimistir. Nicel yontemler veya farkli analiz teknikleri kullaniimamustir.

Bulgular ve tartigsma

Bu bolimde, segilen romanlarda yer alan mekan betimlemeleri ile ayni mekanlarin gincel turistik
tanitim materyallerindeki temsilleri karsilastirmali olarak analiz edilmektedir. Analiz surecinde,
edebl metinlerdeki mekan anlatilar ile turistik soylemler arasindaki benzerlik ve farkliliklar
tematik duzeyde incelenmistir. Bu dogrultuda her bir mekan icin metin vurgusu, turistik temsil,
kodlar ve temalar belirlenmis; ardindan bu unsurlar karsilastirmali olarak degerlendirilmistir.
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Tablo 1a Edebi ve turistik mekan temsillerinin tematik karsilastirmali analiz tablosu (Ankara-Yakup Kadri

KARAOSMANOGLU)
Metin Vurgu Turistik Materyal Kodlar Tema
Ankara’nin genis caddeleri, Baskent Ankara'da tarihi
yeni devletin modern yluzint  ve modern dokuyu
o Modernlesme Kent ve
yansitir, ama bos ve kesfedin, kilturel )

R ) PR . Tarihsel doku- modernlesme algisi
sessizdir; eski Ankara’nin etkinlikleri ziyaret edin o o .
o . . ‘ Sessizlik /KdltUrel miras
izlerini tasir. Karaosmanoglu,  (Kalkinma Kitiiphanesi,

(2006) ty.).

Ulus meydaninda insanlar
birbirine yabanci, ama resmi

Ankara'nin tarihi ve
kdlttrel simgelerini ziyaret

. - . ‘ edin, Cumhuriyet donemi I Sosyal
binalarin gorkemi sehrin lerini kesfedi Resmi mimari b |
{iziini degistiriyor.” eserlerini kesfedin ‘ yabancilasma
y y ' (Kalkinma Kitiphanesi,
Karaosmanoglu, (2006) ty)

Ankara tarihi sokak

Klcguk sokaklar hala eski tanitimi: “Hamamlar, . . .
) ‘ . Geleneksel yasam  Gegmis ve guncelin
Ankara’nin hatirasini tasir; tas  hanlar ve dar sokaklar ile - e
- X : Tarihi atmosfer bulusmasi /Kulturel
evler, dar yollar, guinltk Ankara'nin eski dokusunu . :
RN , . . Mekansal bellek miras
yasamin izlerini saklar. deneyimleyin (Kalkinma

Kitiphanesi, ty.)

Kaynak: Tablo, (Karaosmanoglu, 2006; Kalkinma Kutiiphanesi ,t.y.) verileri temel alinarak arastirmaci
tarafindan olusturulmustur.

Roman (Yakup Kadri Karaosmanoglu, Ankara) ile turistik tanitim materyalleri arasindaki
karsilastirmada su bulgular ortaya ¢ikmaktadir:

Genel Séylem: Romanda Ankara'nin genis caddeleri ve resmi binalari, modernlesme
slreci ve Cumhuriyet'in simgesel yizu one gikariimaktadir. Sokaklar ve eski yapilarla
modern mekan arasindaki kontrast, toplumsal degisimin bir gostergesi olarak
sunulmaktadir. Buna karsin turistik materyaller, Ankara'yi modern ve tarihi dokunun
birlikte deneyimlenebilecegi bir kent olarak tanitmaktadir. Kulttrel etkinlikler ve muzeler
on plandadir.

Sunum Farki: Roman, mekani toplumsal ve psikolojik baglamda aktarirken; turistik
materyaller deneyim ve gekicilik odaklidir. Modernlesme temasi her iki kaynakta da one
clkmaktadir; ancak romanda daha melankolik ve sessiz bir atmosfer, turistik
materyallerde ise daha olumlu ve cazip bir kent imgesi gorulmektedir.

Ulus Meydani: Romanda Ulus Meydani, resmi mimarinin sehir kimligini ve toplumsal
degisimi simgeledigi bir mekan olarak yer almakta; toplumsal yabancilasma vurgusu
yapilmaktadir. Turistik materyallerde ise Ulus Meydani, Cumhuriyet'in simgesi ve kultdrel
miras degeriyle one ¢ikarilmaktadir.

Kiiglik Sokaklar. Romanda kucguk sokaklar, geleneksel yasamin, ge¢cmis ile guncelin
bulusma noktasinin ve kultdrel mirasin simgesi olarak betimlenmektedir. Edebi metin, bu
mekanlarda nostaljik bir duyarliligi yansitmaktadir. Turizm materyallerinde ise ayni
sokaklar, tarihi deneyim ve kdlttrel miras turizmi baglaminda 6ne ¢ikariimaktadir.

Genel Degerlendirme.: Yakup Kadri'nin Ankara romanindaki mekansal betimlemeler,
modernlesme ve toplumsal degisim sureglerine elestirel bir gozle yaklasmaktadir. Buna
karsin turizm tanitim materyalleri ayni mekanlar daha olumlu, gekici ve kulturel zenginlik
unsuru olarak sunmaktadir. Boylece edebiyat ile turizm arasinda ayni mekanin farkli
baglamlarda yeniden anlamlandirildigi gortlmektedir.
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Tablo 1b Edebi ve turistik mekan temsillerinin értisme bazinda karsilastirmali analiz tablosu (Ankara-
Yakup Kadri KARAOSMANOGLU)

Sayfa . S Betimleme Metin Vurgu  Tanitim Ortiisme (0-
Mekan Ref Betimleme Ozeti Tiiri (0-3) Vurgu (0-3)  3)
Yeni devletin modern
Yeni Sehir yUzunu yansitan, ama
(Genis s.45  bos ve sessiz caddeler; #/Ia??hesrgllezrr}e / 3 3
caddeler) eski Ankara'nin izlerini de 9ecis
tasir
Resmi binalarin gorkemi L
Ulus sehrin yuzunu degistirir; Resmi mimari
s.90 " Sosyal 3 2 2
Meydani insanlar arasinda
yabancilasma
yabancilasma vardir
i?wilara ;Uaici;/lliirglgggrﬁ!aiglerini Geleneksel
g s. 150 A o . yasam/Tarihi 2 2 2
(Kiguk saklayan mekanlar; eski atmosfer
sokaklar) Ankara’nin hatirasi

Kaynak: Tablo, verileri (Karaosmanoglu,2006 ;Kalkinma Kitiiphanesi t.y.) kaynaklarindan temel alinarak
arastirmaci tarafindan olusturulmustur.

Tablo 1b'de: Yakup Kadri KARAOSMANOGLU, Ankara'yi yeni sehir (genis caddeler), Ulus
Meydanli, eski Ankara (klicliik sokaklar) tzerinden ifade etmektedir.

Yeni Sehir (genis caddeler). Romanda yeni sehir caddeleri, yeni devletin modern ytizind
yansitan ancak bos ve sessiz mekanlar olarak betimlenmektedir. Bu betimlemelerde
tarihi gecis ve modernlesme vurgusu yuksektir (edebi vurgu: 3). Turistik materyallerde
ise yeni sehir, genis caddeleri olan modern Ankara ve Cumhuriyet donemi sehir
planlamasi baglaminda tanitiimaktadir (tanitim vurgusu: 3). Romanin modernlesme ve
tarihi gecis vurgusu ile tanitimin fiziksel ve tarihi yonu ytksek derecede ortusttgunden,
ortisme puani: 3'tur.

Ulus Meydani: Romanda Ulus Meydani, resmi binalarin gorkemi ve sosyal yabancilasma
Uzerinden betimlenmektedir; mekanin mimarisi ve toplumsal yonleri one ¢ikmaktadir
(edebivurgu: 3). Turistik materyallerde ise Ulus Meydani, Cumhuriyet donemi eserleri ve
sehir kimligi baglaminda sunulmaktadir (tanitim vurgusu: 2). Fiziksel ve tarihi yonler
ortusse de, romanin sosyal yabancilasma ve psikolojik vurgusu tanitimlarda yer
almamaktadir. Bu nedenle ortisme puani: 2'dir.

Eski Ankara (kii¢lik sokaklar): Romanda eski Ankara; kiiglk sokaklar, tas evler ve dar yollar
Uzerinden, geleneksel yasam ve tarihi atmosfer baglaminda betimlenmektedir.
Betimleme detaylidir, ancak sosyal dramatizasyon sinirlidir (edebi vurgu: 2). Turistik
materyallerde eski Ankara, tarihi doku ve geleneksel yasam uzerinden sunulmakta; fakat
duygusal ve toplumsal derinlik yansitiimamaktadir (tanitim vurgusu: 2). Her iki soylemde
fiziksel ve tarihi yonler ortismekte, ancak romanin duygusal derinligi tanitimda eksik
kalmaktadir. Bu nedenle ortiisme puani: 2'dir.

Genel Degerlendirme: Genis caddelerde tam ortisme (3) sozkonusudur. Ulus
Meydani'nda mimari ve tarihi yonler ortlisse de sosyal yabancilasma eksik oldugundan
ortisme (2) olarak deg@erlendirilmistir. Eski Ankara'da fiziksel ve tarihi yonler ortlisse de
toplumsal/duygusal boyut aktariimadidi igin ortiisme (2)'dir.

Tablo 2a Edebi ve turistik mekan temsillerinin tematik karsilastirmali analiz tablosu (Atesten Gomlek-
Halide Edip ADIVAR)

Metin Vurgu Turistik Materyal Kodlar Tema
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Savasin golgesindeki istanbul

. Istanbul'da tarihi sokaklar,
sokaklari, insanlarin telasli ve

N o . Savas etkisi
muzeler ve kalturel miras

Tarih, /Toplumsal

kaygil yuzlerini gizlerken,

evlerin icine sizan sessizlikle

birlesiyordu (Adivar, 2009).

Izmir'in isgaline sahit olan
halk, sokaklarda telasla
kosusturuyordu. Kordon
boyunca yabanci askerlerin
ayak sesleri yankilaniyordu
(Adivar, 2009)

Istanbul'da isgal kuvvetlerinin

golgesinde, Bogazigi
kiyllarinda endiseli bir

bekleyis vardi (Adivar, 2009).

Anadolu koylerinde halk,
cepheye giden askerleri
ugurlarken gozyaslarini

saklamiyordu (Adivar, 2009)..

Sakarya kiyilarinda, toz ve
barut kokusu iginde stiren
carpismalar, 6zgurluk igin
verilen micadelenin

simgesiydi (Adivar, 2009).

ile gecmisi kesfedin
(Istanbul goTrkiye, t.y)

Kordon, sahil boyunca
yUrlyus yollar, kafeleri ve
gun batimi manzaralariyla
kentin simgesidir
(istanbul goTurkiye, t.y)

Istanbul Il Kiltir ve
Turizmn Madurlagu:
“Bogaz, tarihi yalilar,
koprtleri ve essiz
manzaraslyla dinyanin en
onemli su yollarindan
biridir (istanbul goTurkiye,
ty)

Anadolu’nun koylerinde
misafirperverlik, otantik
yasam ve kulttrel degerler
on plandadir (istanbul
goTdurkiye, ty)

Sakarya Nehri, tarih
boyunca medeniyetlere ev
sahipligi yapmis dogal ve
kdlturel bir degerdir
(istanbul goTurkiye, t.y)

Sosyal kaygi
Tarihsel miras

Isgal
Kordon Sahili

Bogazici
Yali
Isgal atmosferi

Koy
Halk —
Misafirperverlik

Sakarya -Cephe

bellek ve sehir
yasami

Tarihsel travma ve
turistik simge

Savas golgesi ve
kdltdrel miras

Milli mUcadele ve
yerel kdltdr

Kurtulus
mUcadelesi ve
dogal miras

Kaynak: Tablo, (Adivar,2009; istanbul goTurkiye ( t.y) kaynaklari temel alinarak arastirmaci tarafindan
olusturulmustur.

