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 The aim of this study was to examine metaphorical perceptions of the social sciences 

research methods, was used. The participants of the research were composed of 73 
teacher candidates of the Department of Social Sciences Teaching in Mua
Faculty of Education in  University during the 2018-2019 Fall 
semester. In the analysis of the data, the content analysis was used. 141 metaphors were 
found in the responses of social sciences teacher candidates to the question

In the analysis of the question about the map information, it has been found that 66 of 
the metaphors have negative associations while three of them have positive 
associations. Some of the most recurrent metaphors for the question of map information 
are the snake (4), the season of winter (2), plumbing (2), and ivy (2). Social sciences 

total. 67 of these metaphors had positive associations, while 5 of them had negative 
associations. On the issue of population, the metaphors that were repeated frequently by 
the teacher candidates were as chocolate (5), pomegranate (4), flowers (3), cars (3). 
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Extended Abstract 

Purpose 

Since the first days of humanity in world geography, anything related to human beings 
has become the research subject of social sciences. The most significant parts of the social 
science facilitating the life in the community contributed to th

disciplines that social studies benefitted from. For instance, disciplines of social science such 
as history, psychology, political science, law, anthropology, archeology, philosophy, 

citizens from the young population in the community. The geography, as the main subject of 
this study, has a special place in terms of social sciences teaching due to the fact that the 
geography tries to create an awareness among students about nation, homeland, and
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citizenship by developing their awareness about the country and the place they live and 
making the place meaningful for them. In this study, the metaphorical perceptions of social 

called as the two different sides of geography were examined. No such research has been 
found in the literature which makes this study important. The aims of this research are as 
follows: 

1. To indicate the metaphorical perceptions of social sciences teacher candidates about the 
geography of the population. 

2. To indicate the metaphorical perceptions of social sciences teacher candidates about the 
issue of map information. 

Results 

The analysis of the data used in this study showed that 141 different metaphors were 
produced by teacher candidates. It has been determined that while 69 of these metaphors are 
related to related to 
question on the map information, it has been found that there are 66 metaphors having 
negative associations whereas 3 metaphors having positive associations are observed. The 
metaphors having negative associations were classified into four categories in terms of their 
content relationships. After giving the frequency values for each category, the categories were 
entitled in accordance with the content integrity of the metaphors within them. Some of the 
most recurrent metaphors for the question of map information are found as the snake (4), the 
season of winter (2), plumbing (2) and ivy (2). After presenting all this information in a table, 
some of the metaphors developed by teacher candidates are shown with the explanations and 
with respect to their categories. The categories developed regarding the issue of map 

geography, the social sciences teacher candidates produced 72 metaphors in total. While 67 of 
these metaphors had positive associations, 5 of them were having negative associations. The 
metaphors having positive associations were classified in four categories in terms of their 
content relationships. The frequency values of the most recurrent metaphors in this category 
were also presented. On the issue of population, the most recurrent metaphors of the teacher 
candidates were as follows: to the chocolate (5), to the pomegranate (4), to flowers (3) and to 
cars (3). After showing the results of the analysis in a table, some of the metaphors developed 
by teacher candidates were presented together with their explanations and with respect to their 
category titles. The categories developed for the issue of population information were as 
fol

 

Discussion 

This study differs from other geography studies conducted in social sciences by 
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positive and negative metaphors for the subtopics of geography were inadequate and 
examining the general metaphors with respect to geography and the metaphors used were 
generally positive in the studies. All these factors make this study different when compared to 
the existing studies. According to the analysis results of the study, it has been highlighted that 
the metaphorical perceptions of teacher candidates about the map information are generally 
negative. This negative perception is also reflected in the category titles that are formed for 
the map information. This situation brings to mind that the issue of map information requires 
different skills in the learning process regarding its content. When the metaphors produced by 
the teacher candidates in the context of geography course are examined, it is concluded that 
all metaphors are positive with the exceptions of five negative metaphors. The answer to this 
question of the study has revealed that teacher candidates have positive attitudes toward 
geography and to one of its subtopics, population. This result generates a perception that the 
teacher candidates acquire more positive attitudes toward the issue of the population since it is 
more contemporary and human-oriented. Hence, the positive metaphors formed on this 
subject were found to be the best evidence. 

Conclusion  

As a result, 69 metaphors of the social sciences teacher candidates were related to 
related to 

produced in relation to the map information were found to have negative perception whereas 
three of them were found to have positive perceptions. On the other hand, regarding the issue 
of the population, 72 metaphors having generally positive associations were produced and 
only five of them had negative associations. While the most recurrent metaphors regarding the 
question of map information were found as the snake (4), the season of winter (2), plumbing 
(2), and ivy (2); the mostly repeated ones by the candidate teachers were found to be 
chocolate (5), pomegranate (4), flowers (3), and cars (3).  

Therefore, the following suggestions can be made according to the results of the research: 

he same course in other 
departments. 

candidates and teacher candidates of the other departments. 

in order to have a better understanding of whether they have similar perceptions or not.  
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Tablo 1  

  
 

 

4) Sevilmeyen Koku ve 
Tatlara (14) 

 2 Labirente 2  4  2 
 1  2 Kedilere 2 Limona 1 

 1 Bilgisayara 2 Akrebe 1  1 
 1  1  1  1 

 1  1 Aslana 1  1 
 1  1  1  1 

a 1  1  1  1 
  Cam silmeye 1  1  1 

  Bakkal defterine 1 Fareye 1  1 
   1  1  1 
  Yapboza 1  1  1 
   1   uya  1 
   1    1 
   1     
   1     
   1     
   1     
   1     
  Sevgilime 1     
   1     
   1     
  Yurdumuzun internetine 1     
  Araba kullanmaya 1     
  Kimyaya 1     
  Kibirli insana 1     
   1     
Olumlu metaforlar: Akarsuya,  -  
  

  
 

oluyorum. 

4: 

konusundan da korkuyorum. 

11: u 
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18:  
 

25:  
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Tablo 2.  
 

(13) 
2) Sevilen ve Kendisi 

e Eden 
Yiyeceklere (11) 

(15) Unsurlara (28) 

 5 Nara 4  3 Arabaya  3 
 1 Yemek yemeye 1 Volkana 1 Resme  2 

Pastaya 1 Tarhanaya 1  1  1 
Salepe 1 Karpuza 1 Me  1  1 

 1 Semizotuna 1  1 Masala 1 
Meyveli pastaya 1  1  1  1 

 1  1  1 Romana 1 
 1 Orta kahveye 1  1 Kitaba 1 

Baklavaya 1   Denize 1  1 
     1  1 
    Tohuma 1  1 
    Ormana 1 Ekonomiye 1 
     1 Satranca 1 
      Telefona 1 
       1 
       1 
      Uyumaya 1 
      Sevgil  1 
      Anneme 1 
       1 
      Pencereye 1 
       1 
       1 
       1 
       1 
Olumsuz metaforlar: emeyen mesajlara, Bitmeyen 
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