Tablo 2a Halide Edip Adivar'in Atesten Gomlek romaninin soylevi ile turistik materyallerin soylevi
karsilastirlmistir.  Halide Edip Adivar, Atesten Gémlek romaninda savas donemi istanbul'un
sokaklarini betimlemektedir. Sokaklar kaygi ve telas doludur; bireysel ve toplumsal travmanin
izlerini tasimaktadir. Tarihi binalar ve sokaklar, hizinli ve duygusal bir atmosfer iginde
yansitiimaktadir. Turistik materyallerde ise istanbul'un tanitimi tarihi sokaklar ve kdiltirel miras
Uzerinden yapilmaktadir. Ancak burada savasin izleri ve sosyal kaygi yerine, turistik deneyim,
estetik ve kesif odakli bir sdylem 6ne gikmaktadir. Her iki soylemde de mekan temasi 6n planda
olsa da vurgular farklidir. Romanda mekan, isgal, savas ve Milli Micadele atmosferi ile; turistik
materyallerde ise baris, kulturel miras ve dogal guzellikler Gzerinden sunulmaktadir. Bu durum,
edebiyatin mekani tarihsel hafiza ve duygusal derinlik baglaminda, turizmin ise gtincel deneyim
ve cekicilik baglaminda ele aldigini gostermektedir. Sonug olarak, romanda mekanlar gok
boyutlu (hizln, gecmis, yabancilagsma) bir sekilde islenirken, turistik materyallerde ayni
mekanlar pozitif deneyim, modernite ve cazibe yonuyle aktarilmaktadir.

Tablo 2b Edebi ve turistik mekan temsillerinin 6rtisme bazinda karsilastirmali analiz (Atesten Gomlek-
Halide Edip ADIVAR)

Sayfa : A Betimleme Metin Vurgu  Tanitim Ortlisme (0-
Mekan Ref Betimleme Ozeti Tiirii (0-3) Vurgu (0-3)  3)
Isgal sonrasi izmir'in
Izmir s 45 deniz kiyisinda htizin ve  Atmosfer / 3 2 9
Kordon ' kaygl atmosferi, halkin Sosyal

umutsuzlugu
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Modernlesmenin ve

yabanci etkisinin

IstanIE)ul "~ s5.88 hissedildigi eglence Sosyo-kdltdrel 2 3 2
Beyoglu R .
mekanlari, kozmopolit
yasam
Cephe betimlemeleri,
Sakarya s. 150 ”7'”' mgcad?le ruhunun Tarihi / Askeri 3 1 2
Cephesi simgesi, doJayla
butlnlesmis savas alani
Isgal altindaki istanbul'un
stanbul denizden gordnimd, Doga/
Bogazi (s.60 guzellik ve htizin bir Atmosfer 3 3 3
arada

Kaynak: Tablo, verileri (Adivar ,2009; istanbul goTurkiye (ty) kaynaklar temel alinarak arastirmaci

tarafindan olusturulmustur.

Tablo 2b incelendiginde, Halide Edip Adivar'in atesten Gomlek romanindaki mekanlar izmir
Kordon — istanbul-Beyoglu, istanbul Bogazi, Sakarya Cephesidir.

e Izmir-Kordon.Romanda izmir Kordon, isgal sonrasi hiiziin, kaygi ve halkin umutsuzlugu

ile derin bir atmosferde betimlenmektedir (metin vurgusu: 3). Turistik materyallerde
Kordon ise genellikle gezilecek yer ve deniz manzarasi baglaminda tanitilmakta; romanin
duygusal yogunlugu ve tarihi travmasi yansitilmamaktadir (tanitim vurgusu: 2). Ortiisme
degerlendirmesi sonucunda, fiziksel mekan her iki kaynakta ortisse de duygusal ve tarihi
dramin turistik materyale yansitiimamasi nedeniyle ortisme puani: 2'dir.

Istanbul — Beyoglu: Roman, Beyoglu'nu modernlesme ve yabanci etkilerin hissedildigi
kozmopolit edlence mekanlari olarak sosyo-kdlttrel boyutlariyla betimlemektedir (metin
vurgusu: 3). Turistik materyallerde de Beyodlu, sanat galerileri, kafeler ve tarihi dokusuyla
one cikariimaktadir (tanitim vurgusu: 3). Bu nedenle ortisme puani: 3'tlr; hem roman
hem de tanitimda Beyoglu'nun kozmopolit ve modern karakteri vurgulanmaktadir.
Istanbul — Bogaz: Romanda Istanbul Bogazi, isgal altindaki donemde guizellik ve hiizin
bir arada olacak sekilde betimlenmektedir (metin vurgusu: 3). Turistik materyallerde de
Bogaz, manzara ve estetik deneyim baglaminda glclu bigimde sunulmaktadir (tanitim
vurgusu: 3). Ortiisme acisindan, hem fiziksel hem estetik yonlerden yiiksek derecede
ortdstugunden ortisme puani: 3'tdr.

Tablo 3a Edebi ve turistik mekan temsillerinin tematik karsilagtirmali analiz tablosu (Baba ve Pi¢ — Elif

SAFAK)

Metin Vurgu Turistik Materyal Kodlar Tema

Istanbul'un farkl semtlerinde

yasayan karakterler, sehirle

BoJaz manzaralari,

liskilerini mekanlann kdlturel turlar ve semt Sosyo-kulturel
SKIErinI mex yasamini kesfedin. Kultir — gesitlilik Insan-mekan iligkisi
cesitliligi izerinden . kanli K3 oloi hir Kimlidi
kuruyordu; Bogaz, caddeler ve Tunzm Bg anhgi Mekéan ve psikoloji  ve sehir kimligi
' ' " (Istanbul il kdltdr ve Kent deneyimi

evler ruh hallerini
yansitiyordu (Safak, 2006) .

Istanbul, gegmisin
golgeleriyle yasayan, acilarin
ve sirlarin sehriydi; her
kosede tarihin izleri
hissediliyordu (Safak, 2006)

turizmn maddrliga, ty)

Istanbul I Kiltdr ve

Turizmm Mudurluagu:

Istanbul, tarihin ve

modernligin i¢ ice gec¢tigi, Gecmis Kimlik Tarih ve kulturel
zamanin izlerini taglyan Hafiza miras

essiz bir dinya sehridir.

Istanbul il kiltlr ve

turizmn maddrlaga, ty)

Beyogdlu'nun dar sokaklari, Istanbul Tanitim Brosirl:  Sosyal yagsam Sosyo-kdlturel
bir yandan kahkahalarla dolu ~ “Sanat galerileri, kafeler Celiski Modernite  cesitlilik
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meyhaneleriyle, ote yandan ve tarihi yapilarla modern

yalnizlik kokan hayatin kalbinin attig
apartmanlariyla geliskilerle Beyoglu, ziyaretgilerine
doluydu (Safak, 2006). farkli bir deneyim sunar.

Istanbul il kiltdr ve
turizm madarlaga, ty)
Bogaz Turlari: “Tekne

Bogaz'in kiyisinda duran turu ile istanbul

kahraman, sehrin guzelligine Bodazinin essiz Doga

hayran kaliyor; ayni anda 9 9 . Estetik Manzara ve duygu
o - manzaralarini kesfedin. -

huzunle gegmisi Hazun

Istanbul il kiiltdr ve
turizm madarlaga, ty)
Nisantasi, luks
Nisantasi'nin sik magazalar, magazalar ve prestijli

dislnlyordu (Safak, 2006)

Tuketim Modern

vitrinleri, kahramanin kafeleriyle ziyaretcilere asam

gozunde bir yabancilik ve seckin bir alisveris ve yas . Tuketim kulttru
. - YabancilasmaTUke

mesafe duygusu deneyim sunar. (Istanbul i Kaltdirt

uyandirniyordu (Safak, 2006) il kiltdr ve turizm
mudurligd, ty)
Kaynak: Tablo, (Safak ,2006; Istanbul il kdltir ve turizm madarliga, ty) kaynaklar temel alinarak
arastirmaci tarafindan olusturulmustur.

Tablo 3a incelendiginde yazarin istanbul- Beyoglu, Bogaz ve Nisantasi mekanlarina yer verdigi
gorilmektedir. Yazar, edebi metinde istanbul'un farkli semtlerini karakterlerin psikolojisiyle ig
ice betimleyerek metin vurgusunu yiksek tutmaktadir. Ornegin  Bogaz manzarasi,
Nisantasi'ndaki vitrinler ve Beyoglu'nun dar sokaklari yalnizlik, hizin ve yabancilagsma
duygularini aktarmaktadir. Mekanlar, bireysel deneyim ve toplumsal yasamin bir yansimasi
olarak sunulmaktadir. Turistik materyallerde ise ayni mekanlar, deneyim, estetik, cazibe ve
kilturel cesitlilik odakli tanitiimaktadir. Ornegin; Bogaz'da turlar, Nisantasi'nda alisveris ve prestij,
Beyoglu'nda kafeler ve sanat galerileri 6ne cikariimaktadir. Bu baglamda edebiyat, mekani
bireysel psikoloji ve toplumsal celiskilerle baglarken; turizm tanitimlar mekanin cekiciligi ve
ziyaretci deneyimi Uzerine yogunlasmaktadir. Metin ve tanitim vurgusu ortlsse de yaklasim
farkhdir.

e Bogaz: Hem romanda hem de turistik materyallerde estetik ve ¢ekicilik on plandadir.
Romanda duygusal ton daha hdzinld iken, turizmm materyalinde deneyim ve gorsellik
odaklidir.

e Beyoglu: Sosyo-kulturel ¢esitlilik ve modernite vurgusu her iki kaynakta da mevcuttur.

e Nisantagi: Romanda modern yasam ve tuketim, yabancilasma baglaminda sunulurken;
turizmn materyalinde prestij ve aligveris deneyimi olarak one ¢ikmaktadir.

Tematik agidan sehir kimligi, insan-mekan iliskisi ve toplumsal duygu ile kulttrel cekicilik
arasinda bir kopru kurulmaktadir. Roman bireysel ve toplumsal deneyimi aktarirken, turizm
materyali mekanin cazibesini ve estetik degerini on plana ¢ikarmaktadir. Roman ile turizm
materyali arasinda bir paralellik olsa da duygusal derinlik ve toplumsal elestiri, turistik soylemde
cogunlukla yumusatilimistir.

Tablo 3b Edebi ve turistik mekan temsillerinin ortiisme bazinda karsilastirmali analizi

Sayfa . N Betimleme Metin Vurgu  Tanitim Orttisme (0-
Mekan Ref Betimleme Ozeti Tiirii (0-3) Vurgu (0-3)  3)
' istanbul, gegmisin
Istanbul s 25 golgeleri ve sirlarla dolu  Tarihi/ 3 3 3
(genel) ‘ bir sehir; tarih ve acinin Atmosfer
birlikte varhgi
Beyoglu s. 78 Dar sokaklarda Sosyo-kdltirel 3 3 2

meyhaneler,
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Bogaz

Nisantasi  s.200

apartmanlar; eglence ile

yalnizhgin i ice

gecmigligi

Kahraman Bogaz

manzarasina bakarken Doga / Estetik /
hem hayranlik hem de Atmosfer
hiiziin yasar

s. 140 3 2 2

Stk magazalar, vitrinler;
kahramanda
yabancilagsma ve mesafe
duygusu uyandirir

Modern yagsam
/ Tuketim 2 3 2
kdltdrd

Kaynak: Tablo, (Safak, 2006; Istanbul il kiltir ve turizm madarlGga, ty) kaynaklar temel alinarak
arastirmaci tarafindan olusturulmustur.

Tablo 3b incelendiginde, istanbul (genel), Beyoglu, Bodaz, Nisantasi Mekanlarinin metin vurgu,
tanitim vurgu ve ortusme uzerinden ele alindigi gorulmektedir.

Istanbul (Genel): Romanda Istanbul, tarihi ve atmosferik acidan, gegmisin golgeleri ve
sirlarla dolu bir sehir olarak derinlemesine betimlenmektedir (metin vurgusu: 3). Turistik
materyallerde sehir, tarih ve kiltdrel miras baglaminda tanitilmakta ve tarihi dokusu one
cikarilmaktadir (tanitim vurgusu: 3). Romanin tarihi ve atmosferik vurgusu ile tanitimin
tarihi ve kdlturel odak noktasi ylksek derecede ortlismektedir (6rtisme puani: 3).
Beyoglu: Romanda Beyoglu, dar sokaklar, meyhaneler ve apartmanlarla, eglence ve
yalnizhidin i¢ ice gectidi bir mekan olarak betimlenmektedir (metin vurgusu: 3). Turistik
materyallerde Beyodlu, sanat galerileri, kafeler ve tarihi dokusuyla one cikariimaktadir
(tanitim vurgusu: 3). Fiziksel ve sosyo-kiltirel yonler her iki kaynakta da benzer sekilde
vurgulandigi igin ortlisme puani: 2'tlr.

Bogaz: Romanda Bogaz manzarasi, kahramanin goztinden hem hayranlik hem de hizin
duygusu ile sunulmaktadir (metin vurgusu: 3). Turistik materyallerde Bogaz, manzara ve
estetik deneyim baglaminda one cikariimakta, ancak romandaki melankolik ve duygusal
ton yansitilmamaktadir (tanitim vurgusu: 2). Fiziksel ve estetik yonler ortiismekle birlikte,
psikolojik ve duygusal yogunluk turistik materyalde yer almadigi igin orttisme puani: 2'dir.
Nisantasl. Romanda Nisantasl, modern yasam ve tuketim kultdrd baglaminda,
kahramanin yabancilagsma ve mesafe duygusu ile betimlenmektedir (metin vurgusu: 2).
Turistik materyallerde ise Nisantasi, IUks madazalar, prestijli kafeler ve alisveris deneyimi
ile on plana gikariimaktadir (tanitim vurgusu: 3). Mekanin fiziksel ve modern yasam yonu
her iki kaynakta da ortlismektedir; fakat romanin elestirel ve duygusal bakisi tanitimda
bulunmadigi igin ortisme puant: 2'dir.

Tablo 4a Edebi ve turistik mekan temsillerinin tematik karsilastirmali analiz tablosu (Beyoglu Rapsodisi--
Ahmet UMIT)

Metin Vurgu Turistik Materyal Kodlar Tema

Beyoglu'nda bir gayya kuyusu

Beyoglu'nun “gok kulturlg,
cok dilli, cok katmanli
kimligi”, sanat galerileri,

.. bina bina, sokak sokak kafeler tarini vapilarla Gne Sokak Cok Kentsel kimlik /
Beyoglu. O coksesli, cok e B O¥|up kiilturliilik Gorsellik — kltiirel cesitlilik /
renkli, cok dilli, gokkulturlt ¢ » BEYog Tarihsel degisim toplumsal dontisum

panoramasi dinamiktir

Beyoglu. (TRT Haber, 2021); (Fest

Tr. 2025)
Istiklal Caddesi'nin orta Istiklal Caddesi, Cadde - Kimlik - Modernlik, kamusal
yerinde duran ... sirlar ve Beyoglu'nun en bilinen Gortnirlik alan ve bireysel

acllarla dolu bir sahne. simgesi; yurutyus, hikaye ic ice
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alisveris, mekéansal Toplumsal
dinamizm vurgusu yapan  yuzlesme
gorsellere ve metinlere

sahip tanitim materyalleri

bulunur (Bloomberg,

2017); (istanbul

BuyUksehir Belediyesi

Sehir Planlama

MUdUurltgu, ty.).

Kdlturel doku ve sanat
gecmisi Beyoglu'nun
cazibesini olusturan
unsurlar olarak sunulur;
tarihi sinemalar, eski
yapilarin korunan
cepheleri vb. (TRT Haber,
2027); (AA Kltur, 2020)

Kaynak: Tablo, Umit,2003; TRT Haber,2021; Fest Tr,2025); Bloomberg , 2017); istanbul BiyUlksehir
Belediyesi Sehir Planlama Muduarliga, ty.); AA Kdltdr, 2020) kaynaklari temel alinarak arastirmaci
tarafindan olusturulmustur.

Kenan'in 6lim deneyiminin
ardindan degisen hayatlari;
Beyoglu'nun eski sanatgilar,
kdltdr insanlariyla dolu
gunleri artik siliklesiyor.

Kimlik kaybr Sanat- Gegmisle ylzlesme
Kiltlr gegcmisi ve kamusal klturel
Nostalji miras

Tablo 4a incelendiginde: Romanda Beyodlu, yalnizca cografi bir semt olarak degil; ¢cok sesli,
kulturel gesitliligi yuksek ve ge¢cmis ile buguinu gatismali bicimde yasayan bir mekan olarak
sunulmaktadir. Karakterlerin deneyimleri ve semtin tarihi dokusu, mekanin sosyal ve kulturel
derinligini ortaya koymaktadir. Turistik materyallerde ise Beyoglu, genellikle kulttrel mirasi,
sokak yasami, kafeleri ve sanat galerileri gibi cekici ogeleri 6n plana c¢ikaracak sekilde
tanitilmaktadir. Romanin karanlik, acilarla dolu yonleri ve kimlik catismalari ise arka planda
birakilmaktadir. Turistik materyaller, ozellikle kulturel gesitlilik ve gegcmisin estetik mirasini
vurgulamaktadir Tematik olarak incelendiginde, roman ve turistik materyallerin 6ne gikardig
temalar sunlardir: kilttrel kimlik, nostalji, modernlesme, mekan hafizasi ve toplumsal degisim.

Tablo 4b: Edebi ve turistik mekan temsillerinin ortiisme bazinda karsilagtirmali analizi

Sayf . N Betimleme Metin Vurgu  Tanitim Ortiisme (0-
Mekan 2 Ref Betimleme Ozeti Tiiri (0-3) Vurgu (0-3) 3)
5 Rom  Bina bina, sokak sokak; Sokak = Gok
Beyoglu - : : kaltarlaluk -
an goksesli, cokrenkli, . .
Gayya o - e Gorsellik — 3 3 3
Ozeti  gokdilli, cokkultrlu .
Kuyusu o Tarihsel
nden  Beyoglu o
degisim
Cadde — Kimlik
istiklal Orta yerde duran sahne; — Gorunurlik = 3 o 5
Caddesi sirlar ve acilarla dolu Toplumsal
yuzlesme
Beyoglu - Kenan'in olimdnden - B
Eski sonra degisen hayatlar; Kimlik ka_yb!_
X e sanat / kultur
sanatcilar, eski sanatgilar ve kultur ecmisi — 3 2 2
kdltdr insanlarinin izleri %ogtalﬁ
insanlari siliklesiyor )

Kaynak: Tablo, Umit, 2003;TRT Haber (2021); Fest Tr.(2025); Bloomberg (2017); istanbul Buyuksehir
Belediyesi Sehir Planlama MudurlGgu (ty.); AA Kdltlr (2020) kaynaklari temel alinarak arastirmaci
tarafindan olusturulmustur.

Tablo 4b incelendiginde romanin metin vurgusu tim mekanlarda (3) puandir. Bu Ahmet Umit'in
romaninda Beyodlu, sokaklar, caddeler ve yapisal-kulturel katmanlar araciligiyla, karakterlerin
psikolojisi ve toplumsal degisim baglaminda detayli sekilde betimlenmektedir. Yazar mekanlari
yalnizca fiziksel bir alan olarak degil, bireysel ve toplumsal hikayelerin yansidigi bir alan olarak
kullanmaktadir. Turistik materyallerde vurgu 2-3 puan arasinda degismektedir. Ornegin
Beyoglu'nun genel tanitiminda, Gayya Kuyusu veya panoramik betimlemelerde vurgu yiksek (3
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puan) iken; istiklal Caddesi ve kiltirel gegmis sahnelerinde vurgu orta diizeyde (2-3 puan)
gordlmektedir. Bu durum, turistik materyallerin cogunlukla deneyim, gorsellik ve ¢ekicilik odakli
oldugunu, sosyal ve bireysel derinligi ise daha az yansittigini gostermektedir.

Sosyal ve kiiltirel mekanlar. Romanda sokaklar, caddeler ve panoramalar Beyoglu'nun
sosyal dokusunu, bireylerin yasadigl izolasyon ve toplumsal etkilesimleri ortaya
koymaktadir. Turistik materyallerde ise mekanin estetik, cok kulturld ve deneyimsel yonu
vurgulanmaktadir.

Gayya Kuyusu ve panoramik Beyoglu: Ortiisme diizeyi 3 puandir; romanda ve turistik
materyalde Beyoglu'nun ¢ok katmanli, cok kdlturlid yapisi ve estetik degeri one
cikariimaktadir.

Istiklal Caddesi ve eski kiiltiir alanlari: Ortlisme puani 2'dir ve orta diizeydedir. Roman
bireysel ve toplumsal hikayeyi one cikarirken, tanitim materyali genel, deneyim ve
gorsellik odakli kalmaktadir. Romanda mekanin nostaljik, psikolojik ve kulttrel yonleri
daha derinlemesine islenmektedir.

Tarih ve kdltirel miras. Eski yapi ve sanat ge¢misi agisindan ortusme oldukga yuksektir.
Hem romanda hem de turistik materyalde tarihi yapilarin ve kultdrel mirasin onemi
vurgulanmaktadir. Eski sinema ve yapilarin korunmasi, edebiyat ve turizm agisindan
deger tasimaktadir.

Kimlik ve nostalji: Roman, Beyoglu'ndaki bireysel ve kolektif hafizay islerken; turistik
materyaller bu gecmisi cazibe ve deneyim baglaminda sunmaktadir. Boylece bireysel
deneyim ile kamusal tanitim arasinda bir kopru kurulmaktadir.

Tablo 5a Edebi ve turistik mekan temsillerinin tematik karsilastirmali analiz tablosu (Efsusa yolculuk-Yicel

KAYIRAN)

Metin Vurgu Turistik Materyal Kodlar Tema

Efsus’un antik tiyatrosu, tas

basamaklarda yankilanan Efes Antik Tiyatrosu, tarih

adimlarla gegmisin ve kdltir meraklilarricin Antik Tiyatro Kulttrel miras ve
sessizligini koruyordu; her essiz bir ziyaret noktasidir - Tarih Sessizlik tarih bilinci

tasin hikayesi vardi (Kayiran,  (Miize ve Orenyerleri, t.y).

2017).

Dar sokaklar ve tarihi

Sehrin dar sokaklar, tas evler yapilar, ziyaretgilere
ve eski hamamlar arasinda Osmanlive antik donem  Sokak Geleneksel — Gegmis ve guncelin

dolagan kahraman, zamanin  izlerini sunar (Kultdr ve. yasam Mekansal bulusmasi ve
nasil yavas aktigini fark etti Turizm Bakanhigr [zmir |l bellek kdlturel turizm
(Kayiran, 2017). Kdltur ve Turizm

Agora meydani, pazar ve
toplumsal bulusmalarin

MUdUrltga, t.y.);

Agora, antik sehirde
toplumsal yasami ve

merkezivdi- taslarin arasinda kdltdrel mirasi kesfetmek  Agora — Sosyal Toplumsal hafiza ve
ydi, tas S icin idealdir (Turkish yasam Tarih kdltdrel deneyim

yankilanan sesler gegmisi Archaeologicial News

fisildiyordu (Kayiran, 2017). 2024) '

Liman bolgesinden denizi

Efes limani, antik ve dogal

izlerken, gegmisle bugunun o jerivle Limarn Doga ve killtirel
birlestigi noktada duruyordu; gi aret iler>i/ni buyuler Doga mirgasm birlesimi
mavilik ile tarih yan yana yaretg Y Tarih $

geliyordu (Kayiran, 2017).

(Tirkiye Kdltur Portal, t.y)

Kaynak: Tablo,( Kayiran, 2017; (Miize ve Orenyerleri,t.y; Kiltir ve Turizm Bakanligi izmir Il Kiltir ve Turizm
MUdUrlGgu, (t.y.); Turkish Archaeologicial News,(2024); Turkiye Kdiltlr Portali t.y kaynaklari temel alinarak
arastirmaci tarafindan olusturulmustur.
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Tablo 5a incelendiginde, edebi metin ile turistik tanitim materyalleri arasinda ozellikle Efes Antik
Tiyatrosu, Agora, dar sokaklar ve liman bolgesi gibi tarihi mekanlar bakimindan énemli dlgtde
ortisme bulundugu gortlmektedir. Romanda s6z konusu mekanlar yalnizca fiziksel 6zellikleriyle
degil; tarihsel hafiza, sessizlik, bireysel deneyim ve ge¢cmisin izlerini tasiyan sembolik alanlar
olarak betimlenmektedir. Buna karsilik turistik tanitim materyalleri ayni mekanlari kultirel miras,
ziyaret deneyimi ve destinasyon cekiciligi ekseninde ele almakta; tarihi ve arkeolojik degerlerini
on plana ¢ikarmaktadir.

e Agora Meydani: Romanda gegmisin seslerini bugline taslyan kolektif hafiza mekanidir.
Turistik materyalde ise ayni alan, kulttrel mirasin somut gostergesi ve deneyim mekani
olarak tanimlanmaktadir.

e Liman Bdlgesi: Romanda ge¢cmis ve simdinin birlesimi bireysel duyarlilikla aktarilirken;
turistik materyalde doga ve tarih estetik bir butunlik icinde tanitiimaktadir.

Genel olarak, romanda mekanlar duygusal, bireysel ve tarihsel hafiza ile islenirken; turistik
materyallerde ayni mekanlar ziyaret edilecek, deneyimlenecek cazibe noktalari olarak
sunulmaktadir. Bu baglamda, edebiyat ve turizm ayni mekan Uzerinde farkli anlamlandirma
stratejileri kullanmaktadir. Romanda derinlikli ve 6znel bir deneyim sunulurken, turistik materyal
tanitim ve c¢ekicilik odakli bir yaklasim sergilemektedir.

Tablo 5b Edebi ve turistik mekan temsillerinin 6rtisme bazinda karsilastirmali analizi

Sayfa . N Betimleme Metin Vurgu  Tanitim Orttisme (0-
Mekan Ref Betimleme Ozeti Tiirii (0-3) Vurgu (0-3)  3)
Kirsal g
Anadolu .50 Anadolu yasam, doga ve Sgsyo- } 5 o
o geleneksel ritteller kilttrel/doga

koyleri

Tas basamaklarda
Antik s 34 yankilanan adimlar; her Tarihi/ 3 3 3
Tiyatro ’ tas gegmisin hikayesini  Atmosfer

fisildamakta

Dar sokaklarda Geleneksel
Dar kahramanin zamanin asam/
sokaklar & s. 58 y yasar 3 2 2
tas evler yavas aktigini fark Mekansal

etmesi; eski hamamlar bellek

Pazar ve toplumsal
Agora s 75 bulusmalarin merkezi; Sosyal yagsam / 3 3 3
Meydani ’ taslarin arasinda Tarih

yankilanan sesler

Denizi izlerken gegmisle
Liman buglnin birlestigi Doga / Tarih /
Bolgesi s.102 noktada durma; mavilik Estetik 2 8 2

ile tarih yan yana

Kaynak: Tablo ,(Kayiran, 2017; Miize ve Orenyerleri,t.y; Kiiltr ve Turizm Bakanligi izmir Il Kiltir ve Turizm
Mudurldgu, ty.; Turkish Archaeologicial News,2024; Turkiye Kltdr Portali t.y kaynaklari temel alinarak
arastirmaci tarafindan olusturulmustur.

Tablo 5b'de Efsus’a Yolculuk romaninin mekanlari ile turistik materyallerin ortiisme dizeyi, bes
ana mekan tzerinden incelenmistir: kirsal Anadolu koyleri, Antik Tiyatro, dar sokaklar ve tas evler,
Agora Meydani ve Liman Bolgesi.

e Kirsal Anadolu Kéyleri: Romanda Anadolu yasami, doga ve geleneksel ritUellerle sosyo-
kdltirel bir zenginlik icinde betimlenmekte; mekan ve yasam tarzi ayrintili ele
alinmaktadir (Metin Vurgusu: 3). Turistik materyallerde koyler, geleneksel yagsam, dogdal
guzellik ve kilttrel deneyim olarak sunulmakta; ancak romanin ritiel ve i¢csel atmosferi
yansitiimamaktadir (Tanitim Vurgusu: 2). Ortisme puani 2'dir.
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Antik Tiyatro: Romanda tas basamaklar, yankilanan adimlar ve gecmisin sessizligi ile
tarihi atmosfer glclu bigimde islenmektedir (Metin Vurgusu: 3). Turistik materyallerde
Antik Tiyatro, tarihi ve kulturel deg@erleriyle ziyaretci deneyimi baglaminda tanitiimaktadir
(Tantim Vurgusu: 3). Ortlisme puani 3'tdr.

Dar Sokaklar ve Tas Evler: Romanda dar sokaklar, kahramanin zamanin yavas aktigini
fark ettigi mekanlar olarak betimlenmekte; eski hamamlar ve tarihi/ geleneksel boyut
vurgulanmaktadir (Metin Vurgusu: 3). Turistik materyallerde bu mekanlar gezilecek yer
ve kdlturel deneyim olarak one ¢ikmakta, ancak romanin zaman algisi ve atmosferik
derinligi yansitiimamaktadir (Tantim Vurgusu: 2). Ortiisme puani 2'dir.

Agora Meydani: Romanda pazar ve toplumsal bulusmalarin merkezi, taglarin arasinda
yankilanan sesler seklinde ifade edilmekte, sosyal yasam ve tarihi atmosfer gtclu
bigcimde aktariimaktadir (Metin Vurgusu: 3). Turistik materyallerde Agora, toplumsal
yasam ve tarihi degerleriyle dne gikmaktadir (Tanitim Vurgusu: 3). Ortlisme puani 3't0r.
Liman Bdlgesi: Roman, Liman Bolgesi'ni estetik bir mekan olarak betimlerken, sosyal
veya toplumsal derinlik sinirlidir. Kahramanin gozunden denizi izleme ve gecmisle
buginun birlesimini fark etme gibi duygusal bir bag kurulmus, ancak detayli toplumsal
veya bireysel hikaye sinirlidir. Bu nedenle edebi vurgu orta diizeydedir (Metin vurgusu:2).
Turizm materyallerinde Liman Bolgesi'ni doga ve tarihi degerlerle cazibe merkezi olarak
on plana cikartiimaktadir. Materyallerde ziyaretgi igin estetik deneyim ve gorsellik
vurgusu guglidur, bu nedenle turistik vurgu yiksek (3) puan olarak verilmistir. Mekanin
fiziksel ve estetik yonleri her iki soylemde de mevcut olsa da, romanin duygusal ve
zamansal derinligi turistik materyalde tam olarak yansitiimamistir. Bu baglamda
ortlisme orta diizeydedir (2).

Genel olarak, romanda mekanlar duygusal, tarihi ve bireysel deneyim baglaminda
islenirken; turistik materyallerde ayni mekanlar ziyaret edilecek, deneyimlenecek ve
estetik degerleriyle one cikan alanlar olarak sunulmaktadir. Bu durum, edebiyat ve
turizmde ayni mekanin farkli anlamlandirma stratejileriyle ele alindigini gostermektedir.

Tablo 6a Edebi ve turistik mekan temsillerinin tematik karsilastirmali analiz tablosu (istanbul- Hatiralar ve
Sehir —Orhan PAMUK)

Metin Vurgu Turistik Materyal Kodlar Tema

Istanbul, yikintilar ve siyah
beyaz golgeler icinde,

Tarih ve modernligin i¢ ige Mekanin duygusal

RN : gectigi, buyuleyici bir Huzun — Gegmis — I~
hHZ.L.Jn.l.U b|r sehlr_ diinya sehri (istanbul Estetik a|g|8| ve Huztn ve
gortinimindeydi (Pamuk, oTirkiye, ty.) ihtisam

e Altin Boynuz'da kulttrel
Hali¢'in sisleri arasinda L )

; - turlar, tarihi camiler ve
kaybolan gemiler ve kohne . . . N
9 panaromik manzaralar Manzara — Tarih —  Doga ve kilturel

yapilar, gocuklugumun . L } . :
- ; ziyaretgilerini bekliyor Cocukluk bellegi miras
Istanbul’'una damgasini Turkev Tour Oraanizer
vuruyordu (Pamuk, 2003). ty) y 9 '

Bogaz kiyilarinda eski yallarin - Yalilar, kopruleri ve essiz

o L Yali : T

yikintilar, hem gegmisin manzaraslyla Bogazigi . Gegmis ve buginun

. . SRS . AR Manzara Gokus e
gorkemi hem de ¢okisunu Istanbul'un incisi. ihtisam kesisimi
hatirlatiyordu(Pamuk, 2003) . Istanbul goTurkiye (t.y) s
Eski Istanbul'un dar . Dar sokaklar, hanlar,
sokaklarinda, tas evlerin camiler ve carsilarla
golgesinde yasanan hayat, Gars Sokak Mekansal Kltdrel miras ve

hem geleneksel hem de

yoksul

(Pamuk, 2003) .

Istanbul'un kilttrel
zenginligini kesfedin
(KUltur ve Turizm

bellek Yoksulluk guindelik yagsam
bir sehri yansitirdi
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Bakanhgi- istanbul il kiiltur
ve turizm mddarltgu, t.y.).

Kaynak: Tablo, (Pamuk, 2003; istanbul goTurkiye, ty.; Turkey Tour Organizer, ty) Kiltir ve Turizm
Bakanhgr- Istanbul il kiltir ve turizm midurliga, ty.) kaynaklar temel alinarak arastirmaci tarafindan
olusturulmustur.

Tablo 6a incelendiginde, romanda edebi betimlemeler daha gok huzun, yikinti, melankoli ve
bireysel hafiza tzerinden kurgulanmistir. Pamuk, “hiizin” kavramini merkeze alarak Istanbul'u
gecgmisin golgeleriyle yasayan bir sehir olarak konumlandirmistir. Buna karsilik, turistik
materyaller istanbul'u parlak, estetik ve cazip bir “dinya sehri” olarak sunmaktadir. Bu
materyaller sehrin tarihi ve kudlttrel zenginligini on plana ¢ikarmakta, ancak bireysel ve duygusal
yukleri yansitmamaktadir. Edebi vurguda 6znel duygular agir basarken, turistik soylemde nesnel
cazibe 0OQeleri on plandadir. Mekan ve tarih baglaminda her iki soylem arasinda guclu bir
ortusme bulunmaktadir; 6rnegin Bogaz, Hali¢ ve Tarihi Yarimada hem romanda hem tanitimda
ortak referans noktalaridir. Ancak duygusal tonlamada belirgin bir ayrisma s6z konusudur.
Romanda Pamuk, “yikintilar, yoksulluk, cokus” gibi ifadelerle gecmisi dramatize ederken, turistik
soylem “essiz manzara, zengin kulttrel miras, cazibe” kavramlarini kullanmaktadir. Mekansal
ortusme yuksek, duygusal ve algisal ortisme ise dusuktdr.

Tema bazli incelendiginde, romanda mekanin duygusal algisi “htizin" ve bireysel hafiza ile
aktarilirken, tanitimda mekan “ihtisam” ve gorsellik ile vurgulanmaktadir. Doga ve kulttrel miras
acisindan Halig, Bogaz ve dar sokaklar her iki soylemde de merkezidir; ancak romanda bakis
icsel, turistik materyallerde dissaldir. Gegcmis ve bugunun kesisimi acisindan, romanda yikintilar
buglne tasinirken, tanitimda gegmis bir “cazibe unsuru” olarak bugtne entegre edilmektedir.
Gundelik yasam baglaminda Pamuk, “yoksulluk ve siradanlik” vurgusu yaparken, turizm
materyalleri ayni mekanlari “otantik deneyim” soylemiyle sunmaktadir.

Sonug olarak, Pamuk'un istanbul'u melankolik, bireysel ve hatira yukli olarak betimlenirken,
turistik materyallerde Istanbul cazibeli, disa donik ve kiresel bir marka sehir olarak
tanitilmaktadir. Her iki soylem ayni mekansal bellegi kullanmakla birlikte, bu bellegin duygusal
ve algisal cercevesi farklidir. Genel olarak, Pamuk'un betimlemeleri turistik tanitimlar icin
mekansal malzeme saglamaktadir; ancak duygusal ton (hiiziin, yikinti, ¢gokus) tanitim soylemine
dogrudan aktarilmamaktadir. Bu durum, edebiyat ve turizm arasindaki iligkinin hem ortusme
hem de ayrisma boyutunu ortaya koymaktadir.

Tablo 6b Edebi ve turistik mekan temsillerinin ortisme bazinda karsilastirmali analizi

Sayfa ) a Betimleme Metin Vurgu  Tanitim Orttisme (0-

Mekan Ref Betimleme Ozeti Tari (0-3) Vurgu (0-3)  3)
Kirsal g
Anadolu s.50 Anadolu yasami doga ve SPSYO_ y 3 2 2
kyleri geleneksel ritieller kulttrel/doga

Tas basamaklarda
Antik s 34 yankilanan adimlar; her Tarihi/ 3 3 3
Tiyatro ' tas gegmisin hikayesini  Atmosfer

fisildiyor
Dar Dar sokaklarda Geleneksel
sokaklar & .58 kahramantn zamanin yasam / 3 9 )
tas evler yavas aktigini fark Mekansal

etmesi; eski hamamlar bellek

Pazar ve toplumsal
Agora s 75 bulusmalarin merkezi; Sosyal yagsam / 3 3 3
Meydani ' taslarin arasinda Tarih

yankilanan sesler
Liman Denizi izlerken gegmisle  Dog@a / Tarih /
Bolgesi s. 102 bugunin birlestigi Estetik 2 3 2
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noktada durma; mavilik

ile tarih yan yana
Kaynak:. Tablo, ( Pamuk 2003; Istanbul goTurkiye, ty.; Turkey Tour Organizer ty; Kiltir ve Turizm
Bakanhgi- Istanbul il kiltlr ve turizsm midurlGgu ty.) kaynaklari temel alinarak arastirmaci tarafindan
olusturulmustur.

Tablo 6b'de roman, istanbul SiluetiHali¢, Bogazigi, Eski istanbul Sokaklari, Tarihi Yarimada
olmak Uzere bes mekan Uzerinden turistik materyallerle karsilastirimistir.

e [stanbul siliieti Pamuk'un anlatisinda sehrin kimligini olusturan temel imgelerden biri
olarak siyah-beyaz estetik, melankoli ve "hizin" kavrami cercevesinde gucld bicimde
betimlenmektedir. Bu nedenle edebi metindeki vurgu dizeyi ylksek (3) olarak
degerlendirilmistir. Benzer sekilde istanbul'un silteti, kubbeleri ve minareleriyle turistik
tanitim materyallerinde destinasyonun en belirgin gorsel kimlik unsurlarindan biri
oldugundan tanitim vurgu dizeyi de ylksek (3) olarak puanlanmistir. Ancak edebi
metinde hakim olan melankolik ve i¢sel anlatim ile turistik materyallerde 6ne cikan
ihtisam, estetik ve cekicilik sdylemleri farklilastigindan ortiisme dizeyi orta (2) olarak
degerlendirilmistir.

e Hali¢, romanda ¢ocukluk anilari, sis, eski gemiler ve sanayi kalintilari dzerinden bireysel
bellek ve melankoli ekseninde yogun bi¢imde ele alinmaktadir. Bu nedenle metin vurgu
puani 3 olarak belirlenmistir. Turistik tanitimlarda ise Hali¢ daha gok kulturel gezi rotalari,
panoramik manzara ve tarihi ¢evre baglaminda sunuldugundan tanitim vurgu duzeyi 2
olarak degerlendirilmistir. Her iki sdylem ayni fiziksel mekana odaklanmasina ragmen
yUklenen anlamlarin farklilasmasi nedeniyle ortiisme dizeyi 2 puan olarak belirlenmistir.

e Bogazici, hem edebi metinde hem de turistik tanitimlarda istanbul'un en giicli simgesel
mekanlarindan biridir. Pamuk'un anlatisinda eski yalilar, tarihsel sureklilik, ihtisam ve
cokus birlikte ele alinirken, turistik materyallerde Bogazigi dogal guzellikleri, yalilari ve
panoramik manzarasiyla destinasyonun temel cekicilik unsuru olarak sunulmaktadir.
Her iki soylemde de mekanin fiziksel ozellikleri ve simgesel de@eri buyuk ol¢ude
ortdstuigu icin metin vurgu ve tanitim vurgu duzeyleri 3, ortisme duzeyi de 3 olarak
degerlendirilmistir.

e Eski istanbul sokaklari romanda giindelik yasam, yoksulluk, tas evler ve mekansal bellek
ekseninde ayrintili bicimde tasvir edilmektedir. Bu nedenle metin vurgu duzeyi 3 olarak
belirlenmistir. Turistik tanitimlarda ise ayni sokaklar daha ¢ok otantik atmosfer, tarihi
doku ve kulttrel deneyim soylemiyle sunulmakta, gundelik yasamin sosyoekonomik
boyutuna yer verilmemektedir. Bu nedenle tanitim vurgu duzeyi 2 olarak degerlendirilmis,
fiziksel mekan ortak olmakla birlikte temsil bigimindeki farklilik nedeniyle ortisme dizeyi
2 olarak puanlanmistir.

e Tarihi Yarimada ise hem romanda hem de turistik tanitimlarda istanbul'un tarihsel ve
kdltarel kimliginin en onemli temsil alanlarindan biridir. Osmanli mirasi, tarihi yapilar,
camiler ve kdlturel sureklilik her iki soylemde de gucll bicimde vurgulanmaktadir. Bu
nedenle hem metin vurgu hem de tanitim vurgu dizeyi 3 olarak degerlendirilmistir. Edebi
anlati ile turistik soylem arasinda fiziksel mekanin temsilinde yuksek dlizeyde benzerlik
bulunmasi nedeniyle ortisme puani da 3 olarak belirlenmistir.

Tablo 7a Edebi ve turistik mekan temsillerinin tematik karsilagtirmali analiz tablosu (Huzur-  Ahmet
Hamdil TANPINAR)

Metin Vurgu Turistik Materyal Kodlar Tema

Bogaz kiyisindaki sessizlik, Istanbul Bogazi'nda tekne Estetik deneyim ve
karakterlerin igsel dinyasiyla  turu ile essiz manzaralari  Doga ve manzara duygusal manzara
bitlnlesiyor; deniz ve kiyi ve tarihi mekanlar algisi




ODUSOBIAD 52

mekanlari duyguve deneyimleyin (The Other

dustincelerle doluydu (Umit,  Tour, 2025)

A. (2003).).

Kaynak: Tablo, (Tanpinar ,1949;The Other Tour ,2025) kaynaklari temel alinarak arastirmaci tarafindan

olusturulmustur.

Roman

ve tanitim materyalleri soylem agisindan karsilastirildiginda, romanda Bogaz kiyisi ve Kiyi

mekanlari, karakterlerin i¢gsel dinyasini yansitan bir alan olarak betimlenmekte; deniz ve kiyi,
dogal atmosferle ruh hallerini tamamlamaktadir. Turistik materyalde ise Bogaz, turlar, gorsel
manzaralar ve tekne deneyimleri Gzerinden tanitilmaktadir.

Tablo 7b Edebi ve turistik mekan temsillerinin ortlisme bazinda karsilastirmali analizi

Sayfa ) a Betimleme Metin Vurgu  Tanitim Orttisme (0-
Mekan Ref Betimleme Ozeti Tari (0-3) Vurqu (0-3)  3)
; Sokaklar ve mahalleler
Istanbul o . o
. s.35  araciligiyla karakterlerin ~ Sosyal/mimari 3 2 2
semtleri C
ic dunyalari yansitilir
Bodiaz Denizin sessizligi ve
9 s. 112 kiyinin estetik Doga/atmosfer 3 3 3
Kiyisl . X
betimlemesi
Kaynak: Tablo, (Tanpinar ,1949;The Other Tour ,2025) kaynaklari temel alinarak arastirmaci tarafindan

olusturulmustur.

Tablo7

b’de gosterildigi gibi huzur romani ile turistik materyaller istanbul semtleri ve Bogaz kiyisi

olmak Uzere iki mekan Uzerinden karsilastirimistir.

Istanbul Semtleri: Roman, semt ve sokaklari karakterlerin i¢ diinyalarini yansitan bir arag
olarak guclid bicimde betimlemekte; sosyal ve mimari detaylar yogun olarak
islenmektedir. Metin vurgusu: 3 puan. Turistik materyallerde semtler gezi, tarih ve
kdltirel deneyim baglaminda one c¢ikarilmaktadir; ancak karakterlerin  psikolojik
dinyasinin yansimalari tanitimda bulunmamaktadir. Tanitim vurgusu: 2 puan. Ortlisme
acisindan, mekan her iki soylemde de fiziksel ve sosyal doku yonuyle ortismekle birlikte,
romandaki psikolojik ve i¢sel yansimalar tanitim materyalinde yer almamaktadir.
Ortlisme puani: 2.

Bogaz Kiyisi: Roman, Bogaz kiyisini denizin sessizligi ve estetik betimlemeleriyle
atmosferik olarak guclu bicimde tasvir etmektedir. Metin vurgusu: 3 puan. Turistik
materyallerde Bogaz kiyisi manzara, tekne turu ve estetik deneyim baglaminda
sunulmaktadir. Tanitim vurgusu: 3 puan. Ortisme acisindan, romanin duygusal ve
estetik betimlemesi ile tanitim materyalinin vurgusu yuksek derecede ortismektedir.
Ortlisme puan: 3.

Tablo 8a Edebi ve turistik mekan temsillerinin tematik karsilastirmali analiz tablosu (Masumiyet Mizesi-
Orhan PAMUK)

Metin Vurgu Turistik Materyal Kodlar Tema

Masumiyet Muzesi'ni
okurken yalniz ask degil ...

Bir vitrin koleksiyonu... Evleri miizede sergilenen Vitrin
_gezinen nesneler, eski nesneler istanbul'daki Nesne Bellek ve kisisel
Istanbul’a ait anilar, Kemal'in asantivi Fiisun ve Bellek hafiza ile toplumsal
takintih bir bicimde topladig i; s I"y’ isiv] Ask gecmisin birlesmesi
esyalar (Pamuk, 2008) . bgma N geemisiyle. Hatira
irlestiriyor (Masumiyet

Mizesi, t.y).

Cukurcuma sokaklarinda Masumiyet Muzesi, Orhan  Sokak Kitap mekani ile

dolasirken dar yollar, eski Pamuk'un yazdigi bir Antika, nostalji muze deneyiminin
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evlerin pencereleri, eski
antika dukkanlari gordlirdu

(Pamuk, 2008) .

MUze evin bazi odalarinda
sesler duyulur; gazeteler, eski
plaklar, mobilyalar ve dantel
ortller bulunurdu (Pamuk,

2008) .

romandan yola gikilarak
olusturulan ozel bir

muzedir. Ozenle
duzenlenmis kutular ve
vitrinlerde sergilenen
nesneler yer alir
(Masumiyet Miizesi, t.y)

Katalog ve muize
tanitiminda “evin igindeki
eski mobilyalar, gtindelik
nesneler” gibi detaylarin
sergilenmesi vurgulanir

((Masumiyet Miizesi, t.y)

Sehirici mekan

Nesne, Glndelik

yasam,
Ic mekan
Gecmis

ayni nostaljik
duyguyu
gagristirmasi

Nesneler araciligiyla

gegmisin

canlanmasi ve
zlyaretg¢inin o
gecmisle bag

kurmasi

Kaynak: Tablo, (Pamuk, 2008); Masumiyet Mizesi (t.y) kaynaklar alinarak arastirmaci tarafindan
olusturulmustur .

Tablo 8a'de gosterildigi gibi Roman ve tanitim materyalleri soylem acisindan karsilastirildiginda,
roman betimlemelerinin ¢ok katmanli oldugu; nesneler, ic mekanlar ve nostaljik detaylarla
okuyucunun duyularini harekete gegirdigi gorulmektedir. Turistik materyallerde ise miuze
tanitimlari benzer sekilde, gecmisin objeleri, evin atmosferi, ic mekan ve vitrinler araciliiyla
nostaljik gekicilik vurgusu yapmaktadir. Dolayisiyla turizm materyali ve roman ¢ogu detayda
ortusmekle birlikte, dzellikle nesneler, vitrinler, gecmisle bag kurma ve nostalji temalarinda
ortismenin yuksek oldugu gordlmektedir. Mize ile roman arasinda duygu ve atmosfer
paylasimi gugludur. Tematik olarak bakildiginda ise bellek, nostalji, gegmisin nesneler araciligiyla
somutlasmasi ve kilturel/kisisel gecmisin mekanla birlesmesi dne cikmaktadir.

Tablo 8b Edebi ve turistik mekan temsillerinin ortisme bazl karsilastirmali analiz tablosu

Sayf . S Betimleme Metin Vurgu  Tanitim Ortisme (0-
Mekan a Ref Betimleme Ozeti Tiirii (0-3) Vurgu (0-3)  3)
Masumiye
t MUzesi _ .
! Vitrinlerde sergilenen
o S nesneler, Fisun ve Bellek-Nesne
(Cukurcu 50— s ) } ) 3 3 3
B Kemal'in anilari; her esya  betimlemesi

ma'daki 60 .

gecmisi hatirlatir.
apartman
dairesi)
Cukurcum S Dar sokaklar, eski evler,  Sosyo-kulturel
a 100 antikacilar; nostaljik ve -Mekansal 3 2 2
sokaklari melankolik atmosfer. bellek
Evin Dantel ortuler, plaklar, ‘
odalar S. gazeteler; gtindelik Ic mekan- 3 3 3
(mobilya, 150 yasamin ge¢gmisten Atmosfer
esyalar) bugtne yansimasi.
Nisantasi  s. Modern maga;alar, Modern yasam

- burjuva hayati,
(Kemal'in 80— - Sosyo- 2 3 2
X kahramanda )

gevresi) 90 ekonomik

yabancilasma yaratir.

amanin akisl ve
Bogaz S. melankoliyle Doga- Estetik - 3 3 3
manzarasi 200 6zdeslesmis dogal Atmosfer

guzellik.

Kaynak: Tablo, (Pamuk, 2008; Masumiyet Mizesi, t.y) kaynaklarindan veriler

tarafindan olusturulmustur .

alinarak arastirmaci

Masumiyet Miizesi romani ile turistik materyaller, Cukurcuma’daki apartman dairesi, Cukurcuma
sokaklari, evin odalari, Nisantasl ve BoJaz manzarasi olmak Uzere bes mekan Uzerinden

karsilastiriimistir.
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e Cukurcuma’daki apartman dairesi;: Romanda ev vyalnizca fiziksel bir mekan degil;
koleksiyoncu Kemal'in takintisinin, kisisel tarihin ve askin somutlastigl alan olarak
betimlenmektedir. Nesneler araciligiyla ani-6zne iliskisi kurulmakta, her obje bir aniyi ve
duyguyu cagristirmaktadir. Betimleme yogun, tekrarli ve detayldir; okuyucuda gorsel ve
duygusal imgeler uyandirmaktadir. Turistik materyallerde muze, romandaki objeleri
vitrinde sergileyerek mekani fiziksel olarak yeniden Uretmekte ve ziyaretciyi ayni hafiza-
nesne iliskisine davet etmektedir. Ortiisme yiiksek olup (3 puan), hem roman hem miize
nesneler araciigiyla gecmisin  somutlastirilmasina ve bireysel bellege vurgu
yapmaktadir; ziyaretgi-muze etkilesimi, romanin okur etkisini mekansal olarak yeniden
uretmektedir.

e (Cukurcuma sokaklari: Romanda sokaklar nostalji ve mekansal bellek baglaminda
derinlemesine islenmektedir; dar sokaklar, antikacilar ve gecmisin izleri romanin
duygusal tonunu desteklemektedir. Sokaklar karakterlerin i¢ dinyasini yansitan
atmosfer ogeleri olarak islev gormektedir. Turistik materyallerde ise Cukurcuma
“antikacl ve nostalji merkezi” olarak one ¢ikartilmakta, ancak tanitim daha c¢ok gorsel
cekicilik ve gezi rotasi perspektifindedir. Romanin melankolik veya psikolojik ntanslari
nadiren tasinmaktadir. Ortisme orta duzeydedir; fiziksel tanitim (sokak, dikkanlar)
ortusmekte, ancak romanin duygusal ve zamansal yigiimalari eksiktir.

e Evin odalari (mobilya, esyalar): Romanda i¢ mekan betimlemeleri (dantel, plak, gazeteler)
romanin duyusal katmanini olusturmaktadir; objeler karakterin bellegini ve donem
atmosferini tasimaktadir. Turistik materyallerde muze katalogu ve tanitimi benzer
detaylari sergileyerek evin atmosferini yeniden yaratmakta, etiketleme ve kuratoryel
diizen ile romanin detayciligi desteklenmektedir. Ortlisme yiksektir; hem metin hem
muze, gundelik nesnelerin anlatisal glctnu ayni sekilde tanimakta ve sunmaktadir.
Boylece ziyaretci de okurla paralel bir deneyim yasamaktadir.

e Nisantagi: Romanda Nisantasi daha ¢ok modern, tiketimle iliskili bir arka plan olarak
kullanilmakta; betimleme yer yer elestirel veya dislayicidir, ancak yogunlugu diger
mekanlar kadar derin degildir. Turistik materyallerde Nisantasi'nin tanitimi (aligveris, kafe
kiltdrd) oldukga guglidur; moderniteyi ve tiketimi olumlu bir deneyim olarak
sunmaktadir. Ortlisme orta diizeydedir (2 puan); fiziksel unsurlar (vitrinler, magazalar)
ortismekle birlikte, romanin elestirel mesafesi tanitimda yoktur. Bu durum “ayni mekan,
farkli bakis acilari” durumunu ortaya koymaktadir.

e Bogaz manzarasi: Romanda Bogaz, estetik ve melankolik bir motif olarak
kullanilmaktadir; zamanin akisi ve duygusal yogunluk ile iliskilendiriimektedir. Turistik
materyallerde ise BoJaz, estetik bir deneyim ve ziyaret edilecek bir alan olarak
vurgulanmaktadir. Ortlisme yiiksektir (3 puan); hem metin hem tanitim Bogaz'i estetik ve
duygusal deger uzerinden ayni sekilde sunmaktadir.

Tablo 9a Edebi ve turistik mekan temsillerinin tematik karsilagtirmali analiz tablosu (Saatleri Ayarlama
Enstitlisi - Ahmet Hamdi. TANPINAR)

Metin Vurgu Turistik Materyal Kodlar Tema

Istanbul Il Kiiltiir ve
_ Turizm MUdurlGga tanitim
Istanbul, saatlerin sitesinden: “Istanbul,

ayarlanamadigi, zamanin tarihin ve modernligin ic Zaman algisi Gegmis ve bugtin
kayip gittigi gec;misle ice gectigi, zamanin Gelenek_& a.r.a3|ndak|
B2 o e e R modernlik sureklilik/ Turistik
buglnun ic ice gectigi bir izlerini taglyan essiz bir Nostalii marka imail
sehirdi (Tanpinar, 1961). diinya sehridir (Istanbul J J

BuyUksehir Belediyesi,
ty)
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Beyoglu sokaklarinda eskiyle
yeninin garip uyumsuzlugu
goze garpardi (Tanpinar,

1961). .

Sanat galerileri, kafeler ve
tarihi yapilarla modern

hayatin kalbinin attigi
Beyoglu, ziyaretgilerine
farkli bir deneyim sunar

(Kiltdr ve Turizm
Bakanligr Ataturk Kdltar

Merkezi, t.y.)

Beyoglu'nda modernlesmenin

izleri her kose basinda
gorultyordu; kafeler, pasajlar

Tarihi pasajlar ve
kafelerde Istanbul’'un

ve Isiklar sehrin yeni yuzUunu

kultUrel dokusunu

Mekansal karsithk
Kulturel gesitlilik
Modern yasam

Modernlesme
Sosyo-kdltdrel
Tarihi atmosfer

Kiltlrel sentez ve
Turistik deneyim

cesitliligi

Sehir kimligi /
modernlesme ve
kilttrel miras

yansitiyordu 8Tanpinar,
1961).

Istanbul Bogazi'nda zamani
distinmek mimkundu;
denizin sessizligi insanin
ruhunu dinlendiriyordu kesfedin (The Other Tour,
(Tanpinar, 1961). 2025)

Kaynak: Tablo, (Tanpinar, 1961); (istanbul BuyUksehir Belediyesi, t.y.); (Kultdr ve Turizm Bakanligi Atatirk
Kdltdr Merkezi, ty.; Pri Guide, 2024); (The Other Tour, 2025) kaynaklari temel alinarak arastirmaci
tarafindan olusturulmustur.

kesfedin (Pri Guide, 2024)

Bogaz turu afisi: “Tekne
turu ile Istanbul Bogazi'nin
essiz manzaralarini

Doga ve manzara
Duygusal atmosfer
Estetik deneyim

Doga ve deneyim
odakli turizm

Tablo 9a incelendiginde, Ahmet Hamdi Tanpinar'in Saatleri Ayarlama Enstitiisi adli eserinde
Istanbul'un yalnizca fiziksel bir mekan olarak degil, zaman algisi, modernlesme, gelenek-
modernlik c¢atismasi ve toplumsal donusum baglaminda temsil edildigi gorulmektedir.
Romanda istanbul, gegmis ile buginin i¢ ice gectigi, zamanin dizenlenemedigi ve
modernlesme surecinin bireysel ve toplumsal dizeyde sorgulandigi sembolik bir sehir olarak
kurgulanmaktadir. Buna karsilik turistik tanitim materyallerinde istanbul, tarih ile modernligi bir
arada sunan, kultdrel mirasi ve gagdas yasam unsurlarini buttnlestiren cazip bir destinasyon
olarak one ¢ikarilmaktadir. Kodlar ve temalar agisindan degerlendirildiginde, Tablo 9a'da zaman
algisi, gelenek-modernlik iligkisi, nostalji, mekansal karsitlik, kdlturel gesitlilik, modern yasam,
sosyo-kilturel yapi, tarihi atmosfer, doga, manzara ve estetik deneyim kodlarinin éne c¢iktigi
gorulmektedir. Bu kodlar, gegcmis ve bugun arasindaki sureklilik, turistik marka imaji, kulturel
sentez, turistik deneyim cesitliligi, sehir kimligi, modernlesme, kulttrel miras ve doga odakli
turizm temalar altinda toplanmaktadir. Genel olarak degerlendirildiginde, Saatleri Ayarlama
Enstitiisiinde istanbul, modernlesmenin yarattigi donisim, zaman algisindaki kirlma ve gelenek
ile modernlik arasindaki gerilim Uzerinden temsil edilmektedir. Turistik tanitim materyalleri ise
ayni mekanlari daha olumlu, deneyim odakli ve marka sehir soylemi icinde sunmaktadir. Bu
nedenle edebi metin ile turistik materyaller arasinda mekansal duzeyde belirgin bir ortusme
bulunmakta; ancak bu mekanlara yuklenen anlamlar bakimindan farkliliklar ortaya gikmaktadir.
Edebi soylem daha ¢ok sorgulayici, nostaljik ve toplumsal dontstme odakli iken, turistik soylem
estetik, kulturel ve deneyimsel gekiciligi on plana ¢ikarmaktadir.

Tablo 9b Edebi ve turistik mekan temsillerinin ortisme bazli karsilastirmali analiz tablosu

Sayfa : A Betimleme Metin Vurgu  Tanitim Ortlisme (0-
Mekan Ref Betimleme Ozeti Tiirii (0-3) Vurgu (0-3)  3)
Modernlesme ile
geleneksel yasamin Sosyo-
Beyoglu s.85 9 kiltUrel/atmosf 3 2 2
catistig sokaklar, or
yabancilasma
istanbul Zamanin akislyla
Bogazi s.142  dzdeslestirilen bogaz Doga/atmosfer 3 3 3

manzarasi, melankoli
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Burjuva hayati, tiketim Sosyo-

Nisantasi  s.210 ve modernlesme ekonomik/mim 2 3 2

gostergeleri ari

Kaynak: Tablo , (Tanpinar, 1961; istanbul Blyuksehir Belediyesi, t.y.; Kiltir ve Turizm Bakanlig Atatirk
Kdltlr Merkezi, t.y.; Pri Guide, 2024; The Other Tour, 2025) kaynaklari temel alinarak arastirmaci tarafindan
olusturulmustur.

Tablo 9b'de Saatleri Ayarlama Enstitiisii romani Beyoglu, Istanbul Bogazi ve Nisantasi olmak
Uzere U¢ mekan uzerinden karsilastiriimistir.

Beyoglu: Roman, Beyoglu'nu modernlesme ve geleneksel yasamin c¢atisti§i bir mekan
olarak guclt bicimde betimlemektedir. Sokaklarin atmosferi, karakterlerin duygulari ve
yabancilasma hissi roman boyunca yogun olarak islenmistir. Bu nedenle metin vurgusu
puani (3) olarak belirlenmistir. Tanitim materyallerinde Beyoglu genellikle sanat galerileri,
kafeler ve tarihi dokusuyla one c¢ikariimaktadir; materyallerde modern ve kozmopolit
yasam vurgusu vardir, ancak romanin elestirel ve duygusal catismasi tam olarak
yansitiimamistir. Bu nedenle tanitm vurgusu (2) puandir. Ortiisme agisindan
degerlendirildiginde; fiziksel mekanlar ve bazi aktiviteler her iki soylemde de
ortismektedir, fakat romanin sosyal ve psikolojik ¢atisma boyutu tanitim materyalinde
bulunmamaktadir. Ortiisme puani (2) olarak belirlenmistir.

Istanbul Bogazi: Roman, Bodaz'i zamanin akisi ve melankoli ile 6zdeslestirerek gugli bir
atmosferde betimlemektedir; duygusal ve doga betimlemesi yogun bigimde islenmistir.
Bu nedenle metin vurgusu (3) puandir. Turistik materyaller de Bogaz'i essiz manzara ve
deneyim sunan bir destinasyon olarak one ¢ikarmaktadir. Tanitimda hem mekan hem
de duygusal-estetik vurgular mevcuttur. Ortisme acisindan degerlendirildiginde,
romanin betimlemesi ile turistik tanitim ytksek derecede orttismektedir; her iki sdylemde
de mekéan ve deneyim vurgusu benzer sekilde sunulmaktadir. Ortisme puani (3) olarak
belirlenmistir.

Nisantasi: Romanda Nisantasl, burjuva hayati ve modernlesme gostergeleri ile sinirli
bicimde betimlenmektedir. Mekanin sosyo-ekonomik ve mimari 0ozelliklerine
odaklaniimakta, ancak duygusal yogunluk Beyoglu veya Bogaz kadar guglt degildir; bu
nedenle metin vurgusu (2) puandir. Turistik materyallerde Nisantasi, liks magazalar,
kafeler ve aligveris deneyimiile one ¢ikmaktadir; mekanin cazibesi ve modernite vurgusu
glcludir ve tantim vurgusu (3) puandir. Ortisme acisindan degerlendirildiginde,
romanda ve tanitimda mekanin modern ve tlketim odakli yonid vurgulanmaktadir, ancak
romanin elestirel bakisi tanitimda bulunmamaktadir. Ortisme puani (2) olarak
belirlenmistir.

Tablo 10a Edebi ve turistik mekan temsillerinin tematik karsilastirmali analiz tablosu (Tutunamayanlar

Oguz ATAY)
Metin Vurgu Turistik Materyal Kodlar Tema
- . Istanbul kahve kultiry:
Istanbul'un

kahvehanelerinde insanlar
sessizce oturur, kendi
dunyalarina gekilmis,
gecmisi ve geleceqi
sorgulayan bir yalnizlik
icindeydi (Atay, 1972).

Kahvehaneler, karakterlerin Tarihi kahvehanelerde
yalnizliklarini ve bireysel Istanbul’'un egsiz kahve
dustncelerini sakladiklari deneyimini yasayin
mekanlardi (Atay, 1972). (Kdltur ve Turizm

Tarihi mekanlarda essiz
kahve deneyimi ve sosyal
bulusma noktalaridir
(Kaltlr ve Turizm
Bakanlgri- istanbul I
Kultdr ve Turizm
MUdurliga, ty)

Bireysel deneyim
Sosyal bulusma ve yalnizlik / Sosyal
mekan ve etkilesim

Sosyal bulusma
Yalnizlk
Sosyal izolasyon

Sosyal mekan ve
bireysel deneyim
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Bakanligi- istanbul il
Kiltlr ve Turizm
Mudurluga, t.y)

Sokak yurtyusu ve
turistik tanitim: “Istanbul

Sokaklar kalabalik ama sokaklarini kesfedin; Kalabalik

herkes kendi telasinda, tarihi ve sosyal dokuyu Sosyal Insan-mekan iliskisi
birbirine yabanciydi (Atay, deneyimleyin (Kdltur ve yabancilasma ve sosyal algi
1972). Turizm Bakanhgi- Tarihi doku

Istanbul il Kiltir ve
Turizmn MUdUrlugu, t.y)

Universite cevresinde Kultdrel etkinlikler ve i -
o . s . . . Egitim ve kultdrel
gengler fikir aligverisinde ogrenci yasami ile canli Akademik yasam . )

. . : o o dinamizm/
bulunur, kitaplar ve bir atmosferi Kultdrel etkinlik Mekanin sosval
tartismalar sokaklari deneyimleyin (istanbul Genglik kulttrd islevi y
doldururdu (Atay, 1972). University, t.y) s

Kaynak: Tablo , (Atay, 1972; Kiltlr ve Turizm Bakanligl- Istanbul Il Kiiltlr ve Turizm Mudurlugu, ty);
Istanbul University, t.y) kaynaklari temel alinarak arastirmaci tarafindan olusturulmustur.

Tablo 10a’'da roman ve turistik materyallerdeki soylemler acgisindan karsilastirildiginda; romanda
kahvehaneler, karakterlerin yalnizliklarini ve bireysel dustncelerini gizledikleri mekanlar olarak
sunulmaktadir. Mekan, sosyal izolasyonu ve bireysel psikolojiyi yansitmaktadir. Sokaklar
kalabalik ve kaotik olmasina ragmen insanlar birbirine yabancidir. Romanda sehirdeki
yabancilasma ve bireysel yalnizlik vurgulanmaktadir. Turistik materyallerde ise kahvehaneler ve
sokaklar, sosyal deneyim ve kilttrel cekicilik odagiyla sunulmaktadir. Romanda Universite
cevresi, genclerin fikir alisverisinde bulundugu, kitap ve tartismalarla dolu mekanlar olarak
betimlenmistir. Universite ve cevresi, entelektiel ve kiltirel dinamizmi temsil etmektedir.
Turistik materyallerde ise Universite cevresi, kulttrel etkinlikler ve genclik yasami Gzerinden
tanitilmaktadir. Genel olarak, romanda mekanlar psikolojik ve toplumsal baglamda derin bir
sekilde ele alinirken, turistik materyallerde daha c¢ok deneyim ve gozlem Uzerinden
sunulmaktadir.

Kodlar ve temalar agisindan incelendiginde; kodlar sosyal bulusma, yalnizlik, sosyal izolasyon,
akademik yasam, kulturel etkinlik, tarihi doku, temalar ise sosyal mekan ve bireysel deneyim,
insan-mekan iligkisi, egitim ve kulttrel dinamizm olarak ortaya konmaktadir. Bu baglamda,
Tutunamayanlar romaninda mekanlar, karakter psikolojisi ve toplumsal elestiri baglaminda
iliskilendirilmistir. Kahvehaneler ve sokaklar yalnizlik ve yabancilasma baglaminda 6n plana
cikarken, Universite ve gevresi entelektlel ve kulttrel bir islev tagimaktadir. Turistik materyallerde
ise mekanlar deneyim odakli olarak tanitiimaktadir; ancak romandaki toplumsal ve duygusal
derinlik turizm materyalinde yeterince yansitilamamaktadir.

Tablo 10b Edebi ve turistik mekan temsillerinin drtlisme bazli karsilastirmali analiz tablosu

Sayfa : A Betimleme Metin Vurgu  Tanitim Ortlisme (0-
Mekan Ref Betimleme Ozeti Tiirii (0-3) Vurgu (0-3)  3)
insanlar kendi
Kahvehane s.56 dunyalarma cekilmis, Sosyal/atmosf 3 2 o
gegmis ve gelecek er

sorgusu

Kalabalik ama herkes Sosyal/sehir

Sokak s.78  kenditelasinda, 3 2 2
dokusu
yabancilasmis
- . Gengler kitaplar, fikirler S e
Un|ver§|te s.107  ve hayallerle sokaklari Akademik/kdltd 3 3 3
gevresi rel

dolduruyor




ODUSOBIAD 58

Kaynak: Tablo , (Atay, 1972; Kiiltlr ve Turizm Bakanhigi- Istanbul Il Kiltdr ve Turizm MUdurluga, t.y;
Istanbul University, t.y) kaynaklari temel alinarak arastirmaci tarafindan olusturulmustur.

Tablo 10b'de Tutunamayanlar romani ile turistik materyaller, kahvehane, sokak ve Universite
cevresi olmak Uzere U¢ mekan uzerinden karsilastirimistir.

e Kahvehaneler: Romanda kahvehaneler, insanlarin kendi dtnyalarina ¢ekildigi, gecmis ve
gelecedi sorguladigi mekanlar olarak guclu bicimde betimlenmektedir. Sosyal ve
atmosferik yogunluk ylksektir; bu nedenle metin vurgusu (3) puandir. Turistik
materyallerde kahvehaneler genellikle sosyal bulusma ve kulttrel deneyim baglaminda
sunulmaktadir. Ancak romanin elestirel ve psikolojik yogunlugu tanitimda vyer
almamaktadir; bu nedenle tantim vurgusu (2) puandir. Ortisme acisindan
degerlendirildiginde, her iki soylemde de mekanin fiziksel ve sosyal etkilesim yonu
ortismektedir; fakat romandaki duygusal ve elestirel boyut tanitima tam olarak
yansimarmistir. Ortisme puani (2)'dir.

e Sokaklar: Romanda sokaklar, kalabalik fakat birbirine yabancilasmis insanlar baglaminda
betimlenmektedir; sosyal doku ve bireysel yabancilasma vurgusu yogundur. Bu nedenle
metin vurgusu (3) puandir. Turistik materyallerde ise sokaklar genellikle gezi, tarihi doku
ve kesif alani olarak 6ne ¢ikmaktadir. Sosyal yabancilasma veya bireysel gozlem yer
almamaktadir; bu yizden tanitim vurgusu (2) puandir. Ortisme agisindan
degerlendirildiginde hem romanda hem de turistik materyallerde mekanin fiziksel
oOzellikleri ve sosyal yogunluk ortismektedir. Ancak romandaki bireysel psikoloji ve
yabancilasma tanitimda yansitiimamistir. Ortisme puani (2)'dir.

o Universite cevresi: Romanda Universite cevresi, gencler, fikirler ve kiltirel faaliyetlerle
dolu bir ortam olarak yodun bigimde betimlenmektedir; metin vurgusu (3) puandir.
Turistik materyallerde Universite ¢cevresi, kilttrel etkinlikler ve canli 6grenci atmosferi ile
vurgulanmaktadir;  tanitim  vurgusu  da  (3) puandir.  Ortisme  agisindan
degerlendirildiginde, romanda ve tanitimda mekanin hem fiziksel hem de sosyal/kulturel
yonu benzer sekilde sunulmaktadir. Bu baglamda Universite gcevresiicin hem roman hem
de tanitim materyali Gzerinden yapilan soylemler orttismektedir. Mekan her iki soylemde
de canli ve kiltiirel olarak gosterilmektedir. Ortisme puani (3)'tdr.

Sonug ve oneriler

Bu calisma, roman mekanlarinin yalnizca edebi anlatinin bir unsuru olmadigini; ayni zamanda
destinasyon imaji Uretiminde etkili bir kdlttrel kaynak olarak islev gordigunu ortaya
koymaktadir. Bulgular, edebiyatin mekani cogunlukla psikolojik, sosyo-kiltlrel ve tarihi bir
baglam icinde derinlemesine isledigini; turistik tanitim materyallerinin ise mekani daha ¢ok
estetik, kulturel ve deneyimsel ¢ekicilik Uzerinden sundugunu gostermektedir.

Bu bulgular, destinasyon imajinin yalnizca tanitim faaliyetleriyle degil, ayni zamanda kdlturel
tretimler araciligiyla sekillendigini savunan galismalarla ortismektedir (Echtner & Ritchie, 1991;
Gartner, 1994). Ozellikle edebi metinlerin, destinasyon imajinin organik boyutunu besledigi;
turistik tanitim materyallerinin ise daha ¢ok tetiklenerek olusan imaj uretimine hizmet ettigi
soylenebilir. Bu baglamda ¢alisma, edebiyatin destinasyon imaji tzerindeki dolayli ama guglu
etkisini somutlastirarak literatirde vurgulanan ¢ok katmanl imaj olusumu yaklasimini
desteklemektedir.

Karsilastirmali analiz sonuglarina gore, doga ve tarih temali mekanlarda edebi betimlemeler ile
turistik tanitimlar arasinda yuksek dizeyde ortlisme gorilmektedir. Bu durum, edebiyat turizmi
literatlrtnde vurgulanan “yerin anlati yoluyla anlam kazanmas!” yaklasimiyla paraleldir (Herbert,
2001). Ozellikle tarihi mekéanlarin hem edebi hem turistik anlatilarda ortak bir kiiltirel referans
noktasl olusturmasi, destinasyon kimliginin insasinda kolektif hafizanin rolind destekleyen
calismalarla da uyumludur (Light, 2007). Buna karsilik sosyal mekanlar ve modern yasam
alanlarinda ortisme ¢ogunlukla orta dizeyde gergeklesmektedir: Edebi metinler bu mekanlari
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bireysel deneyim, guindelik hayat ve psikolojik yonleriyle kurarken; turistik materyaller daha gok
ziyaretci katilimi, gorsel c¢ekicilik ve deneyim vaadi Uzerinden yapilandirmaktadir. Bu durum,
edebl metinlerin “anlam ve baglam” Uretme gucu ile turistik tanitimlarin “gekicilik ve deneyim”
odakli sdylemi arasindaki temel ayrismayi isaret etmektedir. Bu yonuyle calisma, edebiyatin
sundugu derinlikli mekan kurgusunun, turistik anlatilarda ¢ogu zaman yuzeysel bir deneyim
soylemine indirgenebildigini gostermektedir.

Tema duzeyinde degerlendirildiginde, doga/manzara temalarinda ortlisme en yuksek duzeye
ulasirken; mimari/modern yasam temalarinda gorsellik ve deneyim vurgusu turistik anlatilarda
baskin hale gelmekte ve edebi metinlerdeki sosyo-kilturel derinlikle tam olarak
ortismemektedir. Tarihi mekanlar ise her iki anlati turtinde de kulttrel deger ve gecmisin izleri
Uzerinden ortak bir zeminde bulusmakla birlikte, vurgunun yogunlugu ve temsil bigimi mekandan
mekana degismektedir. Elde edilen bulgular da literaturle tutarlidir. Doda ve manzara
temalarinda yuksek ortisme, bu tir mekanlarin hem edebi hem turistik anlatilarda evrensel
gekicilik unsurlar tasimasiyla agiklanabilir (Urry & Larsen, 2011). Genel olarak galisma, edebi
mekanlarin turistik temsillerle iliskisini “orttisme—ayrisma” ekseninde gorunur kilarak edebiyatin
destinasyon anlatilarina nasil igerik ve derinlik saglayabilecegini somut bicimde gostermektedir.

Bu arastirmanin bulgulari dogrultusunda oneriler, uygulayicilar acisindan (i) yonetisim/isbirligi,
(i) tanitim ve icerik tasarim, (iii) dijitallesme, (iv) strdurulebilirlik olmak Gzere dort baslik altinda
sistematik bicimde sunulmustur.

e Yonetisim ve Paydas isbirligi:Cok aktorli koordinasyon mekanizmasi kurulmalidir:
Edebiyat turizminin basariyla planlanabilmesi icin kamu, 6zel sektor, yerel yonetimler,
turizm ofisleri, kulturel aktorler, yazarlar ve yayincilari kapsayan isbirligi modelleri
gelistiriimelidir. Edebl mirasi gortnur kilan etkinlikler desteklenmelidir: Edebi mirasin
turistik drine donudsmesi, yalnizca rotalarla degil; festival, sergi ve edebi yurtyus gibi
deneyim tasarimlariyla giiclenir. Ornegin “Daphne du Maurier Sanat ve Edebiyat Festivali”
yerel edebl mirasi tanitirken turist deneyimini artiran bir uygulama ornegi sunmaktadir
(Hoppen., 2011).

e Tanitim Materyallerinde Tutarlilik ve igerik Zenginlestirme: Hedef pazar—marka uyumu
korunmalidir: Destinasyonun edebiyatla iliskili marka vaadi, hedef pazar beklentileri ve
destinasyon kimligi ile celismemelidir. “Agatha Christie Country” érneginde oldugu gibi,
marka kurgusu yerel kimlik ve ziyaretci beklentisiyle uyumlu bicimde tasarlanmalidir
(Hoppen vd., 2014). Edebi betimlemeler tanitim diline entegre edilmelidir: Tanitim
metinleri ve gorseller, romanlarin vurguladigi atmosferi (duygusal baglam, toplumsal
katmanlar, glindelik hayat ayrintilari) yansitacak sekilde zenginlestirilebilir. Bu yaklasim,
ozellikle sosyal mekanlar ve modern yasam alanlarinda gozlenen “orta diizey ortlisme”
sorununu azaltabilir.

e Dijital ve Sanal Platformlarla Entegrasyon:Dijital rotalar ve mobil uygulamalar
gelistiriimelidir: Roman mekanlarini harita temelli anlatilar, sesli rehberler, alinti noktalari
ve kisa anlatilarla destekleyen uygulamalar ziyaretci deneyimini kisisellestirir. lan
Rankin'in Edinburgh uygulamasi bu acgidan ornek bir pratik olarak degerlendirilebilir
(Hoppen vd., 2014). Sanal deneyimler ile erigilebilirlik artirnimalidir: Sanal turlar ve
cevrimici arsivler, ozellikle mekana fiziksel erisimi kisitli ziyaretgiler icin edebl deneyimi
guclendirebilir.

e Surdurulebilirlik ve Uzun Vadeli Planlama: Ziyaretgi yonetimi ve tasima kapasitesi dikkate
alinmalidir: Edebiyat turizmi rotalari populerlestikge asirt yogunlasma riski dogabilir. Bu
nedenle ziyaretgi sayisinin yonetimi, yerel topluluk katilimi ve gevresel etkilerin izlenmesi
uzun vadeli basari icin kritiktir.

e Tema bazl Urln c¢esitlendirme yapilmalidir: Doga/manzara temall mekanlar i¢in edebi
betimlemeler yudruyus, fotograf ve hikaye anlatimi odakli turlarla desteklenebilir.
Tarihi/kdlttrel mekanlar icin edebi anlatilarin rehberli turlar ve muze/sergi icerikleriyle
butlnlestirilmesi onerilir. Sosyal/modern yasam mekanlari (or. Beyogdlu, Nisantasi) igin
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edebiyatin sundugu sosyo-klturel ve psikolojik arka plan, edebi yurtyus rotalari ve
tematik duraklarla deneyimlestirilebilir.

Sonu¢ olarak bu calisma, roman mekanlarinin turistik tanitim soylemlerinde nasil temsil
edildigini karsilastirmali bir yaklasimla goruntr kilarak, edebi metinlerin destinasyon imaji
olusumunda tamamlayici ve derinlestirici bir rol oynadigini gostermektedir. Bu yontyle ¢alisma,
edebiyat—turizm iliskisini yalnizca betimleyen degil; temsil bigimleri Gzerinden aciklayan ve
uygulamaya donuk oneriler Ureten bir gergeve sunmaktadir.

Beyanlar

Cikar ¢catigmasi

Yazar herhangi bir ¢ikar gatismasi bulunmadigini beyan etmektedir.
Finansman

Bu arastirma herhangi bir dis finansman almamistir.

Yazar katkilan

Yazar 1 (FUsun“Esenkal): Kavramsallastirma; Yontem; Arastirma/inceleme; Veri dizenleme;
Bigimsel analiz; Ozgun taslak yazimi; Yazim—gozden gecirme ve dizenleme; Gorsellestirme.

Veri erigilebilirligi

Veriler, makul bir talep Gzerine sorumlu yazardan temin edilebilir.
Etik kurul onayi ve katilimci onami

Bu calismaicin etik kurul onayr alinmamistir.

Yapay zeka (YZ) araglarinin kullanimi

Yazar, bu makalenin hazirlanmasi surecinde yapay zeka destekli araclarin dil dizenleme ve
bicimlendirme destedi amaciyla kullanildigini beyan eder.
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